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Lesib cTaThyl COCTOUT B BBISIBICHUN M OITMCAHUM CTPYKTYPhI TOPOACKUX BBIBECOK, COMCPKALIUX
MepeKIIoYeHNe KOJI0B, MHOSI3BIYHYIO MJTU TTCEBIOMHOSA3BIYHYIO MH(MOPMAaINIO. DTa TeMa IpeacTaB-
JISIETCSI aKTyaJIbHOM, TIOCKOJIBKY COBPEMEHHBIE TOPO/a C PYCCKOSI3bIYHBIM HACEICHHEM HAaBOIHEHbBI
HAaJMUCSIMK, BBOISAIIIMMU B 3a0Ty>KIeHE OTHOCUTEIEHO MHOKYJIBTYPHBIX PeaTiii U BHINIOJTHEHHBIMU
C TpaMMaTHYECKUMU 1 JICKCUYECKMMHU OInOKamMu. B xo/e rccienoBaHust ObLIU POaHaIM3MPOBAHBI
HaMMEHOBaHUs yIPEXKACHNI MUTAHUsI, CATIOHOB KPACOThI, TPEANPUSITUI aBTOCEPBHCA 1 aTBOKATCKUX
KOHTOD, 3a(pMKCHPOBaHHbBIC Ha BHIBECKAX COOTBETCTBYIOLIMX OPraHM3allMii U TTPEACTaBICHHbIC Ha
BceoOlee 0003peHKe. YcTaHOBIeHa crieliirka 0003HAYSHU I MPEANPUSITUIL CEpBUCa Pa3TUYHOTO
poJia U ee COOTBETCTBUE/HECOOTBETCTBME MUCCHM OPraHU3aLIMHU.

AHaJIM3 BBIBECKM KaK BepOaTbHOTO (hparMeHTa ropoJCKOro Tei3aka MoaBOIUT K BBIBOAY O He-
00X0AMMOCTH BBEIEHHMSI HOBOI'O TEPMUHA — ICEBIOMOIUKYIBTYPHAS MACHTUYHOCTh. DeHOMEH
TICEBAOIOIMKYIBTYPHOM MACHTUYHOCTH XapaKTepU3yeT KOMMYHUKATUBHOE MTPOCTPAHCTBO OOJIBIIO-
I'0 TOPO/Ia M MOXET OBbITh OTHECEH K JECTPYKTUBHBIM SIBICHUSIM, (DOPMUPYEMBIM B JDKEMHOKYJIBTYD-
HOIi cpejie, T/Ie aBTOPhl MHOSI3BIYHBIX HAMMEHOBAHMIT ITPeHEeOperaloT Kak CTPYKTYpOI, Tak U 3Ha4Ye-
HMEM IpeajaracMbIx 0003HAUEHMUIA, a LieJeBast ayauTopust GopMUPYeT HeaJeKBaTHBIC SI3bIKOBbIC
CTEPEOTHITHI.

KuroueBble ciioBa: DYCCKHﬁ A3bIK, ITOJIUKYJIBETYpHad MACHTUYHOCTD, IICEBAOITOJMNKYIbLTYpHAsA NICH-
TUYHOCTb, CAMOIIPE3CHTAll, KOMMYHHUKATUBHOEC IMPOCTPAHCTBO
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The purpose of the article is to identify and describe the structure of urban signs containing code
switching, foreign language or pseudo-foreign language information. This topic seems to be relevant,
since modern cities with a Russian-speaking population are flooded with inscriptions that mislead
about foreign cultural realities and are executed with grammatical and lexical errors. In the course of
the study, the names of catering establishments, beauty salons, car service enterprises and law firms,
fixed on the signboards of the respective organizations and presented for public viewing were analyzed.
The specificity of the designations of service enterprises of various kinds and its compliance/non-
conformity with the mission of the organization has been established.

Analyzing the signboards as a verbal fragment of the urban landscape, the author of the article
comes to the conclusion that it is necessary to introduce a new term — pseudo-multicultural identity.
The phenomenon of pseudo-multicultural identity characterizes the communicative space of a large
city and can be considered a destructive phenomenon formed in a pseudo-other-cultural environment,
where the authors of foreign names neglect both the structure and the meaning of the proposed
designations, and the target audience forms inadequate language stereotypes.

Keywords: Russian language, multicultural identity, pseudo-multicultural identity, self-presentation,
communicative space

BBepeHune

B nocnennue gecstuiieTus UHTepeC (UI0IOroB K IpobieMaM 3THOJIMHIBUCTUKI
(aTHOTpaMM PeYr K STHOCEMAHTUKM ), KOTOPbIE Ha MIPOTSKEHUH OIPEACICHHOTO Bpe-
MEHM 3HaMeHOBaJIM CO00I HanboJiee IIPOrpecCUBHYIO Cpepy TUHITBUCTUUECKUX HC-
cnenoBanuit (Hymes, 1973; Saville-Troike, 1982), mocreneHHO repeMecTUIICS B CTO-
POHY HOBOI'O HampaBJIEHUSI — M3YYeHUS SI3bIKa B HEpa3pBIBHOM CBSI3U C KYJIBTYPOIL.
JIMHTBOKYJIETYPOJIOTMSI BO3HUKAET Ha CTHIKE JIMHTBUCTUKY U KYJIETYPOJIOTUM U U3yda-
€T MPOSIBJCHUS KYyJBTYpbl HapoJa, KOTOPbIE OTpa3uIMCh B s13biKe (Maciosa, 1997).
B 0CHOBY IMHTBOKYJIETYPOJOTMUECKUX U3bICKAHUIA TTOJIOXKEHbBI KOTHUTUBHBIM TTOAXOT
K TUHTBUCTUYEeCKOMY 00beKTy (KpacHbix, 2002) 1 moHMMaHue sI3bIKa KaK aTpuOyTa
JIMYHOCTHU U SI3BIKOBOTO KOJUIEKTUBA, Bocxomasiiee K TpynaM A.A. I[Toreonu (2000),
®. boaca (1997). B pamkax TMHrBOKYJIETYpoJjorndeckux ko (CrenaHos, 2007; Apy-
TIoHoBa, 1999; Tenus, 1996; Macnosa, 1997) unrtepnperauust pakToB JUCKypca IIpe-
JIOMJISICTCS Yepe3 MOHATHUE SI3bIKOBOM KaPTUHBI MUPA 1 KOMMYHUKATUBHOTI'O ITPOCTPaH-
CTBa.

EcTecTBeHHBIM pa3BUTHEM JAHHOTO HampaBieHUs (BKYIIE C MU3yYeHUEM MEXKKYIb-
TYPHOI KOMMYHHMKALIMI) MOXKHO CYMTATh MHTEPEC K TaK Ha3bIBAeMOM ITOJIUKYJIETYPHOI
(M1 MYJIBTUKYJIBTYPHOIM) UAEHTUYHOCTH, T.€. BXOXKIEHNE MHAMBUAA B KOMMYHHKA-
THBHOE MPOCTPAHCTBO 0OJIee YeM OHOM KYJIBTYPhl 1 OCO3HAHME ce0s MPUHAJICKAITM
uM. BMecTe ¢ TeM ropoickue KUTeIu B psjie ClIydaeB, XOTSAT OHU 3TOTO WJIM HET, OKa-
3BIBAIOTCS MOTPYKEHHBIMU B HEKOTOPYIO MHOSI3BIUHYIO Y MIHOKYJIBTYPHYIO Cpejy, KO-
Topyio GopMUpPYeT BepOaibHAasI COCTaBISIONIash TOPOACKOro Tefi3axa. BeiBecku, co-
JiepaKallie HAMMEHOBAHUS YIPEKACHUI, PEIOCTaBIAIOIINX YCIYTH Pa3InyHOro poa,
He BCeraa COOTBETCTBYIOT IIpaBUJIaM sI3bIKa-I0HOPA, He 00JIaaloT IPUITMChIBAEMbIMU
WM 3HAYCHUSIMU, YITOTPEOJISIIOTCS B HECYILIECTBYIOIINX COYCTAHUSIX U CO3IAI0T Y Liesie-
BOIi ayIUTOPUU UCKAKEHHOE BOCIIPUSITUE YYXKOTO SI3bIKA U KYJIBTYPHI.

