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New Normal dilemma: “Mediatize or die”?

Nowadays, the global Coronavirus (COVID-19) pandemic provokes un-
precedented change and sweeps through politics, economics, societies, cultures
[1] — and mass media as well [2]. Meanwhile, the media is not only collapsed
like other industries and social institutes. Paradoxically, it sweeps its own
traditional professional, industrial and social boundaries to retain its brand
perception as an indispensable and normative condition of our existence in this
New Normal [3].

In the era of such mobilizing slogans as New Normal, Build Back Better and
others, the mass media communication model and mediatization effects are
changing dramatically, mostly due to digital platforms and their owners as its
specific normative actors of the data colonialism [4]. Digital mediatization effects
stay on the life’s edge and a New Normal dictum sounds as — literally —
“mediatize or die” dilemma when in lockdown someone has no access to the
Internet to check the hot news or pay for their food or medicine or to take their
permission to leave lockdown zone, etc.
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New Normal is seemingly here to stay and in the near future according to the
Pew Research Center and Elon University’s Imagining the Internet Center
research (2021), people’s relationship with technology and tech determinism will
deepen. The experts foresee significant change that will worsen economic
inequality, enhance the power of big technology firms, multiply the spread of
misinformation ‘“as authoritarians and polarized populations wage warring
information campaigns with their foes”, etc. Some of the experts’ express hope
that changes spawned by the pandemic will make things better for significant
portions of the population [5]. However, the imperativeness of mediation will
grow, and traditional media communication modes, models and actors — and
media effects — will change.

What does this New Normal change mean for media and mediatization
studies? In other words, what is the impact on media and mediatization studies in
the context of New Normal resulting from the pandemic, and how could it be
theorized?

Media, mediation and mediatization in New Normal:
Quo Vadis and Qui Prodest?

The evolution of modern media and media studies growth is connected with
the evolution of capitalism and modernity. Since 17" century, media became an
instrument of new bourgeois stratum and remains an inseparable part of society
and politics, economics and culture. In 20" century, it cannot be divorced from
contexts of everyday life [6]. In the 1950—60s Harold Innis, Marshall McLuhan,
Raymond Williams and others defined media as one of the core mediators of
society and its transformations. In the 1990s, Thompson analyses media effects
in the context of modernity, and as one of the first determines media as
institutional structures forming modern society and suggests mediatization as its
function [7].

In the 2000s, the mass media is defined as being socially organized
technologies for communication; mediated communication as a kind of intercourse
that “makes use of such institutionalized tools that are primarily intended for
communication”; mediatization as “an historical process whereby communication
media become in some respect more “important” in expanding areas of life and
society” and “expand in extension and power” [8. P. 484], especially in times of
mediation of ‘everything’ [9].

During the last decade, media studies and mediatization studies as its new
specific direction have evolved due to (digital) diversity of media and its effects.
Starting from the differentiation of mediation and mediatization, and discussing
the essence of the studies, academic researchers are still trying to mark the borders
of this research field [10].

The majority of researchers consider the mediatization phenomena to be best
understood as a non-linear process through which the media influences culture
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and society. According to Stig Hjarvard, mediatization is a double-sided social
process through which society is totally saturated with the media and it can no
longer be viewed separately from other social institutions [11].

Mediatization is not only the process by which society is increasingly
represented by the media, it becomes dependent on media and their logic. Media
provokes limitation and distortion, such as through the use of exaggeration [12].
Friedrich Krotz presumes it is a meta process (i.e., similar to globalization) based
on various forms of communication practice of social and cultural world
construction [13]. At the same time, the boundaries of the media and social
networks, professional journalism and “citizen journalism” are blurring.

The mediatization fundamentals were taken from the media and cultural
studies and social science [6, 11]. The researchers conceptualize media as a social
institution, from a cultural and material “perspective” [14]. For instance, one of the
last theoretical approaches of mediatization proposed by Nick Couldry and
Andreas Hepp in “The Mediated Construction of Reality” (2016), was realized
within the framework of the figurative approach of Norbert Elias (1978) [15] taken
from social science, at the intersection of social and media studies, the social-
constructivist and cultural framework [16]. In 2020, the concept of digital ‘deep
mediatization’ provided first by Couldry and Hepp advances the traditional
sociological figuration and institutional approach [17]. Typology of mediatization
studies includes such directions as institutionalist, social-constructivist, and
material. Mediatization is classified as direct and indirect, at macro- and micro
levels, etc.

To evaluate different effects, mediatization “demands cross-disciplinary
work — with political science or pedagogy or the sociology of the family, for
example — in ways too rarely attempted” [10]. For instance, socioeconomic
context and effects are not included to the research agenda as a rule.

In the time before a New-Normal-past, even several years ago leading
European researchers traditionally stressed, that “questions concerning the
positive or negative outcomes of mediatization cannot, however, be answered on a
general level; they must be addressed through an analysis of the specific contexts
in which mediatization occurs and by explicating the normative framework of
such evaluations™ [14. P. 6].

The mediatization proponents mention that its concept is not just a concept
reflecting the ever-increasing influence of media on different sectors of society
and culture but a “paradigmatic shift” in media studies [6. P.315] and social
science in general.

The mediatization opponents argue that it is best understood as a sensitizing
concept that guides empirical research and the interpretation of findings rather
than as either a new paradigm or a middle-range theory in competition with
others. They call on proponents of mediatization to understand social and media
change within modernity within a variety of domains, in the context of existing
theories and the other meta processes of modernity over a wide timescale (recent
decades, centuries, millennia) [10].
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How to analyze and theorize mediatization in the New-Normal-present?
At the ICA 2020 conference, Andreas Hepp and Wiebke Loosen argued that it
could be theorized as a ‘mediatized collective break’ during which all of us are
experiencing the ‘refiguration of public connection’ [18]. In 2021, Hepp describes
New Normal as deeply mediatized and identifies four points for analysis, such as
people’s expectations having been mediated, a mediated experience of the
pandemic itself, an ongoing media-mediated analysis of the course the pandemic
takes and repeatedly confrontation with the idea of a media-based ‘solution’ to
individual problems brought up by the pandemic. “There are also ‘collective
actors’ who play an important role in the ‘making’ of deep mediatization”, such as
social movements, for example, the open-source movement, pioneer communities,
etc.” — he added [19].

This specific environment and situation creates a number of key questions
and dilemmas in the field of media and communication studies. Does New
Normal mean just the ‘refiguration of public connection’ to be analyzed and
theorized by mediatization scholars? Does the traditional approach of analysis
address the contexts in which mediatization occurs work in New Normal?

To describe change, there needs to be included in the research framework we
are identifying some of the basic elements and aspects that drive the
transformation parameters of mediatized communication models rooted in
digitalization, datafication and Internetization. In the mid-2010s, the Al-driven
datafied and mediated economy was rising as normative in the majority of
developed and many developing countries. Media becomes (or has to become) a
normative element of the so called quadro helix (4H) of innovative economics
communication model (‘state-to-business-to-science-to-citizens’) [20]. It means
that exactly media effects in 4H are strongly needed to evaluate effective
communication. Thus, in a new type of datafied digital economy media effects —
and the mediatization framework of research — could be the most effective.
It determines the expansion of the framework of mediatization, taking into
account the realities of the quadro helix, social economy, economy of innovation,
nnovation communication, etc.

In the era of the Internet and the data colonialism, digital datafied mediated
communication model a priory includes digital platform and data owner as the
main normative autonomous media actors and (quasi) subjects. At all the levels of
mediatization, macro (state), meso (institution), micro (individual). All of the
subjects are influenced by data-driven mediation, provoked directly and indirectly
by these (quasi) subjects and their specific media logic. However, these new core
(quasi) subjects of datafied mediated economics are rather new for media studies
[21] but determine the new structure and typology of mediatization studies.

Professional and social essence and function of the media differs due to
media platforms. For instance, a media platform is not a ‘traditional’ institutional
actor like media holding or supra-individual actor like state. As a normative (quasi)
actor platform influences and transforms not only media and socio economy but
politics and other spheres. The platform’s media logic is radically different from all
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previously existing and studied media realities. Just two examples: in 2021,
Twitter bans President Trump and Google decides to ban all of the opponents of
the idea of global warming — and for the first time a media platform (and its
owners) became not only an economic and social but a real independent political
actor. Thus, even before the advent of the New Normal, media and mediatization
are already significantly transformed. Let’s explore some of the changes that can
be defined, without exaggeration as being paradigmatic.

Firstly, the effects of mediatization are becoming more popular and more
important than media effects. It means that in media studies, mediatization is
becoming a leading trend. It allows us to confirm the relevance of the idea of
mediatization as a ‘paradigm shift’ in media research (which is constantly being
criticized). We propose to designate the current situation as a reverse paradigm
shift.

Second, the effects of mediatization can no longer be limited to cultural and
social effects; the disciplinary framework of research is significantly expanding —
even within the quadro helix of the digital economy. It necessitates a broader
interdisciplinary approach (and also indicates the evolution and increasing
importance of the concept of mediatization).

Thirdly, the effects of the functioning of media platforms, despite the
specifics of their medialogic, have a significant impact not only on the
mediatization, but all spheres of life. The media (platform) is transforming from a
tool of the traditional class and economic struggle of the bourgeoisie into a means
of production for digital ‘data colonizers’. In other words, the essence of media in
the economy and society is changing radically and reversibly.

Nowadays, mediatization becomes a meta process that has been under the
critique of academic research earlier [10]. It could not be possible to analyze
mediatization phenomena by continuing to follow traditional mediatization studies
borders, especially while they are blurring. As an open meta element and process
of New Normal it needs a new conceptual meta vision.

New Normal mediatization as transgression?

Media is a tool of transition and change ‘by origin’. According to Roger
Silverstone, mediation requires us to understand how processes of communication
change the social and cultural environments and vice versa [22]. The very next
‘new’ media provokes radical social and cultural transition and transgression (it is
a commonplace that according to Plato, even Socrates expressed concern over
writing as ‘a new media tool’). Every emergent media is always surrounded by
controversy because it presents a shift in patterns of communication and social
structure that is potentially threatening to established powers [23].

Digitalization, internetization and datafication create the ground for radical
socioeconomic and sociopolitical ‘data turn’ [20] and mediatization as a double
reverse paradigm shift. In other words, it means a transgression (COVID-19
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pandemic and New Normal is a sort of transgression). De facto, transgression
(trans means “through”; and gradi “to go”, in Latin) is a fundamental character-
ristic of human existence and relation to reality, since the very transgressive
separation of man from nature.

There is a history of transgression in society since 14™ century, and
transgression research since last century seems to be challengingly transgressive
and challenging transgression. The term and concept of transgression refers to
(post)modernity and non-classic philosophy. The researchers insist that the German
term ‘Aufthebung’ (the untranslatable German verb aufheben means to overcome
while maintaining) which is close to transgression was proposed by Hegel in the
“Phenomenology of Spirit”. ‘Aufhebung’ means going beyond social being and
achieving the position of an external observer in relation to the phenomena under
consideration which describes only one of the possible meanings.

The essence of transgression as a phenomenon and process has many
interpretations in various fields of science. Transgression is a space of transition
from one fixed state to another. The term is fixing the phenomenon of crossing an
impassable border, first of all, the border between the possible and impossible.
Transgression as a violation of the border is possible only when and where such a
border exists, and, on the other hand, the existence of the border presupposes its
violation. Moreover, in certain cases, the border can be established as a result of a
transgression, therefore it can be understood as a positive expansion of the
boundaries. Transgression can be determined only by knowing the boundaries and
only by an outside observer of the system.

Blurring norms, taboo and boundaries transgression permanently asserts and
denies the limit at the same time and needs new transgression. Transgression
describes the specific destructive and explosive, and innovative function or a
social, cultural, political act or a characteristic. Paradoxically, to transgress is to
go beyond the bounds or limits set by a commandment or law or convention, it is
to violate or to infringe. And to transgress is also more than this, it is to announce
and even to contradict a commandment, the law or convention. Transgression is a
deeply reflexive “act of denial and affirmation” [24. P. 2].

According to Blanchot, transgression “is overcoming an insurmountable
limit” [25]. For Bataille, the “transgressive way of thinking’ is a sort of ‘inner
experience’ and a sort of hedonistic autism [26]. He substantiates the philo-
sophical, literary, economic, theological strategies of transgression and convinces
that it lifts the prohibition without destroying it. Sometimes, the exception is more
interesting than the normal case because it “not only confirms the rule, the rule
itself exists only due to the exception” [27].

Gournels and Gunkel consider that “first, transgression is a social fact that is
not completely contained within, and not completely apart from the social;
second, transgression is anomalous but necessary to the functioning of the norm,
what Slavoy Zizek ... has termed ‘a constitutive exception’; third, transgression
works beyond mere opposition and resistance to an inhabited Other; fourth,
transgression embraces desire and play in order to self-consciously question the
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stasis and seriousness of the status quo, and thus while its politics are ambivalent,
its power is both unquestionable and necessary” [28. P. 8].

Transgression is realized on two levels: at an institutional and individual
level of transgression, which do not exclude each other. However, at meta level
transgression is a specific original version of anthropological and sociogenesis.
It is obvious as a striving beyond the boundaries of rationality and expediency of
capitalism, especially in the data colonialism era. (Is it possible that the New
Normal is the next stage? Then the transgression becomes the key approach to any
research.)

Transgression is one of early cultural studies’ key terms used in media
cultural studies. Discourse on transgression dominates social and cultural studies
and media culture in particular. For instance, one of the most widespread ideas,
models and analytic categories is carnival as a phenomenon of socially permitted
transgression, described by Bakhtin in “Rabelais and his Word’ (1965) [29], and
widely used not only in cultural and media cultural but also in political studies and
related disciplines.

Nowadays, media researchers traditionally are interested in a variety of
transgression ‘taboo-breaking’ topics but it’s rather narrowly focused, not the
cross-disciplinary or complex analysis of mediatization in dozens of articles.
For instance, the authors of the special Transgression series of Amsterdam
University publishing house explore such topics as analysis of forms of media
culture that violate moral, legal, cultural and social limits; high theory and its use
in the context of transgressive media culture discourse; Trans, in any variety e.g.
human-species-gender-sexuality, and so forth [30]. Researchers of transgression
in digital era and digital 2.0 are also deeply connected only with topics of media
culture, such as mediatized political mashups, sex, pornography and other “non-
conventional” scientific problems [28].

In 2021, the latest special issue of the International Journal of Cultural
Studies on media and transgression inquiries into the uses of transgression as
a critical concept to query contemporary media culture which is discussed in case
studies from political satire to online trolls. According to the editors, nowadays
“transgression points to the energy that fuels the media ecology — from content
and content production to audience practices and the policing of content
ownership”. The researchers are focused on such problems as the (conscious)
overstepping of moral and legal boundaries, that challenges written and unwritten
rules. They claim that “frisson of rule breaking and the reward of rule re-
establishment (whether by powerful parties or everyday gossip) are transgression’s
bookends. Together they support the cyclical rhythm of media culture that
maintains not just our interest as viewers but our interests and connectedness as
citizens, whether in celebration, outrage or condemnation” [31].

Therefore, staying at the ‘not-to-distant-past’ theoretical, conceptual,
methodological and thematic position, mediatization theorists do not reflect the
transgression effects of growing media ‘meta invasion’ in New Normal. However,
in New Normal the provocative concept of transgression provides some new
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lenses through which we could see and understand mediatization as a meta
process transgressing not only culture and society but economics and politics,
more comprehensively and study it cross-disciplinary. Universal total of New
Normal transgression engages with interdisciplinary areas and methodologies,
including those drawn not only from media and mediatization studies, social
science and philosophy, but beyond from economy and politics, etc. and opens up
a pioneering approach for media research.

Mediatizations and transgression:
Mapping the research field

In mediatization studies, the concept of transgression allows us to reveal the
transgressive and analyze the ways of its expression in New Normal almost for the
first time. The Russian RUDN Journal of Studies in Literature and Journalism
presents a pioneering attempt to explore mediatization through its empirical and
theoretical analysis using the lens of transgression. In this special issue of the
RUDN journal we wish to explore the many ways in which media are embedded
in current total transgression and to start mapping the research field despite the
fact that transgression means the destruction of any boundaries.

The aim is both to substantiate the theory of mediatization and provide a
richer understanding of the role of the media in current both global and local
mediatized changes. Of course, there are more questions than answers in this field
of mediatization research and in this special issue. But we hope it helps the reader
himself to put together from the scattered, at the first glance, topics the contour of
the general map of transgression mediatization in New Normal.

The first section of the Journal is theoretical. Our study identifies the
“reverse” paradigm shift and characteristics that reinforce the special place of
mediatization studies in medialogy. In the New Normal at the meta level, the idea
of transgressive mediatization as a complex vision of actual practices and their
conceptualization is proposed. The new concept ‘opens the boundaries’ of the
classical field of research for interdisciplinary analysis.

The institutional essence of media transgression is the first paper! In his
research, Viktor Kolomiets implements the idea of mediatization as a process of
transformation of media as it is. He analyzes the mass communication industry
under the pressure of digital transit, which breaks traditional business practices
and is transgressive by definition. Behind the industrial transformation the more
crucial conflict is seen between the relatively free digital environment and the
institutionalized state-controlled media.

Journalism is a traditional ‘core sphere’ of media but its existence nowadays
seems to be very contradictory due to a great number of challenges perceived by
the media themselves. Greg Simons and Dmitry Strovsky are breaking the rules to
find out that the interactions and reactions between the cognitive imaginations of
the ideal form of journalism and the physical realities of the forces shape and
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affect the profession — and find another sense of transgression in journalism.
The institutional boundaries and practices of the profession are under a great deal
of strain between the ideal imaginations and expectations. There is cumulative
effect of the ideas and elements, proposed by the authors could be a revolution
from the original academic vision and conception of practice.

In recent decades social media is also rather a traditional mediatization field.
To describe the ontology of transgressive social media, Valentin Stepanov
proposes the T-Magic formula. Three Ts stands for transformation, transfiguration
and transgression. It displays digital space and digital time navigation. Pioneering
ideas of research allow Stepanov to discuss social media and social capital,
anthropology of digitalization from this point of view.

The theoretical foundations of transdiscursiveness, proposed by Anna
Kostikova and Sergei Spartak, allow us to fix its new characteristics in the
conditions of crucial digitalization of society. In response to the crisis of
understanding in mediatized everyday life, the authors turn us back to the idea of
discursivity of human civilization and propose to rethink the concept of possible
worlds — to renew social strategies and communications in terms of the
philosophy of language.

The problem of strengthening biopolitical control as a consequence of the
corporeality deep mediatization is discussed by Ekaterina Alekseeva. The article
argues that the deep mediatization of corporeality is a complex and inevitable
process. The author suggests that theoretical approaches such as cyberfeminism or
xenofeminism show that the corporeality deep mediatization as a transgressive
alliance of people, media and technology can open up new opportunities for
creating different life forms out of control.

Marina Shilina and Julie Wirth analyze the communication essence of an
immersive media project. To designate the research direction into the essence and
effects of immersive media practices, the authors propose the term ‘generative
mediatization’ to describe the effects of personal and socio-cultural development
obtained by the user and based on experience. Such a new type of transgressive
user experience deepens the user-centric approach and provokes a new paradigm
shift in mediatization studies.

To find new theoretical ideas, Evgenia Nim provides the analysis of the
possibilities and limitations of the figurative approach to the deep mediatization
study. The researcher proposes to analyze the multifunctional platforms that
become a single digital infrastructure for many figurations and could be the
ecosystem for a mediatized social life and use a more radical interpretation of
media logics as human-machine logics.

The second section of the journal opens up the transgressive optics for
empirical studies of mediatization. The article by Sergei Samoilenko supports
Valentini’s (2006) observation that the EU’s inability to tailor its message to
different audiences. In the context of European mediatized politics, the idea of an
integrative European identity is unlikely to become a unifying power for the
fragmented citizenry. Audience segmentation and fragmented media lead to
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multiple transgressions including the formation of new public spheres and growing
ideological polarization.

In Kazakhstan, omni-mediatization became the strategy for political parties
and opposition movements, according to Mariyamgul Kussainova. She analyses
the transgressive concept of transmedia storytelling as a promising direction of
their strategies. Author is of the opinion that the main features of mediatization
of public policy in Kazakhstan are a paternalistic format of interaction and politics
through social media to protect society from surrogate opposition, “the growth of
political populism” and disinformation.

Theorizing mediatization, Can Bilgili and Olena Goroshko focus on discus-
sions and research on the intertwining of the media with the awareness of the
audience (or consumer) about the content of transmedia stories in the context of
media literacy. The study focuses on the Turkish and Ukrainian audience
knowledge about transmedia applications. They examine the competence of multi-
media viewers who use social media and follow traditional media — the television
channel — to understand and be aware of the content transitions between
different media tools and platforms. Television was chosen as the traditional media
for the research study due to its widespread viewing in Turkey and Ukraine.

Dmytrij Sharonov analyzes the concept of hypermedia as a transgressive
aspect of deep mediatization of the relationship between the company and its
stakeholders. He concretizes the model of recursive communication for the correct
interpretation of the discovered phenomena. The author believes that the
philosophical reflection, ecological approach and transition to trans-disciplinary
methods of researching the problems of deep mediatization in the digital era is
inevitable.

Larisa Sharakhina, Vera Achkasova and Liudmila Azarova point out that the
media and the environment crucially shape each other and operating conditions
for other institutions. For the first time, the authors use mediatization optics for
corporate communication and media relations strategies analysis and find the
specific discursive “configurations of configurations” built up in layers, constantly
referencing each other.

In times of social media, social institutions are affected by media, particular
in medicine. Marina Shutova and Yana Rocheva focus on the new interaction
clinic-to-doctor-to-patient digital mediated models. Pioneering study of the
transformative effect of mediatization in medicine reveals the efficiency of com-
municative constructivism, validates the transformation tendencies in medicine
as a social institution and blurs the boundaries of the traditional research field.

Growing ubiquitous digitalization of mediatized communication, especially
in New Normal, provokes the interest of Elena Chankova and Oleg Sorokin to the
phenomenon of communicative competence of an individual. The researchers
insist that the communicative competence of an individual is a factor which
determines the effectiveness of interactions in the context of technological,
semantic and institutional changes and the integration of the communicative space
of society.
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In the third section of the Journal the reader can compare realities of
mediatization in a global and local theoretical context while reading the interviews
with the leading researchers in their fields, Professor Andreas Hepp and Professor
William Dutton.

Many of these pioneering research questions left wide open. Nevertheless,
mapping transgressive New Normal mediatization research field the contributors
of this special issue stay pioneers, literally and metaphorically. Let us, together
with the authors of this special issue of Mediatization in the Digital Era: From
Transition to Transgression, cross all the boundaries because only an external
observer of any system has the most interesting and rewarding view and role,
which is paramount especially for a scientist. Bon voyage and good luck!

RUS

Ounemma «HoBOM HOPManbHOCTU».
MegnatTun3auua mnmn cmepr?

I'moGanbhas mangemus SaRS-COVID-19 Be3bIBaeT OecnperieIcHTHbIE W3-
MEHEHHs BO Bcex cepax — IKOHOMHKE, OOIIecTBe, KyabType [1], — u B Menana
[2]. Onnako CMMU, kak HHM MapaJoKCaaIbHO, HE TOJIBKO OKAa3aluCh B «30HE MOpa-
KEHUs», KaK IPYyTUe OTpaciy U COLUaIbHbIE UHCTUTYThI, HO U PACIIUPHUIN COO-
CTBEHHBIC TPAJULIMOHHBIE MPO(decCHOHANbHBIC, MPOU3BOJCTBEHHBIE M COLUAIb-
HbI€ TPaHUIbl, TOCKOJIBKY OKa3aJUCh HEIPEMEHHBIM U, IO CYIECTBY, HOPMaTHUB-
HBIM YCJIOBHEM HAIIETO CYIIECTBOBAHMS B HBIHEITHEW «HOBOW HOPMAIBLHOCTHY
[3].

B «HOBOIT HOpMATTELHOCTH» MOJIETH MEIUAKOMMYHHUKAIIUU U dPHEKTHI MEIU-
aTU3AlMK KapIWHAJILHO MEHSIOTCS, B OCHOBHOM Osarogapst 1iu@poBbIM maaTdop-
MaM ¥ UX BIaJelibllaM KaKk HOPMaTUBHBIM akTopam 3moxu Big data konoHuanms-
Ma — KOJOHHaJIM3Ma «0oabuX daHHbIX» [4]. CoBpeMenHble dpdekTh 1udpo-
BOM MeaMaTh3aluu OaJlaHCUPYIOT HA TPaHU KU3HU: CIIOTaH «HOBON HOPMAaJIbHO-
CTH» 3BYYHT OYKBaJbHO Kak AuiieMMma: «MeauaTuszanus Uid cMepTh!», — Koraa
B YCIIOBUSIX HM3OJISIMH Y YEJIOBEeKa HEeT JAocTyna K MHTepHeTy, 4TOObI IPOBEPUTH
ropsiule «KOBUIHBIC» HOBOCTH, 3aIUIATUTh OHJIAWH 3a €1y WU JIeKapCcTBa WU
B3SITh MPOMYCK, YTOOBI BEINTH U3 TOMA...

«HoBass HOpMaNBEHOCTB» OCTAHETCSl C HAMU M B OnmkaiiieM OynyiieMm, co-
IJIACHO JTAaHHBIM HccliefoBaTenbekoro nenTpa Pew Research Center u Yuausepcu-
teta Mnona (Imagining the Internet Center, 2021), m0au ¥ TEXHOIOTHUU OYyIyT
CBSI3aHBI €IIe TeCHee. DKCIEePThI MPEIABUISAT 3HAUUTEIbHBIC H3MEHEHHSI, KOTOPBIC
yCYryOsIT 5KOHOMUYECKOE HEPABEHCTBO, YCUJIAT BIMSIHUE KPYIMHBIX TEXHOJIOTHYE-
CKUX KOPIIOpaluid, yMHOXAT 00beMbl Je3uH(OpMaIiy, aBTOPUTAPHBIE U TOJSPH-
30BaHHBIC TPYIBI HAceNeHHs, OYIyT BECTH «BpaxaeOHble HH(pOpPMaIMOHHBIC
KaMITaHUHA CO CBOMMH MPOTHUBHUKaMU» U T. . HekoTopble 3KCIepThl MPU 3TOM
BBIPKAIOT HAJCKIY, YTO IMOCTHAHICMUUHBIC W3MEHEHHS YIydIlaT MOJIOXKCHHE
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mroneit [5]. Kak Obr Tam HEM OBUTO, cepa MMIIEPaTUBHOW MenuaTH3aluu OyaeT
MPOJIOJDKATh PACIIUPATHCS, TPAJULIMOHHBIE MEIUITHBIE CTIOCOOBI KOMMYHHUKAIINH,
MOJIENH, aKTOPBI, MeANad(P(HEKThI — H3MEHATHCS.

Kakue BBI30BBI BO3HHMKAIOT B «HOBOH HOPMAaJIBbHOCTH» C TOYKH 3PEHHS HC-
clieZloBaHU Menua ¥ MenuaTu3anuu? VHBIME ClIOBaMH, KakOBBI OCOOEHHOCTH
Meana, MeIUaTU3aluU U UX UCCIICOBAaHUM B KOHTEKCTE «HOBOM HOPMAaJIbHOCTHY?

CMW, megnauusa u megmnatmsauus
B «<HOBOW HopManbHocTu»: Quo Vadis n Qui Prodest?

OBoJIIOLIUS. COBPEMEHHBIX MeIua U Pa3BUTHE MeIUauCcCIeOBaHUN TECHO
CBSI3aHBI C HBOJIOIMEH KamuTanuzma U obmectBa MojxepHa. CMU kak mHCTpY-
MEHT BJIMSHUS HApOKAAIOIIErocst HOBOro kinacca oypskyasuu B XVII Beke Bckope
CTAHOBSITCS HEOTHEMJIEMON YacTblO OOILIECTBA U MOJUTHKH, SKOHOMHUKHU U KYJIb-
Typbl. B XX Beke Meana HEBO3MOKHO MCKIOYUTh U3 KOHTEKCTOB IIOBCEIHEBHOMN
xu3Hu [6]. B 1950-1960-¢ roast I'. Manuc, M. MakimosH, P. Yunbsamc u apyrue
uccnenoatenu onpeaenuaun CMU kak oauH W3 OCHOBHBIX MEIHMATOPOB OOIIIe-
CTBEHHBIX IpoueccoB U npeodpazoBanuil. B 1990-x romgax JIx.b. Tomrncon aHa-
a3upyeT mMeauadddeKTbl B KOHTEKCTE COBPEMEHHOCTH M — CpEId NMEPBBIX —
ofpesieNgeT Meaua Kak MHCTUTYIIMOHAJIbHBIE CTPYKTYPHhI, (OPMHUPYIOLIUE COBpe-
MEHHOE OOIIECTBO, U ONMUCHIBACT MeauaTH3aIuIo Kak Gpynkmuro CMU [7].

B 2000-e roasl ydyeHble ONpeaessitoT Meaua Kak ColMaibHble OpraHu30BaH-
Hbleé KOMMYHHUKAI[MOHHBIE TEXHOJOIMH; OMOCPEJOBAaHHOE MeANao0IIeHne — Kak
BUJ| KOMMYHHKAIlMH, B KOTOPOM «HUCIIOJIb3YIOTCSI TaKU€ MHCTUTYLMOHAIU3HPO-
BaHHbIE MHCTPYMEHTHI, KOTOPbIE B MEPBYIO OYEpeab MpeaHa3HAuYEHbI AJis 0oOlie-
HUS»; MEAMATH3alMsl ONMUCHIBAECTCS KaK «UCTOPHUYECKHUH IMpolecc, MOCpPeICTBOM
KOTOPOI'O Cpe/CTBa KOMMYHHMKAIIUU CTAaHOBSITCA B HEKOTOPOM OTHOILIEHHUM Oolee
,»BOKHBIMU B paclIMpeHUH cep KU3HU U 00IIecTBa» U Oyarogapsi STOMy «UIH-
paTcs u obperarot cuiny» [8. P. 484], ocoOeHHO B HBIHEIIHUE BpeMeHa «MeIUaTH-
3anuu Bcero» [9].

B nocnennee necstunetre u3yuyeHue Meaua — U MCCIEI0BAaHUS MEAMATU3A-
IIUHM KaK HOBOT'O CIEU(UUECKOr0 HAMPaBICHUS MEAUATIOTUU — SBOJIOIMOHUPYET
B KOHTEKCTe pocTa (uuppoBoro) pasHoobdpasust meaua u ux 3ddexros. [Ipu sTom
yueHble, Ha4yaB ¢ pa3rpaHUYeHUs MEAUALMY U MEANATU3aluU U TUCKYCCHUI O CyII-
HOCTH MEIMaTU3allK KakK c(epbl HAYYHBIX M3bICKAHWH, IMOKA JIMIIb 0003HAYAIOT
napaMeTpsl ¥ BO3MOXHbIE IPaHUILIbI 3TOT0 UccieaoBaTenbekoro noss [10].

BonpmmMHCTBO HccnenoBaTeneil paccMaTpuBalOT (PEHOMEH MeauaTHU3aluu
KaK HEeJIMHEHHBIN Mpoliecc, IOCPEACTBOM KOTOPOTO MEINa BIUSIOT Ha KYJIbTYypy U
obmmectBo. [To muenuto C. SpBapaa, meauarusanus — 3TO JBYCTOPOHHUI colu-
aIBHBIA TIpoIiecc, Omaromapss KOTOPOMY OOIIECTBO IMOJTHOCTHIO (MPEAeIbHO —
Ilpum. asm.) HachIIAETCS CPEACTBAMU MACCOBOM MHPOPMAIIMK, KOTOPbIE OOJbIIE
HENb3s PACCMaTpPUBaTh OTAEIBHO OT APYTUX COLMAIBHBIX UHCTUTYTOB [11].

KYPHAJIMCTUKA. MEIUATU3ZALIMSA B LIKDOPOBYIO DIIOXY 609



Shilina M.G. 2021. RUDN Journal of Studies in Literature and Journalism, 26(4), 597-622

MenuaTtuzaiss — 3TO HE TOJIBKO TMpoIiecc, Oaroaaps KOTOpOMY OOIIECTBO
Bce OO0JbIlIe OMOCPETOBAHO MEAHNA, — COLUYM CTaHOBHUTCS 3aBUCHUMBIM 0T CMU
U UX JJOTMKH. Mena NpoBOLUPYIOT UCKAXKEHHUS, HAapUMeEp npeyBenndeHue [12].
®. KpoT mosaraer, 4to MeauaTu3alus — 3TO MeTarpolecce (Mog00HbIH, K MpH-
Mepy, Tio0anu3aiui), OCHOBAHHBIM Ha Pa3IMYHBIX (OpMax KOMMYHHUKATHBHOM
MPAKTUKHU MTOCTPOEHUS COLIMAIBLHOIO M KyJbTypHOro mupa [13]. Ilpu aTom rpanu-
el CMU 1 MeIuanoTOKOB COIMAIBHBIX ceTel, MpodecCHOHALHOW JKypHAIH-
CTUKH U «KYPHAJIUCTUKH TPaKIaH» Pa3MbIBAIOTCS.

Teopernueckre OCHOBBI MEAMATU3ALMKM YUYEHBIE YEpHaroT W3 MEAHAJIOTHH,
KyJbTypOJIOTMH U COLMaNIbHBIX Hayk [6.P. 11], koHuentyanusupys Meauma Kak
COLIMAJIbHBIA MHCTUTYT, C MO3ULUNA KYJIBTYPHOU U MaTEPUAIBHON «IIEPCIECKTUB)
[14]. B yacTHOCTH, OJIMH U3 aKTYaJbHBIX TEOPETUUCCKUX TMOJXO0/I0B K M3yUECHHUIO
Menuaruzanuu npemioxkeH Hukom Koymnpu m Angpeacom Xermom B paboTe
«MenunakoHCTpyupoBaHue peaibHOCTH» (2016) B pamkax (purypaTtuBHOTO COIHO-
norudeckoro noaxona HopGepra Dnmaca (1978) [15], Ha cThIke COLMONIOTUU U
MEUaJIOTUH, COLIUAIbHO-KOHCTPYKTUBUCTCKOTO U KYJIBTYPOJIOTHYECKOTO MOIXO0-
noB [16]. B 2020 roxy xoHIemius MUPPOBOM «TIy00KOW MeAHATU3AIMHIY, BIIEP-
Bble npemiokeHHas H. Koynapu u A. Xennom, pa3BuBaeTcsi B paMKax TpaJIulu-
OHHOTO COIMOJIOTHYECKOTO (hUrypatuBHoro moaxosa [17].

Tunosnorus ucciaeaoBaHUN MEIUATU3ALMKM BKIIOYA€T MHCTUTYLIHOHAJIBHOE,
COLIMAIbHO-KOHCTPYKTUBUCTCKOE U «MaTEpHAIbHOE» HampaBlieHUs. MeauaTuza-
LU paccCMaTpUBaeTCs Kak IMpsiMas U KOCBEHHasi, HAa Makpo- U MUKPOYpPOBHE, CO-
IUAILHOM M MHIUBUAYAIBHOM M T. A. Ouenka 3(h(hekToB MeauaTu3aiu «rpedy-
€T MEeXIUCUUIUIMHAPHOTO UCCIIEJOBaHMSI, HAIIPUMEDP, COBMECTHOTO C IOJIUTOJIO-
TUEH, MEeAaroruko WM COIMOJIOTHEN CEMbH, UYTO MPOUCXOAUT KpalHE PEIKO»
[10]. Tak, Hampumep, COIMATHHO-IKOHOMUYECKHH KOHTEKCT U A(PQEKThI, Kak
MPaBUJIO, HE BKJIKOYAIOTCS B IOBECTKY MCCIIEIOBAHUM.

B nepuox 10 «HOBOI HOPMaIBLHOCTH», OYKBaIbHO HECKOJIBKO JIET Ha3aj, Be-
JylLue €BpPOINEWCKUE UCCIIE0BATENN TPAJAULMOHHO MOAYEPKUBAIH, YTO «HA BO-
IIPOCHI, KacaroIIHuecs MOJIOKUTEIbHBIX WM OTPULATENbHBIX PE3yJbTaTOB Meaua-
TU3allMU, HENb35, OJIHAKO, OTBETUTh Ha OOIIEM YpOBHE; OHM JOJDKHBI PElIaThCs
MIOCPEICTBOM aHANIM3a KOHKPETHBIX KOHTEKCTOB, B KOTOPBIX MPOUCXOIUT Meaua-
TU3aLUsA, ¥ IyTeM OOBSICHEHUSI HOPMAaTUBHBIX PAMOK TaKHX OLIEHOK» [14. P. 6].

[Ipn >TOM CTOpPOHHMKM MeIuaTH3alUU OTMEYalIM, YTO 3TO — HE MPOCTO
KOHLEMNIMS, OTpakallllas BCE BO3PACTAIOLIEE BIMSHUE MEAMAa Ha pa3IUvHbIC
CJIOM OOIIECTBAa M KYJBTYpPbI, HO M «MapaUTrMalbHBIA CABHUI» B MCCIIEIOBAHUIX
Menua [6. P. 315] u o01iecTBEHHBIX HayK B IICJIOM.

[IpoTUBHUKHM XK€ MeIUaTU3AIMU YTBEPKIAIOT, YTO €€ ONTUMAJIbHO BOCIPH-
HUMAaTh HE KaK HOBYIO MapaJUrMy WIM TEOPUIO CPEAHETO YPOBHS, KOHKYpPHUPYIO-
LIYI0 C IPYTUMHU TEOPUSIMH aHAJIOTMYHOTO YPOBHS B MEIUAJIOTUHU, HO KaK CEHCH-
OMITM3HUPYIONIYIO0 KOHIIETIINIO, KOTOpasi ONpeAesieT HAMPaBICHUS dYMIUPUUECKUX
WCCIEA0BAaHUN M HMHTEPIIPETALUIO PEe3yJbTAaTOB. YUYEHBIC-KPUTUKH MPEIIararoT
CTOPOHHHMKAM MeJuaTH3allii M3ydaTh COLIMAJIbHBIE U MEIUNHBbIE U3MEHEHUS BO
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BCEX cepax B KOHTEKCTE YK€ CYIIECTBYIOIIMX TEOPHil, B paMKax Jpyrux Mera-
MPOLIECCOB COBPEMEHHOCTH, B IIMPOKOM BPEMEHHOM MaciiTabe (Hampumep, Imo-
CJICTHUX JECATUIICTHH, CTONCTHH, ThicsueneTus) [10].

KaxoBbl moaxobl K aHaNM3y ¥ KOHLENTyaIn3allud MEIMaTH3aluu B «HOBOM
HopManibHOCTH»? Ha KoH(epeHIN KpymnHeHIenl MeXIyHapOIHOW accoluaiuu
nccnenoBanuii kommyHukaiuu International Communication Association (ICA) B
2020 romxy Hemenkue yuensie AHnpeac Xenn u BuOke JloozeH yTBepkaanu, 4To
B KOBHJI MEIUATH3AINI0 MOKHO TEOPETHUECKA 0O03HAYNTH KaK «KOJUICKTUBHBII
nepepsiBy» («mediatized collective breaky»), Bo BpeMs KOTOpOTro BCe Mbl MEPEKH-
BaeM «pedurypamuio cBsizeir B obmectBe» («refiguration of public connectiony)
[18]. B 2021 romy Xemnm ONUCHIBAET «HOBYIO HOPMAJIBHOCTBY KaK INIyOOKO MeIu-
aTU3UPOBAHHYIO M BBIJEISIET YETHIPE HAIpPABICHUS ISl aHAIN3a MEAMATU3HPO-
BaHHBIX peauii: 0KUJAHUS JIIOJICH, ONBIT cCaMOM MaHJAEMHUH, aHAJIU3 X0Ja TaH/e-
MUU U UJIEU «pELICHUs» OTIeNbHbIX ee mpobsem B CMU. VueHblii oTMeuaeT
«KOJUIEKTUBHBIX aKTOPOBY», KOTOPBIE UTPAIOT BAXKHYIO POJIb B «TIyOOKOW Meaua-
TU3aLUW» U TPeOYIOT U3YUYEHUs], HAllpUMep COLMAIbHOE JABMKEHUE 332 OTKPBITHII
MCXOJTHBINA KO/, COOOIIEeCTBAa TEXHOJIOTHUSCKUX ITMOHEPOB U T. 1. [19].

SIBAsieTcst MM «HOBask HOPMAIBHOCTBY OUYEPEIHBIM (DOPMATOM KIIACCUUIECKOM
«pedurypamuu cBs3zel B 0omecTBe»? Bo3MOXHO M aHATM3UPOBATh U KOHIIETITY-
aNnU3UpOBaTh MEIMATU3ALUI0 B «HOBOM HOPMaJbHOCTH» C MOMOIIBIO Kilaccuye-
CKHX MOAXOA0B?

[Ipexxne yeM ompenenuTh XapakTep MPaKTUK W HAIMPaBJICHUS BO3MOMXKHBIX
MOJIXOJIOB K HMCCIIEOBAHUIO MEIUATH3alMi B «HOBOW HOPMaJbHOCTH», 0003Ha-
YUM HEKOTOpbIE W3 OCHOBHBIX MapaMeTpoB TpaHchopmammu mMeauatuzanuu (Ha
YpOBHE MOJIENei) B MEPUOJ «I0-HOBOH-HOPMAIIBHOCTHY», O0YCIOBICHHBIX IU(}-
poBu3anueit, narapukanue ¥ WHTEPHETU3AIMEH, KOTOpPhIE, OJIHAKO, HE HAILIN
OoTpakeHus B uccienoBanusx. Tak, B cepeaune 2010-x ronoB mudpoBast 3KOHO-
MUKa, OCHOBaHHas Ha Big Data, O0JbIINX JaHHBIX, U TEXHOJIOTHUSIX UCKYCCTBEH-
HOTO MHTEJIEKTa, CTAHOBUTCS HOPMATUBHOW B OOJBIIMHCTBE Pa3BUTHIX U MHO-
rux pasBuBaromuxcs crpaHax. CMU craHoBsTCs (WM JTOJDKHBI CTaTh) HOpMa-
TUBHBIM 2JIEMEHTOM, KOTOPBIH o0ecrednBaeT GyHKIIMOHHPOBAHUE TaK Ha3bIBae-
MO# KBaJpOoCTHpaIl MHHOBAIIMOHHON 3KOHOMHUKH («TOCYyAapCTBO — OU3HEC —
HayKa — TpajkJaHe»), TO €CTh MEJHa CTAaHOBATCA 00SA3aTEIbHBIM «IISITHIM 3Je-
MEHTOM» LU(POBOK SKOHOMHKH, (POPMUPYS HOBYIO MOJIETH «KBHHTOCIIHPAIIN
[20]. DddexTnBHOE (HYyHKIHMOHMpPOBaHHE LU(GPOBOM SKOHOMUKHM O3HAYAET, YTO
MMEHHO Mennuadp@ekTl He0OOXOAMMO YUUTHIBATh MPU 00ECIICUEHUN B3aWMOJICH-
CTBUSI BCEX aKTOPOB B «KBagpocmupanu». Takum oOpa3om, B U(GPOBOH IKOHO-
MUKe 0oJiee BCEro BOCTpeOOBaHbI HMEHHO MeAUHbIE 3(PEKThI, UX UCCIETOBAHUE
00yCIIOBIMBAET pacHIMPEHUE PAMOK MEIUATH3AUHU C YYETOM pealuii KBaJpOCIH-
paiv, COLMaIbHON 3KOHOMHUKH, SKOHOMUKH WHHOBAUWW, WHHOBAITMOHHON KOM-
MYHUKAIUHU U T.]I.

B snoxy UHTepHeTa, Tak HazpiBaemoro Web 2.0 m ocoOeHHO «aaTUHUIIAPO-
BAHHOTO KOJIOHHAJIN3Ma», MOJIENb HU(POBON MEAUINHON KOMMYHHKAIIUH allpHOPH
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BKJTIIOYaeT mudpoByo miaTGopMy U BIaeNbIa JAaHHBIX KaK 0a3UCHBIX aBTOHOM-
HBIX (KBa3u)cyObekToB. Ha Bcex ypoBHSIX MenuaTH3allud — Makpo (rocyaap-
CTBO), M€30 (COIMaTbHBIM UHCTUTYT), MUKPO (MHIWUBU) — KOMMYHUKAIIHS BCEX
WHBIX CYOBEKTOB M OOBEKTOB OIOCPET0BAHA MPSMO WM KOCBEHHO YIIOMSHYTHIMU
BbIlIe (KBa3M)CyObEKTaMH M TOAYMHEHA HUX CHenu(pHUUEecKOil Meauasoruke.
N3ydenue stux 0a3uCHBIX (KBa3W)CyOBEKTOB MU(PPOBOM IKOHOMHUKH TOBOJIBHO
HOBO JJis1 UicciiepoBaTenet [21], oqHako UMEHHO MeauariaTgopMbl ONPEIESIOT
HOBYIO CTPYKTYPY U THUIOJOTHIO MEIUATH3AIHH.

B ycnoBusx nomMuHHpoBaHUS MeAHariiaTGOpM U3MEHSIOTCS HE TOJIBKO Ma-
pameTpbl MeIuaTU3aluu, HO U (YHKIHH Meaua, UX MpodeccHOoHanIbHasl, UHIY-
CTpuajbHas W COIMalibHAs CYIIHOCTh. [lmardopmel u ux Biagenbubl Tpanchop-
MHUPYIOT HE TOJIBKO Meaua, OOIIECTBO U KyJIbTYypPY, HO U SKOHOMHKY, TOJUTHKY U
npyrue chepsl. Menuarnatgopma npu 3TOM HE SBISETCS «TPaIULIMOHHBIMY WH-
CTUTYIIMOHAJBHBIM CYOBEKTOM KaK MEIMAxXOJIWHT, WIM HAaJbIHIWBHIYaJIHHBIM
cyOBEKTOM — KaK rocyAapcTBO. Menuanoruka miargopmbl paauKaibHO OTINYA-
€TCsl OT BCEX paHee CYIIECTBOBABIIMX M HCCIIEJOBAHHBIX MEIUNHBIX DPeauil.
[IpuBenem Bcero nBa npumepa: B 2021 rogy Twitter «0aHUT» TOTIAIIIHETO MIPE3H-
nenta CIIIA Tpamma — u BnepBble MeauaruiaThopMa U ee BIaJelNblbl BEICTYIIA-
FOT HE TOJIBKO KaK 9KOHOMHUYECKUI, COLMAIbHBIN, HO U KaK aBTOHOMHBIN ITOJIUTH-
geckuii akTop; Google mpuHMUMaeT opuIMaTbHOE pelieHre «0aHUTh» Ha CBOMX
pecypcax Bcex MPOTHBHUKOB HJIEU TTIO0AIBHOTO MOTEIUICHUS, TO €CTh (pakThye-
CK{ BBOJUT TJ00ANbHYIO LIEH3YPY U PACHpaBIseTCs C HEYTOIHBIM ISl BiIaJlEib-
1I€B KOMIIAHUH «HAYYHBIM HHAKOMBICITUEM).

Taxum 00pazom, yxke 10 «HOBOH HOPMAJIBbHOCTH», MEAMA U MEIHATU3AIUS
CYIIECTBEHHO TpaHCHOpMUPYIOTCs. 3apUKCUPYEM JIBa U3MEHEHUs, KOTOPHIE BO3-
MO>KHO OIpEAETUTh — 0e3 MpeyBeTUUYeHUs — KaK IMapaJgurMaibHbIe.

Bo-niepBrix, 3 pexTs MeauaTH3aMKu CTAHOBSTCS MaKCHMAJIBHO BOCTPe0O-
BaHHBIMH U 00Jiee BaXKHBIMH, 4eM Menua’dhekTsl. DTO 03HaYaeT, YTO MeIUuaTH-
3alMs CTAHOBUTCS BEAYIIMM HaIlpaBICHUEM B MEIUAIIOTMU, YTO MO3BOJISET MOJ-
TBEPIUTH PEJICBAaHTHOCTh WJIEW MEIUATH3allMU KaK «CABHUra IapajurMbD» B HC-
CJICZIOBAaHUSIX MeHa (XOTs 3TO HAIpaBJIEHHE TOCTOSHHO MOABEPIaeTCsl KPUTHUKE).
CnoxuBIIYIOCS CUTYaIUIO TIpeiaraeM 0003HaYuTh Kak 0OpaTHBIN, peBEPCUBHBIIM
C/IBHT TTapaJuTMBbI.

Bo-BropsIx, 3¢ dexTsr MeauaTuzanum yxe HeBO3MOXKHO OTPaHUYNBATH TOJIb-
KO KyJbTYPHBIMU U COLIMATIBHBIMU 3 (deKTaMu; TUCIUILIMHAPHBIE PaMKH HCClie-
JIOBaHMSI CYIIECTBEHHO PACUIMPSAIOTCS — JaXKe B TPaHMIIAX KBaAPOCTHpaIH -
POBOI 3KOHOMUKH, YTO OOYCIIOBIMBAET HEOOXOAMMOCTH 00Jiee MIUPOKOTO MEXK-
JTUCIUIIMHAPHOTO MOAX0Aa (M TaK)Ke KOCBEHHO CBHJIETENBCTBYET 00 HBOIOLIUU U
MOBBIIIEHUH 3HAYUMOCTH KOHLIETILIUY MEMATU3ALIUN).

B-tpetpux, 3¢ ¢exTs QyHKIMOHUPOBAHUS MenuaruiaThopMm, HECMOTpS Ha
cneun(uKy UX MEIUAIOTHKH, OKA3bIBAIOT CYIIECTBEHHOE BIMSIHUE HE TOJBKO HA
napaMeTpsl MeuaTH3aluM, HO U TpaHchopMaluu Bo Bcex cepax xu3Hu. Meauna
(matopma) TpaHCHOPMUPYETCS U3 UHCMPYMeHma TPATAIIMOHHON KIacCOBOH H
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9KOHOMHYECKOH OOpHOBI OYypiKya3uu B cpedcmeo npouzeoocmea s Mu(GPOBBIX
«KOJIOHM3ATOPOBY» JIaHHBIX. J[pyruMu cI0BaMH, CYUTHOCTh MeJIMa B SKOHOMHKE U
oO1iecTBe MEHIETCS PaIuKaIbHO — U PEBEPCUBHO.

B «HOBOW HOpMaJBHOCTH» MeauaTH3aIus TpanchopMmupyetcs emie Oolree
paguKaibHO, CTAHOBUTCS METANPOIECCOM (UTO paHee MOJBEPraioch KPUTHKE CO
CTOpPOHBI aKaJeMUYEeCKUX uccienoBarenei [10]).

Takum 00pa3oM, HEBO3MOXXKHO aHAIM3HPOBATh (EHOMEH MEIUaTHU3alny,
OCTaBasiCh B paMKaxX TPAAWIIMOHHBIX YACTHBIX, HE KPOCC-TUCIUIUIMHAPHBIX, HE
METACYIITHOCTHBIX TPaHUI] UCCIICOBAHMMI, TeM 0OJiee KOTJa OHU B3JIaMBIBAIOTCSI.
MenuaTtuzanus Kak OTKPBITBIA META3JIEMEHT U METAIIPOLIECC «HOBOW HOPMAaJIbHO-
CTH» HYKJIAIOTCS B HOBOM KOHIIENITYaThbHOM METaBUACHUH.

MepnaTnsauma B KHOBOM HOPManNbHOCTU»
Kak TpaHcrpeccua?

Meamna — 3TO MHCTPYMEHT MEpexoja M MepeMeH «Io ompeneneHuo». [lo
MHeHuto P. CunbBepcToyHa, Meauanus mpeisiaraeT HaM MOHMMaHUE TOro, Kak
MPOLIECChl KOMMYHHUKAIIUYA U3MEHSIIOT COLIMAIbHYIO U KYJIbTYPHYIO CpEAy U Vvice
versa [22].

Kaxxnoe «HOBOE» Me/na BcerJja BhI3bIBA€T CIIOPBI, TOTOMY YTO MPOBOIUPYET
W3MEHEHHUS B MOJENIX KOMMYHHMKAIIMM U COLMAIIBHON CTPYKType, YTO MOTEHIH-
aJIbHO YIpOXaeT yCTAaHOBJICHHOMY IOPSIIKY Bewleit [23].

Kaxxnoe «HOBOE» Meana MpOBOLMPYET PAAUKATbHBIA COIMAIBHBIN U KYIb-
TYypHBIA mepexoa — | TpaHcrpeccuto (eme Cokpat, eciiu Beputh [lnatony, BbI-
pakan 03a004E€HHOCTH IO TIOBOJY HMHUCHMEHHOCTH KaK «HOBOTO MEIHAWHCTPY-
MEHTa»).

[MudpoBuzaius, UHTEpHETU3AUMS U AaTaduKaIMs, KaK JOKa3bIBAIOT HAIIU
WCCIIEIOBAHMSI, CO3/IAIOT OCHOBY ISl PAJIUKAIBHOTO COIMAIBHO-3KOHOMUYECKOTO
U COLMANbHO-TIOJIUTUYECKOTO «1moBopoTa», Data Turn [20] u nBoiiHOTO «peBep-
CHUBHOTO» CIIBUTA MapaJirMbl B MeAHAaTU3AMH. [[pyrumMu cioBaMu — JJis TpaHC-
rpeccun. (MoxHo cuntath u camy nanjaemuto COVID-SaRS-19, u «HOBYyIO HOp-
MaJIbHOCTB)» CBOETO POJia TPAHCTPECCHEH. )

De facto Tpancrpeccus (n1at. trans — 4depes; gradi — UATH) aBigeTcs QyH-
JaMEHTAJIbHOM XapaKTepUCTUKOM 4eI0BEYECKOT0 CYLIECTBOBAHUS U OTHOIICHUS K
pPEANbHOCTH, HAYMHAsI C MOMEHTA OT/ICJICHHS YeI0BEKa OT MPUPOJIBL.

HcTopus tpancrpeccun B obuiectBe ¢ XIV Beka U ee McCIeI0BaHUs C BeKa
MPOIIOTO OPOCAIOT BBHI30B TPAHCTPECCHH U KaXKyTCsI BHI3BIBAIOIIE TPAHCTPECCHUB-
HBIMH.

TepMUH ¥ KOHIENIMS TPAHCTPECCHH OTHOCSTCA K (IIOCT)COBPEMEHHOCTH U
Hekaccudeckoi ¢unocodun. MccnenoBaTenu HAaCTONYMBO MOBTOPSIOT, YTO He-
Mmenkuii Tepmud Authebung (HenepeBoaumblii Hemerkuit rmaron autheben o3Hna-
YaeT «IMPeoI0JeBaTh, COXPaHAsD»), OMU3KUIA K TpaHCTpeccuu, ObLT IpeioxeH [ e-
renem B «Denomenonoruu ayxa». Ilo cytu, Authebung orpakaer ToapkO 07HO
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13 BO3MOXHBIX 3HAUEHUH UM 03HAYaeT BBIXOJ 3a MPEeIibl COUUAIBHOIO OBITUS U
JOCTIIKEHHE TIO3UILIMU BHEIIHETO HAOII0IaTeNsl 0 OTHOLICHHUIO K paccMaTpHhBae-
MBIM SIBJICHUSIM.

CyIHOCTb TpaHCTPECCUM KaK SIBJIEHMSI U IIPOLIECCa UMEET MHOXKECTBO TPaK-
TOBOK B Pa3JIMYHBIX chepax HAydHOro 3HaHUS. TpaHcrpeccus — 3TO MEepexo] U3
OJTHOTO (PMKCHUPOBAHHOTO COCTOSIHUA B Jpyroe. TepMuH (UKCHPYET SIBICHUE Iie-
pecedeHns HEMpOXOAUMON TPaHUIIbl — IMPEX]IE BCETO IPAHULIBI MEXKIY BO3MOXK-
HBIM U HEBO3MOXHBIM.

TpaHcrpeccusi — Kak HapylIeHHE TPaHHIbl — BO3MOKHA TOJIBKO TOT/AA U
TaMm, TJIe Takas TPaHUIla CYIIECTBYET, TO €CTh MOXET OBITh OMpENeTIeHa TOIBKO
Onarosapsi 3HaHHIO TPaHMII U TOJILKO CTOPOHHUM HalmonateneM cucreMsl. C apy-
o CTOPOHBI, pa3Be CaMO HAJIMYME T'PAHMIIBI HE MPEIIOJIAraeT €€ HapylleHHe?
bonee Toro, co3nanue rpaHUIlbl Kak TAaKOBOE €CTh M3MEHEHHE, TO €CTh Hapylle-
HUE, TaK YTO TPAHCTPECCUI0 MOKHO MOHUMATh M KakK IMPOLIECC YCTPAHEHUS HApY-
LICHU.

Pa3mbiBanne HOpM, TaOy M HapylICHHE T'PAHUIl TOCTOSHHO yTBEPKIACT U
OTpHIIAET Mpeie] OJHOBPEMEHHO — U TpeOyeT HOBOM TPaHCIPECCUHU.

Tpancrpeccuss — «riIy0OKO pe(dIEKCUBHBIN aKT OTPUIIAHUS W YTBEPXKIE-
Hus» [24. P. 2], akT couManbHbIi, KyJbTYPHBIN, MOJTUTUYECKUA — WIJIM CBOMCTBO.
DTO0 NEeCTPYKTUBHAS U B3PHIBOONIACHAS — M HOBATOPCKasi — (yHKITHUSI.

[To muennto M. brnaHIo, TpaHCTpecCHsl «IPEOI0TIEBAECT HEMPEO0TUMBbIN
npenem» [25]. Jnsa XK. batas «TpancrpeccuBHbIi 00pa3 MBIIUICHUS» — 3TO CBOE-
ro poJia «BHYTPEHHHI OMBIT» U CBOETO POJIa IeTOHUCTHUECKUN ayTu3M [26]. OH
000CHOBBIBAET (PUIOCOPCKHUE, TUTEPATypHBIC, SIKOHOMHUUYECKHE U TEOJIOTHUECKUE
CTpaTeruy TPAaHCTPECCUU U YOEKIaeT, YTO OHU CHUMAIOT 3alpeT, HO HE paspy-
mat ero. Cornacuo K. llIMuTty, nHOr/Aa MCKIIOUEHHE OOJiee MHTEPECHO, YeM
HOpMa, MOTOMY YTO OHO HE TOJIbKO TOJATBEPKIACT MPaBUIIO, HO U caMO MPaBUIIO
CYLIECTBYET TOJBKO OJIaroapsi UCKIOUYeHuIo [27].

