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Abstract. The mixing of English with national languages in business communication is a consequence
of global processes: the development of transnational corporations, modern technologies, the
intensification of communication flows and the dominance of English in intercultural communication.
Mixing and switching of language codes is quite often observed in the corporate media discourse of IT
companies. For organizations in this sphere, English is the main language of business communication,
but its use goes beyond professional slang and terminology, creating characteristic forms of language
codes mixing. The purpose of the research presented in the article is to identify and analyze situations
of mixing English and Russian in the corporate media discourse of I'T companies. The research material
was corporate media texts in Russian and English posted on the pages of official websites, corporate
blogs and in the social networks Twitter and Facebook. In the analyzed texts in Russian, English
inclusions (phrases, individual words and their parts) are often observed to denote work programs and
tools, corporate events. As part of the professional slang of IT professionals, English words are transmitted
using the Cyrillic alphabet and in accordance with the rules of Russian grammar. The influence of
English on Russian media discourse in the IT field is also observed in the expansion of the meanings
of some words. In Russian media texts, there are also phrases that are not typical for the Russian
language, but represent a literal translation of English phrases. English-language sentences are used in
Russian texts as mottos or slogans of the company, as congratulations or advice. As a result of the
content analysis of the selected media texts, it was also found that along with the English language, the
values typical for the discourse of American corporations are being borrowed. It was found that the
value dominants of the corporate discourse of IT companies are “change” and “progress”, “success”,
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“equality”, “partnership”.
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T.B. Ilonnasckas ~, O.A. IITymanckas

MuHCKU# TocyaIapCTBeHHBIN TMHIBUCTUYECKII YHUBEPCUTET,
Pecnybauxa beaapycw, 220034, Munck, ya. 3axaposa, 21
> taniapoplavskaia@gmail.com

AnHoTtauus. CMelleHue aHTJIMIUCKOTO S13bIKa ¢ HALIMOHAJIBHBIMU B JIEIOBOM KOMMYHUKALIUU SIBJISI -
€TCsI CIEICTBUEM TTI00aTbHBIX TTPOLIECCOB: PA3BUTHSI TPAaHCHAIIMOHABHBIX KOPIIOpaIuii, COBpeMeH-
HbIX TEXHOJIOTUM, UHTeHCU(UKALIMY KOMMYHUKATUBHBIX TOTOKOB U JOMUHUPOBAHUS aHTJIMHCKOTO
sI3bIKA B MEXKYJIBTYPHOI KOMMYHUMKalnu. CMellIeHre U MepeKTIoueHUe SI3bIKOBBIX KOJIOB JOCTa-
TOYHO YacTo HabJomaeTcs: B KopropatuBHOM Meauanuckypce M T-kommanuii. st opranu3amnui
3TOM cepbl aHTJIMICKUIA CIIY)KUT OCHOBHBIM SI3bIKOM JIEJIOBOTO OOIIEHUsI, HO ero ynoTrpebjeHue
YacTO BBIXOAUT 3a paMKU NTPo(heCCUOHATBHOIO CJIEHTa U TEPMUHOCUCTEMbI, 00pasysi XapaKTepHbIe
(opMbI cMeTIeHMS SI3BIKOBBIX KOJIOB. Llesib IpencTaBieHHOTO B CTaThe MCCIIEIOBAaHUST 3aKTH0YaeTCsT
B OTpE/ICJICHUU M aHATM3€ CUTYall1ii CMeIlIeHUsI aHTJIMACKOT0O U PYCCKOTO S13bIKOB B KOPTIOPATUBHOM
MeauaonocpenoBaHHoM auckypce MT-komnanuii. MaTepuajioM UCCIeA0BaHUS MOCIYKUIN pyC-
CKOSI3bIUHBIEC U AHTJIOSI3bIYHbBIE KOPITOPATUBHBIE MEIMATEKCThI, pa3MEllEHHbIE Ha CTpaHULIAaX OhU-
LIMAIbHBIX CAaliTOB, KOPIOPAaTUBHBIX OJIOTOB 1 B cOLMalIbHBIX ceTsax Twitter u Facebook. B npoana-
JIN3UPOBAHHBIX PYCCKOSI3bIYHBIX TEKCTAX TOCTATOYHO YaCTO HAOI0AAI0TCS aHTJIOSI3bIUHBIE BKJTIOYE-
HUS (CJIOBOCOYETAHMSI, OTACIbHBIE CJIOBA M MX YaCTH) JUIsi 0003HaYeHUsI pabouynX MporpamMM 1
MHCTPYMEHTOB, KOPIIOPATUBHBIX MEPOIIPUSATUN. ABIsISICH UacThIO MpodeccuoHanbHoro cienra UT-
CIEMaIMCTOB, aHIJIMICKUE CJIOBA MepeaatoTCs TPY MOMOIIM KUPUJUIULIBI U B COOTBETCTBUU C TTpa-
BWJIAMU PYCCKOI rpaMMaTUKU. BivsiHre aHTIMIACKOTO S13bIKa Ha PYCCKOSI3bIUHBIN MeIUaIuCKypC B
chepe UT Habmronaercst M B pacliMpeHUN 3HaYE€HU I HEKOTOPBIX CJIOB. B pyCCKOSI3BIUHBIX Menura-
TEKCTaX TakXe BCTPeUaroTCsl CIOBOCOUETaHUsI, HE XapaKTepHbIE JIJIsl PyCCKOTO SI3bIKa, HO MPE/ICTaB-
JISIIOLIE COOO0M TOCTIOBHBIN MepeBO/I AaHTTMICKUX CJIOBOCOYETAHUI. AHTJIOSI3bIUHBIC TTPEITIOKEHUS
UCTIONBb3YIOTCSI B PYCCKOSI3bIYHBIX TEKCTaX B KAUECTBE JIEBU30B UJIM CJIOTAHOB KOMITAHUHU, KaK M0~
3/IpaBJIeHUs] WM COBETHI. B pe3ysibrare KOHTEHT-aHaIM3a OTOOpaHHBIX MEIMAaTeKCTOB ObLIO yCTa-
HOBJIEHO, YTO BMECTE C aHIJIMACKUM SI3bIKOM ITPOUCXOJUT 3aMMCTBOBAHUE LIEHHOCTEM, XapaKTePHbBIX
TSI aHTJIOSI3BIYHOTO IMCKYPCca aMeprUKaHCKUX Kopriopaiinii. LleHHOCTHBIMY JOMUHAaHTaMU KOPITO-
paruBHoro auckypca U'T-KkoMnaHuit ABASIIOTCS «M3MEHEHUE» U «ITIPOTPECC», «YCIEeX», «PABEHCTBO»,
«TTAPTHEPCTBOY.

