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This article is devoted to the study of the functional features of the media space in Ka-

zakhstan under the rapidly changing globalization trends and information confrontation of 
world powers. Since gaining independence, Kazakhstan is striving to create its own indepen- 
dent information space. The process of information space formation in the country has several 
traits, such as low competitiveness of national news agencies, slow development of the regu-
latory and legal framework in the field of information security, high politicization, including 
the language issue. These features occurred due to the heterogeneous language environment, 
the problems of the formation of national independent news agencies, the challenges of glo- 
balization, the most pressing of which is the growing influence of global media. In this article, 
authors touch upon the transition of Kazakhstan to the Latin alphabet, as well as the views of 
Western, Russian and Kazakhstan researchers on the current state of the media landscape of 
Kazakhstan. Authors justify the need to work out ways to minimize external information impact 
on the media landscape of Kazakhstan that is still undergoing media transformation processes. 
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Introduction 

The speed and direction of social and political changes and ongoing ways of 
social development will be highly determined by the formation of media sphere 
and information technology. According to the new political paradigm, Kazakhstan 
is considered as a driver for Eurasian integration in the post-Soviet area thereby 
having a significant impact on the formation of the Eurasian media sphere. In Ka-
zakhstan and other post-soviet countries, politicized media are the most popular as 
they influence the ongoing domestic policy and political transformation in the in-
dependent republics. The issues of the modern information society make modern 
media an object of influence from various global forces. 

In modern conditions of information confrontation between Russia and the West, 
it is necessary to monitor the degree of global media influence on the information 
space of individual countries. In the context of abovementioned rapidly growing 
tensions, the authors of this article aim to analyze the current state of the media 
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sphere in Kazakhstan, its transformation peculiarities in the context of rapidly 
changing globalization trends, information confrontation of world powers, and  
the growing politicization of society as a whole. 

Thesaurus “information space” and “media space” 

There are various definitions, concerning the terms “media space” and “in-
formation space”. R. Stults and S. Harrison (1980) define media space as a space 
created by electronic means of communication, in which individuals or their groups 
and other communities can act together at the same time and influence each other 
[1]. In his works the Canadian philosopher, philologist and literary critic Marshall 
McLuhan referred to media space as the electronic information space [2]. 

Evgeniy Prokhorov’s definition of a single information space deserves at-
tention: “...an integral information space means the presence of an information 
field of high density that enables everyone to receive all the necessary and suffi-
cient information according to the realities of life – region, country, world and to 
develop opinions, attitudes, and make decisions” [3]. 

Therefore, the development of media sphere is directly related to the density 
of information space and political space. The greater the amount of information 
circulating in society, the more actively the media system works, providing com-
plete coverage of events occurring in society. 

The term “media”, like “data”, is the plural form of a word borrowed from 
Latin, and this term is now common in the fields of mass communication and ad-
vertising. The definitions of “media” adopted in different countries carry the same 
meaning [4]. Probably for this reason, the terms “information space”, “media 
space” and “media sphere” are often used as synonyms in Russia. 

It should be noted that the degree of development of the media system in 
any state today directly depends on the degree of integration of its media into  
the global media sphere. Media globalization includes many aspects, given that 
the media themselves form the global information field, at the same time they are 
the main channel through which information flows, forming the interconnected-
ness system of the whole world [3]. 

Nowadays, the state of the media is largely determined by the quantity and 
quality of Internet publications and the development of Internet technologies. 
Several researchers believe that the media space contains all sorts of psychologi-
cal and political threats, for example, D. Rushkoff argues that the components of 
the modern media contain information viruses that affect people's worldview.  
In the huge flow of information, modern media “catch” their readers with the help 
of controversial, compelling images or ideas, the so-called media viruses, that al-
low countercultural politics to infiltrate mainstream media [16]. Politically orien- 
ted media mostly use these inserts to increase their ratings as this information at-
tracts a sizable audience. 

