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— What does mediatization mean in your opinion? 

— Basically, mediatization is a concept to describe the relation between 
changes to media communications on the one hand and changes to culture and 
society on the other hand. This is a long-term process reaches back to when the 
first technical communication media were introduced. Thus, on whatever stage 
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of human history you think, the kind of society people live in is in its form related 
to the media they use. In this sense, mediatization is — as Herbert Blumer called 
it — a “sensitizing concept” to make us “sensitive” to the interrelation between 
particular forms of societies and cultures with the forms of media and 
communications they are constructed by. Around this “sensitizing” concept of 
mediatization a group of scholars has formed to research this interrelation in detail 
and discuss ways of theorizing it. 

Within such a general framework, we can differentiate between various 
“stages” of mediatization, which is the reason why Nick Couldry and I together 
with others have suggested the term “deep mediatization”. Deep mediatization is a 
stage of mediatization in which the various social forms rely on digital media and 
infrastructures — and thereby datafication and automation of communication play 
an increasing role in everyday life. 

— Is it possible to talk about the basic relevant concept and idea of 
mediatization in the 2020s? 

— Today, our everyday practices are deeply entangled with digital media 
and their infrastructures. Therefore, media have become a crucial part of a lot of 
our “doings”. A deeply mediatized society cannot be understood beyond digital 
media and their infrastructures. Just to give you one example: If you think about 
today’s financial markets and how their “products” are traded, one realises that 
what we call “financial markets” could not exist beyond digital media and the 
computerized representation of partly automated trading. Digital media and their 
infrastructures are a pre-condition for the existence of financial markets as we 
have them nowadays. 

The same can be said for other domains of society because the idea of the 
term deep mediatization is designed expressly to reflect this. Basically, deep 
mediatization is related to particular changes in our media environment, which we 
can systemize in five trends. The first trend is the increasing differentiation of 
media: more and more kinds of media are emerging along with digitalization and 
even “things” which we did not understand as media of communication — cars, 
toys etc. — have become such means of communication with the help of the 
internet of things. The second trend is that of increasing connectivity. Hence, all 
these different media are more and more interconnected by the digital 
infrastructures we have nowadays. Because of that interconnectedness, various 
forms of communication can spread across these media. The third trend is an 
increasing omnipresence of media. Because of mobile communications, media are 
increasingly accessible in any social situation. Just to take on example: While we 
used the fixed-line phone to call a place where we expected a certain person to be, 
we use the mobile phone to call this person wherever he or she is. A fourth trend 
is the path of innovation, which means that the waves of fundamental change in 
media and of the emergence of “new” media have accelerated. And finally, there 
is the trend of datafication: As today’s media are digital, they are both means of 
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communication and data collection. With all these trends the media environment 
is changing fundamentally. 

— Наs your research field transformed? And, if yes, what are its main 
features, especially in (pandemic) mediated reality? Are there any differences in 
it before/after COVID-19? 

— Owing to all these trends, also my field of research — that is: mediated 
communication — has changed fundamentally. To address the “deepness” of 
today’s mediatization, we need different methods that address the entanglement of 
media practices with digital and data processing, for example. But also our 
theories have to change since we have to think differently about what media of 
communication are and are not. Furthermore, questions of automation of 
communication have arisen, which I am trying to address through my research on 
communicative robots, in other words, systems like Alexa, Siri, but also social 
bots and work bots in journalism.  

COVID-19 can only be understood if we understand it as deeply mediatized: 
At least four points can be identified here. First, from the initial outbreak, we have 
experienced the pandemic on the basis of mediated expectations. Films and series 
featuring dangerous viruses, their rapid spread and humanity’s struggle with 
them have been popular since at least the 1970s. And for those who did not 
already know them, they became readily available through the various digital 
platforms after Covid-19 broke out. With this in mind, we approached the 
pandemic from existing media-mediated scripts dealing with what ‘can happen’ 
and ‘how to deal with it’.  

Second, we have a mediated experience of the pandemic itself: what we 
know about the pandemic has been communicated to us through the media, and 
here partially automated data journalism — the continuous visual processing of 
the latest Corona figures (infections, deaths, vaccinations) — has, at times, played 
a significant role.  

