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Introductory article

Emotionalisation of contemporary media discourse:
A research agenda

Franco ZAPPETTINI!, Douglas M. PONTON? 3 and Tatiana V. LARINA®
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Liverpool, UK
2Catania University
Catania, Italy
3Peoples’ Friendship University of Russia (RUDN University)
Moscow, Russia

Abstract

This special issue continues the discussion of the role of emotion in discourse (see Russian Journal
of Linguistics 2015 (1) and 2018, 22 (1)) which, as testified by the burgeoning body of literature in
the field, has become more prominent in different spheres and contexts of public life. This time we
focus on emotionalisation of media discourse. We highlight the intensification of emotions in media
and, showcasing contributions from international authors, critically reflect on constructions,
functions and pragmatic purposes of emotions in media discourse. Our aim is to investigate emotions
in the media from semiotic, pragmatic and discursive perspectives against the contemporary socio-
political background in which traditional notions concerning the role of media are being noticeably
changed. In this introductory article, we also put forward an agenda for further research by briefly
outlining three main areas of exploration: the logics of media production and reception, the
boundaries of media discourse, and the semiotic resources deployed to construct emotionality. We
then present the articles in this issue and highlight their contributions to the study of linguistic
representations of emotions. We then summarise the main results and suggest a brief avenue for
further research.

Keywords: emotions, emotionalisation, media discourse, persuasion, media linguistics, Critical
Discourse Analysis, Multimodal Analysis
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BCTyrII/ITEJ'IbHaH CTaThbdA

IMOILMOHAIU3ALUA COBpEMEHHOI'o MeAHaANCKYypCa:
Hccojieao0BaTe/IbCKad MIOBECTKaA JHA

@. SAIMMETTUHA!, .M. IOHTOH??3, T.B. TAPUHA?

!TuBepnynbckuii yHUBEpCHTET
Jlusepnynv, Benruxoopumanus
’KaraHuiickuii yHUBEpCUTET
Kamanua, Umanusa
3Poccuiickuil yHuBepcuTeT Apyk0bl Haponos (PYIH)
Mocksa, Poccus

AHHOTAIIUSA

B 3TOM CcrienmagbHOM BBITYCKE MPOJOIDKASTCS 00CYKICHHIE POJIM AMOLHH B TUCKypee (cM. Russian
Journal of Linguistics 2015, Ne 1 u 2018, Bbim. 22, Nel), koTopast, Kak CBUAETEIBCTBYET pacTylIHi
00BbeM JIUTEPATypHI B 3TOM 00NacTH, cTaja Oojee 3aMEeTHO! B pa3HBIX cepax U KOHTEKCTaxX oomie-
CTBEHHOM M3HU. Ha 3TOT pa3 MblI oOpainaemMcss K 3MOLMOHAIU3AINN MeIUaIiucKypca. ABTOPEI
CTaTell JaHHOTO BBIITYyCKAa aHAM3UPYIOT CIIOCOOBI BEIPaXKCHHS IMOLUM, MX (QYHKLIUH U IparMaTh-
YecKue el B MEANHHOM ANCKYPCE M MPUBOJAAT MHOTOUUCICHHBIE (DAKTHI, CBHETEIbCTBYIOIUE
00 yCHJICHNY SMOLIMOHAIIM3ALMH B CpeAcTBax MaccoBoi nHpopmanuu. Hama nens — nceiaenoBaTsb
smorm B CMU ¢ ceMHOTHYECKOH, MparMaTHYecKol M OUCKYPCHBHOM TOYEK 3peHHs Ha (oHe
COBPEMEHHOTO COLUATILHO-TIOJIUTHYECKOTO KOHTEKCTa, B KOTOPOM TPaJANIMOHHBIE TIPEICTABIECHUS
0 POJIH CPEICTB MacCOBOI MH(GOPMALUH IIPETEPIICBAIOT 3aMETHBIC U3MEHEeHH. MBI Takxke Hame-
YaeM HalpaBJICHUs DaJbHEHINNX HCCIICJOBAHUM, BBIIEISISI TPU OCHOBHBIE OOJACTH, KAaCAIOLINECs
(1) moruku MPOM3BOICTBA M BOCHPHUATHS MEIHANIPOAYKTA, (2) TpaHUIl MeIUaIucKypcea, (3) cemuo-
THUYECKHX PECYpPCOB, HCIOIb3YEMBIX /IS CO3JIaHUs IMOLIMOHABHOCTH. [lajiee B CTaThe MBI KPAaTKO
MPEJICTaBIIsIEM HCCIeJOBaHU aBTOPOB TOI'0 BBIIYCKa M OTMEYaeM HX BKJIaJ B H3y4EeHHE JIMHIBU-
CTHYECKUX pernpe3eHTannii aMounii. B 3akiroueHnn MoJBOAMM OCHOBHBIE MTOTH M TIpeJyiaracm
MIyTH JaNbHEUIINX UCCIIEI0BAHUM.

KiroueBbie c10Ba: smoyuu, IMOYUOHAIUZAYUSL, YOelCcOeHue, MeOUaoUCKypc, MeOUaIUHe8UCUKA,
KpUmuyeckuii OUCKypC-anHauu3, MyabmumMoOd1bHbll AHATU3

Jos uuTupoBaHus:

Zappettini F., Ponton D.M., Larina T.V. Emotionalisation of contemporary media discourse:
A research agenda. Russian Journal of Linguistics. 2021. Vol. 25. Ne 3. P. 586-610.
https://doi.org/10.22363/2687-0088-2021-25-3-586-610

1. Introduction

Emotions are at the basis of human interaction and communication and, as
testified by numerous studies in the field of psychology, sociology and linguistics,
their role has been noticeably increasing in recent years (e.g. Alba-Juez & Larina
2018, Lerner & Rivkin-Fish 2021, Mackenzie & Alba-Juez, 2019, Scherer 2005,
Shakhovsky 2008, 2018, Wetherell 2012, 2015, Wirth & Schramm 2015). This
body of research has highlighted “the pervasive presence of emotionality in
contemporary culture, where emotions become more important and formative than
anything else” (Lerner & Rivkin-Fish 2021: 1), while it has shown how both
explicit emotional expressions and implicit means of emotional appeal have
broadened their functions in different social domains and discourses. The term
emotionalisation has thus been used to refer to the legitimization and intensification
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of emotional discourse in collective spheres of life (Ahmed 2014, Holmes 2010,
Lerner & Rivkin-Fish 2021, Sieben & Wettergren 2010, Woodward 2009). As well
as in everyday interpersonal interaction, emotionalisation of institutional,
professional and civic domains has been identified (Lerner & Rivkin-Fish 2021).
Emotions are highly relevant in academic discourse (e.g. Gretzky & Lerner 2021,
Larina & Ponton 2020, forthcoming; Lerner, Zbenovich & Kaneh-Shalit 2021),
in classroom settings (e.g. El-Dakhs et al. 2019), in digital communication (e.g.
Maiz-Arévalo 2018, Jus 2018). Appeals to emotions have increasingly been
featured in what are otherwise regarded as non-emotional genres of discourses, for
example diplomatic, economic and financial discourses (e.g. Belyakov 2015,
Mackenzie 2018, Zappettini & Unerman 2016). Several scholars have also pointed
out that it is extremely challenging to disentangle affect from ideology, since the
feelings and ideas that trigger the emotions are closely bound up together
(Wetherell 2012, 2015). As Breeze (2020: 22) notes, emotions are therefore an
inherent component of political discourse too, “precisely because of [their]
emotional/affective impact on target audiences” (see also Breeze 2019).
Emotionalisation has also been pervasive in the media (e.g. Alba-Juez & Mackenzie
2019, Altheide 2002, 2006, Antipova et al. 2021, de Marlangeon 2018, Bartlett &
Gentile 2011, Doveling et al. 2011, Furedi 2018, Kopytowska & Chilton 2018,
Schwab & Schwender 2011, Vishnyakova & Polyakova 2017) where emotions can
be used as a fundamental means of persuasion, since they are essential in
understanding how media messages are processed, and have considerable impact on
individual behaviour and public social life (D6veling, von Scheve & Konijn 2011).

Our special issue focuses on the above-mentioned dynamics as they are
constructed by and reflected in the media. Our aim is thus to investigate emotions
in the media from semiotic, pragmatic and discursive perspectives, against the
contemporary socio-political background in which traditional notions concerning
the role of media, its ownership and professional practices, are being revolutionized
by new technologies which allow, for example, for more interactive forms of
communication performed through social media (Assimakopoulos 2018, Bou-
Franch & Garcés-Conejos Blitvich 2019, Breeze 2020). On the back of these
changes, we see the emergence of new participatory opportunities (for example
citizens’ journalism), which has the potential to democratise the informative
function that has typically distinguished traditional forms of media. New media
platforms, meanwhile, pose new challenges to how information is produced,
distributed and consumed, as distinctions between public and private mediated
spaces have increasingly blurred. These issues have implications for discursive
affordances in all realms of social life including political debate, and the infinite
variety of social themes with which it is concerned.

2. Emotionalisation of media discourse: Areas of exploration

In a changed media landscape, we thus need to interrogate language and
society along lines of enquiry that reflect the key themes outlined so far. Our special
issue does this through the lens of emotionalisation, and from a critical perspective.
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Our exploration of the ways in which language framing may intersect with the
emotionalisation of media discourse is guided by what we see as key questions that
need addressing in particular around the whats, whys, and hows of media discourse.
We would therefore like to put forward a media and emotions research agenda in
relation to three key areas of exploration in which the whats, whys and hows of
media discourse interplay significantly with each other.

The first area of exploration is concerned with the logics of media production
and reception. Information and entertainment goals, along with social, political and
commercial agendas, have always driven media production. While emotions have
often been mobilised by the media to achieve those goals (for example by
sensationalizing a piece of news to make it newsworthy, or to support one particular
editorial line), one key question is how the media is now performing these functions
in an ever-shifting social landscape. For example, how is the press performing its
persuasive function in relation to, for instance, new multimodal and digital forms
of communication? Crucially, moreover, for whose benefit or what political gain is
this being done? Researching the emotionalisation of media discourse should
therefore help us understand not only what discourses are produced by the media
but also why they are circulated.

The role of the media in creating and swaying public opinion can hardly be
overstated. Constructing and appealing to emotions must therefore largely be seen
as instrumental to media persuasive strategies. For example, the question of ‘moral
panic’, as fuelled and amplified by the media has been widely debated since the
Sixties (Cohen 2011) and has now re-emerged around new discursive foci such as
the politicization of the ‘immigration debate’, which has centered around emotional
responses of fear and resentment (Kopytowska & Chilton 2018, Wodak 2015,
Zappettini 2019, 2021). In this sense, the newsworthiness of media coverage should
primarily be seen as lying in specific communicative agendas that ultimately
respond to basic social anxieties (Delanty 2008) and fears of having ‘strangers at
our door’ (Bauman 2016). If “the prevalence of fear in public discourse can
contribute to stances and reactive social policies that promote state control and
surveillance” (Altheide & Michalowski 1999: 476), then we should also explain
how the media mobilisation of fear-mongering, and other emotions, can also serve
the legitimation of various political projects or commercial imperatives (see Cap
2017, Kopytowska & Chilton 2018, Sedlakova & Kopytowska 2018, Doudaki &
Boubouka 2019, Koschut 2020, Ozyumenko & Larina, this issue, Trajkova 2020).

Within this first area of exploration, we believe that the emotions play a crucial
role, not only in how and why media discourses are produced but also in how and
why they are received and consumed by their audiences. Although much research
has shown how frequent exposure to certain media narratives can sediment into a
‘cumulative effect’ (Bell 1996) that would explain some readerships’ attitudes, the
direction of causality (who influences whom) between media and audience is not
linear, and the ‘media effect’ (Wirth & Schramm 2005) is better to be assumed as
mutually constitutive (that is, the media reinforces certain views already formed
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among their audiences, who in turn select media aligned with their views). We
would thus need to consider different potential discursive sites of production and
consumption (van Dijk 1988) in which media emotionalisation is taking place.

The second area of exploration delves into the boundaries of media discourse.
Here we would like to draw attention to at least two significantly interrelated trends.
One trend is that, arguably, the tones of mediatized socio-political debates are
shifting away from logos towards pathos or indeed towards the realm of irrealis
statements. In other words, from reasoned debate about the issues of the day to a
more direct appeal, based often on various forms of emotionality or constructs
which are no longer connected with any truth-based logics, the so-called ‘fake
news’ which is so pervasive in a post-truth society (D’Ancona 2017). However,
even rejecting the claim for a diminished reliance on logos, Haidt’s (2001) social
intuition model tells us that moral reasoning is only subsequent to moral intuition
(that is, a ‘gut feeling’ evaluation based on basic emotions), thus underlining the
importance of pathos-oriented discourses. Emblematic of these processes are social
media platforms such as Facebook and Twitter, which have enabled interaction by
“shift[ing] the boundaries between private and public domains; [by] combin[ing]
reflections of individual interiority with the process of making sense of social
relations and the constitution of collective identity” (Lerner & Rivkin-Fish 2021:
6). Social media such as Facebook and Twitter are to be seen not simply as
platforms but rather as social and political actors/institutions in their own right, as
they have the power to gatekeep and polarise debates and to control our interaction
via algorithms which ultimately are based on our emotions. This raises questions
around discursive opportunities and affordances, and more generally the
institutionalization of social reality (Berger & Luckman 1966).

Arguably, the appeal of recent US presidents such as Barack Obama and, to an
even greater extent, Donald Trump, depended in no small measure to the way in
which their emotional appeal, transmitted via the affordances of emergent
technology, resonated with receivers in the intimacy of their relations with the new
media platforms. With Trump, in particular, a new phenomenon was witnessed, in
which the emotional responses of a political leader were directly transmitted to
subjects — in a literal sense, followers — allowing for the bypassing of all the
previously known filters that have always characterised traditional media. This
phenomenon, which also highlights pathos over logos, was not limited to Trump,
but has become a feature of political discourse more generally. Other social media
platforms such as Youtube or Facebook have effected similar alterations, enabling
for more direct engagement between the parties involved in the political process,
and at the same time permitting the expression and exchange of emotive talk, which
readily slips towards the high intensity end of the spectrum. Insults, critiques,
dismissals, ad hominem attacks, rants, diatribes and feuds are more frequently
encountered than their opposites — hyperbolic admiration, emoji-fuelled
expressions of adoration or love, exaggerated praise or abbreviations signalling
degrees of amusement (lo/, Imao, etc.) — though the latter also feature. As Bassols,
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Cros & Torrent (2013) suggest, both positive and negative emotions have the effect
of capturing and holding the interest.

A second trend, namely the heightened emotionalization of media language
regulation, also needs consideration. Ideologies and interests have been able to
harness the power of new media such as social networks, for better or for worse.
Such media affordances have the potential to appropriate the internet as a
propaganda tool and, in some cases to promote hate speech, seemingly shifting the
threshold of what is now sayable and accepted in the public sphere (Wodak 2019).
In response, we are seeing increasing debates around issues of political correctness
in language produced or allowed by the media (Assimakopoulos et al. 2018). The
extent to which ‘verbal hygiene’ (Cameron 2012) should be applied (if at all) is not
something that we can cover in the space of this article, however, as it involves the
larger question of prescriptivism, but would be worth further investigation.

The third area of exploration covers the semiotic resources which have been
deployed by the media, and their associated pragmatic implications. As linguists,
semioticians and social scientists we need to adapt our investigation of “affective-
discursive practices” (Wetherell et al. 2015: 57) and strategies to the changing
media landscape by focusing both on verbal means of construing emotionality
through lexico-grammatical resources such as metaphor, simile and other rhetorical
devices (Emanatian 1995, Handa 2013) and non-verbal means (font size, large text
in headings, use of colour, pictures, etc.) recognizing thus the importance of
multimodality in realising discourses (e.g. Dancygier & Vandelanotte 2017, Ponton
2016). Arguably, the multimodal construction of meaning in the ‘image-texts’
(Mitchell 1986) encountered in memes (Denisova 2019, Mina 2019, Jus 2019),
above all privileges the emotional dimension of communication. Indeed, through
the symbolic language of emoticons it is possible for skilled users to communicate
a range of emotional responses to posted content, and thus an interactive dimension
is constructed that both permits and encourages the underlining of the emotional
component. Though in its early stages, Multimodal theory (Kress & Van Leeuwen
2010, Bateman et al. 2017, etc.) represents an invaluable contribution to the
theoretical and practical approaches favoured in Discourse Analysis generally
(Alba-Juez 2009, Ponton & Larina 2016, 2017), since it aims at explicating
meanings in the prevalent semiotic practices of the computer age. These frequently
depend on the emergent codes, widely shared among the proficient, mainly young
users of the new generations, inherent in colour, number and other forms of
contemporary symbolism (Faliang et al. 2017). Finally, it is important to remember
that any ‘sign’ (whether it be text or image), makes sense within a communicative
context that must be shared by the producer and receiver of any message. As some
of the contributions in this issue implicitly demonstrate (e.g. Musolff, Solopova &
Kushneruk, Zappettini) the semiotic resources tapped into by the media analysed in
their studies are predicated on specific cultural repertoires that the analyst must
interpret from an emic perspective.
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3. Outline of contributions to the issue

The contributions to this issue address some of the key issues outlined above
and they do so from a variety of methodological approaches and with different
analytical foci.

Bull and Waddle’s contribution focuses on emotionality in audience responses
to (televised) political speeches. Building on and extending Atkinson’s work on
interactive behaviour between speaker/audience, Bull and Waddle explore in detail
dynamics of invited and uninvited audience responses (e.g. applause and booing)
in a variety of national contexts. This study illuminates the subtle interplay between
rhetorical techniques used by politicians to invite responses which, as claimed by
the authors, may be seen to reflect differing degrees of audience emotionality. The
significance of Bull and Waddle’s paper is not simply based on propositional
content but also largely depends on affective and emotional elements. The authors’
analysis can thus be extended further to corroborate our understanding of political
communication.

Our issue also features three papers that deal with emotionalization of media
discourse in the debates and unfolding of events relating to Brexit. Musolff analyses
a corpus of politicians’ speeches and interviews and press texts in relation to the
proverb ‘You cannot have your cake and eat it’ to argue that the hyperbolic use of
such proverb was instrumental in driving highly emotional discourses associated
with metaphorical scenarios of liberation (in the specific instantiation, the UK
liberating itself from the EU’s yoke). Musolff goes further, suggesting that the
escalation of the cake metaphor — upon which many Leave and Remain arguments
rested — “led to a polarisation and radicalisation of political discourse in Britain”.

Similar views are put forward by Zappettini who, focusing on the language of
the British tabloid press, shows how emotionally laden representations of Britain
and the EU as victim and bully respectively drove many public discourses during
the negotiation stages of Brexit. Zappettini also critically points to how the
emotional language of the tabloid press has been instrumental in shaping public
opinion on the UK/EU relationships not only in the context of Brexit but also in the
larger historical coverage of Euro-news as it effectively managed to drive the Brexit
agenda along ‘pathos over logos’ lines. Crucially, such emotional framing of Brexit
also became the dominant discourse of the Leave campaign and gained traction vis-
a-vis the Remain arguments which were primarily perceived as based on ‘cold
facts’ (Zappettini 2019).

Dancygier’s contribution also focuses on discourses of Brexit during the
negotiation stage, looking in particular at emotional responses to narrativized
similes (‘Brexit is/feels like...”). However, rather than focusing on how emotions
are construed in/by the media, Dancygier’s analysis is concerned with how different
similes, or ‘patterns of figuration’ can signal different stances. Dancygier gives us
a detailed account of how similes were used by speakers/writers to communicate
their different emotional stances on specific aspects of Brexit with a focus on how
ordinary citizens conceptualized Brexit and how they responded to its delivery.
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Like Zappettini and Musolff, Dancygier demonstrates the relationships between
linguistic forms and the emotional responses they are meant to convey, reasserting
a view of media discourses as crucial in connecting citizens’ attitudes and socio-
political changes.

Lewandowska-Tomaszczyk and Pezik explore the emotional impact of Polish
media texts within an interpretative framework that views them as exemplifying the
presence of an inherently persuasive, political function, which often manifests in
covert rather than explicit ways. The paper outlines a theoretical innovation in the
shape of the notion of ‘emergent impoliteness’, which is deployed to categorise
examples from the representation of Polish political discourse. This method allows
us to appreciate subtle shading in the instrumental use of the emotions in politics,
where instances of overt rudeness or insulting language may be supplemented by
nuanced innuendo which allows the politician to achieve emotional impact while
maintaining an apparently polite public facade.