Llesnb cTaTby COCTOUT B OMMCAHUU U MHTEPIIPETALIMA AaHOMAJILHOTO YITOTPEeOICHUS
WHOSI3BIYHBIX CJIOB U JIOXKHBIX ITPEACTaBICHU 00 MHOKYJIBTYPHBIX PeajTHsIX.
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MeToabl U MaTepuanbl UCCNefoBaHUS

MartepuaaoM KCcaeI0BaHMS ITOCTYKIIN HAMMEeHOBaHMSI OpraHu3alnii cepsl 00-
IIECTBEHHOTO TTUTAHUS U APYTUX YCIIYT, pa3MellleHHbIe Ha BhIBECKaX, (DOPMUPYIOITUX
OIMH 13 KOMIIOHEHTOB TOPOICKOTO neii3axka. VM cImonp30Balnch METONbI PETUCTPUPY-
€MOT0 HaOMIOACHUS U CEeMaHTUYECKOTO aHaJIM3a.

Pe3ynbraTtbl

YcraHOBIEHO, UTO 3HAUUTEIbHAS YacTh HAMMEHOBAHMI yUpesKIeHU COLIMaTbHOM
ccephl peacTaBIsieT co00i MHOSI3bIYHbBIE 0003HAYEHMST: a) HEOTIpaBIaHHO 3aMEHSII0-
LLI1e MPUBBIYHbIE PYCCKOS3bIUHBIE (POPMYIUPOBKHU; O) coaepKalliue rpyoblie rpaMma-
TUYECKME U JIEKCUUECKIUE OLIUOKM; B) MPEACTaBIISIOLIME COO0 aHOMAJIbHbIE IJTS SI3bI-
Ka-IOHOpa CJI0BOCOYETAHMS; T) PENPEe3CHTUPYIOIINE TTONBITKY HOMUHATOPA IPOU3-
BOJIBHO MPOAYUMPOBaTh HECYIIECTBYIOIIME (Ppa3eoJoru3Mbl; 1) OMIUOOYHO
WHTEPIPETUPYIOLINE UHOKYJIBTYPHBIC PEATTUU.

OO6cyxaeHune

OTHMYecKu# ssmoHel ckyabnTop N nepeexan B [laprx aBaaniaTh ISITh JET Ha3al,
SKEHWICS Ha (paHIy>KeHKe, UMEET IBOMX CBIHOBE, TIpeItofaeT B AKaIeMU XyI0XKECTB.
B 6ecene meproamyecKu MPOU3HOCHUT: «Mbl, SITOHIIBI, ...» WIN «Mbl, PPaHIY3bI, ...»
Korma cobecenHUK Bo3paxkaeT IIPOTUB aIbTepHATUBHOTO YIIOTPEOICHMS 3TUX (DOPMY-
JIMPOBOK, 3amMeuaeT: «Ho Beab 5TO Tak 1 eCTh!»

Kax yenoBek MOKET OMHOBPEMEHHO WJIM XOTSI Obl aJIBTEPHATUBHO MPUYUCIISITE CE0sI
U K SIOHIIAM, U K ¢ppaHIly3aM? 31eCh Mbl CTAJIKUBAEMCS C TIOHSTUEM UIAEHTUYHOCTH,
MMOHSITHEM MHOTOJIMKUM, 1, HY>KHO OTMETUTb, JOCTATOYHO HeonpeaeaeHHbIM. C 0THO
CTOPOHBI, STUMOJIOTUYECKH UACHTUIHOCTh — 3TO CaMOOIIpeeICHUE, C IPYroii, Iapa-
METPOB, OTHOCHUTEJIbHO KOTOPHIX YET0BEK MOXKET «CaMOOIIPEIEIIATHCSI» BECbMa MHOTO.
M 2T0, HECOMHEHHO, OTKPBITOE MHOXKECTBO. BeTymas B Ty niiu MHYIO COIIMAIbHYIO
IPYIIY, BXOAS B TOT UM MHOM MUKPOCOLIMYM, BHOCSI KOPPEKTUBbBI B CBOIO KAPTUHY
MUpa, MUPOBO33peHNE, MOBEAEHUECKUE MOICIM, TaXKe MEHSISI BKYChI M IIPUCTPACTUSI,
YeJIOBeK «MHAEKCUpPYeT» cBoe S, CTAaHOBUTCS HE COBCEM TeM, KeM OH ObLI Buepa. U B
3aBMCUMOCTH OT TOTO, HACKOJIbKO OH OCO3HAET 3TU CTapbie U HOBbIE MTPUHAJIEKHOCTH,
dopMupyeT cBoOeOOpa3HBI MOPTPET CeOSI B HACTOSIIIIEM BPEMEHMU.

Bynyuu BHauyasne nzydaemoiM pustocodamu (Taylor, 1989), moHsiTHE MAEHTUYHOCTH
B Hallli JHU PacIIMPUIO TPaHUIIBI COOTBETCTBYIOIIETO €My CJI0BOYIIOTPEOIeHUS 10
nonyasipHbix u3nanuii Tumna «Ilo3Haii ceds1» u camoyuutesneit B gyxe Heiina KapHeru
(B myuiieM ciyyae). Bmecte ¢ TeM B HayKe YTBEpAMUJIOCHh MOHUMaHUE AUCKYPCUBHOIO
BOILIOIICHUSI MACHTUYHOCTH, T.€. €€ POPMUPOBAHUS U YTBEPKICHUS Yyepe3 TEKCT
(Derrida, 1976). KoMMyHUKATHUBHbBIC IEICTBUS — €IMHCTBEHHOE, UTO PACKPHIBACT
rpaHu yenoBeueckoro f. YemoBek — 310 TO, Kak oH obmaercsd ([Tcuxomorug..., 2000:
61). DTO NPUBOAUT K MBICJIM O TOM, YTO YE€JIOBEK TOBOPSIIUN MOXET UMUTUPOBATh
UIEHTUYHOCTb, Ka3aThCs TEM, KEM OH He SIBJISIETCS, BBOAUTD B 3a0JIy>KIEHUE UK KO-
MUPOBATh CBOI uaean. AKTepckas mpodeccus IeTMKOM CTPOUTCS Ha OPMUPOBAHUU
JDKEMIEHTUYHOCTE ! Yepe3 aKTyaIn3alio TeKCTOB, HAITMCAHHBIX IPYTUMU.
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Ha nMuTtrpoBaHUM UASHTUIHOCTEI CTPOUTCS U TO SIBJICHHE, KOTOPOE B COBPEMEH -
HOW COLIMOJMHTBUCTUKE MOJYYUI0 Ha3BaHue commodified identities (Benwell, 2002:
431), 4TO MOXHO TepeBeCcTU KaK «KOMMEPLUATIU3UPOBAHHbBIE UAEHTUYHOCTU» WU
JIOCJIOBHO — «OTOBapeHHbIE, IIpeBpallleHHbIe B ToBap». B 1aHHOM ciiyyae UMEIOTCS B
BUIY UCKYCCTBEHHO C(hOPMUPOBAHHbBIE UAEHTUUYHOCTU KaK MPOAYKT pekiaambl. Ha-
CTOSIIIIUI MY>KUMHa, HacTOSIIasl >KeHIIMHa, 3a00T/IMBast MaTh, UjaealbHasl X03siKa 1
T.JI. — HECYILIECTBYIOIIME MEPCOHAXU, TPOAYKT aBTOPOB peKJIaMHbBIX TeKCTOB. Elle
OJIMH TUIT UICKYCCTBEHHBIX MAEHTUYHOCTE — BUpTyaiabHbie (Gergen, 1996: 136), T.e.
UIEHTUYHOCTH, CO3JaHHbIe B pe3yJibTaTe akta camonpeseHtauuu (benosa, 2014: 68)
B KOMIIBIOTEPHO-0IIOCPEIOBAaHHO KOMMYHMKALIMKY. B IprHILIMIIE TIOHSATHE caMOIIpe-
3CHTALIMKU POICTBEHHO ITOHATUIO UACHTUIHOCTH, OHM ITpaHUYaT APYT C IPYTOM WA
Jlaxke CIIMBAIOTCSI BOSIMHO B Psiie KOMMYHMKATUBHBIX KOHTEKCTOB. Halll 3HaKOMBIi
CKYJIBIITOP MIPEICTABIISICT CeOSI ITTOHIIEM U IIPEACTABIISICTCS IMOHIIEM, KOTIa pedYb UICT
0 €ro KOPHSIX U TpaguLusX ero cTpaHbl. OH ke ourymaeT ceds1 hpaHIy30M U CBUIE-
TeJIbCTBYET 00 3TOM, KOTJa peub UJET O ero MoBCeAHEBHOM Xu3HU B [Tapuxe, ObiTe,
ceMbe 1 ITpodecCcroHaTbHON NeITeTbHOCTH.