Modern media influence the establishment of the agenda in any state, trans-
forming the mechanisms of its interaction with society, changing the basic tech-
nologies and methods of mass communication. Thus, the study of the Kazakhstan 
information space development is relevant for the analysis of the attitudes and po-
litical views, expressed by the citizens of Kazakhstan. 
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Formation of the Kazakhstan’s national media space 
and information security 

Current media system of the Republic of Kazakhstan is at the stage of its 
formation. The modern information space is variable and the patterns of interac-
tion with information security risks are not yet fully developed. 

In the summer of 2003, the Institute of Philosophy and Political Science of 
the Ministry of Education and Science of Kazakhstan, KazNU Al-Farabi and the 
Center for Humanitarian Studies in Almaty presented the peer review of the Ka-
zakhstan’s media space. According to this review, Russian media space remains 
the most advanced among the CIS countries and has a strong influence on the in-
formation space of other post-Soviet Central Asian countries [5]. The official lan-
guages of Kazakhstan are Kazakh with 5,290,000 speakers around the country and 
Russian, which is spoken by 6,230,000 people. Despite the intention of state-owned 
media to withdraw from Russian sources of information to preserve their own na-
tional viewpoints, a high prevalence and popularity of Russian-language content, 
partly derived from Russian media characterizes the media space in Kazakhstan as 
a whole. According to official statistics, in 2009, 84.8% of Kazakhstanis showed  
a high degree of proficiency in writing and reading skills in Russian language 
(Kazakh language – 62%, in English – 7.7%), 94.4% understood oral Russian 
(74% in Kazakh, English – 15.4%) [6]. According to the country's Ministry of 
Culture and Sports, in 2016 the share of Russian-speaking citizens was 89.4% [7]. 
Since 2011, Kazakhstan has a state program for the development and functioning 
of languages within the framework of the Kazakhstan-2050 strategy. According to 
this program, the proportion of the Russian-speaking population is planned to be 
increased to 90% by 2020 [17]. In addition, by 2020 it is planned to increase  
the number of people who speak three languages (official Kazakh language, Rus-
sian, and English) by 15% [17]. 

Currently, there are 2,972 mass media units in Kazakhstan. Statistics indicate 
that in 2016 the number of operating media increased by 10% compared with 
the previous year [8]. According to the 2016 census, ethnic Kazakhs make up about 
two-thirds of the population, while ethnic Russians are about 20%. However, statistics 
shows that nearly everyone in country speaks Russian – roughly 94% of the more 
than 18 million citizens are fluent in it. Kazakh language fluency is at second place, 
at 74%. The language of Kazakhstan’s media varies by region. For example, 
in the Karaganda region, there are 36% of Russian-language media organizations, 
61% of the media operates two or more languages, and only 3% of the media operates 
national language (Kazakh). In Zhambyl oblast there are 21% of Russian-language 
mass media and 23% of Kazakh-language mass media and 56% of mass media pub-
lish materials in two or more languages. In Almaty there are 19% of the Kazakh-
language media, 46% of the Russian-language media, 35% of media are published 
in two or more languages [8]. According to statistics, more than 70% of the media 
in Kazakhstan are officially independent, but over the past few years, the number of 
state-owned media steadily increases. For instance, in 2014, the share of state-owned 
media made up only 16%, but in 2016, it increased to 25% of the total [9. P. 14]. 

Dosym Satpayev, a prominent political analyst in Kazakhstan claimed in an in-
terview that the Russian media in the Internet have a significant influence on the pub-
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lic opinion in Kazakhstan. According to D. Satpayev “in the near future, Kazakh-
stan will be a bone of contention in terms of informational clashes between vari-
ous large geopolitical players, who already use information weapons as an im-
portant element of their geopolitical game” [10]. 