Three contributions focus on Russia, with two articles (Dobrosklonskaya,
Solopova & Kushneruk) dealing with the specific topic of Russian political
communication and one (Ozyumenko & Larina) with that of media discourse about
Russia. Dobrosklonskaya’s paper analyses press coverage of the 75th anniversary
of victory in WWII, from a Media Linguistics, multimodal perspective, using a
theorization of press functioning that dates back to the influential model proposed,
in 1965, by Galtung and Ruge. Drawing on a previous paper of her own
(Dobrosklonskaya 2020), Dobrosklonskaya argues that the stage at which the press
‘interpret’ the events for their readers is the most relevant for focusing on emotional
effects. The analysis enables us to appreciate the role of emotional discourse in
fostering a sense of national unity; more precisely, that emotions are central in
mediated political interpretations of significant public events.

While Dobrosklonskaya’s study regards media discourse within Russia,
Solopova and Kushneruk present a diachronic study that explores the role of
emotional press discourse that centres on the image of Russia itself in western eyes,
and how variance in these patterns across time reflects alterations in the geo-
political landscape. The study, like Dobrosklonskaya’s, focuses on the Second
World War, when Russia’s status as a key ally in the fight against Nazi Germany
encouraged the use of positive discursive frames regarding Russia, in press
discourse emphasizing her heroic qualities, her military might, her friendship with
Britain. The warmth of these representations may surprise readers more accustomed
to see Russia framed as a bear with the “surly, uncouth, burly, shambling, enraged,
violent” features of a wild animal, as she is apt to appear in contemporary press
discourse. The study accounts for these changes and their corresponding emotional
valences in terms of a theory that views press frames as subservient to wider
political goals of the specific national groups in question.

Following on from this paper, that of Ozyumenko and Larina enlarges on its
discussion of the innate social forces that drive such strategies of framing, arguing
that we are witnessing an authentic strategy of emotional manipulation on the part
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of western media, in the service of creating fear of a so-called ‘Russian threat’, with
the aim of justifying hard-line policies of containment and aggression. With ample
reference to existing literature on the role of emotional discourse in political life,
the paper uses data from British and American press sources to support its
far-reaching thesis. As in the paper by Lewandowska-Tomaszczyk and Pezik, the
authors distinguish between implicit and explicit emotional effects, and also
identify nuances, or degrees, of feeling in representations of political discourse
regarding Russia. In terms of explicit effects, they discuss the press’ use of idioms,
hyperboles, metaphors, word play, cultural images and animalistic symbols. What
emerges is a view of western media that, in recent times, has increased its reliance
on emotional discourse, in collusion with a political class that has its own reasons
for wishing to create a state of ‘panic’ about Russia amongst the general public.
Finally, the contributions of Ponton and Way point to how multimodality has
been deployed in social media as a form of satire, parody, and critique. Their papers
focus on memes as a new form of persuasive media discourse that has leveraged
the emotions considerably. Way looks at public reactions to former US President
Donald Trump as they were posted on an Alt-Right website, and finds that these
memes lean on emotional discourses about nationalism, racism and
authoritarianism. Significantly, Way reminds us that all memes are now part of a
new politics which does “not communicate to us in logical arguments, but
emotionally and affectively through short quips and images that entertain”. This, of
course, has often been the case with satire in the media but new ways of producing,
distributing and consuming such messages, as well as the capability of
multimodally combining different discursive forms should make us reflect on the
extent to which both satire and extremist discourses are entangled with emotions
and media. Ponton’s work explores the pragmatic potentialities of this new
communicative genre the meme, seeing them largely in terms of the traditional
canons for political satire, i.e. ‘speaking the truth to power’. Naturally, the
emotional mainspring of these multimodal productions tends to be laughter, though
nestling within this initial response are other emotions such as disgust, anger,
frustration, fear, etc. Ponton’s perspective on satirical political memes sees them as
aligned with other persuasive political artefacts, subverting the viewers’ opinions,
and in ideal cases producing alignment. Like the viruses to which they are
frequently compared, they may enter cognitive systems and produce their
unpredictable effects largely without reference to the viewers’ wishes or will.

4. Concluding remarks

As with many other types of scientific enquiry, our exploration of the
emotionalisation of media discourse has only been able to provide a snapshot, rather
than a full picture of the complex interplay between media, emotions and discourse.
Nevertheless, we believe we have provided some solid evidence for how the
mediatization of emotions is a feature of every-day social life and for how language
(in its wider interpretation as a system of signs) and discourse (in its larger social
ramifications) are inextricably part of it.
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By way of summarising the contribution of this Special Issue to the
advancement of the literature in the field, we would like to highlight some of our
key findings. We have suggested that emotionalisation has increasingly become one
of the pivotal features of media discourse, and that this has primarily been achieved
through a discursive shift from logos to pathos whereby rational arguments give
way to the tendency to leverage on feelings. We have critically suggested that a
crucial driver of this shift, and in general of the use of emotions by media actors,
has been the aim of achieving effective persuasive strategies. Methodologically, we
have demonstrated that adopting a critical approach (such as Critical Discourse
Analysis) can help us understand the potential impact of such persuasive strategies
and their pragmatic and perlocutionary effects on audiences and, more generally,
on the implementation of specific political and ideological goals. These processes
can only be fully explicated by taking the context and its socio-political, historical
and cultural dimensions into account. To put it simply, an interdisciplinary
approach to linguistic enquiry has numerous practical advantages. We have also
highlighted the merit of exploring the analysis of emotional discourses via a
multimodal approach that looks at language in its different semiotic realisations. As
our studies show, such a diversity of methods and approaches should be helpful in
triangulating and thus corroborating the interpretation of our results.

It is our hope that this Special Issue will not represent a terminus but rather a
point of departure for future investigations of the emotionalisation of public
discourse on the back of the research agenda that we have just outlined, and in the
light of any topical issues that our societies will be faced with. We would
particularly encourage any further research on the emotionalisation of media
discourse that focuses on the production of emotions in different media (such as the
press, TV, social media), and genres (news items, commentaries, interviews,
political speeches, political debates, etc.), and their reception among different
audiences.

The editors would like to take this opportunity to thank our contributors and
compliment them on the quality of their contributions to this Special Issue. Thanks
to them, a lively, interconnected debate has been presented on this topical issue,
that will add to the growing body of linguistic research on these important themes.
We are open to suggestions of the form these might take; seminars, conferences,
individual or group initiatives, and so on. Most of all it is our hope that readers will
be inspired by these papers to contribute their own research in these areas, and that
they will find practical tools that will assist them with their analytical projects.

RU

1. BeepeHue

SMOLII/II/I JIeXKaT B OCHOBE YEJIOBEUECKOI'O B3aUMOICHCTBUS U O6H.[CHI/I$I, H, KaK
CBUACTCIIbCTBYIOT MHOTOYUCIICHHBIC HUCCIICAOBAHUA B o0iactu IICUXOJIOI'UH,
CONMOJIOTMHU U JIMHTBUCTHKHU, UX POJIb B HOCICAHUC TOJAbl 3aMCTHO BO3pOCIia
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(cMm. Harmpumep, Alba-Juez & Larina 2018, Lerner & Rivkin-Fish 2021, Mackenzie
& Alba-Juez 2019, Scherer 2005, Wetherell 2012, 2015, BoakoBa & Ilanuenko
2018, Ilaxosckuit 2008, 2018 u muorue ap.). MccaenoBarenn oTMe4aroT MOBCe-
MECTHOE IPUCYTCTBUE IMOLMOHATIBHOCTH B COBPEMEHHON KYJIbTYPE, TJI€ «3MOLIUU
CTaHOBATCS 0OJiee BaKHBIMH, YeM 4To-In0o eme» (Lerner & Rivkin-Fish 2021: 1).
Onu mokaszayii, 4yTO KakK AKCIUTMIUTHBIC, TaK U UMIUTUIIMUTHBIE CPEACTBA IMOIHO-
HAJIBHOCTU PACUIIMPWIN CBOM (DYHKIIMU B Pa3IMUHBIX COLMAIBHBIX cepax U Auc-
Kypcax. Takum 00pa3oM, TEPMHUH IMOYUOHATU3AYLUA UCTIOTNB3YETCS 17151 0003HaUe-
HUS MHTCHCU(UKAIIMH 1 JISTUTUMAIIH SMOIIMIA ¥ SMOIIMOHATIBHOTO JUCKYpca B 00-
mectBeHHBIX cepax xku3Hu (Ahmed 2014, Holmes 2010, Lerner & Rivkin-Fish
2021, Sieben & Wettergren 2010, Woodward 2009). Kak u B moBCeJTHEBHOM MEX-
JUYHOCTHOM B3aMMOJAEWCTBUU, 3MOLMOHAIN3ALUs HAOII0AaeTCsl B MHCTUTYIHO-
HAJIbHOM, Mpo(eCCHOHATFHON U aIMUHUCTPATHBHOM cdepax (cMm. Lerner & Rivkin-
Fish 2021). [To HabiroaeHUsIM HUCCIEIOBATENCH, HE SBIISIOTCS UCKITIOYCHUEM -
MJIOMAaTHYECKUH, SKOHOMUYECKHI U (PMHAHCOBBIN TUCKYPCHI, UIsI KOTOPBIX 00pa-
IIEHHE K DSMOLUSAM CUMTaeTCs HexapakTepHbIM (Hampumep, benskos 2015,
Mackenzie 2018, Zappettini & Unerman 2016). DMonuu UrparoT CyIIECTBEHHYIO
posib B akamemuueckoMm auckypce (Gretzky & Lerner 2021, El-Dakhsetal 2019,
Larina & Ponton 2020, Lerner, Zbenovich & Kaneh-Shalit 2021). HexoTopsie yue-
HbI€ OTMEYAIOT, YTO YPE3BBIYAIHO CII0)KHO OTAEIUTH SMOLMH OT UICOJIOTUH, IO-
CKOJIbKY YyBCTBA M UJIeH, KOTOPBIE X BBI3BIBAIOT, TECHO CBS3aHBI APYT C JPYyTOM
(Wetherell et al. 2015: 57). Kak nonuepkuBaet P. bpus (2020: 22), smouuu sBisi-
I0TCS HEOTHEMJIEMbIM KOMIIOHEHTOM IMOJIUTUYECKOTO JUCKYypCca UMEHHO U3-3a UX
SMOLIMOHAIBHOTO / ad@PEeKTUBHOrO BO3JIEHCTBUS Ha LEJIEBYIO ayAUTOPHUIO
(cm. Taxke Breeze 2019). Dmonmonanu3amus myApoKO pacnpocTpaHeHa B Cpej-
ctBax MmaccoBod uHpopmanuu (Alba-Juez & Mackenzie 2019, Altheide 2002,
2006, Antipova et al. 2021, de Marlangeon 2018, Dovelingetal 2011, Furedi 2018,
Schwab & Schwender 2011, Vishnyakova & Polyakova 2017 u np.), rae smouuu
HCIOJIB3YIOTCA KaK OJHO M3 BaXKHEHIIUX cpencts yoexaenus. Mx uccnenoBanue
He0o0X0IUMO /JIsl TIOHUMAaHHS TOTO, KaK CO3/IAal0TCs COOOLICHMS, a TaKkKe KaK OHH
BIUSIIOT HAa MHIUBUAYaJbHOE M COLMANIbHOE IMOBEACHHE U COLHUANBHYIO KU3Hb
obmectsa B ieniom (Doveling et al. 2011).

Ham crienimanbHbIN BBIMYCK MOCBSIIEH OTMEUEHHBIM BBIIIE TEHACHIIUAM U UX
nposieieHuto B CMU. Takum oOpa3zoM, Halla 1eJ1b COCTOUT B TOM, YTOOBI UCCIIE-
noBath sMounu B CMU ¢ ceMHOTHYECKOHM, MparMaTUYeCKOM W JAUCKYPCHUBHOM
TOYEK 3peHUsI Ha (POHE COBPEMEHHOT0 COLUATbHO-TOTUTHYECKOrO0 KOHTEKCTA, T
TpaaAuLIMOHHBIE TIpescTaBiaeHus o ponu CMU, ux npodeccnoHanbHBIX MPAKTUKAX
MPETEepPHEBAIOT CYIIECTBEHHbIE H3MEHEHUS B pe3yjbTare MPUMEHEHHS HOBBIX
TEXHOJIOTH, KOTOpbIE CO3AAal0T BO3MOXKHOCTH JJisi O0jiee MHTEPAKTUBHBIX (OpM
00IIIeHNs, OCYIIECTBISIEMBIX Yepe3 coruanbHbie ceTu (Assimakopoulos et al. 2018,
Bou-Franch & Garcés-Conejos Blitvich 2019, Breeze 2020 u np.).

Ha ¢one 5Tux u3MeHEHHWII MBI BUAMM TMOSBICHHE HOBBIX BO3MOXKHOCTEH
(Hanmpumep, rpaskJaHCKas )KypHAJIUCTHKA), KOTOPbIE 1EMOKPATU3UPYIOT HH(OpMa-
[IMOHHYIO0 (YHKIUIO, OOBIYHO peajn3yeMyl0 B TPaJUIIMOHHBIX Gopmax. Mexmay
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TEM COBPEMEHHBIC MeIHAIIATQOPMBbI CTABIT HOBBIC 33]]Ja4d B OTHOIICHUU MIPOU3-
BOJICTBA, PACIPOCTPAHCHUSI M TOTPEOJICHUS] WHPOPMAIIMHU, TTOCKOJIBKY pa3Iruus
MEXTy IMyOJUYHON M 4acTHOU c(epoil CTaHOBATCS BCe 0OJee pa3sMBITHIMH. DTH
BOMPOCHI HAXOMAT OTPAKECHHWE B JIUCKYPCHUBHBIX BO3MOXKHOCTSIX BO BCEX
KOHTEKCTaX OOIIECTBEHHOW KU3HH, BKIFOUYAsi TIOJTUTHIECKHUE e0ATHI M TUCKYCCUH
10 Pa3HOOOPA3HBIM COIMATBLHBIM TEMaM.

2. O9MoOUMOHaNU3aUMA MeaUIiHOro AUCKypca: 06aactm nccnegoBaHusa

B m3menstromemcs MenuananamadTe B3auMOJICHCTBHE A3bIKa M OOIECTBa
HE00XO0IMMO HCCIIEe0BaTh [0 HAMEYEHHBIM OCHOBHBIM HampaBieHUsM. B Harem
CHEIMAILHOM BBIITYCKE 3TO JAEJAETCs uepe3 Npu3My sMounoHanu3auuu. Mceneno-
BaHUE TOr0, KaK S3BIKOBOM (hpeilM MOXKET MepeceKaTbCs C AMOIMOHATM3AINe
MEJUIHOI0 IUCKYypCca, CTPOUTCS BOKPYT TPEX, Ha HAIll B3IV, KIIOUEBBIX BOIPO-
coB, TpeOyromux oTBeTa, a iMeHHO YTO, [IOYEMY u KAK. [TosTomy MBI XOTENH
OBl MPEJIOKUTH B KAU€CTBE OCHOBHBIX BEKTOPOB uccienoBannii CMU u smonuii
TP KJIIOYEBBIE 00JACTH, B KOTOPBIX «UTO», IIOUYEMY» U «KaK» B 3HAUUTEIBHOMN
CTENEHHU MIEPECEKALOTCSI.

[TepBas o6nacTh UcCCieIOBaHUS CBSI3aHA C JI02UKOU NPOU3BOOCMBA U BOCHPUSL-
mus meouanpooykma. VH(pOpMAIMOHHBIE M pa3BJIEKATENbHbIC LENH, Hapsay
C COLMATIbHOM, MOTUTHUECKON U KOMMEPUYECKOM MOBECTKOM JHS, BCETAa JIe)Kalu B
OCHOBe MenuanpousBojcTsa. g goctmwkenus 3tux uened CMU yacto 3aneii-
CTBYIOT SMOIIMH (HampuMmep, MyTeM CO3JaHUs CEHCAIlMM B HOBOCTHOM COOOIIIe-
HuM). OIHAKO BO3HUKAET BOMPOC, KaK CPEACTBA MACCOBOM MH(pOpPMAIMU BBIIIOJI-
HSIOT 3TU (QYHKIMH B YCIOBUAX MOCTOSHHO MEHSIOIIErOCsl COIMAIBHOTO U TMOJH-
THYeckoro nannmadra. Hanpumep, kak mpecca BBIIOIHACT QYHKIUIO YOCKICHUS
C YYETOM HOBBIX MYJIbTUMOJAIBHBIX U HUPPOBIX (hopM KoMMyHHKauu? W rnas-
HOE, B YbHMX MHTEPECaxX U ¢ KaKoi MmoiuTHIeckoi nenpto? Takum oOpas3om, uccie-
JIOBaHME YMOIMOHATN3ALUN METUHHOTO AUCKYpCa JOJKHO IOMOYb HAM TIOHATH HE
TOJILKO TO, KaKUE JUCKYPCHI MPOU3BOAATCS CPEACTBAMH MAcCOBOM MH(popManuu,
HO U MTOYEMY OHU MPOU3BOASITCS U PACTIPOCTPAHSIOTCSI.

Pons CMU B dhopMmupoBanny OOIMIECTBEHHOTO MHEHUS M BIHMSHUHM HA HETO
TPYJIHO TIEPEOIIeHUTh. B cBsA3M ¢ 3TM (hopMUpOBaHHE SMOIHI U 0OpallleHrne K HUM
JOJDKHO B 3HAUMTENIBHOM CTENEHM paccMaTpHUBaThbCsl KaK CPEJCTBO peanu3aliu
cTtparerun yOexaeHus. Hampumep, «mopanbHas mnaHuka» (‘moral panic')
(T.€. HaBeIGHNE MTAHUKHU I10 BOIIPOCY MOPAJIbHBIX HOPM ITOBEJEHMSI ), TOANUTHIBAC-
Mas ¥ yCcuJIMBaeMas cpeAcTBaMH MacCOBOM MH(OPMAIIUHU, IUPOKO 00CYKIAETCs C
mectuaecateix rooB (Cohen 2011). Teneps oHa GoKycHpyeTcsi Ha HOBBIX TeMaXx,
HanpuMep, IMMHTPALHs U SMOLIMOHAIBHBIN OTBET HA HEE B BUJIE CTpaxa U HEMpH-
arust (Kopytowska & Chilton 2018, Wodak 2015, Zappettini 2021). B aTom cmbicie
nH(pOpMalMOHHAs LIEHHOCTh TOTO WM MHOTO MEIUWHOTO OCBEUICHMS TOJIKHA
OIIPEAEIIATHCS B IEPBYIO OUEPEIb TEM, HACKOJIIBKO OHA OTBEYAET KOHKPETHON KOM-
MYHHUKAaTUBHOM MOBECTKE JHS, KOTOPas B KOHEYHOM UTOT€ pearupyeT Ha OCHOBHBIE
«commanbubie TpeBorn» (Delanty 2008) u ctpax nepex «uyxumm» (Bauman 2016).
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Kaxk u3BecTtHo, mpeoOaganue crpaxa B MyOIMIHOM JUCKYPCE MOXKET CIIOCOOCTBO-
BaTh (HOPMUPOBAHMIO OIPEICICHHOTO OTHOIICHUS W TPUBOAUTH K OTBETHOM
COIIMAIILHOW TIOJIMTHKE, YTO B UTOTE CIIOCOOCTBYET YCHIICHHUIO TOCYAAPCTBEHHOTO
koHTpost U Hagzopa (Altheide & Michalowski 1999: 476). CooTBeTCTBEHHO, MBI
TaKKe JTOJDKHBI OOBSICHHUTH, Kak ocyiecTBisgemMoe yepe3 CMU narneranue crpaxa
1 oOpalieHue K APYyruM SMOIUSAM MOXKET CIIYKHUTh JIETUTUMAIMH PA3IUYHBIX T10-
JUTUYECKUX U/ U KoMMepueckux npoekToB (cM. Cap 2017, Doudaki & Boubouka
2019, Kopytowska & Chilton 2018, Koschut 2020, Ozyumenko & Larina B 3Tom
Beiycke, Sedlakova & Kopytowska 2018, Trajkova 2020).