KioueBble cioBa: cMellleHHE SI3bIKOBBIX KOIOB, MEPEKIIOYEHNE SI3bIKOBBIX KOJIOB, KOPITOPATUBHBIN
MeIMaaucKypc, Ta00anu3anns, aHIMACKIA
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Introduction

English, as the dominant language of intercultural professional communication [1—
5], vividly manifests itself in this quality in the corporate discourse of I'T companies. As
a language of international communication in the field of computer technology, it goes
beyond the terminological system and professional slang, creating particular situations
of mixing codes. It is displayed in:

—the inclusion of English lexical elements in a foreign-language text in their authentic
spelling;

— the inclusion of English lexical elements in a foreign-language text in the spelling
of the language of the text;

— changing the English-language lexical components according to the rules of the
text language while maintaining the authentic spelling;

— changing the English-language lexical components in the spelling of the language
of the text according to the rules of the language of the text;

— switching codes: English and foreign.

The material for the study was Russian and English media texts of Belarusian IT
companies posted on the pages of official websites, corporate blogs, and on Twitter and
Facebook social networks. The material also includes English media texts of 100 Polish
IT companies posted on official websites. All of the texts were selected with the help of
the continuous sampling method. The method of content analysis [6—9] was applied to
determine culturally specific similarities and differences in the content of corporate media
discourse of IT companies from different countries.