Thus, many experts believe, that Kazakhstan is weakly integrated into the global 
media space; however, the state officials stand for creation of the Eurasian media 
space in the region [10]. Despite the need for information interaction with the out-
side world, many researchers express their concerns about external influence, which 
causes such problems as a relatively high rating of foreign media in Kazakhstan, 
Russian influence over Kazakhstan’s media and information space, the impact of 
Western values distributed through entertainment programs on the country’s young 
generation [11]. According to statistics, young people between the ages of 20 and 
44 are active Internet users and they express interest in globalization trends. Pro-
grams broadcasted through the BBC, Radio Liberty, the Current Time TV & digi-
tal network, and the Russian media are quite popular among Kazakhstanis. In Ka-
zakhstan, more than 80 foreign media representatives from two dozen countries of 
the world are accredited, including the largest information agencies – BBC, Asso-
ciated Press, Interfax, France-Presse, Xinhua, Reuters, ITAR-TASS, etc. [8]. 

Among all media sectors, the Internet and computer technologies show 
the highest rates of development in Kazakhstan. The country is gradually becoming 
a full-fledged member of the international media market and the Kazakhstani me-
dia shows relative impact on neighboring countries [5]. The Internet in Kazakh-
stan first appeared in 1991 and in 2001 the Internet websites received the status of 
the media [11. Pp. 55–60]. On September 19, 1994, the domain .kz was registered 
in the database of the Internet Corporation for Assigned Names and Numbers (ICANN). 

Despite the obvious effects of globalization represented by steady influence 
of foreign media on Kazakhstani society, national and regional press and electronic 
media ratings keep growing. They remain in demand as they highlight the situation 
in the regions. 35% of newspapers are circulated in major cities – Astana and Al-
maty, in the regions there are 65% of them, and it indicates the demand for news-
papers in the regions. According to the Statistics Committee of the Ministry of 
National Economy of the Republic of Kazakhstan, about 30% of electronic media 
are accumulated in Almaty and Astana and 70% of them are distributed in the re-
maining regions [9]. According to Kazakhstani analysts, usage of Kazakh lan-
guage makes regional media less vulnerable to external information influence. 
Many Kazakhstani media experts have repeatedly expressed the need for infor-
mation sovereignty and the transfer of foreign electronic media to cable networks. 
The owner of the TAN media group, Armanzhan Baytasov, and a PR technology 
specialist, Yerlan Askarbekov, openly called for limiting the retransmission of 
Russian TV channels that “disseminate political information” [12]. However, such 
a measure can only be effective in relation to television, while the main infor-
mation threats today are spread through the Internet, which has no limits. 

Eric Freedman, Associate Professor of Journalism, Assistant Dean of Inter-
national Studies & Programs, Michigan State University, and Richard Schafer, 
Ph.D. Professor of Journalism, Department of English, University of North Dako-
ta [13], in their studies of Central Asian media consider the information struggle 
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of superpowers eager to impact the media space of post-Soviet countries. During 
the opening of the third session of the Parliament President Nursultan Nazarbayev 
also mentioned threats to the information space security, saying, “We need a reli-
able ‘Cyber shield of Kazakhstan’. We cannot postpone its creation. It is neces-
sary to protect the interests of our country, our culture, our values. It is a matter of 
safety” [14]. In 2009, Karim Masimov, the Prime Minister of the Republic of Ka-
zakhstan openly stated that 55% of the citizens of Kazakhstan live in the Russian 
information space [11. P. 49]. 

According to Eric Freedman and Richard Shafer, the press in five Central 
Asian countries is still in the shadow of the post-Soviet past. However, after the col-
lapse of the Soviet Union, western democracies offered the democratic system of 
media development, which was actively introduced through the preparation of a new 
generation of journalists. Barbara Junisbai, Assistant Professor of Organizational 
Studies at Pitzer College in her research emphasizes the negative role of “finan-
cial-industrial” groups, related to the country officials that use the media as a “strong 
weapon” in the internal struggle for wealth and power. In her work, Barbara 
Yunisbai describes how an authoritarian government uses formally “independent” 
media to retain power, without officially violating democratic standards [13]. Thus, 
many foreign researchers consider the functioning of the information space of Ka-
zakhstan exclusively through the prism of the political situation in the country. 