B pamkax mepBoii npo061eMHOMH 00,1aCTH HCCIe0BAHMS OJHUM U3 BaKHEH-
[IMX CJIeIyeT CUUTATh BOMPOC O PEIIAIOIeH POJIM SMOIMKA B TOM, KaK U MOYEMY
CO3/1aI0TCSI T€ WM WHBbIE MeauagucKypchl. OTHAKO HE MEHEEe Ba)KHBIM SIBISETCS U
BOIIPOC O TOM, KaK ¥ IOYEMY OHH BOCTIPUHUMAIOTCS ¥ TOTPEOIISIOTCS ay TUTOPUEH.
XO0Ts1 MHOTHE HCCIEOBaHUs MOKa3alld, KaK 4acTOe MOBTOPEHUE OIpeIeIeHHbIX
MEJIUHHBIX HApPaTHBOB MOXKET MPHUBECTH K «KyMyISTUBHOMY 3ddexty» (Bell
1996), KOTOPBIi B UTOTE BHI3BIBACT OMPE/CIICHHBIC OTHOIIICHUS YUTATENICH, HAIIPaB-
JIEHUE IPUYMHHO-CJIEICTBEHHOM CBs3M (KTO Ha Koro BiuseT) Mexay CMU u aynu-
TOpUEH HE ABISAETCS TUHEHHBIM U €r0 Jy4llle pacCMaTPUBaTh KaK B3aMMHO KOHCTHU-
tyupytouiee. To ectb CMU yKpemsioT onpeaeneHHble B3IIbL, ke chopMupo-
BaHHbIE CPEJIU UX ayJAUTOPUH, a ayJUTOpHs 3ateM npeanouutaer e CMU, koro-
pBIe COBIAAAIOT C €€ B3mAgamMu. Takum oOpa3oM, HaM HEOOXOIUMO paccMaTpH-
BaTh pa3lMYHbIE MOTEHIUAJIbHbIE IUCKYPCUBHBIE CTOPOHBI MPOU3BOJCTBA H
notpebnenus (van Dijk 1988), B koTopbix nMeeT Mmecto amormonanuzaius CMU.

Bropasi uccienoBaresibckasi 00J1aCTh KacaeTcsl TPaHMIl MEIUAAUCKypca.
31ech MBI XOTENH ObI OOPaTUTh BHUMAaHUE KaK MUHUMYM Ha JIBE B3aUMOCBSI3aHHBIC
tenaeHuu. OHA 3aKI0YaeTcs B TOM, YTO TOHAJIBHOCTb COLMATbHO-TOTUTHYE-
CKUX MeIHanebaToB cMemaeTcsi oT joroca K nadocy Wiu Jaxe HUppeaiucy, T.e.
OT apryMEHTUPOBAaHHBIX 1€0ATOB MO aKTyalbHBIM MpobieMaM — K 0oJiee mpsIMbIM
3asIBJICHUSIM, 9YaCTO OCHOBAaHHBIM Ha Pa3IHYHBIX (HOpPMax IMOIMOHAILHOCTU WIIH
KOHCTPYKTaxX, KOTOpbIE HE COOTBETCTBYIOT ACHCTBUTEIHLHOCTH U HE CBSI3aHBI C
KaKOH-TTHOO JIOTUKOH. DTO TaK Ha3bIBaeMble (DeHKOBBIC HOBOCTH, KOTOPBIE TOBOJILHO
IIMPOKO PaCIpPOCTpaHEeHbI B «o0iecTBe nmoctnpasas» (D'Ancona 2017). Oxnaxo,
Jlayke OTBEprasi apryMeHT paJii yMEHBILIECHHS 3aBUCUMOCTH OT JIOTOCA, MOJIENb COIIU-
anpHOM mHTYHIMHU J[x. Xakara (Haidt 2001) roBopuT Ham, 4TO MOpaIbHBIA apry-
MEHT SIBJISIETCS CICICTBUEM MOPAJIbHOW HHTYHIINH (TO €CTh OIICHKH, OCHOBaHHOM Ha
«BHYTPEHHEM UYyBCTBE», KOTOPOE B CBOIO Ouepe/lb 0a3upyercss Ha HMOLUSX), TEM
CaMbIM TTOTYEPKUBACTCS BAXKHOCTh OPHEHTHUPOBAHHBIX Ha MagoC AUCKYPCOB.

OTpaxkeHueM 3TUX MPOLECCOB SABISAIOTCA IUIAT(HOPMBI COLMANBHBIX CETeH,
takue kak Facebook u Twitter, ciennaBiinue BO3MOXHBIM B3alMOJIEHCTBHE, B KOTO-
POM CIIBUHYTHI FPAHHULIBI MEX]Ty YaCTHBIM M OOIIETOCTYHBIM, I/I€ PA3MbIILICHHUS
0 BHYTPEHHEH CYITHOCTH COYETAOTCS C OCMBICIICHUEM COLUATHHBIX OTHOIICHHUH U
co3nanueM KojutektuBHOM wuaeHTtuyHoctu (Lerner & Rivkin-Fish 2021: 6).
CoumanbHble CETH CIEAYeT paccMaTpuBaTh HE MPOCTO Kak MiaaT(opMbl, a Kak
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CaMOCTOSITENILHBIC COIIMANILHBIC U TIOJUTHYECKUE aKTOPHI / HHCTUTYTHI, MOCKOJIBKY
OHHU 00JIaJaI0T CIIOCOOHOCTRIO CIIEPKUBATH U MOJSPU3UPOBATH Ae0aThl U KOHTPO-
JTUPOBAThH HAIIe B3aUMOJCHCTBHE C TIOMOIIBIO AITOPUTMOB, KOTOPBIE B KOHEYHOM
UTOTe OCHOBAaHbl Ha HAIIKUX AMOLMSX. DTO CTaBUT BONPOCHI O TUCKYPCHUBHBIX
BO3MOKHOCTSIX U B OoJiee 001eM miaHe — 00 MHCTUTYIIHOHAIN3AIUHN COIIMATIbHON
peansHoCTH (Berger & Luckman 1966).

MOoXHO yTBEpXKIaTh, YTO CTENEHb CHMIIATUHM K HEJAaBHUM IPE3UICHTAM
CIIIA — bapaky O6ame u, B emie 6osbiieli creneHu, Jlonansay Tpammy, B HeManon
CTETEHH 3aBHCENa OT TOTO, KAKUM O0pa3oM MX 3MOIMOHAJIbHAS MPHUBIICKATEIb-
HOCTb, Ilepe/iaBaeMasi yepe3 JOCTYIHbIE HOBBIE TEXHOJIOTUH, HAXOAMJIA OTKIIHUK
y ayJIMTOPUH, U OT UCTOJIH30BAaHUS MMHU HOBBIX Memuaruiargopm. B gactHOCTH,
B cirydae ¢ Tpammnom Obu1 3apKCUPOBaH HOBBIM (peHOMEH, KOT/1a YMOLIMOHATIbHBIE
peaKIry MOJIUTUIESCKOTO JIJIEPA HAPSMYIO ITePeIaBaIuCh CyObeKTaM, B OyKBallb-
HOM CMBICJIE — IOCTIEI0BATENSIM, MUHYS BCE U3BECTHBIE paHee (PUIbTPbI, XapaKTep-
Hble Ui TpaauuoHHblx CMU. DTo He eIUHWUYHBIM TpPUMEpP, KOTOPBINM TaKxke
CBUJCTENHCTBYET O JOMUHUpPOBaHUMU madoca Haj jorocoM. [laHHOe siBIeHHE
B IIEJIOM CTAJI0 XapaKTEPHOU YePTOH MOIUTUIECKOTO TUCKYypCa.

Hpyrue conuanbHbple TIaTGopMbl, Takue Kak Youtube u Facebook, Toxe npe-
TEpIIeNTd aHAJIOTUYHBIC W3MEHEHHUS, JOIyCKas OoJjiee TpSIMOE B3aMMOJICHCTBHE
MEXJy CTOpPOHAMH, YYacTBYIOIIMMU B MOJUTUYECKOM MPOIECCEe, U MO3BOJIAS
O0OMEHHUBATHCS IMOIMOHANBLHBIMHA PEIUTUKAMU, KOTOPBIE JIETKO CKATHIBAIOTCSA K
KpaiiHell crerneHu HHTeHCUBHOCTH. OcKopOeHu s, pe3kas KpUTHKA, HAMa Ky, JINY-
HBIC BBIMAJBI, THPAJBl BCTPEUAIOTCS YaIlle, YeM THUIEPOOTHUECKOE BOCXHUIICHHE,
MpeyBeIUYECHHAs TOXBaja, BEIPAXKEHHS] CUMIIATUH U JIFOOBH, XOTS MOCIETHEE TOXKE
umeer mMecto. MccaenoBarenu OTMEUaloT, YTO, KaK IMOJIOKUTENbHBIC, TAaK U OTPH-
LATENbHBIE AMOLIMU MPUTIATUBAIOT U YJIEPKUBAIOT HUHTepec aynuTopuu (Bassols,
Cros & Torrent 2013).

Takum 06pazoM, BTopas U3 BbIACIECHHBIX HAMU TEHACHIIUIA — 3TO TOBBIIIICHHAS
smormoHanu3anus s3pika CMU, perynupoBaHie KOTOPOro Takxke TpeOyeT nzyde-
Hus. HoBble MeiMa UCnonb3yroTes B KauecTBE MHCTPYMEHTA Mporaralibl 11 Gpop-
MHUPOBAHUS PA3THYHBIX HJICOJIOTMYECKUX YCTAHOBOK. B HEKOTOPBIX cClydasx,
HampuMep, U IpOoNaraHjbl Si3bIKa BPaXKAbl, CYUTAETCS BO3MOKHBIM CHUKCHHE
mopora JOMyCTHMOCTH TOTO, YTO MOXHO TOBOPHUTH B OOIIECTBEHHOU cdepe
(Wodak 2019). B oTBet MBI HaOm01a€M ycUiieHHE 1€0aTOB MO MPOOIEME MOHT-
koppektHocTH B si3bike CMMU (Assimakopoulos et al. 2018). Bonpoc o Towm,
JI0 KaKOW CTETMEHU JOJDKHA MPUMEHAThCS «ciaoBecHas rurueHa» (Cameron 2012)
(¥ MOMKHA TM OHA TIPUMEHSATHCS ), BEIXOIUT 32 PAMKHU JJAHHOW CTAThH, TaK KaK OH
BKJIIOUaeT OoJjiee MIMPOKYI0 MpoOaeMy MPECKPUNTUBU3MA, KOTOpas 3aCiIyKUBACT
OTAETHHOTO U3YUYCHHUS.

Tpetbsi 00/1acTh MCC/I€I0BAHUSI OXBATHIBAET CEMUOTHYECKUE PECYPCHI, UC-
nons3yembie CMU, 1 cBsI3aHHBIE ¢ HUMU IIPparMaTndecKue UMIuTMKanuu. Ham, muar-
BHCTaM, CEMHUOTHUKAaM U COIIMOJIOTaM, HEOOXOIUMO aJalTHPOBATh HCCIICAOBAaHHE
«apdextnBHO-THCKYpCcUBHBIX mpakTHK» (Wetherelletal. 2015: 57) u cTpareruit k
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M3MEHSIONIEMYCsl MenatanamadTy, COCpEeAOTOYNB BHUMaHHE Ha BepOalbHBIX
CpeICTBaX KOHCTPYHUPOBAHUS SMOIIMOHAIBHOCTH C MIOMOIIBIO JIEKCUKO-TPaMMAaTH-
YECKHX PEeCypCcoB, TAKMX Kak MeTadopa, CpaBHEHUE U IPYTHE PUTOPUIECCKHE TTPH-
embl (Emanatian 1995, Handa 2013, Richardson 2007), 1 HeBepOanbHBIX CpeCTBaX
(pa3mep mpudTa, pa3mMep 3arojaoBKa, UCTIOIb30BaHUE IIBETA, M300pAXKEHUH U T.11.),
TE€M CaMbIM MPU3HABas BAXHOCTh MYJIbTHMOJAIBHOCTH B pealn3allii JUCKYPCOB
(cm. Dancygier & Vandelanotte 2017, Ponton 2016). MynsTUMOAalIbHOE TOCTPOE-
HUE CMbICIa B «TeKcTax-uzobpaxenusx» (Mitchell 1986), BcTpeuaromieecs
B Memax (Denisova 2019, Mina 2019), B mepByto odepeb OTAaeT MPEAIOYTCHIE
SMOILIMOHAIBHOMY MapamMeTpy KOMMYHUKaUU. JlelCTBUTENBHO, C TOMOIIBIO CHM-
BOJIMYECKOTO SI3bIKa SMOTUKOHOB OIBITHBIC MOJIB30BATEIN MOTYT NE€peaaBaTh psj
SMOILIMOHANBHBIX PEeaKINii Ha Pa3MEIIeHHbIN KOHTEHT, U TAKUM 00pa3oM CO37aeTcs
MHTEPAKTUBHOE M3MEPEHHE, KOTOPOE MO3BOJSAET M MOOIIPSIET HAJTHMYUE IMOIUO-
HaJbHOTO KOMITOHeHTa. XoTsa MynbTumonansHas teopust (Kress & van Leeuwen
2010, Bateman et al. 2017 u ap.) HAXOAUTCS €IIE€ TOJHKO HA HAYAIBLHOW CTaIUH
pa3BUTHUSA, OHA MPEACTABISAET COO0I HEOLEHUMBIN BKJIaJl, KaK TEOPETUUYECKHIl, TaK
U TPaKTHYECKUH, B AUCKypc-aHanu3 B 1enaoM (Alba-Juez 2009, Ponton & Larina
2016, 2017), mockoiabKy OHa HalpaBjeHa Ha OOBSICHEHUE 3HAYCHHUH B Ipeobasa-
IOIUX CEMUOTHYECKUX MPAKTUKAX KOMIBIOTEPHOTO BEKA. JTHU MPAKTHKU YaCTO
CBSI3aHBI C HOBBIMHM KOJIaMH, 3aJI0KEHHBIMU B I[BETE, YUCJIAX M JPYTHMX 3HaKaX
coBpemennoro cumBonm3ma (Faliang et al. 2017) u mumpoko pacmpocTpaHEHBI
CpeIy OMBITHBIX, B OCHOBHOM MOJIOABIX, MTOJIb30BaTeNeil HOBOro nokojeHus. Hako-
HEll, BA)KHO TIOMHHTD, YTO J000# 3HaK (OyIb TO TEKCT WM U300pakeHUE) UMEET
CMBICT B ONPEJEICHHOM KOMMYHHMKATUBHOM KOHTEKCTE, KOTOPBIM JOJKEH OBITh
o0IIMM y co3aartens U moiydatens coodmenns. Kak KoCBeHHO JeMOHCTPUPYIOT
HEKOTOpBIE CTAaThU 3TOTO BhINycKa (Hanpumep, My3ongd, Cononosa u Kymnepyk,
3annerTuHu), ucnoibdyembie B CMU cemuoTnueckue pecypcbl OCHOBaHbI Ha
KyJbTYPHO-CHEIU(PUUHBIX CUCTEMaX, KOTOPbIE aHAIIUTUK JIOJKEH HHTEPIPETHPO-
BaTh C YMHUYECKON MO3HIINH, T.€. C TIO3ULIUN HOCUTENSI KOHKPETHON KYJIBTYPHI.

3. CraTbu 3TOro BbiNycKa

[IpencraBieHHbIE B JAHHOM BBIITYCKE HCCIEAOBAHNS, OCHOBAaHHbBIC HA PA3JINyY-
HBIX MCTOJOJIOTHYCCKUX NMOAX0AaX U UMCHOIIHUEC PA3HBIC AHAJIUTUYICCKUC q)OKbeI,
paccMaTpuBaroT psija cHOpPMYITHPOBAHHBIX BBILIE KIFOUYEBBIX BOIIPOCOB.

Uccnenosanue Ilutepa bymna u Mopuca Yoamia nocBAIEHO 3MOILMOHAb-
HBIM PEaKIUsIM TEJIEBU3MOHHOM ayAUTOPUH HA peyd MOJIUTHKOB. Onupasch Ha pa-
6OTLI M. ATKUHCOHA II0 HWHTCPAKTUBHOMY IMMOBCACHUIO BBICTYIIAOLICTO U Ay AUTO-
puM U pacimupss ero noaxoxa, bymn m Yoxan neranbHO UCCIEOYIOT TUHAMHUKY
peakiuii ayaAuTopuu (HarpuMep, arioJMCMEHThl UM OCBHCTBHIBAHKE) B pa3iiny-
HBIX HAI[MOHAJBHBIX KOHTEKCTAaX. DTO UCCIENOBAHHUE MPOJUBAET CBET HA TOHKOE
B3aHMOﬂeI>'ICTBI/I€ MCXKAY PUTOPUYCCKHUMHU MPUCMAMU, HUCIOJbB3YCMBIMU IIOJIUTHU-
KaMH ISl TIOJyYeHUS PeakIK ay JUTOPHH, KOTOpasi, I0 MHEHUIO aBTOPOB, MOXKET
paccMaTpuBaTbCsl Kak MPOSIBICHUE pPa3HOM CTENEHU €€ 3MOLMOHAIBLHOCTH.
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3HaYMMOCTh JAHHOTO UCCIICOBAHUS B TOM, YTO B €ro (poKyce He TOIBKO MPOTO3u-
LIUM BBICKa3bIBAHUH, HO U B 3HAYUTEJIbHOMN cTeneHH ad(eKTUBHBIC U IMOLMOHAIIb-
HBIE 3JIEMEHTHI, OHO CIIOCOOCTBYET MOHUMAHHIO MOJTUTHYECKOW KOMMYHHUKAIHH.

Tpu cTaThby BBIMYCKa MOCBSIIEHBl SMOLIMOHAIBHON OKpacke MEAUHHOIO JuUC-
Kypca, Kacaromerocst 1e06aToB U COOBITHH, CBA3aHHBIX ¢ bpexcurom. V3BecTHBII
uccaeaoBaTelb noutuaeckoir Meradoper Auapeac My3zond (Musolff 2004, 2016,
2019) ananu3upyeT HCIOJIb30BAaHUE MOCIOBULBI You cannot have your cake and
eat it' B Ta3eTHBIX TEKCTAX, BBICTYIUICHUAX U UHTEPBBIO TIOMMTUKOB, YTOObI JIOKa-
3aTh, YTO TUIEPOOITMYECKOE MCIIOJIb30BAHUE TOCIOBHUIIBI CIIOCOOCTBOBAJIO pa3BU-
THUIO BBICOKOIMOLIMOHAJIBHBIX AUCKYPCOB, CBA3aHHBIX C METAOPHUECKUMHU CLIEHA-
pUsIMH OCBOOOX/IeHUS (B KOHKPETHOM cily4yae — 0cBOOOKIeHUs BennkoOputanuu
ot «rHera» EBpocorosa). My3oid nzer eme fanblie U BbICKa3bIBa€T MPEANOIoKe-
HHUE O TOM, YTO PACHpPOCTPaHEHUE JAHHOU MeTadophl, Ha KOTOPOIl OCHOBHIBAINCH
MHOTHE apryMEHThI B IOJIb3Y TOT0, 4TOOBl BBIXOAUTH M3 EBpocoro3a mim ocra-
BaThCSl B HEM, NPUBEIO K TMOJSPU3ANUH M PATUKAIN3AIUN TOJIUTUYECKOTO
nuckypca BennkoOpuranuu.