Cpenu Bcex acleKTOB U TUTIOB MIEHTUYHOCTHU KaK COLIMAIbHOTO SIBJCHUS TOMUHM -
pYeT KyJbTYpHasi UIEHTUYHOCTD B IIIMPOKOM MOHUMaHUU TEPMUHA, T.€. OTOXKIECTBIIE-
HUe ce0sI C HEKOTOPBIM KYJIBTYPHBIM MJIU CYOKYJIBTYPHBIM COLIMYMOM. [TOCKOIBKY «SI3bIK
TECHEMUIIMM 00pa3oM CBsI3aH C KYJBTYpOIi: OH IIpOpacTaeT B Hee, pa3BUBAETCS B HEM U
BbIpaxaet ee» (Maciosa, 2001: 9), 100011 TEKCT SIBJISIETCS IPOBOAHUKOM KYJIBTYPHOI
UIEHTUIHOCTU. BaskHO OTMETUTP IIPU 3TOM, UTO KYJIBTYpHAsI MACHTUYHOCTb — Hepap-
XMIECKH CIOKHOE, TeTEPOTeHHOE ITOHITHE. DTO HE TOJIBKO 3THOKY/IBTYpHAsI, HO 1 MHO-
JKECTBEHHO-CYOKYIbTYpHast UISHTUYHOCTD. JucKypc aMepukaHckoi I'T-cTyneHTKH,
STHUYECKOM KOPESTHKH, WieHa KIIy0a POKEepOB KaKylo UISHTUIHOCTh SKCILTUIIAPYET?
TutyabHOI HaUMM, HALIMOHAJBHOTO MeHbIIMHCTBA, IT-ipodeccrnonanos, poKkepos,
KEeHIIUH, Mosionexu? C oJHOI CTOPOHBI, OH, 0€3YCITOBHO, PENIPE3CHTUPYET HEKUI
KOHIJIOMEpAT KYJIBTYP, a C IPYroil, KaXKIblii IOPOXKISHHBIN TEeKCT 00J1a1aeT KyJIBTYPHOMI
JIOMUHAHTOI, COOTBETCTBYIOIIE KOMMYHUKATUBHOMY KOHTEKCTY.

OueBUIHO, YTO MOHITHE MOHOKYJIBTYPHON MIEHTUYHOCTU UMEET IIPaBo Ha CyIIe-
CTBOBaHUE TOJIbKO B IJIaHE UAEHTUYHOCTH 3THOKYILTYpHOIi. HO 1 3T0 He Tak rpocTo.
B coBpemMeHHOM MUpe, ITOABEPKEHHOM IJI00aIN3allMOHHBIM MpoIeccaM, 3KCIIaHCUM
AHIVIMIICKOTO S3bIKa, BBHIIUIECKMBAHNIO KOMIIBIOTEPHOM TEPMUHOJIOTUU U CETUKETa
(a 9TO OIATH K€ aHTVIMIACKUIA SI3bIK) B O(pIaliH-KOMMYHUKAIIAIO, BUIMMAasI IIOJIMKYIb-
TypHas HACHTUYHOCTb MOXKET OKa3aThCs XUMepoil. icTMHHAS MONMMKYIBTYpHas UACH-
TUYHOCTh KaK pe3yJIbTaT IIEPBUYHON COIMAIN3ANN HAa TEPPUTOPUM COBMECTHOTO ITPO-
JKMBaHMS ABYX 1 00JIee THOCOB (TUITMIHO TSI psifia pernoHoB Poccuiickoii @enepaiinu,
001acT! 6EJI0PYCCKO-TOIBCKO-IMTOBCKOTO TPEXbI3bIUMSI, OBIBIINX KOJOHWI U TIp.),
BOCITMTAHUS B IBYSI3BIYHON CeMbe WJIM BXOXICHUS B HOBBIE KYJIBTYPHI (1 YCBOCHUE
HOBBIX SI3bIKOB) B TeUCHME KU3HU OIMCHIBAJIACh M OMUCHIBACTCS CIELMAINCTaMU 110
JIMHTBOKYJIBTYPOJIOTUM, KOTHUTUBHOM JTMHTBUCTUKE, OMJIMHTBU3MY, SI3bIKOBOM MHTEP-
epeHu. Majon3ydeHHbIM OCTaeTCs SIBJICHUE sI3bIKa U KYJIBTYPbl, KOTOPOE MBI Ha-
30B€M IICEBIOIOJUKYIBTYPHOI MAEHTUYHOCThI0. Hanboliee sipkoe ero mposiBieHue
MOXHO HaOIoAaTh B BepOaJIbHOM KOHTEKCTe TOpPOJACKOro Ieii3axa, Iae MoATBepXKaa-
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ercst BeickaspiBanue FO.E. [IpoxopoBa o0 ToM, 4TO «SI3bIK CTaad (PYHKLIIMOHUPOBAThH B
COBEpILIEHHO MHOM AeicTBUTeIbHOCTU» (ITpoxopos, 2017: 7).

Ieii3ax Kaxxaoro ropojia MHOrOTpaHeH KakK CTPYKTYPHO, TaK M (YHKIIMOHAIBHO.
Ero cocrapisioniye 3aBUCST OT BO3pacTa, cTaryca M ucropuu. [opoaa MoxkHO paccMa-
TpUBaTh B KATETOPUU TEKCTOB, KOTOPHIE CTPOSITCSI IO-HOBOMY B KaXKAYIO SITOXY MX KU -
TeJsIMU U rocTaMu. CeMUOTHKA Topofa KaK KyJIBTypPHOI'O IPOCTPAHCTBA — UPE3BbI-
YaliHO IIMpPOKasl 1 MHOTOIpaHHasl cpepa, OpueHTUPOBAHHASI Ha CUMBOJIMKY ropoja 1
HJIeH, BOIUIOIIEHHBIE B 00pa3e ropoaa CKBO3b IIPU3MY MEHTaJIbHOCTH 3THOCA U SITOXM.
Topon kak IpocTpaHCTBO, HaleJIeHHOE CMbICIaMM (MaKpOTEKCT), 1 DJIEMEHTHI 3TOTO
IMPOCTPaHCTBA (MUKPOTEKCT) B ITOCIEIHEE NeCATUIICTHE 3aMHTEPECOBAIA YUSHBIX, pac-
CMAaTPHUBAIOIIUX €T0 C MO3UInKU Ppriiocodui, KyIbTypPHBI, apXUTeKTyphl. MBI BUOUM
TepMUHBL: (PeHOMEHOJIOTHS ropoa, (pr3rKa ropoaa, Metadu3rKa ropoaa, MugoI0THs
ropona. Otaasasi A0JKHOE KOHLEIIMSM ropofa-Muda, ropoja-uuen, ropoaa — Kyjib-
TYpHOTO TE€KCTa, TOpOAa-MeIacOO0IIeHNSI, OTMETUM, YTO OHU pacCMaTPUBAJIN TOPO/I
B IIEPBYIO OYepeb Kak apTedakt, HeBepOaabHYIO CYIIIHOCTh. 3a IpeneaaMu HayYHOT O
HMHTEepeca 0CTaeTCs TOPOJ-TEKCT, TOPO/I-TTOCIaHME B €0 HEMOCPEICTBEHHOM BU3Yalb-
HOM BepOaJIbHOM IPECTaBICHUM.