T. I'oypnenc u 1.JIx. ['yHKeTb CUMTAIOT, YTO «BO-IEPBBIX, TPAHCTPECCUS —
9TO COLMAJBHBIN (PAKT, KOTOpPBIM COLMAIEH M aCOLMAIEH OJHOBPEMEHHO; BO-
BTOPBIX, HAPYIIIEHHE aHOMAJIbHO, HO HEO0X0AUMO 7151 PYHKIIMOHUPOBAHUSI HOPMBI,
3TO TO, uTo Cnapoit XKuxek Ha3Bad ,,KOHCTUTYTUBHBIM UCKIIIOUEHUEM; B-TPEThUX,
MIPOCTYTIOK BBIXOJIUT 332 PaMKHU MPOCTOrO MPOTUBOCTOSHUS U CONpOTUBIeHUs [py-
rOMY; B-4ETBEPTHIX, TPAHCTPECCUS BKIIIOYAET B €O KEeJIaHUE U UTPY, YTOOBI 0CO-
3HAHHO IOJIBEPTHYTh COMHEHHUIO 3aCTOM U CEphE3HOCTh CTaTyC-KBO, U, TAKUM 00-
pa3oM, XOTs CyThb TPAHCTPECCHUH aMOMBAJICHTHA, €€ CHJIa HeoclopuMa M Heo0Xo-
aumay [28. P. 8].

Tpancrpeccus peanusyercs Ha ABYX YPOBHSX: KaK MHCTUTYLMOHAIbHAS, TaK
U MHAMBHyallbHas, HE MCKIIOYaomue ApyT apyra. Ha metaypoBae — 370 cre-
nuduUeckas BEpCUsl aHTPOIO- U colMoreHesa. B smoxy xanuranusma, 0coOEHHO
TaTU(QUIMPOBAHHOTO KOJOHMATU3Ma, TPAHCTPECCHs OTPa)KaeT CTPEMJICHHUE BbIii-
TH 32 PaMKH PallMOHATBHOCTU M 1esecoodpa3zHocTd. (Bo3MOXHO 1H, YTO «HOBast
HOPMaJbHOCTB» — 3TO clefyromas cragus? Torga TpaHCIPECCUBHBIM MOIXO
MOXKET OKa3aThCsl KIFOYEBBIM ISl BCSIKOTO MCCIIE0OBaHUS. )

614 JOURNALISM. MEDIATIZATION IN THE DIGITAL ERA



Hlununa M.I'. Bectuuk PYJIH. Cepust: JIuteparyposenenue. XKXypuanuctuka. 2021. T. 26. Ne 4. C. 597-622

Tpancrpeccust — ouH U3 0a30BbIX TEPMUHOB BPEMEH PaHHHUX KYJbTYpOJIO-
THYECKUX UCCleoBaHui. B MenuakynbType TUCKypC O TPaHCTPECCUU JOMHUHHPY-
et. Hampumep, ool 13 Hambosee pacpoCTpaHEHHBIX HUJIeH, MoJenei, metadop
U aHAJIUTUYECKUX KaTeropui sBIsETCS KapHaBal Kak (PEHOMEH COLMAJIbHO pa3pe-
LICHHOI0 HapylleHus, onucaHHsli M.M. baxTtuneiM B uccinenoBanuu «TBopue-
ctBo ®pancya Pabie u HapoiHas KyIbTypa cpeaHeBeKoBbsl U Peneccancay (1965)
[29] 1 mmMpoKO UCTIOIB3YEMBIH B cepe UCCIeOBAHUI HE TOJIBKO KYJIBTYPHI, Me-
JTUAKYJIbTYPbI, HO U TIOJIUTUKH U JIP.

B Hacrosmee BpeMs ucciaeAoBaTeld Meaua TPAJAULHMOHHO HHTEPECYIOTCS
IIUPOKUM CIIEKTPOM TE€M, HapyLIAIOIMIMUX Taly, 4yTO MpeanojaraeT IOBOJIBHO Y3-
Kyt (pOKYCHUPOBKY, HO HE MEXIUCIUIUTMHAPHBIA WM KOMIUIEKCHBIN aHaIu3 Me-
nuatuzanuu. Hampumep, aBTOpsl cnenuanbHOM cepuu «TpaHcrpeccus» wusna-
TEIbCTBA AMCTEPJAMCKOTO YHHBEPCHUTETA HCCICAYIOT TAKHME TEMBbl, KaK aHaJu3
(dhopM MennakyIbTypbl, KOTOPbIE HAPYIIAIOT MOPAJIbHBIE, IPABOBBIE, KYJIbTYpPHBIE
U colaibHble orpannyenus u T.4. [30].

HUccnenoBanus Tpancrpeccun B 1udpoyto snoxy u digital 2.0 Taxke cBsza-
HbI UCKJIIOYUTEIBHO ¢ TEMAaMU MEIUAKYIbTYPbl, TAKUMHU KaK MOTUTU3UPOBAHHBIE
MOJIMTUYECKUE MDIIAIBI, CEKC, TIOpHOTpadyst U IPyTue «HETPaIULIHUOHHBIE» HAy4-
HbIE TIpoOemsI [28].

B 2021 roay B cnienuaabHOM BBIITYCKE MEKIYHAPOAHOTO KypHaja UCCIIEeN0-
BaHUI MeJua U TPAHCTPECCHUU TpaHcrpeccus 0003HaueHa KaK KpUTHYECKHil ¢o-
KyC JJisl U3yYEHUsI COBPEMEHHOM MEANaKyJIbTYPhl, OT MOJUTHUYECKON CaTUpPBI 10
OHJIATHOBOI'O TPOJUIMHTA. [10 MHEHHUIO peAakTOPOB 3TOT0 CHEUAIBHOTO BBIIyCKa
Jx. Xepmec n A. Xuij1, B HACTOSAIIEE BPEMSI «TPAHCTPECCHS YKa3bIBAaET HA SHEP-
TUI0, TTOAMUTHIBAIONTYI0 AKOJOTHI0 CMU — OT KOHTEHTa U MPOU3BOJICTBA KOH-
TEHTa J0 MPaKTUK ayAUTOPUU M KOHTPOJS 3a o0iajaHueM KOHTeHToM». Mccre-
JIOBaHMSI 3aTParuBarOT Takve MPoOJIeMbl, KaK (CO3HATENbHOE) MPEBBIIICHUE MO-
PaNBHBIX W MPABOBBIX T'PAHHUI, KOTOPOE OpPOCAET BHI3OB MUCAHBIM M HETHCAHBIM
npaBwiIaM. XepMec U XUl yTBEPKIAIOT, YTO «JIPOXKb OT HApPYLIEHUs MPaBUI U
BO3HArpaKJeHHe 3a BOCCTAHOBJIEHUE MpaBui (OyAb TO BIMSTEIbHBIE MAPTUU WU
MOBCEIHEBHBIE CIUIETHU) — ATO OaJlIbl MPOCTYNKOB. BMecTe OHU MOAIEPKUBAIOT
LUUKJIMYECKUI PUTM MEANAKYJIbTYpbl, KOTOPbI MOJAEPKUBAET HE TOJBKO HAIIU
WHTEPECHl KaK 3pUTENei, HO M HAIlM MHTEPEChl M CBS3U KaK TpakaaH, Oyab TO
IIpa3gHOBaHNE, BO3MYILEHUE WU ocyxaeHue» [31].

TakuMm 00pa3zoM, MPUIEPKUBASICh B U3YUEHUHM KOHLENIIMUA TPAHCTPECCUU U
€e MPUMEHEHUH TEOPETHYECKOM, KOHIIENTYaJlIbHOM, METOJIOJIOTHYECKON U TeMa-
TUYECKOHN KIACCUUYECKOMN MO3UIUU «IIPOILIOT0-10-HOBON-HOPMaJIbHOCTHY, TEOPE-
TUKA MEIUaTH3aI[MN HE OTPa)KAIOT MOKa TPaHCTPecCUBHBIE 3(DPEKThHl pacTyIiero
«METaBTOPKEHUSD MEIUA B ANIOXY «HOBOW HOPMAJIBHOCTIY.

OpnHako NpPOBOKAaIlMOHHAs KOHUENIUS TPAHCIPECCUU [aeT BO3MOKHOCTh
pedrexcuu MeauaTH3aui KaK METaIrpolecca, B3phIBAIOIIETO HE TOIBKO KYJIbTY-
py ¥ OOIIECTBO, HO U SKOHOMHUKY M TIOJUTHKY, — U (DOKYCHPOBKY isi Oojee
KOMILUIEKCHOTO U3YUYEHHUS MEIUATU3ANN Ha MEXAUCIUIUIMHAPHOM YpOBHE. Y HU-
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BCPCAJIbHOCTb KOHLCIIIWH ITO3BOJIACT MHTCTPHUPOBATL B UCCIICAOBAHHUA MCAUATH-
3alluu UJACHU HE TOJIBKO COIHAJIBHBIX HAYK WU KYJbTYPOJIOTHHU, HO U (I)I/IJ'IOCOCI)I/II/I,
OKOHOMUKH, IMOJUTHUKH U T. . — U OTKPBIBACT HOBaTOpCKI/Iﬁ moaxoJ K MEXKAUC-
MUINTMHAPHBIM KOMIIJICKCHBIM UCCJIICJOBAHUAM MCIHA B «HOBOM HOPMAJIbHOCTW.

MeaunaTtusauma n TpaHcrpeccus: Kaptorpadua nccnenoBaHms

KoHnuennus TpaHCrpecCHy MO3BOJIAET BIEPBBIE BBIABUTH U NPOAHAIU3ZUPO-
BaTh CHELU(PUKY MEINATU3ALUN B «KHOBOI HOPMAJILHOCTHY.

Poccuiickmii xypHai ucciaenoBaHuil B 00IaCTH JIUTEPATYPhl U KYPHAIUCTH-
ku — «BectHuk PY/IH» — npezacrasiigeT 4uTaTent0 HOBATOPCKYIO MOMBITKY HUC-
CJIEIOBaHMs MEINATU3aLUNU C UCIIOJIb30BAHUEM TPAHCTPECCUBHOM ONTUKH. B aTOM
CTELIMAIBHOM BBIITyCKe XKypHaia «MeauaTuzaus B LU(POBYIO 3py: OT TPaH3UTA
K TPAHCTPECCUI» MBI XOTHM HCCIIEI0BaTh MHOI000pa3ue TOYEK COMPUKOCHOBEHUS
Me[Ma U TPaHCTPECCHUU, HAYaTh COCTABICHHUE KAPThl UCCIEIOBAHUS — HECMOTPS
Ha TO, YTO TPAHCTPECCHs NMPEANOaraeT pa3pyeHue JIIoObIX TpaHuLl.

Hamma nens — npeioxute 1 000CHOBATh HOBBIE UJEH TEOPUU U MPAKTUKU
MeaMaTu3anuy A 0ojee riyOOKOro NMOHMMAaHUsS CYIIHOCTH MeAHa, UX POJIH B
TEKYIIMX TJ100aIbHBIX U JOKAJIBbHBIX U3MEHEHUSX.

Koneuno, B MeanaTuzanum Kak cepe uUcCciegoBaHUsI — U B 3TOM CHEIH-
QJIbHOM BBIITYCKE — BOIPOCOB O0JIbIIIe, 4eM 0TBeTOB. HOo MBI HazieemMcst, 4To 3TOT
CIIELMAJIbHBIN BBIITYCK IIOMOKET YATATEII0 COCTABUTH U3 PAa3pO3HEHHBIX, HA IIEp-
BBIM B3IJISIJ, TEM KOHTYphI OOLIeH KapThl MEJUATU3ALMN U TPAHCTPECCUU B «HO-
BOM HOPMAJIBHOCTHY.

Paznen «Teopust 1 MeTO10NIOTHS: TPAHCTPECCUs TpaHC(HOPMALIUI) — Teope-
Tudeckuil. MccrnenoBanue XapakTEpUCTUK MEIMATHU3aLUU IO3BOJIMIIO BBISBUTH
«00paTHY10» CMEHBI MapaJurMbl U XapaKTEPUCTUKH, KOTOPBIE 3aKPEIUISIOT 0CO-
0oe mecto mediatization studies B menuanoruu. B «HOBOW HOpPMAaTbHOCTH» Ha
METaypOBHE MPEUIOKECHA U] TPAHCTPECCUBHOM MEAMATH3ALMH KaK KOMILJICKC-
HOT'O BUJEHMS aKTyaJIbHBIX MPAKTUK U UX KOHLenTyanusauuu. Hosas koHnenuus
«OTKPBIBAET TPAHUIIBD KIACCUYECKOIO MOJS UCCIENOBAHUS JUIsl MEXIUCLUILIN-
HapHOI'0 aHAJIN3A.

A TOKa — MHCTUTYLMOHAJIbHAs CYIIHOCTb TPAHCIPECCUM IpEkIe Bcero!
Buxkrop Konomuen B cBOEM HMCCIIEIOBAHUH peaIu3yeT WIS MEAUATU3ALNUNA KaK
nporecca TpaHcopManuu Menua. ABTOP aHAJIU3UPYET MHAYCTPUIO MAacCCOBBIX
KOMMYHUKAIMI B TUCKaX LU(POBOro TPaH3UTA, KOTOPBIH JIOMAET TpajiuIMOHHbIE
METO/Ibl BeACHUSI OM3HECa M SIBJIAETCS TPAHCTPECCHBHBIM IO OIpeNesIeHuIo. 3a
WHAyCTpUANbHOU TpaHchopMarmeil BuieH u 0osiee CylecTBeHHbI KOHMIUKT —
MEXJy OTHOCHUTEIIEHO CBOOOTHOW HHU(POBOH Cpenold W MHCTUTYLHOHATH3HPO-
BaHHbIMU CMMU, KOTOpBIE KOHTPOIUPYIOTCS TOCYAAPCTBOM.

KypHanuctuka — 3TO TpaJMIIMOHHAsA «OCHOBa» Mmeaua. I'per CailiMoHC u
Jmutpuii CTpoBCKUI HapylLIaroT IMpaBUia U pa3pylLIalOT CTEPEOTHIIbI, BBISICHSIS,
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YTO WHCTUTYNIHMOHAJBHBIC TPAHHUIBI M MPAKTUKU MPO(ECCHH MPOTUBOpPEYAT HIC-
JIBHBIM MpEJICTaBICHUSIM U OXuJaHusAM. COBOKyHHBIH >pQexT uuei, npeuio-
JKEHHBIX aBTOpPaMH, MPEACTABISAETCS PEBOIIOLIUOHHBIM — B CPAaBHEHHMH C aKaje-
MUYECKUM BUACHUEM U KOHIEHLUSIMHU.

B nocnegnue aecsaTUIETHS COLMAJIBHBIE CETH CTAHOBSTCS TPaJWLIUOHHON
chepoit Menuatuzaruu. Basientnn CTemaHoB mpeayiaraeT OHTOJIOTHIO TPAHCTPeC-
CHBHBIX COLMAJIBHBIX ceTeil — B Buae (popmyinsl T-Magic. Tpu 6yksbl «T» 060-
3HAYarOT TpaHchopmalmio, TpaHchurypaiuoo u Tpancrpeccuto. dopmyna otob-
pakaeT uM(ppoBOE MPOCTPAHCTBO W IU(POBYIO HABUTAlMIO BO BpemeHu. Hoa-
TOPCKO€ MCCIEA0BAaHUE BKIIIOUYAET AHAJIN3 COLMAIBHBIX CETEH M COLMAIBHOIO Ka-
MUTaja, aHTPOIIOJIOTUIO IIU(PPOBU3AIHH.

TeopeTnyeckre OCHOBBI TPAHCAUCKYPCUBHOCTH, NIpeiokeHHbIe AHHOU Ko-
ctukoBoif 1 Cepreem CriapTakom, MO3BOJIAIOT 3a()MKCUPOBAThH €€ HOBbIE XapaKTe-
PUCTHKH B YCIIOBUAX LIUPPOBU3ALNN 001IeCTBA. ABTOPBI BO3BPAILAIOT HAC K UJIEe
JUCKYPCUBHOCTH YEJIOBEYECKOM IIUBUIIN3ALMH — B OTBET HA KPU3UC MOHUMAHMS
B MEIUATU3UPOBAHHON MOBCEIHEBHOW XU3HU — U MPEJIaraloT NePEeOCMbICIUTD
KOHIENIUIO IU(PPOBBIX MUPOB, OOHOBUTH COIMANBLHBIE CTPATETMH M KOMMYHHKA-
IIUH C TOYKH 3pEHUS PHI0COPHH S3bIKA.

[TpoGnema ycuineHus OMOMOIUTUYECKOTO KOHTPOJISI KaK CIEJACTBHE TEIECHO-
CTH B YCJIOBMSIX I'TyOOKOM MeAMaTU3alluu paccMaTpUBaeTcs B cTatbe ExaTepuHbl
AnexceeBoil. ['mybokast MenuaTuzainus TEIECHOCTH — CJIOXKHBIA U HEM30EKHBIN
nporiecc. ABTOp IoJjiaraet, 4YTo TEOPETHUECKUE MOIX0/IbI, TaKue Kak kKubepdemu-
HU3M WM KCEHO(DEMUHU3M, MOKa3bIBAIOT, YTO TIIyOMHHAS MeAHaTHU3alus Telec-
HOCTH KAaK TPaHCIPECCHUBHBIA AJBSAHC JIFOACH, MEAUa U TEXHOJOTHH MOXKET OT-
KPBITh HOBBIE BO3MOKHOCTH JJISl CO3JaHMsI Pa3IUYHBIX ()OPM JKU3HU, BHIXOISIINX
U3-T110J1 KOHTPOJISL.

Mapuna [lIununa u FOnusg Bupt aHanu3upyroT KOMMYyHUKAllUd UMMEPCUB-
HOro Menuamnpoekra. YtoObl 0003HAUWTh HOBOE HAIIPABJIIEHHWE HCCIEIOBaHUS
CymHOCTU U 3(P(HEKTOB UMMEPCUBHBIX MEIUANIPAKTHK, aBTOPHI MpeaIaraioT Tep-
MUH «T€HEpaTHUBHAs MEAMATU3AIU ISl OMUCAHUS ONBITAa B 3PPEKTOB JIHIHOTO
U COLMOKYJIBTYPHOIO Pa3BUTHS, KOTOPOE IMOJIy4aeT MOJIb30BaTENIb. DTOT HOBBII
TUIl TPAHCTPECCUBHOI'O MOJIb30BATENBLCKOIO OIBITa MPOBOLMPYET HOBBINA CIBUT
napajgurMbl B HCCIEAOBAHUAX MEAUATH3ALIUN.

Uto06k! HaliTH HOBbIE TeopeTHUeckue uaeu, Esrenns Hum npoBoaut anamus
BO3MOXXHOCTEH M OrpaHHuYeHUN (PUTYpaTUBHOTO MOAXO0J]a K MCCIEAOBAHUIO TIY-
Ookoii menmatuzanuu. MccrnenoBarenb MpeajaraeT NIpOaHAIU3UPOBATH MHO-
royHKIIMOHAJIbHBIE MIATPOPMBI, KOTOPbIE CTAHOBITCS €IWHON IU(PPOBON HH-
bpacTpyKTypol JUisi MHOTUX KOHQUTYpAIMii U MOTYT OBITh SKOCHCTEMOU IS
MEIUaTU3UPOBAHHON COIMAIILHON >KM3HU, a TaKKe MCIOIb30BaTh Oojee paau-
KaJIbHYI0 HHTEPIPETALMIO0 MEUATOTMKH — KaK JIOTUKH Y€JI0OBEKO-MAaIllMHHOM.

Crnenyromuil paszzen )KypHajla OTKPbIBAET BO3MOYKHOCTH TPAaHCIPECCUBHOMN
ONTHKH JUISl SMIMPUYECKUX HuccienoBaHuii menunatusauuu. Crates Cepres Ca-
MOMJIEHKO OTpaxaeT peanun HecriocoOHocTH EC aganTupoBath cBOe MOCIaHUE K
Pa3HbIM ayJIUTOPUSIM. ABTOp MOAYEPKUBAET, UYTO B KOHTEKCTE €BPONEUCKON Me-
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JMATU3UPOBAHHON TMOJUTHUKU UAES MHTETPATUBHOM €BPONEHCKOW HMIECHTHYHOCTH
BPS/I JIM CTAaHET O0BEAUHAIONIEH CUION Juist TpakaaH. CerMeHTanus ayAuTOpUu U
(bparMeHTapHOCTh MeauanH()OPMaIK TPUBOIAT K MHOTOUYMCICHHBIM HapyIle-
HUSM, O0YCIOBJIMBAIOT PACTYIIYIO HUCOIOTUYECKYIO MOSIPU3ALIHIO.

B Kazaxcrane omMHH-MeaMaTh3anus cTaja CTpaTerueil MOJIMTHYECKUX Map-
TUA ¥ ONIIO3UIIMOHHBIX ABMXKEeHHI. Mapusamryins KycanHoBa aHanmu3upyeT TpaHc-
I'PECCUBHYIO0 KOHLEMNIMIO TPAaHCMEIUIHOIO MOBECTBOBAHMS KaK IEPCHEKTUBHOE
HaIlpaBJICHUE 3THX CTpaTeruil. ABTOp AOKa3bIBA€T, YTO OCHOBHBIMHU Ye€pTaMU Me-
JTUATU3ALMKI TOCYIapCTBEHHON MONMUTHKU B KazaxcraHe sIBISIIOTCS MaTepHAIUCT-
CKUi ¢opMaT B3aUMOJICHCTBUS U MOJUTHYECKAs KOMMYHUKALMS B COLUAIBbHBIX
CeTSAX JJIS 3alIUThI OOIIECTBAa OT CyppOTraTHOM OMITO3UIMU, POCTA IMOJIUTHIECKOTO
MOMyJIN3Ma U 1e3UH(POpMAaIIIH.

Jxan bunrumu u Enena ['opomko cocpenoTounInCcy Ha U3y4EHUHM B3aUMO-
cBsi3u CMU ¢ 0CBeIOMIIEHHOCTBIO ayJIUTOPUU O COJACP>KaHUM KOHTEHTa TpaHCMe-
JTUAHBIX UCTOPHUN B KOHTEKCTE MeauarpamMoTHOCTH. MccrmemoBarenu cokycupo-
BAJIMCh HAa U3YUYEHUU NMOHUMAHUS TYPEIKON M YKPAUHCKOW ayIUTOpPUEH TpaHCMe-
JUHHBIX TIPoeKTOB. Oco00e BHUMaHHUE YUEHBIC yICIWIN U3YYSHUIO0 KOMIIETEHTHO-
CTEH MOJB30BaTENCH COIMATBHBIX CETCH W Tele3puTeseil (TeIeBUICHUE IS HC-
clieIoBaHus ObLIO BBIOpaHO B KauecTBe TpaauironHoro CMU B cuity ero BhICOKOM
MOMYJISIPHOCTH B IBYX cTpaHax). MccienoBanue pemuio 3a1ady olnucaHus mnepe-
XOJIOB KOHTE@HTA MEX]y Pa3INYHbIMU METUAUHCTPyMEHTAMH U TUIaT(HOpPMaMH.

Hmvutpuii [IlapoHOB aHaMM3MpPyeT KOHUEMIMIO TUIEpMEara Kak TpaHCTpec-
CHBHBIN acIleKT TITyOOKOH MeauaTh3aliy OTHOUICHWH MEXIy KOMIIaHuel u ee
CTeMKXOJAepaMil U KOHKPETH3UPYET MOJENb PEKypCHBHOTO OOIIEHUS Ui Ipa-
BUJILHOWM WHTEpIIpETaliMi OOHAPYKEHHBIX SIBICHUNA. ABTOP CUMTAET, YTO (UIIO-
codckast pediexcusi, SKOJIOTMUECKUA TMOAX0J U Mepexo]] K TPaHCIUCIUILINHAD-
HBIM METOJIaM HCCJEeNOBaHUsS MpoOieM TiyOoKoW MeawmaTtuzanmuu B HU(DPOBYIO
3MOXY HEN30EKHBI.

Jlapuca Ilapaxuna, Bepa AukacoBa u Jlrogmuna AszapoBa OTMEYarOT, 4TO
Meua M OKpY’Karollasi cpefa pelaronmM odopazoM (GOpMUPYIOT IpYr Apyra u
yCIIOBUSL pabOThI IPYTUX UHCTUTYTOB. ABTOPHI BIIEPBBIC UCIIONIB3YIOT ONTUKY Me-
JTUATU3ALMY IS AaHAJIA3a KOPIIOPATUBHBIX KOMMYHUKAIIMI U CTPATeTuid OTHOLIE-
Huit co CMU u HaxoaaT onpeeneHHble JUCKYPCUBHbBIE «KOH(PUTYpalui KOH(H-
Typauuii», BBICTPOCHHBIE CJIOSIMU, TOCTOSIHHO CChUIASACh APYT Ha Apyra.

B snoxy conuanbHbIX ceTel COLMAIbHbIE WHCTUTYTHI HAXOIATCS MO BIIHS-
HHEM MelHa, B 4aCTHOCTH B Meauunue. Mapuna IllyroBa u Slna PodyeBa cocpeno-
TOYMJIM BHUMAaHHE HAa HOBBIX IU(PPOBBIX OMOCPEIOBAHHBIX MOJEISAX B3aUMO/ICH-
CTBUSl OT KJIMHUKU K Bpady M mamnueHty. HoBatopckoe uccienoBanue mpeoOpa-
3ytomiero 3¢¢exra MenuaTH3aldd B MEAMLUHE pacKpbiBaeT 3((HEeKTUBHOCTH
KOMMYHHKAaTUBHOTO KOHCTPYKTHUBU3MA, MOATBEPXKAAET TEHACHIIMU TpaHCchopMa-
MU B MEUIIMHE KaK COLIMAIbBHOM MHCTUTYTE U CTHUPAET TPaHULbl TPATULIUOHHOMN
o0JIacTH UCCIEeNOBaHUN.

Pactymias noBcemecTHas AUTUTATU3ALMS MEAMATU3UPOBAHHON KOMMYHHUKA-
1K, OCOOEHHO B «HOBOW HOPMAalbHOCTW», ompezenseT unrepec Enensr Yanko-

618 JOURNALISM. MEDIATIZATION IN THE DIGITAL ERA



Hlununa M.I'. Bectuuk PYJIH. Cepust: JIuteparyposenenue. XKXypuanuctuka. 2021. T. 26. Ne 4. C. 597-622

Boit 1 Onera CopoknHa K ()EeHOMEHY KOMMYHUKATUBHOW KOMIETCHTHOCTH JIHY-
Hoctu. MccnenoBarenu mojararoT, 4YTO KOMMYHUKAaTHBHAs KOMIETEHTHOCTh ue-
JoBeKka omnpenensieT 3GPEeKTUBHOCTD B3aMMOJICHCTBHI B KOHTEKCTE TEXHOJIOTHYE-
CKHX, CEMAaHTHYECKUX W MHCTHTYITMOHATHHBIX U3MCHCHUN M WHTETPAIUH KOMMY-
HUKATUBHOTO IIPOCTPAHCTBA OOIIECTBA.

B Tpetbem pasznene BBITyCKa YHMTATEIh MOXET CPAaBHUTH PEalud MEIHATH-
3alM{ B TII00AILHOM U JIOKATHHOM TEOPETHUYECKOM KOHTEKCTE, UNTasi HHTEPBBIO C
BEIYIIUMH HCCIEIOBATEISIMU B CBOMX oOjacTsax — mpodeccopom AHIpeacom
Xennom u npogeccopoM YuibsiMoM JaTToHoM.

Bormpocsl nccnenoBanus MeIuaTU3aIiy Mo-npekHeMy OTKpBIThL. Mccmeno-
BaTeIM JAHHOTO CIEIHAILHOTO BhIMycKa «MemuaTtu3anus B UGPOBYIO 3py: OT
TpaH3UTa K TPAHCTPECCHM», CO3/1aBasi KapTy MEIUaTHU3allii B «HOBOW HOpPMab-
HOCTHY, SIBJISIFOTCS TIEPBOMPOXOAIIAMH — B MPSIMOM U TIEPEHOCHOM cMbicie. [la-
BaliTe BMECTE C HUMHU IEpPEcedYeM BCE TPAHUIIBI, TTOTOMY YTO TOJIBKO BHEITHHI
HaO0JII01aTeNb JIF000H CUCTEMBI MOTyYaeT BO3MOKHOCTh B3TJISIHYTh Ha HE€ O0BEK-
THUBHO, YTO OCOOCHHO Ba)KHO /I y4eHoro. [I[puaTHoro Bam myTemecTBys U yaaqu!
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AnHoTamus. B cratbe peanmsyercs umues MeIWaTH3alUU KakK Ipoliecca TpaHcdopMa-
[N UHIYCTPUU MAaccOBOM KOMMYHHUKallMM. B HacTosIee BpeMs CIOXKUBIIAsICS CUCTEMA Mac-
COBOM KOMMYHHMKAIIMA HAaXOIUTCS TMOJ TPECCOM IH(PPOBOrO TpaH3UTa, KOTOPBHIA HOCUT
TPaHCTPECCUBHBIA XapaKTep, JIOMAeT TPaAWLHOHHBIE OM3HEC-MOJETH, TpeOyeT OT MEHEIXK-
MEHTa MEHTAJbHBIX U3MEHEHUH B MBIIUICHUU U YIIPABIEHUYECKUX MPAKTUKAX, CO3/1a€T BHICO-
Yalllinii ypOBEHb HANPSHKEHHOCTH Cpeiy MenuaMeHekepoB. [IpeanprHsaTa MONbITKa KOH-
HEeNTyalIn3alu (Yepe3 aHadnu3 WHAYCTPHAIBHBIX «TOYEK HAIMPSDKEHHOCTH»: MEXIY TelCBU-
JICHHEM ¥ OHJAaWH-BHICO, UTPOKAMH KPOCC-MEIUHHOTO HM3MEPEHHs) HEKOTOPBIX aCIIEKTOB
oUQPOBOI TpaHCHOPMAIIH METHANHAYCTPHH U HHIYCTPHATIHHBIX YIPABICHYCCKUX MPAKTHK.
B ocHoBe 3TOM TpaHChOpMaLKU JIEKUT KOHDIUKT Mexay HUUGPOBOM Cpeor, MOPOKIASHHON
OTHOCHUTEJIBFHO CBOOOHBIM pa3BUTHEM VHTEpHETa U IeJIeHalPaBIeHHO OPraHN30BaHHBIMU H
HHCTUTYIIHOHATIBHO O(pOPMIICHHBIMH, KOHTPOIUPYEMBIMU TOCYJapCTBOM CPEICTBAMU Macco-
BOH mH(OpMAaIuu.
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Articulation of issue

Mediatization, in the most general sense, is the socio-cultural effect of the
spread of media [1-6]. However, the media themselves are currently in a zone of
turbulence. Traditional media are losing their luster to both consumers and
advertisers; new digital media, filling all communication niches, are beginning
to determine the configuration of the media space and the media environment. In
other words, mediatization as a process of transformational changes in culture
and society under the influence of the media should also apply to the media
themselves, their transformations from the point of view of the interests of
individuals and society, government and business. We can agree with the
researchers who claim: “One of the neglected areas of studies in terms of
mediatization is ironically the media system itself. The media no doubt has
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changed other institution, but what about the mediatization within the media
itself? The media itself has experienced a storm of changes™ [7. P. 365].

The methodological complexity lies in the fact that media as a phenomenon
has practically no boundaries, since everything that surrounds us can be
considered by a person as a carrier of meaning, that is, media. In this regard, as a
research assumption, we reduce the media ontology to the media industry.

The media industry is the most significant subject of social life, a
hierarchical organization, rigidly structured by financial flows, with prescribed
rules, legal norms and an established corporate culture [8. P. 31-44]. In the media
industry, communication technologies (through the practices of social actors)
determine both the content and the form of the existence and functioning of
media; what we have denominated the ‘mediatization of the media’ occurs.
Moreover, the very problem of ‘mediatization of the media’ is generated by the
development of the media industry and the need to reconsider the processes taking
place within the industry, its transformations, and its digital change-over.

The digital paradigm of the media industry

Media industry is the industrial production and distribution of meaningful
messages aimed at making a profit. Performing the functions of the institute of
culture, it works as a business structure, the purpose of which is to increase
revenue by attracting a wider range of consumers (readers, listeners, viewers) [9].

Until the beginning of the XXI century, the media industry developed in the
form of holdings specialising in individual segments (print press, radio,
television), or in the form of conglomerates of unrelated businesses. The digital
revolution has broken down the barriers between previously isolated segments and
has led to fundamental changes in the development strategy of companies, has
caused the need for the formation of new business models [10. P. 12-24].

First of all, the digital standard has exacerbated the problem of paying for
content on the part of final consumers. It is no coincidence that the development
of digital technologies and the Internet has led to a surge in such a phenomenon as
piracy, which has not yet been defeated. Another important element in the ‘digital
paradigm’ is the interactivity that the digital standard can provide. The feedback
from the consumer, which the creators so dreamed of, has come true. The number
of likes on a digital product has become a criterion for recognition and creative
success.

Finally, the digital standard has also led to the personification of media
consumption, which, in turn, caused conceptual changes in the advertising product
of media companies. Commodity producers began to use new communication
channels not for forming loyal consumers and branding, but for immediate sale to
a targeted group of consumers.

The “digital paradigm” has set the main strategic vector in the development
of business models of media companies: the consumer should receive an
information product there, when and in the way that they consider more
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convenient for themselves; the consumer should receive the product that is
individually assembled for them; the consumer will pay for the information
product either directly with money, or indirectly — by consuming related
advertising, producing user content, or providing information about themselves,
their behavioral practices.

Today, one of the problems of the media industry is that the scale of
investment is becoming more significant, and the effects are less predictable. That
is remarkable because the collected data on consumers should significantly
increase the predictability of the economic effects of the produced content, made
according to consumer patterns, and this is not happening, at least not yet. The
main reason is the rapidly changing media landscape: technological innovations
create opportunities for products that require different competencies from
company employees, different working rules. Transgressivity as overrunning the
usual and comfortable is becoming the mental basis for survival not only for top
managers of companies, but for all employees. Whoever monetizes technological
breakthroughs faster gets the revenue. Changes occur so rapidly that they do not
have time to develop norms, rules, values, around which a certain business order
is formed. Therefore, the only criterion for their efficient use is income. This is the
demand of the time, as it may seem at first glance. This is a derivative of the speed
of change, the unattainability of understanding the full range of opportunities
provided by technology. The accelerating speed of change in the media industry is
becoming its attribute characteristic. This gives rise to two types of industrial
risks, which act as mental limits that must be overcome by transgression
(“possibility of the absolute impossibility” M. Blanchot).

The first: “be not in time”. There is a well-known thesis “the winner takes it
all” which every businessman strives to implement. Only the first one gets the
highest margin income for a short period from an innovation that is instantly
copied and scaled, losing its economic attractiveness. Therefore, time is one of the
most important investment resources. Following the timing is becoming a central
characteristic of both the organization and its employees.

The second: “make a mistake”. Industrial management activity, as a process
of tackling problems, has made a rapid transition from “classic chess” (2 hours for
40 moves) to “blitz” (5 minutes for the entire game). In the conditions of hard time
pressure, the probability of erroneous decisions increases at almost all levels of
business functioning. It is no coincidence that people are increasingly talking about
the emotional burnout of people engaged in business. The time pressure, multiplied
by the responsibility of the decision, creates an enormous psychological stress.

Business models: Competition and mediation

The modern media industry operates in a rather complex market structure
[2. P. 186—194]. Companies are forced to compete in three main areas: for high-
quality content (the market of authors), for the audience (the market of consumers)
and for advertising budgets (the market of advertisers). This is the most general
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conception. Let us try to take the point further. Take as an example the video
segment, which includes both traditional linear television and video distributed via
various digital media. The “struggle” between television and video for the audience
attention and the money of advertisers, which broke out in Russia in the 2010s, and
a little earlier in the United States and Europe, is not only a field of confrontation,
but also a space illustrating the main industrial conflict between the media,
generated by the relatively free development of the Internet, the digital environment
and purposefully organized and institutionalized state-controlled media.

Let us imagine that a commodity producer (advertiser) of a certain brand has
invested a certain amount of money in advertising of its products. Who can claim
this money?

First of all, the content producers or its copyright holders. One of the main
assets of media companies is content that allows them to accumulate an audience
for sale to advertisers or directly receive a fee for consumption. It should be taken
into account that this refers to the potential audience, which is predicted by
industrial researchers. At the same time, a forecast both for the model when the
consumer pays for the content itself (subscription model), and in the case when
the advertiser invests (advertising model) is needed.

Next in line are TV channels — broadcasters. In traditional television
advertising (placed in linear television programs), TV channels remain the main
beneficiaries. According to the Association of Communication Agencies of Russia
(ACAR), in 2020, advertisers spent 169 billion rubles on advertising on traditional
television, and 20.8 billion rubles on online video (Stream+VOD).

In this industrial segment (television advertising), the list could be finished.
However, the digital environment has made it possible to place video
advertisements on both desktop computers and mobile digital devices. This has
led to the emergence of new players claiming money from advertisers or directly
from consumers (subscription model). These include providers that provide traffic
to final consumers and have their own information resources (access to websites,
[P addresses). These should also include content delivery providers (CDP) that
optimize traffic, deliver content to those points that are closest to consumers. As a
result, the speed of access to the global network increases.

OTT services — hosting companies, digital cinemas, portals, social platforms,
and distributors — have become relatively new intermediaries. In addition, software
developers and device manufacturers claim an interest.

The presence of a large number of intermediaries has created a problem of
business transparency. Occasionally there are heated discussions around the data
of various studies that are aimed either at proving the ‘integrity’ of business
processes in video advertising, or at proving the presence of fraudulent schemes in
this segment of the media business.

The Internet is a communication environment that completely differs from
the one created by the mass media of the recent past. It provides users with the
opportunity to receive only what they want to receive. By individualized media

KYPHAJIMCTUKA. TEOPUS U METOZIOJIOTUS: TPAHCI'PECCHUS TPAHCOOPMALIMU 627



Kolomiets V.P. 2021. RUDN Journal of Studies in Literature and Journalism, 26(4), 623—630

consumption, media production becomes personalized, and the model of
advertising financing for content production collapses, since it was built, as a rule,
on outreach models. This leads to a shift of emphasis in business. A large number
of alternative business models rely primarily on audience loyalty. Business
models turn on the intersection of audience loyalty and money (targeted models),
rather than content and inventory (outreach-frequency models). Creating a set of
personalized audience that can be effectively monetized is the main task of media
holdings.

In the context of these arguments, the situation that is developing around the
audience measurement system is one of the vivid examples of the conflict of the
digital transformation of the media industry.

Search for a single currency

The media industry considers measurement results as a currency that allows
building commodity-money relations between advertisers and communication
channels [11]. However, the measurement system has broader sociocultural
consequences. The metric setting of the measuring “barometer” implicates
focusing management’s attention on the indicators of commercial efficiency,
which may differ from the principles of functioning of responsible and independent
mass media. Now it is difficult to suppose what changes in the functioning of
television as a cultural, political, and economic phenomenon will be caused by a
measurement system that will record the consumption of video content on all
media, regardless of the time and place of consumption. However, there is great
doubt about the possibility of its creation. It is complex in nature, moreover, it
affects the interests of almost all market players, which is a bad basis for
consolidated decisions, which are vital.

As soon as we move beyond the traditional TV, many questions arise,
starting with: what is a viewer? The mantra of television measurements — “being
in a room with the TV on”, as an attribute characteristic of a viewer in the
electronic measurement system — has always raised questions among data users.
With the emerging of various screens, it can no longer claim to be an essential
characteristic of a viewer of TV or video content.

In addition to the complexities of technological nature, the development of
legal defense of personal data, which significantly complicates the entire work of
measuring the audience, market players have different, almost incompatible
interests. The main stakeholders in audience measurement are TV channel
owners, advertising agencies that use the data, and advertisers who primarily fund
research. The main role here is played by broadcasters, whose opinion determines
the main decisions of the industrial committee. However, digital technologies
have changed the media landscape, considerably shaking the leading position of
television, which has lost a substantial part of the young audience and, as a result,
advertising budgets. It appears that the dominance of television channels, as the
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main subjects of the transformation of the entire media industry, is gradually
becoming outdated.

Perhaps the most interested and neutral in relation to various technological
innovations are advertisers. Their needs are clear: they need a technology that
would cover all media, make it easy to assess the effectiveness of a particular
communication channel, however, they are unable to build such a system
independently — this is not their profile activity.

That is, there is a situation where those who are most interested in creating a
measurement system that answers the questions “how much?” or “how many?”
for any content and distribution channel do not have the necessary resources,
sufficient competencies, and authoritative unity to give this system an industrial
character. However, those who can do this are not interested in it.

However, nowadays, the situation of confrontation between various market
players on the issue of cross-media measurements has sharply escalated. Large
multinational advertisers represented by the World Federation of Advertisers
(WFA) have entered into an alliance with the leading technological platforms —
Google and Facebook, and in 2021 launched a pilot version of the cross-media
measurement Origin in the United States and the United Kingdom. The project
was based on an artificial intelligence system, which is trained on recorded video
consumption practices and calibrated by a panel of television measurements [12.
P. 97-101]. The response of broadcasters to the proposed system was moderately
critical. The proposed system does not suppose the development and compliance
with industry-defined standards, which is typical of the current measurement
system, but looks like a “black box”, the key to which is in the hands of digital
platforms. In this system, there is no place for an industrial committee, as well as
there are no conditions for consolidated discussions and decisions. At present, it is
difficult to imagine how events will develop; there is still no answer to the main
question — will the measurement system proposed by technological platforms
become an industrial currency? One thing is certain. The Origin project required
active action from one of the leaders in traditional TV audience measurement —
research company Nielsen, which in late 2020 announced the launch of a single
cross-media panel. Nielsen ONE is planning to offer the market an independent,
standardized currency that all players can trust. The pilot launch is scheduled for
the fourth quarter of 2022, and the full transition to the new metrics should be
completed by the autumn of 2024.

It is conceivable that in the context of multiplicity of market participants and
their constant diversification, it is hardly possible to create a system of “fair”
division of money, and this is what the system of audience measurement of
various communication channels is primarily designed for. The diversity of media
consumption hardly implies uniformity in its measurement. The desire for this is
understandable, but it contradicts the whole logic of the digital transformation of
the media industry that is of a transgressive nature, which means requiring
management to constantly go beyond the established concepts and mental
schemes, as well as to break everything usual and traditional.
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is often interpreted too freely, the term and practice are transgressing in the 21 century. This
is a theoretical paper that seeks to understand how the role of journalism and mass media have
mutated and why as interpreted by scholars. On the one hand, it is followed with a lack of its
complex essence is hindered by contemporary political, social, economic and technological
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AnHoTanms. XXypHanIucTUKa Kak MNOHSITHE ¥ OJHOBPEMEHHO SIPKO BBIPAXKEHHOE SIBJIC-
HHE COIMAJIBHON AEHCTBUTEIFHOCTH BO3HHUKIJIO Oojee JIBYX CTOJETHH Has3al M C TeX MOp aK-
THBHO HCIOJB3YETCS B aKaJIEeMHUYECKON JNHUTEepaType MpUMEHUTENbHO K u3yduennio CMU B
Pa3NUYHBIX CTpaHax. Mexay TeM caM TEpMUH (GKYpPHAIMCTHKA» CErOJHs HEPEJKO TPAKTYET-
Csl CIIMIIKOM IIHUPOKO, YTO JIETIAeT €ro HEONpPEeAEICHHBIM, a I04ac M BBIBOAUT €T0 3a PaMKU
HAYYHOTO IpocTpaHCcTBa. Llenb gaHHO# cTaTb — MOHATH, KaK IMEHHO TPaHC(POPMHPOBATIACh
B Halle BPeMs POJb CPEACTB MAacCOBON MH(POPMAINH U )KYPHAITUCTUKA U IIOYEMY OHH TpakK-
TyIOTCA Tak, a He uHauye. C OJHON CTOPOHBI, YNIPOLUICHHbIE TPAKTOBKH CTAHOBSTCS BO3MOXK-
HBIMH BCJICICTBHUE IIETIOTO Psifia CONUATBHO-TIONUTHIECKUX, SKOHOMHIECKAX M TEXHOJIOTHYE-
CKUX BBI30BOB, C KOTOPBIMHU CTaJIKUBACTCS COBPEMEHHAsI Meauacdepa U KOTOpPHIE BIISIOT HA
XKYPHAIUCTCKYIO npodeccuto. C Apyroil CTOPOHBI, BOCIPUATHE KYPHATUCTUKU MOJIBEPHKEHO
BIIMSTHUIO OECKOHEYHBIX WILTIO3UH, BOSHUKAIOMINX B COBPEMEHHYIO 3I0XY U TOJHKO yCHIINBA-
IOIIUXCS C e pa3BUTHEM. Bcee 3TO moadgac MPHBOAUT TEOPHIO JKYPHATHCTHKH K «COCTOSHHIO
HEOMNPEAEICHHOCTU» KaK CPe TEOPETHKOB, TaK U MPAKTUKOB, YTO BBIXONAIIUBACT €€ CYII-
HOCTH U HAaIIPSAMYIO BIUSET Ha 3((EKTUBHOCTH €€ MPAKTUIECKON peau3alyu.

KimroueBble ci10Ba: XypHATUCTHKA, MEUATU3AINS, TI00ATN3aIs, TIOUTU3AIUS, KOM-
MEpIHATH3AITHS
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Introduction

While not ignoring the basic fact that national media systems are often quite
different in terms of their history, culture, current political priorities and law being
one way or another connected with the relationship between the governmental
institutions and media themselves. There are some common challenges that
journalism has been facing, especially in the wake of the globalization of media
and journalism through ownership and international editions of national media
outlets (e.g. The Guardian and the Huffington Post). When approaching these
challenges, researchers tend to pick a narrow selection of them, but they all fully
relate to political management affecting national media systems [43. P. 31]. This
can be a national political system that originates the state of the media, for instance
such one that historically evolved in Russia [28] or specific representations of
cultural, legal or economic priorities [27. P. 281-292] or political, historical and
social influences on journalism [8. P. 1-40, 35].

It is unlikely to deny that these signs influence identity, and definition of
journalism itself [17; 20. P. 17, 6]. At the same time, the set of components that
determine the development of journalism in modern world is vast and diverse that
it often makes it difficult to understand the essence of this profession. This review
paper seeks to take a broad look at the essence of contemporary journalism and
several main factors that affect this field of social activity across boundaries as
noted by academic scholars. We seek to understand how precisely the challenges
and opportunities are affecting the perceived mission and role of journalism as a
communicator in terms of the modern mediatization reality.

Journalism as practiced today seems to be different from the initial concept
of journalism, mainly due to a very diverse understanding of its essence by the
academic community and its professional practice. There are therefore two pivotal
questions, to narrow our inquiry. Firstly, what are those environmental factors that
influence the academic perception of journalism’s identity, role and mission? And
secondly, given current media environment, how the process of journalism change
can be understood: as an evolution or a revolution?

Journalism as an academic definition and a professional activity is often
involving set practices and values working towards outcomes, such as the
independent pursuit of accurate information about current or recent events that are
relevant and affect the publics [7. P. 36]. Transgression is the process of modernity
that can bring about changes in the boundaries of institutions and practices [5],
which in this case not only involves the academic understanding of journalism, but
also the professional practice. Yet the current changes occurring in journalism are
being presented as a threat to the idealised academic notions of what journalism
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“should” be and how it is theoretically and conceptually defined. We view
journalism as a carrier of mediatization of contemporary life, and this present
article is intended to be a comparative study of the various influences and effects
on journalism and hence the function of qualitative functions of mediatization.

A journalistic text, initially has always been understood through the written
word or image to awaken in society the pursuit for truth and justice [16. P. 18],
and a more contemporary investigation into the role played by emotions [42]. The
problems and challenges faced by journalism and journalists are simultaneously
both old and new, which become more acute and pronounced as the distance
between its rhetorical foundational values and contemporary practice continues to
grow. Academic literature and reflections in journalism point to this critical
dilemma, but often without a solution for an exit.

Western journalism has put on the agenda the concept of being the “fourth
estate” [40]. The pivotal idea construed initially, from the first steps of media
evolution, was that the journalism profession should act independently from the
state. The separation of journalism from formal political institutions was
extremely significant from the very beginning as its theoretical background and
influenced all the subsequent development of this field of activity. At the same
time, in practice this was initially not an easy task, taking into account that
journalism could never exist outside the socio-political space, which has always
had a significant impact on it [22].

Method and approach

Internet-based searches were made using the key search terms: “challenges to
journalism,” “evolving journalism,” and ‘“changing journalism.” A snowballing
technique was applied to the relevant hits in the search results, when an appropriate
article was found, an additional search was conducted of the content that was
recommended under “related” or “recommended” articles. The approaches to
textual analysis include content analysis (quantifications of different elements in
text), argumentation analysis (the structure of argumentation used), and the
qualitative analysis of ideas in the content (with a focus on values, norms and
practices of journalism) [3. P. 7-9]. The combination of these approaches is
expected to yield results on the ontology (what exists) and epistemology
(knowledge and how we ‘know’ things) of academic and mass mediated textual
depictions in a literature review of the evolution versus revolution in journalism.
The objects of study include power, people, norms and values, journalism and
politics and so forth [3. P. 1-2]. The academic and popular texts then contextualise
the relationships according to perceived and projected power in the constructed
social world’s order.

This shall be conducted within the frame work of Schutz on social
phenomenology [34], being an example of studying social interaction that
involves two senses of understanding interpretive understanding. The first sense
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occurs where people interpret or make sense of the phenomena of the everyday
world. The second sense of understanding concerns generating “ideal” types from
which to interpret or describe the phenomenon being investigated.

Defining identity, missions and roles of journalism

Initially conceptual ideas of journalism carry with it expectations associated
with the notion of it as the “fourth estate”. McNair [26. P. 19-20] defines the
function of the “fourth estate” as “an independent institutional source of political
and cultural power which monitors and scrutinises the actions of the powerful in
other spheres.” This is tied to classical liberal theory that postulates the press as a
defender of public interests and a watchdog on the workings of the government
[12. P. 84, 14]. One of the popular myths of journalism is its supposed power to
influence people and events. However, the presumed power is increasingly being
called into question with some saying it is merely a public record of events as they
unfold [37]. Simultaneously, it is impossible to deny that if journalism affects the
audience, which it does it not from the calculating viewpoint but rather from
moral sentiments.

There is also a great deal of myth and symbolic power associated with
journalism as the “fourth estate”. The elements of journalism as defined by
Kovach and Rosenstiel [22] include: journalism’s first obligation is to the truth; its
first loyalty is to citizens; its essence is a discipline of verification; its
practitioners must maintain an independence from those they cover; it must serve
as an independent monitor of power; it must provide a forum for public criticism
and compromise; it must strive to make the significant interesting and relevant; it
must keep the news comprehensive and in proportion; its practitioners have an
obligation to exercise their personal conscience; citizens, too, have rights and
responsibilities when it comes to the news [21]. From an academic and
practitioner’s perspective, these obligations are an ideal conceptualisation of
journalism’s professional and moral duty to society. As such, there are
expectations and benchmarks set in terms of values and norms to be adhered to,
which can create confusion and contradictions.

The exact meaning of ‘objectivity’ with regards to journalism is deeply
problematic due to the term being used very often. How to measure this
definition and who is going to be a judge about this context? “Objectivity has
long been advanced to legitimise journalism practice, even while the journalism
profession struggled to articulate objectivity as a norm” [19. P. 289]. Yet, the 20™
century, driven by an economic model pitching the “news product” to mass
audiences at an affordable price has created a specific type of journalism [9].
Furthermore, scarcity of resources in the early broadcasting era solidified the idea
of a necessary separation between news and opinion [30. P. 569, 32]. This
necessitates understanding the separation and implications of commentary,
opinion, analysis and facts.
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However, the advent of cable news and social media has had a dramatic
effect on the information sphere by making obsolete the issues of scarcity and
creating an environment where almost anyone can be a producer as well as a
consumer of information [4; 13; 41].

The act of communication is vital to not only being human, but also for
guiding social interaction. As such, it generates several dilemmas, one of most
important of which is its morality. This implies the pursuit of ethical practice
insofar as doing the ‘right thing’ and an adherence to a certain social duty and
moral responsibility [2. P. 2-3]. Currently there is an increase split of perception
on how journalism explains its public duty and how the public interprets their
actions. Often journalism is deemed to be an essential element of a healthy
democracy due to formal isolation of the former from state institutions that was
established initially. What we have nowadays is, following Fenton [10. P. 31], is
“the prevailing dominance of state legislatures but not state-bound due to
globalization” [10. P. 31].

One of the global trends observed has been the incremental concentration
worldwide of mass media ownership into fewer and fewer hands. As such, this
trend has a potentially negative effect on transparency and accountability in a
political system as Baker fairly argues [1. P. 6-37]. It also potentially weakens the
effects of supposedly insular ‘national’ media systems as media outlets become
parts of global corporate empires. This in turn, negatively influences the
professional standards of journalism, and manifests in a number of tangible ways
within its content and behaviour which is becoming more politically and
economically biased.

Traditionally journalism was studied from the point of view of government,
corporate or educational perspectives. However, what is necessary is to look at it
from journalistic perspectives, because there is no journalism without journalists
[29]. Academics can be forgetful that journalism cannot exist without feedback
from the audience, expressed in people’s opinions that can regularly emerge in the
press or on air. Without it we have a right to raise a question of the gradual death
of professional journalism [24. P. 3—-10].

However, there are different opinions. McNair [25] declared that journalism
is not heading for extinction, but rather an evolution, and added to this point that
this has always been a priority for journalism to undergo changes. This fits with
the views of other academics that speak of a renewal of “neo-journalism” being
adaptive to the changing environment [15]. Simultaneously these changes are
sometimes referred to as being in a “crisis” [23, 33]. At times there is also a
tendency to look back to perceived “golden” periods in history as a guiding force
to overcome the ‘crisis’ and thus prevent any evolution. A ‘crisis’ is construed as
being an extraordinary event, something not within the realm of what can be
considered ordinary or business as usual.

Meanwhile, these transformations do not really account for why the changes
are currently occurring. Andrew Fowler attributes the “decline in journalism” to
the following reasons: 1) mainstream media disconnect (in terms quality/relevance
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of information product and declining public confidence); 2) the loss of money and
power by news media; 3) failing business models; 4) acting as echo chambers for
powerful interests [38]. Thereby, he stresses a dependence on journalism on real
circumstances while ignoring strict limits of the profession. In this regard, Tumber
[40. P. 95] also explains that journalism is “attacked” by two distinct sources/areas:
1) pressure from owners and media conglomerates, which has exacerbated
traditional problems with professional news output; and 2) new forms of political
and government communication with the public. In meeting these challenges,
different media outlets have attempted different solutions to overcoming the
challenges and obstacles, which some observers describe as a “splintering” of the
fourth estate from a model that was viewed as being homogenous [34].

Conclusion

Journalists and journalism are important components of the mediatization of
society as they enable consumers the possibility to access events and people
through narrated and communicated information, which enables the public to
experience these indirectly. Journalism has built its image and reputation as being
an indispensable public institution that functions as a public good through the
concept and term the fourth estate, which in turn is a means to accumulate social
capital and a sense of legitimacy for their role and mission in society that is
expressed through a branded identity. However, it is not something that remains
static and unchanging with time and circumstances.

The key underlying conceptual foundation of Western journalism, the fourth
estate, is not only an academic concept that describes its function and mission, but
also a professional (pragmatic) promise to various stakeholders in society (the
public, politicians, business community and so forth). However, this ideal has
come under increasing pressure concerning with it still remains an actual
contemporarily practiced standard or not, within academic discussions on the
matter. This does not mean that the profession of journalism is prepared to
rhetorically set aside one of its foundational myths, even if it has been taking a
battering in the field of public and academic perception and discussion. The
reason being is that the ideal of the fourth estate is much more than a brand or a
practice, it is also a professional identity that defines its mission and goals.

There are a host of weaknesses and threats in the wider informational realm,
especially in terms of pressures and influences from political and economic
interests, which threaten the viability of the fourth estate and how journalism is
narrated in terms of its role and mission in society in academic debates. Various
academics have identified the various and increasing influences of powerful
political and business interests on news tone and content, which is not something
that is recent or groundbreaking. It has, however, created an evolution in the
debate and characterisation of journalism, away from the ideals of the fourth
estate towards “interpretive” journalism and churnalism. These represent a shift
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away from the desired ideal towards something that is working much less in the
public good.

In addition to the weaknesses and threats coming from political and
economic interests, there are additional weaknesses that are derived from a lack of
clarity and imprecise or broadly interpreted values that guide the work and ethics
of journalism and journalists. Journalism has gone through an evolution of
different key guiding ethical philosophies in their work, directed towards such
utopian ideals as “the truth” or for “objectivity” in the production of news content.
One of the pivotal problems that has emerged is that these ideals of best ethical
practice are not clearly and sharply defined in terms of the realistic practical
operationalisation. Consequently, these ideals remain utopian in the face of
dystopian practical realities of a non-ideal physical world that subverts these
theoretical and conceptual cognitive constructions.

As a result of the interactions and reactions between the cognitive
imaginations of the ideal form of journalism and the physical realities of the
forces that shape and affect the profession there is a sense of transgression. The
institutional boundaries and practices of the profession are under a great deal of
strain between the ideal imaginations and expectations and the less than ideal
actual practices transgress those hopes and desires. Each of the incremental steps
has proven to be an evolution in the identity, role and mission of journalism in
contemporary society, but the cumulative effect of the parts is a revolution from
the original academic vision and conception.
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AnHoranms. B pabote npencraBiena popmyna «T-mMaruu», pacKpbhIBaroInas OHTOJIO-
THIO TPaHCTPECCHBHBIX COLMAIBHBIX CeTEH depe3 MX CIocoOHOCTh (YOPMHUPOBATH MU(PPOBEIC
COO00IIeCTBa U MUPPOBOI COIMANBHBIA KaUTAN, JCTUTHCSI IHU(OPOBON WACHTHYHOCTBHIO, KO-
TOPBIC HAACTPAMBAIOTCA HaJ YCJIOBCYCCKMMHU OTHOUICHUSAMHU B PCAJIbHOCTH W YYUTBIBAIOT
MHOToOOpasue poyiei ux cyObekToB. CommaibHBIE Meaua (OPMHPYIOT TaK Ha3bIBAEMYFO
KYJIBTYPY YY9acCTHS U PAaCCMATPUBAIOTCS KaK CIIOKHOE COLMANBHOE SIBICHHE, (OPMUPYIOIIEEe
rHOpUAHYI0 IMGPOBYIO (MEIUa)KyIbTYpy. BunonsMenenus (MyTaium) IpeacTaBIIsoT co00i
OCHOBHYIO XapaKTCPHCTHUKY COBPEMEHHOH Memuachepbl B OOIIEM WM CONMANBHBIX ceTel B
gactHOCTH. [lociencTBusi BUAOM3MEHCHHH ITOMOTAIOT OMKCATh OHTOJOTUYECKYI0 TPHPOIY
1(poBOH KOMMYHHKAlMH, B YaCTHOCTH IM(poBoH (u3nku, udpoBOro mnpocTpaHCTBa,
nrpoBOTO BpeMeHH, MUGPOBOH cyOcTaHIMK U TUPpoBoi sHeprun. TpaHchopmanuu yKasbl-
BalOT HAa TEXHOJOTHYECKHEC M3MEHCHUS IU(PPOBOH KOMMYHHKAIIMA W PACKPHIBAIOT TEXHOJO-
THYECKHE OCHOBHI ITU(POBOI 3Hepruu. TpaHcHUTypalys MOMOTaeT BCKPHITh CYTh ITU(PPOBOI
cyOcTtannmu (udpoBoro) MeauacamnueHca. TpaHcTpeccus OMHUChIBAeT UPPOBBIC MPOCTPaH-
CTBO M BpeMs, TIPEOJI0NIEBAIOIINE «PEATBbHBIE» MPOCTPAHCTBO M BPEMsI C IIOMOIIBIO CIICIHATh-
HBIX WHCTPYMEHTOB CBSI3U C IPYTUMH aKKayHTaMu W arperatopamu. OCHOBHasi (YHKITHSI
TPAHCTPECCUBHOCTH MEIUATEKCTa 3aKJIF0YaeTCsl B TOM, YTOOBI 0OECIEeUYHUTh MPUPOCT Madiu-
OUTHOTO KalHTalla MeAHacyObeKTa, MHAITMHPYIOMIETO IMOCT.