Amnasiornussle uaeu BelIBUTaeT U OpaHKo 3amneTTHHU, KOTOPBIH, aHAIU3U-
pysa SA3bIK OpUTaHCKON OyJIbBapHON MPECCHI, MOKA3bIBAET, YTO 3MOIMOHAIBHO
Harpy»eHHble IpeacTaBieHus o BenukoOpuranuu kak skeprse U EBpocorose kak
MIPUTECHUTEIIE, BBI3BAJIM MHOXKECTBO My OIMYHBIX AUCKYCCHI Ha 3Tanax meperoBo-
poB no bpekcury. 3anneTTHHU yKa3bplBaeT Ha BAXKHYIO POJb 3MOIMOHAIBLHOIO
A3bIKa OyJIbBAPHOM Mpecchl B POPMUPOBAHUH OOIECTBEHHOTO MHEHHUS 00 OTHOIIIE-
Husax BenmukoOputanuum u EC He Tonbko B KOHTeKcTe bpekcura, HO U B Oosee
[IMPOKOM HCTOPUYECKOM OCBEIICHUH €BPOHOBOCTEH, MOCKOJIBKY OH 3(pPEKTHBHO
noMorai nosectke aHs bpekcura no npuHnMny «magoc Bble joroca». BaxHo
OTMETHTB, YTO TaKOE IMOIMOHAIbHOE oopmiieHre bpekcura crano 1oMUHUPYIO-
IIMM JUCKYpCOM KaMIIaHUU IO BeIXOAYy M3 EBpocoro3a B oTinuume OT AMCKypca
KaMIIaHUM TIPOTUB BBIXOZA, KOTOPBIA OB OCHOBAaH HAa «XOJIOIHBIX (haKkTax»
(Zappettini 2019).

bap06apa lanmurep taxxke paccmaTpuBaeT AUCKypc bpekcura Ha sTane nepe-
roBopoB. B (okyce ee BHMMaHUS — SMOLMOHAJIBHBIE PEAKIMM HA HAPPAaTUBHbIE
cpaBHenus ‘Brexit is / feels like...’? . Ona noka3sbIBaeT, Kak CpPaBHEHHUS MOTYT CHI-
HAJIN3UPOBATh O Pa3HOM OTHoLIeHHU K bpekcuty. B ctatbe moapoOHO uccneny-
eTcs, KaK UCTI0Ib30BAJIMCh MTOA00HbIE CPAaBHEHHS /IJIs1 BRIPQXKEHUS YMOLMOHAIBHOM
MO3MIIMU 110 KOHKPETHBIM acrekTraM bpekcuTa, nenaercss akLEeHT Ha TOM, Kak
OOBIYHBIE IpaKIaHEe KOHIICTITYaTH3UPOBaIi BpeKCUT U Kak OHM OTpearupoBajy Ha
ero peanuzanuio. Kak 3annertunu u Mysond, JlaHuurep 1eMOHCTPUPYET B3aUMO-
CBSI3b MEXIY S3BIKOBBIMH ()OpMaMH U TPEANOJaraeéMbIMH SMOLMOHATIHHBIMH
peakiMsIMHU Ha HUX, HOATBEpXKJIas MHEHUEe 00 ocHoBomnosarawoomeil pomn CMU

! Byks.: Thl He MOJKEIIb OXHOBPEMEHHO MMETh CBOW IHPOT M CHECTH €ro. IIpHOIH3HTENbHbIE
PYCCKHEC aHAJIOTU 3TOM TOCJIOBHUIIBI — COBMECTUTH HECOBMECTUMOE; TTLITATHCA YCUJCTD HAa IBYX CTYJIbIX.
2 BykB.: «BpeKcuT — 370 / BpeKcHT OIIyIaeTcs Kax ...»).
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B 00ECTICUYCHHUN CBSI3U MEXAY OTHOUICHHUSMHU TPAXKAAH M COIHMAIHHO-TIOIATHYIC-
CKUMH U3MEHEHHSIMHU.

bapbapa JleBannoscka-Tomamuuk u Iletp Ilen3uk uccneayroT 3MOLIMOHATb-
HOE BO3/ICHCTBHE MOJBCKUX MEIUATEKCTOB, IIOKA3bIBAsI, YTO OHH BHIMIOIHAIOT IPHU-
CYLIYIO UM TOJIMTHYECKYIO (DYHKIHIO YOSKACHUSI CKOpee MPU MOMOIIH CKPBITHIX,
4yeM SIBHBIX CPEJICTB U CcIIOCOO0B. B craThe paccmaTpuBaeTcs HOBOE B TEOpPETHYE-
CKOM IUTaHE TIOHATHE «BO3HUKAOIIAs HEBEXKIUBOCTHY (“‘emergent impoliteness”™),
KOTOpPO€ MCIONb3YeTCs JUIsl KaTeropu3aluu IPHUMEpOB, B3ATBIX U3 IOJIBCKOTO
MOJINTUYECKOr0 JucKypca. IIpennoxkeHHbIi B HMCCIENOBAHUM METOJ IO3BOJIMII
YBHUJIETh TOHKHE OTTEHKU B HCIIOJB30BAaHUU AMOIMH B MOJUTHYECKOM JUCKYpCE,
rZie cllydya SIBHOM rpyOOCTH WM OCKOPOUTENBHOU JIEKCUKH MOTYT OBITH JOTIOJI-
HEHBl HaMEKaMH, JBYCMBICICHHBIMH BBIPAKCHUSAMHU, KOTOPHIE TO3BOJISIOT IOJIU-
THKY JOOMUTHCS KEIAeMOTr0 SMOIMOHAIBHOTO BO3JCHCTBHUSA, COXPAHSS MPH 3TOM
SIBHO BEXKJIMBYIO IyOJIMYHYIO TOHAJIBHOCTb.

Crnenyrouue Tpu CTaTbU IMOCBSIIEHBl POCCUMCKOMY MOJIMTHYECKOMY JHC-
Kypcy, a Takxe auckypey 3anagaeix CMU o Poccuu. B cratee T.I'. JloOpockinon-
CKOW € TO3WIHMHA MEIWATMHTBHUCTUKA W MYJIbTHMOJATBHOCTH aHAIIN3UPYETCS
ocBelleHue 75-i ronoBuMHbI o0eAbl B Benukoil oreyecTBeHHON BOiiHE. ABTOp
ucrnonp3yer Teoputo ¢yHkuuoHupoanus mnpecchl (Galtung & Ruge 1965) u,
pa3BuBasi ujeu cBoeit npeaplyen ctarbu (loopockionckas 2020), yTBepxkaaer,
YTO 3Tal, Ha KOTOPOM TIPecca «MHTEPIPETUPYET» COOBITUS /ISl CBOUX YUTATEINCH,
Hambojee BaKeH JJIs AMOLMOHAJIBHOTO Bo3aeiicTBus. EE ananmu3 mo3BosseT
OLIEHUTH POJIb IMOIIMOHAIIEHOTO AUCKYPCa B BOCIIUTAHUH YyBCTBA HAITMOHAIBHOTO
€IMHCTBA U TIOKA3bIBAET, YTO IMOIIMH 3aHUMAIOT IEHTPAIIEHOE MECTO B TIOJIUTHYC-
CKOW MHTEPNPETAHNH 3HAYMMBIX 001IeCTBEHHBIX cOObITHII B CMMU.

Ecmu uccnenoBanue T.I'. J1oOpOCKIOHCKOM KacaeTcsi MEAMHOTO JTUCKypca
BHyTpH Poccun, To O.A. CononoBa u C.JI. KymHepyk npeacTaBisitoT TUaxpoHH-
YEeCKO€ HCClIeJOBAHNE, B KOTOPOM pacCMaTpUBAETCs POJIb SMOLIMOHAIBHOIO Ipecc-
IHUCKypca, npeacTasistonero oopas Poccuu B rnaszax 3anana. B cratbe nokazaso,
KaK MU3MEHEHHE 3TOro o0pa3a BO BPEMEHU COOTHOCHUTCS C U3MEHEHUSMHU B IeOIo-
nutudeckoM nanmmadTe. MccmemoBanue, Tak e cocpeaoTodeHo Ha Btopoit
MHUPOBOHM BOIHE, Korjga ctatyc Poccum Kak KIIOYEBOro COIO3HUKAa B OOphOEe C
HaucTckoi I'epmaHuel cnocoOCTBOBA MCIOJIB30BAHUIO MO3UTUBHBIX JUCKYP-
CUBHBIX (ppeiiMOB B oTHOIIEHUH Poccun, B TUCKypce npecchl NOUYEePKUBAIIUCH €€
repouyeckre KauecTBa, BOGHHasi MOIIb U Apyx0a ¢ BenukoOpuranueil. Temnora
9TUX NPEACTABICHUNH MOXET YIUBUTb 4HUTaTesel, Oosiee NPUBBIKIINX BHUIETh
Poccuto B auckypce coBpeMeHHOI npeccsl B 00pa3e MeABeIs U ¢ YepTaMH yIpro-
MOT0, HEYKJIIOKEIro, pa3bsIpeHHOI0 U KECTOKOTO IUKOIO >KUBOTHOTO. ABTOPBI
OOBSICHAIOT 3TM H3MEHEHMs U COOTBETCTBYIOIME MM SMOLIMOHAJbHBIE
BaJCHTHOCTU C TOYKM 3PEHUS TEOPUH, KOTOpas ONpPEeNesieT PaMKH IPecchl Kak
NOJYMHEHHbIE 00Jiee MUPOKUM MOJUTHUYECKUM LIeJIIM KOHKPETHBIX HalOHaJlb-
HBIX TPYyIII.

B cnenyromeit cratee B.M. O3tomenko u T.B. Jlapuna npoposmkaroT aHanus
MPOIIECCOB, KOTOPHIC YHPABISIFOT CTpaTervsiMu (ppeiiMuHTa, yTBEpXkKaasi, 9YTO MBI
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SBJIIEMCS CBUJETENSIMU PEaJbHOIO0 ASMOLMOHAIBHOTO MAHMITYJIMPOBAHUS CO
cTopoHsl 3anaanbix CMU, citykalmx HarHETAHUIO CTpaxa Mepejl TaK Ha3bIBaeMOU
«POCCUHCKON YIpO30iD» € LENbIO ONPaBIaHUs )KECTKOW U arpeCCUBHOM MOJIMTUKU
caepxuBanus. i MOATBEPKACHUS CBOEIO CMEJIOr0 TE€3UCa aBTOPBI CCHUIAKOTCS
Ha COBPEMEHHYIO JIUTEPaTypy O POJIM SMOLMOHAIBHOTO JAMCKypca B cepe mou-
TUKH U TMPUBOJAAT MHOTOYHCIICHHBIC WJUTIOCTPATUBHBIE MPUMEPHI U3 OpUTAHCKOMN
u amepukaHckol mnpeccel. Kak u B crarbe b. JleBangoBckoii-Tomamunk u
I1. [Ten3uka, aBTOPBI pa3INYaOT SKCIUTUIUTHBIE U UMILTUIIUTHBIE CIIOCOOBI SMOIH-
OHAJILHOTO BO3JCWUCTBUSA, a TAKXK€ ONPEICNAIOT HIOAHCHl U OTTEHKH YYyBCTB
B pENpe3eHTalud MOJMTHYECKOro nuckypca o Poccun. Cpenm 3KCITMIMTHBIX
CPEACTB BO3JIEHCTBHS OOCYXIAeTCsl UCIOIb30BaHUE MPECCOr MIUOM, THrepOo,
MeTadop, urpa ciaoB, KyJIbTypHbIe 00pa3bl U aHUMAIUCTUYECKUE CUMBOJIBI, CPEAU
UMJIMLIMTHBIX PAacCMAaTPUBAIOTCS NPECYNIO3MULMSI, BOIPOCUTENIBHBIE 3ar0JIOBKH,
npokcuMu3anus u p. PazsuBaercs te3uc o Tom, uto 3anaansie CMU B nocnennee
BpeMs Bce 0OJIbIle MPUOETaloT K AMOIMOHAIBHOMY AUCKYPCY, 00CTyKHUBasi Onpe-
JEJICHHBIA OJUTUYECKHUM KJIacC, Yy KOTOPOrO €CTh CBOM MPUYMHBI MOAIEPKUBATH
Cpeau MIMPOKOH IyOJIMKU COCTOSTHIE «ITAHUKW» U CTpaxa B OTHOLIeHUH Poccum.

U, nakonen, Jlyrnac Mapk [lonTon u JIunaon ¥Ysii moka3pIBatOT, KaK MYJIbTH-
MOJIaJIbHOCTb MCTIONB3YETCS B COLIMAJIBHBIX CETAX B TAKUX JKaHpax, Kak catupa, na-
poaus M KpuTUKA. B uX cTaThsix paccMaTpuBarOTCs MEMbI KaK HOBasl BIMATEIIbHAS
dopma MenMamUCKypca, B 3HAUUTENBHOM CTEMEHHW WCIONb3YIOUIas SMOLUH.
[loHTOH HccneayeT nmparMaTUYecKHe BO3MOYKHOCTHM MEMOB, paccMaTpuBas HMX
B OCHOBHOM C TOYKHU 3pEHHUSl TPAJAULHMOHHBIX KaHOHOB IOJUTHUYECKON CaTHUPBHI.
OMOLMOHANBHOM JBMXKYILIEH CHUIOW 3TUX MYJIbTHUMOJAJIBHBIX CHOXKETOB SIBISETCS
CMeX, XOTs 3a 3TOM NEPBOHAYAIBHOW PEaKIUEN CKPBIBAIOTCSA U JPYTHE 3MOLMH,
TaKue Kak OTBpallleHHe, THeB, cTpax U T.4. C Touku 3penus [lonrona, catupuye-
CKHE€ MOJUTHUYECKHE MEMBI CBSI3aHbI C JAPYTUMHU CpeAcTBamMH Bo3aeicTBus. OHuU
BJIMSAIOT HA MHEHUS 3pUTENEN U B UJI€ATIbHBIX CIIy4asix JOCTUTArOT cBoe nenu. [o-
N00HO BUpYycaM, C KOTOPbIMU X YaCTO CPAaBHHUBAIOT, OHU IIPOHUKAIOT B CO3HAHUE
U B 3HAYUTENIbHON CTENeHU NOOMBAIOTCA CBOMX HEMPEACKa3yeMbIX Pe3yJbTaTOB
HE3aBUCHMO OT KEJIaHUs WU BOJM 3puTesied. JIMHI0H Y31 paccMaTpuBaeT peak-
nuro obmiectBa Ha ObiBiiero mpesuneHta CIHIA Jlonanpma Tpamma Ha caiite
Alt-Right 1 mokaspIBaeT, 4TO MOCBSIIEHHBIE €My MEMbI OCHOBAHBI HAa YMOLIMOHATb-
HBIX JUCKypcax O HalMOHAalu3Me, pacu3Me U aBropurapusme. [IpumeuarensHo,
YTO Y3 HAallOMMHAET HaM, YTO MEMbI TENEPH SABJISIOTCS YACThIO HOBOM MOJUTHUKH,
KOTOpasi «o0IIaeTcs ¢ HaMU HE JIOTUYECKHMMH apryMEHTaMH, a dMOLMOHAIBHO —
yepe3 KOPOTKHE IIYyTKH U 3a0aBHbIe 00pa3sl». CaThpa, KOHEUYHO, YaCTO BCTpeYa-
etcst B CMU, HO HOBBIE CIOCOOBI CO3/1aHus, PaCIPOCTPAHEHUS U TOTPEOICHUS Ta-
KHX COOOIIEHHH, a TaKK€ BO3MOXXHOCTb MYJBTHUMOAAIBHOIO KOMOMHHUPOBAHMS
Pa3IMYHBIX AUCKYPCUBHBIX ()OPM IOJKHBI 3aCTaBUTh HAC 3alyMaThCsl HE TOJBKO
O TOM, KakK caTHUpa, HO M KaK OSKCTPEMHUCTCKUE JUCKYpPChI IEPEILIETAIOTCs
¢ smorusamu u CMU.
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4. 3aKkniouyeHune

Mpb1 He mpeTeHyeM Ha TO, YTO Hall CIEUUATbHBIN BBIMYCK, MOCBSIIEHHBIN
SMOLMOHAIM3ALNN MEANATUCKYPCA, JAET MOJHYI0 KAPTUHY CIO0KHOTO B3aUMOECH-
CTBUS MEXIYy MeIua, SMOLUSIMHU U JUCKYpcOM. MBI JHUIIb OYEPTUIIM OCHOBHBIE
00J1aCTH MCCIeAOBaHUM U TOMBITAIMCH OTBETUTh HA PSII AKTyaJIbHBIX BOIIPOCOB.
Tem He MeHee, MBI OJIaraeM, YTO MPEACTABIIN yOeIUTENbHbIE JOKA3aTEeIbCTBA
TOTO, YTO MEAWATH3AIMS MO CTajla 0COOCHHOCTHIO IMMOBCEAHEBHOM COIHAIIb-
HOM >KM3HHU, U MOKa3aiu, Kak 3MounoHanu3auuss CMU peanusyrorcs yepes s3bIK
(B ero Oosee MMPOKON MHTEPIPETAMH KaK CUCTEMBI 3HAKOB) M AUCKYpPC (B €Tr0
IIUPOKUX COITHAIBHBIX OTBETBIICHUSX ).

[ToaBoast uTorn oOCYy)ACHUS TAaHHON TEMBI, Mbl XOTEIH OBl BBIACIUTHh HEKO-
TOpbIE U3 OCHOBHBIX pPe3ynbTaToB. lIpelnno’keHHble HCCIEAOBAHUS CBUJIETEIb-
CTBYIOT O TOM, YTO 3MOILIMOHAJIM3AlUsl CTAHOBUTCS OJHOW W3 OCHOBHBIX YepT
MEeJIMaUuCKypca, U 3TO B MEPBYIO OYEpEeb JOCTUIAETCs 3a CUET JIUCKYpPCHUBHOIO
nepexo/ia Ot Jioroca K magocy, Korzia paroHaIbHbIE apTyMEHTHI YCTYMAIOT MECTO
TEHJICHLIUU BO3/IEMCTBOBATh Ha UyBCTBAa ayJuTOpuU. MBI mojaraem, 4yTo periaro-
M (HaKTOPOM ITOTO CIIBHTA U B IIEJIOM HUCIIOJIL30BaHUS IMOIUHI aKTOpaMH Mera
SIBJISIETCST TTIOMCK d(PPEKTUBHBIX cTpaTernii yoexaeHus. UTo kacaeTcst METO10JI0-
TUU, MBI [IPOJIEMOHCTPUPOBAIIU, UTO KPUTUUECKHUI JUCKYPC-aHAIU3 MOXKET TOMOYb
MOHATH MOTEHIIMATBLHOE BIUSHUE CTpaTerWil YOekKIACHUS W WX IParMaTuuecKkoe
U TEpPIOKYTUBHOE BO3JCHCTBHEC HA ayAWTOPHIO W, B Oojee oOmeM IUIaHe,
Ha pealn3allil0 KOHKPETHBIX MOJUTUYECKUX M HUICOJOTHYECKUX Ieied. DT
MIPOLIECCHI MOTYT OBITh MOJHOCTHIO OOBSICHEHBI TOJBKO C YUETOM KOHTEKCTA M €T0
COIMAJIbHO-TTOJTUTUYECKUX, UCTOPUUYECKUX U KYJIbTYPHBIX ACIIEKTOB, YTO TOBOPUT
0 TOM, YTO MEXJIUCUUILTMHAPHBIA MOJIXO0J K JUHTBUCTUUECKOMY HCCIEAOBAHUIO
MMEET MHOXXECTBO MPAKTHUECKUX MPEUMYIECTB. MBI Takke MOTUYEPKHYIN HEOO-
XOJAUMOCTb aHAJIN3a YMOLUMOHAIIBHBIX JUCKYPCOB € MOMOIIBIO MYJIbTUMOIAJIBHOTO
MOJIX0/1a, KOTOPBIN paCCMAaTPUBAET SI3BIK B €0 Pa3IMYHBIX CEMUOTHYECKHUX peaju-
3anusax. Kak moka3pIBalOT HaIIM HCCIEIOBaHUS, Takoe pazHooOpazne METOOB
Y MOJIX0/I0B MOKET 1aTh HAJEKHBIE PE3YJIbTATHI.

MpsI HajieeMcst, 9TO ATOT CIEIUATBHBIN BBIITYCK CTAHET CTUMYJIOM sl Oy Iy-
IUX KCCIICIOBAHUNA SMOIMOHAIM3AIMN ITyOJIMYHOTO JUCKypca B HaMEUCHHBIX
HaMM HaNpaBJICHUSIX U B CBETE aKTyaJbHBIX COLMAIBHBIX M MOJUTUYECKHUX IPO-
Osiem coBpeMeHHOro obmiectBa. [IpeacTaBistoTcs NEPCIEKTUBHBIME JTaIbHEHUIITNE
uccaeaoBaHus 3Molnit B paznuuHbix Bugax CMU (mpecca, TeneBuaeHue, paauo,
COIIMAJIBHBIC CETH M Jp.) M JKaHpaX (HOBOCTH, KOMMEHTApHUH, HWHTEPBBIO,
MOJINTUYECKUE BBICTYIIICHUS, MOJIUTUICCKUE 1e0ATHI U JP.) H aHAIU3 UX BOCIIPHSI-
THS Pa3IUYHBIMU ayTUTOPHUSIMH.