DTO ropo, BOILIOLIEHHBIH B CIOBaX, KOTOPbIE Mbl YATA€M Ha €Iro yJIUllax U KOTOPhIe
MPEICTABIISIIOT TOPO/ B OIIPEACIEHHON TOHAJIBHOCTH, U3MEHYMBOM U MOABEPXKEHHOMN
Moge. Takue cjioBa Mbl BUIMM Ha a)UITHBIX TYMOaX, OOBSIBICHUSIX, TMCTOBKAX 1 (hJia-
epax M B IIepBYIO OUepeab BHIBECKAX, PEIIPE3CHTUPYIOIINX PEIUIMKY B aIpec 1IeIeBOit
ayIuTOPUHU, KOTOpAsi IO CYTH SIBJISIETCS IIPOMTYKTOM aKTa CaMOIIPE3CHTALIUH.

3HauYMTEIbHAS YaCTh COOOIICHMIT — BBEIBECOK, COIPOBOXKIAIOIINX YeJIOBEKA Ha €ro
IIyTH 10 TOPOICKMM YJINIIAM, PACCUNTAHA HA TUIYHOCTh, 3HAKOMYIO C MHBIMU SI3bIKaMM
(TIpeMyIIeCTBEHHO aHTJIMIACKIM) U OTIpeIe]ICHHBIMU 3JIEMEHTaAMU aHTJIOSI3BIYHOM Ke
OBITOBOI KyJIbTyphl. [IpearionaraeTcst, YTo ropoaCKOM KUTEIb, HOCUTENIb PYCCKOTO
sI3bIKa, 3HAKOM HE TOJIBKO C aHTJIMICKUMU CJIOBAaMHM, HO U C aHTJIOSI3BIYHBIMU OIIpe.Ie-
JIEHUSIMU TOBApOB 1 YCJIVT, IpejlaraéMbIX aBTOpaMy COOTBETCTBYIOIIMX HAMMEHOBAHUIA.
B criucke ycnyr canoHa KpacoThl, pa3MellleHHOro B BUTpUHeE, 3HauuTcs double job.
JBoiitHoe — uTo? C0BO job MMeeT psif 3HAUeHU I, HEKOTOPhIE U3 KOTOPHIX HE BCErIa
ynoOHO 00CYy:XIaTh B MPMIIMYHOM obO1IecTBe. Ha camoM meiie mmeeTcs B BULY OTHO-
BPEMEHHOE BBITIOJTHEHIE MAHUKIOPA U ITeANKIOpa. Y3HATh 3TO MOXHO TOJIBKO OITBITHBIM
MyTeM, MOOBLIBaB B yKazaHHOM cayioHe. Mumrens ®yko (Foucault, 2002: 27) mucai, 4To
UIEHTUIHOCTD (hopMupyeTcs nucKypcoM. Kakass MIeHTUMIHOCTh MOXKeT (pOpMUPOBAThH-
¢sI TAaKOTO pona coobmmeHusiMu? EnqnHast, KocMOIoIMTHYecKast KyJabTypa (BHE 3aBUCH-
MOCTH OT OIIEHOYHOTO €€ aclekTa — XOPOIIO 3TO WM IJI0X0) MOXKET C(hopMUpPOBaTh-
cs1 10O Ha OCHOBE ITyOOKOT0 B3aMMOIPOHUKHOBEHUS KYIBTYp, IMOO Ha OCHOBE T10-
[JIOLIEHUST OMHOU M3 KYJIETYpP, YTO HE pa3 CIyJdaioch Ha MPOTSKEHUH MHOTOBEKOBOIM
HUCTOPHY YeJIOBEUYECTBA M HUKOTIA He BOCIIPMHNMAJIOCH B TIO3UTUBHOM Kittoue (Jpo-
HeHKo, 2003: 34). HaGnrogaeMasi ke HaMU JIOCKYTHasI «ITOJIMKYJIBTYPHOCTb» HE TOJIbKO
He pacIlupsieT IPaHUIIbI KyJIBTYPHOI KOMIIETEHTHOCTH, HO 3a4aCTyI0 BBOAUT ayIUTO-
pHUIO B 3a0,1yXI€H€ OTHOCUTEIHbHO MaJI03HAKOMBIX 1 OTTOIO IIPUBJIEKATEIbHbBIX CJIOB
U MOHSATU. PoxaaioTcst HOBbIe (hpa3e0a0TU3Mbl, O KOTOPBIX HOCUTEIM aHIJIMKACKOTO
sI3bIKA HE MMEIOT ITOHSITUS, IOSIBJISIIOTCSI HOBBIE 3HAYEHMS Y CJI0B U CJIOBOCOYETAaHMIA.
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VYnomsaHyTtast double job B aHIJIOSI3bIUHOM cpejie 03HAYaeT He YTO MHOE KaK padoTy Mo
COBMECTHUTEIILCTBY.

JIMHrBHCTMYECKME IPEBPATHOCTU TOPOICKOTO Ieii3axka HeJib3st OTHECTH 1 Ha CUeT
(bopmupoBaHus TaK HazbiBaeMoi rubpuaHoi uneHtuaHoctu (Hall, 2000: 16; Habermas,
1987: 215), apKuM NpuMepOM KOTOPOM SIBJISIETCS HEMELIKO-UHAasI UAEHTUYHOCTh MU-
IPaHTOB, UMEIOIIMX BIIOJIHE ONpeIeeHHOE XKeJlaHe BIUTHCS B COLIMYM U IpuUJjiararo-
IIKX JesITeIbHbIe TTOCAeA0BaTeIbHbIC YCUIIMS AJIS1 ananTallui B HOBBIX YCJIOBUSIX.

BriBecka koderiinu rinacut La Coffee. HazBaHue HanyTKa Ha aHTJIUICKOM SI3bIKE
IpeaBapsieT onpeaeeHHbIM apTUKIIb XKEHCKOT0 pofa /a, KOTOPBIi IPUCYTCTBYET B PO-
MAaHCKMX SI3bIKaX — (PpaHIly3CKOM, UTAJIbTHCKOM, UCITAHCKOM. B aHIIMITICKOM SI3bIKe
HET rpaMMaTUICCKOM KaTeropuy pomia, B POMaHCKIX — Kode My*KCKOTO poja, B pyc-
CKOM, Ha KOTOPOM T'OBOPSIT IIOCETUTEIIN 3aBEIASHUSI, TOXE MYKCKOTO WUJIM, Ha XyIOil
KOHEII, CPEIHEro, KOTOPOTo HET HA B OTHOM M3 IepeunCIeHHBIX sI3bIKOB. La Coffee —
1IyTKa, UTpa WK 0€3rpaMOTHOCTb, XKaXaa «KpacuBOTO, MHOCTPAHHOTO» BHE 3aBHUCH-
MOCTHU OoT cMbicia? Kak moetcs B u3BecTHoI necHe: «KazaHoBa, KazaHoBa, 30BU MeHs
TaK — MHE HpaBUTCs CJI0BO». Eclin 3T0 1IyTKa, TO OHA JOJIKHA ObITh pacCYUTaHa Ha
JIIONIei, 3HAKOMBIX XOT$1 ObI OTAAJIEHHO C IBYMSI-TPEMsI SI3bIKaMu, KpoMe poaHoro. Mnu
JIeKOIpOBaTh HAUMEHOBaHNE OpraHu3allui HOMUHATOP CUMTaeT He 00s13aTeIbHbIM
111 kameHToB? Eciu xe 2To urpa, a urpa — 3To lieJieBas AesITeJIbHOCThb, TO KaKOBa e¢
Heanb?