Discussion

A characteristic feature of the corporate media discourse of IT companies is the
predominance of media texts in English. One hundred companies analyzed by us have
English versions of their websites, 48 out of 57 corporate blogs contain texts in English,
the main language of 45 official Twitter pages of companies is English, and only in two
cases the main language of communication is Russian. Within the Facebook social
network, the ratio of official pages in these languages is: 22 pages in Russian and 38 in
English. Such a ratio of media texts in Russian and English, with the predominance of
the latter, is explained by the specifics of the activities of IT companies. They are mainly
focused on the western market. For them, English is the main means of communication
with a foreign audience, including potential and actual clients and partners. The influence
of the English language on the corporate media discourse of I'T companies can also be
traced in Russian-language publications posted on the official pages of the Facebook
social network. In Russian media texts, English inclusions are often found. So, words in
English are used as components of complex words or phrases in Russian: Jaesaiime éme-
cme cmpouma 0ydyuiee mexuoaoeuii u digital-mparncgopmayuu! (Let’s build the future of
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technology and digital transformation together!); npedcmaesuau npoexm — “HR 6 online”
(Presented the project — “HR in online”), asmomamuzauyus ochosnwvix HR-npoueccoé
(automation of the main HR-processes); naw . NET-paszpabomuux Badum [lanko (Our
.NET developer Vadim Papko); Salesforce-pazpabomuux (Salesforce Developer); web-
ocroebl (Web-bases); winter mood 60 ecex ogpucax (winter mood in all offices); CRM-
cucmema (CRM system); IT-mypaa (IT-mural); demo-eepcus (Demo version); Agile-
memodonoeuio (Agile Methodology).

As a rule: the elements of the English language are used:

— to indicate work programs and tools: NET-paszpabomuux Badum Ilanko pacckazan
0 C80eM KapbepHOM Nymu U Haeaa0Ho nokasan, Hao yem cetivac pabomaem (NET developer
Vadim Papko told about his career path and clearly showed what he is working on now);
noHumanue front- u backend paszpabomru (the understanding of front and backend
development); onsim pabomsi ¢ React and webpack (Experience with React and webpack);
0yX UHHOBAYUIL U NPOGECCUOHANBHO20 PA3BUMUS COMPYOHUKO08, 00CMU2AeMblil Yepe3 Haull
Centers of Excellence (The spirit of innovation and professional development of our
employees, achieved through our Centers of Excellence); IIpedcmasaennuiit npodyxm —
modyav Web-portal (The presented product is the Web-portal module); Msi 3anycmunu
sHympurxopnopamueroe npusoxcerue SaM MeetApp (We have launched the in-house SaM
MeetApp); esicmynum ¢ dokaadom «Texnonoeus Open API — gpyndamenm punamncoesoii
axocucmemwvr» (Will make a presentation “Open API technology — the foundation of the
financial ecosystem”);

— to name internal corporate events: Kaocdotii 00 opearnuzamopot FIRST Global
Challenge evibuparom enobanvryto npobaemy, Ha peuieHue Komopoii 00A4CHbL OblMb HANPA8-
JNeHblL pabombl yHacmHuko8. Bamom eody konkypc npouwen nod nazeanuem Ocean Opportunities
(Every year, the organizers of the FIRST Global Challenge choose a global problem to
address which the participants’ work should be focused on. This year’s competition was
called Ocean Opportunities); Cecodus 6 eopode Kuese npoxooum BUM SME Banking Club
Conference 2019 — VIIII excecoonas mexncdyHapooras 6aHK0BCKasl KOHQEPeHYUs No MAA0-
my u cpeonemy o6usnecy (BUM SME Banking Club Conference 2019 — VIIII Annual
International Banking Conference on Small and Medium Business is taking place in
Kiev today); ...esicmynaem Ilapmuepom cemunapa no uckyccmeeHHOMY UHMeANeKmY U
mawunnomy ooyuernuro Cemunap A! Day’s, komopuiii cmapmoesan ceeodus 6 Muncke (acts
as a Partner of the Artificial Intelligence and Machine Learning Workshop Workshop A!
Day’s, which started today in Minsk); Zlasaiime nocmompum Ha smouuu Hauiux demeil Ha
soautebHom demckom npazduuke Itransition Magic Family Day u camu na munymy oxyHem-
cs 6 ckasky (Let’s take a look at the emotions of our children at the Itransition Magic
Family Day, and for a moment we ourselves will plunge into a fairy tale); «[] Ha npowoii
nedene Uneameicc 3anycmun Open Doors and Minds Day» ( Invatex launched Open Doors
and Minds Day last week).