Third, we are dealing with an ongoing media-mediated analysis of the course 
the pandemic takes. What is meant here is that digital media and their 
infrastructures in particular are being used to obtain “data” on how people are 
dealing with the pandemic. Examples of this include the analysis of people’s 
mobility during the lockdown using login data from their mobile phones or a 
range of mathematical models of possible pandemic outcomes using various other 
digital data. Fourth and finally, we were repeatedly confronted with the idea of a 
media-based “solution” to individual problems brought up by the pandemic. 
Digital media in particular should be mentioned here, for example, when at the 
beginning of the pandemic politicians imagined a Covid app as the central 
solution strategy, digital platforms were seen as the solution to preventing a 
collapse of local economies and cultural industries, or when working from home 
was only possible through specific platforms and video conferencing systems. In 
all these cases, significant elements of the “solutions” were bought from Silicon 
Valley making these companies a lot of money even as individuals were 
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becoming poorer as a result of the pandemic. Inequalities within the emerging 
digital society were probably made clear to all by the pandemic and in all 
likelihood were further exacerbated. 

— What are the main actors in the (pan)mediated communication model? 

— I am skeptical about all communication models that assume that they can 
take all levels and actors of communication into account. However, my previous 
reflections on COVID-19 should have made it clear that in times of deep 
mediatization, media and communication, research should broaden its view of the 
actors relevant to media communication: it is no longer enough — as with legacy 
media — to address journalists, contents and audiences. In my opinion, we 
should broaden our view also to include among others the people who develop 
digital media and their technologies, the people who are responsible for 
processing data, and audiences should rather be understood as people who use a 
variety of different digital media. Furthermore, questions of human-machine-
communication are gaining relevance, as the examples of communicative robots 
show. Of course, it is not possible for every study to take all this into account. 
But the subject area of media and communication studies has become much 
broader than it was just a few years ago. 

— Is mediatization really transgressive (e.g., according to “Aufhebung”, 
etc.)? What are the problems and threats? 

— It depends on how you understand transgression. If you use the term 
transgression, it is close to the idea of deep mediatization in the sense that digital 
media are increasingly becoming entangled with everyday practices, and the 
construction of meaning on all levels. Media are not that “semi-independent” 
sphere any more as legacy media are. Digital media are present across everything. 
Thus, we might understand this as a “transgression” of media into everything, or 
what Sonya Livingstone is calling the mediation of everything.  

This said, we also must be careful about such arguments: the spread of 
digital media and their infrastructures does not mean that the consequences are the 
same for all social domains. It very much depends on the domain we are looking 
at. Just to give you an example: You can use a data management system within a 
civil society organization to introduce more “inclusive” decision-making. 
Nevertheless, the same system can be used to introduce a more hierarchical 
structure of control and surveillance. Therefore, we cannot assume that there is a 
general “tendency” or “bias” within digital media, but we should investigate in 
detail how they are involved in the transformation of a particular domain. 

— Which areas have been influenced by mediatization more: Culture? 
Society? Real or virtual world? Technologies?  

— It is more about the “deepness” of entanglement between human practices 
and digital media and their infrastructures. This relates to culture and society in 
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the same way. Also, I think it is not helpful to position a “real” world against a 
“virtual” one. In times of deep mediatization what is happening online is as real as 
what is going on offline. 

From my point of view, an important basis for understanding deep 
mediatization is process sociology. This does not juxtapose the individual and 
society, but understands society as always emerging through individual practice, 
and that individuals are always part of society. Norbert Elias coined the term 
‘figuration’ to capture this. A community, for example, is a figuration of people 
who share certain practices and orientations of meaning. One can now look at this 
figuration from two perspectives: From the perspective of the figuration as a 
whole or from the perspective of the individual as part of that figuration. This is 
particularly helpful for questions of autonomy. Autonomy is never absolute, but 
relational: it always arises in certain figurations. And then the decisive question in 
relation to digital media and infrastructures is: What spaces for practice do they 
promote for people in certain figurations? Where do they replicate previous 
restrictions? Where do they create new ones? From my point of view, it is this 
kind of relational thinking that helps.  

— What are the main directions for (your) future research? 

— I just finished the German translation of my latest English book “Deep 
mediatization”. In German the book will be called “On the way to digital society”. 
With this book I hope to shift the direction of the argument by saying that we are 
not yet in a “digital society” although all social domains are deeply mediatized. 
We are, however, on the way to being one. Therefore, it is time to think more 
closely about the question: What kind of digital society do we want to have? How 
can digital media and their infrastructures support a “good life” for as many 
people as possible? How should they be organized? These are questions I plan to 
address in my future research. 

 
Интервью провела M.Г. Шилина / Interviewed by M.G. Shilina 
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