Mara3uH 1oporux oIpaB, JIMH3 1 COJTHIIE3AIIUTHBIX OUKOB Ha3bIBaeTcs Primaveri.
Primavera — mo-uUTaNbSHCKA U MO-UCIIAHCKY O3HAYaeT «BeCHa». MHOXECTBEHHOE
YUCIIO — primavere (XeHCKU pon). Hukakux primaveri H1 B UTAIbSIHCKOM, HU B HC-
ITAaHCKOM MJI KAKOM-JI0O IPYTOM SI3bIKe HeT. OTISITh IMPUHLMIT «<MHE HPaBUTCSI CIIOBO»?

Ha yrny aByx ynuu pacrnojioxkeH pectopaH L’angolo Italiano. Ecnv Bnanenblbl pe-
LIVUTK Ha3BaTh eTo He «MTaJbsSHCKUIT YTOJIOK», 9YTO OBIJIO OBI BIIOJIHE €CTECTBEHHO B
PYCCKOSI3BIYHOI cpelie, a UMEHHO TaK, KaK OH Ha3BaH, TO paCCUMTHIBAIM JIU OHU Ha
[MOJIHOE ITOHMMAaHMe 3HAaYeHWsI 3TOTO CJIOBOCOYETAHUS JIMOO ITPOCTO HAMEPEBAINCh
«TIOAaTh UTAJIbTHCKOCTU»? TaKoro poaa BOIPOCHl MOXXHO 3aaBaTh O6CKOHEUHO. Pe-
CTOpaH C OTKPBITHIM I'pusieM Ha3biBaeTcsl Wood and Fire. 3ByduT 3aragouHeil, 4eM rpo-
cro «JlpoBa u oronub», Wine and Spirits — nnTepecHee, yeM « BUHO 1 Kpernkrie HarmuTK».

Ji1s1 mam, >KeJamlIuxX IMoyXaXXBaTh 32 CBOMMM HOTTSIMU, CYIIIECTBYIOT 3aBEASHUS
moa Ha3BaHUsIMU Nail Bar unu B pycckoit opdorpadun «Heiin bap». [Ipenmonaraercs,
YTO HOCUTEIbHUIIA PYCCKOTO SI3bIKa TOJDKHA, BO-IIEPBBIX, 3HATh, YTO 3HAUUT CJIOBO Aail,
a BO-BTOPBIX, IOHUMAaTh, IOUYEMY B TaHHOM KOHTEKCTE OHO COCYIIECTBYET CO CJIOBOM
bar, KoTOpOe IIpUBBIYHEE aCCOLIMMPYETCS C APYrou cutyaluei. A eiie ectb «Heiin Jla-
yHIK», Nail Time i Nail cmyduo. Nail Bar — 3To He eqUHCTBEHHBII 0ap, KOTOPBIi
MperoJaraeT yxoa 3a coooit. MoxHo yBuaeTb Brow bar (3To yxXe o 6poBsix) U «Bakc
bap» (ctyaus BockoBoit nenunsiuuun). Ecnu Nail bar — 3T0 MAaHUKIOPHBIN CalloOH, TO
CaJIOH I10 Mpojaxe 1IBETOB MOXXHO Ha3BaTh Flower bar. TolbKO BOT B OTJIMYME OT IIep-
BOTO «0apa» TaKOTo COYETaHMUS CJIOB B aHIVIOSI3BIYHBIX CTpaHax HeT. A ectb Flower shop
nnu Florist.

My:KuuH npuriamaeT noctpuubes Barbershop nan «bapoepion» — KoMy 4To Hpa-
Butcs. Ectb u Bapuant Cut Barbershop, 910 0€CCMBICCHHO U HEIIEPEBOAMMO, HO, OUe-
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BUIIHO, HETIJIOXO 3BYYUT ITO MHEHUIO Ha3bIBaTe Ieii. Ellle oM1H M3BICK B TAKOM K€ poIe —
Firm Barbershop. MoXHO NPeanoaoXuTh, YTO UMEETCs B BULY «(DUPMEHHAS CTPUKKA»
C HETepPMMHOJIOTMYECKMM 3HaueHMeM ciioBa «pupMeHHas». Ecte u Chop-chop (Kpome
MPOYMX 3HAYECHUI — 3BYK, U3JaBaeMblil HOXKHULIAMU) Barbershop. Ha BbIBecKe >KeH-
CKoi1 mapukmaxepckoi untaem Hair Gloss, T.e. 6JiecK 1Jis1 BOJIOC, BUJ YXOAOBOM KU/~
KOCTHU, OOILIENIPUHSTHI TepMUH. UTO OH /ejlaeT Ha BHIBECKE B CBOEM aHIJIOSI3bIYHOM
BapuaHTe? TOT 3ke BOIPOC, KOTOPHIA XOUeTCs 3a1aTh MHOTMM HOMUHATOPaM.

EcTh 1 ceThb caloHOB C 3KCTpaBaraHTHBIM Ha3BaHUeM «buUryan», NCTIOIHEHHBIM C
IBYMSI TIEPEKITIOYECHUSIMU KOI0B — buGOODu. DTo IBHOE BIUSIHIE KOMITBIOTEPHO-
OITOCPEI0BaHHO KOMMYHMKAIINH, IJISI KOTOPOI ITOJ0OHOI0 poaa KPeoan3aiusl SIBIsI-
€TCSA TUITUYHOM.

OT pecTopaHOB U CaJIOHOB KPacOTHI HE OTCTaeT U aBTOCEPBUC, C TOM TOJBKO pa3-
HUILIEH, YTO OKOJIOAHTIUICKAasl IeKCHMKa MpeAcTaBieHa B pyccKoit opdorpaduu: «AB-
ToanapM» (aBTocUTrHaau3alus), «Bopkinomn» (umeetcs B BUugy workshop — macrepckasi),
«Jloct Keit CepBuc» (oueBumHO lost key [Ki:] — motepssHHBI KiTto4), «Matikap» (Most
MaimHa) CTO, «Penaup» (mpubIuM3UTeNbHO repair — nmounHka), «IIpodukeit» (ocra-
€TCsl 1oTralbIBaThCs ).

AIBOKaTCKME U I0pUANYECKIE KOHTOPHI TOXKE MHOTIIA ITOAIal0TCsI Marui Majorno-
HSITHBIX JIJI1 00bIBaTe/Is1, HO IIPUBBIYHO MOJHBIX ¢J10B. Tak BMecTo H...0B 1 CHIHOBBS,
H...oB 1 naptHepsl nosBisgercsd «Jdedanap» (Hago nymats ot defander — 3alllMTHUK,
aJBOKaT, IPaBO3allIUTHUK) WK «[TpiopuT» (4MCTOTA, HEMOPOYHOCTD, CTENEHb OYMCT-
KH) — YTO 3BYYMT IPOTECKHO IJISI aABOKATCKOI KOHTOPHKI. E1lie ogHMM n300peTeHreM
MIPaKTUKYIOIINX I0PHUCTOB SIBJIIETCSI HAMMEHOBaHUE «Di3e1 KOHCYIBTaHT» (MMEHHO B
Takoit opdorpaduu). ABTOPbl UMEIOT B BUAy A—Z., aHTJIMIACKYEe Ha3BaHUS MEPBOM 1
nocyaeaHe OykB JaTuHcKoro ajadasuTta. To ecTh Uaesl Ha3bIBaTeeii COCTOUT B TOM,
YTO 3TO KOHCYJIBTHPOBaHME OT A 10 51, HO HOCUTEISIM PYCCKOTO sI3bIKa TaKast (hopMy-
JINPOBKA OUYEBUIHO ITPEACTABIISICTCSI CJIUIIIKOM ITPOCTOIA.