As a part of the professional slang of I'T specialists, English words are spelled by means
of the Cyrillic alphabet and in accordance with the rules of Russian grammar: Taxace
npuerauaem ecex xeeaarouiux 26 Hosa0ps Ha e0cmesyr AeKYUuio, NOCBAUEHHYIO COBPEMeH-
HbIM mexHoA02UAM U @petimeopkam pazpabomku front-end npunsoxcernuti (We also invite
everyone on November 26 to a guest lecture on modern technologies and frameworks for
developing front-end applications); /IpedeapumenvHhbiii cobecedosanuss — OMAUUHbLI CNO-
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€06 Obicmpo wopmaucmums Kanoudamos (Pre-interviews are a great way to quickly shortlist
candidates); P.S. Ecau 6b1 51 6bina 6 Oprokax, mo 6. Obt noaHbslil panopm))) Jlyuue cnuuumeo
cmos... (P.S. If I were in trousers, there would be a full report))) Better to have a speech
while standing...).

English sentences are used in Russian texts as:

— mottos or slogans of the company. Thus, the presentation text of Sam Solutions
begins with the English slogan «Value of Talent. Delivered» followed by the main part of
the text in Russian: Komnauus SaM Solutions sieasiemces 00HUM U3 8e0yuiux NOCMagujuKos
yeaye no UT-koncarmuney u pazpabomie npoepammHozo obecneyerus nod saka3 (SaM
Solutionsis one of the leading providers of I'T consulting and custom software development);

— apart of advice or recommendations: bydeme mepneausst u udume K yeasam nocme-
neHHO, 8ceeo U cpasy He bvieaem. Kak eosopumcs, one step at a time (nocnewuutb — ardeti
nacmewuuv) (Be patient and go towards your goals gradually, everything does not happen
at once. As they say, one step at a time (hurry up — make people laugh);

— congratulations: Happy Programmer’s Day! (C [Inem Ilpoepammucma!) Mot 3any-
cmuau eHympukopnopamueroe npunoxcerue SaM MeetApp. Coeaano compyonuxamu oas
compyonukos (Happy Programmer’s Day! We launched the in-house SaM MeetApp.
Made by employees for employees).

The influence of the English language on the Russian-language media discourse in
the IT field is also observed in the expansion of the meanings of some words. For example,
the word sxcnepmus3a (expertise), defined in Russian as “consideration of some questions
by experts to give an opinion”, is used in media texts of Belarusian I'T companies in the
meaning of competence: Yorce 25 nem 6bt 6mecme ¢ Hamu Ha NyMU NOAHO20 NOPYIHCEHUS
8 vicoKoKauecmeenHyo unicenepruyio sxcnepmu3sy (For 25 years you have been with us
on the path of complete immersion in high-quality engineering expertise). The addition
of a new meaning was influenced by the English word expertise, defined as: professional
competence, special knowledge and skills.

In Russian-language media texts, there are phrases that are not typical for the Russian
language, but represent a literal translation of English phrases. For example, the phrase
cdeaamw coobimue is a literal translation of the English make an event, and cdeaams uepy
is make a game: [loamomy emecme ¢ Aliimunrandus mul coeaanu cobvimue, 20e pebsama:
*denanu komnsromeprsie uepsl (Therefore, together with Aitilandia, we made an event
where the guys: *made computer games).

An interesting feature of the English-language media texts of Belarusian I'T companies
is the use of a large number of cliché phrases that are repeated many times in texts of
various topics and are placed in different media formats: corporate blogs, websites, social
networks. These phrases are used to implement one of 6 themes found in the analyzed
media formats: “Partnership”, “Quality”, “Progress and Change”, “Expertise and
Professionalism”, “Success and Supremacy”, “Attitude to Work” (Table 1).

The listed topics are thematic dominants, or the most stable, regularly reproduced
topics, transmitting information that is significant from the point of view of the addressee
[10. P. 1], in the analyzed media texts [11].

“Partnership” is a hot topic for professional media discourse. It is defined as “a type
of constructive interaction aimed at achieving a common goal with equality in the rights
and obligations of the parties” [12]. In the media texts of Belarusian IT companies, this
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topic raises the question of what should be the relationship between customers and
employees for the successful implementation of projects. Partnerships based on equal
sharing of duties and responsibilities seem to be the key to productive work: our main
goal is a continuous development and advancement in a united team. The theme “Quality”
is dedicated to showcasing the high quality of the company’s products: “We focus more
of our attention on the quality and reliability of our software development services”. The
topic “Expertise and Professionalism” includes a description of the high level of
professionalism and competence of the company’s employees: “Our ultimate goal is to
be a reliable partner where our software experts are an integral part of the client team.
The topic “Progress and Change” is an integral part of the media texts of I'T companies:
change and progress are undoubtedly viewed as positive processes that contribute to the
growth of well-being and the development of society: «We are a software development
company constantly growing in numbers, quality and competence».