Mgs1 xorenn OBl BOCIIONIB30BATHCSA ITOHM BO3MOYKHOCTBIO, YTOOBI ITOOJIAarosa-
PHUTH BCEX aBTOPOB 32 MOJJEPKKY HAIIETO MPOEKTA U BBHICOKOE KAYECTBO MPHUCTIaH-
HBIX cTaTel. biarogaps BameMy y4acTHIO HaM yIaJIOCh IPOBECTH )KUBYIO TIUCKYC-
CHI0, KOTOpasi MOMOJHUT MEXKIUCIUITIMHAPHBIC JTUHIBUCTUYECKUE UCCIICI0BaHUS
[0 3TOM BaxXHOM TeMme. Mbl HazeemMcss Ha NPOJOJDKEHHE COTPYIHHYECTBA
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U OTKPBITHI JUIA TPEAJIOKEHHIH O TOM, KaKylo (OpMYy OHO MOXKET MPUHSTH: CEMHU-
Hapbl, KOH()EPEHLUHU, MHIUBUAYaJIbHbIE UM I'PYNIIOBbIC MHUIIMATUBBI U TaK Jajee.
bonpuie Bcero Ml HazeeMCsl, YTO HAlll CIIELUAIbHBIM BBIIYCK BJIOXHOBUT YUTATE-
Jel Ha MpOBEACHUE MCCIEJOBAHUMN B ITHX O0JACTIX M 4YTO OHM HAMIyT B HEM
[IPAaKTUYECKUE MHCTPYMEHTBI, KOTOPBIE IIOMOTYT B pEAM3alUd aHAJIUTHUYECKUX
IIPOEKTOB.
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Speaker-audience interaction in political speeches has been conceptualised as a form of dialogue
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1983, 1984a, 1984b) on the analysis of rhetorical devices utilised by politicians to invite audience
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speakers, and how different forms of response may reflect audience emotionality. It is proposed that
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Hayynag ctaTbs

IMOILIMOHAJILHOCTD B peakKiudax ayIMTOPpHUHA
Ha BBICTYIIVZICHHUA ITIOJIMTUKOB

HMurep BYJJI" 2 u Mopuc YOIJI!

'Mopkckuii yHuBepcuTeT
Hopx, Benuxobpumanus
2CondopcKuii yHUBEPCHTET
Manuecmep, Benruxobpumarus

AHHOTAIIUSA

B3anmopeilicTBue crimkepa ¥ ayIUTOPUH B MOJMTHYECKHX BBICTYIICHUSX KOHIENTYalIU3UPyeTCs
Kak gopma auanora Mexay HUMH. Ocoboe 3Ha4eHHe B 3TOW CBSI3U UMEIOT MCCIIEA0BaHUs ATKHH-
cona (Atkinson 1983, 1984a, 1984b), KOTOpEIA TEPBEIM OOpATHIICS K PUTOPUICCKHM TIPHEMaM,
HCIIONIb3yEMBIM TOJNTHKAMH C IEJIbI0 TOIYyYeHUS AIUIOCMEHTOB ayIUTOPUH. ATKHHCOHA UHTE-
pecoBaja He CTOIBKO AMOIMOHAIFHOCTD B MOJIMTHYECKUX BBICTYIUICHHSAX, CKOJIBKO CIIOCO0 MOy-
YEHUsI alIOANCMEHTOB B IIPUBS3KE K IPYNIIOBOM HACHTHYHOCTH, a IMEHHO Y€pe3 BHYTPHUIPYIIIIO-
BYIO MIOXBaTy U / MIIM BHETPYTIIOBOE YHUUIDKEHNE. Ero Teopus 103BoMiIa MOHTh, KaK BHICTYTIAIO-
LIMe BBI3BIBAIOT OTKJIMK ayJMTOPHH, U OHA TIOCITYXKHJIa CTUMYJIOM JJIsl TATbHEHIIIUX HCCIIeI0BaHUMI
B JaHHO# oOxacTu. Llenb cTaThu — BOCIIOJIHUTH HENOCTATOK MCCIENOBAHUN IMOLMOHAIU3AINY B
MOJIMTHYECKOM JHCKypce. Mbl OCTAHOBUMCSI Ha aHaJIM3€ TEOPUH PUTOPUKK ATKUHCOHA M OTMETUM
pSZI ee HeJIOCTaTKOB. 3aTeM IepeiiieM K HalleMy TJIaBHOMY BOIIPOCY, @ IMEHHO — KaK pe3yJIbTaThl
MIPEABIIYIIUX UCCIIEIOBAHUH B 00JIaCTH PUTOPUKU MOTYT OBITh HHTEPIPETUPOBAHBI C TOUKH 3PEHUS
smonuoHanu3anuyi. OCHOBHOE BHUMaHHUeE Oy/IeT y/IeIeHO PeaKIiy ay TUTOPUH Ha CIIOBA IIOJINTHKOB
U TOMY, KaK pa3iau4Hble (OPMBI OTBETa AYAMTOPHH OTPAKAIOT €€ SMOIMOHAIBHOE COCTOSIHHE.
BrickaspiBaeTcs MHEHHE, YTO KaK IPOJOJDKUTENIFHOCTD, TaK M YacTOTa OXKHIAEMBIX PEAKINN ayIu-
TOPHH MOTYT yKa3bIBaTh Ha OoJiee IMOJOKUTENbHBIC YMOIMOHAIBHBIE OTKINKH, B TO BPeMs Kak
ClTydaifHble TNPEPHIBUCTHIC AIUIOAMCMEHTHI U OCBHCTBHIBAHME MOTYT YKa3blBaTh Ha TO, KakKue
BOIIPOCHI BBI3BIBAIOT y ayIUTOPUH HENPHUITHE U BO3MYyIIeHHE. JlenaeTcs BBIBOK, UTO KaK OXKHIae-
MBI, TaK ¥ HEOKUIAEMbIE PEAKLIUH ayAUTOPUH, TTOJIOKHUTEIBHBIE H OTPUIIATENIBHbBIE, MOTYT OBITH
CBUJICTEIBCTBOM SMOIMOHAIM3AIMH TTOJIMTUYECKUX BBICTYIUICHUH, 1 OHU JAIOT KJIIOY K NOHMMa-
HHIO 3TOTO Ipolecca.

KnaroueBble ci1oBa: opamopckoe ucKyccmeo, ROIUMUYECKUe GblCMYNIEHUs, pUmopuyeckue
npuembl, SMOYUOHATUSAYUSL
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Bull P., Waddle M. “Stirring it up!” Emotionality in audience responses to political speeches.
Russian Journal of Linguistics. 2021. Vol. 25. Ne 3. P. 611-627. https://doi.org/10.22363/2687-
0088-2021-25-3-611-627

1. Introduction

Oratory has always been an important form of political communication, its
study dating back to the ancient civilisations of Greece and Rome. In the modern
era, significant insights have been gained into how politicians interact with live
audiences through the finely detailed microanalysis of audio, visual, and text-based
materials across a broad range of research approaches. Whilst oratory was
traditionally regarded as monologic, a central finding from this substantial body of
research concerns the role of audiences in a two-way interchange. Indeed, research
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on speaker-audience interaction has shown how political speeches can be
conceptualised as a form of dialogue between speaker and audience. The key
purpose of this article is to consider how emotional responses feature in those
interactions.

To set the scene, we will first describe and review some highly influential and
relevant studies. Of particular importance is research focused on rhetorical
techniques utilised by politicians to invite audience applause, pioneered by
Atkinson (e.g., 1983, 1984a, 1984b). His theory of rhetoric is reported in the next
section, which includes a critique based on subsequent related research. In section
3, the focus is on audience responses in political speeches in relation to speaker
rhetoric and speech content, and how different forms of response may reflect
different degrees of audience emotionality.

2. Atkinson’s theory of rhetoric and its critique

Atkinson’s key insight was to compare political speech-making with how
people take turns in conversation. Thus, just as a listening participant in a
conversation may take a turn by anticipating when the speaker will reach the end of
an utterance (e.g., Duncan & Fiske 1985, Walker 1982), so audience members are
able to anticipate when the speaker will reach what is termed a completion point
(Jefferson 1990). This occurs via the rhetorical structure of the speech, which can
facilitate applause at appropriate moments, and which is typically reflected in close
speech-applause synchrony. So, just as conversation participants take it in turn to
talk, speaker and audience may also take turns — although the “turns” of an audience
are essentially limited to traditional displays of approval or disapproval (such as
applause, cheering or booing). From his close analysis of speeches, Atkinson (1983,
1984a, 1984b) revealed how rhetorical devices (RDs) embedded in the structure
bring about the typically seamless transition between speech and applause.

Atkinson (1983, 1984a, 1984b) identified four such RDs — list, contrast,
naming, and expressing gratitude — which, when used appropriately by speakers,
facilitate timely applause. For example, in conversation, the end of a list can signal
the end of an utterance. Such lists typically consist of three items, and once the
listener recognises that a list is under way, it is possible to anticipate when the
speaker is about to complete the utterance. Similarly, in the context of political
speeches, the three-part list may signal to the audience when to begin their
applause.

The second RD identified by Atkinson (e.g., 1984a) is the contrast, which
juxtaposes a word, phrase, or sentence with its opposite. To enhance effectiveness,
the two parts of the contrast should be a close match in terms of construction and
duration, thereby allowing the audience to more easily anticipate the point of
completion. If the structure of the contrast is too brief, people may have insufficient
time to recognise that a completion point is approaching, let alone to produce an
appropriate response. According to Atkinson (1984a), the contrast is by far the most
common RD used to invite applause.
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A key feature of both the three-part list and the contrast is that they are not
used explicitly to invite applause, for example, “Please put your hands together to
give a round of applause” or “I ask for your support”. However, these RDs are
implicit invitations, embedded in the structure of the speech, thereby discretely
indicating to the audience when applause is appropriate.

The two remaining devices identifiable from the work of Atkinson (1984a),
naming and expressing gratitude, are often used jointly. In inviting the audience to
show their appreciation for a particular individual, the speaker may start by giving
some clues to the person’s identity, then continue with their eulogising, before
finally revealing the person’s name. The audience is thus given ample time to realise
that applause is expected and to anticipate to whom the speaker is referring, so that
they are fully prepared when the name is finally announced (Atkinson 1984a). Such
instances of naming are often combined with expressions of gratitude, where the
speaker thanks the named person, who, in the context of political speeches, is often
someone in attendance.

Expanding on the foregoing research, Heritage and Greatbatch (1986)
identified five further RDs used to invite applause implicitly: namely, puzzle-
solution, headline-punchline, position taking, combination, and pursuit. In a
puzzle-solution device, the speaker first establishes a kind of puzzle (or refers to a
problematic issue), to which they then offer or propose the solution — which is the
significant and thereby applaudable part of their message. Similar in structure to the
puzzle-solution, although somewhat simpler, is the headline-punchline device.
Here, the speaker proposes to make an announcement, pledge, or declaration, then
proceeds to make it. The approaching applaudable part of the message is made
salient by the speaker giving advance notice of what they are about to say. The
device of position taking, is recognisable by the speaker first describing a state of
affairs for which they may be expected to take a strongly evaluative stance.
Immediately following their description, the speaker clarifies their position by
overtly and unambiguously either supporting or condemning the stated issue. Any
of these devices may be used in combination with one or more of the others to
further emphasise the approaching completion point and the applaudable part of the
message. Finally, in cases where an audience fails to provide the desired timely
response, speakers may employ a pursuit — often in the form of a re-emphasised or
re-phrased point — to actively pursue the applause.

Heritage and Greatbatch’s (1986) analysis was based on all 476 speeches from
the conferences of the three main political parties (Conservative, Labour, and
Liberal) broadcast on British television in 1981. They found contrasts to be
associated with one third of the incidents of collective applause during speeches,
and lists with 12.6%; hence, almost half of the applause was associated with the
two main RDs identified originally by Atkinson (1983, 1984a, 1984b). With the
inclusion of their five newly-identified devices, 68% of collective applause was
associated with these seven RDs.

A further two RDs were identified by Bull and Wells (2002). They argued for
the inclusion of jokes — as jokes often lead to applause as well as laughter — and
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what they termed negative naming. Distinct from naming, where the audience are
invited to show their appreciation for a particular individual (Atkinson 1984a),
negative naming is typified by applause brought about by the condemnation or
ridicule of a named person. The negatively named person tends to be an opposition
politician, but the device can be used more widely to castigate an opposing political
party or some other group that the speaker wishes to criticise. Negative namings
may even prompt a more raucous form of audience response, namely, booing,
especially in speeches at political rallies in the United States (Bull & Miskinis
2015), but this tends not to be a common feature in the UK.

A clear demonstration of the audience impact of RDs comes from a recent
study by O’Gorman and Bull (2021), in which they compared 14 speeches from
two recent British political leaders: Theresa May (former Conservative Prime
Minister, 2016-2019) and Jeremy Corbyn (former Labour Leader of the
Opposition, 2015-2020). The speeches were delivered at party conferences in 2016
and during the general election campaign of 2017, and were closely matched in
terms of when and where they took place, speech duration, and comparable stages
for each politician during the campaign. This close matching was an important and
novel feature of the methodological design, since thereby any observed differences
in the speech-making of the two politicians might reasonably be attributed to their
oratorical skills, not to the situational context. RDs occurring prior to each incident
of collective applause were coded in terms of the eleven categories as listed above
(lists, contrasts, naming, gratitude, puzzle-solution, headline-punchline, position
taking, combination, pursuits, negative naming, and jokes). Almost all the incidents
of collective audience applause (98%) occurred in response to these eleven RDs,
thereby showing an almost perfect match between applause invitations and
applause incidents.

The results of that study also showed that Jeremy Corbyn was significantly
higher in terms both of the frequency of his RDs, and in the frequency with which
he received collective applause. Notably, the two politicians differed markedly in
their reputations as public speakers. Whereas Theresa May’s podium performances
were widely criticised, Corbyn was typically regarded more highly (O’Gorman &
Bull 2021), and the analysis pinpoints aspects of his oratory which led to greater
audience impact.

2.1. Critique of Atkinson’s theory

An obvious objection to Atkinson’s theorising is that audiences do not simply
applaud RDs, they also respond to the content of a political speech. While Atkinson
(1983, 1984a, 1984b) acknowledged that applause occurs in response to relatively
narrow types of speech content (e.g., supporting the speaker's own party or
attacking the opposition), he also argued that audiences are much more likely to
applaud if such speech content is expressed in an appropriate RD. Similarly,
Atkinson was also well aware that applause is affected by the speaker's delivery:
nonverbal features associated with speech, both vocal (change in pitch, speed or
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intonation) and non-vocal (stance, gaze or gesture). But again, Atkinson argued that
audiences are much more likely to applaud if a RD is accompanied by appropriate
delivery (Atkinson 1984a: 84).

Atkinson’s (e.g., 1983, 1984a, 1984b) original observations have made an
enormous contribution to our understanding of political rhetoric. In summary, his
key theoretical insight was the analogy between audience applause and
conversational turn-taking. Just as people take turns in conversation by anticipating
when the speaker will reach the end of an utterance, so audience members are able
to anticipate when the speaker will reach a completion point through RDs
embedded in the structure of talk. This enables them to applaud at appropriate
moments, and is reflected in the close synchronisation between speech and
applause.

However, while not detracting in any way from Atkinson’s (1983, 1984a,
1984b) important theoretical insights, several major theoretical modifications to his
conceptual framework have been proposed (Bull 2000, 2006, Bull & Wells 2002).
Firstly, one important modification relates to the role of cross-cultural differences.
Thus, based on Atkinson’s theoretical framework, two studies of Japanese political
speeches were conducted: the first on 36 speeches delivered in the 2005 Japanese
general election (Bull & Feldman 2011), the second on 38 speeches from the 2009
Japanese general election (Feldman & Bull 2012).

One notable feature of the study by Bull and Feldman (2011) was that applause
occurred most frequently in response to requests for support (29% of incidents of
applause). This made an interesting comparison with the data for British political
speeches. Whereas Atkinson’s analyses (e.g., 1983, 1984a, 1984b) were based on
the proposal that applause invitations from British politicians are implicit (i.e., built
into the construction of talk to indicate to the audience when applause is
appropriate), in contrast, in these Japanese speeches, the politicians explicitly asked
for support, which they received in the form of applause. Hence, it was decided to
make a comparison of what were termed explicit and implicit RDs. Notably, the
majority of applause incidents occurred in response to explicit invitations from the
speaker: 68% in the study of the 2005 election (Bull & Feldman 2011), 70% in the
study of the 2009 election (Feldman & Bull 2012).

Secondly, delivery is arguably as integral to applause invitation as is the use of
RDs. Whereas Atkinson argued that appropriate delivery only increases the chance
of a RD being applauded (Atkinson 1984a: 84), Bull and Wells (2002) proposed
that delivery is important in indicating whether or not the message constitutes an
invitation to applaud. For example, a speaker might use a three-part list, but their
associated delivery suggests that they intend to continue with the speech. Hence,
a RD in itself is not sufficient to constitute an applause invitation — it also has to be
accompanied by appropriate delivery.

Thirdly, not all applause is “typically”” synchronised with speech in the way in
which Atkinson describes. In this context, he observed that “...displays of approval
are seldom delayed for more than a split second after a completion point, and
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frequently just before one is reached” (1984a: 33). This contrasts with the results of
a more formal analysis by Bull and Noordhuizen (2000) of speaker-audience
synchrony, based on six speeches delivered by the three leaders of the principal
British political parties to their respective party conferences in 1996 and 1997. The
study was intended to assess both the frequency of speaker-audience synchrony,
and also to analyse instances where this failed to occur. The results showed that
only 61% of audience applause was fully synchronised with speech in the way in
which Atkinson described. A further discussion of the results of this study
concerning synchrony, or a lack thereof, is presented below in section 3.1.

Fourthly, a significant distinction can be made between invited and uninvited
applause (Bull 2000). Atkinson’s analysis was concerned with applause invited
through RDs, but uninvited applause can also occur through a misreading of RDs
(Bull & Wells 2002) or, in the absence of RDs, as a direct response to the content
of speech if that content is of particular importance to the audience (Bull 2000).

A good example of uninvited applause through misreading a RD comes from
a speech by William Hague (7 October, 1999). At that time he was Leader of the
Conservative Opposition, and subsequently became Foreign Secretary (2010-2014)
in the coalition government led by David Cameron. Hague received collective
applause when he said “What annoys me most about today’s Labour politicians is
not their beliefs — they’re entitled to those — but their sheer, unadulterated hypocrisy.
They say one thing and they do another”. In this extract, Hague used the RD of a
contrast twice in quick succession (“beliefs” are contrasted with “hypocrisy,”
“saying one thing” is contrasted with “doing another”). However, Hague also
showed a very clear and visible intake of breath following the phrase “they do
another,” which suggested that his intention had been to continue. Hence, the
applause which occurred immediately after “...they do another” was judged to have
been uninvited and interruptive. From this perspective, uninvited applause may
occur not only as a direct response to the content of the speech, but also through
misreading of RDs as applause invitations, when the associated delivery suggests
that the politician intends to continue with his speech.

Some good examples of uninvited applause as a direct response to speech
content can be found in the analysis of speeches by Theresa May and Jeremy
Corbyn referred to above (O’Gorman & Bull 2021). In that study, it was noted that
almost all incidents of collective applause occurred in response to invitations
through RDs. However, in the speeches by Corbyn, there were a few exceptions of
uninvited applause which could be seen as direct responses to speech content. So,
for example, in the following extract (1a), the interruptive applause and cheering
seems to be a direct response to the mention of the National Health Service:

(1a) It was that great Labour government before I was born that gave us the
National Health Service after the Second World War... (CHEERING &
APPLAUSE) because they believed in the principles of an inclusive
sustainable society (campaign speech in Scarborough, Yorkshire, 2017).
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Again, in the following example (1b), the interruptive applause seems to be a
direct response to the mention of “children who are not properly fed”:

(1b) It’s the election of 2017, the election of 2017 that says we want to develop
our country fit for the 21* century. We don’t pass by on the other side in life.
We look out for, and support each other. So why should we have a government
that passes by on the other side to the homeless, to the children who are not
properly fed, (APPLAUSE) to the small businesses struggling to survive, to
those who want to change and improve their lives, and build a strength to our
communities (campaign speech in Scarborough, Yorkshire, 2017).

The National Health Service (NHS) and child poverty are major issues for the
Labour Party, and their mere mention in these speeches was enough to evoke
applause without invitation through RDs. From this perspective, uninvited applause
is of particular relevance to the analysis of emotionalisation in political discourse,
since it may indicate highly emotive audience responses.

3. Emotionalisation in audience responses
3.1. Mismatches (lack of synchrony)

In the study of speaker-audience synchrony referred to above (Bull &
Noordhuizen 2000), four ways were distinguished whereby lack of synchronisation
may occur between speech and audience applause (referred to as mismatches). One
form of mismatch — interruptions of applause by the speaker (speaking before the
applause has subsided) — notably differs in certain important respects from the other
three types of mismatch. In particular, whereas the other three relate to audience
behaviour, this is the only category that deals with the behaviour of the speaker.
Furthermore, as Atkinson (1985) pointed out, a charismatic orator — by speaking
into the applause — may create an impression of overwhelming popularity,
struggling to be heard while at the same time inhibiting and frustrating the audience.
When the speaker does finally allow the audience an opportunity to respond, their
desire to applaud may have intensified, thereby the speaker is seen as receiving a
rapturous reception. As such, interruptions of applause by the speaker may be
strategic, stirring up the audience into a high degree of expressed emotion.
However, there is no reason to believe that every incident of the speaker interrupting
applause is necessarily strategic in the way Atkinson (1985) describes. Audience
applause can simply go on for so long that the speaker has to interrupt in order to
continue with the speech. Thus, speaker interruption of audience applause is
regarded as a mismatch, but one of a special kind.