ToH B 3TOM ILJTaHe 3a1al0T MOIMYJSIPHbIE U3AaHUS, KOTOpPbIE MECTPSIT aHAJIOTaMU
BIIOJTHE IIPUBBIYHBIX €111 HETaBHO CJIOB U CJIOBOCOUYETAaHU M. 3aKOHOIaTE I MOJIbI CTa-
JI TPEHCETTepaMu, TTOJIe3HbIe COBETHI — JlalichxakaMu (C HEBEpOSITHOI YaCTOTOM yIo-
TpeOJieHUsT).

AHTTIMIACKUI SI3bIK TOMUHUPYET Ha ahuIlax, aHOHCUPYIOIINX MYy3bIKaJbHbBIE M-
POIPUSTHSL:

URIAH HEEP: the greatest hits. 2KuBoit 3ByK.

Lords of Sound: symphony of justice (?!).

Christmas voices.

Manowar. Final Battle. ITpoiuanbHbIii Typ.

Hobpoe crapoe CI0BO «IeKapHs» 0YEBUIHO TOXE BBILLIO U3 MoAbl. Ero 3aMeHuI0
aHTmMiickoe bakery, HO HamMcaHHoe Kupwuieit. «fonaeH beiikepu» — 3o010Tas mne-
KapHs1, «belikepu a1o coieit» — B 3T0 Ha3BaHUE YCIIEIITHO BTOPraeTcs yke (ppaHIly3CKuii
sI3bIK (du soleil — mpuHamIeXalui COMHILY, COTHEUHbI). O4eBUAHO, HOMUHATOPHI
IM03aMMCTBOBAJIM 3Ty YaCTh Ha3BaHUsl y U3BECTHOI'O KaHaICKOro 1upka. EcTb u Bapu-
aHT, UCITOJIHEHHBIN B TaTuHULIE, — Bro bakery. Bro OTHOCUTCS K CTUJIMCTUYECKU CHU-
JKEHHOI1 JIEKCHKE 1 03HAa4YaeT YTO-TO BPOJe «OpaTaH».
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OO0mIMe MHOSI3BIYHBIX U TICEBAOMHOSI3BIYHBIX 0003HAYEHMIT Ha YJIMIIAX HAIIUX TO-
POIOB IpeIIojIaraeT oIpeae/IeHHbIN CIIPOC Ha TOIO0HBIe HAMMEHOBaHMS. Takoro poaa
CIIPOC MOXET OBITh IIPOAMKTOBAH IIPUHAIICKHOCTBIO apeaia K 30He IBYSI3bIUMS (UTO
HUKaK HE COOTBETCTBYET I€HCTBUTEILHOCTHU B CJIydae C UTAIbIHCKUMU, (DpaHITy3CKU-
MM, aHIJIMACKUMM U aHTJIOMOJ0OHBIMU Ha3BaHUSIMM), €T0 UCTOpUEH (YCTaHOBJICHHUE
AHTJINIICKOTO WJIM MHOTO SI3bIKa B KAY€CTBE BTOPOT'O B Pe3yJIBTaTe KOJIOHU3ALWH ) TU00
MIPUTSI3aHUSIMU Ha KOCMOIIOJIMTU3M, HEKYIO MEXKIYHAPOIHOCTD. TO, 4YTO IPEIITOI0KM-
TEJIbHO SBJISIETCSI MAPKEPOM ITOIMKYJIETYPHOIO COOOIIECTBA, HA CAaMOM JIejie TAKOBBIM
B JIaHHOM CJIy4ae He SIBJISIETCSI, ITIOCKOJIbKY 00CYKIaeMble HaMMEHOBAaHUS HE BBICTY-
MaloT B Ka4eCTBe MprU3HaKa YCBOSHUSI MHOM KYJIBTYPHI.

B Poccum yxe Ob11 mepuoa aHrIoMaHuu (Kak U (ppaHKOMaHNM), HO OH KacaJics
Y3KOT'0 COLIMAJIBHOTO CJIOST M CIIY>KMJI PeaIbHBIM IIPUMEPOM BXOXKIACHUST B MHOM SI3BIK
Y KYJIBTYDY.

B oTimmame oT coOCTBEHHO NOJMMKYIBTYPHOM 1 THOPUIHON MASHTUIHOCTH (e HOMEH
IICEBIOIOIMKYJIBTYPHON UIEHTUYHOCTH CJIeAyeT OTHECTU K IeCTPYKTUBHBIM SIBJICHU -
SIM PYCCKOSI3BIYHOTO (M HE TOJbKO) KOMMYHMKATUBHOTO MpocTpaHcTBa. OH maryoeH
JIJISI PYCCKOTO SI3bIKa U KYJIBTYPBI U SIBJISIETCS IIPUYMHOM JIOXKHBIX ITOCBIJIOK Y HEOITPaB-
JaHHBIX OXXUIAHWI OTHOCUTEIBLHO IPYTUX SI3BIKOB M KyJIbTYp. HocuTensim pycckoro
SI3bIKA Y3Ke TTPUBBIYHBI JDKEMHOKYJIBTYPHAsI Cpela HallIMX TOPO0B, BOJILHOE OOpallieHre
C MIHOCTPaHHBIMHU CJIOBaMU 1 MHOKYJIBTYPHBIMU (peHOMEHAMHU,, HAPYIIICHUS CBSI3U MEXK-
Iy CMBICJIOM M 3HaUY€HMEM, MUCCHUEI YIpEeXIeHHs 1 eT0 0003HAUCHMEM, SI3BIKOM U
KyJbTypoii. [IpeHeOperasi cCBOMM, He IOCTUTaeM 1yKoe.

Ckynbrtop N cyMell COeIMHUTD B CBOSH TMYHOCTU BCE, UTO MpeajiaraeT U IMpearo-
JIaraet sSImoHcKast ¥ (ppaHIry3cKasl KyJBTYPhI: KOJJIEKTUBU3M W MHINBUIYAJIN3M, CBO-
0oy 1 pUTYaJIbHOCTb, CYPOBOCTb M YTOHYEHHOCTb. M 110-(paHIIy3cK1 OH TOBOPUT Oe3
OL1OO0K.

3aknoyeHue

Hapsi3unBoe BHeaApeHNE B KOJUIEKTMBHOE CO3HAHNE 1IEJIEBOI ayTUTOPUU IIPEICTAB-
JISIIOIIMX COO0M HEYIauUHYI0 MMUTALIMIO MHOSI3BIYHBIX CJIOB U MHOKYJIBTYPHBIX peauii
MPUBOAUT K (POPMUPOBAHUIO TOTO, YTO aBTOP CTAaThbU IMpeaaraeT MMEHOBATh IICEeBIO-
MMOJIMKYJIETYPHOM MAEHTUIHOCTHIO. [TocaenHsIsI BOSHMKAET B CUTYALIMM, KOT1a MHIUBU
OlIyIIaeT ceOs MOTPY:KEHHBIM B IMOJIMKYJIBTYPHOE KOMMYHUKATUBHOE IIPOCTPAHCTBO,
KOTOPOE Ha CaMOM JIeJIe TAKOBBIM HE SIBIISICTCS.