KiroueBble cji0Ba: colMaNbHBIE CeTH, TpaHCchopMalus, TpaHCHUTypaIus, TpaHCTpec-
cusi, nuposas cyocTaHIus, udpoBas SHeprus, mudpoBas Marus

3asBieHne 0 KOH(IUKTEe HHTepecoB. ABTOpP 3asBIIsIET 00 OTCYTCTBUH KOH(INKTA UH-
TEPECOB.

Hcropus cratbu: noctynuia B pegakuuio — 20 mapta 2021 r.; npunaTa K my0Oauka-
i — 10 uronsa 2021 r.

Has uurupoBanusi: Stepanov V.N. Ontology of transgressive social media // BecTHuk
Poccuiickoro yHuBepcureTa npyx0b1 HapoaoB. Cepust: Jluteparyposeacuaue. XKypHaaucTuka.
2021. T.26. Ne 4. C. 641-648. doi: 10.22363/ 2312-9220-2021-26-4-641-648

Introduction

The term “social media” refers to an activity of a software tool or a platform.
As a term, it is traditionally regarded as nebulous. The set of its usual attributes
includes participation, openness, conversation, community, and connectivity.

Social media belongs to the “culture of participation” that “extends well
beyond journalism”, and is considered as “a broad social phenomenon” [1. P. 53].
In other words, social media is generally understood as something that “enables
people to be more than simply members of an audience” [Ibid.].
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Lipschultz examines social media’s use in journalism, broadcasting, public
relations, advertising and marketing, and emphasizes key concepts, best practices,
data analyses, law and ethics on the platforms like Facebook, Instagram,
LinkedIn, Snapchat, TikTok, Twitter, and YouTube [2].

The complex relationship between media, technology and social movements
is engaged with contemporary debates in the field of social movements and new
media.

Sophisticated digital practices and technologies exploit and capitalise on
emotions, social media are used to exacerbate social conflicts. Emotions are being
weaponised within mediatised political landscapes, enable affective information
economies, and outline new frontiers of propaganda. The implications of recent
innovations in information and communication technology for civic and political
engagement in the digital age, and the impact of social media on citizens’
propensity to get involved in political actions depict how online behaviour can act
as a springboard into what might be called real-world politics.

Social media and social capital: Sharing values

Thorsen explains the relationship between journalists and their audiences by
means of live blogging and social media, which also allows them to capitalize on
the opportunities afforded by the immediacy, transparency and interactive nature
of online communication [3].

The social and cultural implications of a digital, connected workforce are
explored by Fast and Jansson [4]. Transmedia work refers to the rise of a new
social condition that saturates many different types of work, with various
outcomes. In some social groups, and in certain professions, according to Fast and
Jansson, transmedia work is wholeheartedly embraced, while it is questioned and
resisted elsewhere [4].

Kennedy offers definitions of sharing in digital culture, and the roles that the
digital devices and the platforms play in these practices [5]. According to
Kennedy, the relationship of sharing to privacy and control, the labored strategies
and boundaries of reciprocation, and the relationships with the technologies
mediate sharing practices [Ibid.].

The blockchain is a disruptive, revolutionary technology which is a means of
sharing information and can be seen as a way to introduce the next level: sharing
value [6]. The platforms encourage users to upload, share and respond to content,
while the platforms themselves monetise the digital traces of this activity.

The central thesis of the theory of social capital “can be summed up in two
words: relationships matter. By making connections with one another, and
keeping them going over time, people are able to work together to achieve things
that they either could not achieve by themselves, or could only achieve with great
difficulty. People connect through a series of networks and they tend to share
common values with other members of these networks; to the extent that these
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networks constitute a resource, they can be seen as forming a kind of capital» [7.
P. 1]. According to Field, “Networks provide a basis for social cohesion because
they enable people to cooperate with one another — and not just with people they
know directly — for mutual advantage” [7. P. 12]. Thus, social capital is treated
as a “relational construct” and even ““a property of relationships” since “it can only
provide access to resources where individuals have not only formed ties with
others but have internalised the shared values of the group” [7. P. 139].

The shadow side of the “relational construct” embraces such “dark” aspects
as misinformation, disinformation, and populism transmitted across countries,
political systems, and media systems. The sphere of public communication is
often attributed as polarised, anti-rational, post-fact, post-truth communication
championed by populism.

Reed argues that making sense of digitised culture means looking past the
glossy surface of techno gear to ask deeper questions about how we can utilize
technology to create a more socially, politically and economically just world [8].
Mobile and social media, new platforms and devices have altered the way we
interact with digital technologies in an allegedly ‘post-truth’ era.

Anthropology of digitization:
Digital humanities and immersive communication

The distinction between online and offline realities is becoming more and
more difficult to sustain. Digital tools and platforms for communication are
progressively becoming commonplace, while the cultural conceptions that
surround these technologies — immediacy, constant accessibility, availability —
are becoming increasingly mainstream and are called hybrid media culture.

The new cultural dynamics became evident and are seen as a result of
digitisation, and the cultural changes are triggered by digitisation processes. For
example, the ludification of culture reveals the significance of play and games in
everyday practices of the digital era. The anthropology of digitisation enables the
study of ethnography of digital infrastructures.

Digital humanities is seen as an established field with its own array of
methodologies and projects operating at the intersections of media, culture, and
practice, including access, praxis, social justice, design, interaction, interfaces,
mediation, materiality, remediation, data, memory, making, programming, and
hacking. For example, the issues pertaining to millennials and digital media
ecology determine definite cultural, pedagogical, and political environments such
heterogeneous generation populates.

Means of communication have changed immeasurably, and, according to Li
[9], communication today has moved beyond the bi-directional mass communication
of “the second media age” to ubiquitous, immersive communication in “the third
media age”.
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The T-Magic of Social Media due to its three dimensional mutation

Mutation seems to be a key characteristic of a transgressive media sphere
with social media in its core. According to Li [9], media morphosis breaks
through traditional spatial categories, and the evolutionary trends of media
morphosis involve “coevolution and coexistence” and “anthropotropicness”. The
“anthropotropic” trend leads people to choose the most suitable things in order to
survive. The results of the mutation show pathway to a new onfology of digital
communication that of digital physics with a special focus on digital space and
digital time, digital substance and digital energy. According to a more profane
view, this is a way to a digital magic given in a metaphor displayed in the formula
of T-Magic of Social Media, due to its three dimensional mutation.

The first T stands for transformation in a technological sense, it refers to a
technological versatility in digital communication that reveals technological
sources and means of digital energy.

Ellis and Tucker characterise the digital landscape as rapidly developing and
consisting of the vast practices of digitisation and datafication, which constitute a
digital age with its special concern to how emotion operates in, through, and with
digital technologies [10].

According to transmediations, the processes of transfer and transformation
occur when communicative acts in one medium are mediated again through
another, thus, they are modified when transferred across multimodal media [11].
The broad variety of transmediations is viewed through four different “lenses” as
follows: firstly, narrative transmediations; secondly, the spatial dynamics which is
involved in media transformation; thirdly, new radical boundaries and media types
in transmediality and its versatility; fourthly, the challenges involved in
transmediating scientific data into the narrative format.

A rapid development and broad scope of Internet technologies determine the
emergence of new digital genre classifications. According to Goroshko and
Poljakova, “it is an extension of the offline genres theory but applied to the
communicative space of the world wide web” [12. P. 119]. Thus, technological
(web 1.0 — web 2.0 — web 3.0), hierarchical (hypergenre — genre — subgenre) and
communicative-dynamic (conventional communication, convergence, hybridization,
mutation) count as components of the proposed genre classification.

The information about the physical artefacts, digital content, performative
interventions, practices and discursive expressions of affective sociality that
ordinary citizens produce as they participate in public life is circulating across
media and outlines a fast-evolving terrain known as citizen media which effect,
aesthetic or socio-political change.

Emotion tokens given as emoji faces used in texts in social media provide
digital communication with a new digital grammar, which contains special rules
to, firstly, words and phrases substitution, secondly, phrase and period boarder
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marks, thirdly, initial and final signs of a communication unit that leads to a
digital punctuation issues.

The second T stands for transfiguration, which unveils the essence of digital
substance and determines a new view of a social media sapience.

Immersive communication reconstructs the relationship between media and
the human being, which seems the “hottest and coolest” medium. Changes in the
media space, the transformation of human living space and changes in the social
functions of media bring changes to social relations and the ontology of human
being. Immersive communication is seen as human-centered, according to Li [9],
when everything is media, and humans are also a media form. Even the language
of the virtual world as a whole depends on the linguistic hegemony of immersive
media and follows the principle “moistens everything softly and silently”.

The main characteristic of the digital substance is that a subject is
transfigured into a navigator to be followed through the structure of the resulted
unit, that of a post consisting of two parts including a presentation of and reaction
towards the key message presented in the post. It also outlines the structure of
cognitive basis of the subject’s conscience, its emotional and intentional states
with certain intentions to establish a dialogue, to support, or to doubt, to share a
social value by clicking definite icons. The cognitive structure of a post navigation
is aimed at provoking certain cognitive state in the public of emotional or
intentional nature, provoking feelings, evoking thoughts, and sharing values.

Social media in ordinary people’s wider patterns of media usage and
everyday practices by Lomborg are further shown as communicative genres and a
cognitive category for making sense of the ordinary [13]. In everyday life,
ordinary persons gain their status of public figures, and establish social media as a
public sphere.

The development of digital technologies, for example, fasten the services for
the tourists, who can use the digital technology to increase their working
effectivity and productivity while enjoying the tourist destination. These people
are usually freelance workers and called the digital nomads. Adam states that
digital nomad as a term refers to those people who do not stay in a certain place
for long time and work in long distance by using the Internet [14].

Global nomads is another name for the digital nomads who work
independently, from their laptops, without a specific location as long as they have
a good Wi-Fi connection. Long-distance work might be combined with a trip that
includes “business and pleasure”.

According to Vagena, digital nomads might be millennials 20 to 35 years
old, tired of 9 am to 5 pm working hours, who appreciate gaining new
experiences, especially through travel [15]. They also might belong to generation
X between 35 and 50 years old, or Baby Boomers, who have turned 50 years old.

The third T stands for transgression and displays digital space and digital
time navigation. The constructive units of a post characterized as a modular text
which includes its measurement in two dimensions, that of width and height.
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Transgression is a means of overcoming space and time, and outlining digital
space and digital time.

The revolution of media ontology and changes in social productivity, the
ways and modes of communication evolve to “vanishing boundaries”. According
to Li [9], immersive communication is all-powerful, which means that boundaries
between entertainment, work, and life vanish, and cloud computing integrates
everything.

Transgressive potential of a post is determined and represented through
insertion of heterogenic text units, or insets, such as different types of tagging
(hashtags, hyperlinks, geolocation, geo tags) into a modular text. The main
function of the media text transgressiveness is to raise a so called publicity capital
of a media subject initiating or releasing the post.

The transgression marks in a post display means of digital geology. Firstly, it
allows multiplying a message, typing it once, and presenting it several times by
posting it in the accounts pointed in the insets or hyperlinks of collective or
personal accounts, as well as public events.

Secondly, transgression through insets or hyperlinks determines a targeted
addressee who gets a message just after having been mentioned.

Thirdly, geotagging leads to another option that of navigating and locating
the presence of the author, showing its geolocation.

Fourthly, transgression outlines the emotional state of the author by
displaying an emotional mark.

Finally, digital time is provided by hashtags which straightforward the
messages to an aggregate community which is thematically connected to the
original message to be laid therein forever. Technologically, one may also write a
message and postpone its publishing for the time period needed.

Conclusion

Digital means of communication today has moved beyond the bi-directional
mass communication of “the second media age” to ubiquitous immersive
communication in “the third media age”.

The T-Magic formula reveals the ontology of transgressive social media
through its ability to build a digital community, share intent digital identity, and
build a digital social capital that prevails over offline human relations and
includes supporters and doubters esteemed for their contact establishing function.

Transformation displays a technological versatility in digital communication
and reveals technological sources of digital energy. Transfiguration unveils the
essence of digital substance, that of a social media sapience. Transgression
outlines digital space and digital time, and is a means of overcoming “real” space
and time by means of certain text units establishing bridges to connected personal
or collective accounts or aggregate archives.
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Abstract. The paper presents the current transformations of media culture in the
conditions of crucial digitalization of society. Everyday life is fundamentally mediatized and
this process is beyond the control and understanding, both by an individual, and by the
professional community and society as a whole. Rather, we observe a general disturbing sense
of violation of the usual boundaries of definitions and norms. In response to the crisis of
comprehension and understanding, philosophy of language and communication turns back to
the idea of discursivity of human civilization and proposes to adapt and rethink the concept of
possible worlds and its descriptions in the aim to renew social strategies and communications.
The increasing demand for methodological support of communication activities indicates the
growing significance of cabinet philosophy, in particular philosophy of language and
communication. This strategy of the scientific approach will allow us to build a research
relevant to the subject-transdisciplinary. Based on an analysis of history of ideas and modern
Russian methodology of transdisciplinarity, the authors put forward a hypothesis in terms of
the philosophy of language on the development of digital mediated discourse in a
transdimensional unity and the generation of different discourses.

Keywords: transdiscourse, digital worlds, mediatization, transdisciplinarity, transborder,
philosophy of language and communication
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AnHoTanms. B cTaTtbe mpencTaBieH aHaiu3 TpaHCcHOpMaIMii MEIUAKYILTYpBI B YCIIO-
BUSX paAWKalbHOW mu(ppoBm3anuu obmecTBa. [loBceHEBHOCTh MPUHIUINAIBHO MEIUATH-
3UpyeTcs M 3TOT MPOLEcC OKa3bIBaeTCsS BHE YIPABIEHHS M OCMBICIEHHS KaK OTICIBHBIM de-
JIOBEKOM, TaK M MPO(eCCHOHATBHBIM COOOIIECTBOM M OOLIECTBOM B IieoM. MBI HabIr01aeM
CKopee 00IIee TPEBOKHOE OIIYIIIeHHE HApYIICHHUS TPUBBIYHBIX TPAHUIL OTIPEACIICHUN W HOPM.
B oTBer Ha cuTyanuio Kpu3uca B IOHUMAaHHUH U OI[EHKE ITHX MPOIECCOB (PrIocOpUs I3bIKa U
KOMMYHHUKaIIUX BO3BPAIIACTCA K UACC NTUCKYPCUBHOCTHU YeJIOBEUECKOM OUBUJIN3allUN U IpEA-
JlaraeT aJanTHpOBAaTh M MEPEOCMBICTUTE KOHIICIIIIHIO BO3MOXKHBIX MHPOB M WX OMHUCAHUH —
MIPEeX/Ie BCETO ISl PEIICHMS 3a1aui OOHOBJIICHHUS CONMANBHBIX CTPATETHil 1 KOMMYHHUKAIIUH.
Bo3spacraromuii cipoc Ha MeTojoNOrHYecKoe obecrieyeHne KOMMYHUKaTUBHOH JIESITeNbHO-
CTH CBHJICTEIILCTBYET O PacTyIlleM 3HAYCHUU «KaOWHETHOW» (umocoduu, B 4acTHOCTH (HUIIO-
cohun s3pIKa U KOMMYHUKAIMH. Takas cTpaTerus HAydHOTO ITOAXO0/a TO3BOJIUT BEICTPOHUTH
HCCIe0OBaHUE PEIEBAHTHO NMpeIMETy — TpaHCAUCHUILIMHApHO. Ha ocHOBe aHann3a ucTopuu
UAed U COBPEMEHHOM POCCUMCKON METOJO0JOTMM TPaHCAUCLUUILUIMHAPHOCTU aBTOPHI BBIJBU-
HYJIM THIIOTE3y B TepMHUHAX (HIIIOCO(PHH S3BIKA O Pa3BUTHH LU(PPOBOTO MEAUATH3UPOBAHHOTO
JMCKypca B TPAaHCMEPHOE €IMHCTBO, TeHEPHPYIOIee PAa3INIHbIE IUCKYPCHI.

KnroueBble ci10Ba: TPaHCAUCKYPCHBHOCTb, HU(POBBIC MUPBI, MEIHATH3AIHS, TPAHC-
JMCIUIUTHHAPHOCTD, TPAHCTPAHUYHOCTD, (UIOCO(HS SI3bIKA U KOMMYHHKAI[HH

3asiBjieHne 0 KOH(QIUKTE HHTEPECOB. ABTOPHI 3asBISIOT 00 OTCYTCTBHH KOH(JINKTA
HHTEPECOB.

Baaronapnoctu u ¢unancupoBanme. lccienoBanue BBITONHEHO B pamkax [Ipo-
rpaMMBI pa3BUTHA MEXIUCIUILTHHAPHOW HaydHO-00pa30BaTeIbHOW MIKOIHI MOCKOBCKOTO
yHHuBepcuTeTa «CoXpaHeHHEe MUPOBOTO KyJIbTYPHO-UCTOPUUECKOTO HACTIETUS.

HcTopus craTbu: moctynwia B penaknuio — 15 mapta 2021 r.; mpuHsiTa K myOimKa-
muu — 10 uronsa 2021 r.

Jas uurupoBanusi: Kostikova A.A., Spartak S.A. Transdiscourse as a concept of digital
worlds // Becthuk Poccuiickoro yHuBepcuteTa apyx0bl HaponoB. Cepust: JlutepatypoBeneHue.
Kypramuctuka. 2021. T. 26. Ne 4. C. 649-655. doi: 10.22363/2312-9220-2021-26-4-649-655.

Introduction

Rather, we observe in the conditions of crucial digitalization of society a
general disturbing sense of violation of the usual boundaries of definitions and
norms. Big Data for example is collected without understandable human super-
vision and, it is not only ethical or legislative challenges, but methodological
philosophical challenge [1]. Digital worlds are improving very quickly in now
days and tomorrow we won’t realize what objects physical or virtual we meet.
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And here are the environments that we are already in with new qualities of reality
or simulation its physical qualities. It seems that the difference is narrative but the
concept of Transdiscourse turns the picture out: the everyday life, our work or
entertainment, the politics, by the politicians themselves or threw the media, the
culture and science, presented by professionals or by public — all converse to the
transborder evolution of discourse.

Aim: to reconstruct the theoretical impact of Philosophy of Language and
Communication in the Critical Inquiry of Mediatization of the Culture. In terms of
the philosophy of language it is a development of discourse in a transdimensional
unity and the generation of different discourses, suggesting the development of
disciplinarity in transdisciplinarity. This new cooperation of different disciplines
in the process of digital worlds constructing is overcoming of epistemological
yarrow between them.

Discussion: The explanation is often given in terms of the complexity or
complexity, dynamism, and unpredictability of new systems. In this regard, many
functions of the systems are deformed. Russian philosophical approach on
methodology of transdisciplinarity is related with the tradition of dialectical
thought. Although it is obvious that such a nature of systems has already been
described in dialectical concepts — that is, coming from the development and
multi-level nature of systems. But the continental and analytical philosophers
could add some principal basics in this understanding and give the new
perspectives of describing the world. But the most important optic is presented by
philosophers of Discourse [2]. In response to the crisis of comprehension and
understanding, philosophy of language and communication turns back to the idea
of discursivity of human civilization and proposes to adapt and rethink the
concept of possible worlds and its descriptions in the aim to renew social
strategies and communications. Philosophy plays an important role in integrating
the knowledge and competencies of a wide range of scientific and practical
branches on the basis of structuring the problem field.

Method: Historical and analytical reconstruction of theoretical interpre-
tations of transdiscursivity and contemporary issues: strategic communication
is considered as a certain way of thinking about communication as a concerning
management at all levels of activity [3]. Thus, the self-definition and integrative
methodic to rebuilt the scholar knowledge and practices in different areas of
communication is an important issue of this research.

Reconceptualization of discourse: Transdiscursivity

On this revolutional non-antithetic philosophy of language as the key of the
human culture so called “French theory” all philosophies of communication grow
up: “a body can be everything” [4], outside binary and metaphysical ways of
thinking [5], outside the anatomy [6] in a discursive practice [7] and etc. At the
very roots — the Wittgenstein’s Linguistic Turn of Philosophy. But more useful
for communication studies became Foucault’ and Derrida’ concepts of discourse.
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It could be observed as an explanation of the current mediatization of all
intellectual production that we are producing — at individual or collective level.
A new letter or arche-letter, or what he then just starts calling “a letter” — is
something that has no beginning, which itself is a list, which is a list both in the
literal sense (such a rewriting) and some transcription. And in this regard,
immediately, as you understand, the letter expands, i.e., it is an arrangement, it is
how something is heard. Notice how the emphasis shifts. We don’t actually have a
speaker anymore, we don’t have a source, but we do have a certain process of
rewriting transcribing / rewriting again, you see, this time slice is immediately
torn apart, as if the chronology is out of the discussion. Because, it seems clear —
there is no beginning of the list, there is no such chronological chain. In the case
of the text, these templates are related to the manifestation of language and, above
all, in writing. I.e., as an attempt to consider writing, as, for example, an internal
speech, and to collide the external and internal. And we must say, all classical and
actual concepts of internal speech, internal experience, it is extremely actively
updated today. An attempt to escape from the direct collision of the inner and the
outer, and to try by what is difficult to reduce to an unambiguous, fixed, in the
sense of a certain manifestation, usually performative, i.e. external, to bring under
some explanation what has always been considered to belong to the inner.

With the discourse analysis, we run through media materials i.e. how a
particular term works, and the computer already counts all the connections,
taxonomic maps are compiled. It is clear that the discourse analysis appears,
undoubtedly, from philosophy, but it becomes an applied field of research that
requires its own philosopher for interpretation. Discourse analysis is rather a tool
of political philosophy and the history of political thought, because by and large,
the discourse analysis of philosophical texts does not provide a reconstruction of
the mass character of the use of terms. Because here, too, the history of ideas and
the history of the ideas of philosophy, that is, no matter how we focus there,
remains free from thus method.

This does not mean that you cannot use it on these texts, but still you will
only get what one author has, and this is obvious even without quantitative
calculation, since it is explained in a certain way — how as a rule, philosophical
texts give an appropriate introduction, some propaedeutics in the use of
terminology. The difficulty was precisely that the concrete rational mechanisms
on which modern science is built — this is Galilean modeling, reasoning by
analogy — it just very often involves a departure. And, paradoxically, a very
important plot here, which in many ways, if it does not bring us closer together,
then it builds a single field of conversation between analysts and structuralists —
this is of course the role of a metaphor.

The mediatization of the culture let us step back to metaphorical and
polysemantic language. The language reappears completely different — and it is
no more the only one, it is something in a complex eternal process of self-
construction. Like the Mobius line presented by J. Lacan in his variant of
topological metaphors. And Derrida refers to M. Heidegger that gave him this
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sense of language. That is no questions about boarders but the search of different
ways to transgress the traditional rational instrumental frontiers of meanings. Thus,
we found in the use of notion of discursivity the very deep need of rethinking the
methodology of science itself, the need of new language of scholar research.

Reconceptualization of disciplinarity: Transdisciplinarity

Russian philosophy of science has a long tradition of methodological
inquiries. In the structure of professional education in philosophy the link with the
science was ever very strong and significant. And vice versa — the philosophy
and methodological explanation has a powerful meaning for academic research in
natural sciences.

The challenges of modern innovative scientific projects and the mediatization
of academic science itself push to revise the terms of disciplinarity: “It is necessary
to look at science as a whole as an innovatively reflexive self-organizing
environment, the evolution of which obeys the general laws of “upward”
evolution in the direction of increasing complexity, the emergence of new
differences and the preservation of the former various organ-like symbioses
(autopoiesis)” [8]. Expert discussion of the situation in Russian academic science
due to the changes in the academic policy since 2016 allowed one to state that the
new terms as transdisciplinarity reflects an increasingly significant integration of
specific scientific communications. They became already more flexible and
relevant in the conditions of new innovative strategy. Russian philosophical
approach in methodology of transdisciplinarity is related with the tradition of
dialectical thought. Although it is obvious that such a nature of systems has already
been described in dialectical concepts — that is, coming from the development and
multi-level nature of systems. And we can see the improving and differentiations
of this understanding [for example, 9]. It is useful to underline that the reaction to
the new appeals make turn the philosophy back — to Kant — for example or to
the philosophy of 20" century discussing the previous to Artificial Intelligence
topics of new virtual world — Technik itself. And the philosophical critique of
technical society provided by Husserl, Simmel, Heidegger, Jaspers and others
throw the in-between new age of science — with Bachlaire and Simondon —
gave us the example of the new approach in inquiry. All assessments in science
have to be long-term investigations with some special organizational efforts and
not a single experience with one effect or result. It has to be a long way of
construction and reconstruction of the special language of inquiry. And by and
threw this language — new subjects of inquiry and new scientific teams.

The performance of the united process of self-construction and self-
identification is finally the only one subject of understanding and theorizing. That
is why the philosophy of language is so important not only for analytical
philosophical researches concentrated in logical theories of meaning and senses
but for humanities. Performativity of individual, personal is the main theoretical
problem of contemporary philosophy (for example, this is one of the central
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concepts of Judith Butler’s gender theory that she borrows from John Austin),
understood in the tradition of analytical philosophy: action, articulation and
meaning.

Human society and culture in all its historical forms produces and reproduces
always this kind of uncertain unstable and nonlogical relations in uncertain
unstable and nonlogical language senses. Floating signifying is the processual basis
of the culture [10]. And there is no signified strict and unchangeable in human
culture. It could be an ontology without hierarchy, without center, could be a
description without strict rules, could be a human society without policy — and the
nature of human bring is already prepared for those conditions. We have already
this experience and it is the basic one for all other our live experience — it is our
freedom in sense of creativity, it is the lability of our personal relations, it is our
biological algorithms and energy for all ours achieves.

As the French philosopher M. Merleau-Ponty has successfully formulated it,
the most important task of metaphysics of the 20th century is to overcome its
antithetic both in the answers to the “eternal” philosophical questions, and in their
statement. The traditional alternative of the common and single, individual and
society, possibility and reality, project and its realization, new and old, intuition
and rationality, faith and reason, expression and expressive means, male and
female, finally, becomes in the modern philosophy, especially gender, the theme
of historical and philosophical criticism, in relation to which a new style of
philosophical thinking is formed [11]. This is the search for a third, no alternative
way. The basis of this approach is the fundamental difference of all, including
philosophical, postmodern culture, considering the person, his perception of the
world and the world in a close relationship [12]. Thus, the concept of
transdisciplinarity can be generally defined as a more methodologically
differentiated stage of the evolution of language of understanding that give to the
science the opportunity of long-term complex flexible systematic interactive
innovative scholar research.

Conclusion

The communication system has always been one of complex types of
systems, as it is conceptualized by Russian philosophers of methodology of
science. And its digitalization has not simplified it, but has made its complexity
and dynamism visible. Transdiscourse reverses the status of constructed digital
worlds, they cease to be secondary, they turn out to be primary. The idea of
transdiscursivity, proposed first of all by so called French Theory, could be a
support for discourse analysis of mediatized current everyday culture.

The philosophy of language and communication can play an important role in
integrating the knowledge and competencies of a wide range of scientific and
practical branches on the basis of structuring the problem field. This strategy of
the scientific approach will allow us to build a research relevant to the subject —
transdisciplinary. Thus, the analysis of history of ideas and modern Russian
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methodology of transdisciplinarity confirms the research hypothesis put forward in
the article: in terms of the philosophy of language the digital mediated discourse
develops in a transdimensional unity and the generation of different discourses.
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Abstract. The article analyzes the ways of biopolitical control based on the corporeality
deep mediatization in cyberculture. It is argued that such mediatization is inevitable process
because of all-pervading interaction between bodies, technologies, media, etc. Thus, people’s
corporeality includes in complex system of different mediatized lifeforms. The article
concentrates on the two forms of the corporeality deep mediatization in cyberculture. The key
features of these forms are pointed out and investigated. It is standed that specific of these
forms makes people corporeality permeable for biopolitical control. The ways of mediatized
biopolitical control and their dangerous are demonstrated. Besides, it is shown that the
mediatized biopolitical control sometimes makes people to face with the choice between
mediatization and death. The author proposes the question if the biopolitical control is
inevitable due to the deep corporeality mediatization.
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AnHoTanus. B crathe aHamm3upyroTcs crnocoOsl OHOMOIUTHYECKOTO KOHTPOJIS Ha OC-
HOBE TIIyOOKOW METUalny TEIECHOCTH B KHOCPKYIbType. Y TBEp)KIAeTCsl, YTO Takas Meana-
THU3alus ABJISICTCA HEN30EKHBIM MpOo1ECCOM M3-3a BCCIIPOHUKAIOMICTO B3aHMO,Z[eI>'ICTBPI${ MEXK-
Iy Telamu, TEXHOJOTHSIMU, Meaua W T.I. TakuMm o0pa3oM, TENEeCHOCTh IIOJCH BXOAMUT B
CJIOXKHYI0O CHUCTEMY PAa3JINYHBIX MCIAUATU3UPOBAHHBIX q)OpM KHU3HH. PaCCManI/IBaI-OTCSI JABEC
(opmbl ITyOOKOI MeanaTH3alUK TEIECHOCTH B KUOEPKYNbType. BBISIBIEHB! U UCCIEOBAHBI
KIIIOUEBbIE OCOOEHHOCTH 3THX (popM. YTBepxkKAaeTcs, 4To crenuduka 3Tux GopM Aenaer ue-
JIOBEYECKYIO TEJIECHOCTh HOCTYITHOW sl OHOMOMUTHIeCKOTo KOoHTpoisl. [IpomemoHCTpHpO-
BaHBI CIIOCOOBI MEIMATH3MPOBAHHOTO OHOMIOIUTHIECKOTO KOHTPOJIS U UX OMacHOCTh. Kpome
TOTO, TTOKAa3aHO, YTO MEANATH3NPOBAHHBIA OMOMOIUTHIECKUN KOHTPOJb MHOTAA CTaBUT JIIO-
JIei mepe]1 BRIOOPOM MEXTy MeIraTH3allieil 1 CMEepPThI0. ABTOP CTaBUT BONPOC: HEU30EKEH
71 OMOTIONUTHYECKUI KOHTPOJIb B CBSI3U € TIIyOOKOH MeauaTH3anueil TelIecCHOCTH?

KiroueBblie ci1oBa: OHOMONUTHKA, TTyOOKass MeIUaTH3AIHS, TEIeCHOCTh, ONOIOINTH-
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Introduction

The idea of biopolitical control over the vital level of human existence (birth,
death, reproduction, body functions) had been proposed before computer techno-
logies and media reality rooted in everyday life. But nowadays media and ICT
technologies shape everyday life and it means that ways of biopolitical control are
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changing and its scope is expanding along with the expansion and / or deepening
of the mediatization. It is necessary to understand the role of the corporeality deep
mediatization in the contemporary forms of the biopolitical control. It is critically
important because new mediatized forms of biopolitical control make some
people to face with radical choice: mediatization or death.

The theoretical background

The philosophical concept of biopolitics goes back to the several M. Fou-
cault’s texts, which demonstrate how purely vital phenomena are included in the
area of political control. G. Agamben partially transforms M. Foucault’s approach
in such a way that it can be used to analyze the mediatized forms of biopolitics.
P. Preciado applies biopolitical ideas to describe measures to prevent the spread of
the COVID-19 pandemic. Besides, the problem of biopolitics is considered by
M. Hardt and A. Negri, R. Esposito, K. Mills and others.

J. Thompson suggested the original definition of mediatization. S. Hjarward
and F. Krotz emphasized the significant influence of mediatization on social and
cultural phenomena. However, this research is mostly grounded on the idea of the
deep mediatization presented by A. Hepp and N. Couldry. There are also several
articles and books devoted to the mediatization of the body / corporeality,
including mediatization in the context of biopolitical control.

The phenomenology and ontology of corporeality go back to the phenome-
nological theories of E. Husserl, M. Merleau-Ponty and J.-L. Nancy. S. Gallagher
is one of the researchers who investigate different aspects of corporeality.

It is necessary to find the special ontology to “build a bridge” between the
immaterial structures of media reality, cyber technologies and the biological
materiality of the bodies. This ontology based on the actor-network theory
connecting semiotic systems and material objects, new materialism, agential
realism and the assemblages theory.

The theoretical basis of the cyberculture studies is the M. Dery’s book
“Escape Velocity: Cyberculture at the End of the Century. Female bodies and
corporeality representation in cyberculture artefacts” is explored in the feminist
discourse.

The idea of a body and corporeality extended cyborgization relates to
A. Clarke’s book “Natural Born Cyborgs” and Clark’s and D. Chalmers’ extended
mind concept. In addition, this approach to the cyborgization was influenced by
the ideas of D. Haraway and cyberfeminism in general, concerning breaking
biological/technical, nature/culture, mind/body oppositions.

Analyzes and results

Ontology of mediatized corporeality. In the phenomenological tradition
corporeality is the type of experience connecting with various aspects of body
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functioning: spatial sensation, perception of objects in their relations to the body,
self-perception of body states, affects, sexual attraction, etc. From this point of
view, corporeality is the basis of agency, subjectivity, social and cognitive actions.
In other words, body shapes the mind. The main components of corporeality are
body image and body schema. “The body image consists of a complex set of
intentional states and dispositions — perceptions, beliefs and attitudes — in which
the intentional object is one’s own body” [1]. Body schema is mostly unconscious
sensation of dimensions, dynamics and spatial position of the body allowing
people to move and act. The body image and the body schema are quite closely
interrelated, therefore, the mediatization of one of these components contributes to
the mediatization of the other.

According to the corporeality ontology proposed by the new materialism, the
body/corporeality is not some uniform passive substrate, shaped by various
symbolic structures activities. Body is an active part of the world, which activities
intrinsically entangled with the activities of the different kinds of another objects
from physical things to symbolic structures. “Phenomena are produced through
agential intra-actions of multiple apparatuses of bodily production. Agential intra-
actions are specific causal material enactments that may or may not involve
‘humans’. Indeed, it is through such practices that the differential boundaries
between ‘humans’ and ‘nonhumans’, ‘culture’ and ‘nature’ ” [2]. Thus, media
structures form an assemblage network of interactions with bodies, which
indicates the ontological inevitability of the deep mediatization of corporeality.
“Deep mediatization is an advanced stage of the process in which all elements of
our social world are inextricably related to digital media and their underlying
infrastructure” [3]. At the same time, the corporeality mediatization can take
various forms due to the type of culture.

Forms of the corporeality mediatization in cyberculture. Cyberculture is
a type of culture, which artifacts are created by computer technologies. There are
two key ways of the corporeality mediatization in cyberculture: through the
representation of body and through the (extended) cyborgization of body. The
representation of body influences the body image in the structure of corporeality
and cyborgization influences the body schema.

The body mediatization through representation means that culture creates a
set of visual images of bodies, which integrates into the self-perception and the
body image of one’s own body. There are positive and negative body
representations in movies with computer graphics, computer games, Social
Medias etc. The positive body representation offering images of ideal bodies
corresponding to the certain norms. Cyberculture has tools helping quickly
transform the visual image of the body according to the norms and ideals (filters
in Social Media, image editing, deep fakes). In material world plastic surgery can
correct biological body to make them perfect as such ideal images.

Feminist phenomenologists contend that primarily female bodies and their
images become the objects of repressive normalization to correspond to culturally
inspired body standards. “The tacit and active women consent to the standards of
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feminine self-presentation and, as a result, they are interested in regular work on
the body with the help of fitness, dietary practices, make-up, etc. and such
situation is often interpreted as a result of the pressure of mass culture — as the
interiorization of male gaze” [4]. Even the bodypositive which is becoming a part
of cyberculture and trying to represent diversity of real and imperfect bodies often
demonstrates “non-standard” female bodies in just aesthetic and sexual contexts,
while women’s body non-canonical manifestations are ignored.

Another way of representation of the body is a “negative” image of the body,
when it is presented as an object of various destructive manipulations, it is
infected or invaded. For example, such images of bodies can be found in the
bodyhorror movies, where bodies are objectified and just looks like a sets of
organs that could be reassembled in strange and unhuman configurations.
A destructive objectification of corporeality correlate with the implicit dualistic
metaphysics presented in various discourses and cultural forms. The body in such
metaphysics becomes an object for manipulation and control by a higher instance
(spiritual or political). The positive and the negative body representations instill
the idea of body control.

The body mediatization through cyborgization is first of all the “extended”
cyborgization, which means that it’s not necessary to integrate cybernetic
elements into living flesh to become a cyborg. Extended cyborg is an assemblage
of bodies, cognitive processes, devices, semiotic systems, forming unity of human
and technical environment. For example mobile phone becomes a part of people’s
personality and intersubjectivity: “Seen as such, a mobile phone, for example, is
not an instrument of either isolation or solidarity — it is a device in which our
solitude and togetherness is embodied, gets meaning and provides purpose” [5].
People interaction with computer techs environment makes them a hybrid of
human and tech, because they used to share many they body and mind functions
with the different devices. However, there is one perceptible tendency: “extended
cyborgization” often suggests people tech components helping control body, for
instance smart wristbands counting steps.

Representation and cyborgization influencing the body image and the body
schema deeply mediatize corporeality. It seems that people get the great choice of
cyber body practices and partly it is true, but there is another side of this situation:
people’s corporeality become more and more permeable for the new forms of
biopolitical control due to the controlling methods of the corporeality mediati-
zation. People tend to perceive self-control over their bodies using devices as a
normal part of their life, hence they open the gate for other actors who will
assume this control too.

Mediatization of biopolitics. Biopolitics, according to Foucault’s
definition, is “the political power control over life: it is, if you will, gaining
power over a person as a living being, a kind of etatization of the biological, or at
least some inclination towards such etatization” [6]. According to Foucault,
biopolitical control arises when the state begins to view the population as a kind
of collective body, which should reproduce and function stably. The state
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operates with statistical data in the field of medicine and demography and tries to
make population “normal” according to the certain average biological and
medical norms. State is not interested in the health, reproductive abilities and life
quality of each individual civil, it thinks about the statistics and the health of
population.

According to Agamben’s biopolitical concept, there is the difference
between two ancient Greek notions of life: “zoe, which meant the very fact of life,
common to all living beings (whether animals, people or gods), and bios, which
indicated the correct way or form of life for an individuals or a group” [7].
Gradually, the state begins to consider the preservation of “bare life” (life as a
biological survival) by limiting rights, freedoms, political will, and indeed people
subjectivity. The era of a permanent state of emergency is coming, and the visual
methaphor of survived bodies without will and subjectivity is zombie: “figure of
the zombie — the living dead, the mass of living corpses that are only bodies, that
are only bare life” [8].

D. Lapton demonstrates the integration of two mediatization bases of the
biopolitical control. According to her research, trying to solve the problem of
overweight people the health care system (obviously a biopolitical system)
consider not only rather contradictory medical and biometrical data concerning
weight norm, but also culturally proposed images of normal bodies: “Medicine
and health care exist in a cultural context in which certain long-established ideas
about certain types of corporeality circulate” [9].

Technologies of the extended body cyborgization provide permanent
everyday control over the body functions, especially with the help of self-tracking
devices. The owners of self-tracking devices “often admit to researchers that they
cannot start any activity (running, walking, exercising, eating, sleeping, working,
having sex) without turning on the tracking option and generating data.
Otherwise, it seems to them that they are wasting time” [10]. Thus, body
experience is estimated from the point both of “norm” and “efficiency”, and this
integrates individual life in the system of platform capitalism there people have to
share they data with other actors by media systems and make their bodies
permeable for the biopolitical control.

Such data driven mediatized biopolitical control is dangerous because it
tends to reduce peoples’ corporeality and subjectivity to a certain set of prede-
termined parameters, hence: “it seeks to reduce all phenomena and means of
accounting for phenomena to numbers, it simultaneously displaces other less
easily quantifiable albeit insightful ways of expressing phenomena”. So “in the
process, critics protest, an entire world of human, social and environmental
complexity may get lost” [11]. From the other point of view, data driven approach
could help people to take into account individual corporeality experience of each
person, but in this case it is necessary to use other principals of getting and
processing data which are not limited by “norm” and “control”.

Analyzing biocontrol during the COVID-19 pandemic P. Preciado points out
that people can be included in a life protection system if they are ready to be
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mediatized by the methods they do not choose, otherwise they will die. For
example, now the Moscow government is going to introduce special QR codes to
separate vaccinated people from unvaccinated ones and at the same time deprive
the unvaccinated some social rights including several kinds of medical care (this
is potentially deathful for them). Therefore, R. Esposito’s immunization biopolitics
concept contending that death is paradoxically used to preserve the bare life is
consistent with Preciado’s assertion: “A new utopia of an immune society and a
new form of high-tech mass control over human bodies will be invented after this
crisis” [12].

Now there is the problem: is the strengthening of biopolitical control inevitable
together with the obviously inevitable the corporeality deep mediatization? Such
theoretical approaches as cyberfeminism or xenopheminism contend that the deep
corporeality mediatization as an alliance of humans, media and techs may open
new possibilities to create different forms of life out of control: “if the
phallological-centric codes work according to the command-control-information
stencil, then resistance codes are written as new collectivities and hybrid identities
using outsider and marginal experience” [13].

Conclusion

And so, it can be argued that the corporeality deep mediatization is an
inevitable process now, because people’s bodies are included in the complex net
interaction between people, cyber technologies and other material objects, media,
semiotics systems etc. This mediatization effect changes both the body image and
the body schema in the corporeality experience.

There are two main ways of the corporeality mediatization: the body
representation mostly influencing on the body image and the extended
cyborgization influencing the body schema. Both of these types of mediatization
often shape people’s corporeality in the frames of norm and control. And this fact
make people’s corporeality be permeable for the mediatized biopolitical control.

Mediatized biopolitical control periodically gives people the alternative: to
be mediatisized or to die. The question remains open whether biopolitical control
is inevitable if the corporeality deep mediatization is an inevitable process.
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Abstract. The article analyzes the possibilities and limitations of the figurative
approach to the deep mediatization study, developed by Andreas Hepp and Nick Couldrie. To
what extent is figurative theoretical optics sensitive to the processes of social worlds and
practices transformation under the media influence? What are the possible directions of
revision and further development of this approach? The figurative approach to deep
mediatization is a powerful theoretical tool to explore this complex, non-linear meta-process.
Focusing on figurations helps to avoid media centrism and emphasize the social life
procedurality. At the same time, the figurations concept (understood as collectives,
organizations, and institutions) raises some questions. In particular, the thesis about special
media ensembles inherent in different figurations does not always work. This is due to the
emergence of multifunctional platforms that can become a single digital infrastructure for
many figurations. Such platforms have the potential of the ecosystem for a mediatized social
life. Further analysis of the relationship between figurations and platforms is required, which
does not reduce platforms only to the technological component of figurations. Bridging the
deep divide between human actors and technology would also lead to new readings of
medialogics (such as human-machine logics).
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AHHOTanus. B cTatbe aHAMM3MPYIOTCS BO3MOKHOCTH U OTPpaHHUYCHUS (PUTYPaTHBHOTO
MOJX0/1a K U3yYEHUIO TIIyOOKOW MeauaTu3aluu, pa3BuBaeMoro Anapeacom XenmnoMm u Hu-
koM Koynnpu. B xakoif mepe ¢urypaTiuBHas TeopeTHUecKasl ONTHKa YyBCTBHTENIBHA K IIPO-
meccaM TpaHCc(OpPMAlUH CONMANBFHBIX MHUPOB WM NMPAaKTUK MOJ BIUsSHWEM Mmenna? B kakux
HaIpaBJICHUAX BO3MOXKHA PEBU3MS U AalbHEWIEe pa3BUTUE ITOro noaxona? OUrypaTuBHbIN
MOJXOJT K TITyOOKOH MeIMaTH3aIliH SIBISICTCS CHIIBHBIM TEOPETHIECKUM HHCTPYMEHTOM, T103-
BOJIIIOIIUM HCCIIE0BATh 3TOT KOMIUIEKCHBIN, HeNMHEeHHON MeTanpouecc. Dokyc Ha purypa-
[USX TTOMoraeT u30exarh MeIUAllCHTPU3Ma M aKIEHTHPOBATh MPOIECCYaANbHOCTh COIHAIb-
HOM XU3HH. B TO ke Bpems KoHIEeNT (Urypanuii (IoHIMaeMbIX KaK KOJUICKTHBEI, OpraHU3a-
LMY ¥ MHCTUTYTHI) BBI3BIBAET HEKOTOPBIE BOIIPOCHL. B wacTHOCTH, Te3uc 06 0cOObIX MearaaH-
camOJIsIX, IPUCYIIUX Pa3HBIM (UTYpalusaM, He Bcerna paboTtaer. DTo CBA3aHO C MOSBICHUEM
MHOTO(YHKIIMOHATIBHBIX MIAT(GOPM, CITIOCOOHBIX CTaTh €MUHOW MU(GPOBON HHPPACTPYKTYpOit
Juia MHOXKecTBa (urypauuii. [TogobHble miathopMbl UMEIOT MOTEHLUAT YKOCUCTEM IS Me-
JTUATH3UPOBAHHOM CONMANIBHOM Xu3HU. HeoOXouM nansHemuii ananus cBsa3u purypamuii u
wIaThopM, He PeIyIUPYIOMIHN IIaTGOPMEI TOIBKO K TEXHOJIIOTHUECKON COCTABISIONMIECH (u-
rypauuid. YcrpaneHue riyOOKOro pa3pbiBa MEXIY JIOJbMHU-aKTOPAMU M TEXHOJIOTHUSMH TaK-
K€ TIPUBEIIO OBI K HOBBIM MIPOUYTCHUSM MEANAIOTHKH.

KiroueBsbie ciaoBa: mudpoBeie Meaua, riryOoKas MeauaTu3anus, GUrypaTHBHBIN 1MO-
X071, TaT(HOPMBI, MEIUATOTHKA

3asBienue o KOHGIUKTe HHTePecOB. ABTOD 3asBIIsET 00 OTCYTCTBUM KOH(IUKTA HH-
TEpPECOB.
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Introduction

Over the past ten years, the concept of mediatization has gained widespread
recognition among academics. The concept of mediatization is not just a new
concept reflecting the ever-increasing influence of media on different sectors of
society and culture — theorists of mediatization claim to be a “paradigmatic
shift” in media studies [6. P. 315] and social science in general. In the discourse
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on mediatization, three perspectives can be distinguished, which, for all their
differences, are not mutually exclusive and hermetic: institutionalist, social-
constructivist, and material [10]. This typology is based on different ways of
conceptualizing media — as a social institution, symbolic form, and material
technology. This article focuses on the figurative approach to deep mediatization
developed by Nick Couldry and Andreas Hepp within the social-constructivist
(cultural) tradition.

According to these authors, the concept of deep mediatization reflects a
fundamentally new quality of the media environment and the social world
saturated with media technologies [3. P. 5]. In their view, mediatization is a long
process spanning six centuries of human culture. Couldry and Hepp distinguish
four “waves” in it, each of which has a specific technological principle:
mechanization, electrification, digitalization, and datafication [3. P. 38-52]. Deep
mediatization begins with the development of computers, machine intelligence,
the Internet, and mobile communications. It is the situation when media
technologies are penetrating all spheres of personal and social life, transforming
the practices of individuals, communities, organizations, and social institutions.
Deep mediatization is marked by five distinctive trends: the differentiation of
digital media, their connectivity, media’s omnipresence, the accelerating pace of
media innovation, and the rise of datafication [5. P. 40].

Mediatization and deep mediatization are considered as “sensitizing
concepts” [5. P. 4], allowing a better understanding of the transformations of
various areas of social and cultural life associated with a change in the media
environment. However, this sensitivity largely depends on the theoretical
perspective within which specific manifestations of mediatization are described
and explained. In this article, the author uses the figurative approach of Couldry
and Hepp, which seems to be the most flexible, comprehensive, and relevant for
the study of the mediatized social world. To what extent is this approach sensitive
to deep mediatization processes? What are the limitations of figurative perspective
and the possibilities for its further modification? Without claiming to be a full-
fledged revision of figurative optics, the author outlines some of its possible
directions.

A figurational approach

The cultural version of mediatization theory presented by Nick Couldry and
Andreas Hepp distances itself from media centrism. For them, the starting point of
analysis is, first of all, “not media themselves, but the social domains and, in a
second step, the role of media in a domains’ construction” [5. P. 100]. Their
approach to the study of deep mediatization, described in the book “The Mediated
Construction of Reality” (2016), is formed at the intersection of social theory and
media studies.

Couldry and Hepp suggested their version of figurative sociology that is
relevant to our digital age. The figuration concept of the German sociologist
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Norbert Elias [4], adapted by them, makes it possible to consider such “social
bodies™ as collectives, organizations, social institutions, and even entire societies
procedurally, as existing only in the interaction of people. Unlike other procedural
concepts — in particular, “networks”, which reduce the social world to a
multitude of constellations of interconnected actors [2] or “assemblage”, which
compose aggregates from human and non-human actants [9] into a ‘flat
landscape” — the figuration concept has certain heuristic advantages, according
to Couldry and Hepp. It contains both possibilities: to see structures in the flow of
social life as patterns of interdependences and to understand the place of material
technologies in heterogeneous networks.

Any figuration presupposes the presence of the three elements: (1) a specific
constellation of interrelated social actors; (2) “dominating frames of relevance”
that determine constitutive practices and the nature of figuration; (3) communi-
cative practices (based on a specific “media ensemble”) intertwined with other
social practices inherent in this figuration [5. P. 104-105].

Media and the “ensembles” they form are the technological basis for
communication in figurations, without which the latter can no longer exist.

While recognizing the overall productivity of the figurative approach in
studies of deep mediatization, it should be noted that it has its limitations and
opportunities for further development, discussed below.

Figurations vs. platforms

First, the introduction of the communicative figurations concept does not
bring fundamental novelty to the understanding and description of the
mediatization of social life from the standpoint of the cultural approach. This is a
kind of “rebranding” of the former concept of “mediatized worlds” [7], which
goes back to the “life” / “social” / “small” worlds of phenomenology, which are
now experiencing a noticeable influence of media technologies. That is, the
“patterns” for “cutting out” social reality have remained largely the same (e.g.: the
family, or state). These are “classical” social worlds (spheres, fields, locales), only
viewed through the prism of ubiquitous media. The figuration concept overcomes
the undesirable dualism of actor and structure, and is free from the connotations of
hermeticity, territoriality, and substantiality inherent in “worlds”, but it is more
important for the development of social theory, and to a lesser extent — for
understanding the mediatization processes. Are Couldry and Hepp exploring the
mediatization of social life with inspiration from Elias, or are they developing
Elias’s figurative sociology while adapting it to digital realities? Is it worth it to
come up with new sociology to study the impact of media technologies in
different sectors of society and culture? Definitely worth it, although the rapid
processes of deep mediatization will require more radical theoretical optics.

The figurative approach proceeds from the fact that it is not the media that
build specific eras or worlds around themselves, but social worlds (figurations)
have their media ensemble, which changes over time. However, in the conditions
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of digitalization and datafication, “infrastructural platforms” [5. P.27], created
by large technology companies (Alphabet, Amazon, Apple, etc.), are of particular
importance. Social life is “moving” to platforms, and not only to the such as
Facebook, Airbnb, or Uber, which offer a rather narrow range of possible actions.
In several countries, there is a trend towards the creation of multifunctional super-
apps like the Chinese WeChat, where the user can satisfy many needs — from
news, shopping, and payments to medical control, dating, and entertainment — in
one “place”. In Indonesia, the equivalent of WeChat is Gojek, in Malaysia —
Grab, in Latin America — Rappi, in Russia — Sberbank, Yandex.Go, VKontakte
and Tinkoff.

WeChat is somewhat close to the imaginary platform “The Circle” from
Dave Eggers’ 2013 dystopian novel of the same name, which was referred to by
Couldry and Hepp in their book “The Mediated Construction of Reality” (2016).
In this novel, not having an account in “The Circle” or not using it meant losing
access to the digitalized social world. The WeChat demonstrates that the thesis
about special media ensembles inherent in different figurations, and media
repertoires, individual for each actor, may no longer work: most Chinese people
use this super-app in all situations and “worlds”.

The described trends indicate that soon such mega-platforms can become an
ecosystem of mediatized social worlds-figurations. It is still difficult to say what
consequences the concentration of social life on one or several global
infrastructural platforms may have, but this will likely require a transition from
“figurative” to “platform” sociology. In any case, a clearer relationship between
figurations and platforms will be required, in which platforms will be seen as
more (or other) than just the technological basis of figurations.

Platforms logics, human-machine logics

Media logics is one of the key concepts in mediatization research, which
both Hepp and Couldry have taken very critically. Further, the productive
reinterpretations of media logics are possible, but this requires a modification of
the figurative approach itself.

In his book “Deep Mediatization” (2020), Hepp systematizes different
interpretations of media logics, highlighting three approaches, which are based on
interaction, organization, or technology. In the first case, it is an approach to
media logics as forms of interaction, assuming that each medium has its way of
encoding and decoding content. These are certain formats, genres, aesthetics, and
language that determine the specificity of media representations of social
phenomena and processes [1]. In studies of mediatization, media forms are usually
studied not by themselves, but in the context of their socio-cultural influence. The
second, the organization approach, is characteristic of the so-called strong version
of the mediatization theory [8] and describes how non-media actors and
institutions adapt to the rules of media organizations. The third, technological
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perspective, focuses on the materiality of media technologies, in particular
through the concept of affordances, prompting certain patterns of media use [11].

Hepp believes that currently, none of these interpretations of media logics
can be a useful metaphor for describing the essence of deep mediatization
processes. The main critical argument is that, in all three cases, “media become a
‘static object’ that is powerful in itself” [5. P. 67]. This attributable power of the
media lies in their perceived ability to structure human practices in a particular
way. This view overlooks the importance of actors’ perception, use, and
transformation of technology ignores the dynamics of the media. If technologies
have “structuring” power, then it is delegated to them by people who produce,
consume, and constantly rethink/remake these technologies. According to Hepp, it
is more appropriate to speak of the “molding forces” [5. P. 57] of media, which
manifest themselves in the institutionalization and materialization of social
practices.

Given this criticism, it seems problematic to define media logics as the logic
of platformization of social life, which would be the fourth way of conceptua-
lizing it based on infrastructural platforms. Yet, this approach has the potential if
we understand the platforms not only as limited in functionality services (like
Facebook or Airbnb), but as global digital ecosystems comparable to the fictional
“Sphere” or the real, but not so comprehensive WeChat.

However, further here will be analyzed not this promising thesis, but a more
radical argument in favor of interpreting media logics as human-machine logics.

The fact that the media should be seen as a process does not raise objections.
The main difficulty for rethinking media logics within the framework of the
figurative approach is different. It is connected with the fact that the media and
people are separated as different components of figurations. Couldry and Hepp
introduce technology into the structure of figurations but consider only people as
actors. Therefore, although the media can appear in the role of the social world
modifiers, their “molding forces” are constructed as factors external to people. In
this perspective, the media themselves do not possess agency (like Latur’s non-
human actants).

Media technologies here are still something that can be turned off at will, put
aside, or left (like a mobile phone or a social network), remaining “yourself”.
Although currently such “disconnections” from the media are easy, nevertheless,
there is an increasingly noticeable mediatization of the human actor and his
“growing’ into digital infrastructures. Media is becoming more mobile, smart,
immersive, and invasive. As the human body is equipped with sensors and a smart
digital environment develops, into which such mediatized bodies will be integrated
along with other smart objects, ideas about corporeality, identity, and humanity —
as well as media and media logics — will begin to change significantly.

Incorporated at the cognitive and physical levels, media logics is likely to
structure differently both the perception of the social world and social practices.
Of course, an attempt to conceptualize media logics as “human-machine logics”
looks like a difficult task, but the theory of mediatization “waves” has good
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predictive potential. In addition, some of the described tendencies are already
present, and if such a categorical separation of human actors and technologies is
somehow overcome, the metaphor of media logics can get a “second wind”.

Conclusion

The figurative approach to deep mediatization remains a powerful theoretical
tool for exploring this complex, non-linear meta-process. At the same time, the
approach is more significant as a social theory articulating the role of media
technologies in social world construction. Focusing on figurations as mediatized
worlds avoid media centrism, but this does not provide much for understanding
the very process of deep mediatization. The “binding” to figurations encourages
the mediatization study through ‘“social domains” (collectives, organizations,
social institutions, states), which have their specific practices and media
ensembles that support them. However, as shown by the example of WeChat, the
media ensemble thesis does not always work: multifunctional platforms can
become the digital infrastructure for the social world and themselves become this
world, “figurations of figurations”. A deep analysis of the relationship between
figurations and platforms is needed, which does not reduce platforms only to the
technological component of figurations. Perhaps the result of such an analysis will
be a new reading of media logics as the logic of social life platformization.
A more radical interpretation of media logics as human-machine logics involves
overcoming the dualism of people/actors and technologies/platforms, embedded in
the figurations model.