One form of audience mismatch is isolated applause (claps from one or two
people), which Heritage and Greatbatch (1986) distinguish from collective
applause. Given that isolated applause does not involve a co-ordinated response
from all or a large proportion of the audience, it may be regarded as a mismatch.
Secondly, another form of audience mismatch (referred to as delayed applause)
may occur if there is an extended silence between the speaker’s utterance and the
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applause. Silence suggests that the speaker was expecting applause, but for some
reason the audience failed to respond appropriately, hence a failure of
synchronisation between speaker and audience, just as an extended silence in
conversation may also be considered awkward.

Thirdly, just as interruptions in conversation may be regarded as potentially
disruptive to turn-taking, so too interruptive applause may be regarded as a form of
mismatch. Such incidents may be initiated either by the speaker, as indicated above,
or indeed by the audience. The audience may interrupt the flow of the speaker by
applauding well in advance of a completion point; this can be regarded as a
mismatch, whether or not the speaker goes on to complete what they were saying.
However, brief overlaps where the audience starts to applaud just before the speaker
completes an utterance (similarly, cases where the speaker resumes speaking as
applause begins to subside) would not be regarded as mismatches, because they
suggest the anticipation of a completion point. Such events are comparable to brief
overlaps in conversation between one speaker and another, which also would not
be regarded as interruptive.

Across all six speeches, audience mismatches accounted for a mean 29.2% of
applause events, and speaker mismatches for 12.9% (Bull & Noordhuizen 2000).
By far the most frequently occurring type of mismatch was applause where the
audience interrupts the speaker (mean: 17.8% of applause events), followed by
incidents where the speaker interrupts the applause (mean: 12.9%). Delayed
applause accounted for a mean 7.5% of applause events; isolated applause was the
least frequently occurring type of mismatch (mean: 4.7%).

Mismatches can occur for a whole variety of reasons (Bull & Noordhuizen
2000), but in the context of this paper they are of notable interest as potential
indicators of audience emotional responses. Whilst both delayed and isolated
applause may reflect a lack of audience enthusiasm, instances where audiences are
interruptive of speakers may be important indicators of emotionality. For example,
although interruptive applause may be seen as a failure of synchronisation (the
audience fails to applaud at a completion point), it may also be seen to reflect
audience enthusiasm — in their eagerness to endorse aspects of the speech, they do
not wait for the completion point to be reached. This can be seen in the above
extracts from Jeremy Corbyn’s 2017 speech. In extract la, their cheering and
applause following the mere mention of the NHS appears indicative of their
attachment, and perhaps pride, in the UK’s publicly funded healthcare system. In
extract 1b, the timing of the interruptive applause is symptomatic of a negative
emotional response — displeasure or even anger — related to the speaker calling
attention to child poverty.

3.2. Other audience responses: laughter, cheering, chanting, and booing

Of course, not all audience responses take the form of applause. In the two
studies of the Japanese general elections of 2005 (Bull & Feldman 2011) and 2009
(Feldman & Bull 2012), it was found that audience responses could be divided into
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laughter and cheering, as well as applause. Although collective applause was the
predominant form of audience response in the 2005 election (59% of responses),
there was also a substantial proportion of laughter (25%) and cheering (16%).
In the 2009 election, there was almost as much laughter (39%) as applause (40%);
cheering was 9%.

In a study of speeches from the 2012 American presidential election (Bull &
Miskinis 2015), chanting and booing were found in addition to laughter, cheering
and applause. Most of these forms of response (applause, laughter, cheering and
chanting) can be regarded as typically conveying a positive emotional message,
which has been subsumed within the concept of affiliative responses (discussed in
section 3.2.1). The only exception is booing, which may or may not be an affiliative
response; because of its distinctive character, it is analysed separately (and
discussed in section 3.2.2).

3.2.1. Affiliative responses

One way of assessing the impact of affiliative responses is to compare them
with electoral performance, and this form of analysis has been conducted in three
separate studies (Bull & Miskinis 2015, Feldman & Bull 2012, Goode & Bull
2020).

The study by Feldman and Bull (2012) was based on 38 speeches delivered
during the 2009 Japanese general election by 18 candidates for the House of
Representatives (the lower house of the National Diet of Japan). The results showed
no significant correlations between electoral success (measured in terms of whether
or not the candidate was elected, and the proportion of votes cast) and what was
termed affiliative response rate (incidents of applause, laughter, or cheering per
minute of speech). However, it is important to stress that the speeches analysed in
this study were delivered at indoor meetings (at places such as school classrooms
or gymnasia), attended principally by individuals who were already supporters of
the candidates and their political group, and were most likely to vote for them.
Those who gather at these meetings do so more to encourage the candidates and
show loyalty to them and their political party, rather than to appraise the political
views and policies of speech-making candidates before deciding for whom to cast
their vote. At these “rallies of the faithful” (Feldman & Bull 2012: 393), affiliative
responses were only to be expected. Hence, it is perhaps unsurprising that affiliative
response rate was not predictive of electoral success.

In contrast, two other studies were conducted in the context of the American
presidential elections of 2012 (Bull & Miskinis 2015) and 2016 (Goode & Bull
2020), based on speeches delivered in informal public meetings without a pre-
selected audience, in a sample of so-called swing states. Swing states are those in
which no single candidate or party has overwhelming support. In the American
political system, it is the electoral college that votes in the president, not the popular
vote; furthermore, whoever wins a state takes all the electoral college votes for that
state. Thus, winning swing states is critical, and is the best opportunity for the main
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political parties to make significant gains in the electoral college. In these open
public meetings, it was hypothesised that affiliative responses might be a more
significant indicator of speaker popularity, hence, affiliative response rates in this
study would be predictive of electoral success.

In the study based on the 2012 election (Bull & Miskinis 2015), ten speeches
were analysed, delivered in informal outdoor locations (stadiums, parks, and fields)
by the two candidates (Barack Obama, the incumbent Democrat president, and Mitt
Romney, the Republican challenger) in the following swing states: Wisconsin,
North Carolina, Florida, Ohio, and lowa. The rate of affiliative responses
(per minute) was correlated for both candidates with their election results
(percentage of votes) for the ten swing state speeches. The results showed a
significant positive correlation between affiliative response rates and electoral
success (r = .67, p = .017, Pearson’s one-tailed). Notably, Obama had a higher
affiliative response rate and a higher percentage of the vote in Wisconsin, Florida,
Ohio, and Iowa; Romney had a higher affiliative response rate and higher
percentage of the vote in North Carolina.

In the study based on the 2016 election (Goode & Bull 2020), the candidates
were Hilary Clinton (Democrat) and Donald Trump (Republican). In the following
swing states, the candidates delivered the speeches in both indoor and outdoor
locations (auditoriums, gymnasiums, halls, and parks): Michigan, Pennsylvania,
Florida, New Hampshire, and Colorado. Audiences attended meetings which
required prior bookings, but did not require a declaration of party affiliation. In this
regard, they can be interpreted as unselected, but more restrictive to the general
public than the 2012 presidential election campaign speeches that took place in
venues allowing free attendance (Bull & Miskinis 2015).

In this study (Goode & Bull 2020), both the affiliative response rate (number
of responses per minute) and total audience response times were correlated with the
election results (percentage of votes received by each speaker) for the ten
swing-state speeches. (As speeches varied in length, the total audience response
time was then calculated as a proportion of overall speech time). Results showed a
non-significant correlation between affiliative response rate (.20), but
a significant correlation between duration of audience responses and electoral
success (.73, p <.01).

Notably, the popularity of a speaker may be reflected in both the duration and
frequency of affiliative responses. If audiences respond more frequently with
affiliative responses or if those responses go on for a longer period of time, this
suggests a more positive emotional response to the speaker (i.e., audiences are
motivated towards expressions of approval and appreciation of the speaker or the
speaker’s message). This is supported by the significant correlations with electoral
performance, which show that affiliative response rate (Bull & Miskinis 2015) and
response duration (Goode & Bull 2020) are predictive of electoral success.
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3.2.2. Booing

Booing is a highly emotive audience response, whereby audiences typically
express their disapproval of the speaker. According to Clayman (1993), the way in
which booing occurs is quite different from that of applause. Booing tends to be
preceded by a sizeable delay, by another form of audience behaviour (e.g., clapping,
heckling, jeering, or shouting), or by a combination of these. Clayman further
proposed that there are two principal ways in which an audience can coordinate its
behaviour, which he refers to as independent decision-making and mutual
monitoring. In independent decision-making, individual audience members may act
independently of one another yet still manage to coordinate their actions, for
example, through applause in response to RDs. In what Clayman calls mutual
monitoring, individual response decisions may be guided, at least in part, by
reference to the behaviour of others. Responses organised primarily by independent
decision-making typically begin with a “burst” that quickly builds to maximum
intensity, as many audience members begin to respond together; whereas, in
contrast, mutual monitoring tends to bring about a staggered onset, as the initial
reactions of a few audience members prompt others to respond. Clayman writes that
“...clappers usually act promptly and independently, while booers tend to wait until
other audience behaviours are underway” (1993: 124).

Interestingly, data from the study by Bull and Miskins (2015) showed evidence
for two distinctive types of booing: disaffiliative (the audience boo the speaker),
and affiliative (the audience align with the speaker to boo political opponents). The
following example of disaffiliative booing comes from a speech delivered by the
Republican presidential candidate Mitt Romney to a predominantly hostile
audience at a conference in Houston, Texas during the 2012 presidential election
(11 July, 2012). “If our goal is jobs, we have to stop spending a trillion dollars more
than we take in every year. And so, I am gonna eliminate every non-essential
programme [ can find. That includes Obamacare.! And I'm gonna work to
reform...”. Not only was Romney booed for this statement, there were shouts of
“No”, “Shame” and “Get off the stage”, which appear indicative of the audience
expressing their disapproval and aversion at his proposed removal of Obamacare.

A contrasting example of affiliative booing can be seen in the following
statement from a speech by Barack Obama (the incumbent Democratic president)
at Colorado State University (28 August, 2012): “Last week my opponent’s [i.e.,
Romney’s] campaign went so far as to write you off as a lost generation. That’s you
according to them”. When the audience booed this statement, they could be seen
not as attacking Obama, but as aligning themselves with Obama by expressing their
disapproval of his opponent Romney. Affiliative booing is typically preceded by
RDs, hence may be seen as an invited response, unlike disaffiliative booing, which
is typically not preceded by RDs, given that it is an unwelcome response for the

'Tn 2010, President Obama introduced the Affordable Care Act — known as Obamacare —
which represented major changes to the provision of health care in the USA.
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speaker. In the eleven speeches by Obama and Romney, 7% of audience responses
took the form of affiliative booing, most frequently associated with the RD of
negative naming (accounting for 55% of devices associated with affiliative booing).

Negative naming does also occur in British political speeches, but typically as
a form of applause invitation (Bull & Wells 2002), for example, a speaker derides
or ridicules a named opponent, which tends to prompt expressions of audience
approval in the form of clapping. However, no instances of affiliative booing were
identified in any of the aforementioned analyses of British political speeches (e.g.,
Atkinson 1984a, Bull 2006, Heritage & Greatbatch 1986); affiliative booing seems
to be characteristic primarily to American political culture. Notably, neither
negative naming nor booing (affiliative or disaffiliative) were observed in either of
the foregoing studies of Japanese speeches (Bull & Feldman 2011, Feldman & Bull
2012), and very rarely in a study of Norwegian speeches (Iversen & Bull 2016).
However, some instances of booing were observed in an analysis of French
presidential speeches (Ledoux & Bull 2017), although in every instance the booing
was exclusively affiliative, invited by the speaker to attack the rival candidate,
typically through use of negative naming. These findings are strong indicators of
cross-cultural differences in terms of audience emotionalisation in political
speeches.

Most of the audience responses discussed above (applause, laughter, cheering,
and chanting) were affiliative, that is to say, the audience are invited to align with
the speaker. However, even booing can be affiliative, as shown in the analyses of
both American and French speeches (Bull & Miskinis 2015, Ledoux & Bull 2017).
Of course, booing can also be disaffiliative, for example, when Romney was booed
in his speech in Texas (Bull & Miskinis 2015); but on occasions so too can applause,
cheering, laughter, and chanting (e.g., audiences may slow hand clap, cheer, or
laugh at a pratfall by the speaker). From this perspective, it is not the responses
themselves that are intrinsically affiliative or disaffiliative, but how they are used
and in what context. The range of nuanced speaker-audience interaction revealed
by such studies clearly highlights the potential for future emotionalisation research.

4. Conclusions

Overall, in this paper it has been proposed that both invited and uninvited
audience responses provide important clues to emotionalisation in political
speeches. So, for example, the popularity of a speaker may be reflected in both the
duration and frequency of affiliative responses. If audiences respond more
frequently with affiliative responses or if those responses go on for a longer period
of time, both suggest a more positive emotional response to the speaker. This view
is supported by the significant correlations with electoral performance, which show
that both the rate and the duration of affiliative responses (Bull & Miskinis 2015,
Goode & Bull 2020) are predictive of electoral success.

Furthermore, both uninvited and interruptive applause can provide notable
clues to issues on which the audience has strong feelings. Whereas interruptive
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applause may reflect audience enthusiasm, an orator who interrupts applause may
be both inhibiting and frustrating, such that when finally allowed an opportunity to
respond, the audience applause may be noticeably more enthusiastic and rapturous.
Thereby, the speaker may stir up the audience into a high degree of expressed
emotion (Atkinson 1985).

Booing is in a separate category of its own. It is a highly emotional audience
response, whereby audiences may express their disapproval of the speaker. Data
from Bull and Miskinis (2015) showed evidence for two distinctive types of booing:
disaffiliative (the audience boo the speaker), and affiliative (the audience align with
the speaker to boo political opponents). In cases of affiliative booing, speakers
appear to motivate audiences towards an expression of negative emotionality,
typically directed not at anyone in attendance, but at disfavoured opponents
(individuals or groups).

Applause alone was the focus of Atkinson’s original theory of speaker-
audience interaction (e.g., 1983, 1984a, 1984b), but subsequent research has both
refined his analysis of applause (through the detailed examination of mismatches),
and extended it to other forms of audience response (cheering, laughter, chanting,
and booing). Also, Atkinson’s original theory was not concerned with
emotionalisation in political speech-making, but rather with how applause was
invited in relation to group identities through ingroup praise and/or outgroup
derogation. However, his analyses have provided important insights into speaker-
audience interaction, and a powerful stimulus for associated research. Thereby,
useful clues have been provided for the analysis of emotionalisation in political
speeches, through the development of a theoretical framework whereby the dialogic
interaction between speakers and their audiences can be conceptualised and more
clearly understood.
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Abstract

(How) Can the use of hyperbole in metaphorical idioms and scenarios contribute to an increase in
emotionalisation of public debates? Using a research corpus of quotations from British politicians’
speeches and interviews and of press texts 2016-2020, this paper investigates hyperbolic
formulations in Brexit-related applications of the proverb ‘You cannot have your cake and eat it’
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(against the EU) triggered highly emotional reactions: triumphant affirmation among followers, fear
and resentment among opponents. The paper argues that the combination of figurative speech
(proverb, metaphor) with hyperbole heightened the emotional and polemical impact of the pro-
Brexit argument. Whilst this effect may be deemed to have been rhetorically successful in the short
term (e.g. in referendum and election campaigns), its long-term effect on political discourse is more
ambivalent, for it leads to a polarisation and radicalisation of political discourse in Britain
(as evidenced, for instance, in the massive use of hyperbole in COVID-19 debates). The study of
hyperbole as a means of emotionalisation thus seems most promising as part of a discourse-historical
investigation of socio-pragmatic effects of figurative (mainly, metaphorical) language use, rather
than as an isolated, one-off rhetorical phenomenon.
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Hayynag ctaTbs

l'unep60J/1a ¥ IMOLMOHA/IN3ALLUA:
yCUW/IeHHe nNparMaTuyeckux 3¢pPeKToB nNoc/a0BUL, U MeTadpop
B JebaTtax o bpekcure

Anjapeac MY30J1D

VYuusepcuretr BoctouHoit AHrnuu
Hopuooic, Benukoopumanus
AHHOTANNSA
B ,Z[aHHOﬁ CTaTbC CTABUTCA BONPOC — MOKET JIM HCIIOJb30BAHUC FI/IHep6OJ'IbI B MeTa(I)OpI/I‘IGCKI/IX

HAnoMax 1 CUCHApUuAX CII0COOCTBOBATh OMOIMOHAJIN3alINH Hy6HI/I‘IHBIX I[e6aTOB, a €CJIM 1a, TO Kak.
B xontekcTe EpeKcha HCCIECAYIOTCS FI/IHCp6OHI/I‘IeCKI/IC BBICKa3bIBaHUA C HCIIOJB30BAaHUCM
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oroBopkH You cannot have your cake and eat it M cBSI3aHHbBIE C HEH CIIEHApHUHM HAIMOHAIBHOTO
0cBOOOK/IEHHS, KOTOPBIE BHI3BAIN SMOLIMOHAIBHbIE ITyOmaHbIe 1e0aThl. Hanpumep, CTOpOHHUKH
BpexcnTa npeBpaTiiv TaHHYIO TIOTOBOPKY B yTBepkaeHue We can have our cake and eat it, a nx
obpasHas uHTEepnpeTanus bpekcura kak ocBoboanTensHON BoWHEI (TpoTuB EC) BBI3Baa CHIIBHYIO
SMOIMOHANBHYIO PEaKIMIO: y TocienoBaTened bpekcura — 3MOIMOHATBHYIO MOJNEPKKY, Y HX
OTIIIOHEHTOB — CTPAX M HEroJ0BaHWe. MaTepuai Uil HCCIIeI0BAHMS U3BJICKAJICS U3 KOPITyca [UTAT,
HCIOJB30BAHHBLIX B BBICTYIIJICHUAX 6pI/ITaHCKI/IMI/I MOJIMTUKAaMH, a TaKXKXE U3 UHTCPBHIO U IT'a3€THBIX
TekctoB (2016-2020 rr.). B crathe mokasaHo, uTo codyeranue Guryp peud (mocioBuil, meTadop)
¢ rurnepOoIoi yCHIMBAET SMOLMOHAILHOE M ITOJIEMHYECKOE BO3ZCHCTBHE HA ayAUTOPUIO. XOTs
9TOT 3()(HEKT MOXKHO CUMTATh PUTOPHUYECKHU YCIIEITHBIM B KPaTKOCPOYHOH HepCIieKTHBE (Harpumep,
B X0Jie pedepeHIyMa U N30UpaTeNbHBIX KaMIIaHUI), €T0 J0JITOCPOYHOE BIMSHUE HA TIOJIMTHIECKUH
JHMCKypc Ooiee aMOMBaIEHTHO, ITOCKOJIBKY OHO BEAET K MOJISIPU3ANU U PAJUKAIU3AIMH TTOJUTH-
YecKOro IUcKypca B BennkoOpurannu (0 4eM CBHIETENBCTBYET, HAIIPUMED, IINPOKOE NCTIONH30Ba-
Hue runep6boi B aedarax o COVID-19). Takum oOpazom, HanOoIee MePCHEKTUBHBIM MPECTaBII-
eTcsl n3ydeHne TuepooIIbl Kak CpeiCTBa SMOLMOHAIN3AINH B TTAPAJUTMe TUCKYPCHBHO-HCTOpHYE-
CKOTO HCCJIEIOBAHUS COIUATEHO-TIParMaTHIECKUX 3P PeKToB 00pa3HOro (B OCHOBHOM, MeTadopH-
YEeCKOTr0) UCIIOIb30BaHMS A3bIKA, @ HE KaK U30JMPOBAHHOTO, EIMHUIHOTO PUTOPHUECKOTO CPEJCTBA.
KnroueBsble c10Ba: amoyuonanbnocms, 2unepoona, memagopa, nociosuya, cyeHapull

Just nuTHpoBaHus:

Musolff A. Hyperbole and emotionalisation — escalation of pragmatic effects of metaphor and
proverb in the Brexit debate. Russian Journal of Linguistics. 2021. Vol. 25. Ne 3. P. 628—-644.
https://doi.org/10.22363/2687-0088-2021-25-3-628-644

1. Introduction

The concept of emotionalisation implies a heightening of emotional intensity,
as defined in psychology and also in an approach to linguistics that is interested in
the “emotive” and “interpersonal” aspects of language (Alba-Juez & Larina 2018,
Jakobson 1960, Halliday 1978, Mackenzie & Alba-Juez 2019). It presupposes a
basic ‘given-ness’ of emotions in discourse and focuses on their escalation to a
higher degree of outspoken-ness and/or crassness, perhaps even reaching the realm
of taboo (Allan & Burridge 2009, Bednarek 2019). Political discourse provides
many examples of such emotionalisation, because its contents are usually
controversial and because its participants, e.g. politicians and media, compete for
attention and approval from, the public and have an interest in surpassing each other
in expressing emotionally charged attitudes towards and judgements about the
respective topics. A high degree of emotional intensity is thus a characteristic of
public polemic but it can always be ratcheted up even further. Its analysis thus
entails an explanation of how a given emotional aspect of language use is further
escalated.