Table 1

The clichés used in the English media texts of Belarussian IT-companies

Topics Clichés

Partnership We’re here to help with, successful cooperation with, trusted technology
partner, to help with digital transformation, a reliable (partner, team)

Quality Reliable solutions, high quality products, to build powerful software tools,
ensure product quality

Progress and Change quickly respond to changing technical and business requirements, next-
gen products, digital transformation, professional growth; build digital
future

Expertise and Professionalism Years of experience, highly qualified professionals, teams of skilled
developers, decades of expertise, experienced team of...

Success and Supremacy global customers, enterprises, providers, leaders, superior IT company,
find recognition, leading software development expert, global leader

Attitude to Work To be passionate about, we’re happy to (help, work with), make clients
happy

“Success and Supremacy” is the natural consequence of professional, hard and honest
work to meet the needs of our customers. The topic “Attitude to Work” reveals the attitude
of representatives of the I'T sphere to their work: the main characteristics are enthusiasm
and passion for their work. Curiosity and a desire to cope with new and complex tasks
overpowers in real IT professionals the fear and reluctance to take on difficult tasks: «we
are a team of specialists passionate about everything related to technologies».

To determine whether the listed topics and the ways of their verbal representation are
a characteristic feature of the media discourse of Belarusian IT companies or a general
characteristic of the media discourse of companies in this sphere, a content analysis of
the English-language media texts of Polish I'T companies was carried out. As a result, the
same themes and common clich phrases used to implement them were discovered
(Table 2).

Moreover, the frequency of reference to some of the topics coincides in the English-
language texts of Polish and Belarusian I'T companies. For example, the topics “Expertise
and Professionalism” and “Progress and Change” (Table 3).
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Table 2

The comparative analysis of the media texts of Polish
and Belarussian IT-companies in the English language

Topics

English media texts of the Polish
IT-Companies

English media texts of Belarussian
IT-Companies

Partnership

SoftKraft has been a very reliable
partner for us

We are a reliable team of developers
who care about your business

Quality

...meticulous testing minimizes the
risk of error and ensures a high
quality of the final product

We develop high quality software

Progress and Change

Digital transformation in the world of
Intelligent Enterprises

our development team will help you
fast-forward your Digital Transformation

Expertise and Professionalism

Our experienced team will help you
achieve your business goal

Our experienced team will turn those
ideas into a reality

Success and Supremacy

global healthcare providers

Global Leaders in Software Develop-
ment

Attitude to Work

We would be happy to work with
SoftKraft again

We are happy to work with big compa-
nies

Table 3

The frequency of reference to the topics “Expertise and Professionalism” and “Progress and
Change” in the media texts of Polish and Belarussian IT-companies, in Percentage Terms

Media Texts of Polish Companies, Media Texts of Belarussian

Topics in Percentage Terms companies, in Percentage Terms
Expertise and Professionalism 22.85 25.60
Progress and Change 22.78 24.82

The dominance of the English language in the IT discourse inevitably leads to the
borrowing of the realities of the English-speaking culture and the expansion of values
related to this culture, in particular to the culture of the United States. Thus, researchers
attribute “changes” and “progress”, “success”, “equality” to the national values of this
country, which form the American system of value attitudes and worldviews [13; 14].
According to Charles Redding and Edward Steele, “change” in American culture is
associated with progress, of course, aimed at the development of the welfare of society
[15]. “Success” in US culture is invariably associated with power and wealth, it is
encouraged and welcomed in society, and is an attractive trait of individuals or companies
to a wide audience. “Partnership” in business, based on the separation of duties and
responsibility for the overall result in team affairs, is seen as one of the manifestations of
“equality”, the basic national value of the United States (https://careercenter.lehigh.
edu/sites/careercenter.lehigh.edu/files/American Values.pdf).

Conclusion

A characteristic feature of the corporate media discourse of I'T companies is the
dominance of the English language. It manifests itself: 1) in the quantitative ratio of
Russian-language and English-language publications with a predominance of the latter;
2) interspersed with English words, phrases and sentences in a foreign language; 3) the
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expansion of the meanings of foreign words under the influence of the English language;
4) a high degree of cliché. The predominance of the English language in the foreign
language corporate media discourse seems to be part of a more global process: the
expansion of the English-language culture and related values.
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