As Andreas Hepp notes, the future as a whole is not predetermined, and even
more so, not predetermined by technologies [5.P.177-178]. However, for
mediatization to remain a “sensitizing concept” within the figurative approach
framework, it should become even more visionary, to which the model of
“mediatization waves”, which has a high predictive potential.
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Abstract. The practices of so-called immersive media have been developing in the past
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methodology, and make it possible to fix its specificity at all levels. The new format of the
immersive media situation leads to changes in approaches to the mediatization studies. In the
article, to study the media immersive communicative situation a generative approach is
proposed for the first time. It is relevant to topological thinking, and to the modern immanent
picture of the world, when a person and technology co-create a new form. Along with the
generative approach and generative design, the necessity of applying relevant paradigms and
methods of psychology to form new theoretical and methodological foundations of immersive
user-centric media communication is substantiated. Several new concepts and terms are
introduced, in particular, the term “immersive hypermediation”, which is opposite to
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AnHoranms. IIpakTuky Tak Ha3blBa€MOM HMMMEPCUBHOM MENMNHHONM KOMMYHHUKAIUU
Pa3BUBAIOTCS B MOCTICTHUE HECKOIBKO JIET. XapaKTepUCTHKH, HHPPACTPYKTypa, COLUATBHEIC
ACTIeKTHl MMMEpPCHBHOW MEIWHHON CHTYallMd BEISBICHBI OJarofaps MPUMEHEHHIO MHOTO-
YPOBHEBOH CTPYKTYPHO-()YHKLIIMOHAJILHONH METOAOJIOTUM U TO3BOJAIOT 3a(UKCUPOBATh €€
0c0o00CTh Ha BceX ypoBHIX. HoBBIN (hopMaT MMMEPCUBHON MEAMIHOW CHTyamuud 00YyCIOBIIH-
BaeT M3MEHCHMUS B MOIXO0aX K M3YUCHHIO TAaHHOW CIeU(UICCKON MepCOHATFHONH KOMMYHH-
Kanuu. B craTbe BIepBbIe I UCCICIOBAHUS UMMEPCUBHON KOMMYHUKAaTHBHOW MenuilHOM
CUTYyalluH TIpeUIoKeH TeHepaTuBHBIN noaxo. [logxon pereBaHTeH TOMOIOTHYECKOMY MBIIII-
JICHUIO U COBPEMEHHOMY IMPEICTABICHUIO 00 IMMAaHCHTHOH KapTHHE MUpE, KOTa YeIOBEK U
TEXHOJIOTUsl CTAHOBATCS MapTHEpaMH B Mpoliecce co3AaHus HoBoil popmel. Hapsiny ¢ renepa-
TUBHBIM IOJXOJIOM M T'CHEPATHBHBIM IU3afHOM OOOCHOBaHa HEOOXOAUMOCTH HMPUMEHEHHS
PENICBAaHTHBIX HapajurM H METOJOB IICHXOJOTWU UIT (POPMHPOBAHUS HOBBIX TEOPETHKO-
METOAOJIOTHUECKUX OCHOBAaHMM MMMEPCUBHOM MEIMaKOMMYHUKAIUU, OPUEHTUPOBAHHOM Ha
HOJIb30BaTeNsl. BBOMUTCS psAA HOBBIX MOHATHI M TEPMUHOB. B yacTHOCTH, TEPMHUH «HUMMeEp-
CHBHAs TUIIEPMEIHAII (PUKCHPYET PEIyKINI0 HMMEIUANN KaK KIaCCHYECKOTO KPUTEPHs
s pexTHBHOCTH Meana. B uTore aHanms CymHOCTH W 0COOCHHOCTEH MMMEPCHBHBIX MEIH-
HBIX TIPOEKTOB MO3BOJISIET 3a()UKCHPOBATh MPEANOCHIIKY UIMMEPCHUBHOM CMEHBI TapaJiurMebl B
W3yYCHUN MEIUATH3aINH.

KiroueBble ciioBa: UMMEpPCHBHAass KOMMYHUKAaTHBHAasA CUTYyalus, TPAHCTPECCHUA, ITPO-
CBIOMEP UMMEPCHUBHOI'O MEAUAOIIbITa, UMMEPCUBHAA TUIICPMEIUAIIUA, TOIIOJIOIrMYECKas 1mapa-
AUurMa, MMMEpPCUBHAA MEANAPCAIIbHOCTh, TCHEPATUBHAA MCANATU3allUA

BaarogapHoctn u ¢guHaHcupoBanme. VccrnenoBanue MpoBeleHO B paMKax MPOEKTa
«BuptyanbHbli 1M(POBOI OMBIT: HOBask BU3yalbHasi KOMMYHUKAIMS AT IPOJBIKEHUS TEp-
putopumn», ¢puxancupyemoro Bemyunm Jlomom IlIBeiiriapckoro Hay4HO-TEXHHYECKOTO CO-
TpynuudectBa ¢ Poccueit u perronom CHI'.

3asBaeHne 0 KOH(INKTe HHTepecoB. ABTOPHI 3asBISIOT 00 OTCYTCTBUH KOH(IMKTA
WHTEPECOB.

KYPHAJIMCTUKA. TEOPUS U METOZIOJIOTUS: TPAHCI'PECCHUS TPAHCOOPMALIMU 673


https://orcid.org/0000-0002-9608-352X
https://orcid.org/0000-0002-1006-9349

Shilina M.G., Wirth J. 2021. RUDN Journal of Studies in Literature and Journalism, 26(4), 672—680

Hcropus crareu: noctynuia B penakiuo — 10 mast 2021 r.; npunsaTa K my0Oauka-
muu — 11 mronsg 2021 r.

Hdast uurupoBanus: Shilina M.G., Wirth J. Immersive technologies in media: Towards
the concept of generative mediatization? // BectHuk Poccuiickoro yHuUBepcHTETa APYKOBI
HaponoB. Cepust: Jluteparyposenenue. Xypuanuctuka. 2021. T. 26. Ne 4. C. 672—680. doi:
10.22363/2312-9220-2021-26-4-672-680

Introduction

In the past decade, the emergence and spread of so-called immersive
technologies such as augmented reality (AR), virtual reality (VR), mixed reality
(MR) in the media have shaped the practice of media.

Immersive media projects imply a new, different from the traditional, format
of interactive creation, receipt, consumption of media information and
communication by an individual: for the first time in the history of media in
immersive projects, a user becomes not just an individual prosumer (according to
Toffler), but the prosumer of his own user experience (virtual, real, hybrid). The
“immersive” prosumer can consume, create and vice versa creating, consume
individually (including in games [1]) the content, in fact, in the format of an
experiment. Thus, an object of an immersive project become a prosumer of an
immersive media experience.

Immersive journalistic projects develop intensively in the 2010s (e.g. by
Nonni della Pena, 2012). Nowadays, immersive journalism is a subcategory of
journalism that uses technologies (e.g. VR) to provide engaging in such
technologies with a sense of being wholly engrossed in the news story [2], thus
allowing the audience to form an impression of the story [3].

In this article, we deliberately use broader non-journalistic but communi-
cation research optics, which allows focusing on the study of the immersive media
communication situation as such. The immersive media communication situation
within the framework of this study will be defined in its most general form as the
interaction of situational elements and actors: the basic subject (customer of
communication), creative subject (content creator), technical subject (ensuring the
project functioning), and object (user). The elements are also the means and ways
of implementing interaction, and the place of the project implementation.

What is the essence and specificity of the immersive communicative
situation in the mediatization studies? The relevant literature analysis did not
reveal complex answers to the posed research question.

Solving the scientific problem of identifying the features of the immersive
media communication situation as a specific format of assemblage in mediati-
zation studies is the aim of the study.

To identify the immersive communication situation specifics, there will be
applied a multi-level methodology for studying the phenomena of social
communication mediated by digital technologies, the Internet, artificial intelli-
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gence programs, which involves a step-by-step study of infrastructural, technical,
technological and then social features of communication [4].

Ontogenesis of immersion: Typology vs. topology?

Immersion in various fields, from biology to mathematics, involves
expanding the limits of the visible, a special type of spaces mapping, an increase
in the most significant indicators, and a decrease in the visibility of defects and
discontinuities, up to the mutual replacement of elements (e.g. in chemistry,
atoms) of interacting media or a special mapping of topological spaces to each
other. In other words, it is transgressive “by origin”.

Researchers describe the genesis of modern immersive media projects, such
as panoramic and 360° photos or videos, starting with static ancient Roman
panoramas [5]. The ideas of immersiveness as the basis for creating special virtual
“worlds” were described in the literature of the 1930s (e.g. “Pygmalion’s Glasses”
by S. Weinbaum).

In the digital age, immersive media projects (proto)ontogenesis is possible to
study in the traditional paradigms of man-to-technology interaction as transindivi-
dual connection or in line with cybernetic traditions. The generative approach
allows to involve users in creative communication and get new experiences. It is
possible to consider the generative approach as the basis for understanding the
essence and effects of all immersion formats, and generative design at the stages
of technologies and projects research (and creation).

The generative approach’s essence is clarified by the famous researcher of
digitalization and architect Nicholas Negroponte. In the 1970s, Negroponte used
the generative concept as the ability to create something new concerning
architecture, and today his ideas are still relevant [6]. According to Negroponte,
generative architecture should be created based on the interaction of an architect
(subject) and a city dweller (non-architect, object), in order to adapt the environ-
ment using the residential building interface [7] (that is, the modern Internet of
Things and the smart home concept).

Thus, the approach and the term reflect the integrative essence of both the
man and technology interaction and the immersion of a person in a new virtual
and “real” reality that he creates himself, including, as a result, cognitive and
affective “production” of a new virtual, hybrid, and real experience.

The proposed approach is relevant to the modern concept of the immanent
picture of the world, when a person and technology co-create a new form. This
corresponds to the topological thinking characteristic of immersivity, as
indicated above. In contrast to the traditional typological one, it determines the
interaction of the topological spaces, and is aimed at optimizing the interaction
of parts of the immersive media project as a system. In the context of media
philosophy, immersive projects create a specific personalized immersive media
reality.
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Immersion: Immediation vs. hypermediation?

De facto media are initially determined by various infrastructures and
technologies the use of which is aimed at achieving maximum efficiency of
impact on the audience with “seamless” consumption of communication.

Media traditionally uses three types of infrastructural and technical and
technological “intermediaries” (communicative situation elements): tools and
technologies to create a message; channels for the message delivery to the
audience; media consumption tools [8]. An immersive media project at the
infrastructural and technological levels is based on the digital technologies used to
“immerse” the user who is in a physical space into a virtual or hybrid (virtual-real)
space.

The technical infrastructure, thanks to which modern projects immerse the
user in an immersive communicative situation, is diverse and multifunctional [9].
For example, the sensations from virtual reality are transmitted using a smart-
phone with a special VR application, tracking systems, mobile VR helmets,
gloves, costumes, etc. The communication situation technical and technological
elements are created for the most personalized communication and are adapted to
the particular user’s behavior through data analysis.

In the classical media, all “intermediaries” together form the consumer’s
media environment, where media communication is embodied and manifested
[8].

In immersive media projects, a virtual-hybrid environment is formed based
on the specific integration of convention and reality, which ensures interaction
within all possible situations in media. For the first time, immersive projects
provide a high level of simulation technology that is practically not used in other
formats.

Multimodality of perception acts through various sensory modalities, on
sight, hearing, touch. The immersive communication space can be designated as
polysensory, which reflects the infrastructural, technological, and communicative
aspects of project support.

How does the environment affect media effects? In the classical media,
efficiency seems to be optimal with the “invisible” influence of media,
immediacy. New criteria appear in immersive projects, in particular, because the
“immersion” infrastructure and technologies are quite complex, the user needs to
master a sufficiently large number of technology mediated “entry points” into
virtuality, etc.

To describe such a situation, which in classical media studies is referred to as
“hypermediation”, we propose the term “immersive hypermediation”. Immersive
hypermediation captures the a priori plurality of channels, technologies, resources,
carriers of an immersive media project (and it is opposite to immediacy as
classical criteria for the media project effectiveness).
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Immersion as a communication strategy:
Rational vs. emotional?

At the social interaction level, immersive projects are also specific, since
individual immersive polysensory communication aims at the experimental
creation of a new user experience, which distinguishes it from all other media
practitioners.

The very attribution of the immersive media communication format is new.
The classic dichotomy of interpersonal and mass communication in the digital
era is being transformed, researchers fix a new dichotomy of interpersonal (face-
to-face) and technology-mediated communication [8]. But the immersive
experimental acquisition of real experience determines the need for allocation of
a special immersive subcategory in the technology-mediated communication
classification.

In terms of content, immersive media projects demonstrate the dominance of
the long-established visualization trend as a consequence of the content strategies
transition from rationality to emotional influence [3]. According to Novikov and
Kiriya, “the audience is less and less interested in knowing what is happening in
the territories controlled by ISIS. Modern journalism is trying to make the
audience feel what is happening there” [10. P. 278].

De facto, the immersive media projects content satisfies all the key “classic”
needs of the mass media audience: cognitive, affective, integrating rational and
emotional requests, communicative, etc.

At the same time, the “experimental” way of immersive media content
consuming satisfies the modern need for the “experience of presence” in a certain
situation, time, and place. The topological paradigm allows the user to constantly
reconstruct the situation, each time to receive new information, satisfying all new
and diverse needs.

In the classical classification of digital information consumption formats,
there are various formats, for example, linear or hypertext, planned or unplanned.
In an immersive project, the content is multi-level and polysemantic, consumption
is possible through planned and unplanned navigation, the spontaneity of the
reaction provokes the spontaneity of the user creating a new story and new
experience, obtaining new generative effects.

Thus, the immersive project’s communication is personalized and experi-
mental and constantly update. It is created in the generative topological paradigm,
which determines the need to apply the relevant psychology paradigms in its
study.

Mediatization studies: Immersive media vs. new paradigm shift?

The media and their effects as the sociocultural changes indispensable
condition are considered by scientists in the paradigm of mediatization studies,
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especially since the 2010s. The mediatization studies concepts, which were
declared as a paradigm shift in classical media studies, are inherently media-
centric, despite the statements about the distance from mediacentrism [11].

The practices and essence of the media’s traditional “media-centricity” have
long been undergoing radical transformations with the advent of the Internet,
peer-to-peer communication, and mobile access. The user’s involvement in mass
interaction (the so-called Web 2.0), form a vast array of non-media or mass-
media-centered, but “mass-personal” [12] or person-centered media.

The communicative situation of the personal interactive practices domi-
nance, in fact, initially determined the need for the creation of relevant concepts in
mediatization studies. However, to this day, the user-centric approach to
mediatization studies has not found its comprehensive reflection; the existing
concepts have been criticized largely for the lack of proper attention to the user as
an object, despite the idea of “mediatization of everything” [11; 13].

The dominance of personal media communication determines the need for a
transition in mediatization studies from social optics, which has proven itself
productively, to (socio) psychological ones, and generative approaches in media
psychological research.

Conclusion & discussion

Immersive media projects are a new communicative situation for media.
Basic differences are noted at all levels: infrastructural, technical and technolo-
gical, and social. At the communication level, information consumption becomes
for the first time an experiment aimed at obtaining a new user experience. The
user becomes not just a prosumer, but also an immersive media experience
prosumer. The proposed term “immersive hypermediation” captures the radical
multiplicity of channels, technologies, resources, carriers of an immersive media
communication, and is opposite to immediacy as classical criteria for a media
project effectiveness.

The immersive media communication essence is proposed to be investigated
based on a generative approach, which reflects the communicative situation of
creation, distribution, consumption based on immersive technologies of creative
communication for the user to gain new experience.

To designate the research direction into the essence and effects of
immersive media practices, the term “generative mediatization” is proposed,
which we define as the effects of personal and socio-cultural development
obtained by the user based on experience following participation in a creative
immersive media project.

The immersive media situation determines changes in research approaches to
the study of immersive user-centric media communication: the transition to
relevant psychology methods.
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Thus, the analysis of the immersive media project’s essence and features
allows us to fix the prerequisites for a new format of media communication,
which deepens the user-centric approach, and provokes a new paradigm shift in
mediatization studies.
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AnHoTanmsa. B cratee oOcyxiaercs Memuaruzanus myomudHou cdepsl EBpocorosa
U ee BIMSHHUE Ha pean3annio HHPOPMAINOHHBIX KaMIIaHUH B rocyaapcTBax — wicHax EC.
ABTOp paccMmarpuBaeT Meauatuzanuio B EC kak otHomenusa mexay CMU u npyrumu conu-
AJIbHBIMU WUHCTUTYTaMH, BEAYIINUEC K TpaHC(bOpMaL[I/II/I O6HICCTB3 B COOTBETCTBHHU C Mel[PIﬁ—
HBIMU TIpaBmitaMu. [lyOmmanas cdepa nccmenyercs Kak MeIUAaTH3HPOBAaHHAS HHOPACTPYK-
Typa AJS JUCKYCCHUH O MOJUTHUYECKOW JIETUTUMHOCTH. B KOHTEKCTe MenuaTH3UpOBaHHOM
MOJIUTUKHU €BpOIelickoe OOIIeCTBEHHOE MHEHHE (parMEHTHPOBAHO U MPUBSA3aHO K HAIHO-
HaJbHBIM 00mecTBeHHBIM chepam. Yeumus EC no uHGopMHUpOBaHHIO 0OIIECTBEHHOCTH BCE
6onbiie GUIBTPYIOTCA U HOPMHUPYIOTCS CpeICTBaMU MAaccOBOW HMH(oOpMaluu ero cTpaH-
yneHoB. B utore EC He cMOr mpenjioKuTh CBOUM 4JICHAM MPHUBIICKATEIBHBIA 1 00 TUHSIO-
U HappaTUB WIACHTHUYHOCTH, TPOJBHTAIONINN €BpOIEWCKHe IeHHOCTH. llpemmaratorcs
KOHIICNITYaJIbHBIE PEIICHHUS dTHX MPOOIIEM.

KiroueBsblie cioBa: eBporensanus, Epporetickuii Coro3, MeauaTu3anus, myOJIudHas
cepa, cTparernaeckasi KOMMYHHKAIIHS

3asBi1eHne 0 KOH(JIUKTe HHTepecoB. ABTOp 3asBIIsICT 00 OTCYTCTBUH KOH(DINKTA UH-
TEpPECOB.

Hcropus cratbu: noctynuia B pepakuuio — 20 mas 2021 r.; npuHsaTa K MyOiauka-
muu — 15 mronsg 2021 r.

Jast uurupoBanusi: Samoilenko S. The impact of mediatization on EU public outreach
campaigns // Bectauk Poccuiickoro yuuBepcurera npyx6s1 Hapomos. Cepust: Jluteparypose-
nenue. XKypnanmucruka. 2021. T.26. Ne 4. C. 681-688. doi: 10.22363/2312-9220-2021-26-4-
681-688

Introduction

Traditionally, the mass media have been considered the providers of social
integration and democratization within a political community [1]. Western
societies are often referred to as media democracies in which democratic
functions rely on mass communication infrastructure [2]. The rise of media-driven
democracies correlates with the weakening of political parties and the decline of
their function of mediating between the people and the government [3].

The European Union’s political representation and legitimation occur
through a dynamic interaction between multiple audiences representing member
states, aspiring nations, and neighboring countries such as Russia and Turkey.
Like other political systems, the EU relies on the mass media to publicize its
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policies and thereby ensure legitimation and public support. The media are
instrumental in helping the EU justify the merits of European identity to various
international audiences [4].

The EU Parliament maintains public information offices in the member
states that are responsible for media relations and public outreach. Since the
Maastricht Treaty (1992), the EU has consistently promoted European integration
along with specific political values and Europeanization as a distinctive marker of
a new, consolidated public space [5]. In 2002, the European Commission also
launched a communications strategy to improve public knowledge of the EU and
explain the implications of accession for each country. The creation of new EU
symbols (the Flag of Europe, etc.) was intended to promote a sense of identity,
peace, and unity. Activities such as the Erasmus program were designed to boost
cultural learning and understanding among EU citizens as well as to stimulate
their sense of European belonging.

In 2014, the European Parliament and Commission introduced New Narrative
for Europe: The Mind and Body of Europe to “bring Europe closer to its citizens
and reviving a European spirit via the arts and sciences”. Although there have
been several public outreach campaigns to promote integrative values among
member states, none has been able to establish a unified European community.
Moreover, none of these outreach efforts resolved the issue of communication
deficit [6]. The 2020 withdrawal of the United Kingdom from the EU and the
European Atomic Energy Community suggests — among other things — that EU
institutions and programs have failed to offer European citizens a solid unifying
paradigm.

The interchange between the EU and its member states takes place in the
public sphere, filtered and shaped by the media environment [7]. The interrelation
between media and politics shapes the representation of EU governance and its
public legitimation. Hence, EU governance and its democracy model are not
simply mediated but rather mediatized or transformed via interactions with media,
creating multiple transgressions [8]. The efforts of the EU to enhance Europeani-
zation through public outreach campaigns were impeded be multiple issues
associated with the compromised legitimacy of EU institutions and the effects of
mediatized politics on the relationship between the EU and its member states.

This article discusses the impact of mediatization on EU public outreach
campaigns. It addresses the mediatization of the European public sphere(s) and
the issues it creates for the implementation of EU-wide public outreach efforts.
The essay outlines several issues with EU public communication campaigns and
offers some alternative solutions to the problem.

The EU as an assembly of public spheres

Initially, scholars nurtured the idea of the EU as a homogenous public sphere
at the supra-national level, represented by EU citizens sharing the values and
norms of Europeanness [9]. According to Habermas (1962), the public sphere
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refers to a space of civic communication where citizens come together to
deliberate on state affairs. The quality of this public forum is crucial: the stronger
the public sphere, the better public opinion can resist the state’s abuse of power.

The concept of Europeanization refers to interactions between the EU and its
members. This notion is largely based on Europeanness or the sense of personal
identification with European cultural and political views and values. The idea of
the integrative European identity is often referred to as “the European Dream.”
Jeremy Rifkin, in his 2004 book The European Dream: How Europe’s Vision of
the Future Is Quietly Eclipsing the American Dream, saw it as a unifying power
that helped to produce economic stability, peace, and employment. However, low
turnout in the European elections and a persistent lack of identification by nation-
states’ citizens with EU institutions demonstrate that the integrative European
identity has yet to become a new unifying paradigm for Europe.

While early scholars predicted the future of Europe as a homogenous public
sphere, an alternative perspective dismisses the traditional view of the EU as
idealized and unattainable. These scholars argue that in pluralistic and diverse
societies, multiple publics jointly construct relationships with permeable
boundaries. Such societies allow for plural public spheres in which even minority
publics are able to cocreate public events, intervene in ongoing events, and
produce new social arrangements. In other words, the political integration of the
Europe of states has advanced at a more rapid pace than the social and cultural
integration of the Europe of citizens. As a result, the EU still remains “a case of
system integration and not a case of the social integration of citizens” [4. P. 40].

Today, the EU is extremely diverse and represented by a variety of opinions
on policies and issues contributed by governments and citizens in its member
states, ranging from the Nordic to Mediterranean and Central/Eastern European
countries. The European media landscape is diverse. Some media outlets serve as
carriers of dominant frames; others promote alternative opinions. There are three
categories of media in Europe in terms of media freedom, ranging from the most
developed countries (Scandinavian countries, Germany, etc.) to the countries
ranked low (Hungary, Poland, etc.), where there are growing attacks on media [10].

This assembly of public spheres poses a significant challenge for the EU that
has to adapt to the new realities and create a strategic vision that would promote
democratic deliberation and encourage participatory engagement on the part of
EU citizens.

The mediatization of the EU public spheres

There is a body of media scholarship arguing that the media should no
longer be considered a neutral mediator between citizens and government
institutions. Instead, the media is an active player that transforms politics by
acting in accordance with its own judgments and rules [11].

A relationship between the media and other social institutions that leads to
societal transformation is often referred to as mediatization [8]. Research suggests
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there is a system is considered legitimate when citizens accept stories praising its
merits and social order within an organized narrative framework. In this sense,
“the mediated reality becomes more important than the actual reality, in the sense
that it is mediated reality that people have access to and react to” [12. P. 238].

Thus, mediatization is often discussed as referring to the increased intrusion
of media logic on the operations of other social institutions via new rules imposed
by the media. The adoption of media logic by a political system produces a hybrid
of mediatized politics or “politics that has lost its autonomy [...] and is
continuously shaped by interactions with mass media” [11. P. 250]. Some scholars
even refer to “new social condition” created by mediatization when the “media
increasingly transgress the whole culture and society” so that “everything gets
mediated” [13. P. 224].

As applied to the EU context, the concept of mediatization helps us
understand the public sphere as a mediating infrastructure of debates of political
legitimacy [4]. Hence, mediatization should not be studied “in the narrow sense as
the impact of media on the operational modes of the EU political system, but, in
more general terms, to capture the transformation of the public sphere and the
changing conditions for the generation of political legitimacy both at national and
at European level” [4. P. 47]. As a result, the mediatized public sphere should not
be perceived as “the infrastructure for the mediation of EU representative politics
but as the place where the representative claims-making of the new transnational
elites resonates, meets with national (or other) counter claimants and informs
public opinion and will formation” [4. P. 40].

In the context of mediatized politics, European public opinion remains
fragmented and bound to national public spheres. Most EU-related information is
filtered through national and regional agendas and framed according to local
perspectives in privately owned news outlets. EU institutions often become the
easy scapegoat for poor decisions made by local governments in the national
media, thus helping them avoid public criticism.

While the EU uses social media for public engagement, its critics and social
activists use them to challenge the EU’s legitimacy. Scholars have observed the
potential of social media to alienate publics in modern societies and to incite “EU
contestation processes” [7]. Social media enable citizens to produce memetic
content reframing the original meaning of complex issues promoted by EU
institutions and agencies and turning political actors into targets of hate and
condemnation.

Issues with EU public outreach campaigns

Essentially, many EU public outreach campaigns lack properly designed and
executed communication strategies based on what Botan [14] defines as strategic
communication: understanding what various publics think and want rather than
focusing on message production. Below, I list several reasons why the EU’s
efforts to promote European integration and identity have proved unsuccessful.
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First, the EU has not been able to offer its members an attractive and
unifying identity narrative promoting European values. The European Commission
supported the “unity paradigm,” which often produced conflicting messages
because it “promoted unity and diversity at the same time” [15. P. 112].

Second, European integration has been driven by bureaucratic and political
elites who have monopolized the power to define what it means “to be fully
‘European’” [16]. Most elite argumentation is based on understanding Europe as
a public space with universal values. From this perspective, the advantages are
obvious and axiomatic, the shortcomings are often overlooked, and controversial
issues are rarely examined and addressed in public debate.

Third, the EU has failed to communicate its policies and ideas in a consistent
manner. Audiences in member states are often confused about the long-term
vision and goals of the European Parliament and other EU institutions. The EU
has repeatedly used several hegemonic narratives in its discourse (e.g., the Nobel
narrative, green Europe, etc.). None of them has been able to produce a solid core
message across Europe because of their narrow focus.

Finally, the EU institutions have failed to fully embrace the notion of
mediatized politics and adapt their communication campaigns to new mediatized
realities. The EU system of governance has yet to be fully integrated into the
ecosystem of the European media. For example, Trenz [4] argues that the
European Commission is reluctant to adapt to media logic and interlink its
policies and issues with the discussion items on media and public agendas. The
EU establishment chooses to communicate with journalists in a reactive way. This
reactive communication is often caused by preexisting mutual mistrust. For
example, instead of seeking a dialogue with journalists, the Commission often
looks for opportunities to criticize them for inaccuracies and negativity in their
reporting of EU activities.

Conclusions and future research

In the context of European mediatized politics, the idea of an integrative
European identity is unlikely to become a unifying power for the fragmented
citizenry in transitional societies, as it still appears foreign in terms of norms and
values. EU initiatives and programs often produce inconsistent and sketchy
messages that confuse local audiences and appear insincere. This article supports
Valentini’s (2006) observation that the EU’s inability to tailor its message to
different audiences mainly results from inadequate planning and coordination
among the EU institutions.

In addition, most EU-sponsored programs promoting democracy are filtered
and shaped by the media of nation-states. Fragmented media and audience
segmentation lead to multiple transgressions including the formation of new
public spheres, and growing ideological polarization. For example, in 2021,
national elections in Hungary, Poland and other European countries support anti-
immigrant views promoted by populist politicians.
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To respond to the challenges outlined in this article, the EU needs a new
strategic outlook. The cocreational paradigm of strategic communication is a
well-suited conceptual framework that ascribes primary power to the public in the
relationship with institutions in the context of mediatized politics [14]. Scholars
suggest a distinction between the basic mediatization and the reflexive
mediatization of political institutions [4]. In the case of basic mediatization, EU
political actors and institutions follow the agenda proposed by the media and link
media items to their own topics and issues. In the reflexive mode, the EU
mobilizes its internal resources to generate content for publicity and social media
users.

When applied to the European scenario, this article suggests that publics
within EU member states become the main reference point and the largest
interpretive community of EU messages. Following the model of reflexive
mediatization, the EU should become reflexive on the processes taking place in
the media environment and strategically inserts topics relevant to media and
public discussions. In addition, the cocreational approach prescribes that the
content of future EU programs should be determined through ongoing
communication with core and aspiring EU members. This involves providing full
information concerning EU programs and initiatives for timely public evaluation
and debate.
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AHHOTauMs. B KOHTEKCTE YyCKOPEHHOTO Pa3BUTHUSI HOBBIX MEHA U POCTA IIEKTPOHHOU
JEMOKpATHH MEIUaTU3aIMs Ka3aXCTAHCKOW TOJNUTHKH BHIXOIWT Ha HOBBIA 3Tall Pa3BHTHS,
OCHOBaHHBII Ha HU(POBBIX TEXHOJOTHAX. AKTYaJIbHOCTh aBTOPCKOTO MOAX0/A 3aKII0YaeTCs
B U3yYCHUHM COBPEMEHHOH MU(PPOBOM CTpAaTETHH Ka3aXCTAHCKOH MOJIMTHYESCKON KOMMYHHUKA-
UM ¥ BBIIBICHUH METOAOB BO3ICHCTBHUS MONUTHYSCKUX HMAPTHH Ha DJIEKTOPAT, MAHHITYJIS-
TUBHBIX Meaua(opM Ha OTHENbHbIE CETMEHTHI DJIEKTOpaTra co CTOpOHBI ommno3uuuu. [Ipen-
CTaBJICH aHAJIU3 OCHOBHBLIX CTPATCTUYCCKUX PECYPCOB MEAUATU3allUU MOJUTUKA U HUX BJIUA-
HUs. BEIIBIICHBI TEHACHIINN BIUSHUS MEINATH3AIMH Ha ITOJIMTHYCCKYIO JKU3HB 00IIecTBa U
paboty co creiikxonaepamu napTuii. CaenaHbl MOMBITKY MPOAHAIU3UPOBATh METOABI U (op-
MaThl TPAaHCMEIUHHOTO TOBECTBOBAHMS B COLMANBHBIX ceTaX MHTepHeTa 115 hopMUpOBaHUs
KOMMYHHKAITUH TOJTUTHIECKUX JIUAECPOB, TOCTPOCHUS COIMANBEHOTO M MTOIUTHIECKOTO AHATIO-
ra. B xauecTBe MaTepHaNoB HCCIICAOBAHNUS HCIIOTH30BaHbI TEKCTH H30UPATENBHBIX KAMITaHHUIHA
MapJIaMCHTCKUX U HE3apEruCTpUPOBAHHBIX HapTI/Iﬁ B Ka3aXCTaHCKHX COIHAJIbHBIX CETAX, I1O-
CTHI / MyOJMKAaNU B COIMATBHBIX CETAX BO BPEMs IIEPBBIX B HCTOPUH CTPAHBI IIpaiiMepH3 1
napiaMeHTCKHUX BbIOOpoB 2019 u 2021 .
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Introduction

In Kazakstan, last years the political life is changing dramatically. But the
growing activity of political parties are not completed with relevant media
strategies, tools and effects.

On the background of the changing role of the state in the context of political
transformation in Kazakhstan, new subjects of social policy are becoming more
active. Political parties, civil movements and NGOs are among them and they create
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a separate category of media communication. In order to manage stakeholder
relations effectively, the emphasis is placed on the systematic identification,
analysis and planning of communications, negotiation and influence on stakehol-
ders on social networks such as Facebook, YouTube, Instagram and Telegram.

Thus, the research question is: What are the main features of mediatization
of public policy in Kazakhstan?

The methodological basis includes modern theories in the spheres of political
science, communication studies, mediatization, journalism and PR. In order to
realize the set tasks, the narratives received during the monitoring of social
networks of parties and individual candidates in the pre/post-election period with
open access, were used. Methods of monitoring and analysis of social media using
the automated systems Alem Media Monitoring and Brand Analytics, content
analysis of the websites of political parties and unregistered movements were
applied.

The research material included the election campaigns of parliamentary and
unregistered parties texts in Kazakhstani social media, the posts / publications on
social networks during the first ever primaries in the country’s history and the
parliamentary elections of 2019 and 2021.

Mediatization of politics: Social media impact

According to the Kazakhstani political scientist R. Nurtazina, along with the
social relevance of the semantic information, the evaluative information is
substantial as well. It is the evaluative information that contributes to the
formation of public opinion. And this is already a lever used by the political forces
of society to achieve their goals [1].

The definition of the mediatization of politics was introduced for the first
time by the Swedish scholar K. Asp. He has defined it as a process of political
news broadcast by the mass media, focusing on the transformation of politics
under the peculiarities of the mass media. The mediatization of politics in political
communication studies means a set of interconnected information and communi-
cation phenomena and processes occurring both within the political space and in
the external environment, through public presentations and frames of political and
public meanings [2].

David L. Swanson and Dan Nimmo define the political communication as
“the strategic use of communication to influence public knowledge, belief and
action on political issues” [3]. They emphasize the strategic nature of political
communication by highlighting the role of persuasion in political discourse. Brian
McNair provides a similar definition when he writes that the political communi-
cation is “a purposeful communication about politics”. In McNair’s view, it also
includes all those aspects that develop “political identity” or “image” [4].

With the development of social media, the role of the politics mediatization
as an informational and strategic resource has increased dramatically. The fact
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that we are entering the era of the “omni-mediatization” is evidenced by the works
of the American media researcher S. Livingstone [5].

Social networks allow political parties and movements to manage voters
proactively: first, by defining the goal of interaction, and only then by selecting
the tools and format of communication for it. In turn, for society, along with the
advantages (prompt interaction, possibility of dialogue and openness on the part
of political structures), there are communication risks that complicate and destroy.
Firstly, parties use anonymous Telegram channels (given their brevity and
efficiency), which can be calculated by comparing the content and frequency of
publications, they have two main purposes: 1) to foresee the audience’s reaction to
any action and 2)to manipulate information by referring reliable sources and
public opinion leaders. The trend of political communications on Facebook and
YouTube in terms of influencing the electorate and the audience as a whole has
become transmedia storytelling, which allows integrating systems of rational and
sensory influence.

Secondly, the social networks have changed politics, because it has given
political polities and opposition movements a direct means of communicating to
their constituents and people — the opportunity to communicate directly with
politicians. This kind of informality may lead to information errors for the reason
that it is not subject to the “fact-checking processes as institutional journalism”
[6]. A relevant example is the civil case filed by the first deputy chairman of Nur
Otan Bauyrzhan Baibek against activists Zhanbolat Mamai and Inge Imanbayeva.
In the lawsuit, Baibek asked to recognize the information as untrue, discrediting
his honor, dignity and business reputation (the activists accused B. Baibek of
corruption and published a series of films with interactive storytelling on social
networks).

Deep mediatization of politics: Towards transmedia storytelling

Nowadays, mediatization of politics became more and more voter-centered.
The voter, through the points of contact, determines to what extent a given party is
“his own”, whether it reflects his views, whether he will be able to declare his
position through belonging to this organization.

Among the most effective tools of media communication with voters in
politics is storytelling. According to D. Boyle, the main task of storytelling in
political discourse is to explain the situation, make it easy to understand and,
consequently, make it believable. Thus, “every candidate in the 2008 presidential
race appears as the hero of at least one narrative tied to one of the nation’s key
issues: McCain and the noble warrior saga, Hillary Clinton and the story of the
American woman, Obama and the tale of the two races” [7].

In December 2020, in Kazakhstan, for the first time intra-party elections —
the primaries were held. These elections demonstrated that the candidates could
not build a strong and relevant to modern communication requirements image of
their organization, establish a strong long-term connection with their voters
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through self-identification, which is best built by the use of storytelling method in
communications.

In the era of social media the political discourse is changed. The traditional
storytelling does not works. Kazakhstani politician and public figure Amirzhan
Kossanov during the campaign for president of Kazakhstan in 2019 used similar
to American presidential election tactics. His trick was the profession of a
journalist, i.e. the role of a fighter for the truth. A. Kossanov used the model of the
“closeness to the people — a person who comes from the people”. Social network
users subsequently accused him of false opposition.

Since 2011s, in the times of deep mediatization storytelling became more
complex. Transmedia storytelling is a technique of telling a story across multiple
platforms and formats, using modern digital technology.

S. Emerson quotes H. Jenkins in “The Great Examples of Multi-Platform
Storytelling” that we live in transmedia, a globally connected world where we use
multiple platforms to connect and communicate [8]. Today, transmedia storytell-
ing is a theory that is finally beginning to find practical success.

The transmedia storytelling allows the interpretation of a story from an
individual perspective, opening the way for personalized reflection. The new
model of experiential transmedia storytelling is based on six fundamental qualities
of the digital environment: interactivity; immersion [9]; multisensory presenta-
tion; algorithm and information management; first-person perspective; natural
user interface.

An expert in the field of communications I. Kiriya believes that the processes
of mediatization of socio-political movements and civic activism, in particular,
occurring through the use of transmedia tools, are of great importance [10]. While
the state authority establishment is reluctant to use transmedia in an effort to avoid
the effects of participatory democracy, the transmedia storytelling is becoming the
main form of engaging audiences in political and social transformation.

In Russia, the projects of Alexei Navalny and the art group “Partizaning” are
the vivid examples of transmedia activism. In Kazakhstani practice, the oppose-
tionists Zh. Mamai from the Democratic Party of Kazakhstan and the leader of the
banned (unregistered) party in Kazakhstan M. Ablyazov’s Democratic Choice
of Kazakhstan are using similar models of transmedia storytelling. Unlike the
parliamentary parties “Ak Zhol”, “NPK” and “Auyl”, which have election programs
and specific tasks for implementation, as well as direction and electorate,
the opposition uses other channels and forms of influence (manipulation) through
social networks. The peculiarity of the work of two representatives is that one
(Zh. Mamai) communicates with the audience while in Kazakhstan, and the
second (M. Ablyazov) from France. Both candidates use the social justice model
of transmedia storytelling. The specificity of the dialogue with the audience
according to this model is to unite people through social networks (Facebook,
Instagram and Telegram channels), since congresses and gatherings easily may
turn into meetings and they are prohibited by law. The storyline and unfolding
of the story depend on the communication channel and the ultimate goal of
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influencing the audience. For example, Zh. Mamai (head of story: he is a positive
hero “opposition journalist and participant in the “December events”, but with
dubious initiatives. For anti-government actions and rallies, he does not receive a
prison sentence in comparison with other activists) who raises acute social issues
throughout his career, voices the most painful problems: bank credit, Chinese
expansion, the land of Kazakhstan, the state language, etc., manipulating the
consciousness of the average class of Kazakhstanis.

The same model is used by M. Ablyazov, (head of the story: he is a negative
character “fugitive banker and ex-politician”, but pursued by the law enforcement
agencies of the Republic of Kazakhstan and with loud revelations of Kazakhstani
politicians) he puts the construction of Utopia, the realism of which is added by
mixed facts and fakes about joint labor activities with the First President of the
Republic of Kazakhstan N. Nazarbayev. As a manipulative tool, Ablyazov tells
stories about a tough career, difficulties, desires to serve the country, its
prosperity, to provide a better life for the people, discrediting Elbasy, allegedly
hindering his efforts. People on social networks unite in groups based on a
common desire to live in Utopia, not paying attention to the fact that information
is presented in the form of rumors that are transmitted in word-of-mouth through
the Telegram channel “Uzyn Kulak” (“Long Ear” in translation from Kazakh),
blindly following Ablyazov’s policy and identifying themselves with him, trying
on his role and events.

Both politicians have an impressive number of followers and friends on
social networks (hidden in the settings), so the speed of distribution, audience
response and reach is high.

The trend of transmedia storytelling is the visual stories in the format of
investigative films. The plot is based on the conflict of good and evil interests.
The acting authorities play the role of the evil, and an opposition activist, standing
up for justice and trying to open people’s eyes to the glaring injustice, plays the
role of the good. The culminating moment is the “unmasking” scene, the
presentation of archival documents about illegal real estate or parallel business, as
well as the property or financial condition of close relatives. Fragmentary videos
are published on Facebook, gaining popularity and comments, generating a new
format of stories already in the official mass media. As a rule, official denials
began to take place after the scandalous film by Zh. Mamai about the first deputy
chairman of the “Nur Otan” party B. Baibek [11].

The author of “Media Communication. An Introduction to Theory and
Process”, James Watson emphasizes that regardless of whether the information is
factual or fictional, it must be assembled into a narration because when stories are
told, regardless of their format and genre, meanings are created and conveyed
[12].

The past parliamentary elections of 2021, as well as the primaries that
preceded them, revealed an important problem: the vast majority of political
organizations begin their activities six months before the political campaign, when
there is already a fierce competition. This is a result of the fact that a party
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strategy is not established. As a result, we see a lack of solid organizations that
know their voters and are familiar to them. A similar situation occurred in the
parliamentary elections of January 10, 2021, when in a short time “revived” or
reformatted the direction of several years work of dormant parties (“Birlik” and
“KNPK”), and also returned “to the stage” of ex-politicians. Identical without
“self-identity” organizations brought only informational noise in voter’s head,
leaving him in uncertainty.

As a consequence, in Kazakhstan there is an insufficiently developed
political communication, the absence of a systematic dialogue between parties and
voters, as a result, a surrogate opposition is growing, digital democracy risks
becoming uncontrollable, social networks are becoming a tool for manipulating
public consciousness. A problematic feature in the differentiation of political
organizations is their one-sided anti-positioning of the existing power. In practice,
organizations do not have another articulated advantage or message that would be
relevant and understandable to potential voters.

Thus, as the main characteristics of transmedia storytelling in politics should
be considered the obligatory presence of a story on a current topic (conflict of
interest) and the interpretation of story through the prism of the author’s perception.

Conclusion

In Kazakhstan, omni-mediatization became the core strategy for political
parties and opposition movements. The transmedia storytelling should be
recognized as a promising direction of their strategies. The main advantages of
this communication technology are that it becomes possible not only to create the
effect of “self-identification” with his party and participation of the voter, but also
to involve them in active interaction, to create a both real and virtual reality that
combines online and offline contact of parties and society. Politics becomes more
open, accessible and “close” for each of the social groups.

The social media, coupled with the competent use of various storytelling
models, play a key role in mobilizing voters, as stories appeal to the values and
emotions of their target audiences, achieving a lasting emotional connection
between them.

The transmedia storytelling as a tool in social and political communication,
which is based on the principle of influence, audience mobilization and
manipulation both in virtual reality and in the space of public politics in the form
of opposition protest activities. However, the storytelling method in Kazakhstani
public politic is underdeveloped or applied incorrectly, which significantly
hinders party branding and quality management.

In terms of communication risks, social media in Kazakhstan fosters an
uncontrolled flow of information for voters and the growth of populist statements
by political parties. Unregistered movements, in the absence of official party
programs, use storytelling to manipulate, implicitly shaping the values, norms and
behavioral patterns of citizens.
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Thus, the main features of mediatization of public policy in Kazakhstan are

paternalistic format of interaction and politics through social media (protection of
society from surrogate opposition), activation of e-democracy and the growth of
digital platforms for interaction between political parties and the electorate, taking
into account the specifics of the content.

[11]

[12]
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Abstract. The theory of mediatization focuses on discussions on the intertwining of the
media with social institutions such as politics, family and religion, influencing and being
affected by these structures. In general, mediatization refers to the social and cultural process
in which a field or institution becomes to some extent dependent on the logic of the media
(Hjarvard, 2011). Hjarvard draws attention to the processes of mediatization as a concept by
cultural and social phenomena through the media, and their symbolic content is more or less
under the influence of the media. The media is determinative on the fictional world with it
produces and, on its audience (consumers). It influences, directs and shapes them through the
discourse it produces. Mediatization is an important issue in the context of media literacy and
especially transmedia methods. Because transmedia content practices and methods increase
the mediatization effect and affect the orientations of the individual and society, especially
when it comes to inadequacy in the context of media literacy. Therefore, this study focused on
the awareness of the audience (consumers) about transmedia applications. It is seen that the
studies conducted in the field of transmedia have developed in terms of content production
methods, strategies and audience engagement. It is understood that there are not enough
studies on subjects such as audience impacts or audience awareness. In this context and in this
study, the competence of multimedia viewers who use social media and follow a traditional
media tool to understand and be aware of the content transitions between different media tools
has been examined. The television channel was chosen as the traditional media medium for
the research study due to its widespread viewing.

Keywords: transmedia storytelling, media audiences, social media, convergence, Turkey,
Ukraine
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AnHoTanus. Tema TpaHcMenua CTaHOBUTCS Bce Ooliee aKTyallbHOW JIJISl COBPEMEHHBIX
WCCTIEIOBAHNN Me/Ina KaK ¢ TOYKH 3PEHHS ITPOU3BOJICTBA KOHTEHTA, Tak U ayautopuu CMU.
Pa3BuTHE HOBBIX MEIMIHBIX TEXHOJOTHUH HM3MEHWIO PACHpPOCTPAHEHHE KOHTEHTAa B cdepe
MacCCOBBIX KOMMYHHKAIIMHA, a TaKXKe e€ro BIUAHWE Ha Jrojied u o0mecTtBo. CeroHst Mbl Mpo-
JIOJDKAEM TIOJTyYaTh U TEHEPUPOBATH COIMAIBHBIC CMBICIBI, HMCIOIINE KOMMEPUECKHE, TIOTH-
TUYECKUE WU CONMANILHBIC TIEITH, MTPAKTUIECKHU OT JIF0OOTO CpPeIcTBa MacCOBOM MH(OpMaIiu
C Pa3HBIM COJIEpKAHUEM MOCPECTBOM UMEHHO TPaHCMEAUHHOTO MOoBeCTBOBaHUs. [IpoBeneH-
HBI TEOPETUYCCKUN aHAJIN3 TI0Ka3all, YTO UCCIEIOBaHUSI B 00JACTH TpaHCME/Ha, pa3BHUBa-
JINCh MHTEHCHUBHO C TOYKHU 3PEHUS METOJOB MPOU3BOJCTBA KOHTEHTA, CTPATETHA M B3aMMO-
JeiictBus ¢ aynutopueid. OTHaKO BOTIPOC BIMSIHUS ayJUTOPUN MU OCBEIOMIICHHOCTH aylIu-
TOPUM W WX B3aUMOOTHOIIEHUS C TPAaHCMEIUHHBIMA HCTOPHUSIMHU SIBIISIETCS HEIOCTATOYHO
W3y4YeHHBIM. J[aHHOE WCCIeIOBAaHWE HAIPABJICHO HA BBISIBJICHHE OCBEIOMIICHHOCTH ayJIHUTO-
pYY ¥ IOTpeOUTENel 0 COeP)KaHUH TPAHCMEANMHBIX UCTOPUM B KOHTEKCTE MeIUarpaMoTHO-
CTH, 0COOEHHO B KOHTEKCTE HCITOJIL30BAHMS TPAJUIIMOHHBIX ¥ HOBBIX MEIlda B COMOCTaBH-
TEJIHFHOM acIleKTe (TypEelKO-YKPanHCKHE IMapalIeiH ).

KuaroueBble cioBa: TpaHcMeIUHHOE MOBECTBOBAHWE, MEAUMHAS ayJUTOPHS, COLAAIb-
HBIE Menna, KoHBepreHuws, Typrus, Ykpanaa
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Understanding the transmedia audience (or consumer)

In general, media professionals, as content producers, have sufficient
equipment and knowledge about transmedia applications. They have method and
strategy skills on issues such as content production, content reinforcement with
cross-media applications, presenting complementary content with different media
tools, ensuring participation and experience. However, when the studies in the
field are taken into account, there are not many studies on the level of awareness
of the audience about reaching them through different media and transmedia
methods. This aspect of the study is expected to contribute to the field.

According to Scolari (2009), on whose views we base our study in the
context of the media consumer, there are three types of media consumers [25].
Such consumers can also be considered as a chronological perspective on the
media and the development of the media consumer. In this sense, the media
consumer of the first group is the consumer of a single text. In the second group,
there are users of a certain channel. These consumers consume every single text
transmitted through a channel.

Transmedia consumers are in the third group. Transmedia consumers are on
the move between channels and platforms where the story is presented. They do
not limit themselves to only a part of the story and try to capture all the narratives
and texts to explore the world of the story [7].

With the development of social media usage habits of viewers who follow
traditional media tools, media consumption behaviors and tendencies are also
changing. Today’s media consumers may not have sufficient awareness of the
transmedia content they are exposed to while following many media content with
different mass media (Figure 1). In addition, if the watched content redesigns the
perception of reality, this issue becomes even more important.
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Single text
consumer

Single media consumer

Transmedia consumer

Figure 1. Types of Media Consumer and Transmedia Consumer
Source: [25.P.597]

Research problem and methodology

The study seeks answers to the following two fundamental questions:

a) Do social media users have an idea about the fictional nature of the media
contents they follow daily?

b) Do social media users have awareness about transmedia contents and
applications?

Within the scope of the research, the quantitative research method was
preferred. The answers given by people who both have social media accounts and
watch television were evaluated as research data.

The questionnaire form of the research, in which the trend and behavior data
on media use was also obtained, was shared online. In order to get the views on
Transmedia awareness, which is important for the subject of the research, and to
generate data, some suggestions were made to the participants with a Likert scale
and their opinions were asked.

The awareness levels of the participants were questioned on the subjects in
the scale consisting of 13 randomly ordered items.

Social media users are analyzed transmedia awareness level trough the
Turkish-Ukrainian perspective within different media and different cultural
contexts with the propositions in the Likert scale.

In the study, in which the awareness levels of the subjects with different
characteristics such as age, gender and education, regarding transmedia content
were examined, the awareness levels of the participants were also obtained
according to the social media networks they used.

The research includes only a limited observation based on the comparison of
two media consumption areas and two countries. It is expected to be a source for
future transmedia audience research.

Findings

The answers of the participants in the research were evaluated and the data
of 561 people from Turkey and 356 people from Ukraine were taken into account.
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Considering the participant profile; 76.5 percent of the participants from Turkey
and 52.8 percent of the participants from Ukraine are women. The proportion of
male participants in Ukraine is 45.2%, higher than the participants in Turkey.
While the majority of Ukrainian respondents are in the age group of 15-19, 34.58
percent of respondents from Turkey are in the age group of 40-49. It is seen that
the participants from Turkey are mostly at “University (3—4 years), Higher
Education (3—4 years)” and Postgraduate levels. Respondents from Ukraine were
found to focus on “Full secondary education (1012 years)”.

Within the scope of the research, particularly, with the 8th question, on
which the Likert scale was applied, the opinions of the participants on the reality
and propaganda power of the contents in these media channels were taken and
their awareness levels on transmedia content practices in both media areas were
questioned.

Although many results have been obtained, the following findings have been
reached when we evaluate some data in terms of our subject:

— Turkish viewers watch television at a higher rate than Ukrainian viewers.

— It is understood that the media consumers of both countries have a similar
tendency in their use of social media.

— When a comparison is made between both countries, it is understood that
media consumers in Turkey are more dependent on social media as they are on
television.

— The proposition “Television is a propaganda tool” was accepted for media
consumers in both countries.

—1It is understood that Turkish media consumers agree more with the
proposition that television is a fiction than Ukrainians.

— Media consumers in both countries largely agree with the proposition that
television and social media are used to promote certain ideas in public.
Accordingly, both countries emphasize that there is a serious transition between
media consumers, television and social media, and real life.

One of the scale statements in the research form, “I come across different
types of content on television and social media to support certain ideas” is an
important proposition for our study. It is useful to make some determinations by
comparing this expression with other scale expressions. In this context, if an
evaluation is made on people who “agree” or “disagree” with other propositions,
the participants mostly state that they encounter different types of content on
television and social media to support certain ideas. The view that certain thoughts
are expressed with different types of content in media environments and tools was
put forward by the participants. Awareness is high.

Discussion and conclusions

Within the scope of the study, by taking the opinions of the participants, the
effects of the contents in television and social media, which are different types of

KYPHAJIMCTHUKA. ITPAKTUKA: TPAHCIPECCHUSI TPAHCOUT'YPALIN 701



Bilgili C., Goroshko O.1. 2021. RUDN Journal of Studies in Literature and Journalism, 26(4), 697-704

media, in terms of reality/fiction, propaganda and their power to direct life, and
participant levels of transmedia awareness were questioned.

The issue of “awareness” even gains more importance within the context of
mediatization and media literacy, especially considering the effect of the
transmedia storytelling method, in which certain ideas and trends are marketed, on
the media consumer.

The people participating in the research have a very high opinion that the
different types of content they follow on social media and television are organized
in order to support a certain thought.

However, this awareness should not be considered as having knowledge
about “Transmedia” and being aware in this way. With this study, it can be argued
that only the participants’ awareness of exposure to transmedia applications is
high. In addition, it is seen that the participants have a high awareness of the
power of television or social media content to be fiction, contain propaganda and
direct their life and thinking.

Within the framework of the research, the participants were also asked
whether they encountered an idea presented by a TV program (series, news,
entertainment program, etc.) in their social media posts. At this stage, it is targeted
to understand the awareness of social media users on social media of transmedia
content in the context of media convergence, regardless of content type. While
46.7 percent of the participants from Turkey gave the answer “Largely agree”, this
rate was 23.3 percent for the participants from Ukraine. Respondents from Turkey
seem to have a higher level of awareness of transmedia content.

This research shows that the influence of transmedia in the context of
mediatization is great. However, this study should be considered as a pioneering
study for transmedia awareness research.

In the context of media literacy and mediatization in terms of our subject, it
is predicted that studies on the awareness of media consumers will become more
and more important, especially considering the impact and prevalence of trans-
media applications in terms of constructing reality and placing certain thoughts.
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Abstract. The article analyzes some trends in the dynamics of deep mediatization
processes. The phenomenon of “saturation” of standard formats for presenting news with
unexpected references, which transform the communication system, is revealed. For the
correct interpretation of the discovered phenomena, the concept of “hypermedia” is used as an
aspect of deep mediatization of the relationship between the company and its stakeholders.
The model of recursive communication is concretized. The central point is the thesis about the
self-applicability of the recursive method of studying the communication field. The influence
of digital platforms algorithms on the daily practices of users has been investigated. The
conclusions are formulated from an ecological point of view, highlighting the importance of
creating an effective environment for corporate relations. The author believes that the
transition to trans-disciplinary methods of researching the problems of deep mediatization in
the digital era is inevitable. The role of philosophical reflection in determining the key areas
of research is especially emphasized.
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algorithms, corporate news, transdisciplinary methods

Contflicts of interest. The author declares that there is no conflict of interest.
Article history: submitted: May 15, 2021; accepted: June 1, 2021.
For citation: Sharonov, D.I. (2021). Hypermedia and recursive mediatization of the

corporate news. RUDN Journal of Studies in Literature and Journalism, 26(4), 705-712. doi:
10.22363/2312-9220-2021-26-4-705-712

© Sharonov D.I., 2021
This work is licensed under a Creative Commons Attribution 4.0 International License
= https://creativecommons.org/licenses/by/4.0/


https://orcid.org/0000-0002-0919-1128

Sharonov D.I. 2021. RUDN Journal of Studies in Literature and Journalism, 26(4), 705-712

F'Mnepmeaua u pekypcuBHas megmarusauus
KOprnopaTuBHbIX HOBOCTEM

A.A. llaponos

Mockosckuii eocyoapcmeennutii yHugepcumem umeru M.B. Jlomonocosa,
Poccuitickas @eoepayus, 119234, Mockea, Jlomonocoeckuii npocnekm, 0. 27, kopn. 4
<0 Dmitrij.Sharonov(@gmail.com

AHHOTanus. B craThe aHaMM3HPYIOTCS HEKOTOPBIE TCHICHIINH JHHAMHKH IIPOIICCCOB
riry0oKo# MenuaTtn3anuu. BrisBieH (eHOMEH «HACHIICHHS» CTAaHIAPTHBIX (OPMATOB ITOa-
YW HOBOCTEH HEOXHJIAHHBIMU CCHUTKaMH, TPaHC(HOPMUPYIOIMIUMHU CUCTEMY KOMMYHHKAIIHH.
s KoppekTHOI mHTepHpeTaniy 00HAPYKCHHBIX SIBICHUN HCIIONB3YETCS MOHATHE «THUICp-
Menay KakK acreKT ITyOOKOH MeAnaTH3aluy OTHOIICHNH MEXITy KOMIIAHUECH U €€ CTEHKXOI-
nepamu. KoHkpeTusupyercss MOAEIb PEeKypCUBHOW KOMMYHHUKAIUH. LIeHTpalbHBIM MOMEH-
TOM SIBIIICTCS TE3UC O CAMOIIPHMEHHMOCTH PEKYPCHBHOTO METOZA MCCIEIOBAHUSI KOMMYHH-
KaMoHHOT0 NoJst. ViccnemoBaHo BIMSIHAE aTOPUTMOB UQPPOBEIX MIATPOPM HA MOBCEITHEB-
HbI€ NPAaKTUKU TOJIb30BaTeneld. BriBoabl chopMyTupoBaHbl ¢ HKOJIOTHUECKON TOYKH 3peHus,
MOYEPKUBasi BaXHOCTh cozfaHus 3()PeKTUBHON cpeabl A KOPIOPATHBHBIX OTHOIICHUH.
ABTOp CUHTaeT HEHU30CKHBIM ITEPEeXO0d K TPAHCIUCIUILIMHAPHBIM METOAaM HCCIECIOBaHII
mpo6isieM riryOoKoi MenuaTu3auuy B HUGpoByIo 3moxy. Ocobo noguepkuBaeTcs poib (Huio-
co(ckoii pediekcun B oNpeieNIeHnN KITFOUEBbIX HAMIPABICHUI HCCIIeIOBaHUH.

KnroueBble cjoBa: riry0okast MeuaTH3aIMsA, THIEPMENa, PeKyPCHBHAs KOMMYHHKa-
1¥s1, TU(POBBIC TIAT(GOPMEI, AITOPUTMBI, KOPIIOPATUBHEIE HOBOCTH, TPAHCIUCLUILIHHAPHBIC
METO/IBI

3asBienne o KOHGIUKTe HHTePecOB. ABTOD 3asBIIsET 00 OTCYTCTBUU KOH(INKTA HH-
TEPECOB.
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nuu — 1 mronsa 2021 r.
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posenenue. XKypuamuctuka. 2021. T. 26. Ne 4. C. 705-712. doi: 10.22363/2312-9220-2021-
26-4-705-712

Introduction

Against the backdrop of the COVID pandemic, the impact of media and
technological change has highlighted some new trends in corporate communications
strategies. Many companies had to move to a business model that worked entirely
online. These challenges imply a senior management’s willingness to face any
unexpected turns in order to remain competitive. At the same time, researchers of
mediatization processes pay comparatively less attention to this issue.

Mediatization has become an influential concept over the decade. It high-
lights the process of cultural changes that accompanies with the deep penetration
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of the media into various social domains. And more important — “many practices
are now entangled with digital media, and the algorithms they are based on
involve a new kind of recursivity. Human practice, when incorporating digital
media and their infrastructures, leads to a continuous processing of data, which in
turn is the basis for adapting these media” [1. P. 110].

Currently, digital ecosystem standards imply multilevel schemes of “organi-
zation”, “configurations of configurations” by A. Hepp, and corporate business
models are primarily based on the monetization of user data. On-demand search
technology provides the digital platform with the ability to track the trajectory of a
unique user and automatically rank his or her search results according to
previously defined preferences. The world in its digital perspective seems to be
compressed into complementary generic object types — data structures and
algorithms that filter data streams. But how do the recursive properties of digital
ecosystems transform corporate practices into ambivalent hyper modes?