In this article I will investigate the role of hyperbole in emotionalising
communication in politics. Since Antiquity hyperbole has been well-known and
studied as a rhetorical trope (Lanham 1991: 86, Lausberg 1984: 74, 138) — even
Aristotle (2000: 3.11.16) connected hyperbole with the passions and passionate
speech. More recently, hyperbole has become the object of research in several
branches of linguistics, specifically Pragmatics including Relevance Theory
(Carston & Wearing 2011, 2015, Norrick 2004), Cognitive Studies, especially
regarding the interplay with metaphor and irony (Barnden 2017, 2018, 2020,
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Burgers, Brugman, Renardel de Lavalette & Steen 2016, Burgers, Renardel de
Lavalette & Steen 2018, Colston & Keller 1998, Pefia & Ruiz de Mendoza 2017)
and political discourse studies (Kalkhoven & De Landtsheer 2016). They have
emphasised the scalar and evaluative character of hyperbole and have noted its
frequent usage in polemic and emotive discourse. Here we take a corpus-based view
at the relationship of hyperbole and metaphor, specifically their combination in
political discourse, both in the short term but also in a medium-term discourse-
historical perspective (Reisigl & Wodak 2009).

Based on a research corpus drawn from politicians’ speeches and interviews
and press texts dealing with Britain’s withdrawal from the European Union
(“Brexit”) from 2016 to 2020, the paper investigates the role of hyperbolic
metaphors. Our central example are hyperbolic applications of the proverb ‘You
cannot eat your cake and have it (too)’, which together with further hyperbolic
metaphors helped to heighten the emotional and polemical impact of the pro-Brexit
argument. Whilst this effect may be deemed rhetorically successful in the short term
(insofar as pro-Brexit-hyperbole facilitated victory in 2016 referendum and
Johnson’s electoral victory in 2019), its long-term effect on political discourse in
Britain is ambivalent. Its boost for the emotionalisation of public discourse
precipitated a general polarisation and radicalisation of the political public, which
can also be witnessed in the debate about the COVID-19 pandemic.

2. Brexit, emotions and metaphor

Over the past five years, the public debates in the United Kingdom (UK) about
Britain’s withdrawal from the (EU), which was officially completed in January
2020 have been a prominent site for emotionalised political debates Britain
(Buckledee 2018, Koller, Kopf & Miglbauer 2019, Charteris-Black 2019, Oliver
2018). An early climax of that debate was reached in June 2016 when, after about
four months of intensive (and several years of preparatory) campaigning for Brexit
by “Eurosceptics”, a 51.9% majority of the UK electorate voted in favour of
withdrawal. The most prominent emotions connected with the Eurosceptic
motivation for Brexit were ANGER, e.g. about a perceived unfair financial and
administrative burden on Britain imposed by the EU, FEAR, e.g. of growing mass
immigration from other EU countries, and PRIDE, e.g. in Britain’s national
sovereignty and its history as an independent nation state (Rowinski 2017, Spiering
2015). During the referendum campaign, Brexit opponents expressed and
propagated their emotions, too, €.g. FEAR of their nation losing allies in the EU
and, with them, economic and political clout internationally, but they were beaten
back by pro-Brexit voices who denounced such emotions as .being deliberately
invented, e.g. through the dysphemistic label “Project Fear” (Payne 2016,
Pesendorfer 2020).

Metaphors have played a key role in expressing both the afore-mentioned basic
emotions triggered by Brexit, as well as the more complex, mediated reactions
during the different phases of the public debate as it unfolded between 2016 and

630



Andreas Musolff. 2021. Russian Journal of Linguistics 25 (3). 628—644

2020 (Charteris-Black 2019, Dallison 2017a, b, Purovi¢ & Silaski 2018, Musolff
2017, 2019). This is no surprise as figurative language is a fundamental
characteristic of political communication (Lakoff 1996, Lakoff & Johnson
1980/2003, Musolff 2016). But the frequency, intensity and complexity of Brexit-
metaphorisations was so pervasive that it led to the emergence of a special
“Metaphor Brexicon” (Charteris-Black 2019: 323) as part of the Brexit-jargon,
many of whose terms and allusions are comprehensible only to insiders of the
British media “community of practice” (Holmes & Meyerhoff 1999). Consider the
following headlines:

(1) Why shouldn't we try to have our Brexit cake and eat it too? (The Daily
Telegraph, 29/11/2016)

(2) Brexit weekly briefing: cake off the menu as hard choices loom.
(The Guardian, 04/07/2017)

(3) The delusions of cakeism (The New European, 15/09/2017)

(4) Rosbif [sic] with cake. What Europe thinks of Boris Johnson
(The Economist, 22/06/2019)

Without further contextualisation, these headlines are enigmatic: at best,
readers can make out that Brexit is viewed, strangely enough, as a “cake”, that there
is an ideology based on it (“cakeism”, comparable to other “isms”) and that a weird
combination of “rosbif” (a supposed mock-European loan of English roast beef)
with cake is associated with Boris Johnson, the British Prime Minister at the time
of writing and the leading pro-Brexit-campaigner from February 2016 onwards.! If
they have a good knowledge of English idioms they may recognise the allusion to
the proverb, You cannot have your cake and eat it (too) in (1), but its usage in that
example is problematic because it asks a seemingly senseless question: if common
sense — as embodied in the proverb — states that ‘eating a cake’ and also ‘having it’
(in the archaic sense of keeping it) is impossible and/ or unjustifiable,’> why suggest
that it is worth trying?

In the following section we focus on applications of this proverb as an example
of how a combination of metaphor and hyperbole can trigger the intensification of
emotional reactions and lead to a polarisation and radicalisation of public debate.
The sample of applications of the have/eat cake proverb includes 208 instances of
the phrase and amounts to 139,396 word tokens; it is drawn from print and online
versions of Daily Express, Daily Mail, Daily Mirror, Financial Times, Marxism

' See e.g. The Daily Telegraph, 21 February 2016: “Boris Johnson backs Brexit as he hails
'once-in-a-lifetime opportunity' to vote to leave EU”.

2 For present-day usage of the proverb and its history dating back to the mid-16™ century see
Ayto 2010: 53; Brewer’s Dictionary of Phrase & Fable 2001: 189, Shorter Oxford English
Dictionary 1993, vol. 1: 317; Speake 2015: 147-148; Wilkinson 2008: 47.

3 The Daily Telegraph, for instance, usually applies the proverb in its standard version, e.g. in
a headline from 2014, “The whining rich can't have their cake and eat it”, which denounced as
hypocritical the attitude of those who “monopolise wealth in the 21st Century [and still] moan about
taxes” (The Daily Telegraph, 11/08/2014).
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Today, New Statesman, The Daily Telegraph, The Economist, The
Guardian/Observer, The Independent, The National, The New European, The
Scotsman, The Spectator, The Street, The Sun, The Times/Sunday Times, The
Yorkshire Post.* we first give an overview of the “discourse career” of the cake-
Brexit metaphor and subsequently analyse its emotionalisation effect before
contextualising it later on in the wider perspective of Brexit-hyperbole.

3. Proverb and hyperbole

The application of a special version of the proverb, You cannot have your cake
and eat it, to Brexit by Boris Johnson was originally a self-quotation. Back in 2009,
i.e. long before Brexit but when he was already the Mayor of London, Johnson
characterised his political ambitions by way of a metaphor that alluded to the
well-known proverb in an interview:

(5) “Let's not beat about the bush here. My policy on cake is still pro having
it and pro eating it.” (The Daily Telegraph, 10/04/2009)

Johnson’s interview answer can be interpreted as a (mildly) self-ironical
confirmation that his political ambitions were extremely high but their achievability
was uncertain.’ In order to avoid being seen as over-ambitious, he played with the
standard ‘impossibility/ absurdity’ sense of the proverb but also indicated a
determination to ‘try the impossible’. It had a hyperbolic element that added a
humorous aspect and ambiguity:® strictly speaking, having/keeping a cake and
eating the same cake is impossible. Thus, Johnson presented a goal that he intended
to as an ‘impossibility’ — while it was not absolutely impossible after all to achieve
(as we know with hindsight, given his rise to power as the UK’s Prime Minister
within a decade). This internal contradiction makes his statement quasi-
paradoxical: Johnson used the extreme end of the scale of ambition as a benchmark
instead of the more plausible but less exciting notion of achieving a specific, limited
goal (which would have equalled eating the cake but not keeping it). His
formulation fulfilled the basic condition of hyperbolic language use as “an
expression that is more extreme than justified given its ontological referent”
(Burgers, Brugman, Renardel de Lavalette & Steen 2016: 166). Its “extreme” aspect

4 This database is part of a larger research corpus (‘EUROMETA®) of figurative language use
in British and German debates about European Union politics (Musolff 2016: 14—15).

5> Within the largely sympathetic article in the Daily Telegraph, the proverb-application was
embedded in a passage where Johnson was described as “is a Merry England Tory, who stands for
a generous conservatism in which cakes and ale are never willingly sacrificed on the altar of some
desiccated doctrine” (The Daily Telegraph, 10/04/2009). Johnson himself has written regularly for
the Daily Telegraph since the mid-1990s (Gimson 2006, 90—102; Purnell 2011: 106—126),

¢ Ambiguity, hyperbole as well as exaggerated understatement are among Johnson’s favourite
rhetorical techniques. In the same year as that of the Daily Telegraph interview he described himself
as a “mere Mayor of London, as a mere toenail in the body politic” (BBC Newsnight, 05/10/2009),
thus achieving at the same time an ostentatious self-denigration (as a lowly ‘toenail’) and its self-
referential disclaimer (by pointing to his position as Mayor of the nation’s capital).
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lay in the degree of qualitative exaggeration, which is one of the main types of
hyperbole: something that is in fact not viewed by the speaker as being completely
unachievable is presented as if it were (Colston & O’Brien 2000, Norrick 2004).
Seven years later Johnson applied this proverb version to announce his Brexit-
ambitions in as positive a light as possible to the right-wing tabloid 7The Sun. By
this time, he had become Foreign Secretary in the Conservative government under
Prime Minister Theresa May, which had emerged after the 2016 Brexit-referendum:

(6) “We’ll have our cake and eat it’. BORIS Johnson has declared his support
for a hard Brexit [...]. He also insisted we will get immigration controls back
as well as continuing open trade with the EU. Mr Johnson told The Sun: “Our
policy is having our cake and eating it. We are Pro-secco but by no means
anti-pasto”. (The Sun, 30/09/2016)

The pun on Italian culinary products in the last sentence showed that Johnson
still tried to appear witty and jovial, but his proverb-application was no longer
meant as an ironic “echo” (Wilson & Sperber 2012) of the standard (negated)
proverb, but rather as an emphatic (non-standard) assertion applied to UK policy
towards the EU. Johnson’s policy promise of having the cake and eating it openly
announced that the UK government tried to achieve two objectives that were often
seen as excluding each other, i.e. maintaining on the one hand full “immigration
controls” and on the other hand “open trade”. The EU’s “internal market” system,
however, implied that the free movement of people (i.e. migration from one EU
country to another) and free trade were interdependent; Johnson’s aim of keeping
freedom of trade for the UK whilst ditching freedom of movement was therefore an
implicit challenge to the EU’s regulations. Unlike his 2009 usage, Johnson’s
announcement of combining both goals was intended to be received as a reassuring
promise that the British government would try to achieve maximum benefits from
Brexit. Emotionally, it could be linked to FEAR (or at least UNEASE) that the final
Brexit outcome might turn out to be disadvantageous but also to national PRIDE in
Britain being strong enough to negotiate a favourable deal. The promise aimed,
unsurprisingly, at reinforcing the Brexit-supporters’ feelings of optimism.

This interpretation seems to me more likely than the reading of it as a defensive
argument in a “moral dilemma” (Charteris-Black 2019: 3). Brexit — with its one-
sided ambitions for a maximum, ‘win-win’ outcome for the British side may have
been a moral dilemma for its opponents but these were not at all Johnson’s (or the
Sun’s) chief addressees. Johnson’s statement in example (6) is a proud, triumphant
announcement of following up the promises made before the referendum until a full
victory can be declared. Its hyperbole is not tinged by irony; instead, it pronounces
the achievability of the impossible as a viable policy and tops it up with jokey
wordplay. Of course Johnson was aware of the Brexit-opponents and other critics’
derision for his optimism about Britain having its cake and eating it. Such critics
could be found across the whole range of media. Thus, the left-wing Guardian and
the liberal Economist, but also the pro-conservative Spectator and even the
fervently pro-Brexit Daily Express admonished him:

633



Andreas Musolff. 2021. Russian Journal of Linguistics 25 (3). 628—644

(7) No Boris, you can't have your Brexit cake and eat it too. (The Guardian,
22/02/2016)

(8) [...] the free having and eating of cake is not an option. (The Economist,
25/06/2016)

(9) Perhaps all will be for the best in this the best of all possible worlds [...]
but it is infantile to suppose these [British Brexit goals] will not be countered,
or even matched [by the EU]. Other people want cake too. (The Spectator,
02/10/2016)

(10) ‘Britain can't have its cake and eat it' — Brussels will gang up on UK over
Brexit talks. (Daily Express, 05/10/2016)

Examples (7) and (8) invoke the standard proverb version as the common-
sense position (from their standpoint) against Johnson’s folly. (9) suggests that if
the UK takes an egotistic stance, so will probably “others”, i.e. the EU as a whole
and/or its various member states. (10) on the other hand insinuates that the others
will “gang up” on Britain to not allow its having and eating the Brexit-cake. In (10)
Johnson’s policy is implicitly endorsed in principle but still viewed as doomed
because of the intransigence of the EU as the opposing party. Notwithstanding the
varying stances taken in these reactions, all of them demonstrate that by the
summer/autumn of 2016 Johnson’s can have and eat cake proverb version had
already acquired catchphrase status, allowing journalists to use it as an allusion (e.g.
“Other people want cake too”) on the assumption that their readers were sufficiently
familiar with it to recognise its “echo” in ironical references and contradictions. Its
popularity even spread to the EU where the then president of the European Council,
Donald Tusk, engaged in an elaborate dismissal of what he dubbed Johnson's “cake
philosophy”:

(11) “The brutal truth is that Brexit will be a loss for all of us, [...] There will
be no cakes on the table for anyone. There will be only salt and vinegar.”
(quoted in The Independent, 13/10/2016)

But whilst Johnson’s critics from various quarters took pot shots at his proverb
use, his allies in the now Brexit-pursuing government copied his recipe for
hyperbolic metaphor. The strongly Brexit-enthusiastic International Trade
Secretary Liam Fox was quoted with the prediction that Britain would become

(12) “[...] the world’s brightest beacon and champion of open trade” (quoted
in Daily Express, 26 September 2016).

Another ally, the new secretary of state appointed for leading the negotiations
with the EU, David Davis, bragged that the

(13) “negotiating cards with the EU [were] incredibly stacked in our way.”
(quoted in The Guardian, 12/10/2016)

In November 2016, Johnson’s proverb version was even given an accidental
but quasi-official endorsement by May’s Cabinet when a Conservative party aide,
Julia Dockerill, was photographed carrying notes into the Prime Minister’s Office
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which indicated that the government’s Brexit preparations were based on Johnson’s
slogan. It read: “‘What's the model? Have cake and eat it” (Daily Mirror,
29/11/2016). Ignoring several dementis by government spokespersons, the British
press almost unanimously interpreted the notes as representing the gist of the
government’s strategy (Musolff 2019: 211-212). The phrase was now also
associated with the Prime Minister Theresa May, who was, for instance, reported
as “still telling Britons they [could] have their cake and eat it” by “promising
barrier-free access to the single market while stopping EU migrants” (The
Economist, 01/04/2017).

However, after a national election in June 2017 that deprived the Conservatives
of an outright majority in parliament, and with increasing experience of harder-
than-expected negotiations with the EU, the government’s ostentatious optimism as
expressed in Johnson’s eat and have cake promise began to weaken. Several
newspapers reported that May was recognizing the unfeasibility of retaining all
benefits of EU membership without incurring any losses. This change motivated
headlines such as,

(14) Britain drops 'have cake and eat it' strategy (The Independent, 02/072017) or
(15) Cake off the menu as hard choices loom (The Guardian, 04/07/2017).

The asserted version of the proverb was now increasingly linked to the goal of
a so-called “hard” Brexit that would sever most economic and administrative ties
with the EU and incur substantial economic risks. Finance experts in particular, e.g.
the Chancellor of the Exchequer, Philipp Hammond, and the Governor of the Bank
of England, Mark Carney, urged caution about such a prospect by “discourag[ing]
talk of cake” (Hammond, quoted in Daily Mail, 27/06/2017) and denouncing as an
illusion the thought that Brexit would be “a gentle stroll or smooth path to a land of
cake and consumption” (Carney, quoted in Daily Mail, 20/062017).

However, if Carney and Hammond had intended to bury Johnson’s slogan by
mocking it, they had not reckoned with the Labour-party under Jeremy Corbyn
adopting it in a belated attempt to join in and gain from maximalist Brexit rhetoric.
Rebecca Long-Bailey, Labour’s shadow business secretary, claimed it for her party:

(16) “We want to have our cake and eat it, as do most parties in Westminster”
(quoted in The Guardian, 16/07/2017).

Her statement was, predictably, seized upon as revealing a hypocritical stance
of officially opposing the Conservative-led Brexit whilst surreptitiously supporting
it for Labour-specific purposes. The Liberal Democrats’ spokesman, Tom Brake,
commented that Labour’s Brexit position was “so indistinguishable from the
Conservatives that they have started parroting Boris Johnson” (The Independent,
16 July 2017), and the magazine The Spectator portrayed Long-Bailey ironically as
“channel[ing] her inner Boris Johnson” (The Spectator, 16 July 2017). Following
the interview, the cake-phrase became a focus for Labour-internal disputes. When
their Shadow Chancellor, John McDonnell, suggested that after a change in
government Labour would abide by the referendum result but ensure tariff-free
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access to the single market and the customs union, he was accused by the former
Labour Prime Minister and Brexit-opponent Tony Blair of caving in to the
Conservatives’ “having cake and eating it” strategy (The Guardian, 27/11/2017,
The New European, 11/12/2017, The Daily Telegraph, 04/01/2018).

With both the largest government and opposition parties each claiming the
‘eat-and-have cake’ stance for themselves but also disputing it among themselves,
the slogan became an easy target for allusive parody by politicians and media
commentators who competed to coin new rhetorical niches for themselves to gain
the public’s attention. Some of the more colourful examples included a warning by
Sir Martin Donnelly, a Brexit-critical former civil servant, that leaving the
European customs union would be

(17) “like giving up a three-course meal in favour of a packet of crisps”
(The Guardian, 27/02/2018);

a description of Brexit plans as a “chimpanzee’s tea party Brexit” where there was

(18) cake everywhere. It’s been had, it’s been eaten, it’s been smeared
up walls. It’s had pots of hot tea smashed over the top of it. It’s been scooped
on to the end of long hairy fingers and violently jammed into ears.
(The Independent, 08/03/2018)

and an expletive-laden complaint by the Labour MP Alison McGovern describing
Brexit as

(19) “the s*** cherry on the s*** icing on the s*** cake that the Tories baked
us all in the 1980s.” (quoted in Daily Express, 03/03/2018).

The polemical, sarcastic and satirizing drift of these uses, including use of
taboo words, bears the hallmarks of hyperbole. Analytically, we can distinguish
between two levels of a) proverb-application (in the sense of a propositionally
elaborated or allusive use of the can(not) have and eat cake situation and b) its
further pragmatic exploitation — through hyperbole — to achieve additional
polemical and argumentative, also humorous effects. The new proverb version
became a clichéd “scenario” (Musolff 2006) with stereotypical participants
(CAKE, EATER), event structure (EATING AND KEEPING) and default evaluative
bias ((IM)POSSIBILITY) that served as a ‘ground’ for rhetorical-pragmatic
‘figure’/Gestalt-effects. It is ‘mentioned’ or echoed rather than ‘used’ (Sperber &
Wilson 1981), both in the satirical sketches quoted above (see examples 17-19) as
well as in the laconic allusions cited earlier in section 2 (see examples 1-4).