In 2018, significant language changes started in Kazakhstan after President 
Nursultan Nazarbayev signed a decree on amending the Decree of the President of 
the Republic of Kazakhstan dated October 26, 2017 No. 569 “On translation of 
the Kazakh alphabet from Cyrillic to the Latin alphabet”. The President of the Ka-
zakhstan ordered to develop a schedule and begin the necessary preparatory work, 
planning to complete the transition by 2025 [17]. This decree aroused the indigna-
tion of the Russian-speaking audience and the cautious attitude of Russian experts, 
some of them regarded the transition as ideologically motivated act [15]. This led 
to anti-Russian rhetoric among Kazakh-speaking Internet users and experts. 
“The transition of the Kazakh script to the Latin alphabet is an important step to-
wards decolonization; it means release of the imposed alphabet, gaining freedom. 
We can see that some political circles in Russia have expressed concern that we 
are moving away from the Russian cultural space. However, it cannot be denied that 
many peoples who use Latin script have close ties with Russian culture. There-
fore, the Kazakh-Russian economic, cultural and scientific ties will develop fur-
ther,” said the Kazakh scholar Amangeldy Aitaly on the Kazakh-language portal 
kerey.kz [15]. The transition to the Latin-based style in the Kazakhstani media is 
often associated with the language and inter-ethnic issues, directly affecting  
the information space of Kazakhstan as a whole. Western media, like BBC, de-
scribed this transition as a positive step towards globalization.  

Conclusion 

In conclusion, the media space of Kazakhstan is at the active stage of forming 
its own national information field. The information space of the country is formed 
by both external and internal factors, such as: the influence of the world media 
space, the lack of a clear social and political position, including the language is-
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sues as well; financial difficulties and the lack of properly educated professionals 
to create due amount of relevant content; global data verification problems. In or-
der to reduce the influence of external sources, Kazakhstani media have to pro-
duce competitive content of high quality. The lack of financial and qualified human 
resources remains an obstacle for further development of media space. Therefore, 
there is a need to obtain information from the outside, which is then processed by 
the owners of the state media, interpreted and supplemented according to the de-
sired effect. In addition, there is a need to study the development of Kazakhstani 
media space as a system with specific regional characteristics and the need to de-
velop adequate responses to global challenges. 

Moreover, the media forming the national media space should precisely re-
flect the social and political processes currently taking place in the country and in 
the world. Weak representativeness of the modern media space in Kazakhstan is 
obvious as it mainly reflects the position of the media owners or the position of  
a certain NGO or foreign information agency, that forms the information field in 
the country according to its own agenda. Kazakhstani media should develop risk 
management and find proper ways to minimize external information threats. 
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 Научная статья 
 

Особенности функционирования 
медиапространства Казахстана в условиях глобализации 
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Статья посвящена исследованию медиапространства Республики Казахстан в ус- 

ловиях стремительно меняющихся глобализационных трендов и информационного про- 
тивостояния мировых держав. С момента получения независимости Казахстан стремит-
ся к созданию собственного независимого информационного пространства. Этот процесс 
имеет ряд особенностей, таких как низкая конкурентоспособность национальных ин-
формационных агентств, медленное развитие нормативно-правовой базы в сфере обес-
печения информационной безопасности, высокая политизированность, в том числе и в 
языковом вопросе, что обусловлено неоднородной языковой обстановкой, проблемами 
формирования национальных независимых информационных агентств, вызовами гло-
бализации, самым актуальным из которых является растущее влияние глобальных СМИ. 
В статье затрагивается вопрос перехода Казахстана на латиницу, а также взгляды за-
падных, российских и казахстанских исследователей на современное состояние медиа-
пространства Казахстана. Обосновывается необходимость выработки путей минимиза-
ции внешнего информационного влияния на медиапространство Казахстана, которое все 
еще находится на этапе цифровой трансформации. 

Ключевые слова: медиапространство, информационное поле, информационная безо- 
пасность, глобализация, внешнее влияние, Казахстан, Запад, Россия, евразийская интеграция 
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