ENG

Introduction

In recent decades, the interest of philologists in the problems of ethnolinguistics
(ethnography of speech and ethnosemantics), which for some time marked the most
progressive field of linguistic research (Hymes, 1973; Saville-Troike, 1982), gradually
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shifted towards a new direction — learning the language in a close connection with the
culture — cultural linguistics. It arises at the junction of linguistics and culturology and
explores the manifestations of the culture of a society, that are reflected in the language
(Maslova, 1997). The cognitive approach to the linguistic object (Krasnykh, 2002) and
understanding of the language as an attribute of a personality and language team, goes
back to the works of A.A. Potebnya (2000), F. Boas (1997). Within the framework of
linguistic and cultural schools (Yu.S. Stepanov, 2007; N.D. Arutyunova, 1999; V.N. Teliya,
1996; V.A. Maslova, 1997), the interpretation of discourse facts is refracted through the
concept of a linguistic worldview and communicative space.

The interest in the so-called multicultural identity (along with the study of intercultural
communication), i.e. the occurrence of the individual in the communicative space of
more than one culture and the awareness of oneself belonging to them can be considered
as the natural development of this direction. At the same time, city dwellers in some cases
find themselves immersed in some foreign language and foreign culture environment,
which is formed by the verbal component of the city landscape. Signs that contain the
names of institutions providing services of various kinds, in some cases do not comply
with the rules of the donor language, do not have the meanings attributed to them, are
used in impossible combinations and create a distorted perception of a foreign language
and culture in the target audience.

The purpose of the article is to describe and interpret the non-regular use of foreign
words and misconceptions about foreign cultural realities.

Research methods and materials

The study was based on the names of organizations in the sphere of public catering
and other services placed on signs that form one of the components of the city landscape.
The method of recorded observation and semantic analysis were used.

Results

It has been established that a significant part of the names of social institutions are
names in a foreign language a) unjustifiably replacing usual Russian language; b) containing
gross grammatical and lexical errors; ¢) phrases that are not usual for the donor language;
d) representing the attempt of the nominee to arbitrarily produce non-existent idioms;
e) mistakenly interpret foreign cultural realities.

Discussion

Ethnic Japanese sculptor N moved to Paris twenty-five years ago, married a French
woman, has two sons, teaches at the Academy of Fine Arts. In a conversation, he sometimes
says: “we, Japanese, ...” or “we, French, ...” When the interlocutor objects to the alternative
use of these phrases, remarks: “But it is really this way!”

How can a person at the same time or at least alternatively identify oneselfas a Japanese
ora French? Here we are confronted with the concept of identity, a multifaceted concept
and, it should be noted, quite vague. On the one hand, etymologically, identity is self-
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determination, on the other, there are quite a lot of parameters according to which a
person can be “self-defined”. And this is undoubtedly an open set. Entering this or that
social group, one or another microsocium, adjusting to its world view, outlook, behavioral
models, even changing tastes and preferences, a person “indexes” his/her “I” and becomes
not quite what he or she used to be yesterday. And, depending on how much one is aware
of'these old and new accessories, a peculiar portrait of oneself'is being formed at present.

Being initially studied by philosophers (Taylor, 1989), the concept of identity has
expanded the boundaries of its word usage to popular editions such as “Know yourself”
or self-teaching books of Dale Carnegie style. At the same time, the understanding of
the discursive embodiment of identity, i.e., its formation and assertions through the text,
has been established in science (Derrida, 1976). Communicative acts are the only thing
that reveals the facets of the human self. The essence of a person is embodied in his or
her communication (Va¢lavik, 2000: 61). This leads to the idea that a speaking person
can imitate identity, appear to be someone he/she is not, mislead or copy one’s ideal.
Acting as a profession is entirely based on the formation of false identities through the
actualization of texts written by others.

Imitation of identities forms the phenomenon, which in modern sociolinguistics is
called commodified identities (Benwell, 2002: 431), that is commercialized identity,
turned into a commodity. In this case, artificially formed identities are shown as a product
of advertising. A real man, a real woman, a caring mother, an ideal housewife, etc. —
non-existent characters, they are created by the authors of advertising texts. Another type
of artificial identity is virtual (Gergen, 1996: 136), i.e. identities created as a result of
self-presentation (Belova, 2014: 68) in computer-mediated communication. In general,
the concept of self-presentation is related to the concept of identity, they border on each
other or even merge together in several communicative contexts. Our sculptor presents
himself as Japanese and appears to be Japanese when it comes to his roots and traditions
of his country. He also feels like a Frenchman and testifies to this when it comes to his
daily life in Paris, family and professional activities.

Among all aspects and types of identity as a social phenomenon, cultural identity
dominates in the broad sense of the term, thus identifying oneself with a certain cultural
or subcultural society. Since “language is intimately connected with culture: it grows into
it, develops in it and expresses it” (Maslova, 2001: 9), any text is a conductor of cultural
identity. It is important to note that cultural identity is a hierarchically complex,
heterogeneous concept. This is not only ethnocultural but also multiple-subcultural
identity. Which identity explicates the discourse of an American IT student, an ethnic
Korean woman, a member of the rockers’ club? That of title nation, minority, I1T-
professionals, rockers, women, youth? On the one hand, it certainly represents a certain
conglomerate of cultures, and, on the other, each generated text has a cultural dominant
corresponding to the communicative context.

It is obvious that the concept of monocultural identity has the right to exist only in
terms of ethnocultural identity. But it is not that simple either. In today’s world, which
is subject to globalization processes, the expansion of the English language, the splattering
of computer terminology and netiquette (and again, it is English) to offline
communication, visible multicultural identity may be a chimera. True multicultural
identity as a result of primary socialization in the territory of cohabitation of two or more
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ethnic groups (typical for a number of regions of the Russian Federation, the region of
Belarusian-Polish-Lithuanian trilingualism, former colonies, etc.), education in a
bilingual family or entering into new cultures (and learning new languages) during life,
are described by specialists in cultural linguistics, cognitive linguistics, bilingualism,
language interference. The phenomenon of language and culture, which we will call a
pseudo-multicultural identity, remains poorly understood. Its most vivid manifestation
can be observed in the verbal context of the urban landscape, which confirms the statement
of Y.E. Prokhorov saying that “language has begun to operate in a completely different
reality” (Prokhorov, 2017: 7).

The landscape of each city is multifaceted both structurally and functionally. Its
components depend on age, status and history. Cities can be considered in the category
of texts that are built in a new way in each era by their residents and guests. Semiotics of
the city as a cultural space is an extremely wide and multifaceted sphere, focused on the
symbolism of the city and the ideas embodied in the image of the city through the prism
of the mentality of the ethnic group and the era. The city as a space endowed with meanings
(macrotext) and elements of this space (microtext) in the last decades have attracted
attention of scholars who consider it from the standpoint of philosophy, culture and
architecture. We see the terms: phenomenology of the city, physics of the city, metaphysics
of the city, the mythology of the city. Paying tribute to the concepts of the city-myth,
city-idea, city — cultural text, city — media message, we note that they considered the
city mainly as an artifact, non-verbal essence. Beyond the limits of scientific interest
remains the city-text, the city-message in its direct visual verbal representation.

It is a city embodied in the words that we read in its streets and that represent the city
in a certain key, changeable and subject to fashion. Such words are presented on the
billboards, ads, leaflets and flyers and — first of all — on the signboards, representing a
message to the target audience, which is essentially a product of the act of self-presentation.