There is a micro-segmentation effect known as an “echo chamber”. The term
“echo chamber” refers to a situation in which only certain ideas, beliefs, and
sentiments are shared, such that those inside the echo chamber encounter only
information they already agree with. The algorithms filter out incompatible
information and create a bubble of like-minded resources [2]. Falling into a
recursively closed circle of self-justified prophecies, media audiences are forced
to delve into specific thematic priorities. But this is only one side of the issue. The
opposite is the possibility of risky actor strategies to overcome domain boundaries
and access wider communication spaces due to situational switching of network
configurations. The recursive aspect of deep mediatization thus also includes
special hyper — states of communication systems.

The purpose of this article is to propose a recursive model for interpreting
corporate news. The familiar concept of “hypermedia” has been revisited as an
analytical frame of reference, reflecting radical shifts in digital transformation
processes.

These introductory remarks allow us to put forward hypothesis H1.: Reappli-
cation of corporate agenda frames in ambiguous contexts is likely to lead to ad
hoc switching of network domains, echoed by serious public resonance. RQI:
What is the essence and mechanics of these phenomena? RQ2: What transfor-
mations in the conceptual thesaurus of communication disciplines will require for
their correct interpretation?

Methodology. This study systematized theoretical generalizations of the
corporate agenda’s over-saturation effect in ambivalent situations. Case study
method has used.

The Issue

Following the example of Google, it is possible to reveal some strategies for
deep mediatization of corporate news. The Google search engine occupies over
70% of the world market. Thus, on-demand search advertising is based on the
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ability to better understand what is most important to the target audience. In
addition, the cost-per-click approach allows for much more accurate tracking of the
relationship between the cost of an ad and its competitive advantage. Such services
are sold only through an auction system governed by the rules of the digital
platform. These guidelines are used to determine how Internet users interact with
advertisers on a two-way marketplace that is technologically powered by Google
Ads.

On March 30, 2021, Marshall Weil, Product Manager of the Privacy Sandbox
project, posted a message about the start of a test period for the FLoK tracker, a new
web technology Federated Learning of Cohorts. Google has raised some concerns.
It was declared that many publishers rely on cookie-based advertising to support
their content efforts. Cookie blocking was already spawning privacy-invasive
workarounds (such as fingerprinting) that were even worse for user privacy.
Google announced that blocking third-party cookies outright without viable
alternatives for the ecosystem was irresponsible, and even harmful, to the free and
open web [3].

The technically complex text is addressed exclusively to interested business
and expert communities. But the scale of the subsequent resonance in the general
public was incommensurate. The arguments put forward by the company and the
declared practical intentions excited the entire advertising world and went far
beyond the technical issue. Points of view ranged from incantations like “Google,
please don’t do this” to claims that we “have not seen so much craziness in the
10-plus years.” Analytics markets were overheated, with some Google partners
receiving triple-priced offers from agency holding companies, private equity
funds and tech rollup firms around the world.

Partly the excessive reaction from business and the Internet community to
the tech leader’s initiative stems from the widespread adoption of his technology.
Google Chrome is the internet’s most popular web browser. But the diligence of
the mainstream media in translating technical terms into everyday language is
symptomatic. “The Economist” explains, that few people outside the advertising
industry will mourn the death of third-party cookies. These are snippets of code
placed on people’s browsers that allow advertising companies to track them
around the web, gather information about them and then flog products to them
based on their interests. Google claims that semi-anonymity of FLoK technology
is more protective of privacy than third-party cookies, which track specific users,
but still 95% as effective at getting users to click on ads [4].

Instead of letting advertisers track the browsing history of individual users,
as with cookies, FLoC groups similar online activities into numbered “cohorts”,
each containing thousands of such users. Semi-anonymity here means the hidden
use of the so-called “dark patterns”, about which the user is not informed and
which he cannot turn off on his own. It may be difficult for Google to prevent
people from grouping in a system according to characteristics they want to keep
secret, such as race or sexual orientation. From a philosophical point of view,

708 JOURNALISM. PRACTICES: TRANSGRESSIVE FORMATS AND FOCI



laponos /I 1. Bectuuk PYJIH. Cepust: JIutepatypoBenenue. KypHanucrtuka. 2021. T. 26. Ne 4. C. 705-712

The Economist talks about the possible blurring of the border between the public
and the private. Even a simple hint of such a possibility can alert any user.

Obviously, simply blocking third-party cookies will lead to new solutions
from the ad technology industry. One of the ploy the Google is trying to prevent is
fingerprinting. That’s the generalized term for ways that websites can identify you
through little data signals that leak out of your browser when you visit a site.
Company has declared that FLoC is a lot better than the current status of third-
party cookies that directly identify you anywhere you go on the web. But “better
than the worst” is a low bar, and it’s hard to know yet whether FLoC just clears it
or vaults way over it, popular tech resource “The Verge” suggested [5].

Google has a long history of following the roadmap for implementing the
new standard. Like most Internet applications today, FLoK is being developed
openly and is part of a process of engagement other browser vendors. A detailed
discussion always presupposes putting forward proposals, criticism, counter-
proposals and good faith efforts to make the Internet better as well. Back in January
2020, the company announced to the Internet community its determination to find
generally acceptable options for ensuring the security of personal data. It was
declared, that with continued iteration and feedback, privacy-preserving and open-
standard mechanisms like the Privacy Sandbox can sustain a healthy, ad-sup-
ported web in a way that will render third-party cookies obsolete [6].

However, a year later it turned out that it was not possible to attract
competitors to the project. Thus the statement of the testing period has become
most important corporate news and innovation for the advertising domain. An
avalanche of protests and negative comments on this issue was poured through the
narrow professional framework, leaving behind only an unhealthy hype in the
analytical services market. Similar examples of promotional behavior during the
same period can be traced to other megabrands. All of these cases involve a
common element — a positional statement of the company which contained an
appeal to public opinion.

First, news of Bruce Springsteen’s arrest for DUI did not surface until
February 10th and as more details arose, the story became more confusing. Jeep
said in the statement at the time they were right to suspend their Super Bowl ad
until the fact is established. Springsteen’s message of community and unity was
more relevant than ever. Like the message that drunk driving can never be
justified as well [7].

Volkswagen of America has announced that it will not change the name to
the Voltswagen. The renaming was conceived as a Fool’s Day announcement,
highlighting the launch of the all-electric ID.4 SUV and signaling the company’s
commitment to providing electric mobility for all. There was also a promise to
provide additional information on this matter [8]. But then only bewilderment and
apologies followed.

Finally, Nike filed a lawsuit alleging that MSCHF was misusing Nike’s
trademarks. There is already, as it were, evidence of significant confusion and
blurring in the marketplace, including calls for a boycott of Nike in response to
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the launch of MSCHEF’s Satan Shoes. Which was based on the erroneous
assumption that Nike authorized or approved this product [9]. Thus the original
media format, based on celebrity testimony, an outrageous fashion product
(Satan’s Shoes) or an awkward attempt to joke with the brand name (Voltsvagen),
was radically switched and shifted towards noisy public debates.

The author insists that an adequate understanding of the sequence of these
unusual cases involves the occupation of the superior meta-position of
observation. Here public understanding of the of the company positioning is
formed in a reflexive loop. The recursive circle, unfolding the media frames into a
practical perspective, re-enter them into the very same figurations from which
they were derived. “The news twisted the internet into knots” — one of the many
commentators wrote. “What enter a reflexive loop are not physical stimuli, things,
or messages as seen by an external observer, but challenges to or constraints on
someone’s understanding, — Klaus Krippendorft insisted. — I will call these
‘objections’ from the medium of a loop’s embodiment. Objections say no’ to
someone’s construction of reality when the expectations that derive from a
construction are incommensurable with the experiences resulting from one’s
actions” [10. P. 83].

Similar to the operation of the “uncertainty principle” in modern physics, an
attempt to test the threshold of ambivalent situations leads to spontaneous
symmetry breaking. And the multiple echo reflections of public arenas recursively
transformed the company’s effective environment into a hyper-mode. The third-
party publics raised the stakes and set disjunctive discursive agendas to alter
defensive strategies used by corporate newsmakers.

Discussion

From widespread point of view mediatization means that other institutions
are influenced by the working practices and preferences of the media, and that the
media thus crucially shape the environment and operating conditions for other
institutions [11]. This approach includes a distinction between several ideal types
of media relations strategies: provision, promotion, and co-optation. Each line of
work includes specific tasks and tools in different contexts of an unpredictable
corporate environment. The rule of thumb for any corporation is economic
rationality. But negative coverage of corporate matters can reduce profitability or
cause reputational damage.

Designing and delivering media events at the right time and in the appropriate
format is one of the key aspects of the corporate newsmaker’s protective job [12].
We assume that these three strategies often work not sequentially, but in parallel,
situationally shifting media frames towards more advantageous discursive
positions. Hypermedia mode reverses the flow of corporate news through feedback
loops within the communication circuit by roundabout ways. Then it becomes
possible to connect different elements of recursive model through the effects of
“switching” network domains. The dissimilar discursive “configurations of confi-
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gurations” build up in layers, constantly referencing each other. In all the cases
considered above, the positional statements of the companies were calculated for
additional public resonance and continuation of the discussion.

Conclusion

First of all, “imperative Internet usage complicates communication and
exacerbates its non media effects and their assessment” [13. P. 89]. Uniting ties,
configurations and narratives of heterogeneous domains into a single whole, the
paradoxical effect of recursive mediatization requires its philosophical reflection.
The concept expands fractally by referring to itself: deepening the process means
formation of higher observation meta — positions. The hyper-dimensions of deep
mediatization concept need further elaboration based on transdisciplinary
empirical research as well.

Then, the problem requires more comprehensive review, including the
recognition of media formats that provoke network domains switching. Practice
shows that a new type of “hyperlinks”, combining incompatible meanings, is
really capable to transform corporate news strategies in uncertain situations.
Corporate news agenda remains a significant indicator of change in the age of
deep mediatization.
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Abstract. The paper emphasis is made on corporate mediatization process conceptuali-
zation, which role is of high importance in Russia, because it influences sociopolitical situation
on a legal basis, creates a form of business corporations’ citizenship. The concept reveals a
changing role of corporation in sociopolitical relations: due to encompassing corporate
communication technologies it becomes necessary to meet communities’ expectations,
sociopolitical, socioeconomic, ecological issues. Thus, sociopolitical sphere mediatization in
the context of complicating media discourse forms the situation when the modern business
organization should become a corporate citizen giving a boost to societal development, well-
being, confidence-building.
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AnHotaums. [IpunepxuBasch COLMAIbHO-KOHCTPYKTHUBUCTCKOTO MOIXOAA, aBTOPHI
paccMaTpuBalOT MEAMATHU3ALMI0 KaK HOBYIO (popMy couMaiu3aluy oOIIecTBa IyTeM pac-
IPOCTpaHeHUs] HHPOKOMMYHHKAIIMOHHBIX TEXHOJOTUH, BIUAIOIIMX HAa BCIO CHCTEMY OOIIe-
CTBEHHBIX OTHOIIEHUI. OCHOBHOE BHUMaHHE B CTaThe yIENsIeTCs NMPOLECCy KOPIIOPaTUBHOM
MeANaTH3aNH, KOTOPEIH BKITIOYAaeT B ce0sl H3MEHEHNE POJIM KOPIIOPAIIMH B CHCTEME COIH-
ANBHO-TIOJIMTUYECKUX OTHOIIEeHWH. KoprmopaTuBHas MeauaTusanus CTUMYJIHPYET GOpMHUPO-
BaHUE CHUTYyalllH, KOTJa KOMIAHHS TPaHC(HOPMHPYETCS B KOPIOpAIMIO-TpaKIaHnHa, 3a00-
TSIYIOCS] O KaYeCTBE )KHU3HU PA3IMIHBIX TPYII OOIIECTBEHHOCTH. MITOTOM SIBISIETCST DBOJIO-
UM KOHUENIMH KOPHOPAaTHUBHOM COLMAIbHOW OTBETCTBEHHOCTH: COBpPEMEHHas Ou3Hec-
OpraHu-3allisi — 3TO WIEH 00mecTBa, KOTOPHI BHOCHT CYIIECTBCHHBIH BKJIaZ B 0OIie-
CTBCHHOE Pa3BHUTHE, OJIATOCOCTOSTHIE U POPMUPOBAHHE aTMOC(EPHI TOBEPHSL.

KaroueBble ciaoBa: CTPATETUYCCKNE KOMMYHUKAIINU, KOPIIOpATUBHAaA MEIWaTH3allNA,
KOPIIOPAaTUBHOC I'PAXIAHCTBO

3asBiaenne o KOHPINKTEe HHTEPECOB. ABTOPHI 3asBIITIOT 00 OTCYTCTBUH KOH(]IHMKTA
HWHTEPECOB.

Hcrtopus cratbu: noctynmwia B penaknuio — 10 mapta 2021 r.; mpuHsiTa K myOnmka-
muu — 1 uronsa 2021 r.

Jast uurupoBanusi: Sharakhina L.V., Achkasova V. A., Azarova L.V. Mediatization of
Russian companies in the framework of corporate citizenship // Bectauk Poccuiickoro yHu-
BepcuteTa Apyx0bsl HapomoB. Cepus: Jluteparyposeacuue. Kypuamuctuka. 2021. T. 26.
Ne 4. C. 713-721. doi: 10.22363/2312-9220-2021-26-4-713-721

Introduction

The growing process of postindustrial society transformation involved
business, governmental activities and their communication practices. The SaRS-
COVID-19 outbreak in a case of well-established communication and IT-infra-
structure forced reshaping of public relations towards symmetrical two-way model
[1]. In such cases we are stating the deepening mediatization of social practices.
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We stick to socio-constructivist approach and review the mediatization as a
new form of socialization by information and communications technologies,
influencing the whole system of social and sociopolitical relations. An effective
system of communication between media and non-media actors is observed as its
result.

Russian companies with socially responsible practices based on their corpo-
rate and local governments’ visions without much attention to public interests
usually don’t possess well established two-way communication frameworks with
local publics. In cases of effective strategically based mutual communication of
business and people of companies’ presence territories, we esteem such companies
as citizens, taking actions responding to local needs, creating the constellation of
individual and corporate actors. Thus, we review a phenomenon of mediatized
society supported and often created by corporate citizens.

The research purpose of the present article is to develop corporate
mediatization phenomenon conceptualization illustrated by its influence on
Russian companies’ corporate responsibility programs.

Research methodology: complex analysis of empiric data (case study, 11 in-
depth interviews, content of the social programs concepts and social reporting of
companies, the results of secondary research, etc.). The most important principle
was a comprehensive analysis of empirical data based on social programs
conducted by Russian corporations and the results of their implementation.

Communicative figuration as the conceptual framework
of corporate mediatization

Development of corporate citizenship and corporate sustainability concepts,
their implementation in the companies’ activities formed the modern context of
PR-specialists performance. The organization’s corporate social responsibility
(CSR) focus on sustainable development goals (The Global Compact Network)
characterizes a new vision of strategic communications, its role in shaping public
attitudes [2, 3]; the business organization recognizes itself as a corporate citizen
[4].

T. Knowlton notes: “the best corporate citizens are providing positive value
to society and meeting or exceeding the expectations of their stakeholders” [5]. In
the mid-2010s works focusing on the need to form a new model of socially
oriented business (the corporate-citizen model) are emerging in Russia [6—8].

Digitalized interactive communication of postindustrial society involved
different media and influences all spheres of social life [9]. While M. Castells
focuses on cultural changes caused by mass media and information infrastructure,
N. Elias process sociology introduces a figurations concept as a “networks of
individuals” [10. P. 15], “analytical tools that work across the levels of the micro,
meso and macro and at the same time focus on the processes of constituting
entities in-between the individual and society” [11. P. 10]. A. Hepp has developed
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it: “communicative figurations as patterns of processes of communicative inter-
weaving that exist across various media and have a ‘thematic framing’ that orients
communicative action” [11. P. 10].

SaRS-COVID-19 pandemic demonstrated unprecedented decisions made by
governmental structures: countries borders were closed, people were locked.
People and companies were confused awaiting decisions by states: what kind of
assistance they can get to cope with negative situations. On the other hand, social
structures, including nongovernmental and business sectors, with well-functioning
communicative infrastructure with local citizens were able to deal with the issue.
Such corporate citizens can be treated as communicative figurations [11].

In case of corporate citizens, according to Hepp A., Hasebrink U. [12],
originated from N. Elias, we observe specific constellation of actors as a structural
basis; they provide to their audiences “thematic framing that serves as action-
guiding topic”; organize “patterns of communicative practices” by a “specifically
marked media ensemble”. These communicative junctions of communicative
figurations reveal a corporate mediatization processes phenomena: mediatized
corporate citizens are able to establish larger, more stable social entities, blurring
the barriers between individuals and business structures.

Moreover, global standards for sustainability reporting (GRI Standards) are
reviewed as a feature of deep mediatization trend [13]: they structure the
frameworks for reporting, the way of thinking about CSR and strategic communi-
cations: “When it comes to individual media, institualization refers to a
stabilization of the patterns of communication and of expectations in the process:
we know how a certain medium is typically used for communication, we
communicate with the help of the medium in that way, and we expect others to do
the same” [13. P. 8].

Therefore, corporate mediatization eliminates distinctions between individual
and corporate levels and reveals itself in ideology of public affairs participation.
Corporate citizens are oriented not only to economic efficiency, but to social
interests, transform communicative space strategically, create mediatized world in
which the company is perceived as a social actor and a corporate citizen. The
structural basis of such figuration is represented by a corporate citizen, its stake-
holders, involved in communication frameworks (thematic and media ensembles).

Russian corporate citizens communication practices analysis

Four leading Russian companies (GazpromNeft, Russian Railways, Norilsk
Nickel, AFK Systema) were selected as cases, because of the following:

The scale of the activities of these companies.

Widely practiced social programs aimed to change the social climate in the
areas of presence.

A mechanism for monitoring the results of social projects existence.
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UN Global Compact network and the Social Charter of Russian business
participation.

In the course of the research the authors’ attention was focused on the issues:

—the structural principles of social programs implemented by companies
(areas of activity, coverage), making possible to review them as a constellations
structural basis;

—the extent of such programs openness and transparency (primarily the
social reporting is concerned), a media ensemble existence;

—the measurements of social projects implementation results (public
attitudes monitoring and feedback);

—the use of Russian corporations strategic communications to form
communicative practices thematic framing and patterns.

The results obtained determined the corporate mediatization features, its
influence on the grounds on which the CSR of large Russian companies, as well
as the role/functionality of strategic communications (PR).

The current stage of corporate citizenship development, when Russian
business seeks to rethink the previous approaches, began in 2010: before this
period CSR of business in Russia was understood as a variety of social invest-
ments, now corporate citizenship is perceived by management as corporate self-
regulation, ensuring active compliance with the current legislation, socially
responsible investment, adherence to ethical and international standards.

The effect of market incentives — the demands of investors, the corporate
culture of responsible entrepreneurship — have been key reasons why Russian
companies have adopted the practice of corporate citizenship [9]. The growing
expectations of the local population were another important reason. We have to
state that the level of trust in business of the Russian regions population is still
low [14].

In these circumstances the Russian state support allowed companies to make
the policy of corporate citizenship a tool for improving competitiveness, reducing
transaction costs in the domestic market in the situation of a society mediatization.
Hence, the CSR practice of companies with state capital becomes a kind of
reference model, which can be used by other organizations.

“GazpromNeft” has been implementing the program “Hometowns” since
2012. The purpose of the program is to improve the quality of life in the territories
of the company’s presence. The social investment program of GazpromNeft is
built into the company’s development strategy, an integral element of which is the
comprehensive development of the territories of its presence. But, according to
experts, there are problems limiting the program’s effectiveness: the regional
public authorities are the key audience, on which the attention is focused; the
main focus is not on the people satisfaction from CSR projects, but on measuring
the association of them with “GazpromNeft”.

Nevertheless, we observe the creation of corporate figurations on higher
levels of hierarchy (“GazpromNeft” management, local and federal governments);
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media ensemble (owned corporate media, earned mass media) providing mostly
one-way information pattern.

The scale of activity of “Russian Railways” (RZD Holding) caused the all-
Russian coverage of social programs: “We deal with pretty much everybody in
Russia and sometimes with citizens of other countries”. Among communication
instruments used to demonstrate the company’s contribution to community
development are Mass Media publications and publications in journalistic text
format in owned media. Of particular interest is measuring of implemented
projects social impact effectiveness. The expert noted that RZD specialists
measure 2 types of effectiveness: unmediated (quantitative data) and mediated
ones, when the company creates real possibilities for people’s personal fulfill-
ment, territories development. The second approach demonstrates a wider
constellation creation accompanied by well-developed media ensemble making
possible to fix a develop-ped corporate mediatization phenomenon, but in a case
of RZD we do not observe neither “thematic framing that serves as action-guiding
topic” nor “patterns of communicative practices” by a “specifically marked media
ensemble”.

Markedly different approach to CSR has Sistema, a publicly-traded
diversified holding in Russia and the CIS, one of the major private investors in
real and Hi-Tech sectors. It established Sistema Charitable Foundation (operates
in 81 regions) as a social investments, volunteer movement integrator with “a goal
to unite competences of business, engineering communities, and non-profit
organizations to solve definite socially important tasks by using innovative
developments” [15]. Company emphasizes programs performance measuring.

Empirical data show Sistema has synchronized application of the whole
communications mix implementing sustainable development social programs:
event management, media relations, Internet activity, public reports. This Russian
corporation is at the forefront of corporate citizenship formation, which
demonstrates a mediatized corporate actor phenomenon.

Corporate citizenship is especially important for single-industry towns. The
foundation of Norilsk Nickel’s charitable activities is the large-scale program
“World of new opportunities”, launched in 2014, and aimed at supporting socially
significant social initiatives to create favorable conditions and opportunities for
sustainable development in the regions of activity; it includes three areas:
partnership, innovation, development. Norilsk Nickel is guided in its activities by
the principle of increasing transparency and information openness. The company
publishes information on the official website and on corporate pages in social
networks, holds press conferences, briefings and teleconferences. Cooperation
with the media, including leading business publications of the country and the
world, the world’s largest news agencies and news channels, and social media has
been built. The CSR reports provide several directions for evaluating the
effectiveness of the company’s social program, including measurements of staff
involvement level, employee satisfaction, quality of corporate culture.
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The analysis of this case most clearly demonstrates the phenomena of
corporate mediatization: company social programs implement one of the
important principles of involving the public in the selection and implementation
of programs and projects.

Conclusion

Corporate citizenship formation model in Russia is forced by mediatization:

— large companies began to use corporate citizenship as a tool for building
transparent long-term mutually beneficial relations with stakeholders;

—the key reasons for the transition were market incentives — the
requirements of investors and partners, the growing expectations of the local
population and media.

Analysis of using strategic communications in CSR programs implement-
tation allows to fix corporate mediatization features:

—in the most of the companies studied, the communication strategy clearly
fits into the corporate strategy. Companies aimed at achieving positive results in
the regions of presence are paying more and more attention to the communicative
component of their activities;

— integration is reflected in the establishment of special units for the planning
and implementation of social programs to manage mediatized communication
patterns;

—there’s a transition from simple public awareness to its involvement in the
selection and implementation of long-term social programs to create a more
resistant social constellation.

The pilot study allows us to state the strengthening of strategic communi-
cation role in the formation of targeted long-term relations with stakeholders,
leading to communicative figuration formation. In such figurations individual and
corporate citizens become significant actors of the territory: it drives to a more
sustainable development of the corporate actors, individual actors feel themselves
more valuable, governmental structures are able to find support for socially
important projects and initiatives.

Therefore, we conclude that corporate mediatization is a process, character-
rized by:

— blurring the distance between individual and corporate levels;

— establishing a social entity of a higher resistance and complexity;

— transformation of people and business to public actors with a citizenship
self-perception.
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AHHOTanus. MeXAUCUUTUIMHAPHBIN CTAaTyC KOHLENTa MeIUaTU3aluH MO3BOJIET pac-
CMaTpHUBaTh TPaHC(OPMAIMIO CONHANBGHBIX MHCTHTYTOB C TOYKM 3PEHUS BIUSHHUS TCOPHI
Meara M COIHMANBHBIX Teopuil. POKyC BHUMaHHS HCCIENOBaTelIel IepeHOCUTCS Ha TUPPO-
BBIE pENpe3eHTAllMl U HOBBIE NMPAKTUKU B3auMoJeHCTBUs. VcciieoBaHHe HOBBIX MOAeNeit
B3aMMOJICICTBUS Bpad — MAUCHT — KIMHHUKA, 00YCIOBICHHBIX HU(PPOBHIMI KOMMYHHUKA-
OUOHHBIMH CETSIMH, U UX TIePECeUCHUE C TPATUIIMOHHBIMA (POPMaMH, TIOKA3BIBACT MIPAKTHYE-
CKYIO MOJIE3HOCTh COIHAIBHO-KOHCTPYKTHUBUCTCKOTO MoAxoAa. Llens uccnenoBanus: xapak-
TEPUCTHUKA BIUSHUS COIMATBHBIX MEINa, Pa3BUTH NH(POBEIX TEXHOIOTHIH Ha TpaHchopMma-
LU0 MHCTUTYTa MEAULIMHBI. METOJOJOrUs HCCIeI0BaHUS OCHOBBIBAETCS Ha COLMAIBHO-
KOHCTPYKTUBUCTCKOM U ()€HOMEHOJOTHYECKOM TOAXO0JaX, BKIIOYAET aHaJH3 COJCpIKaHUsS
IU(POBBIX pPENPEe3eHTANNH OTACHBHBIX MHIWBHIOB M OPTaHM3AIMA M MPAKTHK UX B3aUMO-
JeiicTBuA ¢ maureHTaMu. Ha oCHOBaHUM COJepXKaTeIbHOrO KOHTEHT-aHaI|3a CTPAaHUI] COLIU-
aNBHBIX ceTell KIMHUK U Bpaueit (70 akkayHTOB ceTH Instagram), TTyOMHHBIX HHTEPBBIO Cpe-
mu Bpaueit Cankt-IlerepOypra (10 genoBek) BIiepBBIC MIPUBOIATCS JOKA3aTEIBCTBA OTMEUCH-
HBIX TEHJEHUUN TpaHC(POPMALIUU COLUATIEHOTO HHCTUTYTA MEIULIUHBI.
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Introduction

Society is undergoing rapid mediatization that is causing social institutions
to reformat and recreate themselves. Medicine, among others, is also experiencing
a transformation under the influence of digital technologies. Mediatization has
already significantly impacted medicine as a social institution. The current
changes have to be thoroughly studied along with their implementation
mechanisms to enable a humanitarian expert assessment of the novel medicine
and avert any possible risks. The role of an individual doctor as an agent of social
influence is assuming greater prominence. Given these facts, we need to estimate
the implications the changes occurring may have for society as a whole and
medicine in particular.

New models of patient-doctor-clinic interaction are emerging. Social media
are shifting the focus of patients’ attention towards the digital representations of
individual personalities. According to J. Baudrillard, neglecting the social structure
hierarchy (the so-called ‘revamp of the society’) has raised the masses to a level
not only above the creative minority but also above the social norm that was
previously enabled to adjust the behavior of the masses. Without the social
component above, the masses have started to dictate their tastes [1]. This entails
additional risks for those suffering from diseases and devalues the skill and
knowledge of narrow-field specialists in the eyes of the common people. In turn,
the social success of blogger doctors does not simply attract the attention of
patients but moves the focus of attention of the general public from social
institutions (healthcare organizations) and their public representations to specific
individuals (doctors), which stimulates medical specialists to further exploit this
pattern.

Conceptual approaches of mediatization theory in empiric studies
of the transforming social institute of medicine

The contemporary theory of mediatization can be split into two approaches:
the “institutional” approach [2] and the “social constructivist” approach [3, 4].
The first approach suggests that mediatization shapes the development of social
processes. According to Hjarvard, the media integrates into the functioning of
other social institutions and thereby changes its norms and methods, adapting it to
the specifics of media text as a genre and the commercial requirements of the
authors (or media owners). A study of digital representations of individuals and
social institutions in healthcare [5] showed that in the era of digital media and, in
particular, social media as the primary means of communications, personalities
elicit far greater interest compared to organizations. An earlier study demonstrated
the increasing importance of the doctor in the doctor-patient-clinic interaction
model.
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However, the institutional approach does not reveal the true essence of how
the media format is influencing the transformations we are witnessing. The social
reality is formed by practice — people’s joint activity. We interviewed doctors
specializing in multiple areas, with blogger doctors whose subscribership
exceeded 10K among them. These expert interviews showed that doctors get more
consultation and treatment requests via social media, such as Instagram and
WhatsApp, than they do via official websites of clinics where they are employed,
or via review portals. None of the interviewees mentioned that they receive patient
requests via specialized internet portals for diseases they expertly treat. These data
may suggest that since the subject of health is intimate by nature, patients prefer to
communicate with doctors using media that most closely resemble direct
interpersonal communication.

Mediatization in medicine: Analysis

The demand for personalized, individual interaction (or its simulation)
between the patient and the generalized ‘health-related help provider’ is indirectly
proven by a comparative study of accounts belonging to blogger doctors and
medical organizations on Instagram. 60 Instagram accounts of doctors focused on
personal brand promotion and 15 accounts of clinic chains were selected at
random. The decision to focus on chain clinics and not independent medical
organizations was based on the fact that chains have more promotion resources
and often employ a more proactive communications policy compared to
independent clinics. The accounts met the following selection conditions: the
number of subscribers was over 2000 as of February 1, 2021, and the doctor’s (or
the chain’s) work is geographically based in Russia. The analysis was based on
engagement rate (ER), a parameter describing subscriber involvement in the
interaction with the author of the media. The mean ER value for clinics was found
to be 0.89% and the values ranged from 0.047% to 3.93%, while the average ER
for doctors was 10.051%, values ranging from 5.5% to 18.593%. The study also
included an analysis of performative utterances by doctors and institutional
organizations (i. e. clinics) in the Instagram media space. Since texts are used as a
means of interaction with the world outside and the people in it, the truth becomes
a matter of speech practice and public discourse [6]. The study showed that clinics
mostly use their social media accounts as a channel for direct advertising and the
texts they post are more formal. On doctor personal social media account
webpages, audience interactions are personalized and emotional. Patients
demonstrate by their activities online (i.e. reviews, likes, comments, direct
messages) that the emotional aspect of communication is overwhelmingly
important to them.

The social constructivist concept paradigm of mediatized worlds developed
by F. Krotz and A. Hepp [3; 4] states that every mediatized world has its own
‘communicative figuration’, and any changes occurring therein should become the
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subject of mediatization studies. This paradigm appears to be better suited for
empirical studies of social words from the perspective of mediatization. As
Nim E. [7] sums it up, this approach represents “an ambitious project to revise
social theory and make it more attuned to the transformative potential of
communicative technologies”. Following the logic suggested by Hepp, the authors
conducted a study comprising 10 expert interviews with practicing doctors to find
out about their experience of remote digitized interaction with patients. The focus
group included doctors of various specialist fields. The study showed that all the
doctors use digital means of interaction with patients. If a doctor promotes
themselves on social media, they become a systemically important node and a
leader of the subscriber group, regardless of how many of these subscribers are
colleagues, patients, or just curious.

The key concepts describing the structure of a communicative figuration in
Hepp’s view were used as a backbone for the narrative analysis of the expert
interviews with doctors. The results helped identify the method of shaping the role
identities of the patient and the doctor during their mediatized interaction. They
also helped establish how the digital context of the doctor-patient interaction
impacts the experience of the interaction.

Actors

Actors build communication directly, in such a way that the clinic steps out
of the limelight and into the background. Under the conditions of mediatization,
digital communications doctor-to-patient follow the same patterns as traditional
ones. Doctors do not digress substantially from their routine work algorithm in
interactions with the patient. Actors build communication in a free manner. The
clinic has no way of influencing this interaction. Regardless of whether the clinic
offers the service of consultation or not, doctors of all the specialties covered by
the study practice remote consultations. “Actually, you can do online
consultations in virtually 100% of cases, ... and so as not to waste the patient’s
time, you can ... discuss everything, then tell them what they need to do further,
and then the patient arrives fully prepared to start inpatient treatment and ready
for surgery” (an oncologist surgeon, 7 years of practice).

Forms

The forms of interacting and establishing initial contact are becoming
simpler, the doctor is becoming more “accessible” so the patient can address them
directly and take fewer actual steps to do so; regardless, the essence of the
interaction and the distribution of roles within it remain unchanged — doctors
assume the role of a parent, and patient has to take the role of a kid according to
Eric Bern’s terminology [8].

Even though direct patient contact is left out of the equation, doctors name
quite a few benefits they are gaining. Specifically, they quote time savings,
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interaction conciseness, greater resource efficiency for the patient, and the
convenient structure of the interaction. As an expected drawback of online
interactions, doctors mentioned the inability to perform a full spectrum of
checkups and manipulations on the patient (palpation, auscultation, etc.) when it is
required.

Additionally, it should be noted that even doctors with little experience and
capacity in remote consulting did not display a total aversion to doing
consultations online. “As yet, I don’t see how I could apply teleconsulting in my
work, but I will perhaps find a way to incorporate it later” (a proctologist, 3 years
of practice). This comment is of particular interest because this doctor was the
only interviewee who is not currently practicing teleconsultations.

Media

The media are not inextricably linked to the communications, and the level
of trust does not change depending on whether the patient met the doctor via a
specialized portal or in a social network. The level of trust the patient has for the
doctor depends on the doctor’s brand, on how well the doctor is ‘remotely
familiar’ to the patient, and on the doctor’s communicative skills. Digital
communications have become organically integrated with doctor-patient
interactions. Given this, the significance of the doctor’s communicative skills and
building a professional brand increases since these are the key factors that
determine the path of the patient to the doctor. The stronger they are, the shorter
and the smoother that path becomes. “They find me via YouTube, Instagram,
Facebook, or with the help of my own site or clinic’s site, they email to me or to
my personal assistant” (a cancer surgeon, 7 years of practice)

Frames of relevance

The frames of relevance remain unchanged, and mediatization does not
affect the role of the doctor. The forms of communication have changed, but
media ensembles, means of communication are not crucially important to the
doctor. The platform (i. e. the place where digital communication takes place —
a social network, a messenger, or a video conference) does not influence the
structure of communication between the doctor and the patient. The priorities
here are the protocol, the plan of work, and the experience of building
interactions. “I don’t see amy conceptual difference in communication
comparing online and offline medical advisement” (traumatic surgeon, 16 years
of practice)

During the study, not a single medical specialist was found to represent a
medical specialty in which remote patient interactions are dismissed as
ineffective. All the doctors said that for remote consulting they use messengers
(and WhatsApp is the most popular one) and email; for consulting in the video
format, they mostly use Zoom or Skype. It is interesting that according to the
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respondents’ assessments, the pandemic has neither increased nor decreased the
number of remote consultations that they do. The practice of remote consulting
was a working routine norm even before the pandemic. The interviewees said
they had practiced remote consulting of patients for over 3 years. All the
respondents mentioned that it has become easier to engage in the interaction, and
the interactions have become more accessible. None, however, mentioned any
significant changes in the interaction protocol that the shift online has caused.

Conclusion

Digital communication has become commonplace even in medicine. Real
digital interaction practices by a wide margin exceed the official statistics in terms
of volumes. All those involved in the interaction perceive certain benefits from
this kind of interaction: time is saved and interaction structure is optimized, all of
which works towards achieving the best possible result.

With the approach professed by Couldry and Hepp, it is possible to
empirically assess how digital communications are impacting the transformation
of medicine as a social institute. In particular, mediatization influences the forms
and means of communication while also changing media ensembles. Actors
directly build communication. Interaction forms are simplified, and the doctor
becomes more readily accessible. Despite the drawbacks of remote (digital)
interaction, doctors acknowledge it as highly useful and effective. It is noteworthy
that the media are not linked to communication: it is the doctor’s brand that
defines the level of trust that a patient displays. The frames of relevance remain
unchanged. It appears a promising subject for prospective research to assess the
impact of mediatization on media ensembles.

The research demonstrates that it can be stated that the mediatization of
medicine has become established as a new phenomenon. What is implied by this
term is the process of transformation invoked by the emerging digital
communication that has given the masses free access to medical information; has
caused medical knowledge to lose at least some of its sacral nature; and has
pushed the personality of a particular actor to the fore in the context of interaction,
with their communicative skills now playing the decisive role.
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Abstract. The relevance of this article is determined by the growing ubiquitous
digitalization of mediatized communications, including under the influence of the COVID-19
pandemic in 2020-2021. The consequence of this process is the transformation of the structure
of social space and approval of virtual interaction as a basic method of communication —
instead of interpersonal. These transformations entail institutional changes, manifested in
axiological and normative transitions of communicative space, semantic restructuring of
communications under the influence of changing social reality. Induced by the technological
infrastructure of communication, a “mediatized social reality” emerges, which also entails
semantic changes in communication. All these circumstances actualize the phenomenon of
communicative competence of an individual, which determines the effectiveness of interactions
in the context of technological, semantic and institutional changes. The article presents some
outcomes of empirical verification of communicative competence in contemporary Russian
interaction practices. The phenomenon of hybridization of communicative competence during
the transition of a person from the environment of real communications to the environment of
virtual communications, contributes to the construction of “mediatized social reality” and
expands his social reality. This ability of an individual and his communicative competence for
transgression, combined with hybridity, is a factor in the integration of the communicative
space of society with its contradictory characteristics.
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AHHoOTanMsA. AKTYaJIbHOCTh CTaTbH OMPEACIAeTCS MOBCEMECTHO pacTyIled IUPpOBH-
3aIel KOMMYyHUKAIUH, B TOM uncie o BiusareM nangaemun COVID-19 B 2020-2021 ro-
nax. CreacTBueM JTaHHOTO Ipollecca SBISIETCS MpeoOpa3oBaHHE CTPYKTYPHI COLMAIBHOTO
MPOCTPAHCTBA M YTBEPXKICHUS BUPTYAILHOTO B3aMMOICUCTBHUS Kak 0a30BOro crocoda Kom-
MYHUKAIIUA — B3aMEH MEXIMYHOCTHOTO. [laHHBIC TpaHcdopMmalmu BIEKYT 3a COOOM IieH-
HOCTHO-HOPMATHUBHBIE MPEoOpa3oBaHMsl KOMMYHHKATHBHOTO MPOCTPAHCTBA, CMBICJIOBBIC ITe-
pecTpoeHusT KOMMYHHKAIMI O/ BIUSHUEM HM3MEHSIOLIEHCS COMaNbHON peanbHOcTH. [lof
BO3JICHICTBHEM TEXHOJOTHUYECKOW HHPPACTPYKTYPHl KOMMYHHUKAITUH MPOUCXOJUT TOPOXKIIC-
HUE «MEAMATU3UPOBAHHON COLIMANLHON peaJbHOCTHY», TAKKE BIEKYIIEH CMBICIOBbIE U3MEHE-
HUS B KOMMYHHKAIIHHA. DTO aKTyalH3UpyeT (eHOMEH KOMMYHHKATHBHOW KOMIIETEHTHOCTH
JTUYHOCTH, ONPEACISIFOINN 3 (HEKTUBHOCTh B3aMMOJICHCTBHI B YCIOBHSIX TEXHOJIOTHICCKHUX,
CMBICIIOBBIX M WHCTHUTYLIMOHAIBHBIX W3MEHEHUU. B craThe mpejcTaBlieHBl HEKOTOPHIE pe-
3yJBTATBl AMIUPUYECKON BepU(DUKANUH KOMMYHHUKATHBHOH KOMIIETEHTHOCTH B COBPEMCH-
HBIX POCCHICKHUX MpaKTHKaX B3aUMOJCHCTBHA. SIBJIeHHE THOPHIU3AIMK KOMMYHHKATHBHOMN
KOMITETEHTHOCTH TPHU TMEPEeX0Jax WHIUBUAA U3 CPEIbl PEAIbHBIX KOMMYHUKAIMKA B CPEIy
BUPTYaJIbHBIX KOMMYHHKAIH CIIOCOOCTBYET KOHCTPYMPOBAHUIO «MEIUATH3UPOBAHHOM CO-
[HATBHON PEealbHOCTH» W PaCIIUpPSET €r0 COIMAIbHYI0 peajbHOCTh. JlaHHAas CIIOCOOHOCTh
JIMYHOCTU U €€ KOMMYHUKATUBHON KOMIIETEHTHOCTH K TPAHCTPECCHH B COUYETAHUU C THUOPHI-
HOCTBIO SIBJIsIETCS (hPaKTOPOM MHTETpalliil KOMMYHHUKATHBHOTO MPOCTPAHCTBA COLIMYMa C €To
MPOTUBOPEYHUBBHIMU XaPAKTEPUCTHKAMHU.

KamoueBble ciioBa: KOMMYHHUKATUBHAsA KOMIICTCHTHOCTb JIMYHOCTH, HU3MCHAIOLIASACS
conrajibHasg pCaibHOCTb, MEAUATU3UPOBAHHAA COILUMAJIbHAA PCAJIbHOCTb, CaMOPETYJIALUA U
TPpaHCIPECCUBHOCTDH KOMMYHHKaTHBHOﬁ KOMIICTCHTHOCTH JIMYHOCTH

3asBienne 0 KOHPIUKTEe HHTEPECOB. ABTOPHI 3asBIITIOT 00 OTCYTCTBUH KOH(]IHMKTA
HWHTEPECOB.

Hcropusa craTbu: TOCTymWIa B peaakiuo — 18 mapra 2021 r.; npuHsaTa K myOnuka-
i — 10 mag 2021 1.

Hdast uutupoBanusi: Chankova E.V., Sorokin O.V. Personal user’s communicative
competence of “mediatized world” construction // BectHuk Poccuiickoro yHHBEpcHTETa
npyx0br HapomoB. Cepus: JluteparypoBenenue. XXypraamuctuka. 2021. T.26. Ne 4. C. 730-
737. doi: 10.22363/2312-9220-2021-26-4-730-737
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Relevance

Influenced by digitalization, globalization and pandemic, there was a
massive movement of most interpersonal contacts into the virtual sphere. This
reality reduces the role and share of interpersonal interaction as a cultural
phenomenon. Mediated communication is universally becoming the basic way of
communication [10]. The social and territorial growth of social networks causes
significant changes in the nature and forms of communication, and, therefore, in
the nature of the competence of those interacting. The communicative competence
of an individual becomes a factor in the personality and stabilization of society,
and changes under the influence of the constant sociocultural dynamics of
communications.

Under the conditions of fluidity the social institutions are being eroded, the
meanings and symbols of communication themselves are subject to changes.
Communicative competence strives for self-regulation, rationalization, flexibility,
which ensures its transgressiveness in the transition from the interpersonal space
of interaction to the virtual.

Media are viewed as the technological basis for these symbolic processes
and their transformation, as a transmitter of knowledge, values and norms in the
course of communication. The technological infrastructure of communications,
which determines communicative practices, includes them in broader sociocul-
tural contexts, which gives rise to a “mediatized social reality” [11]. In this reality
the communicative competence of an individual with his self-regulatory resource
plays a key role from the standpoint of the integrity and integration of society —
this time on a personal level. This method is both promising from the point of
view of potential for the integration of society and contradictory from the point of
view of its formation and establishment.

In current scientific discourse, communicative competence is represented to
a greater extent at an interdisciplinary level and is reflected in a wide subject field
of social and human sciences — pedagogy, psychology, linguistics, management
[3, 5], in different forms, types and methods of communication — real and virtual,
political, mass [6, 7], the problem of ruptures of communicative space and other.
Keen research interest is indicative of the totality, versatility and ambiguity of the
processes of transformation of communications and the need to turn to sociolo-
gical meta-instrumentation for non-object comprehension and generalization of
communicative competence as a sociocultural phenomenon.

Research methodology

Let us dwell on the conceptual foundations of the analysis of communicative
competence of an individual in contemporary Russian reality.

In the proposed theoretical and methodological approach to the analysis of
the communicative competence of an individual, classical and contemporary
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sociological theories are applied, which make it possible to study communicative
competence from the viewpoint of sociocultural self-regulation. These are the
theories of social reality [4, 8], changing social reality [2], the theory of media
construction of reality [11], the theory of virtual reality [1].

Social reality is interpreted as an objective reality reflected in the
consciousness of an individual, formed in the process of his interactions with
others for the purpose of cognition. Communicative reality is seen as part of the
changing social reality of an individual, and his communicative competence is a
changing self-regulating phenomenon.

Mediatization is a “two-way” concept that allows to connect the
transformation of society and culture, on the one hand, and specific changes in
media and communications, on the other [11]. Media are the technological basis
of these symbolic processes, a key transmitter of knowledge, values and norms,
internalized in the process of socialization [10].

The theory of an information society [1] allows us to take into account how
the special features of virtual reality affect the construction of meanings in the
changing communicative space of a person and, as a result, in the communicative
competence of an individual.

In accordance with the presented methodological foundations, the communi-
cative competence of an individual in a changing social reality is understood as:
“the ability of an individual to maintain his sociality through movable values and
the construction of a flexible individual sociocultural norm of communication
based on the following principles: 1) interiorization of variability as an immanent
characteristic of the space of communicative reality; 2)identification and
typification of the expectations of actors; 3) rationalizing one’s own expectations
and actions, taking into account the changing norms and expectations of others;
4) reflection on the sociocultural foundations of communicae interactions;
5) development of new norms of communication and communicative practices;
6) self-regulation of communicative interactions based on the reflexive choice of
its optimal mode [9].

Here, the transgressiveness of communicative competence manifests itself as
the ability, through self-regulation and self-control, to overcome the boundaries
between the virtual and the real world of interaction in order to build or expand
the space of the lifeworld. In this regard, the transgressiveness of communicative
competence of an individual is a factor in the integration of the society in
transformation.

Analysis of communicative practices of constructing
a mediatized world

The empirical measurement of communicative competence of an individual
in contemporary Russian practices is represented by the results of the author’s
research in Moscow region in 2012 (N = 360, purposive sampling) in collaboration

KYPHAJIMCTHUKA. ITPAKTUKA: TPAHCIPECCHUSI TPAHCOUT'YPALIN 733



Chankova E.V., Sorokin O.V. 2021. RUDN Journal of Studies in Literature and Journalism, 26(4), 730-737

with The Institute of Socio-Political Research under the Russian Academy of
Sciences, of a pilot survey in Moscow universities in 2020 (N = 100, snowball
sampling).

The obtained data on the nature of contemporary communicative practices in
Russia is represented by the following outcomes.

The nature of self-regulation in the construction of a mediatized changing
world is reflected in the respondents’ perceptions of a change in the norm of
interaction in the structure of their communicative competence. Thus, 98% of
respondents believe that changes are required in the norms of communication not
only in the Internet, in virtuality, but also in real interpersonal interactions.

The respondents from the metropolitan universities demonstrated a tendency
to revise and change the norms of communication drastically — both from the
viewpoint of uniting all sociocultural types of environments under one denominator
of the need for change, and from the viewpoint of the percentage of consonants. In
real interpersonal contacts, traditionally regulated by social institutions and setting
the parameters of interaction in accordance with established regulations — in
situations seemingly devoid of sociocultural axiological-normative conflict, young
people demonstrate the need to rethink and reevaluate the imperatives established
by culture.

With this choice, young people demonstrate a position characterized by a
high degree of activity and enterprise, striving for modern forms of self-expression
in communication situations, regardless of the nature of the environment in which
the communication took place. These ideas about the need to renew the norm are
the result of redesigning the meanings of interaction in the conditions of the
electronic, virtual representation of the interaction partner with possible distortions
of his real image, entailing a change in the way of interaction, the nature of
expectations. The norm of interaction in communicative competence, constructed
and fixed in virtual reality, also affects the communicative competence of real
interactions by transferring ideas and communication experience, where a different,
changing image of interaction and a picture of the world is formed. In the structure
of an individual’s communicative competence, this reverse interconnection of
coexisting ideas takes place and forms the basis of the transgressiveness of an
individual’s communication competence in a changing social reality.

In what way do changing ideas about norms and parameters of communi-
cation manifest themselves in specific communication skills? The empirical data
obtained is illustrative in juxtaposing the types of skills in real and virtual
interactions. Thus, in real interactions, the ability to understand and exchange
meanings is significant for more than 80% of respondents, and in virtual
interactions, the significance of this skill is approximately 40%. This distribution
indicates that those changes in communication parameters that occur in the
Internet: the replacement of a real partner by his electronic image, the blurring of
institutional regulators of interaction, the decrease of the function of social control
in the communicative space — lead to a change in the image of interaction,
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interacting parties and a change in the meanings of communication. In particular,
this is manifested in a decrease in the necessity, and, accordingly, in the ability to
understand the other. It should be noted that the ability of understanding is an
immanent sign of communication and its decrease leads to violations of the
communication itself, the generation of simulacra, semantic substitutions, game
scenarios associated with the destruction of normativity.

Changes in the understanding of the meanings of communication in
virtuality, of the constructed worldviews in the media space, lead to a change in
both the image of interaction and the manifestation of personality traits in
interaction. Thus, in real interactions, the respondents demonstrate honesty,
conscientiousness, sincerity, responsibility. And in virtual reality being cunning,
unreliable and mobile is in demand. The significance of the qualities traditionally
approved in social life is more than halved. This phenomenon is an illustration of
the manifestation of gamization as a means of simplifying the increasingly
complex world and the manifestations of these qualities themselves should be
considered function-wise. Through gamization, it is possible to preserve the
integrity of the communication space.

Argumentation and conclusions

It is noticeable that the construction of a mediatized world is developing
multidirectionally — in the direction of constructing new norms, meanings,
greater freedom of self-expression, and self-regulation. And in the direction of
destruction, normalization of deviation.

The changing social reality becomes an everyday life-purpose contour, and
the transition of an individual from one sociocultural field of interaction to another
requires from him often incompatible communicative skills and behavioral efforts.
In this sense, the transgressiveness of communicative competence creates semantic
supports in conditions of contrariety, as well as for the construction of new forms
and methods of communication as a means of resolving this contrariety.

In a single picture of the complex social life of contemporary Russian
society, the coexisting two types of communicative competence of an individual,
which have different mechanisms of formation (institutional and self-regulatory),
overlap within one carrier. A person turns out to be the carrier of two types of
communicative competence, and the type of communicative competence that is
relevant for a given situation of interaction is realized. This feature forms a
“hybrid” social reality in the consciousness of a person, allowing him to adapt in
the modern conditions of the communicative space and integrate into society.

Hybridity is manifested in the central role of virtual reality in the production
of new modes of communicative competence. As M. Castells notes, “paradoxically,
virtual life is more socially diverse than physical,” [1] pointing at this shift in
emphasis in the creation of new cultural models of communication to the domain
of virtuality. In this sense, virtuality is a “platform” for the construction and
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testing of new communication models, and in real interactions they are shifted,
mixed, assimilated, replaced, etc. Such shifts of online formats of interaction to
offline formats impart internal mobility to communicative competence, the ability
to amortize, situational redesign, and thus to sustainability.

Communicative competence of different types is manifested in one
individual, and the transgression of communicative competence, which allows a
person to make the transition from one environment to another within these
different types of communication, is a factor steadinessin of the modern social
space in transformation.
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Editorial Note
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Mediatization was a ‘non-connected’ with the real-world process (Habermas, 1987).

Nowadays, pandemic mediatized reality is growing beyond the scientific, physical
and virtual, and other borders.

Mediatization became transgressive.

What does it mean? How does it correspond to the ideas of mediatization in “New
Normal”, in times of data colonialism and ‘the fifth estate’?

Our aim is to identify the main features of mediatization in the 2020s.

We ask the prominent experts in their field: Prof. Andreas Hepp (Bremen University,
Germany) and Prof. William Dutton (Oxford, UK) the same questions.

What does mediatization mean in your opinion?

Is it possible to mention the basic relevant concept and idea of mediatization in the
2020s?

Has your research field transformed? If yes, what are its main features, especially
in pandemic mediated reality? Are there any differences in it before/after COVID-
2019?

What are the main actors in the (pan)mediated communication model?

Which areas have been influenced by mediatization more? Culture? Society? Real
or virtual world? Technologies?

Is mediatization really transgressive (e.g. according to ‘Aufhebung’, etc.)? What are
the problems and threats?

What are the main directions for (your) future research?
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— What does mediatization mean in your opinion?

— Basically, mediatization is a concept to describe the relation between
changes to media communications on the one hand and changes to culture and
society on the other hand. This is a long-term process reaches back to when the
first technical communication media were introduced. Thus, on whatever stage
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of human history you think, the kind of society people live in is in its form related
to the media they use. In this sense, mediatization is — as Herbert Blumer called
it— a “sensitizing concept” to make us “sensitive” to the interrelation between
particular forms of societies and cultures with the forms of media and
communications they are constructed by. Around this “sensitizing” concept of
mediatization a group of scholars has formed to research this interrelation in detail
and discuss ways of theorizing it.

Within such a general framework, we can differentiate between various
“stages” of mediatization, which is the reason why Nick Couldry and I together
with others have suggested the term “deep mediatization”. Deep mediatization is a
stage of mediatization in which the various social forms rely on digital media and
infrastructures — and thereby datafication and automation of communication play
an increasing role in everyday life.

— Is it possible to talk about the basic relevant concept and idea of
mediatization in the 2020s?

— Today, our everyday practices are deeply entangled with digital media
and their infrastructures. Therefore, media have become a crucial part of a lot of
our “doings”. A deeply mediatized society cannot be understood beyond digital
media and their infrastructures. Just to give you one example: If you think about
today’s financial markets and how their “products” are traded, one realises that
what we call “financial markets” could not exist beyond digital media and the
computerized representation of partly automated trading. Digital media and their
infrastructures are a pre-condition for the existence of financial markets as we
have them nowadays.

The same can be said for other domains of society because the idea of the
term deep mediatization is designed expressly to reflect this. Basically, deep
mediatization is related to particular changes in our media environment, which we
can systemize in five trends. The first trend is the increasing differentiation of
media: more and more kinds of media are emerging along with digitalization and
even “things” which we did not understand as media of communication — cars,
toys etc. — have become such means of communication with the help of the
internet of things. The second trend is that of increasing connectivity. Hence, all
these different media are more and more interconnected by the digital
infrastructures we have nowadays. Because of that interconnectedness, various
forms of communication can spread across these media. The third trend is an
increasing omnipresence of media. Because of mobile communications, media are
increasingly accessible in any social situation. Just to take on example: While we
used the fixed-line phone to call a place where we expected a certain person to be,
we use the mobile phone to call this person wherever he or she is. A fourth trend
is the path of innovation, which means that the waves of fundamental change in
media and of the emergence of “new” media have accelerated. And finally, there
is the trend of datafication: As today’s media are digital, they are both means of
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communication and data collection. With all these trends the media environment
is changing fundamentally.

— Has your research field transformed? And, if yes, what are its main
features, especially in (pandemic) mediated reality? Are there any differences in
it before/after COVID-19?

— Owing to all these trends, also my field of research — that is: mediated
communication — has changed fundamentally. To address the “deepness” of
today’s mediatization, we need different methods that address the entanglement of
media practices with digital and data processing, for example. But also our
theories have to change since we have to think differently about what media of
communication are and are not. Furthermore, questions of automation of
communication have arisen, which I am trying to address through my research on
communicative robots, in other words, systems like Alexa, Siri, but also social
bots and work bots in journalism.

COVID-19 can only be understood if we understand it as deeply mediatized:
At least four points can be identified here. First, from the initial outbreak, we have
experienced the pandemic on the basis of mediated expectations. Films and series
featuring dangerous viruses, their rapid spread and humanity’s struggle with
them have been popular since at least the 1970s. And for those who did not
already know them, they became readily available through the various digital
platforms after Covid-19 broke out. With this in mind, we approached the
pandemic from existing media-mediated scripts dealing with what ‘can happen’
and ‘how to deal with it’.

Second, we have a mediated experience of the pandemic itself: what we
know about the pandemic has been communicated to us through the media, and
here partially automated data journalism — the continuous visual processing of
the latest Corona figures (infections, deaths, vaccinations) — has, at times, played
a significant role.

Third, we are dealing with an ongoing media-mediated analysis of the course
the pandemic takes. What is meant here is that digital media and their
infrastructures in particular are being used to obtain “data” on how people are
dealing with the pandemic. Examples of this include the analysis of people’s
mobility during the lockdown using login data from their mobile phones or a
range of mathematical models of possible pandemic outcomes using various other
digital data. Fourth and finally, we were repeatedly confronted with the idea of a
media-based “solution” to individual problems brought up by the pandemic.
Digital media in particular should be mentioned here, for example, when at the
beginning of the pandemic politicians imagined a Covid app as the central
solution strategy, digital platforms were seen as the solution to preventing a
collapse of local economies and cultural industries, or when working from home
was only possible through specific platforms and video conferencing systems. In
all these cases, significant elements of the “solutions” were bought from Silicon
Valley making these companies a lot of money even as individuals were
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becoming poorer as a result of the pandemic. Inequalities within the emerging
digital society were probably made clear to all by the pandemic and in all
likelihood were further exacerbated.

— What are the main actors in the (pan)mediated communication model?

— I am skeptical about all communication models that assume that they can
take all levels and actors of communication into account. However, my previous
reflections on COVID-19 should have made it clear that in times of deep
mediatization, media and communication, research should broaden its view of the
actors relevant to media communication: it is no longer enough — as with legacy
media — to address journalists, contents and audiences. In my opinion, we
should broaden our view also to include among others the people who develop
digital media and their technologies, the people who are responsible for
processing data, and audiences should rather be understood as people who use a
variety of different digital media. Furthermore, questions of human-machine-
communication are gaining relevance, as the examples of communicative robots
show. Of course, it is not possible for every study to take all this into account.
But the subject area of media and communication studies has become much
broader than it was just a few years ago.

— Is mediatization really transgressive (e.g., according to “Aufhebung”,
etc.)? What are the problems and threats?

— It depends on how you understand transgression. If you use the term
transgression, it is close to the idea of deep mediatization in the sense that digital
media are increasingly becoming entangled with everyday practices, and the
construction of meaning on all levels. Media are not that “semi-independent”
sphere any more as legacy media are. Digital media are present across everything.
Thus, we might understand this as a “transgression” of media into everything, or
what Sonya Livingstone is calling the mediation of everything.

This said, we also must be careful about such arguments: the spread of
digital media and their infrastructures does not mean that the consequences are the
same for all social domains. It very much depends on the domain we are looking
at. Just to give you an example: You can use a data management system within a
civil society organization to introduce more “inclusive” decision-making.
Nevertheless, the same system can be used to introduce a more hierarchical
structure of control and surveillance. Therefore, we cannot assume that there is a
general “tendency” or “bias” within digital media, but we should investigate in
detail how they are involved in the transformation of a particular domain.

— Which areas have been influenced by mediatization more: Culture?
Society? Real or virtual world? Technologies?

— It is more about the “deepness” of entanglement between human practices
and digital media and their infrastructures. This relates to culture and society in
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the same way. Also, I think it is not helpful to position a “real” world against a
“virtual” one. In times of deep mediatization what is happening online is as real as
what is going on offline.