A significant part of the messages — the signs accompanying a person on his/her way
along the city streets, is designed for a person familiar with other languages (mainly
English) and with certain elements of the English-speaking everyday culture. It is assumed
that a city dweller, a native Russian speaker, is familiar not only with English words, but
also with English definitions of goods and services offered by the authors of the respective
names. In the list of services of a beauty salon placed in a show-window Double Job
appears. Double — what? The word job has several meanings, some of them are not always
convenient to discuss in a decent society. In fact, it refers to the simultaneous performance
of manicure and pedicure. You can learn this only by experience, having once visited the
salon. Michel Foucault (Foucault, 2002: 27) wrote that identity is shaped by discourse.
What kind of identity can be formed by such messages? A single, cosmopolitan culture
(regardless of its evaluation aspect — whether it is good or bad) can be formed either on
the basis of deep interpenetration of cultures, or on the basis of absorption of one of the
cultures, which has repeatedly happened in the history of mankind and has never been
perceived as a positive process (Dronenko, 2003: 34). The patchwork “multiculturalism”
we observe does not expand the boundaries of cultural competence, and often misleads
the audience about unfamiliar and therefore attractive words and concepts. New
phraseological units are born, about which native English speakers have no idea, new
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meanings of words and phrases appear. The mentioned Double Job in the English-speaking
environment means nothing more than part-time work.

Linguistic vicissitudes of the urban landscape cannot be attributed to the so-called
hybrid identity (Hall, 2000: 16; Habermas, 1987: 215), a vivid example of which is the
German-other identity of migrants, who have a definite desire to join the society and
make successive efforts to adapt to new conditions.

The coffee shop sign says La Coffee. The name of the drink in English follows a definite
feminine article La, used in the Romance languages — French, Italian, Spanish. English
does not have grammatical category of gender, in the Romance coffee is masculine, in
Russian, which is spoken by visitors of the shop, it is also masculine or, at worst, neuter,
that is not true to any of the listed languages. Is La Coffee a joke, a game or ignorance,
the thirst for the “beautiful foreign”, regardless of meaning? As it is sung in the famous
song: “Casanova, Casanova, call me so — I like the word”. If this is a joke, it should be
designed for people familiar at least remotely, with two or three languages other than
native. Or does the management consider decoding the name of the organization as
optional for clients? If this is a game, and a game is a target activity, — what is its purpose?

The shop of expensive spectacle frames, lenses and sunglasses is called Primaveri.
Primavera in Italian and Spanish means spring. Plural is primavere (feminine gender).
There is no “primaveri” in Italian, Spanish or any other language. Again, is it the principle
of “I like the word”?

There is a restaurant called L’angolo Italiano at the corner of two streets. If the owners
decided to call it not Amanesanckuii yeosok, which would be quite natural in the Russian-
speaking environment, but the way it was called, did they count on a full understanding
of the meaning of this phrase, orjust intended to “sound Italian”? These kinds of questions
can be asked endlessly. The restaurant with an open grill is called Wood and Fire. Sounds
more mysterious than just Z[posa u ocons. Wine and Spirits is more interesting than Buno
U Kpenkue Hanumku.

For ladies who want to look after their nails, there are places called Nail Bar or in
Russian spelling Heiin bap. 1t is assumed that a native Russian speaker should, firstly,
know what the word nail means, and, secondly, understand why in this context it coexists
with the word bar, which is more commonly associated with another situation. And there
isa Heiin Jlaynooc, Nail Time and Nail cmyduo. Nail Baris not the only bar that is supposed
to take care of a lady. You can see the Brow Bar (this is about eyebrows) and Bakc o6ap
(waxing studio). If the Nail Bar is a nail salon, the salon for the sale of flowers can be
called Flower Bar. But unlike the first “bar”, there is no such combination of words in
English-speaking countries. There is a Flower Shop or Florist.

Barbershop or Bapbepuwon invites men to have their hair cut. There is also an option
Cut Barbershop — which is meaningless and untranslatable, but, obviously, sounds good
in the opinion of owners. Another refinement of this kind is Firm Barbershop. It can be
assumed that “branded haircut” with the non-terminological meaning of the word
“branded” is meant. There is also a Chop-Chop (among other meanings — the sound
made by scissors) Barbershop. On the signboard of the women’s hair salon we read Hair
Gloss, i.e. hair shine, type of care fluid, a common term. What is it for in its English version
on the signboard — we might want to ask again.
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There is also a network of salons with the extravagant name Bigudi (hair rollers),
executed with two code switchings — buGOODu. This is clear influence of the computer-
mediated communication, for which this kind of creolization is typical.

The auto repair service keeps up with restaurants and beauty salons, with the only
difference that English-like words are presented in Russian spelling: Aémoanapm (car
alarm), Bopxuon (meaning “workshop”), Jlocm Keii Cepsuc (obviously “lost key” [ki:]),
Maiikap (my car), Penaup (approximately “repair”), IIpogpureii (no idea).

Lawyers and law firms also give in to temptation of obscure magic for the philistine,
but fashionable words. So instead of H...06 u cbiHo6bs, H...06 u napmueps: appear Jegan-
dep (one must think from “defander” — a lawyer, a human rights activist) or Ileropumu
(purity) — which, generally speaking, sounds grotesque for a law firm. Another
practitioners’ invention is the name Jiized Koucyasmarm (just in this spelling). The authors
mean A—Z, the English names of the first and last letters of the Latin alphabet. The idea
is Koncyavmuposarnue om A do A (Consulting from A to Z), but for Russian language speakers,
such a name is obviously too simple.

The style in this regard is set by popular articles, which are full of analogues of quite
familiar Russian words and phrases. 3akoHonaTtenu Moabl (trend setters) become the
trendsetters, mosie3Hbie coBeThl (helpful tips) — lifehacks with incredible frequency.

English dominates on posters announcing musical events:

URIAH HEEP: the greatest hits. ZKuBoii 3ByK.

Lords of Sound: symphony of justice (?)).

Christmas voices.

Manowar. Final Battle. I1poiianbHBIii TYP.

The good old word nexapus obviously went out of style, too. It was replaced by English
bakery, written in Cyrillic. foaden beiikepu — the golden bakery, beiixepu dro Coneit —
the French language successfully invades this name (du soleil — owned by the sun, sunny).
Obviously, the callers borrowed this part of the name of the famous Canadian circus.
There is also an option in Latin — Bro Bakery.

The abundance of foreign language and pseudo-foreign designations in the streets of
our cities suggest a certain demand for such names. Such kind of demand can exist in a
bilingual zone (which is not true in the case of Italian, French, English and English-like
names), its history (the establishment of English or another language as second — the
result of colonization) or claims to cosmopolitanism or some kind of internationalism.
These names cannot be regarded as a markers of the multicultural community, since the
names under discussion do not act as signs of the another culture assimilation. Russia
has already seen a period of anglomania (as well as francomania), but it concerned a
narrow social stratum and was a real example of entering another language and culture.

In contrast to the actual multicultural and hybrid identity, the phenomenon of pseudo-
multicultural identity should be recognized as a destructive phenomenon of the Russian-
speaking communicative space. It is not only detrimental to the Russian language and
culture, but also causes false assumptions and unjustified expectations about other
languages and cultures. Russian speakers are already accustomed to the false-foreign
cultural environment of our cities, free use of foreign words and foreign cultural
phenomena, violations of the relationship between sense and meaning, the mission of
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the institution and its name, language and culture. Neglecting our own culture, we do
not attain what belongs to other cultures.

The sculptor N managed to combine in his personality everything that Japanese and
French cultures offer: collectivism and individualism, freedom and tradition, severity
and refinement. And he speaks French without errors.

Conclusion

The intrusive introduction of unsuccessful imitations of foreign words and foreign
cultural realities into the collective consciousness of the target audience leads to the
formation of what the author of the article suggests to call pseudo-multicultural identity.
The latter arises in a situation where the individual feels immersed in a multicultural
communicative space, which in fact it is not the case.
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