From my point of view, an important basis for understanding deep
mediatization is process sociology. This does not juxtapose the individual and
society, but understands society as always emerging through individual practice,
and that individuals are always part of society. Norbert Elias coined the term
‘figuration’ to capture this. A community, for example, is a figuration of people
who share certain practices and orientations of meaning. One can now look at this
figuration from two perspectives: From the perspective of the figuration as a
whole or from the perspective of the individual as part of that figuration. This is
particularly helpful for questions of autonomy. Autonomy is never absolute, but
relational: it always arises in certain figurations. And then the decisive question in
relation to digital media and infrastructures is: What spaces for practice do they
promote for people in certain figurations? Where do they replicate previous
restrictions? Where do they create new ones? From my point of view, it is this
kind of relational thinking that helps.

— What are the main directions for (your) future research?

— I just finished the German translation of my latest English book “Deep
mediatization”. In German the book will be called “On the way to digital society”.
With this book I hope to shift the direction of the argument by saying that we are
not yet in a “digital society” although all social domains are deeply mediatized.
We are, however, on the way to being one. Therefore, it is time to think more
closely about the question: What kind of digital society do we want to have? How
can digital media and their infrastructures support a “good life” for as many
people as possible? How should they be organized? These are questions I plan to
address in my future research.
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— What does mediatization mean in your opinion?

— I would argue that the concept of mediatization is anchored largely in
Harold Innis’s (1950) seminal work. Innis — a Canadian historian — was a
mentor to Marshall McLuhan and McLuhan’s famous phrase that the medium is
the message. Innis and McLuhan argued that the medium used was more socially
significant than any messages conveyed over that medium.

Innis challenged conventional perspectives on history and the media. As an
historian, Innis was opposing the dominant paradigm of his time — that the basic
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mode of production in the economy was deterministically shaping social and
political structures. Instead, Innis argued that a society’s communication infra-
structure was more important is shaping or biasing social and political change.
Innis wrote about the telegraph as one of his primary examples of a shift in
communication infrastructure that enabled the expansion of empires. McLuhan
(1964), whose book on the ‘media is the message’, which I read soon after it was
published, while an undergraduate student, focused on electronic broadcast media.
If he were alive today, during the COVID-19 pandemic, he would remark on it
being more significant that households are spending so much time watching
streaming video than what particular films they view.

This not only challenged economic determinism, but it did not replace
economic with a technological determinism. Innis spoke about the bias of media
and communication infrastructures, not their inevitable outcomes. But he made a
case for not ignoring the historical role of shifts in media of relevance to politics
and society.

In addition, his ideas did not align with dominant approaches to the study
of media since the 1940s, which focused on the analysis of media content.
Researchers assumed a relatively common text in nations with few radio and
television options, and therefore focused on the messages, not the media.

— Is it possible to mention the basic relevant concept and idea of
mediatization in the 2020s?

— From my perspective, since the rise of the Internet and Web, but also in
the 2020’s, the ideas of Innis and McLuhan are still quite fundamental to our
understanding of the role of the Internet and new digital media in politics and
society. I had the good fortune of directing the last years of a UK national
Programme of Information and Communication Technologies (PICT), supported
by the Economic and Social Research Council (ESRC). PICT brought together
centres of research on new media and communication technologies — all of
which were anchored in one or another social science perspective. In that
capacity, I focused on bringing together and integrating the findings of the centres
involved and found it useful to organize all the findings around ‘reconfiguring
access’ [1, 2].

This was my take on mediatization or Innis’ idea, suggesting the primary
role of technological change in information and communication technologies
(ICTs) was to reconfigure access to: information (what we read, see and view, but
also what we know); people (how we communicate with individuals, groups, or
multitudes, but also with whom we communicate); services (how we obtain
services, but also who provides what services to whom); and technologies (what
technologies we access, but also what know how we require). This conception
helped me understand the social and political implications of the Internet and
Web, but it is as useful today in thinking about any new digital media, from Al to
AR.
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— Has your research field transformed? If yes, what are its main features,
especially in (pan)demic)mediated reality? Are there any differences in it
before/after COVID-2019?

— Most generally, I find my field of research in a state of flux. Maybe it has
always been in flux. In the early 2000s, study of the Internet seemed like a waste
of time to many who saw it as an ephemeral technology that would quickly lose
its novelty and rapidly diminish in significance. By 2005, Internet studies were
rising rapidly as the field in new media with incredibly optimistic views on its
social and political implications, which were largely positive outcomes of an open
and global Internet for sociality and democracy. After 2010, the Internet and Web
became more taken for granted and viewed as such a routine technology of
everyday life that they did not merit special notice. The Arab Spring woke a sense
of the potential of the Internet to reach new networks with new ideas, but with the
decline of democratic movements around the world, the Internet became a new
scapegoat for many actors. Many saw its influence as dangerous, not only in
destabilizing political regimes but spreading misinformation or disinformation
across the world in clearly technological deterministic ways, such as conveyed in
notions of filter bubbles and echo chambers. While research on how people use
the Internet to gain information about politics counters techno deterministic
perspectives, the disinformation theme had become a major focus of research and
policy that ignored studies based on users, focusing instead on research on the
production of disinformation.

The COVID-19 pandemic demonstrated how central the Internet and digital
media had become across the globe. It was not to be taken-for-granted. With
nearly 60 percent of the world online, the Internet became a life saver and job
saver for many during lock downs and social distancing. The pandemic pushed
even more individuals online in more central ways, but dystopian perspectives on
the Internet and digital media remained quite prominent as this was a bandwagon
within the research communities across multiple disciplines.

In a more academic sense, my field has been changing dramatically ever
since | began studying the Internet in 1974. Initially, only a few academics studied
the use of computer-mediated communications in those early days. As a political
scientist, I had to publish in specialized journals as mainstream political science
did not see communication online as a valid field of study — it was engineering
maybe, or computer science, or maybe public administration, but not political
science.

It was not until the early 2000s that there became some recognition of
Internet studies as a field. I was actually recruited to be the founding director of
the Oxford Internet Institute in 2002, when I was appointed the first Professor of
Internet Studies at Oxford. This was a major recognition of change by the
university, which had only recently recognized sociology as a field. Over the
years, however, as Internet and related studies of new media have been one of the
most burgeoning fields in the social and behavioral sciences, nearly every
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discipline has begun to recognize Internet studies. Political science, sociology,
information schools, and so on have all adopted research on the Internet as not just
a legitimate but important area of inquiry.

However, when Internet studies was divorced from the disciplines, it was
genuinely multidisciplinary. Maybe you would call it transdisciplinary. I truly
believe you cannot study topics around the Internet, such as online voting, from a
single disciplinary perspective. You need a transdisciplinary perspective as an
individual or as a team. My worry is that the adoption of Internet and digital
media studies by various disciplines will unintentionally undermine that
transdisciplinary perspective.

— What are the main actors in the (pan)mediated communication model?

— The platformatization of the Internet led the platforms to rise as new and
major actors in shaping developments online. However, as the platforms were
increasingly acting as content providers and regulators themselves, such as in
jettisoning the former US President Trump from social media, their roles as
intermediaries came under increasing scrutiny. Far from neutral intermediaries,
they were acting increasingly as if they were newspapers or publishers. This
threatens to call into question their protection, such as from civil liability in the
US under Section 230 of the Communication Decency Act.

In a short space of time, dystopian perspectives on the harms caused by the
Internet, such as around disinformation, and the failure of platforms to act as
genuine intermediaries, have brought regulators back into the picture as key
actors. Prior to the 2020s, regulators took a more hands off approach to Internet
regulation, but with new ‘duty of care’ regulation in the UK, privacy regulation
across the EU, and questions over Section 230 or its applicability surfacing in the
US, regulators have come roaring back into discussion about the future of the
Internet.

— Which areas has been influenced by mediatization more? Culture?
Society? Real or virtual world? Technologies?

— From my perspective on how the Internet and related digital media are
reconfiguring access, I think the most dramatic implications are social — reshaping
what we know, who we know, from whom we get services, and what know how
we require. Moreover, I often find that technical change is exaggerated, such as
the treatment of VR over decades of discussion, while social change is less visible
and less often the focus of research or debate.

— Is the mediatization really transgressive (e.g., according to ‘Aufhebung’,
etc.)? What are the problems and threats?

— Yes, but often not for long. It is common to find that new media, such as
the Internet, violates older patterns of communication, such as leveling and
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crossing borders. For example, the telephone was often credited with having a
leveling effect, as compared with in person communication. And an open global
Internet was crossing borders by design.

In the early days of email diffusion, its leveling effect was often cited as a
major benefit. An employee could directly email their boss, when previously, they
would need to go through a chain of command to communicate up the
organizational ladder. This was transgressive, I believe, but it did not last.
Organizations were relatively quick to create rules and filters, such as having
individuals — a personal assistant — screen email. When Bill Clinton was
President of the US, his VP Al Gore frequently used email, but President Clinton
was said to be an infrequent user. The folklore was that if an email came in ALL
CAPS, it was from Bill Clinton. Of course, individuals could write a letter to the
President and receive a personal letter from the President, but email seemed to be
a more direct form of communication that psychologically could have a leveling
effect. That said, organizations and techies can repair any transgressions, such as
by blocking email from the rank and file.

Likewise, an open and global Internet is by design transgressive. In early
days of email, for example, it was difficult to call an academic in Russia from the
US given the sheer scarcity of phone lines between two huge nations. However,
you could email academics in Russia and that proved to be a more reliable way to
communicate across borders. However, in today’s dystopian climate of
disinformation and malicious users, more nations are being to close their borders
as an aspect of security but also political sovereignty. So simply because
technologies enable some transgressive patterns of communication, policy and
practice can be more conservative and undermine these potentials.

— What are the main directions for (your) future research?

— My present preoccupation is a book on the Fifth Estate. I view the Fifth
Estate as a collectivity of public-spirited networked individuals who are able to
reach others online in ways that can hold individuals and institutions more
accountable. Networked individuals can source their own content through search.
They can create their own content for a global audience, such as through v-blogs
or microblogs or posting a simple photo. Networked individuals can share
information in ways that develop collective intelligence about air pollution levels
or crimes in ways that can inform the public. They can leak information online in
ways that reach beyond their own organization. This collectivity I call the Fifth
Estate has become a new independent source of information and accountability in
the digital age that is comparable to an independent press of an earlier age, which
we have called a Fourth Estate.

In many ways, the Fifth Estate is an illustration of how digital media can be
used strategically to transgress old boundaries. But the Fifth Estate is probably not
indestructible, and the other estates of the Internet realm, including the press and
media, are working very hard to undermine the influence of networked individuals.
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The Fifth Estate is not a populist movement, as it can amount to one networked
individual like Greta Thunberg making a major difference simply by her
photograph in front of the Swedish Parliament being posted online that helped
spark global interest in climate change. In fact, autocracies as well as democracies
can benefit from networked individuals being enabled to hold institutions more
accountable.

Humepevio nposena M.I'. lllununa / Interviewed by M.G. Shilina
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AnnoTtanus. VHTeHCHBHOE H3y4eHIe TBopuecTBa B. Po3aHoBa 3aKOHOMEPHO aKTyalu-
3UPYET BOMPOC O MPUYMHAX PA3HOPEUYMBBLIX OICHOK, KOTOPHIMH OHO COMPOBOXKIACTCS YXKE
Oosiee Beka. VX MONSIpHOCTH aBTOP OOBSCHSET MpeobiagaHreM CyOBEeKTUBHBIX HIIH CTEPEO-
TUITHBIX TPEICTAaBICHUH O MPUHIUIAAIFHON HOBH3HE moaxona B. Po3aHoBa k mcuxomorun
JUTEPATYPHOTO TBOPYECTBA M ICTETHKE «YCAMHEHHBIX OOHAKCHUI», KOTOPOH HEU3MEHHO
CJIEZIOBAJI TBOPUYECKHI CYOBEKT €ro KHUT. B cTaThe ncciemyercst MpOCTPaHCTBO «yEeIUHEHUSD)
KakK cepsl TBOPUECKOTO OCyIIecTBICHU Po3aHoBa, Tlie TTIaBHOC BHUMAaHHE YACICHO HHTYH-
IUN «AHTUMHOCTHY, TPAKTYEeMOH MHCaTeNIeM KaK HEeTOIICIbHBIA TYXOBHBIH aKT, JeKaIii B
OCHOBE MCTHHHOTO TBOPUYECTBA >KU3HU U JIUTEPaTyphl. B «yeanHEeHUN» aBTOpCKas MHTYULIUS
WHTHMHOCTH TIPOHUKACT B SBJICHUS W IPEIAMETHI XHM3HU, HAACIACT UX POJCTBCHHBIMH WH-
TUMHBIMU 3HAUEHHSMH, OTPAXKACTCA B HUX M CIIOCOOCTBYET CO3IAHHIO MH(OMOITHICCKOMN
KapTHHBl MHUpa, HANOJHEHHOW MHOrooOpasueM CyObEeKTHBHO-THYHOCTHBIX MPEACTaBICHHUMA
B. PozanoBa o bore, Mupe, KyIbTYpHBIX H JIATEPATYPHBIX IICHHOCTSX, O caMoM cebe. B mipu-
BEICHHBIX TPUMeEpax «Jkm» B. PozaHoBa BO3HHKAIOT B IpoOIeCCe HHTUMHOTO CONMKEHHS C
AOCOIIOTOM M OTKPBIBIIMXCS B OHTOJIOTHYECKUX MPO3PEHUsX. «JIMUMHBD)Y ABISIOTCS 00pa3-
HBIMHU THAJICKTHIECKUMHE IPOCKIUSIMH «UHTUMHBIX JINKOB» aBTOPa, IPOTUBOCTOSIIUMH Tpa-
IOUIAOHHBIM B3TIBIIaM Ha MHCATEIbCKYIO THYHOCTh. DTO MOJSPHEIE, (PaMIIIBIPHO-TPABECTH-
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Abstract. An intensive study of V. Rozanov’s work naturally actualizes the question of
the reasons for the contradictory assessments that have accompanied it for more than a
century. The author explains their polarity by the prevalence of subjective or stereotypical
ideas about the fundamental novelty of V. Rozanov’s approach to the psychology of literary
creativity and to the aesthetics of “secluded nudity”, which the creative subject of his books
invariably followed. The article examines the space of “solitude” as a sphere of creative
realization of Rozanov, where the main attention is paid to the intuition of “intimacy”,
interpreted by the writer as a genuine spiritual act underlying the true creativity of life and
literature. In “solitude” the author’s intuition of intimacy penetrates into the phenomena and
objects of life, endows them with related intimate meanings, is reflected in them and
contributes to the creation of a mythopoetic picture of the world, filled with a variety of
subjective and personal ideas of V. Rozanov about God, the world, cultural and literary
values, about to yourself. In the above examples, V. Rozanov’s “faces” appear in the process
of intimate rapprochement with the Absolute and revealed in ontological insights. “Disguises”
are figurative dialectical projections of the “intimate faces” of the author, opposed to the
traditional views on the writer’s personality. These are polar, familiarly traversed projections
of his “intimate faces” designed to enhance their ontological and aesthetic significance.

The philosophical concept of “detachment” in myth and literature, developed by
A.F. Losev in Dialectics of Myth, served as a methodological basis for the study of the
phenomenon of “solitude” and unity in V. Rozanov of the myth-maker and writer.
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BBepeHue

JAcreTuka «0e300pa3Horo». Bornpoc o ToMm, riae B cBoux nucanusix B. Poza-
HOB IIOJUIMHHBIN, a I/ IPEIHAMEPEHHBIH, II€ MIPOSBIISCTCSA €r0 OHTOJIOTHYECKUI
o0pa3, a rJe SKCUEHTPUUYHbIE JUTEepaTypHble MPOEKIMU, BOZHUK B pPE3yJbTaTe
OecrpelieICHTHO TOJSIPU30BAHHBIX OLIEHOK €ro TBopyecTBa. HeT HyX bl BHOBB
TOBOPUTB O «CMECH» «IIUCATENbCKON HU30CTU» U reHuanbHocTH Po3aHoBa, KoTo-
past mopakaja COBPEMEHHHMKOB U HEPEJKO aKLEHTUpYeETcs ceroans. «bnecramme
¥ BO3MYUIAIOLIME» OTKPOBEHUs P03aHOBA BBI3BIBAIM OTOPOIb Y CAMBIX CMEJBIX
HOBAaTOPOB CEpeOPSIHOTO BEKa, KOTOPhIE CTOPOHMIIUCH €T0 JIaXKe B paMKaxX MU Ke
MIPOBO3IIIAIIEHHOW «3CTETUYECKON CBOOOIBD» M OJHOBPEMEHHO IpHU3HABAIHU B
HEM HOBBI (PEHOMEH PYCCKOW JuTepaTyphl. «Tak mucaTh HENb3s», — yNpEKaIn
Po3anoBa u B TO e BpeMs 3aBOPOKEHHO OTCIEKUBAIN €r0 KHUTH, KOHCTaTUPYSI B
HUX (PEHOMEH HOBOTO IMHUCATENs, KOTOPBIA, HE YOOSBIINCH PEMyTAlMOHHBIX MO-
TEpb, MOIIEI IPOTUB JINTEPATYPHOIO KAHOHA U CO3/1aJl )KaHP, U3MEHUBIIUH Mpe-
CTaBJICHHE O JIUTEPAaTypHOM TBOpuYecTBe. Po3aHOBa CTOJIb K€ KOPWIH, CKOJIBKO
MOJJABAINCH €r0 BIUAHUIO. MATp cuMBoOIM3Ma MeEpexKOBCKHI TMOCIE CMEPTH
Po3aHoBa Havan HCIoONB30BaTh €ro (hparMEeHTapHO €MKyI0 rpaduky muchbMa, a
nosieka crycts Ben. EpodeeB oOpen B HeM CBOEro cracuTensi, yBUAEB B €ro 3c-
TETUYECKOU «THYCHOCTW» POJICTBEHHBIN JUIs ce0s1 cioco0 HEe MpOoMacTh B yCIOBH-
aX TOro, 4ro Po3aHOB Ha3blBAI «MYHAMPHOW JIUTEPATYPOil». «ITOT THYCHBIN
STOBUTHINA (paHATHK, 3TOT TOKCHYHBIA CTapHKalllka, OH — HET, OH He Jall MHE
MIOJIHOTO CHA/100bsI OT HPABCTBEHHBIX HEMOIIEH, — HO CIIac MHE YeCTb U JbIXa-
Hue (Hu OoJbIlle, HU MEHbIe: YecTh U Abixanue)» [1. C. 44].

JlutepaTypHoe «OeccThlicTBO» Po3aHOBa MPOMCXOANUIIO U3 JKEIAHUS pa3py-
IIUTh YUHHBIE 00pa3bl MHUCATENS U JUTEPATYPhl, Ka3aBUINECs €My HCUEPIaHHBIMU
U 3aCTBIBUIMMH, COPOCUThH MapTUKYJSPHOE MUCATENbCKOE IJIAThE U MPEACTaTh B
HEYMBITOM €CTECTBE OOHAKEHHOI'0 UyBCTBa M cjioBa. OH 3arOBOPHMII HE «KaK MpH-
HATO B NPWIMYHOM OOIIECTBE», a KaK M3HAYAJIbHO U «HEKpacuBo» bor Ha mymry
TIOJIO>KUJT, YTO 3aCTABUIIO €0 OTOMBATHCS OT YIPEKOB B «HETPUCTOMHOCTH:

«/la He BooOpaxaiite, YTO BBl «HPABCTBEHHEE MEHs. BBl HE HPAaBCTBEHHBI U
He Oe3HpaBCTBEHHBI. Bbl mpocTo chenanHble Beniu. HpaBcTBeHHa winu Ge3HpaB-
ctBeHHa (papdopoBas gamka? MoXXHO CKa3aTh, YTO OHA YUCTA, YTO XOPOIIO pac-
nMcaHa, ,,liBeTouku“ u Bce. Ho Mue 6ombiie HpaButcs [llapuk B konype. U xak oH
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HU Tpsi3€H, B COpY, — I, OJHAKO, MOWIY UTpaThb ¢ HUM. A C BaMH — HHUYETO»
[2. C.145].

BaxHO MOHATH, YTO B MPOTUBOIIOCTABIIEHUHU «TrpsaA3HOro lllapuka B KOHYype»
U «XOpOIIOo pacnucaHHol (haphopoBoii YaIKI» KPOETCS MPUHIMITMATHEHO BaXKHOE
CBOWCTBO (PHIOCOPCKO-ICTETUUECKOT0 4yThsl Po3aHOBa — OIIyIEHHE >KUBOTO
T€Ja, B XKU3HEHHBIX MPOSIBICHUAX KOTOPOTO OCYIIECTBIISIETCS AYXOBHOE HA4aJIo.
«'pszubiii Ilapuk» CyTh «AyX, JaHHBIM CKBO3b TEJIO0», CUMBOJI €CTECTBEHHOI,
«HEOUMILEHHOW» *KU3HHU, KoTopasi Po3aHoBy Oblia Muiee M OJIMKE «XOPOILIO pac-
MUCaHHOM yamkm». OH U 0 COOCTBEHHOM JyIlIe MHCcal KaK O «CIUIETCHHH TPs3H,
He)kHOCTH U rpycTu» [2. C. 88]. 3aech onpenensionee 3HaYeHUE UMEET UHTYH-
Lus MOAJMHHOCTU HpeaMeTa B JUAJEKTUKE €ro AEeHCTBUTENBHBIX JyIIEBHO-
(DUBUYECKUX COCTOSTHUM, B «TEJIECHOM)» E€CTECTBE OCYIIECTBISAIOMEHCS aymu. B
TOM CMBICIIE «JBOpOBas» mpHuponHocTh Illapuka cponuu «Mu3epadbeaTbHOMY»
o0pazy camoro Po3zaHoBa, KOTOPBIM TECTOBANT €0 B «YeauHEHHOM» 1 «OmaBIImx
JHUCTBAX», YTOOBI TMOAYEPKHYTh CBOE IPHPOIHO-HENPUIIISIIHOE MUCATEIHCKOEe
€CTECTBO.

«He nureparypa, a aumepamyprocms (31€Ch U ajee B UTATaX KypcCUB aB-
TOopa) y»acHa, — mucail Po3aHoB B «OmnaBUIMX JUCTHIX», — JIUTEPATYPHOCTD
IYILH, JIATEPATypPHOCTH kU3HW» [2. C. 124]. JIuTepaTypHOMY COBEPILIEHCTBY YyB-
ctBa Po3aHoB mpeanmounTan ero HeIOBOILIOIIEHHOCTh. JTOr0 MOKHO ObUIO J10-
CTHYb, MOMBITABIIUCH YHTH B ce0sl U TaM 3aleyariieTb CBOM «IIOJIY4yBCTBa» U
«TOJYMBICIIN», «CXBATUTh» MX TOTAA, KOI/IAa OHHM TOJIBKO HapOXIAlTCA B JTOCO-
3HATEJIbHON YMCTOTE OCBOEHMsI. PO3aHOB Ha3Baj 3TO MECTO «yEAMHEHUEM.

«YeauHeHHe» KAK HCTOYHHUK MO3HAHUSA U JUTEPATYPHOTO0 TBOPYECTBA

« Ymeil uckamo yeounenust, ymeu uckamo yeOuHeHus, ymell uCKamo yeOuHeHus.
Yeounenue — myuwuii cmpaoic oywiu. A xouy ckazsamos — Ee Aneen-Xpanumens.
U3 yeounenus — 6ce. M3 yeounenus — cunbvl, u3 yeOUHeHUus — 4ucmoma.
Yeounenue — ,,coopan oyx“, omo — s onams ,,yenen‘» [2. C. 183].

Po3aHOB nckan «yennHeHHE» HE 3a MHCbMEHHBIM CTOJOM. MHaue ero cko-
POIUCH C YKAa3aHUEM MECT, I/I€ BO3HUKAIMU «IOJIYMBICIN» U «IIOJy4yBCTBa», HE
nMena O0b1 cmbicia. OHa HeoOXoIMMa eMy, YTOOBI TTOKa3aTh, YTO 3allMCAaHHBIC UM
«y3pEHUsD» POXKIAIUCH HE B JOCYKHX CO3EpLAHMSIX, @ B HEIOCPEICTBEHHOM pe-
¢nekcun Hax (hakTaMu TEKyIIed KU3HU. «YeauHeHue» Po3aHoBa HaXOIUIIOCH B
HEM CaMOM, B HENIPEPHIBHOM IIOMCKE COOTBETCTBUI MEKIY CMBICIOBBIM pa3HO00-
pasueM HaOmo1aeMbIX (PaKTOB M COOCTBEHHBIX MHTYHIIUH, KOTOPbIE OBLIM HAa HUX
HanpasieHbl. [Icuxonoruueckoe MpoOCTPaHCTBO «YEAMHEHUs BUAMUTCS TaM, IJie
COBEPILAIOTCS BCTPEYa M CHHTE3 BHEIIHUX HAONIOJECHHH C YHEPIUSIMHU CMBICIIOB,
YK€ 3aJI0)KEHHBIX B JyIIEe U JyXOBHOH mamsaTH. B «yennHeHMm» Mpoucxoamio
CIIUSIHUE C MICTOYHMKOM 3THX CMBICIOB — AOCOIIIOTOM, KOTOPBI OCBEIa BHEIl-
HUe (aKThl UICTUHHBIM 3HAHUEM. 3]1€Ch, KaK MPEICTABIACTCS, U BOZHUKAIO COOBI-
THE, KoTopoe P03aHOB Ha3bIBAI «IIOHUMAaHUEM»: B CUJIIOBOM TIOJI€ OJyXOTBOPSIO-
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IIer0 CUHTE3a OyX M co3HaHuMe Po3aHoBa oOpeTanu SICHOCTh, COOPAaHHOCTHh U
LETbHOCTB:

«MHe ¥ 0JHOMY XOpOILIO U CO BCEMHU. S HE OJIMHOYKA U HE OOLIECTBEHHHUK.
Ho xorga st oquH — s MONHBIHN, a KOT/Ia CO BCEMH — HE MOJHBIN. OqHOMY MHE
BCE-TaK{ XOPOIIIO JIYUIIIE).

«OgHOMY nydllle — MOTOMY, 4TO Korjaa s onuH — s ¢ borom» [3. C. 55].

Crenyromum marom 0bUI0 0OpaTHOE JBM)KEHHE K TaKOM MPaKTUKE MHCHMA,
/i€ BO3HHKIIIEE B «yE€AMHEHUN» HOBOE KaueCTBO OLIYIIEHUI AOKHO OBLIO MOITY-
YUTh OPraHUYHOE BOILIOMICHUE. «YEIMHECHUE» BBIPA3WIoCch Y Po3aHoBa B OMbITE
nepexojia «BbITOBapUBAHUS» B PYKOMHCh, YTO MO3BOJUIO €MY, BO-IEPBBIX, CO-
XpaHUTh HEMOCPEJACTBEHHOCTh CBOUX IYIIEBHBIX JBWKCHUU, U BO-BTOPBIX, —
clenaTh CBOM MUCATENbCKUI CTUJIb UX €CTECTBEHHBIM MPOIOJIKEHUEM, IMOKa-
3aTh, 4YTO MUCATEIHCTBO OCYIIECTBISETCS HE Ha KOHUMKE Tepa, a «HA «KOHYHKAX
MaJbLEBRY.

«Bcsaxoe osudicenue 0yuu y MeHs conposoxcoaemcs avicosapusanuem. M ecs-
Koe 8bl208apusanue s Xouy Henpemenno sanucamo. Imo — uncmunxmy» [2. C. 58.]

«Yenunenue» B. Po3zaHoBa u «oTpemieHHOCTH» A. JloceBa: o01me nmpu-
3Haku. Ha Ham B3rnsn, «yenuHeHue» Kak o0JacTh MOPOXKJIEHUSI HOBBIX OIIyIIle-
HUH U CMBICJIOB JIOITYCTUMO COOTHECTH C MPOCTPAHCTBOM «OTPEHICHHOCTH, KaTe-
roputo KoTopoit pazpaboran A.®. Jloces B «/Inanexrtuke muda». KoHkpetHo — ¢
IBYMSI BUJAMU OTPEIICHHOCTH, «MU(DUUECKON» M «IOITHYECKOI», B KOTOPBIX,
cornacHo ¢unocody, coznarorcs mud u auteparypa. [Iposeaennoe JloceBbIM mc-
ClIeZIOBaHUE MPHUPOJABI U Pa3NuYuii MU(PUYECKOH M TMO3TUYECKOH O0Opa3HOCTH,
MOKET TIOMOYb HaM MPOSCHUTH BOMPOC O PA3HOBHUIHOCTSIX JIMYHOCTHBIX OTpaXke-
Huit Po3aHoBa, 0 mapaJoKCAIbHOM COYETAHHUH «JTHKOBY» U «JIMYUHY», KOTOPBIE, KaK
U B «oTpemeHHocTn» JloceBa, BOZHMKAIOT B INIyOMHAX aBTOPCKOTO CYyOBEKTa, HO
(UKCUPYIOTCS B OTIAJICHUH, B CAMBIX HEOXKHIAHHBIX 00CTOSTEILCTBAX €r0 BHEIII-
HEr0 MECTONPUOBIBAHUSI.

IMon «orpemieHHOCTHIO» JIOCEB MOHMMANI 0CO00E COCTOSIHHE TBOPYECKOTO
BOCHPHUATHSA, B KOTOPOM OCBaMBAIOIIAsl MPEIMET JUUYHOCTH OIIYIIAET COIPHYACT-
HOCTb €r0 CYIIHOCTHOMY COAEPKaHMIO, CIMBAETCS C HUM U, OJHOMOMEHTHO, OT-
CTpaHseTCsl, YTOOBI HAMOJHUTHL OOHAPYKEHHYIO OOIIHOCTh 3HAYCHHUSIMH COO-
CTBEHHBIX IYyMIEBHBIX MHTYyWIud. WHTynims, mo mHeHuio JloceBa, MTHOBEHHO
MpeBpallaeT Uaew MpeAMeTa B UHYI0, HOBYIO, HEOOBIYHYIO, TaKyl0, KaKol WH-
CTUHKTMBHO 4yBCTBYET U BUJIUT €€ BocIpuHUMarouiast 1n4HocTsh [4. C. 109]. Eciu
COBMAJIeHUE MpeIMeTa U YCTPEMJICHHBIX K HEMY MHTYULIUN OIIyIIaeTcs OpraHnuy-
HBIM | TIOJTHBIM, TPOUCXOIUT CHHTE3: COJAEPKAaHUE TIEPECTAET OTHOCHTHCS TOJIHKO
K MpeaMeTy, MOJHUMAETCS HaJl OOBIICHHOCTHIO U YBOAUTCS B cepy OBITHIHYIO,
I/Ie TaHHBIA IPeIMET CTAHOBHUTCS BBIpAKEHHEM BCeOONMIHOCTH. CHHTE3 TpeaMeTa
Y MHTYULUH MOPOXKAAE€T HOBBIE 3aXBATHIBAIOIUE CMBICIIBI U 3HAUEHUS, KOTOPHIE,
HE M3MCEHsIS PealbHBId OOJIMK TpeaMeTa, OKMBAIOT B HEM B HOBBIX OOpa3HBIX
dhopmax.

OmurynieHue MOTHOTO CUSIHUS MpeaMeTa U cyObekTa HHTyunmi JloceB Ha3bI-
BaJl HavajgoM MU(OTBOpUECTBa. A OTPa3UBIIYIOCSA B MPEAMETE UICATbHYIO CYII-
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HOCTB JIMYHOCTH — MHpHIecKuM JMKoM. Mu¢ y JloceBa Bcera nuMeeT JINIHOCT-
HYIO0 NIPUPOAY U IPEICTAET, M0 €r0 BBIPAXKEHUIO, «IMKOM JnyHocTh» [4. C. 115].
B Mu¢e cnusHue npeaMera u JTMYHOCTH MPEACTACT B )KUBOM M HENOCPEICTBEH-
HOM €IMHCTBE, 4TO MpUIaeT MUPHUECKOMY 00pa3y pealbHyI0 )KM3HEHHYIO (ax-
TUYHOCTB. JloceB yOexmaeT Hac B 3TOM, NMPHUBOS B MpuMep (peHoMeH 000pOTHH-
yectBa. Kak nyma «oOpamiaercs» B YellOBEKa, TaK U YEJOBEK AYIIOH MOXKET
BXKHUTHCS B TIPEAMET U MIPUHATH €ro 0opas.

OTkphIBIIAsics B 00pa3e BCEOOITHOCTh BBI3BIBAET B TMYHOCTH MOTPEOHOCTH B
UHBIX, Oosiee MacmITaOHBIX U BCEOOBEMITIOMUX (POpMax BHIPA3UTEIBHOCTH, YTO
3aKOHOMEPHO OOpaliaeT ee K MOMCKY CHMBOJIMYECKOW 00pa3HOCTH, 00IaIaromiei
CIOCOOHOCTBIO YKa3bIBaTh HAa HE3PUMOE MIPUCYTCTBUE U MPOSBICHUE BCEOOIIETO B
yacTHOM. [locTHkeHrne HEBUAMMBIX IYXOBHO-CMBICIOBBIX CBf3€il TpeOyeT OT
JUYHOCTH CBOOOJHOTO OT CJIOKMBIIMXCS MPEJCTABICHHUNA, Pa3BOIUIOMIEHHOTO U
pacIIMPEHHOT0 CO3HAHUS. DTO pacIIMpPEHHE MPOUCXOJUT UMEHHO B COCTOSHUU
OTPELICHHOCTH, TJe JUYHOCTh OOHAPYKUBAET CIIOCOOHOCTh K CO3/IaHUIO BCEOOH-
E€MITIOIIUX BBIPA3UTENbHBIX (HOPM.

B otpemennocTr, kotopyto JloceB Ha3bIBaeT MO3TUYECKOH, €0 OOCTOUT
Heckosbko uHaue. [loaTuueckuit oOpa3 He cnMBaeTcs, a OTBJIEKAeTCs OT IpeaMe-
Ta, OH BBIAYMaH U HepeaseH. [1o3T niu nucaTens ToKe HANOIHSIET MPEeIMET CBO-
MMM ONTYIIEHUSMH B CMBICTIaMH, HO, TPE0Opa30BaB €ro B KU3HETOI00HBIN 00pa3,
OTJANSAETCSI OT HEr0 M CTAHOBUTCS €r0 ONMOCPEIOBAaHHBIM YYaCTHHKOM. Mexmy
HUM 1 00pa3oM HaXOASATCs CLi€Ha, 3pUTellb, YUTaTelb, caylaTelb. B oTinune ot
MHU(OTBOPYECTBA, I'/I€ BO3HUKACT TOJTHOE «HYTPSHOE)» CIUSHHE C MPEIMETOM, B
KOTOPOM «UCTOPTaeTcs» JUYHOCTb, B IOITUYECKOW OTPEIIEHHOCTH TaKOTO €JIMH-
CTBa HeT. B nuTeparype JIMYHOCTH OTpa)kaeT HpPEIMET, a NepelaHHble B HEM
OLIYIIEHUSI U AYIIEBHBIE COCTOSHUS paCCMAaTPUBAET U OLICHUBAET «CO CTOPOHBI»,
HE KaK HacTosIlee, a Kak ObiBiIee. M 3TH B3I M OLIEHKA MOTYT OBITh JIOBOJIBHO
kputnueckumu. C Touku 3peHus JloceBa, «Busanuii o0pazamMu, BUAUT B HUX CeOs
Ty HanoJoBuHy» [5. C. 471].

B «yemunenun» PozanoBa Muduueckas M modTHYECKass OTPEUICHHOCTh
HAXOJATCS B JHAJICKTHUECKOM €IMHCTBE, IOCKOJIBKY €T0 JIMYHOCTh OJTHOBPEMEH-
HO CYIIECTBYET B HUX 00€uX.

Ho rnaBHOe, B 4eM cXOIATCA U 4eM 00BEIUHSIOTCS TBOPUECKUE CYOBEKTHI B
«yeauHeHun» Po3aHoBa u «oTpemeHHOoCcTH» JloceBa, Tak 3T0 B clocobe OCBOCHHUS
npeamera. Ero MOXHO onpenenuThb, Kak ONbIT UHTUMHOTO NEPeKUBAHUsA, B KOTO-
POM MEXIy TBOPUYECKHUMH CyOBEKTaMH M MpeIMETaMH BO3HUKAIOT YyBCTBEHHbIE
OTHOIICHMS, KOT/Ia CyObEKThl OTKPBIBAIOT B MPEIMETaxX POJICTBEHHbIC MHTYHIINH,
CIIMBAIOTCSI C HUMHU B JKUBOE II€JI0€ M HCHBITHIBAIOT OLIYIIEHUE IYXOBHOH CO-
pPUYACTHOCTH. PO3aHOB IEMOHCTPUPOBAI U YTBEPKJAJ ATOT OMBIT BO BCEX CBOMX
kaurax. B «/lnanextuke muda» JloceB nmoasepr ero Hayanomy, ¢puimocopckomy u
ACTETUYECKOMY aHAJIN3y, 00OCHOBAB KaK CYIIHOCTHOE yCJIOBHE MU(OTBOPUYECTBA.
BnocnencTBun, MHTUMHOCTh Kak JYXOBHYIO COINMpHYacTHOCTh JloceB 00pazHO
pacKpbUl MPAKTUYECKH BO BCEX CBOMX MOBECTAX W pacckazax 1930 — nauana
1940-x romos.
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Hanomnaum, yto riiaBHast uHTYHIMS Po3aHoBa, KOTOPOU OXBaThIBAIUCh UHTE-
pECYIOIINe €ro MpeIMEThl, BhIpaXkajiach B MHCTUHKTUBHOM OIIYIICHUH POJICTBA
BCEMY, YTO O0BEAMHEHO OOIIMM KauyeCTBOM JYyXOBHOCTH, MPOSBISIOLIEIHCS, 110 ero
BBIPAXKECHUIO, B «OCSA3aTEIBHOCTH U OOOHITENFHOCTHY TENECHOTO TeIjla, B UHTHUM-
HBIX CBOMCTBAxX €CTeCTBEHHOIro ObITHs Tena. «be3 TenecHol MpUsITHOCTH HET U Ay-
XOBHOM Apyx0b1. Teno ectb Hauano nyxa. Kopens myxa. A ayx ecTh 3amax Telay
[2. C. 213]. UaTYyHnIMs UHTUMHOCTUA KakK JAYXOBHOCTH Te€jla W, COOTBETCTBEHHO,
OHTOJIOTUYECKOU IIEHHOCTH OBITHS paclpOoCTpaHsyiach PO3aHOBBIM MPaKTUYECKU
Ha Bce peduieKCUpyeMble UM TeMbI, Oy/Ib TO PEITUTUs, KyJIbTypa, 0J] WK JUTepa-
Typa. OCyIleCTBIEHNE TyXOBHOCTH B MHTUMHOM YyBCTBEHHOCTH cTajio y Po3aHo-
Ba MIPU3HAKOM MPUCYTCTBUS bora n co3uaaTeabHOCTH KU3HU.

B «Yenunennomy yuraem:

«Moii bor — ocobennbiii. 910 ToEKO MOM bor; u emte nuuei. Ecnu ere
,,deH-HUOYIb* — TO TOTO 51 HE 3HAIO U HE MHTEPECYIOCH.

,,Moii bor* — OeckoHe4yHas MOSI MHTHMHOCTh, O€CKOHEYHAs MOSI WHIHMBU-
IyallbHOCTh. IHTUMHOCTB 1TOX0%a Ha BOPOHKY, WIH AaXKe ABE BOPOHKU. OT Moe-
ro ,,00IIeCTBEHHOTO 5 HJIET BOPOHKA, CYKUBAIOMIAsICS 0 TOYKU. Yepe3 3Ty Tou-
Ky-IIPOCBET UAET TOJIBKO OAMH JIyd: oT bora. 3a 3Toi TOukoii — npyrasi BOpOHKa,
yKe HE CYKMBAIOIIAsCA, a pacuIupsiomascs B 0eckoneuyHocTh: 310 bor. ,,Tam —
bor*“y [3. C. 55].

«OcobennpiM» bor y Po3anoBa cTaHOBUTCS TOT/1a, KOTJA MIPOSIBIISIETCS] B MH-
THUMHOM OCBOCHUHU BCETrO, B YEM OH UYBCTBYET CBOIO BHYTPEHHIOIO 3aMHTEPECO-
BaHHOCTh. bOT Kak 0lyXOTBOpEHHAasI MHTUMHOCTh MPOHU3bIBAeT CyOBeKT Po3aHo-
Ba U OTPAXXaeTCsl B €ro QYIIEBHBIX HAMEPEHUSIX U UyBCTBAX, HO TOJBKO MO OTHO-
IICHUIO K CaMOMYy OJIM3KOMY, O YeM OH JAyMaeT, TOBOpHT u muieT. OHa BHYTpEH-
HE O0BEKTUBUPYETCS B KPUTCPUN UCTHHHOCTH, KOTOPHIM OIMpPENEseTCs] ero0 BOC-
MPUATHE U OLEHKU KU3HU, PETUTHH, UCTOPUH, KYJIbTYpbI, camoro ce0s. JlanHas B
OIIYIIICHUU UHTUMHAsI OECKOHEYHOCTh bora — 3T0 rry00KO TMYHOCTHBIN, MUDH-
4yecKui nepsoobpas (kypcus Haul. — O./[.), B KOTOPOM OTpakaeTcsi «IuK» Po3a-
HOBa U KOTOPBIA OJHOBPEMEHHO CTAaHOBUTCS MATPHUIEH ISl ero MHQOIo3THYe-
CKHX U JIUTEPATYyPHBIX IPOEKIUH.

Mudpnueckne «IMKH» M MOITHYECKHE «IHYMHBD. Muduueckuil «mmK»
andaHOCTH Po3aHoBa spKo 3asgBIsieT 0 cebe B MEPHOJ «IIOTPYKEHUS» B JIPEBHE-
eruneTckue MaHycKpunTel. «Bce, Bce, Bce — Bech Erumner — s1 OTKpbLI BHYTpH
cebs1. JTo ecTh camoe mopasuTenbHoe U ,,bor mensa npusen®. Ho On npusen u
nocmenerHHo NpueOOU UMEHHO OT YpeBa MATEePH, U OT mandes, U OT CIPUHIIOB-
ku» [6]. O6paTuM BHUMaHUe, 4TO OTKpbITHE Erunta «BHYTpH ce0s» OMHUCaHO Kak
borom npu3BaHHBIN npolece KUBOpokAeHUs. Po3aHOB moguepkuBaeT CBs3b bo-
ra ¢ UHTUMHOCTBIO U C TOPA3UTEIbHON HEMOCPEACTBEHHOCThIO YTOUHSET, KakK
UMEHHO «1pusoouLy, C yka3aHueM U3BECTHBIX €My HHTUMHBIX TTOJIPOOHOCTEH.

Nmenno B Erunte Po3aHOB BCTPETHI POJCTBEHHYIO €My MHTYHUIMIO Kpaco-
ThI «00KBET0 00JINYbS», KOTOPYIO MU(DOIOTU3UPOBANI B CUMBOJIHMKE CBOMX KHHUT.
[IpuBenem npumep MUGPOMOITHUECKON BEPCUH «CBITOIO €CTECTBA», KOTOPYIO CO-
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3nan Po3anoB, coeMHUB MU(UUECKYIO «BEUHYIO )KEHCTBEHHOCTh» M 00pa3 JpeB-
Hel eruntsaHku: «EcTh Benpb ,,BCeMUpHBIE TEAaroru... ecTh ,,BCEMHUPHBIC BOU-
HBI, KaK JpeBHUE CKAaHAMHABBI, BceMupHble Myapensl — Cokpar, CrnuHo3a:
€CTECTBEHHO Oblmb KOMY-MO U ,,BCEMUPHON KEHOU™, BCEMUPHOI Kak Obl ,,MaTe-
pBIO*, BCEMHPHOM ,,HEBECTON ... OHa ,,HEBECTUTCS‘ IIEpe]l BCEM MUPOM, ISl BCE-
ro MUpa, — Kak BeJIb U BCE BOOOIIE AEBYIIKH B 14—15 neT ,,HeBecTATCA ™ Heonpe-
OeneHHo neped Kem, TIEPe]] BCAKUM, niepen ecemu <...>. V3 TakOBOM BpOXKIECHHON
JI€BOYKH-JIEBYIIKH-KEHIIUHBI KaK Obl MCTEKalOT MOTOKU >KU3HH, — MU €l Mepe-
mmTes, ,,0yATo g 8cex poamna®, ,,6ce poawia‘... I Boiock ee, U 04H, U COCIBI, U
Oenpa, U YPEBO... TAKOBBI, YTO MEPBO3JAHHBIN HEBUHHBIM B3IV E€THOTSIHUHA
YJIOBWJI U Ha3Bal M TOPKECTBEHHO BOCKIMKHYJ, WM CKOpee OOTrOMOJBHO MpO-
menTtan — ,,sainte. <...> | He 6ce BMemaioT ClIOBO cue, HO Komy Oano* (TpH-
ponHo, ot bora)» [7. C. 74]. «JIuk» Po3aHoBa BO3HUKAE€T B MUHTUMHOM IIPETBOPE-
HUHU «JeBYIIKU 14—15 mer» BO «BCceMUpPHYIO *eHy». IMeHHO 31ech o0pa3 JeByI-
KW, HE yTpauuBasi cBoel (haKTUYHOCTH, OPTraHMYECKU HATIONHSAETCS PO3aHOBCKOM
WHTYHULIUEH «BEYHOH >KEHCTBEHHOCTH», OOpETaeT yCIOBHO-CUMBOJIIMYECKYIO 00-
Pa3HOCTh W TIOMYYaeT YAMBUTEIBHYIO (AKTUYHOCTH U JOCTOBEPHOCTb. «JIuuub
mam, eoe cyovekm u 00vekm — 00HO, ucuesaem Henpasoa», — HAIUCAHO B
«Omapmux ucThax». OOpa3oMm eruntsHku Po3aHOB /J0Ka3bIBaeT CBOIO COKPO-
BEHHYIO MBICI]Tb, KOTOPYIO TIO3KE MbI HalieM (uiaocoCKu pacKphITO U 000CHO-
BaHHOH JloceBbIM B ,,JlnanexTuke Muday.

[TpousBogHBIE OT «WIHMKa» <«JIMYMHBD PO3aHOBa BO3HUKANIU Yalle BCEro, KO-
raa «comemmme ¢ aymu» [3. C. 20] mepBo3gaHHBIE BIEYaTICHUs O0JICKAUCH B
MUCBMEHHYI0 (pOpMY WIIM IPEBpaIIaUCh B MEYaTHBIN JIUTEPATypHbII TeKcT. J{is
Po3anoBa 3T mpeBpaleHUs 00OpayMBaAIMCh BHYTpeHHeH apamoii. Ilucarens-
CTBO, KaK «TalHa, COKpbITas B KOHUMKax nanbies» [2. C. 200], yxoausio ot aBTo-
pa BO BJIaCTh OOBEKTUBHOCTH, TJI€ €M0 MHTUMHAS CBSI3b CO CTPAaHUIAMHU YTpadH-
Bajiach. BocnpusiTue «co CTOPOHBI) BCEINSIO B aBTOpa UCHYT U cMATeHue. [Ipock-
OBl MOYHUTATh BCIIYX WJIH OIBITHl YTEHHS €ro JOKJIAJ0B APYTUMU BhI3BIBAIH y Po-
3aHOBA CTHIJUIMBYIO PEAKLHUIO: «...i ObIBaJl JO TOrO IMOJABJICH, Pa3AaBIICH, YTO
Huuero He cibimai (ot cteina)» [2. C. 174]. IloTeps COKpOBEHHOM CBS3U C HaIU-
CaHHBIM BbI3bIBaJa Y HETO HEPBO3HYIO OTCTPAHEHHOCTh, HAPOUUTOE PaBHOAYILINE,
B pe3yjbTaTe KOTOPBIX BO3HUKAIIM HEIOBOJILCTBO CO0O0M, HACMEIIIMBOCTh U Ca-
MoyHuumkenue. IlosBisncs apyroil Po3aHoB, B MHTUMHOM <IHKE» KOTOPOTO
MPOCTYIAU €PHUYECKUE YEPTHI.

«ITopa3utenbHO BHEYATIICHUE YK€ HaneuamauHozo: ,,He moe*y, — mnuimer
PozanoB. «[loaToMy MeHsI HUKOT/Ia HE MOTJIa YHU3HUTh OpaHb HAneuamanHo2o, v st
WHOTJa, CMESICh, TOBOPWII: ,,OTO Ayp. P-oB Bceraa Bpet*» [3. C. 174].

«JIuk» poxaaeTr «IM4MHY», Koraa Po3aHoB, yxe 3Has, 4YTO CTaJl 3HAMEHUT
UMEeHHO Onaronaps «Y eAUHEHHOMY», ObUT HCKPEHHE HETOBOJIEH €r0 «CIIOTOM:

«Yt0-TO Takoe npomueHnoe ectb B MoeM ciore. C npomuenvim — BCE HE
BEYHO. 3HAYUT, 1 BPEMEHEH?

IlpomusHoe 3TO B KaKOM-TO CaMOJOBOJBLCTBE. Jlaxke MHOTJa B caMOyIoe-
Huu. TouHO y MeHs MacisiHOe OproXo U g cam ero Hamaciui. [IpaBaa, oT aToro s
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TOYHO Je4y, — W 3TO, KOHEUHO, kKauecTBO. Ho B mosiere HET mpaBeIHOTO TUXOTO
mectBoBaHus. Koropoe nyue. <...>

Kako#-To 51 BeCh Cy1OpOXKHBIN U Kankuid. Kakoi-To pacTpenanssii <...>.

S cam cebst pacTpenan, U «yKaTajau TOPKU».

Korma 3T0 co3Haens (T.e. HUYTOXKECTBO), TaK YyBCTBYEIIh CeOS HECHACT-
HeIM» [3. C. 169].

Jleno 31ech He B KPUTHKE «CaMOIOBOJIbCTBA», KOTopoe Po3aHOB HazbIBal
HEU30EKHBIM «3TOTU3MOMY» U UCKPEHHE HMCKaJl CIOCO0 «OCTPAaHEHHOM» ACTeTh3a-
LM UHTUMHBIX OIIyIIeHHA. PO3aHOB caM MOYyBCTBOBAJ CBOIO «JIMUMHY», KOTOpast
BbI3BaJIa OTBpAILIEHUE TEM, YTO BbIIEIMIACH, Opocuiiach B riaza: «5 cam cebs pac-
Tpenam». «['opkami» OblT BceoOIMA 7151 MOJIEPHUCTCKON JTUTEpaTyphl MPUHLIUI
«IUITY HE KaK BUXKY, a KaK 4yBCTBYIO». MoaepHU3M, OOBSIBUBIINN CyObEKTHBHOE
BOCTIPUSITUE TJaBHBIM KPUTEPHEM HCKYCCTBa, aOCONIOTH3UPOBAT TBOPUYECKYIO
anaHoCTh. Co3/lanue cCOOCTBEHHOTO 00pa3a, caMOoMoOpTPETUPOBAHKE OBLIIO B MOJIE.

OmurymaemMoe HECOOTBETCTBUE MEXKAY HAMEPEHHUEM U «CIIOTOM» CTaJIO JJIs
Po3anoBa moBOAOM IS COMHEHHN B II€JIECOOOpPAa3HOCTH IyOJIMKOBaTh «Yeau-
HEHHOe». B cTOpoHHEM BOCHPHUATHU OHA MOKAa3ajgach MCKaxaromen 3ambices. Ho
Ja)ke HEBOJBHO BO3HUKINAS «JIMYMHA» HE ToMelnana peuieHuio Pozanosa myomnu-
KOBaTh «PYKOMUCHOCTH JTYIII:

«ITouemy s uznan ,,Yeaun.?

HyxHo.

Tam ObuM 1 MOGOYHBIE 1€ (TJIABHAS U SCHASL — COEAUHEHUE C ,,IPYTroM*).
Ho u emte cBepx aToro cienoe, HEOJOIUMOE

HYXXHO.

TouyHO MOTSAHYJIO YEM-TO, KOTZa sl IOYTH aBTOMAaTHMYHO Hadajl HyMEpPOBaTh
JMCTOYKHU U oTrpaBui B Tunorpaduo» [3. C. 250].

«Crenoe, HEOAOJIMMOE» — ITO UCXOMALIAS U3 JyXa «KOPEHHAs PO3aHOBCKas
UHTHUMHOCTB», KOTOpasi — «TOYHO MOTSAHYJIO YEM-TO» — MHU(PHUECKH NoTpedoBa-
1a cBoero Bbixoga. OTcrofa 3To ABaKbl IPUBEIECHHOE U, BO BTOPOM Cllydae, ap-
mMHHBIMU OykBaMu HauepTanHoe «H Y 2K H O».

Po3aHoB, Kak Bcerjga, HyTpPOM OUIYTHJI CIMTHOCTh c€0sl BHYTPEHHETO M
BHEIIIHETO, CBOETO «JTUKA» MU «IMYMHBY. MHUDUIECKHUHA «IHK» TOIDKEH C MaKCH-
MaJbHO BO3MOKHOM TOUHOCTBIO BBIPA3UTHCS B MU(E MOITHUECKOM, KOTOPBIM U B
«JIMYMHAX» OBl €ro OECKOHEUHBIM IPOIOJIKEHHUEM.

3aknroyeHue

B 3akimroueHue cienyer ckaszarh, YTO aHTMHOMHMYHOCTh OLeHOK Po3aHoBa,
CKOJIb OBl B3aMMOMCKJIIOYAIOIIMMUA OHM HH Ka3aJIUCh, MMeENa NUAJICKTUYECKYIO
MIPUPOY U MPOBOLMPOBAIACH BBI3BIBAIOLIEH HOBU3HOW €r0 ICTETUYECKUX IPHUH-
LIUIIOB U JIUTEPATYPHO-MPAKTUUYECKOTO OnbITa. [IpUHIMIINATBEHON B 3TOM OIBITE
Obly1a 3CTETUKAa HHTUMHOTO MEepeXUBaHUS IPEIMETOB, MPUAAIOIIAs MHCATEIbCKOM
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pedrekcun xapakrep riy00Ko JIUYHOTO, 33yIIEBHOTO Pa3roBopa, JJisi KOTOPOTO,
B CHJIy €r0 MHTUMHOCTH, HE CYIIECTBOBAJIO HU 3alIPETHBIX TE€M, HU UX MPEECIIOB.
B muTepaTypHO# mpakTHKE pO3aHOBCKHNM (PEHOMEH «MHTHMHOCTH» BO3HHUKAII B
CHUHTEe3¢ MHU(DHYECCKU-TIPOBHICHIIMAILHOTO YYyBCTBA M NMPOHUKHOBEHHOT'O CJIOBA,
CBS3bIBAsl MX MHTYMTHBHBIM OIIYIIEHUEM BCEOOIEH AyXOBHOUM Onm3ocTu. Po3a-
HOB BIIEPBBIE B PYCCKOM JIUTEPATYpE OYUCTUI «MHTUMHOCTB» OT MOILIOCTH yHU-
YMKUATEIIbHBIX XapaKTEPUCTUK, CHMBOJIM3UPOBAIL €€ IyXOBHOE BEIUYUE U TTPUIAT
€My OHTOJIOTUYECKHUI CTaTyC.

Bubnuorpadmyeckuin cnucok

Epogees Ben. Bacummii Po3anoB rna3amu sxcuenTpuka. URL: https://vtoraya-literatura.com/
pdfierofeev_glazami_extsentrika 1982  ocr.pdf (nara odpamenust: 16.08.2021).

Poszanos B.B. Mununartiopsl. M.: TIporpecc-ITnesna, 2004. 544 c.

Pozanoe B.B. Onasuiue JMCThs: TUPUKO-Puiocodckre 3amucku / COCT. ¥ BCTYII. CTaThs
A. I'yneiru. M.: CoBpemeHHHK, 1992. 543 c.

Jloces A.®. [Tnanexkruka muda / npeauci. A.A. Taxo-I'ogu, npumed. B.I1. Tpowurtkoro. CII6.:
A3z0Oyka, A30yka-Attukyc, 2018. 320 c.

Jloces A.®. ®unocodust. Mudonorus. Kynsrypa. M.: Meicns, 1991. 525 c.

IMucema B.B. Po3zanosa k 3.®. ['omnepbaxy. [ToaroroBka Tekcra, myOuukanus 1 KOMMEH-
tapun E. T'omnepbaxa. URL: http://users.kaluga.ru/kosmorama/letters.html (nara obpamenust:
24.08.2021).

Poszanos B.B. Jlronn myHHOTO cBeta. Metadmsuka xpuctuanctBa. CII6.: IIpomomkenHwme
skm3nu, 2003. 320 c.

References

Yerofeyev Ven. Vasiliy Rozanov glazami ekstsentrika. Retrieved August 16, 2021, from
https://vtoraya-literatura.com/pdf/erofeev_glazami_extsentrika 1982 ocr.pdf. (In Russ.)
Rozanov, V.V. (2004). Miniatyury. Moscow: Progress-Pleyada. (In Russ.)

Rozanov, V.V. (1992). Opavshiye list’ya. Liriko-filosofskiye zapiski. Sostavleniye i vstupi-
tel’naya stat’ya A. Gulygi. Moscow: Sovremennik. (In Russ.)

Losev, A.F. (2018). Dialektika mifa. Predisl. A.A. Takho-Godi, primech. V.P. Troitskogo.
SPb.: Azbuka, Azbuka-Attikus. (In Russ.)

Losev, A.F. Filosofiya. Mifologiya. Kul tura. Moscow: Mysl’, 1991. (In Russ.)

Pis’ma V.V. Rozanova k E.F. Gollerbakhu. Podgotovka teksta, publikatsiya i kommentarii
Ye. Gollerbakha. Retrieved August 24, 2021, from http://users.kaluga.ru/kosmorama/let
ters.html. (In Russ.)

Rozanov, V.V. Lyudi lunnogo sveta. Metafizika khristianstva. SPb.: Prodolzheniye zhizni,
2003. (In Russ.)

Ceenenust 06 aBTOpe:
Heghve Onec Buxmopoguy, TOKTOp (MIOIOTMYECKUX HAyK, Ipodeccop Kadeapsl pyc-

ckoit sintepatypsl XX—XXI BekoB MucTuTyTa drtonornu MIITY. ORCID: 0000-0003-1219-
6752; e-mail: defye56@mail.ru

Bio note:
Oleg V. Defye, Doctor of Philology, Professor of the Department of Russian Literature

of the XX-XXI Centuries of the Institute of Philology, Moscow Pedagogical State University
(MPGU). ORCID: 0000-0003-1219-6752; e-mail: defye56@mail.ru



RUDN Journal of Studies in Literature and Journalism. 2021 Vol. 26 No.4 761-770
ISSN 2312-9220 (print), ISSN 2312-9247 (online)

http://journals.rudn.ru/
BecTtHuk PYOH. Cepus: lNlutepatypoBeneHue. XKypHanuctuka literary-criticism

DOI: 10.22363/2312-9220-2021-26-4-761-770
VK 821.161.1
Hay4dHaga ctatbs / Research article

MoTuB «nokoa»
B TBopuecTtBe b. NacrepHaka n M. Bynrakoea
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Annotanusi. KoHnenuus «mnokoi» Bonuia u3 bubmauu B pycckyro KyJIbTypy U cTajia ee
BaXHOW AyXxOBHOM Tpagunuei. C pa3BUTHEM CBETCKOH JUTEpaTyphl «IIOKOI» MOCTENEHHO
BBIXOJUT U3 OOXKECTBEHHON OOJACTH M CTAHOBHUTCS CMBICIIOM OOraTOH SCTETHUYECKON KOH-
neniuu. B cBonx npousseacHusx [lactepHak u ByirakoB pasMBIIUIAIOT O «IIOKOE» B chepe
OBITHA U MICKYCCTBa, B YACTHOCTH, B OHTOJIOTHYECKOH IICHHOCTH J0Ma U JIOOBH, B pa3MBIII-
JIEHUW 00 UCTOPUH M CMEPTH U TBOpUECTBE. BaxkHOEe MeCTO B Xy10’KECTBEHHOM MHUpPE 000HX
nucatenell 3aHuMaeT KoHuenuus namsatd. Kuuru Bynrakosa u IlactepHaka sBISIOTCS CBU-
IETEIhCTBAMH O BO3POXKICHUN U BEUHOU KH3HH, 3TO OBLI crtocob ux ydactus B boxxecTBeH-
HoMm IIpomebiciie. B cTaTbe aHaIM3UPYIOTCS MECTO M POJb MOTHBa IMOKOS B POMaHax
b. ITactepHaka «/loxtop ’Kuparo» u M. Bynrakosa «Mactep u Maprapura» B UX CXOJCTBE
U pa3nuaud. B 3Toi CBSI3M COMOCTABILIIOTCS 00pa3bl J0Ma, MY3bIKH, TBOPUYECTBA KaK CPEIO-
TOYHS MUpPa XyA0KHHMKA, PACCMATPUBAIOTCS TUIOJOTHYECKU Oiu3Kue (HUTYpBl BO3TIOOJICH-
HOW-MY3bl M CIIACUTENBHHIIBI, OTMEYAeTCsl crenu(uKa pacKpbITUS B pOMaHaxX TeMbl Oec-
CMEPTUS B TBOPUECTBE.

KunwueBble caoBa: [lacrepnak, bynrakos, moko#, «Jloktop XKuparo», «Mactep u
Maprapuray, 10M, My3bIKa, TBOPUECTBO

3asBienne 0 KOHGIUKTe HHTEPECOB. ABTOPHI 3a4BISIOT 00 OTCYTCTBHM KOH(IINKTa
HHTEPECOB.
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Abstract. The concept of “peace” entered into Russian culture from the Bible and
became its important spiritual tradition. With the development of secular literature, “peace”
has gradually come out of the sacred field and become the significant aesthetic concept rich in
connotation. In their works, Pasternak and Bulgakov reflect on the “peace” in the field of
existence and art, especially the ontological value of family and love, thoughts about history,
death and creativity. The concept of memory plays an important role in the artistic world of
the two writers. Bulgakov’s and Pasternak’s books are testimony to rebirth and immortality,
which is the way they participate in the sacred cause. The paper analyzes the place and role of
the motive of peace in the novels of B. Pasternak Doctor Zhivago and M. Bulgakov The
Master and Margarita in their similarities and differences. In this regard, the images of the
house, music, creativity as the focus of the artist’s world are compared, the typological related
figures of the beloved muse and the savior are considered, the specificity of the disclosure of
the theme of immortality in creativity is noted.

Keywords: Pasternak, Bulgakov, peace, Doctor Zhivago, The Master and Margarita,
house, music, creation
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BBenoeHue

B coBpemenHoM poccuiickoM uTeparypoBefeHun teMa «llactepnak u byi-
raKkoB» MOJIHUMAanach HEOJHOKpaTHO. OUeBUAHBIM MaTEpUAIOM JJIsi COIIOCTaBIIe-
Hus craHoBwinch «Jlokrop JKusaro» n «Mactep u Maprapura». Ogaum u3 ca-
MBIX TNTyOOKHX pa3MbIIUIEHUH Ha 3Ty TEMYy, [10 HallleMy MHEHMIO, OCTaéTcs CTa-
Tl M.O. UynakoBoii «Ilacrepnak u bynrakos. PoxxaeHue IByX nuTepaTypHBIX
uukioB» (Jluteparyproe o6o3penue, 1991. Ne 5). B cBoeit cratbe «bynrakoB u
[Tacrepnak. Tounocts Talie» apyrou aBrop, H.b. FIBaHOBa, B yacTHOCTH, OTMEUa-
et: «Cam 3ampicen pomana ,,Jloktop Kuaro*“ m ero peanuszanus ObUTH CBOETO
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polla OTBETOM Ha poMaH ,,Macrtep u Mapraputa®“... B fOpuu Anapeesuue XKupa-
ro CIMBAIOTCI — B CpaBHEHUU C ,,MacTtepom U Mapraputoi“ — aBa nepcoHaxa:
Xpuctoc u Mactep» [3. C. 315-316]. [To yauBuTenbHOMY COBIAJCHUIO TEPOU PO-
MmaHa [lactepnaka FOpuit XKuaro u Muxaun bynrakoB uMeroT Hemano oO0IIero:
00a — «mucarenu ot bora» u Bpaun no o0pazoBaHMIO, OHU MIPU3BAHBI Ha CIYXKOy
B TOCIIUTAJb BO BpeMs [lepBoit MuUpoBO#t (MK Tpa’kaHCKOM) BOWHBI; TIOCIIE CMe-
HbI peXH1Ma B CTpaHe PelatoT ocTaTbesd Ha PoauHe U B KOHIIE KOHIIOB yMHUPAIOT B
W3HEMOXEHUH — MOTOMY IPOU3BEICHUS 000MX aBTOPOB OTMEYEHBI TPAru3MOM.
Tparnueckuii repoit, o meicau I'. I'erens, «BepeH cBOEMY HPaBCTBEHHOMY IIPHH-
uuny» [9. C. 82], ssApo KOTOPOro COCTaBIISIET CTpEeMIIEHUE K MOKoto. [Toko# sBsi-
€TCsl BaXKHOW TyXOBHOM TpaaulMed PYyCCKOM KyJbTYpbl, OH ObUI ONpeAescH B
pPEIUTHO3HBIX TEKCTaX, CBI3aH ¢ coaepxkanuemM Kuuru beiTus, 3akpersieH B Bet-
XOM 3aBeTe, a 3aTeéM YKOPEHMJICS B PYCCKOW CBETCKOM cioBecHOCTH. MIMEHHO
oOpalieHre K MOTHBY MOKOSI B IByX POMaHax B €ro OHTOJOTHYECKOM, MUCTHYE-
CKOM M, HAaKOHEL], «<36MHOM)» acCI€KTax BUAWUTCS HaM HOBBIM IIOBOPOTOM B, Ka3a-
J0Cch OBI, XOPOIIO M3Yy4YeHHOM Marepuaie. Hameil 3amaueld ObUIO pacCMOTPETh
MOTHB MOKOSI HA HEKOTOPOM HOBOM YPOBHE, KPUTUYECKU COIIOCTABIISS OPTOJOK-
CaJIbHO-TIPABOCIIABHBIE JINTEPATYPOBEAUYECKNE TPAKTOBKH «IIOKOSD» B €r0 Ipak-
THYECKU-PEIMTHO3HOM 3HaueHuH (B paborax M. Jlynaea, apskona Auupes Ky-
paeBa, A.3epkanoBa, T.Ilo3mHseBOW W T.I.) U «CBETCKHE», Cyry0O HaydHBIE
MHEHHs KpynHeHmux coBpeMeHHbIX OynrakoBenoB (E. fI6mokoa, M. Uynako-
BoH, JI. lHoBcKkoOMH, b. CokomnoBa, M. ['oryOkoBa 1 MHOTHX JAPYTHX).

B cratbe «,,Ilokoit* B penurno3no-puiaocohckux M Xyma0KECTBEHHBIX KOH-
TekcTax» B. KoTelbHUKOB BBISIBUII PEIMTHMO3HO-OHTOJIOIMUECKOE U XY10KECTBEH-
HOE OCMBICIICHUE KaTETOPUHU IIOKOs B PyCCKOM KynbType. [1okoil BocipuHUMaeTcst
U «KaK 3aBepllieHHEe MHPOTBOPEHHS», M KaK «CyOOOTHHMI» TOKOH, M KaK «akT
TBOpUYECTBA B AyXe». IIOKOM TpakTyeTcs M Kak HaJIMYUE BBICIIET0 boKeCTBEHHOIO
3aMbICJIa O MUPE U YEJIOBEKE U €0 BOILIOLIEHHE B TpUMHUpeHUH bora n yenoBeka B
aKTe TBopueckoil cuneprun. B cBerckoii mureparype XVIII Beka pa3zpabaTbiBaoT-
Csl «TE€ 3HAYEHUS CIIOBA, KOTOPbIE OTHOCATCS K TEIECHO-AYIIEBHOMN XKU3HU Y€JI0BE-
Ka, K IpupogHoMy u oOmiectBeHHOMY Mupy» [4. C. 7], u xaTeropusi mokos mnepe-
KHUBAET «IIpoIlecc OOMUPIIEHHs U AeoHToioru3anum». [lox nmepom nosta I'. dep-
KaBUHA TIOKOW Japyercsi pazyMoM: «JKusub ecmb Hebec MeHO8eHHbll Oap, /
Yempoii eé cebe k noxorw/H ¢ uucmoio meoeu Oywior/ bnaeocnosnsi cyoed
yoap» («Ha cmepthb kH:34 Memiepckoro», 1779); uHorna mokoi BocreBaeTcs dIu-
KypeiilieM BMecTe C JI000BbIO0 U BecenbeM: «llotl 110008bi0, NOKOU, NpUsmMcmaeo:. /
byoewn kpacomoti nrodoum» («dap», 1797). B. XKykoBckuit paccMaTpuBaeT MOKOH
KaK caMOCO3EepIIaHue U CBS3BIBAET €TO CO CIIOKOMCTBHEM, CYACTHEM M TPYCTHIO 00
YIIEANNX OyIIax: «B cux mpaunvix kenusx ooumenu ceéamot, / I 0e éeuno yap-
cmeyem 3a0yMuUBbll NOKOU, /... dmo cepoye MupHvis 6ecmanxku 803Mymuo?»
(«ITocnanme Dmousbl k Abensipy», 1806); «Kowney ecemy — Ooywu noxoi. / Koney
JHcenanusam, Koney eocnomunanvam. / Kouney bopenuio u ¢ sxcuszmvio, u ¢ coboii...»
(«K ®unanety», 1808—1809). B 3ToM KOHTEKCTE ClieIyeT BCHOMHHUTD | dUrpad K
OynrakoBckomy «bery»: «beccmepmove — muxuil, ceemaniti opee; / Haw nymo — k
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Hemy cmpemiaenve: / Ilokotica, kmo ceotl konyun 6ee...» («IleBen Bo craHe pyc-
CKHX BOMHOBY», 1812).

B pycckoit nmureparype XIX Beka KOHLEIIUS MOKOs prodpena 6oee yMo-
3pUTENbHOE BhIpaXKeHHe U ToskoBaHue. A. [lylmkuH nmpunan ciioBy ONTUMHCTHYE-
CKOE 3By4YaHHWE: TIOKOW MpEeACTaBisieT 0e33a00THYIO JAEPEBEHCKYIO KH3Hb IOCIE
JOH)KyaHCTBA U pacmyuieHHocTH B [letepOypre: «Moii uoean menepo — xossiixa, /
Mou scenanus — nokotu, / /la weu copuwiok, oa cam oonvuioi». Y M. JlepmoHTOBA
POKOBOE MOHUMAaHME TOKOs: «M ocyicoen cmpadame s 00120 6 HéM,/ U 6 Hém
auws 6y0y a cnokoeny («Moii mom», 1830-1831). B cozgannom borom mupe mo-
3T BUJIUT CBOIO CyAb0Y, KOTOpas Hen30eXKHO HECeT CTpaJaHus, U SICHO OCO3HAET,
YTO TOJIBKO B CTpPaJaHUSIX MOKHO HailTu nokou. Ilo ['oHuapoBy, kpacora couep-
KHUTCSI «B TIyOOKOM POBHOM JIbIXaHWHU, MCIIOJIHEHHOM YHUCTOTHI U TIOKOS» [S5.
C. 117]. Kak BaxkHast yacTh (prUia0co(CcKO-3CTETHUECKONW UAEU IHCcaTeNs, MOKOH
BOCIpUHUMaeTcsi B poMaHe «OOJI0MOB» Kak MPOLECC AMAJEKTUYECKHUl, compo-
BOXK/Ia€MbIi HETaTHBHBIM M OJHOBPEMEHHO IMMO3UTHUBHBIM OCMBICIIEHUEM 00pa3a
O60MoBa. ITOT MOMEHT TTOAPOOHO pazbsicHeH M. [IpumBunbM: «Hukakas ,,mmo-
JIOXKUTENbHAS IeaTeTbHOCTh B Poccuu He MOXKeT BbiAepkaTh KpuTuku O610oMo-
Ba: €ro MOKOW TauT B cebe 3ampoc Ha BBHICIIYIO IIEHHOCTh, Ha TaKylO AESTENb-
HOCTb, M3-32 KOTOPOH CTOMIJIO OBl JIMIIUTHCS MOKOSl. ITO CBOETO POJia TOJCTOB-
cKoe ,,Henenanue*. MlHade u ObITh HE MOXET B CTPAHE, TJIe BCAKAS JAEATEIHHOCTD,
HalpaBJieHHAs Ha YJYyYIIEHHE CBOErO CYIECTBOBAHMS, COMPOBOXKIACTCS YYB-
CTBOM HEMPAaBOTHI, a TOJBKO AESITEIbHOCTb, B KOTOPOM JINYHOE COBEPIICHHO CIH-
BaeTCs C JENOM JUIsl IPYTUX, MOKET OBITh MPOTHBOIOCTABICHA OOJIOMOBCKOMY
mokoro» [7. C. 233-234].

Co BpeMeHEM OTHOIICHHE PYCCKUX MHUcaTeNell K MOHATHUIO TIOMEHSIOoCh. B
Hayasie XX BeKa, KOI'/1a Ha3peBajl pEeBOIIOLIMOHHBIE COOBITHS, A. BiloK yBepeHHO
MpoIIaeTcsl ¢ MOKOEeM U MpHu3biBaeT K 0010. CTpacTh K CpaKeHUsIM Obliia TeMOit
ero BpemeHH: «H egeunwiii Ooti! Ilokou nam moavko chumcs/ Ckeo3b Kposv u
noliw.../ <...> / Iloxos nem! Cmennas xobwviruya / Hecemcs eéckaun!» («Ha momne
KymukoBom», 1908). K 30—40-m ronam XX Beka, B miepuoj; TBopuecTBa bynrako-
Ba u [lacTepHaka, UX IPUHATHE «IOKOS» YK€ MOJHOCTHIO YCBOCHO KaK HACYIIIHAS
MOTPEOHOCTh W HESBHOE BBIPAKCHUC WHIMBHIYyAIBHON TICUXOJIOTHH. Y HUKAJIb-
HBI OIBIT AMOLMOHAIBHOTO KOMIUIEKCA «JIOM», a TaKKe HEeoObIYHas XyIoxKe-
CTBEHHAsI KOHIIEMIIUS MHUCATeNIed OCHOBAHBI Ha «IOKOE» KaK Ha JYXOBHOM SJIpeE.
O06a nucaresnsi CBOMM pOMaHOM MHTEPIPETUPYIOT U PACIIUPSIOT UACHHYIO CUTY U
TBOPYECKOE U3MEPEHUE KIIOKOS.

MoTue «nokosi» B TBopuyectBe b. NactepHaka u M. bBynrakoBa

Bnemnee noctpoeHue M SMOIMOHAIIBHOE HAIMOIHEHUE JOMa COCTaBIISIOT
YMHUPOTBOPSIONIYIO YaCTh )KM3HEHHOTO onbiTa. B «JlokTope JXKuBaro» nom rias-
HOTO TepOosi UMEET JBe reorpauueckne KOOpAUHATHE — JOM OpaTheB [ poMeko B
CuBueBom Bpakke B MUpHOE BpeMs M ypallbCKOe TOMECThe Aeayiiku Kprorepa,
Bapeoikuno, B rosibl rpaxaanckoi BoitHel. C nomom I'pomexko, rae Beipocau XKu-
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Baro u TOHs, cBsi3aHA TIPEXKHsSSA HAAXKCHHAS JKU3HB, 0€33200THOCTD, 033U,
CEPACUYHOCTh U YUCTOTa». Bcerna coxpaHseTcs TEIUIbI CeMEWHBINH KOJOpUT (hu-
CTAIlIKOBOT'O U OJIMBKOBOro TOHOB B namsaTu JKusaro. I1o mbicau W.I1. CmupHoOBa,
«OKuaro He uckirouaercs [lactepnakom U3 00IIEro yTonu3Ma 3MOXH HE TOJIBKO
B rinaBax o GeBpanbCKOW PEeBOJIOLMM, HO U TOT/1a, KOTJIa peYb B POMAHE 3aXOJUT
o OosbieBucTcKOM niepuone» [8. C. 102].

Ilepee3n n3 rosI0HOM PEBOJIIOLMOHHOW MOCKBBI Ha Ypall — HauBHAs I0-
MbITKa HAWTH YHUUYTOKECHHBIA PEBOJIIOLMEN MOKOW B OBESIHHOM CEHTUMEHTaJb-
HBIMH BOCIIOMHUHAHHUSIMH JATIEKOM YTOJIKE «3€MJIM 00ETOBAHHOMNY, TUTIOIOTUYECKU
CXOKas CO 3HAMEHUTHIM OJWHHAALIATHIHEBHBIM IyTellecTBUEM Jlapumocuka u3
Kurtomupa B Kues B Hanex e oopectu JloM u mokoii ©SMy4eHHOMY CepJILy B ca-
MoM mekne ['paxmanckoit BoWHbL. OOpaTM BHUMaHUE, YTO B OOOMX CIydasx
Teruo Jloma KOHTpacTUpyeT ¢ MOTHBOM pa3pylIeHHOro cemeiiHoro ruesna (Emne-
Ha U ToHs — OpolIeHHBIE )KEHBI, Yero He MOTJIO Obl CIYyYUTHCS MPU POBHOM,
MHUPHOM TE€YeHHH COOBITHI). Tak 4TO 3HAMEHUTas peruinka MBIIIIaeBCKOTO O IMo-
KO€, HEBO3MOXKHOM TIpU OIIMOKE B KAPTOUHOM WMTrpe, 3BYUYUT HE TOJHKO KOMHYE-
CKH, HO M HOCHUT MPOPOYECKUN XapaAKTED.

OTtcyTcTBHE MOKOSI — CJE/ICTBUE KOPEHHOM OIMOKM MHUPOBOTO Macuitada,
KOTOPYIO Ha 3eMJI€ y>K€ He U3MEHUTh U HE UCTIPaBUTh. Bes nesrensHoCcTh JXKuBaro
B BapeiknHO 10 pokoBoil BcTpeun ¢ Jlapoil — HMMEHHO TONBITKA HCIPaBUTh
OIIMOKY OBITHS CTA0BIMH YETOBEYECKUMHU CHIIAMHU: B ATOW MOYTH HIULTAISCKOM
oOcrtaHoBke KnBaro HaXoAMT cyacThe B SK3UCTEHIMAILHOM cMbIcie. B ero 3a-
MEeTKax MpeKpaceH TPy, MpeKpacHbl BecHa u npupoaa. Ho 3ToT uamminueckuit
MOKOHM mpu3padeH: 6e3 momomu CaMaeBsITOBA M MOKPOBUTEILCTBA MUKYITUIIBIHA
cembsi ObI HE BBDKMIA; Oe33akoHHas crpacth Jlapel u KOpus ompauaer Oyayiiee
MaTepuHCTBO TOHM, a «pa3Bsi3Kay — HACUIBCTBEHHass MooOunuzauus JKuBaro B
napTu3aHCKui oTpsia JluBepus — JHIIb 3aBSI3bIBACT U 3allyThiBaeT U 0€3 TOTO
0e3HaIe’)KHYI0 CUTYaIUIO, CTaBsl OKOHYATEIbHBIM KPEecT Ha WUT03uu nokos. [lo-
cie mobera FOpusi U3 MapTH3aHCKOTO Jiarepss W MepHoja HEIOJITrOro CUacThsl B
IOpsiTunHe, BBULY omacHOCTH apecTa, Opwuit u Jlapa nenarot 3aBegoMo oOpedeH-
HYIO TIOMBITKY OYepeqHOro OOpeTeHHs YCIOKOCHHUS B TOM ke BapblkuHO, HO Te-
Nepb OHU KUBYT B JloMe MUKyJIHIIbIHA, I71€ 0OHAPY>KUBAIOT SBHBIE CIIE/IbI TYKOTO
npucyTtcTBusi. Ho gake MHHyTa «BOPOBAHHOTO» IIOKOS JapyeT MO3TUYECKHUI
B31€T. ['epoil oOHapyKMBaeT KaOWHET, KOTOPHIH CTAHOBUTCS IJIi HETO MECTOM
TBOpuecTBa: «B HeM ObLIO MUPOKOE IENHHOTO CTEKIa OKHO BO BCIO CTEHY, BO3-
BBILIABIIEECS HAJl OBparoM. M3 okHa... OTKpBIBaJICS BUJ HA 1AJIEKOE 3a0BPAKBE U
pPaBHHHY... Y OKHa CTOSUI IIUPOKUH, TAK:KE BO BCIO CTEHY, CTOJ IPOCKTUPOBILIKKA
WU YePTEIKHUKA». ITOT OOJBIION MUCHhMEHHBIM CTOJI BIACTHO MOOYkaan JKupa-
ro K MHUCATENIbCTBY M CTajl CBUJETEIEM €ro HanmpspDKEHHOTO MBIILIEHUS, TBOpYE-
CKOI'0 BIOXHOBEHHSA W Auajora ¢ camMmuM coOoi. XKusaro HaOmroman 3a 3aHSITOUN
Jlapoyi, ee XJIONOTaMH IO XO3SWCTBY, UCIBITHIBAS OLIYIIEHUE CYACTbS U IapMo-
HUW. DTO BPEMS U CTAJIO JJI1 HUX MOCIEAHUM OIUIOTOM MHpa U CIIOKOWCTBHSL: ITO-
cie Toro kak Jlapa Obita oomanom yBe3ena KomaposckuM, JKuBaro gaxTuuecku
MOTEPSUT CBOW IOM M CaMy LIEHHOCTb KU3HH.
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Bapbikuno — 310 yTomus JKuBaro, rjie OH MOXKET 3alIUTUTh CE0S OT yTrPO3bl
BOIHBI U MOJIUTUKU, CIIOKOMHO HACIAXIAThCsl CEMEMHON 3a00TOI M TBOPYECKOM
cBobomoit. [lng Mactepa, repost bynrakosa, oM Takxe SIBISETCS €IUHCTBEHHBIM
THE3JI0M, TJI€ BO3MOXHBI THUILHHA, YXOJ OT CyeThl U HACIAXICHHE TBOPUYECTBOM.
JloM — u cBUIETENb «0€33aKOHHOIY, CBOOOIHOM OT YCIOBHOCTEH JIOOBH MEXKITY
Mactepom ¢ Mapraputoil. OTH ABe KOMHAThl B MojaBasie Ha ApOaTe cranmu u
€MHCTBEHHBIM BOCIIOMHUHAHHUEM T€pOsi, KOI/1a OH CHJEN B CyMACIIEIIIEM JOME.
[IucemeHHBIM cTON M JamIia Ha HeM JJid Mactepa, Tak ke kak u st JKusaro, —
HeoOxoauMasi 4acTh KU3HU MUIIYIIETO YEeJIOBEKa M Ba)KHas 4acThb MUPO3JaHUS.
Tema «moaBana» Mactepa nmogHuMaeTcs B paboTax COBPEMEHHBIX YUCHBIX, B TOM
ymcie B MoHorpadusx E. Sl6nokoBa «XynoxkecTBeHHblit Mmup Muxaunmna bynrako-
Ba» U «I[loxBan Mactepay.

PomManTHUeckHe mprcTaHuIa 000MX TePOEB U UX BO3JIFOOJICHHBIX B CTOPOHE
OT «OOJBIION >KU3HM» OKA3bIBAIOTCS PABHO YS3BUMBIMH B CUTYallMd HCTOpUYE-
CKHMX MOTPACEHUN U TOTAIUTAPHOTO pexkuMa. McuesHOBEeHHE A0Ma OTHSUIIO Y HUX
JTF000Bb M CHIIBI )KHUTh: JKHBAaro paHpliie BpEMEHH YXOAUT OT CEPJECYHOTO MPUCTY-
na, Jlapa morubaer B yiarepe, a BOCCOSAMHEHUE U OCBOOOXKIEHUE OyJITaKOBCKUX
repoeB MPOUCXOAUT B MPOCTPAHCTBE MUCTUKH, TOTJIa KaK B «pealbHOCTU» U Ma-
cTep, 1 Maprapura ymuparor.

JIt000Bb TepoeB MOKA3BIBACTCS B IIMPOKOM HCTOPUYECKOM KOHTEKCTE MO
MpaKOM Tparu3zMa BpeMmeHu. [IpuunHa, mo KOTOpoi MECTO JKUTEIbCTBA CTAJIO J10-
MOM, 3aKJIFOYaeTCs B CHJIE JIFOOBHU, JIETaBIICH MECTO OE30MacHbIM U TapMOHHY-
HBIM IMPOCTPAHCTBOM.

1930-e roas! u nns [lactepHaka, u s bynarakoBa — BpeMst oucKa TaitHON
cBO0O/IbI, BHYTPEHHETO TBOPUYECKOTO MOKOsI KaK (POPMBI JYXOBHOTO MPOTHUBOCTOSI-
HUs TUpaHuu. [IoHsATHE «TBOPUYECKUN MOKOW» OBLJIO MEPEHECEHO B PYCCKOE CO3Ha-
Hue u3 Kauru beitus. DTo 01arociioBeHre W BBIACICHUE CSABMOIO JIHS, KaK JIHS
0J1aroIapCTBEHHO-PAJOCTHOTO TTOKOSI, TTOCBSIIIIEHHOT'O BOCTIOMUHAHWIO TBOPEHUS U
npocnasieHuss TBopla, UMeNO 3HAYEHUE TOJBKO I Pa3yMHO-OJApEHHBIX CY-
IIECTB, T. €. JIIOJIeH, KOTOPBIE, BEPOSITHO, C 3TOTO0 BPEMEHH Ha4daJld COOIIOJCHUE
cy000THI, B MoJpaxanue TBopueckomy mnokoro bora. («TonkoBas bubnus Jlomy-
xuHa» BrIT. 2:3). Apxumanaput @eoop crenan yHUKaIbHOE OOTOCIOBCKO-(PHITO-
co(ckoe TonkoBaHUe 3TOM KoHIenuu: «l denoBek, mo cBoeit 60rouesoBeyecKoit
MPUPOJIE, MPSMO IIPUYACTEH K TBOPUECKOMY MOKOI0 bora, mpruemM npuvacteH 1Bo-
SIKO: «IOKOH JKM3HHM BEYHOI» MOKET OCEHUTH YeJIOBeKa I10 0JaromaTH, HO M caM
YEIIOBEK JIOJDKEH COOCTBEHHBIM JYXOBHO-TBOPYECKUM JICTAHUEM «yIPOUYUTH 3a
co0oro» emie Ha 3emje co-ydactue B OoxectBeHHOM mokoe» [4. C.5]. Korma
HACTaIOT TSDKKME BPEMEHA M KU3Hb YEJIOBEKa HE MOXKET OBITh YperyJanpoBaHa B
CUIly KaTtacTpoudecknx oOCTosATeNnbCTB, [lacTepHak u bynrakoB u ux riaBHBIC
TepOM HEBOJIBHO OOPAIIAIOTCS K «TBOPYECKOMY ITOKOIO», YTOOBI OOPECTH CBS3h
HCKYCCTBA MHIUBUIYAIBHOCTH C Borom, MckaTh AyXOBHBIA JUAJIOr U TyXOBHOE
CroKorcTBue. «Bxonast B 1apcTBO MOKOs boxkusi, 4enoBeEK BXOIUT B LIAPCTBO CBO-
6oab» [4. C. 6]. Coueranue mokosi U CBOOOMBI SIBISETCS Ba)KHBIM PETUTHO3HO-
MeTau3ndecKuM TPUHIIATIOM B pyccKoil Kynbrype. [losTomy B meicisix Ilactep-
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Haka ¥ byirakoBa MOKOW W JyX CBOOOJBI CILICTAOTCS IPYT ¢ APyrom. B pomane
IlacTepHaka 10M, IOKOM M JINTEPATypPHOE TBOPYECTBO Hepasaenumsl. [l Macre-
pa 10M TaKXe €IUHCTBEHHOE MECTO, IJIe OH CMOT OTJIOXKUTh BCE Jieja, 3a0bITh O
CyeTe U COCPEOTOYUTHCA Ha pomaHe o [IunaTte. DTOT nepuoj c4acTiIuBOro U Imo-
KOWHOI'0 JIUTEPATYPHOro TpyAa MacTtep Ha30BET «30J10TBIM BEKOMY.

HckyccTBo (BKIIOYAsh AUTEpATypy M MY3bIKY) 3aHMMAET Ba)KHOE MECTO B
xu3HU [lactepHaka u bynrakoBa. MoKHO Cka3aTh, YTO My3bIKa MOBJIMSIIA HA HUX
HE MEHblle, yeM Jureparypa. Kak u3sBectHo, My3bika Obljla Ba)KHOM 4acThIO KH3-
Hu [lactepHaka. Martb nucarens Obula MMAHUCTKOM, U OH C JETCTBAa MPUBBIK K
3BYYaHMIO POSUISL JOMA, €II€ B IIKOJIE CEPhE3HO U3ydall TEOPUI0 KOMIIO3UIUH, U B
1903 rony Bctpetnn CkpsiOuHa M caM03a0BEHHO YBIIEKCS €ro TBOpUECTBOM. 'e-
HUAJIbHAs BOCIPUMMYMBOCTH IIOMOTaeT €My IPOHUKHYTh B MHUP KOMIIO3UTOpA:
«...Tparuyeckas cujaa COYMHIEMOIO TOPXKECTBEHHO ITOKA3bIBala SI3bIK BCEMY
OJIPSIXJIENIO MPU3HAHHOMY U BEJIMYECTBEHHO TYNOMY U ObUIa cMena J0 cyMaclie-
CTBMSI, 10 MAJIbYMILECTBA, AJOBINBO CTUXUITHAS M CBOOOHAs, KAaK MaIIINi aH-
rem» [6. C. 303]. XynoxecTBeHHbI cTUIb U TeMrepameHT CKpsOuHa oOKazaiu
3HAYUTENIBHOE BIMsHUE Ha TBOopuecTBO IlacTepHaka. [laxxe B Memyapax, pa3Mblii-
715 00 MCTMHHOM 3HAY€HWHM MCKYCCTBAa M TIPAaBJbI, OH CHOBAa BO3BpAINAeTCS K
Ckps6uHy. XOTsI BIOCJIEICTBUU MO3T OTKA3AJICS OT MY3BIKH KaK poja AesTeIbHO-
CTH ¥ BBIOpai ¢unocopuio, HapabOTaHHAS My3bIKAIbHAS WHTYUIHS U BKYC OCTa-
auch pu HeM. Ero mossus HamosjaHEHa KpacoTOM My3bIKH, OH OTHOCUT MY3BIKY K
KareropusM (uiocohuu M MPUAAET e CHUTy KHU3HH M UCKyIUIeHHs. Takas cuia
posBisieTcs U B pomaHe «Jlokrop XKusaro».

O ponu my3siku B TBopuecTBe [lacTtepHaka paccyxknaet b. 'acriapoB B cBo-
el CTaBIIel KJIacCUYeCKOW cTaThe «BpemMeHHOU KOHTpamyHKT Kak (opmooOpa-
3yronmid npuHOUn pomana [lacrepnaka ,,Jloktop XKusaro“» n moHorpapuu «bo-
puc Ilacreprak: mo Ty cropoHy no3tuku (Pumocodust. Myssika. beiT.)». Kak u3-
BECTHO, MY3bIKa JISKUT B OCHOBE (PMIOCOPCKUX pa3MbInuIeHnH JKuBaro, HaBesiH-
HbIX Hukonaem BeneHsnuHbIM, — JJIs1 HETO My3bIKa 00J1aJa€T OrPOMHON CHIION
U CTIIOCOOCTBYET Pa3BUTHIO IIMBHJIM3AINH: «...UEJOBEKA CTOJICTUSMH IOJHUMAIIA
Ha/1 )KUBOTHBIM M YHOCHJIA BBBICh HE TaJKa, a My3bIKa: HEOTPa3UMOCTb 0€30pyK-
HOUW UCTHUHBI, IPUTSITATENBHOCTD €€ MPUMEPA».

Mys3blKka TakXe CBsi3aHa C CaMbIM PaJIOCTHBIM U 0€33a00THBIM BpEMEHEM B
xu3Hu bynrakosa. ITo cnoBam ero cectpsl Hanexpl, 1oM BynrakoBsix ObuT mo-
JIOH IIIyMa, CMe€Xa U MY3bIKH, Kbl YWICH CEMbU MOXKET UI'PaTh Ha MY3bIKajlb-
HOM HMHCTpyMeHTe Wiu moetr B xope. Kak m3BecTHo, Bynrakos mro0Oun omepy
HACTOJIbKO, YTO Opasl B IOHOCTH YPOKH IIE€HUS, BCEPhE3 3alyMbIBasICh O Kaphepe
onepHoro nesna. «Auna», «Kapmen», «'yreHoTb», « CeBUIBCKUM LIUPIOJIBHUKY,
«Pycnan u Jlronmwiay... I koneyno xe, «Paycr» ¢ ero «Ha 3emine Becbk pon
JIOACKOW...» 1 apuei Banentuna. O TecHOU cBsi3u TBopyecTBa byinrakosa ¢ My-
3BIKOM CBUJETENBCTBYIOT U BocnioMUHaHus TaTeansl Jlanna, u «/{HeBHUK» EneHbl
CepreeBnbl. Ho u 6e3 3Tux 3amuceil 04eBUIHO, HACKOJIBKO HIMPOKO MCHOIb3YET
Bynrakos, oco6enHo B «Mactepe u Maprapute» ¢ €ro clokHON cUMGOHUYECKOMN
CTPYKTYpOH, OIIEPHbIE TEXHUKHU.

JIMTEPATYPOBEJIEHUE. UCTOPUSA PYCCKOM JIUTEPATYPBI 767



Li F., Rudenko M.S. 2021. RUDN Journal of Studies in Literature and Journalism, 26(4), 761-770

[Ipuctpactue XKuBaro u Macrepa K UCKYCCTBY, a UMEHHO HX MPAKTHUKA
«TBOPYECKOI'0 MOKOS», — 3TO MOMbITKA MOTOBOPUTH ¢ borom u Boittu B Mup bo-
xuil. Kak Xyno>KHUKH, OHU JyMalT O CYIIHOCTH MCKYCCTBAa U OOBEIUHSIOT HUC-
KYCCTBO C TaKHMMH MOHSTUAMHU, KaK CMEpPTh U UcTopus. Meicib XKuBaro o6 ucro-
puM yHacieqoBaHa OT 1414 BeneHsanuHa: Kak BTOpas BCENEHHas, UCTOPHUS BO3-
JIBUTAETCS YEIOBEKOM B OTBET HAa HEM30EKHOCTh CMEPTH C MOMOIIBIO KaTeropuit
BPEMEHU U MaMATU. DTH CIIOBA MPOSCHUIIM 3CTETHYECKYro JIOTHKY [lactepHaka.
[TaMATh ¥ UCKYCCTBO HEPA3pPBIBHO CBSI3aHbI. YK€ HE pa3/ielIeHbl MaMsTh U UCKYC-
CTBO C MOMEHTA POXACHUS My30i MHEMO3UHOI B IPEBHErPEYECKON MU(OIOTHH.
briasxeHHbINT ABIyCTHH TakKe€ YyBCTBOBAJ BEIUKYIO cHily namstu. JKuBaro yne-
asieT OOJbIlle BHUMAHUS (PYHKIMHM MaMSTH, TOTOMY YTO MaMsTh — 3TO OCHOBa
MIPOTUBOCTOSIHUSL SPO3UHM BPEMEHHU U CIIOCOO OTKa3aThCs OT CMEpTH. B oTBeT Ha
cMepTh JKuBaro Hamucan MCTOPUIO CBOKO M OKPYXKAIOIIMX. JTa MBICHb MEPEKIH-
KaeTcsa ¢ uaee bynarakoBa o TOM, YTO «PYKONHUCH HE TOpsST». A MPOIIEHUE Ma-
CTEp MOJYYHJI, OJIOKUBIIUCH Ha UCKyCCTBO. [Imnar nprka3an kazuute Hemnrya u3
TPYCOCTH U MYYHWJICSI IOTOM IIOYTH ABE ThICSYM JieT. MacTep HE MOT BOMTH B Liap-
CTBO CBETa M3-3a CBOETO MaJIOIyIIUs U c1a00CTH, HO B KOHIIE 0Opes MOKOU B CBsI-
3M CO CBOUM POMAaHOM.

Kak MbI yke oTmedanu, TeMa IOKOS BOJIHyeT bynrakoBa Ha IpOTSKEHHUH
BCEro TBOPYECKOTO MyTH. YK€ B paHHEM ouepke «Kues-ropom» Bo3HHKaeT oOpa3
ropoja, CMEPTEIbHO YCTaBUIETO OT PEBOJIFOLMOHHOTO JIMXO0JEThs. JIMBHOM Kpaco-
TBI TOPOJ UCIIBITHIBAET MTOKOW CPOJHU 3arpoOHOMY OTABIXY. O TOM e 3arpoOHOM
CyIIECTBOBaHMU MJIIET peub B paszroBope JleBuss MarBes u Bonanga Ha Kpbiie
[MamkoBa noma B Benmkyro Cy6060t1y. D10 Bpems, korna Cam XpuCTOC HaXOAUTCS
B rpoOy u 3emitst BMecTe ¢ borom 3amepia B oxkunanuu Bockpecenus. B otHore-
HUU cyap0bI MacTepa BO3HUKAET HEKasi CTPAHHOCTh: BEb B YHHE MPABOCIABHOM
MAaHUXU]IBI €CTh MPOUICHHE O «BO OJIAXXCHHOM YCHEHHUH BEYHOM TOKOE» JUIsS
yconiuero. Beunslit mokoit — Takas ke Gpopmysa HOTyCTOPOHHEro OJa)KeHCTBA,
Kak 1 «cBeT». Ho odyeBuaHa pasHHIlA B, TaK CKa3aTh, «CTEMEHIX» OJa)KEHCTBA.
Cyzs no onucaHuio BEYHOTO NMPUCTAHMINA, JaHHOTO Maprapuroi, HaxoaaIuics
3a py4beM M MOCTHUKOM uepe3 Hero (00pa3 u3 cHa TarbsHbI!) 1O0M CKOpee MOX0xkK
Ha Yuctunume. OH paBHO nanék u ot Bomanna, u or Hemrya, IMEHHO B CBET
(pait) 3abuparomiero [Tumara. O0 3TOM CBUAETENBCTBYET JYHHBIN JIyd, IO KOTO-
poOMy HMIYT T€pOH, U 3TO 3aKOHOMEpPHO: UMEHHO K Melrya nBe ThIcA4YU JET CTpe-
mutcs Ilunat, Torna kak Mactep He pas3zienseT mopeiBa cBoero repos. Bemowm-
HuUM: MacTtep nuier pomaH uMeHHO o [lontun Ilunare, He CUIIBHO BHUKAS B TIIy-
ouny ['a-Hompu. D10 ciexyer xotst Obl U3 MPEAENbHO KPATKOTO COOOIICHHS O
MPOMOBEIN U IEIHUAX 3TOro reposd. M eciu Ha TOM CBETE UeIOBEK ACHCTBUTEb-
HO TIOJTy4aeT MMEHHO TO, K Y€MY CTPEMHIICS OOJIbIIe BCETO B JKMU3HU, TO TIOHSTHO,
noueMy Ilunar momydaer cBer, a Mactep — MOKOH, J0M, BO3IIOOIEHHYIO, IIBE-
TyIIMi BUITHEBRIN caa. Kazanock Obl, ueM He pait?

OnHako TOMTMHHBIN pail (CBET) — 3TO OECKOHEYHOCTh TIO3HAHUS M pa3BU-
Tusi, KoTopoe u ket [lunara B o6menuu ¢ Memrya. Mup sxe Mactepa orpanuueH
JTIOABMH — Maprapurtoi, Ipy3bsMH, CTapbIM CIyroi. PaHO Win MO3HO OH OyIeT
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ncYepIiaH, 4eJI0BEUYECKUM MOTEHIMAl 3aKOHUUTCS, a IPOAOHKEHUS poJia Ha TOM
cBete ObITh HE MokeT. [lo muenuto E. SI6nokoBa, «,,0e33Byune® 3T0... U 3HaK My-
CTOTHI... MOKOM OKa3bIBaeTCsi aMOMBAJEHTHOM Harpaaol — HakazaHuem» [11.
C. 269]. Kak cunraer M. UynakoBa, «mocnennee yoexxuiie Macrepa u Maprapu-
Tl UMEET CBOUM JIMTEPATYPHBIM MPOOOpa3oM MOCIEIHUE CTPaHHIBI ,,boxke-
CTBeHHOU Komenuu* Jlante — mecro, rae onuckiBaercs JIumMO, uist KOTOpOro He
caenaHo BeIOOpa Mexay paeM u agom» [10. C. 228]. A BOT, MO MHEHHUIO JbSIKOHA
Angpes KypaeBa, K KOTOpOMY € TOW MJIM MHOM CTENEHBIO aKTUBHOCTHU MTPUCOETU-
HSIOTCSl BBIIIETIEPEUUCICHHBIE HAMH aJIETIThl «OPTOJIOKCAILHOTO JIUTEPATYpOBE-
JeHus», MacTep «...H o cMepTu ocTaéTcst B oosactu Bonanpa... B Beunoctu Ma-
ctep 3aBucuM OT Bonanpaa u ero napos» [2].

TakuMm 00pa3zom, «IOKOI» — B JIydIlleM CIy4yae MECTO OTJAbIXa OT ycTajo-
CTH, HO HE TBOPUYECKOTO Pa3BUTHS, HYKIAIOIIECTOCS B BEYHO OOHOBJISIOMIEMCSI HC-
touHuke, bore, Kotoporo B mupe «mokosi» HeT. Tak emeé pa3 moaTBepKaaeTcs
WCTUHA O TIIyOOKOM, WHTYHTUBHOM IMOHUMaHWHM BylrakoBbIM Jyxa W 3aKOHOB
XpUCTUAHCTBA.

3aknryeHue

Hrak, HecmoTtps Ha 1O, yTOo, 10 Mbeicnu H. MiBanosoi, «Mactep B ,,Macrepe
u Maprapure” Huuero obmero c [lactepnaka He umeer» [3. C. 313], uto Ila-
CTEpPHAK BXOJWJI B HOMEHKJIATypy, a HM bynrakos, HM ero repoil He MOIJIHM H
MeutaTh HU 0 kBaptupe B [lome Jluteparopa Ha JlaBpylIMHCKOM, CTOJIb HEHa-
BUCTHOM Maprapure, Hu o Ilepensirune-Ilepenenkune, HU 0 Opyrux mpekpac-
HBIX M COOJIa3HHUTEIBHBIX BeIIax, MOCTYMHBIX TBOpIy «JlokTopa JXKuaro», msi
0OHapy>XUJIM MHOKECTBO IepeceueHuil B poMaHax BblAarOIuXcs nucarene XX
BeKa, OOIIHOCTH MPEACTABICHHUS WX O CUaCThe TBOpUecTBa M mokoe. «Ilokoit» B
000MX MPOU3BEICHUIX OKA3bIBACTCSI OUEBUIHO CBA3AHHBIM C MUCTHUKOM, HO €CIIU
Bynrakos omnpezaenser MeCTO MOKOS TBOPYECKOM JIMYHOCTU HE HA 3€MJIE U Bps
JM B paro, To IlacTepHak HIIET AJIs CBOETO Ieposi «3EMHOTO pasi», XOTs TOTaIbHAs
HEBO3MOXHOCTb 00pECTH MOKOM B KOHKPETHOW McTOpuyecKoil ooctaHoBKe Poc-
CHUU II0CJIE PEBOJIIOLNUY MPUBOJUT €r0 K MACaIU3alNU KU3HU O IEPEBOPOTA U K
YIOBaHUIO HAa 3€MHYI0 BEYHOCTb BBICOKOI'O, B OCHOBE CBOEH XPHCTHAHCKOTO
TBOPYECTBA.
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AnHoTanus. Llens cTaThil — M3YYUTh XyIOKECTBEHHBIE 0COOCHHOCTH ITUKIIA MTPO3au-
yeckux TekcToB . [IpuroBa «CoBbl» (COBETCKHE TEKCTHI) KaK KOHIENTYaTUCTCKOTO MPOH3-
BEJCHUSA. ABTOp CTaThH HCCIEAYET NapOIUHHYIO CTHIM3AIMI0 W 0OyCIOBICHHEIE oOparie-
HUEM K Hell MOTU(HUKANNH )KaHpa U CTHIL. B craThe moka3zaHo, Kak cKaska, ObUIMHA, IIpea-
HUE, aHEeKJOT, )XKUTHE MOAU(DUIUPOBAHBI COACPKAHUEM COBETCKOr0 MH(a, KOTOPBIM cO31aeT
kBasuucToprio. B «CoBax» MCTOpHYECKHE ACATENH, TONUTHKH, ITO3THl U MHcaTeNn, MU}o-
JOTH3MPOBAaHHBIE WACONOTHEH W OOBIBATEIHCKHM CO3HAaHHEM, IPEACTABICHBI KaK T'epPOH-
MIEPBOIPEIKN U KYJIbTYPHbIE T€POH; KUZHEHHBIN MyTh KYJIbTUBUPYEMBIX COBETCKUM MH(OM
JUYHOCTEH OIMCAaH B COOTBETCTBUU C aruorpadudyeckuM kaHoHOM. OTmpaBHast TOUKa (OJIBK-
JOPHBIX CTHIH3AINH U MApOIUHHEIX TOApaKaHUH COBETCKOMY UCKYCCTBY B IHKJIe «COBBD) —
Macka cKasuTess-mponaranaucra. [lapoauitHelil cka3 co3gaH MyTeM UMHUTALUHU (HOIBKIOPHO-
o n HYGHI/IHI/ICTI/I‘ICCKOFO CTHHeﬁ, ux m6p1/1):[1/13a111/11/1 Ha JICKCUKO-TPaMMaTU4€CKOM U PUTMHU-
KO-CHHTaKCHYeCKOM YypoBHsX. Mrpa ¢ mackamm, ctuisimu, >kanpamu B mwmkne Jl. [Ipurosa
«CoBBbI» BIEPBBIE UCCIEIOBAHA C METOAO0JIOTMUECKON MO3UIIMH HAPPATOJIOTUYECKOTO aHaTH-
3a TEKCTA, YTO NOAYECPKUBACT HOBHU3HY U aKTYaJIbHOCTb HUCCIICAOBaHUA. ABTOp CTaTbu IpHU-
XOIWT K BBIBOAY O ToM, 4TO J. [IpHroB nexoHCTpyHpyeT coBeTcKre MH(OIOTEMEI, TeMOH-
CTpHUpYsI IIpeBpalieHne Muda B aHEKI0T, 3HAMEHUTOTO HMEHH — B ITyCTO 3HAK, HCTOPUH —
B CUMYJIAKD.
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Abstract. The article aims to study D. Prigov’s series of prose texts “Sovy” (Soviet
texts) artistic subtleties as a conceptualist work. The author of the article analyzes genre and
style modifications owing to use of parodic stylization. The research exemplifies how a fairy
tale, epic, legend, anecdote, hagiography are modified by the Soviet myth content, whereas
creating a quasi-history. Historical characters, politicians, poets and writers, mythologized by
ideology and commonplace consciousness in the “Sovy”, are presented as cultural and pro-
genitor heroes. Life journey of characters, cultivated by the Soviet myth, is often depicted
according to the hagiographic canon. The mask of a storyteller/propagandist is the starting
point of folklore stylizations and parody imitations of the Soviet art in the “Sovy” series. Pa-
rodic tale was crafted by mimicking folklore and journalistic styles, their hybridization at the
lexical-grammatical and rhythmic-syntactic levels. Styles, genres and masks mocking in
D. Prigov’s “Sovy” series is examined at the methodological perspective of text narratological
analysis for the first time, thus emphasizing the study’s novelty and relevance. The author of
the article concludes that D. Prigov deconstructs Soviet mythologems, showcasing transfor-
mations of a myth to an anecdote, a famous name into an empty sign, a story into a simula-
crum.
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BBenoeHue

IIpo3anueckue onsiThl . [IpuroBa n3ydeHsl B MEHBIICH CTEIEHU, YEM €TI0
MO3TUYECKUE TEKCTHI, U eClM 1no3Tuka pomaHos /l. Ilpurosa riy0oko uccienona-
Ha B paborax U. Kykymuna, M. fImnonsckoro, A. YaHuesa, To ero mMajuas mposa,
BO MHOT'OM 3KCIIEpHMEHTAJIbHAsl, OKa3ajdach Ha MEepUPEpUN HCCIET0BATENBCKOIO
MHTEpEca; MEXAY TEM OHAa COJEPKUT Ba)KHEWINWE i NOHMMAaHUS TBOPYECTBA
J1. [lpuroBa xynoxectBeHHble perieHust. COOpHUK TEKCTOB 1o Ha3BaHUEM «Co-
BbI» (COBETCKHME TEKCTbI) peajn3yeT OCHOBHOW NPUHIMII COL-apTa: TMIEepHUIEH-
TU(UKAIHS HAPPATHBOB COBETCKOTO MH(]a € IENbI0 ero JAeKOHCTPYKIHHU. Jlommu-
HUpYIOIUN (PaKkTop HMKIOOOpa30BaHMA — CTWIM3ALUs (OIBKIOPHOTO CKasa U
S3bIKa COBETCKOW mpomnarasabl. VIMUTAMOHHBIA TPUHIUI TEKCTOOOpa30BaHUS
pacnpocTpaHsieTcst Ha CTWIb, THIT HappaTopa, GopMy HappauH.

Mpuembl cozgaHus NnapogUNHOro ckasa

[To muennto H.A. KoX€BHUKOBOM, «THIIbI OBECTBOBAHUS B XY/I0KECTBEH-
HOM TIPOU3BEJICHUU OPTaHW30BaHbl 0003HAYECHHBIM WU HEOOO03HAYCHHBIM CyOb-
€KTOM PeUd M 00JICUCHBI B COOTBETCTBYIoME peueBbie popmb» [2. C. 3—4]. Oc-
HOBHOM CyOBeKT peun B «CoBax» — MceBA0(MOIBKIOPHBIN CKa3UTENb, HOCUTENb
U TMpONaraHaucT coBeTckor umaeonoruu. [. [IpuroB cosmaer peyeBoid MOPTPET
HappaTtopa C MOMOUIbI0 MPUEMOB HMMHUTALMOHHO-TIOIpaKaTeIbHbIX, UMMaHEHT-
HBIX CKa3y, U MapOJAMMHO-KOMHUYECKHUX, MOIUPUIMPYIOUINX €ro B HEOOX0IUMOM
aBTOPY HaIpPaBIICHUU.

[TepBbie cooTHOCATCS ¢ co3manueMm ocoboro temmopurma. B «CoBax» putm
00pa3yroT MOBTOPHI OJTHOTHITHBIX KOHCTPYKIHA. CTrnu3anus GoapKIOpHOTO CKa-
3a 00yCTIOBIHMBAET pa3HOOOpa3Hbie MHBepcuU. [IpeobiianaroT mpeayiokeHus ¢ uH-
BEepCHUEH TMOJIekKAIIETO U CKa3yeMOro, Mopa)karoliie ObUIMHHON MHTOHAIUU: U
POOUNUCH Y HUX MPU CbIHA, NPOYel Yapb My KHU2Y, 3A0POAHCAT MYym NAEeMAHHUK
I'exxepena. PUTMOOOpa3yIOmIUM CBOMCTBOM 00JIafjaeT HEOJHOKPATHOE MHBEPCH-
OHHOE BBIHECEHHE B HAYAJIbHYIO MO3UIHUIO HAPEUUH W YACTHUIL: «TYT MPOOHMIICS
CKBO3b TOJMY TOHEIl B coobmmmm» [7. C. 679], «eme myIie BOIHyeTCs Hapo» [7.
C. 684]. ImuTupyeT HEIUTEPaTypHYIO Pa3TOBOPHYIO PeuUb CKazWTeNsa aHadopa:
«a Tyt Hamoneon 6e3 o0bsiBIIeHNs] BOWHBI TIEpEIIe HAIlIM TOCYAapCTBEHHBIC Tpa-
HUIBI... A [lylukMH UM U OTBEYaeT... A TaM TOJbKO U pasroBopy» [7. C. 678—
679]; «u oOHapy X HJICS Y HEro HEOOBIKHOBEHHBIH nap... W ymien oH u3 goma...
N npucaunocs emy» [7. C. 697-698]. Crosiiue B Havayie MNPEII0KEHUS COIO3bI
HE TOJIbKO CO3/1al0T PUTM, HO U MHTOHUPYIOT TEKCT, MPUJIaBasi €My CIIOKOWHO-
SMUYECKUH WM TTATETUICCKU-TOPIKECTBEHHBIN Tadoc.

[TapoanitHO-KOMHUYECKYIO HalpaBiIeHHOCTh cka3a /l. [IpuroBa obHapyxuBa-
€T JIeKCMYeCKO-(Ppa3eonornueckuii ypoBeHb. DOJIbKIOpPHBIE 3JIEMEHTHI: Tpoe-
KpaTHbIE TOBTOPHI, XapaKTEPHBIE 3aUMHBI M KOHIIOBKH, TMOCTOSIHHBIE SIHTETHI
(«060eBOIT KOHBY, «3BIYHBIA TOJIOC», KKOBAPHBIA Bpary, «OpadyHbId THpP»), TUIIEP-
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0011 («OH OBUT POCTY OTPOMHOTO W CHJIBI HETIOMEPHOW») — TaKOH ke OOBEKT
UTPBI, KaK U COBETCKUE IITaMIbl: «rpynma ToBapuiei u3 LIK», «obnuuan tpy-
COCTh U PA3JI0KCHHE BBICIIETO OOIIECTBA», «JIMYHO HATPaaWi... CYpOBO Hakasa-
au». DTH TPYMIBI CJIOB 00pa3yroT TMOPHUIHBIE COYETaHUs, CO3/AAI0IINE KOMHUYe-
ckuil 3¢ pexT: «ObuIa B Ty TOPY CIO0XKHAs BHYTPEHHSS U BHELIHSS MOJTUTHYECKAsS
curyauusi» [7. C. 678], «noguBunuch ToBapuiu u3z LHK» [7. C. 672], «oneyanui-
cs Ilepsorit cexperaps LUK KIICC u Ilpencenarens Cosera Munuctpos CCCP
toBapuil Xpymes» [7. C. 686], «/laBHo xui1 B MOCKBe BUIHBIA paOOTHUK OJTHO-
ro muHHCTEpCcTBa N0 Qammiuu AnekceeBy [7. C. 690], «u He MOIJIa MO KIMMAaTH-
YECKUM TPUYWHAM BOBpeMs MpUObITh oamoray [7. C. 674], «npuiieTeau CoBeT-
CKHME XOKKEHUCTHI B cTaH Bparay [7. C. 687].

Macka HenepcOHH(UIMPOBAHHOTO CKAa3UTENs, BBIPAXKAIOIIETO HApOJHOE
MUPOIIOHUMAHUE ¥ MUPOBOCIIPUATHE, MTO3BOJISIET PACKPBITh MEXaHU3MBI MUDOIIO-
TU3alUU pealbHOCTH, OOHAXUTh YCTOWYMBBIE MATTEPHBbI KOJUIEKTHUBHOIO Oecco-
3HATEIBHOTO, JEKOHCTPYHPOBATH COBETCKYIO MHU(OIOTHIO, KOTOpas, IO MHEHHIO
O.B. Dnenbman, «poaniiach B CI0KHOM B3aUMOJICMCTBUM TTpomnaraHabl U BOCIIPH-
HUMaromieit ee ayautopuu...» [11. C. 53].

Urpa c coBeTcknm mucpom

B nukne . [lpurosa mpeacraBieHa UMHUTAIMS (OJIBKIOPHBIX TEKCTOB, OT-
paxkaroImux MH(BI COBETCKOrO co3HaHMs. JKaHpOBble MOAENN CKa3KH, OBLIMHBI,
npenanus, xutus . [Ipuros HamoJyiHAE€T HOBBIM COJEP)KAHUEM: I'EpOEB-IIEPBO-
MPEIKOB 3aMEHSAIOT JUIAEPhl POCCHUMUCKOM KOMMYHHCTHYECKOW MAPTHH, PEBOJIIO-
IIMOHEPHI, OoraThIpeil reponveckoro smoca — repou I'paxknanckoit u Bemukoit
OTedecTBEHHON BOITH, MIEPCOHAXKHU JIUTEPATYPHI COIpeain3Ma; aruorpaduaecKuii
CIOKET MPHIIOKUM K OHOrpadusM MepcoH, KyJIbTHBHPYEMBIX COBETCKHUM MHU(OM.
CakpanbHOMy BpeMeHU Muba, ONMMCAaHHOMY B HApOJHOM 3I10CE, COOTBETCTBYET
3I0Xa POKJIEHUS U CTAHOBJIEHHSI HOBOT'O rOCYJapCTBa.

[To cnoBam E.M. Menetunckoro, «Mudogorndeckoe MOACIUPOBAHUE OCY-
HIECTBJISIETCS MTOCPEICTBOM IOBECTBOBAHMS O HEKOTOPBIX COOBITUSAX MPOLLIOTO»
[6. C. 154]. B «CoBax» mpoiioe 0603Ha4€HO C MOMOIIBIO TPATUIIUOHHBIX 3a4H-
HOB: «JJaBHO 3TO OBLJIO...», «ObUIa B Ty TOPY...», «KWUJ AaBHO Ha Pycu...», «1aB-
HO X1 B MOCKBE...».

[Tostuka mMuda npeamnonaraeT CynecTBOBaHHE B CAKPAIILHOM BPEMEHH Iep-
BOIPEAKOB, SBJSAIOIINXCS IPAPOAUTEISIMU HOBBIX MYKYMH U KEHIIUH. B OTKpBHI-
BalolIeM IMKJI TekcTe «Jlemerat ¢ BacuiabeBCKOro ocTpoBa» OOHApYXHBAaeTCs
KOMIUIEKC MPEJICTAaBICHU O MepBONpeaAKe-IpapoauTene, Mupbl 0 KOTOPOM «OIH-
CBIBAIOT CO3[AHHE YHOPSJI0YEHHOI'O COI[MyMay IyTeM Opaka ¢ IpeAcTaBUTeNIeM
«uayxkoro pona» [6. C. 167]. TakoBsiMm B TekcTe [I. [IpuroBa craHOBUTCS «jenerat
¢ BacuiibeBckoro octpoBa» — MoJI0Aas NapTUiiHAas AEBYIIKA C «OTPOMHOU PyCOU
Kocoit», yuactHuna cbe3na PCJIIP B [iopuxe. Cka3uresnb KOHTAMUHUPYET CHO-
KeT MH]a 0 TepBOIPesIKe C AIEMEHTaMU CKa3KH: MOTUBOM HUCIIBITAHUSI HEBECTHI,
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€ro TPOEKpaTHBIM MOBTOPOM, OJIAarONOJyYHbIM (PMHAJIOM, 3aBEpIIAIOIIUMCS CBa-
np0oH. «JlokHBIE HEBECTh — jaouepu Mapkosa u [InexaHoBa, «ToJCThIE, CTaphIe,
¢ HekpacuBbIMU Junamm» [7. C. 672] — nocpamiensl. bpak Jlennna u Hanex bl
KoncrantnHoBHBI Kpynickoil (MMEHHO OHa OKa3bIBaeTcs jeineratoM ¢ Bacuibes-
CKOTO OCTpPOBa) — HayaJl0 UCTOPUM CTPAHbI, CHMBOJIMYECKAs OCHOBA I CO37a-
HUS TOCyIapcTBa pabouyux U KpecThbsH. «M pomgwnmmch y HUX Tpu cbiHa. [lepBbrit
nomeén B KpecThsiHe, BTOPOi B pabouue. Tpetnii — B congatbl. PacTyT CbIHOBBS, U
Bce Ooublie MPOAYKTOB JA€T CTpaHE IEpBBbIM ChIH, BCe OOJbIIE TOBApOB AAET
CTpaHe BTOPOH CBbIH, BCE 30pU€ CTEPEKET CTpaHy TpeTuil coiny» [7. C. 673].

KynbTypHBIM IeépoeM MHOTO THIA, FEPOMYECKUM OOpPLIOM C CHJIaMHU Xaoca,
nokazan Cepreif JIazo B Tekcte «Beuno xwuBoit». Ero o0pa3 cozmaH B COOTBET-
CTBMM C OBUIMHHBIM NPUHLIMIIOM THNEPOOIU3ALMU: «OTPOMHBIN, OEIOKYPBII», «C
IrpOMONIOI00HBIM Tosiocom». M3o0paskenue repondeckoit 6opr6Os! JIazo ¢ Tpumama-
THI0O MWJUJIMOHAMM KHTaHLEB MMEET JJI MOJEIH CaKPaJIbHOTO BPEMEHHU Ba)KHOE
CHUMBOJIMUYECKOE 3HaUCHHE: Morudas, repoit o0peTaeT 4epThl yMHPAIOIIEro U BOC-
Kpelaroniero 6ora, 0 4eM CBUAETENbCTBYIOT Ha3BaHHUE U ¢uHaNI TekcTa. «C Bo-
MHCKMMHU TIOYECTSIMHM MOXOPOHWIN JIa30 U MaMATHUK €My NOCTaBWIN. A psioM
noctaBuin nmamsaTHUK Jlennny. M kak mocmotpur Jlazo Ha JleHnHa, Tak CIOBHO
BCIIBIXMBAET KHU3HB B €r0 OpoH30BbIX Imazax» [7. C. 677].

Mudonorusupyromiee co3HaHue nepeBoguT oopa3s Jlazo u3 peanbHO-UCTOpPU-
YECKOI0 BPEMEHU B YCJIOBHO-TEPOMYECKOE MPOLLIOE, € €ANHUYHOCTh U YHUBEP-
CaJIbHOCTh (haKTa TEePSIIOT CBOIO LeHHOCTb. /1. [Ipuros nemMoHcTpupyeT, Kak B KBa-
3UMCTOPHM CMEIIAIOTCS aKLIEHTHI, Ha TIEPBOM IUIaHE OKa3bIBAIOTCS (OOMH, KOM-
MJIEKCHI U TPAaBMbI KOJUIEKTUBHOTO OECCO3HATEIHLHOTO: BMECTO KJIACCOBOM OOPHOBI
¢ OenmoreapieiiaMy 1 SMOHIAMH ONKCaH KOH(JIMKT HAllMOHAIBHO-pacoBblii: Jla-
30 — «OTPOMHBIN, OCTTOKYPBIN», KUTAUIIBl — «MaJCHbKHE, )KEITEHbKHE, TTPOBOP-
HBIEY.

B «CoBax» /I. [IpuroB oOHa>kaeT OCHOBHBIC NMPUHIUIIBI MEXaHU3Ma MU]O-
JIOTU3allMK TIPOLJIOT0 — JAEHHJINMBUIyaIN3alUI0, KOJUIAXKHOCTh, I€pPOU3ALIMIO.
I'nGpun GoabKIOPHO-3MUUECKOT0 U MPONAraHJUCTCKO-HIE0T0IHYECKOTO CO3/1aeT
olrynieHue abCypAHOCTH U HEJIETOCTH, (paHTaCMaropuaHOCTH.

B Tekcte «3Be3na TIeHUTENbHAST PYCCKOM MO33UM» aOCypAN3UPOBAH COBET-
CKuil MU( O «BEIMKOM PyCCKOM TO3TE». MECTO «BEIMKOI0 MO3Ta» MPOILUIOTO B
coBeTcKor KyibType Obl1o oTBeneHo A.C. [lymkunay. Kak ormeuaer A.A. Ko6-
puHcKui, Kk 1937 rony, CTONETHIO CMEPTH 1103TA, «3aBEPIIATIACH COBETCKAs KaHO-
Hu3auus [lymkunay [1. C. 374].

Mudonoru3upoBaHHblii 00pa3 «BEJIMKOIO PYCCKOTO I03Ta» OCHOBaH Ha
IIPEJICTABJICHUM O HEM Kak O KyJbTYPHOM TI€pO€, KOTOPBIM IIOMOTAacT JIOASAM:
[IymkuH «oMH MOHUMAN BCIO OMACHOCTh, HaBUCIIYIO Haja Poccueit. I'ne mor, 06-
nuyan oH HamoneoHa. .. TpycoCTh U pa3iokKeHUe BBICIIEro OOIIECTBA. .. IPU3bIBAII
HapoJl TOTOBUTHCA K O0ph0Oe ¢ 3aXBaTYMKaMU: KOTATh TPAHILEH, COOUpPATh OpyKHe
1 OYTBUIKHM C 3aKUTATEIbBHONW CMEChIO, CKMTaTh XJIeO W HE CIaBaThCs B IUICH» 7.
C. 678]. B obpaze IlymkuHa KOHTAMHHUPYIOTCS YepThl OOIIECTBEHHOTO JIESATEN
(«1 Hy>eH Hapoay, a 4ecTb HapoJa BbIIIE JIUYHOI), paJluKaIbHOIO PEBONIOLHU-
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OHHOro neMokpara («u otkazanu Ilymkuny ot moma npysbst TrotueB u Typre-
HEB»), TEHUAIBHOTO TOJKOBOAMNA («PYCCKHil HAapoA, Onarofapsi yMenou JAUCIIO3U-
LMY BEJIUKOTO T09Ta, pazrpomMui ¢paniry3oB Ha boponunckom mose») [7. C. 680—
681]. MeHnsercst Kay3alnbHOCTh CyAbOBI M03Ta. [IpuunHa Aysnu Teneps HE B JIWY-
HOM OCKOpOJIeHnH, HaHEeCEHHOM JlaHTecoM, a B TOM, YTO «3aJ/ieTa YeCTh BCEX pyC-
ckux xeHmuny [7. C. 680]. Kak u B mo33um, B npo3se /. [Ipuros oObirpan «imre-
paTypOLIEHTPUCTCKOE MPECTABIEHUE O MOATE KAK BOIUIOUIEHUM BBICILEH BIIACTH,
Kak HocuTene OO0KEeCTBEHHOTO 3HaHHUS M HMCKYIUTENEe HAallMOHAJIBHBIX I'PEXOB...
[IpencraBneHne 3TO HE WUMEET HUYErO OOIIEro C peasbHbIM TBOPUECTBOM TOTO
WJTM UHOTO ““BEJIMKOTO PYCCKOTO Mo3Ta”, — 3T0 Oe3mmunbiii Mmud» [4. C. 257].

[Toxoxe mpencraBieH o0pa3 «BEJTMKOTO PYCCKOTo mucareisi» B Tekcre «U
CMepThIO BparoB norpam». OH He Ha3BaH M0 UMEHH, ero Ouorpadusi COTKaHa U3
nombicsioB U GakroB xu3HU A. C. [lymkuna, JI. H. Toncroro, Makcuma I"opbkoro.

B kapTuHEe Mupa COBETCKOTO YEJIOBEKa BaKHOE MECTO 3aHMMAET KOHLIENT
«repoi». I'eponueckoe B CO3HAHMM COBETCKOTO YEJIOBEKA CBA3aHO C CAaMOIIO-
KEPTBOBAHUEM U IOJBUIOM BO MM CBETJIOrO OyIyIiero, 6iara CTpaHbl, IOATOMY
JEUTMOTUB repONYECKON CMEPTU CTAHOBUTCS CKBO3HBIM B «CoBax»: Jlazo, ITym-
KWH, «BEJIMKUN PYCCKUH MUcaTeNby», AllekceeB, ByueTnd, COBETCKHE XOKKEUCThI —
KEPTBYIOT CBOMMH XU3HAMHU. [TosieM 6051 CTAaHOBUTCS Jake COPTUBHAS apeHa.

B «butBe 3a okeaHOM» Cpa’KeHHE NIEPEHOCUTCS Ha JICJOBBIN KaTOK. DJIEMEH-
Thl OBUTMHHOW MO3TUKH (MOTHB TOEIUHKA, TUNEPOO0IIa, TPOSCKPATHBIE TOBTOPHI)
MPUAAIOT COOBITUSM BTOPOW TMOJIOBUHBI X X BEKa XapakKTep SMHUYECKOTO JICHCTBA.
I'poreck pazobnavaer OGecuesnoBEUHOCTh COBETCKoro yo3yHra «lloGena moGoit
neHoi». ['mbenp Bcel XOKKEHHOW KOMaHJIbI OJHOBPEMEHHO M KOMHYHA (B CHITY
CBOETO HEMpPAaBIOMNO00MS), U JpaMaTUYHA, TOCKOIbKY XOKKEHCTBHI — JKEPTBBI
MapTUHHO-HOMEHKJIATYPHOW YCTAHOBKHU: «HE T0)Ke, 4TOObI aMepHUKaHel| HaJ Co-
BeTckUM TopxkectBoBa» [7. C. 686]. JleBaibBalusi LIEHHOCTU YEJIOBEUYECKOM
JKU3HM TOKa3aHa B «bHUTBe 3a OKEaHOM» CKBO3b MPU3MY HACOJOTH3UPOBAHHOTO
CO3HAHMS, YBHJIEBIIETO B THOEIM XOKKEWHON KOMaHABI TePOMYECKHHA TOJBUT
CIIOPTCMEHOB BO UMs MPECTHUKA COBETCKOT0 rocyaapcrsa. OQHAKO 34€Ch Ke Mpo-
HUCXOIUT MEPEKOAUPOBKA 3HAUEHUS CIOKETA. DBUIMHHBIA CKA3WUTEIb, OMUCABIINI
CEpUI0 CIIOPTUBHBIX MOEIUHKOB MEXIY XOKKEHMCTaMH-OOraThIpsiMH, TpaHchop-
MHUPYETCSl B pacCKa3urKa aHeK/I0Ta. TeKCcT uMeeT He OBUTMHHBIN 3a4iH, a aHEKI0-
tnueckuid: «Ilocnopunu kak-to HukcoH, [Ipe3uaeHT aMepuKaHCKUA, ¢ MEPBBIM
cekperapeM LK KIICC u Ilpencenarenem CoBera Munuctpo CCCP ToBapuiiiem
XpyueBbiM, uei Xxokken aydme» [7. C. 686].

brimnHHas MHTOHALMS M MATETUKA T'€POMYECKOrO BKYIME C MPOIaraHaucT-
CKHUM CTHJIEM — OTCBhUIKA K TaK Ha3bIBAEMbIM «HOBHHAM» — MCEBAO(OIBKIOP-
HOMY >KaHpY, UCKyCCTBEHHO cO3aHHOMY B 1930-e roapl 1 OnMcCaHHOMY B MOHO-
rpadun ®. Mumiepa «Cranuuackuii poapkiop». Ananu3 HOBUH «Ckaszanue o Jle-
HuHe», «Yamait», «CnaBa Cranuny Oyner BeuHas», «Kium na ceer Bopomrmio-
BHUY» IPUBOJUT aBTOPA K BBIBOAY 00 MX «MO3aMYHOCTH»: TPAJAULIMOHHAS CIOKET-
Has cxema OBUTMHBI, OOIIME MecTa, MUYEecKre (OPMYJIbI, TPAIUIIMOHHBIA S3bIK
COEMHAIOTCA C SI3bIKOM JIO3YHTOB [5. C. 155].

776 LITERARY STUDIES. CONTEMPORARY LITERARY PROCESS



Pomanosckas O.E. Becrunk PYJIH. Cepusi: JIuteparyposenenue. XKypuamuctuka. 2021. T. 26. Ne 4. C. 771-780

B «CoBax» mapoauifHO BOCIIPOU3BEACH MPUHIIMII MUPOMOJICITUPOBAHUS HO-
BUH, OCHOBAHHBIM Ha TOMBITKE HEJaBHUE UCTOPUUECKHE COOBITUSI OMUCATH C ATH-
YECKOW TUCTAHIIMU, MU(POJIOTU3UPOBATH «BOXKJCH PEBOIIOIMI» M CO31aTh XUME-
PUYECKHIT COBETCKUM 3MOC, BRIMOMHAIOMUN (YHKIIUU aruTKU.

HoBunbl, nMuTHpoBaBime GOIbKIOp MO TUKTATOM TOCYIApPCTBEHHON UIE0-
JIOTHH, PONaraHAupOBaIN LIEHHOCTH COBETCKOro Mupa. KoneuHo, He o4eHb yMe-
JI0, MaJIOXyI0’KECTBEHHO U HE 04eHb dPPekTuBHO. OHU PaIUKAITBLHO OTIUYAIUCH
OT €CTECTBEHHO BO3HHUKIIETO B CTaJMHCKOE BpeMs ¢oibkiiopa. [Ipurosckue Tek-
CTBI PACIIATHIBAIOT OPUITUATBHO-UICOJIOTMUECKAE CMBICTBI U TIOJPHIBAIOT COBET-
ckyto uneonoruto. J1. [Ipuros, runeprpodupys Henenocts U abCypaHOCTb, MPH-
CyIIMEe COLMATHCTUYECKOMY peau3My, OOHaKaeT CHUMYJISTUBHOCTH COBETCKOM
KoHIenTochepsl yepe3 cMexoBoe Hayaso.

B «lIloBectn o Tpuxkasl repoe Coserckoro Coro3a AJeKceeBe» NMPUEMOM,
KOMUYECKHU BCKPBIBAIOIIMM MHUMOE 3HAUEHHE COBETCKUX MHU(DOIOreM, CTAHOBUT-
Csl MACTHUII COIPEATHCTUIECKOTO MOHYMEHTAIBHO-Tepondeckoro smnoca. [logsuxk-
HUYECKUM MyTh AJIeKceeBa COAEPKHUT aulio3uu Ha pomaH «Kak 3akansiiach
cranb» H. OctpoBckoro (pabota B Cubupn), «IloBecTb 0 HACTOSIIEM YETOBEKE»
b. [ToneBoro (ammyTtamusi 0OMOpPOXEHHBIX HOT M 3aME€HAa MX MPOTE3aMH), OUCPKH
o BoitHe «YenoBek u3 yereHap» O. KocTioHnHa (CraceHre HEMEIKOW JIEBOYKH
n3-mo; orHsi). OOBIrPHIBAIOTCS MOTHBBI aruorpadudeckoit nureparypsl. K xu-
TUWHOW TPAJAMIIMUA OTCBHIIAIOT OOCTOSITENLCTBA POXKIACHHS M B3POCICHUS Teposl.
Poputenn AnekceeBa «0JIaro4ecTUBBI»: OTEL — «BUIHBIA pAaOOTHUK OJJHOTO MU-
HUCTepCTBa, wieH naptuu ¢ 1905 roma», MaTh — «4YeCTHas >KEHIIWHA U 4JI€H
napTum». ['epoif oTka3bIBaeTCs OT Opaka Il MOJABMKHUYECKOTO MoABUTa (padoTa
B Cubupu, yyactue B BOWHE), HCIIBITHIBAET JOOPOBOJIILHOE MYUYEHUYECTBO («B JIIO-
TBI MOpO3, 0e3 camor, 6e3 JOomaThl, TOJIBIMH PYKaMH PBUT 3€MJIIO»), TPEIIyB-
CTBYEeT COOCTBEHHYIO KOHYHHY (II€pel CMEpPThI0O Ha JUCTKE OyMmaru «Hamuca
OH... BCIO CBOIO JXKM3HBY»). HakoHel, ¢ reposiMu >KUTUWHOW JUTEpaTyphbl €ro
CONMMXKAIOT MOCMEPTHBIE Uyjaeca: «OH ObUT MEPTB, HO JIUIIO €T0 CBETUJIOCH» [7.
C. 692]. AnekceeB cTaHOBUTCS Tprokabl repoemM CoBeTckoro Coro3a, 4To BIOJIHE
MOKHO MHTEPIIPETUPOBATH KAK MAPOIUHHYIO KAHOHHU3AIIHIO.

B «IloBectu o Tpux sl repoe CoBerckoro Corosza AjiekceeBe» MOBECTBOBA-
TEeNb YK€ He OBUIMHHBIA CKa3UTeIh WIM CKa30YHHK, OH, CKOpee, aruorpad, I1euH-
TUBUAYaIU3UPOBAHHBI MEIUATOp MEXIYy HAJAJUYHBIMHU CHJIAMH, B JAHHOM CIIy-
4ae — TOCYJapCTBEHHBIMU — W yuTareneM. [ MOpua 2JIeMEeHTOB JKUTHUS U MOTH-
BOB COI[PEATUCTHUECKON JUTEepaTyphl co31aéT KoMudeckuil s dekrt, pazpyuiu-
TENBHBIN 711 COBETCKOTo MUba.

B «/IBaamatu pacckazax o CramuHe» oObITpaHbl OBUTMHHBIC U aruorpadu-
yeckue Tpamuiuu. ['epoil 3TUX paccka3oB «Tspkeno Ooinen u no 14 ner He Xo-
Iui... Oblm ruranTtckoro pocrta» [7. C. 693], obGnaganm OOraThIpCKOW CHIION:
«CranuH pa3opBaj MOAKOBY Ha JBe 4acTw». [1ogoOHO CBATOMY, OH MPEABUIUT
CBOIO0 KOHYMHY. CTalluH — HOCHUTENb YepT 3HAUUMBIX (UTYp COBETCKOM MudO-
norun. CranuH, kak YamaeB, — yuacTHUK ['paknanckoil BoiHbl, ¢ MBanom
I'po3HbIM ero cOmmkaeT ChIHOYOMICTBO M MHHMOE OTpPEYEHHE OT BJIACTH, C
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Nucycom XpuctoMm — MoTHB BockpeuieHust meprsoro. ms CranuHa, OT4yX-
JIEHHOE OT €r0 HOCHUTEJI, MPEeBpallacTCsl B CUMYJISKD, 3HaK, KOTOPBIN C JIETKO-
CTBIO MOKHO ITOMEHATh MECTAMH C IPYTHUMH 3HAKaMU.

Hcnonb30BaHue Macky CKa3uTels, a 3aTeM aruorpada BKyNE ¢ COBETCKUM
MyOIMIMCTHYECKUM JHCKYpPCOM co3iaeT B Iukie «COBbI» ONpeieNeHHbIE MO-
BECTBOBATEINIBHBIC AJITOPUTMBI, YTO NIPUAAET HAPPATUBY HEKYIO HHEPLIHIO.

AHekpgoTusauumsa HappatuBa B «[1Baguatu pacckasax o CtanuHe»

B muxpouukne «/Ipaguate paccka3zoB o CranuHe) BO3HMKIIAs HHEPLUS
HapyllleHa BBEJCHUEM YKAHPOBBIX HJIEMEHTOB aHEKIO0Ta: HAIpHUMEp, aHEKA0THUYe-
ckux 3a4nHOB. [lo Muennio A.Jl. [lImenesa u E. . [lImeneBoii, «tunuyHoe Hava-
JI0 aHEKJI0Ta — NPEUI0KEHNE, HAUMHAIOIIEECs IJ1aroJioM B HAaCTOSILIEM BPEMEHH,
3a KOTOPBIM CJIeIyeT MOAJIekKaIIee, a 3aTeM — BCE BTOPOCTEIICHHbBIE YJIEHBI Mpe-
noxkenus» [10. C. 33]. Dra omMuMTENbHAA YEPTAa aHEKAOTA SKCIUIMIUPOBAHA B
«/IBammaTtu pacckazax o CramuHe»: «BbekaeT Mocud Buccapronosud... uger
HNocud Buccapuonosuu... rynser Mocud Buccapuonosuu». Mexny Tem nsTHa-
JATh TEKCTOB U3 JIBA/ILIATH HAYWHAIOTCS ¢ HAPEUUS «OIHAXKIBDY, YTO CTAHOBUTCS
orcbuikoi Kk «Ciyuasm» JI. XapMmca, y KoToporo «O0oHaxcOobl KaKk UHTPOAYKTHUB-
HBI 3a4MH CTAaHOBUTCA... TOW TpaHULEH, KOTOpas OTAEIAECT XapMCOBCKHE
»AHEKJIOTHL...“ KaK JUTePaTypPHBINA )KaHp OT ObITOBOTO aHekaoTay [9. C. 46].

B pacckazax mosiBAsIIOTCS MEPCOHAXKU aHEKIOTOB: caM CTallMH KaKk 0OBEKT
anexnoruszauuu, Kapn Panek, AHka-mmynemeTdniia, Hapoa, JEMyTaThl, aMepHUKaH-
1bl, Hemel. CTaJauH CIIOBHO KOYYET B aHEKIOTHI Pa3HbIX CEPUIL:

«OmHaXOBI, BEPHYBIINCH U3 TI0X0a, cie3aeT Mocug Buccaprnonosnd ¢ ko-
Hsl, BBITHpAET INAIIKy o rnoiy muHend. [logderaer k HeMy AHKa-IysieMeTduna u
Kpuuut: ,,benoro npurapanunu!“. [Tocmorpen CranvH Ha HE€ BHUMATEIBHO, TO-
CephEe3HEN U OTBeYaeT: ,,AX, AHKa, AHKa, CKOJBKO pa3 s Te0e TOBOPHUII, YTO HET
TaKOI'o CJIOBa: TapaHuTh. Hazo yBaxaTs Benukuil pycckuii si3p1k““» [7. C. 693].

Komuueckuit apdext co3maer mocneanssi peruivika, €€ HeyMECTHBIN AUaK-
Tudeckuil nadoc B koHtekcre auanora. [loyuntensHbiMu adopusmamu 3aBepiia-
I0TCA U OCTalbHbIE paccka3bl 0 CTaJliHe, YTO MMO3BOJISIET COOTHECTU UX C KAHPOM
ano(erMpl, «KOPOTKOTO paccka3a 00 OCTPOYMHOM, MOYYHMTEIbHOM OTBETE HIIU
MOCTYTIKE BEJIMKOTO YeJIoBeKa — Iaps, mojikoBona, ¢punocoda» [3. C. 233]. Ho
€CIIM LeNb arno(erMbl — «BHECTH HOBBIC IITPUXH B KPYT MPEACTABICHUHN O TOCY-
JapCcTBEHHOM Jesitene, ¢punocode, nucarene, nenoit smoxe» [3. C. 233], To nens
MIPUTOBCKUX pacckazoB o CTannHe — TpaBeCTHPOBaTh 00pa3 nmonutHka. [loBect-
BOBATeNb CTPEMUTCS OOHapyX UTh B CTajanHe 4epThl UACATBLHOTO MPaBUTEN, O/~
HAKO JeNaeT 3TO HeyMeno, NpUMHUTHBHO. OmHOOOpa3ue CHHTaKCHUECKUX KOH-
CTPYKUUH U JEKCUKH, OCAHOCTh U TpadapeTHOCTh (adyibl, MCEBAOMYAPOCTh
CranuHa oOHaXarOT HCKYCCTBEHHOCTh AHPOBOM KOHCTPYKIMH, YTO B MTOIE
MIPUBOJNT K CTEPTOCTH aTpuOyIHii. Anoderma cTaHOBUTCS O€3)KU3HEHHBIM PUTY-
aJI0OM BO3BEJIMYMBAHUS «OTLA HAPOJOBY.
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MuHumManusm peMapok, IpUMUTUBHOCTb CTUJISI OTCBHIJIAIOT K COBETCKOM JIM-
TEPAType, MOCBSIIEHHOW BOXIIO, K «IIOATHKE MPOCTOTHI» NETCKOM CTaIMHHUAHBI
[8. C. 455]. Huskuii craTyc, KOTOPHIM 00J1aal aHTaKUPOBAHHbIM TOCYIapCTBOM
COBETCKHMH NucaTesb, 00e3TMUYMBaHIE aBTOPA, CTEPTOCTh WHAWBUIYaIbHO-aBTOP-
CKOT0 Hauajla Kak xapakTepHas uepTta jureparypbl 1950-x ronoB — oauH u3 ac-
MIEKTOB XYA0KECTBEHHOH peIIeKCUU U B TO K€ BpeMsl 00BEKT MapoIUpOBaHUS B
«Cosax» [l. Ilpurosa.

3aknoyeHue

LlenTpasibHOM TEMOM LMKIA CTAHOBHUTCS TEMa BBIXOJIALIMBAHUSA CMBICIIOB,
CYIIECTBOBaHUS B MUPE KOHIIETITOB, SIPJILIKOB, B3aUMO3aMEHsIEMbIX 3HAKOB. JKaH-
POBBI U HappaTUBHBIN dkciepuMeHT /. [Ipurosa HampaBieH Ha IEKOHCTPYKIIMIO
apXETUIMHYECKHUX MMaTTEPHOB COBETCKOIO MacCOBOI'O CO3HAaHM. MIMUTAIUs CKa3KH,
OBUTHHBI, TIPEIaHus, KUTHS B COYCTAHUU C TTAPOAUPOBAHUEM COBETCKOW XyH0XKe-
CTBEHHOW W MyOJMIUCTUYECKOW JHUTEpaTyphbl CO3/AIOT MAapOIUIHBIA THI CKasa,
TPOTECKHO U KOMUYECKH MU300pakatonuii MU(BI COBETCKOW HCTOPHUU.
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Penen3upyemoe u3gaHue MpeacTaBiseT co00iM mocoOue NPHHIIMIHAIBHO
HOBOT'O THUIA: KHUTA ABJSETCA U yUeOHbIM nocobuem, Te COOpaHbl XpeCTOMATHIA-
HBIE MaTEepUaJIbI IO TEOPUH U UCTOPUU aKMEH3Ma, U HAYYHbLIM MPYOOM, KOTOPBIH
BBOJUT B XYJO’KECTBEHHBI MUpP aKMeH3Ma | JaeT ollee npeacTaBieHue oo dc-
TETUKE U MTOITUKE TCUCHHS.

Y4eOHoe mocoOue COCTOMT U3 YeThIpeX pasnenoB. B mepBom paznmene («Teo-
peTuYecKre MaTepuaibl aKMEM3May) MOCIEA0BATEIbHO PacCMaTPHUBAIOTCS Opra-
HU3AIUOHHOE CaMOOIpeie]ICHHe akMen3Ma, ero GUIocoPCKue YCTaHOBKU U MU-
poMOIeTTUPYIOIIHE 00pa3bl © MOTUBBI aKMEHCTHYECKOM TTOI3HH.

Paznen oTkphiBaeT KpaTKUil O4epK pa3BUTHsS aKMEW3Ma, /i€ aBTOPbI MOKa-
3BIBAIOT, YTO AKMeU3M — 3MO He NPOCMO mMeopemuyecKull KOHCMpPYKm, 803HUK-
WUl KAK NO2MUYEeCcKdas anmumesda CUMBONUZMY, d 00beOUHeHUe NO3IMO8 Ha OCHO-
8¢ 00WUX NPUHYUNOB Mupouyecmeosanus. OTCI01a U OCHOBHOM TE3UC TEOPETHYE-
CKOH YacTH: MCUE3HYB KaK OpraHU3alMOHHOE 00beIuHEHHE TIoce cMepTu ['ymu-
JieBa, aKMEM3M HUMILIUIIUTHO, ITOTACHHOY, MIPOJI0JDKACT CYIIECTBOBATh B paMKax
OTACIIBHBIX IMO3TUYCCKUX CUCTEM — OT HaTypaHHCTHqHO-q)HBHOHOFquCKOﬁ 1103~
3um HapOyTa 1m0 ciokHeWeld W peMHHHCIICHTHO HACBHIIMICHHOW 1M033uu MaH-
JenblITama.
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Takoe eqMHCTBO B pa3HOOOpa3wM OOYCIIOBIMBACTCS, KaK IOKa3bIBACTCS B
pabote, obmielt akMencTU4ecKor TaTGopMoi, KOTopas U MpeaomnpeenseT oc-
HOBHBIE BEKTOPBI Pa3BUTHUS aKMEHCTOB KakK IEPBOro, TaK U BTOPOIO pSIOB: He-
CMOTpSI Ha HECXOJCTBO MOATUK 3eHKeBHYa, AXMaTOBOMU, ['ymMuieBa u ap. Toruka
TpaHchopMalMy UX MOITHK OblJIa TUTIOJIOTHYECKU CXOTHOH.

OTMmedeHHOe CXOJICTBO OBbUIO JI€TEPMHHHUPOBAHO OOIIEAKMEUCTHYECKON
YCTaHOBKOW Ha peabWiIMTanuio TBapHOro OBITHS. B TeopeTHueckoil yacTu moka-
3bIBAETCS, UTO «OIPABJAHUE CYILIECTBOBAHUS SIBISIETCA KaK OCHOBHBIM OHTOJIO-
THYECKUM TOCTYJIATOM aKMEUCTOB, TaK M CBOCOOPa3HBIM «IPUHIIMIIOM OTOOpa»
MHOTOYHCIICHHBIX XYAOXKECTBEHHBIX TPAIUIMA. AKTHBHO «pPELEMUPYIOTCS» Te
TpaJuLUU, KOTOPBIE COIEPKAT CXOIHbIE MUPOBO33PEHUECKUE YCTAHOBKH (I1033Ms
®pancya Buitona, screTrka cpeiHeBeKoBbs, hunmocodust beprcona). Tak kapTuHa
MHpa OKa3bIBACTCs KPUTEPUEM BEpUPUKAIUU MHTEPTEKCTYalTbHBIX 3aUMCTBOBA-
HUU.

KonnenrtyanbHbIM LIEHTPOM NPEJCTaBICHUN 00 aKMEnU3Me CTaHOBHUTCS HJES
0 €ro JIOTOLUEHTPUYHOCTU. B TeopeTnyeckoil yacTu AOKa3aHO, YTO MOHUMAaHHE
CJIOBa KaK BOIUIOIIEHHOT'O OBITHSA HE TOJIBKO OTPaXKaeTcsi B aKMEHCTUYECKUX Ma-
Hu(ecTax, HO U JACTEPMUHHUPYET KIIOUEBbIE OCOOCHHOCTH MOATUYECKOW MpaKTH-
KH. BBIABIEHO, UTO CIIOBO-OpraHU3M, <GKHBOE CIIOBO» OIPENEISAET BaKHEHUIINE
CEMaHTHYECKHE JTUHUHA aKMEUCTUYECKOM M033UH.

NuTeHuus Ha TpUHSATHE TBAPHOTO MHpa MPUBOAMUT aKMEUCTOB, KaK CIIpa-
BEJIJIUBO CUUTAIOT aBTOPhI KHWUTH, K CTUXMUHOU (peHomeHosorun. OmpapaaHue
(eHOMeHaNbHOTO OBITHS B JMPUKE AKMEUCTOB JEHCTBUTEIBHO pPEAHUMHPYET
KOMIUIEKC ()eHOMEHOJIOTUYECKUX UIeH, KOTOpble HaXOAAT CBOe 00pa3HOe BOILIO-
LIEHHUE B TO3TUYECKOI CEMaHTUKE aKMEHUCTOB.

Takum 00pa3oM, B OTHOCUTEIIBHO KOPOTKOM TEOPETHUECKOM YacCTH aBTOpaM
yZaJIOCh HE TOJBKO MOKa3aTh HCTOPUKO-KYJIBTYPHOE CBOCOOpa3ne akMen3ma, Ho U
0003HAaYUTh OCHOBHBIE BEXH €ro IEHHOCTHOM MapaJurmbl, BBIIBUTH UX CBA3b C
MOATUKOM U BBIWJIEHUTD KIIFOUEBBIEC MPUHIUIIBI OCBOCHUSI KYJIBTYPBI.

O0603HaYeHHBIN KOMITJIEKC HAYYHBIX HJICH JaH B )KaHPOBOM MOJYCE Y4eOHO-
ro nocobusi. 1 3Tot xaHpoBbIil popmar 00ycIOBIMBAET OCOOCHHOCTH U3JI0KECHUS
Y Toauu MaTtepuania. Tak, KjJacTep CIOKHEUIIUX HAeH Kak Obl «pacusICHICTCS,
9TO OOYCIIOBIMBACT «IPOOHYIO» BHEIIHIOI KOMIO3MIIMIO: KaxKaas crenuduye-
CKas yepTa akMeu3Ma paccMaTpuBaeTcsi B OTIeJIbHOM Osoke pazzaena. Ilpu stom
MEX]y TpagUuecK BbIICICHHBIMU OJIOKaMH CYIIECTBYET T€CHEHIIasi CMBICIOBas
CBSI3b: MaTepHall KakJI0T0 MOCIEAYIOMIEro 0J10Ka JOTUYECKH BBITEKAET U3 COJEp-
KaHUS TIpenplaymero. Takas KOMITO3UIMS CIIOCOOCTBYET, ¢ OIHON CTOPOHHI,
YCBOCHUIO COJICPKAHMSI KHHUTH, a C APYTOil CTOPOHBI, IOMOTaeT MPEICTaBUTh aK-
MEU3M KakK IeIOCTHBIN (PHII0COPCKO-XYJ0KECTBEHHBIN (PEHOMEH.

CyI111ecTBEHHBIM BOIIPOCOM TNEPBOM YaCTH CTAHOBUTCS BOIPOC O CBS3H Kap-
THUHBI MUPa C KaTETrOPUSIMHU MOITHKH. DTOT BOIPOC pelaeTcs yepes odpalieHne K
YHHUBEPCAJIbHBIM KPUTEPHSIM, KOTOPBIE IMO3BOJISIIOT «IIOATBEPAUTH WU OIIPOBEPT-
HYTb TOJIO)KEHHE O €AMHCTBE MO3TUKH aKMEHU3Ma KaK MepapXU4eCKu OpraHu30-
BaHHOM, €IMHON B CBOMX OCHOBaX CTPYKTYphI» (C. 38). B xauecmee maxux Kpu-
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mepues 3aKOHOMEPHO NpPeoCmarom Kame20puu 8pemMeHU U NpoCmpaHcmed, 60-
niowaowuecs 8 napaoueme obpaz08, HA36AHHLIX 6 pabome «MUPOMOOETUPYIO-
wumuy. YTBEpXKIaeTCs, YTO MUPOOpraHu3yomas QyHKIUs 3TUX 00pa3oB AeTep-
MUHUPYETCSI UX TECHOM CBSI3bIO C TTTyOMHHBIM CEMaHTUYECKUM YPOBHEM KapTHHBI
mupa. ['oBopsi nHade, 0Opa3sl BpEMEHU U MPOCTPAHCTBA CTAHOBSTCSA, MO MBICIH
aBTOPOB, NIEPBUYHBIMU CTPYKTYpaMH, KOTOpbIE, HEIOCPEACTBEHHO AKTYaIH3UPYS
MHPOMOJIENb, SIBISIOTCS CPEICTBOM AJII HCTOPUKO-TUIIOIOIMYECKOIO U FEHETHYE-
CKOI'O COINOCTAaBJICHUS PA3HBIX MO3TUK. AHAIUTHYECKUN MaTepui, MPEACTABICH-
HBIA B 3TOM pasfielie, Ha Halll B3I, BHIXOJUT JAJIEKO 3a Mpeesbl yueOHBIX 3a-
a4 ¥ COOTHOCHUTCSI C BAXXHEWIIMMH BONPOCAMHU TEOPETHUECKOr0 MOPSIKA: Kak
CBSI3aHBl MOJIETIb MUPA M MOATHKA, KaK aBTOPCKAasl MHTEHIUS PEATU3YETCS B MO-
TUBHO-00pa3HOM MaTepuaje  T.1I.

Taxum 00pa3oM, B TEOPETUYECKOM pazfelie OblI BBISBICH OOIIMK 3HAMEHA-
TeJIb AKMEUCTUYECKOW 3CTETUKU U PEKOHCTPYHPOBAH OOII€aKMEHUCTUYECKUNH MU
0 MUpE, BOIUIOTHBILUICS B MOTUBHO-00pa3HON TKaHU aKMEUCTUYECKON TTOA3UH.

Brtopoii paznen mocobust «XpecTroMaTHIHBIE MaTepUaIbl 0 AKMEU3MY» CO-
CTOUT M3 JIBYX YacTel: mepBas 4yacThb BKIIOYAET B ce0sl MaHU(ECTHI, MPOrpaMM-
HBIE CTaTbM M 3aMETKU MO3TOB-aKMEMCTOB, BO BTOPOM YAaCTH IPEACTABJICHA aK-
MEUCTUYECKas JINPUKA.

Bxurouenue B coctaB nepBoi 4acTH OOLIMPHOTO METAOATHYECKOrO Hacle-
IUsl aKMEN3Ma SIBJISIETCS,, HECOMHEHHO, OIPaBIaHHBIM, TaK KaK B KHUT'€ OTPOMHOE
BHUMAaHUE yAEIAETCS aKMEUCTUUECKOM noatonoruu. [Ipu atom, B oTimuue ot ps-
Jla TPaIUIMOHHBIX Y4eOHBIX MOCOOUH, Iie B KOMIO3HUILIUHU TIaBEHCTBYET KOMIIH-
JSATUBHBIM MPUHLMIIL, 3/1€Ch MaTEpUaJl CTPYNIHUPOBAH KOHIENTYAJIbHO: BCE MeETa-
MIO3TUYECKUE TEKCTHI COIPOBOXKAAIOTCS ABTOPCKUM aHAJIMTUYECKUM KOMMEHTa-
pyeM, KOTOPBIN MO3BOJIIET YATATEIIO0 ONMPEACIUTh MECTO TOW MIIM MHOW PabOThI
Ha 001Iei aKMEUCTHYECKON «KapTey.

ConepxaHve 3TUX KOMMEHTApUEB TAKXKE OINPEAENAETCS «IOJUaJPECOBAH-
HOCTBIO» 1mocoOus. Tak, ¢ OJHON CTOPOHBI, KOMMEHTAPUH MMEIOT NMPAKTUYECKU-
MIPUKIIATHOE 3HAYEHHE U OPUEHTHUPOBAHBI B NIEPBYIO OYEPEab HA CTYJICHTOB, U3Y-
qaomux 1no33u0 CepeOpsHOro Beka. A ¢ Apyroil CTOPOHBI, HEKOTOPBIE U3 ITHX
TEKCTOB MPECTABIIAIOT COOOM MOJHOLIEHHBIE Pa3BEPHYThIE HAyUHbIE CTAaThH, TIe
MOJPOOHO AaHATU3UPYIOTCS OCHOBHBIE MTPUHIUIIBI AKMEHUCTUYECKOH TO3TOJIOTHH.

[IpuBeaem nBa mpumepa. B koMMeHTapuu Kk ctaTbe Manaenpimrama «YTpo
aKMEen3May IOJHUMAIOTCS BONPOCH! MOATHYECKON (PUIOCOPHM M TIOKA3BIBAIOTCS
MEPEKIINYKHA KOHUENINU M033uH MaHaenpiramMa ¢ XaiJerrepOBCKUMH 3CTETHKO-
OHTOJIOTUYECKUMU UJesIMU. Takou ke coAepKaTeIbHO EMKUI KOMMEHTapUi Ciie-
IyeT W mociie cratb Mangenpimtama «O MpUpoje CIIOBa». 31€Ch BBISBIISIIOTCS
KOHTYpbl MaHJEJbIITAMOBCKONW KOHIIENIMU CJIOBA (KOTOpPOE CaMHMM II03TOM IIO-
HUMAaETCsl KaK XpaHUTEIb UCTOPUHM U PENPE3CHTAHT KYJbTYphI) U OINpeAesieTcs
MECTO JIOTOLICHTPUYECKUX UIEH B IEHHOCTHOW HEepapXUH I10ITa.

Ba)xHO OTMETUTB, YTO COAEPKATEIBHO BCE AHAIUTHUYECKHME KOMMEHTAPUU
KOPPEIUPYIOT C NEPBBIM Pa3[esIoOM KHUTH M JI0Ka3bIBAIOT €€ KIIIOUEBYIO HJIEI0 O
MHPOBO33PEHUECKOM, MOATOJIOTMYECKOM M CMBICIIOBOM €IMHCTBE aAKMEHW3Ma Kak
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ONPEJIETICHHON CEMAaHTHYECKOW NapaiurMbl. B 3TOM cMbICia€ BCS KHUTa IIpea-
CTaBJIsIET cOOOM HE MPOCTO KOMIEHAUYM Pa3HOPOIHBIX MaTEePHANiOB, HO apPXUTEK-
TOHMYECKU BBICTPOCHHOE KOMIIO3UIIMOHHOE LIEN0E.

Bropast yacth pa3nena BkiItoyaeT B ce0s HauOoee penpe3eHTaTUuBHBIE CTU-
XOTBOPEHHUS MOA3TOB-aKMEUCTOB. Bce TEKCTHI JaHBI MO aBTOPUTETHBIM HCTOYHU-
KaM ¢ 0003HAYCHHEM COOPHHUKOB, YTO IMO3BOJISIET MPEICTABUTH TBOPUYECKYIO IBO-
JIOIUIO0 KaXIOro M3 MO3TOB. HeoOX0aMMO OTMETUTH MOJHOTY BBIOOPKH: B 3Ty
YacTh BKJIFOYAKOTCS CTUXOTBOPEHHs HE TOJIBKO AKMEMCTOB IEPBOrO psAna, HO U
00JIBIIIOE KOJMYECTBO TEKCTOB MEHEE M3BECTHBIX AKMEUCTOB «JIEBOTO (hIIaHTay
(Hap6yTta u 3enkeBuua). C TOUKH 3pEHUSI apXUTEKTOHUKH KHHUTH 3TO pEIICHHE
BBITJISIIUT JIOTUYHBIM, HOO COOTBETCTBYET CaMOW KOHLIEMIUU aKMEHU3Ma, SIBIISIO-
e Csl KOMIIO3UITMOHHOW OChIO pa0OTHI: aKMEH3M — 3TO WHBAPHAHTHAS CMBICIIO-
Bas Mapagurma, KoTopas Mo-pa3HOMY MPEJIOMIISIETCA y KaXIOro M3 OTIEIbHBIX
MpEeICTAaBUTENEH TCUCHHUS.

B tperbem paznene («M3 onbiTa aHamm3a MOATHUYECKUX TEKCTOBY») MPEIO-
YKEHbI MHTEPIPETALMHU OTIACIbHBIX CTUXOTBOPEHHI. BKIIIoUeHHEe Takoro MaTepu-
ana B yuyeOHOe mocoOue Mo3BOJsSET MPOAEMOHCTPUPOBATh 00YyYAIOMIMMCS, KaK B
MPaKTUKE aHalu3a XYJ0KECTBEHHOTO TEKCTa MPETBOPSIOTCS TEOPETUUYECKHE
WU W KOHIICTIIIUU, KOTOPBIe MPEICTABIEHBI B IEPBOM YacTH mocobus. MiMeHHo
MO3TOMY HaM KaXKeTCsl, 4TO aHaJu3 JIMPUYECKUX TEKCTOB KOMIIO3ULIMOHHO OBLI
OBl TOpa30 yMecTHEe BO BTOPOM pasjiesie, riae ObUlM NMPOKOMMEHTHPOBAHBI Me-
TarmoO3TUYECKUE TEKCThI aKkMen3ma. Takoe KOMITO3WIIMOHHOE pelIeHHe CIOCcOo0-
CTBOBAJIO ObI O0JI€e OUEBUTHON IKCIUTMKAIIUU CBSI3U MEXAY MOATHKON M MeTaro-
3TUKOU.

B uyerBeprom — 3aBepiuaronieM — paszene nocodus («PexomeHnoBaHHas
JUTEPATypay) MPUBEIACHbl OCHOBHBIE TEOpETUYECKHE UCTOYHMKU. CNHUCOK JuTe-
paTypbl pa3ouT Ha OJIOKH, KOTOPBIE BKIIOYAIOT B ce0s KaK OOIHUE UCTOYHUKH T10
noaTuke CepeOpsiHOTO BeKa, TaK U JIUTEPATYPY, MOCBALMIEHHYIO OTACIbHBIM Tep-
COHAJIUSIM.

Taxum 00pazom, KHUTa «AKMEHU3M: TEOPHUS U XYJO0KECTBEHHAs MPAKTUKa» —
ydueOHO€e 1TocoOre HOBOTO THIIA, PACCUMTAHHOE HAa HECKOJIBKO YpOBHEH BOCIIpHS-
THs. SIBIISISICH KOHUENTYAJbHO LEIOCTHOM U METOJOJIOTMYECKH BBIBEPEHHOM, OHA
oOpallieHa Kak K CTy/IeHTaM, TaK 1 K MPOPEeCCHOHANTBHBIM HCCIEIOBATEISIM.
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3aBeplIeH BaXXHbBIN ATall MPOEKTa, KOTOPbIN ocymiecTBisics ¢ 1996 roga co-
TpyaHukamMu Ortaena HayuyHoW OubOnumorpaduum Poccuiickoit rocynapcTBeHHOM
oubnuorexku nckycctB (PI'BU) u Obut HampaBiieH Ha BBISBICHUE U CUCTEMAaTH3a-
U0 HHGOpPMAIMK HA PYCCKOM S3BIKE O JKM3HU M TBOopuecTBe M.A. Bynrakosa u
BBISBJICHHE MyOJIMKaluii ero npousBeaeHnil. CocTaBUTENN U3YUMIN KapTOTEKH U
CIMCKH, CO3JJaHHbIE HCCIIEJOBATENIAMU OyJIrakOBCKOTO TBOpYECTBAa M coOupare-
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asmu uHpopmammu o M.A. bynrakose A.A. HunoeiM, U.E. EpsikanoBoi,
b.C. MsrkoBsiM, B.W. PokoTssHCKUM M 1p. By ncnosbs3oBaHbl paboune KapTo-
TekH, cocTtaBieHHEIC B 1990-¢ roanl crieruanucramMu Poccriickoi HallMOHAIBLHOM
oubmuorexku (PHB) JI.b. AsuarueBsiM u M.A. beHnHOi B paMkax MOATOTOBKU
oubnuorpadpun M.A. Bynrakosa B cepuun 6ubnmnorpaduueckux ykaszarenet «Pyc-
ckue mucarenu. [loater. (CoBerckmii mepuom)». BrmocneacTBum 3T KapTOTEKH
owutn iepenanst u3 PHB B PI'BU.

B 1-m Tome — 3820 nazBanuii, Bo 2-M — 4061. ITomyuaercs, uto 3a 22 rona
TBOPYECKOH *KU3HU 0 BynrakoBe ObLTO MOUYTH CTOJBKO ke MyOIuKaIui, CKOIbKO
3a 45 ner mocie cMepTH, Korjaa bynrakoBa yke MmyOJIMKOBAIH, XOTS M HETIOJIHO-
CTHIO, HO O(PHIIMATBHOE JINTEPATYPOBEACHUE €IlIe HEe CUUTANIO ero KiaccukoMm. J{o
1929 roma BKIIOYUTENBHO, KOT/Ia BCE €ro MbeChl ObUIM 3ampelleHbl, bynrakoBy
ObL10 TMocBsMIeHo 2335 myOmukaruid, a B 1930-1940 rogax — 1495, 1. e. HeHa-
MHOro MeHbIe. Bee moutu 8000 HazBaHuU «YKa3zaTels» OJHOMY HCCIEAOBATEIIO
MPOYUTATh BPAJ JU PEATbHO. 3HAUUTEIBHO MOMOTaeT TO, YTO «YKazaTenby —
AHHOTUPOBAHHBIA. AHHOTAllMU ME€pPEAa0T B TOM YHCIIE YEpe3 LUTAThl, COAEpKa-
HUE MaTepUaoB.

K coxanenuto, cocTaBuTeNIM 04YeHb BEIOOPOYHO O3HAKOMMIIUCH C MEPHOAU-
KO pycckoro 3apyoexbs 3a 1941-1985 roasl. B 1-m ToMe «YkazaTens» B criuc-
K€ MPOCMOTPEHHBIX MEPUOANYECKUX M3JAHUN 3HAUUTCSI apXUB HOMEPOB Mapuk-
CKo-Oproccenbekoro xypHana «HacoBoi» 3a 1929-1988 rr. [{nsa 1-ro Toma oH,
€CTECTBEHHO, OBLI MPOCMOTPEH TOJIBKO 3a mepuoa 1929—-1940 rr. JloruuyHo ObI-
70 OBl Ui 2-TO TOMAa IPOCMOTPETH 3TOT KypHaid 3a 1941-1985 roasl. OnHako
BO 2-M TOoMe «YkKazarens» «YacoBoi» B CHHCKE NPOCMOTPEHHBIX NEpUOANYE-
CKMX M3JJaHHW He 3HA4YUTCsA. MexXay TeM, Hayraj OTKpbIB OJUH U3 HOMEpOB «Ya-
coBoroy» 3a 1968 rox, s cpa3y k€ HaTKHYJICSI Ha PEIEH3UI0 OECCMEHHOTO pejak-
Topa u u3AaTens xxypHaia Bacunus BacunseBuua Opexoa (1896-1990) Ha po-
MaH «Mactep u Maprapura», npuueM Ha 2-e¢ usnanue Y MCA-Press, Boieniee,
kak u 1-e, B 1967 r. u ormeuenHoe B «Yka3zarene» (T. II, c. 603, Ne 3585). Dra
perleH3us IpeCTaBIseTCs] UHTepecHON U riyOokoii. B.B. OpexoB numer o po-
MaHe: «bosbmias u 6onpHas noBects! Hanncana oHa ¢ HECOMHEHHBIM TaJIaHTOM,
OTIMCaHUs JIoAeH, nx ObiTa, BO BpeMeHa HOIla, kapTHHBI PUPOABI 3aMedaTelb-
Hbl. Ho Temal.. <...> MBpI COBEpIIEHHO COTJIACHBI, YTO KHUIa HAMCAHA C «ILIEKC-
MUPOBCKUM Osieckom» [31ech B.B. OpexoB nutupyeT npeaucioBre apXuenucko-
na Can-®pannucckoro Moanna (kus3a [llaxosckoro) k m3gannio Y MCA-Press],
HO J00aBHM €Ille, YTO B CJIOXKHBIX KIyOKax ee TeMbl YyBCTBYETCS, KaK 3TO HHU
CTpaHHO, U BiaussHME ['orons wu... Heuro orT Ocrama benaepsl [Tak Yy
B.B. OpexoBa]. B MockBy npuObIBaeT 1o JMIHHOM TTpodeccopa YepHON Maruu
cam CaraHa co cBOMMU NOMoOIIHUKaMHU. OH yraapIBaeT JIOJCKUE MBICIH, IPEJ-
CKa3bIBaeT JIIOASIM Oyayllee, U3/ieBaeTcsl HaJ JIIOAbMH, TOIb3YeTCsS MX MOpOKa-
MU, — OCOOEHHO >KaTHOCTBIO, YCTPAaWBaeT T'MIIHOTHYECKUN CEaHC CO BCEBO3-
MOKHBIMH (pOKyCaMH, 3aTeM MpeiaraeT MHOXKECTBY KEHIIUH OecIIaTHO BBIOU-
paTh ceOe POCKOIIHBIE TyalleThl, pa30pachiBacT B 3aJ€ YEPBOHIIbI, — OCJEIICH-
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HbIE JKaJHOCTBHIO JIIOJH, BBIXOJI U3 3aJla, OKa3bIBAIOTCS MOJYTOJIbIMU, a OaHKHO-
Thl — OyTBUIOYHBIMH 3TUKETKaMH U T.11.» OpexoB OTMeUaeT KapTUHY «(aHTaCTH-
yeckoro 6ana, yctpoernHoro Caranoi, Maprapura, neraromias Ha metie (,,Houb
nepen PoxnectBoM™?) u 3moBerias MATHULIA — J€Hb CMEPTH Ayl Mactepa u
Mapraputhl... OTa nATHUIA HA (DOHE MOBECTH KAKUM-TO 00pa3oM COEAMHSIETCS
co CrpacTHOM NATHUIIEH M B MOBECTh BKPAILJICHBI, B Pa3HBIX MECTaX, CTPAHUIIBI
Crpacreit Mucyca Xpucra... C UCKIIOUUTEIBHBIM TaTaHTOM U300pakeHsl [loH-
tuil Ilunar, uynelickue cyapbu, pUMCKHE BOMHBI U YMHOBHMKH, Amnocrosn Mar-
Beil... Cnacurtens? OOpa3 4YelloBeKa, CXBAaUYCHHOTO MO HAYIICHHUIO WYICHCKOTO
MEPBOCBSIICHHIUKA PUMCKUMHU BOMHAMH, IOABEPTAIOLIErOCs IOMPOCY IPECHI-
IIEHHOTO0, CTpaJaoniero 00Ie3HbI0 U ,,HeHaBuAsmero Mepycanum <...> u nyne-
eB* [lunara HanucaH TanaHTIUBO, HO... 3T0 He Mucyc Xpucroc, TOT, KOTOPOTo
BEKaMU Ipe/CTaBlsAja MUPOBas IUTEepaTypa. JT0, AEMCTBUTENBbHO, 00pa3 Kako-
ro-To OpoJsIuero MpoINoOBEIHUKA, ,,CblHA CUPUHUIL (?), ,,HE UMEIOIIET0 HUKAKOTO
poacTBa® M 3HABIIETO TOJBKO OJHOTO CBOEro chyTHUKa MartBes». OpexoB
yTBEPKIAl, 4TO OTCYTCTBHE B poMaHe Bockpecenus Xpucra «TATOTUT YUTaTeE-
Js» B JTaXKe OIMMOOYHO TMPEINONIOKMI, YTO ClieHa BockpeceHus: crama >KepTBOM
meH3ypsl. OH qyman, 9To «B Oymyiieir cBoOomHoit Poccun B Ombnmorekax 3aid-
MeT noueTHoe mecto» He «Mactep u Maprapuray, a «Ilau Typounbsix» u «benas
reapausi». [1. C. 19]. OpexoB He TOJBKO MEPBBIM yKa3ajd Ha MacXalbHYIO MpH-
YPOUYEHHOCTh MOCKOBCKHX clieH «MacTtepa 1 Mapraputs», HO U CTajl OCHOBOIIO-
JIO)KHUKOM TOM KOHCEPBATUBHOM XPUCTHAHCKOW KPUTHUKH, KOTOpas HE MpHUHsIA
pOMaH u3-3a OTCYTCTBUS 00KECTBEHHOTO B 00pase Memrya u mpoTUBOMOCTABIISAIA
€My IIPOU3BEJICHMS ITUCATENs O IPaXKAaHCKOW BOMHE.

MOXHO HE COMHEBAThCS, YIUTHIBAsI OOJBIIYIO JIFOOOBL peakTopa K Oyira-
KOBCKOMY TBOPYECTBY, YTO B «HacoBom» HENMPEMEHHO HAMIYTCS U Ipyrue mate-
puansl, nocssimennsie M.A. BynrakoBy. U Oyaem HaaesTbes, 4TO B MOCIEAYIO-
LIUX NEepen3JaHusIX 2-ro ToMa «YKaszaTens» (a OHH, s IyMaro, COCTOSATCS) EPUO-
JIMKa PyccKoro 3apy0exnst OyeT mpeacTaBiieHa ropa3ao mupe. M3nanue «Ykasa-
TeJsh MPEANoaaraeTcsi COCTaBUTENAMU Kak MHOTOTOMHoOe. [loka uTo manupyer-
csl TpeTuil TOM (BEpPOSTHO, B HECKOJBKUX KHUTaX), KyJa JOJKHBI BOUTH pabOTHI
2-i1 monmoBuHbI 80-x u 90-x rogoB XX Beka, korna M.A. bynrakoB, HakOHeII, CTajl
oQUIMATBEHO MPU3HAHHBIM KJIACCUKOM, M MyOJIHMKAIMs ero Mpou3BeACHUN U Ma-
TEpHUAJIOB, MOCBSIIEHHBIX €r0 XU3HU M TBOPYECTBY, MpuoOpena oOBalIbHBIN Xa-
pakrep. HecoMHEHHO, BBISBICHHE BCEX IMyOJIMKAIMNA ATOTO TEpHUoaa MOTpedyeT
3HAYUTEIBHOTO BpPeMEHU. Takke BCTaeT BOMPOC, KAaKUM JIOJDKHA OBITh BEPXHSIS
TpaHMIla CIEAYIONIEro ToMa, TeM 0oJyiee 4To MOTOK MaTepuanoB o M.A. Byira-
koBe B XXI Beke, XOTs U CYIIECTBEHHO COKPATUJICS, HO TIPENICTaBIsAeT coO0i 0o-
Jee WM MEHee MOCTOSHHYIO M JIOBOJIBHO 3HAYUTENbHYIO0 BenuuuHy. S OBI, cO
CBOEH CTOPOHBI, B KAYECTBE MOCIETHETO TO/a ISl CIASAYIOUIEro ToMa «YKa3zaTe-
JIs1» PEKOMEHI0BaJl Obl B3ATh 100MieiHbid 11t M.A. Bynrakosa 2021 rox, mocie
3aBepIICHNS] KOTOPOTO HAaBEPHSIKA MPOU30IMIET HEKOTOPOE CHIDKEHUE YHuCIa my0-
JINKAIAH.
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