4. Proverb-free hyperbole

In our sample of overall 208 articles over five years, applications of the Brexit-
related cake-phrase rise from 31 instances in 2016 to 85 instances in 2018 and then
fall to under 20 instances in 2020. The decline may be due to a combination of
factors, i.e. the media reaching a ‘saturation point’ in satirizing the slogan, a
realization even on the part of Brexiters that the maximalist negotiation stance
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become obsolete in view of a hardening EU negotiation tactic. Johnson, as Brexit’s
(and the cake slogan’s) chief propagator in public discourse, withdrew from
Theresa May’s cabinet in June 2018 on account of their disagreement on Brexit
strategy, which triggered a Conservative inner-party conflict that led in the end to
May’s resignation and replacement by Johnson (in July 2019). But whilst the
allusions to the eat and have cake proverb became fewer and fewer in public
discourse, the hyperbole did not, and certainly not in Johnson’s rhetoric. Free to
write his column in the Daily Telegraph without having to obey Cabinet discipline,
he denounced May’s strategy and deal in the starkest terms, no longer invoking a
funny proverb version but instead relying on a sinister WAR scenario of ‘complete
victory or total defeat/ surrender with ensuing enslavement’ as the conceptual frame
for Brexit:

(20) Victory for Brussels is inevitable. In adopting Chequers, we have gone
into battle waving the white flag. (The Daily Telegraph, 03/09/2018)

(21) The EU are treating us with naked contempt — we must abandon this
surrender of our country (The Daily Telegraph, 15/10/2018)

(22) The EU will turn us into captives if we sign up to this appalling sell-out
of a deal. [...] this 585-page fig-leaf [= May’s EU Treaty] does nothing to
cover the embarrassment of our total defeat. (The Daily Telegraph,
18/10/2018)

(23) The British people won't be scared into backing a woeful Brexit deal
nobody voted for [...]; we now have a cumulative forecast that is downright
apocalyptic. (The Daily Telegraph, 06/01/2019)

(24) The people’s day of jubilation has been hijacked by spineless pirates. [...]
This was meant to be the week of Brexit. And what has happened instead? In
one of the most protoplasmic displays of invertebracy since the Precambrian
epoch, this Government has decided not to fulfil the mandate of the people.
(The Daily Telegraph, 26/03/2019)

(25) Theresa May's plan to enslave us in the customs union with Corbyn's help
will never work (The Daily Telegraph, 07/04/2019)

In these examples, a stark opposition is drawn between the ‘good’ side
of (pro-) Brexit Britain and ‘evil’ forces including both the EU and May’s
government trying to vanquish, take captive and enslave their victim.” The basic
Brexit-related emotions had remained the same since the time of the pro-Brexit
campaign: FEAR, ANGER, and (hurt) national PRIDE. However, by spring 2019
they had been rhetorically ‘escalated’ to an extreme degree and could hardly be
topped. In order to keep up his Brexit promise, Johnson had to switch to further
extreme rhetorical moves. One of these was to promise a kind of epiphany of a
‘maximum gain’ Brexit appearing miraculously over the horizon:

7 Other politicians’ and media’s Brexit rhetoric during 2019/20 was no less hyperbolic than
Johnson’s. Both the hard Brexit proponents on the right, i.e. among the Conservatives and the even
more radical “UK Independence Party” (later “Brexit Party”), as well as the Labour leadership intent
on blockading May’s government at any cost (see Charteris-Black 2019: 65-134; Demata 2019;
Hansson 2019; Zappettini 2019).
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(26) So don’t despair. Don’t give up. [Brexit] is going to happen, and at that
wonderful moment it will be as though the lights have come on at some
raucous party; or as if a turbulent sea has withdrawn to expose the creatures
of the shore.... (The Daily Telegraph, 15/04/2019)

In a complementary move he threatened the EU with a violent angry reaction
by a Britain likened to the Comic strip figure “Incredible Hulk™:

(27) “We’ll break free of the EU like the Incredible Hulk. [...] The madder
Hulk gets, the stronger Hulk gets” (Daily Mail, 15 September 2019).

Both the renewed ‘Brexit-as-paradise’ promise and the threat of acting like the
“Hulk” were still in line with the hyperbolic scenarios used during the whole Brexit
referendum campaign: the win-win vision of a maximum gain through Brexit and
its depiction as the only alternative to complete surrender and defeat. However,
when “Brexit day” actually came on 31 January 2020 (after several delays), its
economic and political impact was nearly zero. Apart from small festivities of
Conservative Brexiters in or near their party headquarters there were few emotional
reactions and even the Daily Telegraph mainly highlighted the achievement of
having passed “three years of bust-ups, backstabbing, tears and turmoil” that had
made “the mere act [sic!] of departure” so difficult (The Daily Telegraph
31/01/2020). If the day of Britain officially leaving the EU was a “mere act of
departure” even in the eyes of Johnson’s most sympathetic media outlet, it certainly
was nowhere near a “total victory” or the “wonderful moment” when “lights
coming on at a raucous party”. On the other hand, it was not a complete defeat or
catastrophe for the UK either. So, was Johnson’s hyberbolic rhetoric just “much
ado about nothing”, a mere accompaniment to the political process that had no
effect on its outcome?

5. Preliminary conclusions

Obviously, the long-term effects of Brexit, their evaluation as success or
failure, and their emotional effect are not known yet. There have been voices,
mainly on the part of Brexit-opponents, which maintain that the emotionalised
rhetoric of the Brexit disputes has led to a deterioration of debating culture and a
radicalisation of the public sphere in the United Kingdom (The Guardian,
12/10/2019: “Brexiters’ adoption of war language will stop Britain from finding
peace”, The Observer, 29/09/2019: “Boris Johnson seeks to divide and conquer
with his incendiary rhetoric”). Johnson’s use of figurative speech is highly
deliberate and crafted (Margulies 2019), not a chance product of a specific situation.
The coinage of a non-standard version of a proverb, whose canonical form has been
entrenched in everyday discourse for four centuries, and the colourful
ornamentation of the UK-EU conflict as a battle of a single nation against the threat
of enslavement by a contemptuous enemy, evidenced in the examples cited above
show that Johnson purposefully presented Brexit as a contest between good
and bad, at the end of which could only stand victory or total defeat. The
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psycho-political intention behind this strategy is easy to discern: by portraying
Brexit in the most extreme contrasting evaluations, Johnson and his allies tried to
raise and mobilise the emotions of their followers to a maximum. The outcomes of
the 2016 Brexit referendum with its majority in favour of Brexit, and of the national
election in December 2019, which gave Johnson a huge parliamentary majority
(365 out of 650 seats and a 43.6% of the vote) seem to vindicate this strategy at
least in terms of electoral success. In terms of political strategy, the use of
hyperbolic figurative language apparently boosts and ‘escalates’ the emotional
appeal and impact of specific policies, i.e. their connection with positive emotions
such as PRIDE and a need to avoid or overcome negative ones (FEAR, ANGER).
Acceptance of that connection by recipients in turn boosts voter support for and
readiness to actively endorse those policies.

Thus, whilst evidently fit for the purpose of emotionalisation in the short-term,
the cake- and liberation war scenarios suffer from an inherent problem that
originates in what one might call ‘hyperbolic overload’. It is not so much an issue
that they are unrealistic and resemble fairy tale and/or comic-story plots but rather
that the hyperbolic suggestion of an extremely positive outcome loses its pragmatic
value over time and demands an ever more hyperbolic escalation. Like other openly
evaluative semantic and pragmatic effects, e.g. euphemism, it is susceptible to a
‘treadmill’ effect over time (Allen & Burridge 1991, Pinker 1994, Crespo-
Fernandez 2006). The more often and the more emphatically they are used, the less
convincing they become. This deterioration seems to be reinforced by an inbuilt
comparison of the ‘super-positive’ intended meaning with perceived ‘reality’. The
supposed ‘positive’ politeness of euphemisms such as African American instead of
Black American or of passing away instead of dying loses its appeal if experiences
of continuing racial discrimination as a social evil or of death as a fearful event
expose it as phoney. In the case of hyperbole, which has no intrinsic polarity, it is
the exaggeration ‘value’ itself that diminishes in view of the experiential contrast.
If the maximum gain or total victory promised in the pro-Brexit scenarios remains
elusive, the suggested extreme result will not come true. The hyperbolic promise
becomes a ‘hostage to fortune’, which is extremely risky in politics, given its
unpredictability.

However, it is unlikely Johnson himself will refrain from hyperbolic metaphor
use — it seems embedded in his rhetoric. When Britain, like the rest of the world,
was facing a new challenge shortly after the low-key event of official Brexit day
(31 January 2020), i.e. the outbreak of the COVID-19 pandemic, his pragmatic-
rhetorical choice was again in favour of optimistic hyperbole in the guise of
metaphorical idioms:

(28) “We already have a fantastic NHS, fantastic testing systems and fantastic
surveillance of the spread of the disease ... I want to stress that for the vast
majority of the people of this country, we should be going about our business
as usual.” (quoted in The Guardian, 23/03/2020)
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(29) “[...] looking at it all, that we can turn the tide within the next 12 weeks,
and I’m absolutely confident that we can send coronavirus packing in this
country.” (quoted in The Guardian, 23/03/2020)

(30) "We have growing confidence that we will have a test, track and trace
operation that will be world-beating and yes, it will be in place by June 1."
(quoted in The Guardian, 20/05/2020).

Whilst “fantastic” in (28) may pass as fair, if strong praise, its three-time
repetition points in the direction of hyperbole. Turn the tide and send packing in
(29) are idiomatic phrases (Ayto 2010: 254, Shorter Oxford English Dictionary
1993, vol. 2: 2066, 3427) that set up a confrontation scenario (UK vs. Coronavirus)
with implies superiority (and hence, likely victory) for one side over the other. In
(30), the claim to have a world-beating “track and trace” system for people who
were infected by the COVID-19 virus in 12 days’ time (20 May — 1 June) as part of
an inherently competitive scenario of the UK beating the whole world in the field
of technology-driven pandemic management was as over-ambitious as Johnson’s
Brexit promises. Predictably, its trustworthiness was challenged, not just by the
political opposition but even by conservative-leaning media, as the experience of
its at best limited success made it an easy target for criticism.® Johnson tried to
deflect such criticism by accusing his opponents of casting aspersions on the
National Health Service and reiterated his world-beating boast (Daily Mail,
03/06/2020, 06/08/2020), perhaps operating on the assumption that the advantage
of employing hyperbolic figurative language as a means to present optimistic
messages outweighs the cost of incurring accusations of insincerity. The general
appeal of hyperbole for politicians and journalists may lie in its multifunctionality,
i.e. the fact that it triggers, answers and escalates multiple basic emotions, e.g. by
expressing PRIDE, reassuring FEAR and even seemingly justifying ANGER. As such
it seems the trope of choice for achieving political emotionalisation.
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HayyHada craTbda

Be/iMKOGpUTaHUS KaK XKepPTBa U repou
B ocBelieHnu bpekcura raszeroi “Sun”

®panko 3AININIETTUHU

JIuBeprynbCKUl yHUBEPCUTET
Jlusepnynv, Benuxobpumanus
AHHOTAIIUSA
CraTbsa MOCBAIICHA POJIN 3MOI.[PII>1 B IUCKYPCHUBHBIX CTPATCTUAX y6C)K,I[CHI/I$I. B neit paccMmaTpuBa-

eTcs, Kak BO BpeMsl IMyOnmyHbIX nebaToB mo Bompocy bpekcura OpuTanckas TabnommHas mpecca
HCIIOJIb30BaJla 3MOLUH U1l MPOJBMKEHUS NaHHOM naen. Ha npumMepe ocsemienus razeroi “Sun”
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«yHIKeHus» BenukoOputaHuu Ha meperoBopax mo bpexcuty B 3anbuoypre (2018) uccnemyercs,
KaK U C IOMOIIBIO0 KaKUX SI3bIKOBBIX CPEICTB OBUIN AUCKYPCUBHO O(OPMIICHBI aKTOPHI U OIIHCHIBA-
emble coObiTHs. [lomydyeHHble NaHHbIE CBHAETENBCTBYIOT O TOM, 4TO rasera “Sun” BbI3bIBaia
y 4MTaTeneil SMOIMU CTpaxa U pa3oyapoBaHMs HapsAIy C UyBCTBOM T'OPJOCTH M CBOOOJBI, YTOOBI
cBA3aTh BpeKCHUT ¢ 1aBHO yCTOSBUIMMCS HApPaTUBOM JOMHUHHUPOBAHUS U HALIUOHAJIBHOTO T'epon3Ma.
Juckype Takke NOAKPEIIsUICS AUCKYPCUBHOM NMPOCOIUEH B COUETaHUM C CAaTUPUUECKUM >KaHPOM
U TIOITyJIUCTCKUM PETHCTPOM, KOTOPBIE YacTO XapaKTepH3yIOT OpUTAaHCKYIO OyJIbBApHYIO Ipeccy.
B wacTHOCTH, TUHI'BHCTHYECKHUI aHAIN3 ITOKA3aj, KaK aHTaroHUCTHYecKne obpassl BennkoOpura-
nHun ¥ EC moakpesumces aieropuei «HeKOMIIETEHTHOTO» TaHI'CTepU3Ma M MOPaJIbHO OTIpaBIaH-
HBIM COIPOTHUBIICHHEM. TakuM 00pa3oM, SMOIMOHAIN3ANHS Oblila HAlleJICHA KaK Ha BHICMEHBAHUE
EC, tak m Ha m3o0paxenne EC kak mpecTymHOH OpraHM3aliH, YTO CHITPajio BaKHYIO POJIb
B IIPOJBIDKCHNH Hien bpekcura cpeny unrareneii Tabaonaa, a TakxKe JISTHTUMAIMK 1 HHCTHTYIIU-
OHaJM3aIMKU ero OoJiee XKeCTKUX GopM. PaccmarpuBast »KypHATUCTCKUIA JUCKYPC C yYETOM DMOIIU-
OHAJIBHOT'O, CTIJINCTHYECKOTO U MOJUTHYECKOTO aCIIeKTOB KOMMYHUKAITNH, JTAHHOE HCCIIeOBaHNE
pacmupseT npeicTaBieHHe 00 HCIHOJIb30BAaHUHM 3MOIMOHAIBHBIX apryMEHTOB U MOITYJTHCTCKHUX
HappaTHBOB, a TAK)KE MOAYEPKUBAET POJIb OyJIbBApHOH JKyPHAIUCTHKU B NPE/ICTABICHUH TTOJUTH-
YeCKUX OTHOIIEHUH Mex 1y BemukoOpuranueii u EC.

KnroueBble cinoBa: bpexcum, nonumuieckas KOMMYHUKAYUS, MEOUANUHEUCUKA, OYIb8apHA.
JHCYPHATUCIUKA, IMOYUOTHATUZAYUS, KPUMULECKUL OUCKYDC-AHATU3

Just nuTHpoBaHus:

Zeppettini F. The UK as victim and hero in the Sun’s coverage of the Brexit ‘humiliation’.
Russian Journal of Linguistics. 2021. Vol. 25. Ne 3. P. 645-662. https://doi.org/10.22363/2687-
0088-2021-25-3-645-662

1. Introduction: Language and emotions in the news

A large body of literature has shown the complex interplay between affective,
cognitive, pragmatic, and cultural dimensions of communication, and how
emotional language is part and parcel of every-day mediated representations
(Mackenzie & Alba-Juez 2019, Foolen 2012, Niemeier & Driven 1997, Martin &
White 2005, Wierzbicka 1999, van Dijk 2013). Different linguistic/semiotic
features of discourse can encode specific emotional stances; they can be used to
convey different aspects of reality and influence how we make sense of events and
the world. This, in turn, can have significant social and political implications as
public discourse can be used persuasively to shape attitudes and lead to actions
(Ponton 2020, Larina, Ponton & Ozyumenko 2020) and since citizens tend to
participate in political life primarily driven by feelings rather than rationality
(Wahl-Jorgensen 2019) especially in populist discourses. Although the question of
representations and the so called ‘media effect’ (i.e., the role of media in instigating,
influencing, and reinforcing certain worldviews) have been long debated in
academia (including issues of interpretation and audience reception) the way in
which actors are represented and in which events are framed by the media — and
how this is evoked through emotions — has received close examination by linguists
and social scientists alike. For example, the language of the news has increasingly
been scrutinised (White 2020, Hameleers et al. 2016, Bell 1996, Bednarek & Caple
2014, van Dijk 2013) as it often goes beyond reporting facts, with editorial and
opinion pieces in which journalists’ narratives — underpinned by specific values and
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schemas shared within a discursive community — co-construct emotions with like-
minded addressees and target audiences so that mediated language can ultimately
contribute to legitimise collective feelings.

The analysis of media language in relation to Brexit has produced an abundant
output in different fields at the intersection of linguistics and political
communication (e.g., Koller, Kopf & Miglbauer 2019, Buckledee 2019, Maccaferri
2019, Zappettini & Krzyzanowski 2019, Zappettini 2020, 2021, Bennett 2019,
Brusenbauch Meislova 2019, Charteris-Black 2019, Musolff 2017, 2019,
Dancygier 2021, this issue). This paper corroborates and takes forward the existing
literature by focusing on one case study of how emotions around the alleged
‘humiliation’ of Britain at the Salzburg meeting (see below) were mobilised in the
Sun, one of best-selling British tabloids. Although this paper is only able to discuss
one article given the necessary trade-off between breadth and depth of analysis, my
point is to show that The Sun’s article is representative of the overall emotional
coverage of Brexit in a large section of the tabloid press (for a larger discussion see
Zappettini, forthcoming). More significantly, the use of emotions in the press
coverage can be interpreted as part of the pre-legitmation and the subsequent ‘chain
of legitimacy’ (Zappettini, forthcoming) that has sustained the critical juncture' of
Brexit (Zappettini & Krzyzanowski 2019) and normalised ‘harder’ forms of Brexit
after the referendum. In other words, the alleged ‘humiliation’ of Britain can be
seen as concatenated into the larger populist narrative that has portrayed the UK as
vexed/ostracised by the EU resulting in Brexit being framed by the majority of
tabloids as a heroic act of national pride and independence — or as ‘Britain freeing
itself from the EU’s shackles’ (see Zappettini 2019). Such framing of Britain’s
‘humiliation’, I argue, boosted already existing attitudes to Brexit that The Sun had
been priming onto its readership through years of negative coverage of the EU/UK
relationship and through narratives of victimisation of the UK by the Brussels and
Westminster ‘elites’ (see Zappettini & Krzyzanowski 2019, Zappettini 2021).

By providing a window on the language of Brexit in tabloids, the rationale for
my analysis is to show that the media have been key actors in the UK’s departure
from the EU for they have not simply acted as platforms reverberating and
amplifying different political messages, but crucially because they have in fact
pushed their own ideological agenda to legitimise and institutionalise specific
populist imaginaries of Brexit leveraging on certain dominant logics and emotions
(e.g. freedom, rupture, emancipation). The intended contribution of my analysis is
therefore an understanding of the pragmatics of emotions at the intersection of
consumption and production of media and political discourses (Wahl-Jorgensen
2019). Here, therefore I take Brexit as a case study of emotive rather than emotional
communication (Alba-Juez & Larina 2018) to highlight the conscious mobilisation
of emotions for communicative purposes in which the newsworthiness of a piece is
often driven by the newspaper’s very own political and commercial agenda.

! Critical juncture refers to the process of institutionalization of specific social, political and
cultural visions of reality sustained by the acceleration of a discursive path/trajectory (see Zappettini
and Krzyzanowski, 2019).
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The remainder of this article proceeds as follows. Features of tabloid
journalism and its role in Brexit are discussed in section 2 which also provides some
background on the events covered in the news article analysed (reproduced in
Appendix 1). The analytical approach is discussed in section 3 followed by a
discussion of the findings in section 4 and conclusions in section 5.

2. The discourse of tabloids and the critical juncture of Brexit

Arguably, no country is characterized by its popular national press culture
more than Britain is by its tabloids. In a country where people read more
newspapers per head than any other nation and where five national tabloid titles
reach around 85% of the entire readership (Bingham & Conboy, 2015) the role of
the tabloid press can hardly be overestimated. The popular press has played a key
role in how millions of British people have been informed about and made sense of
the world around them, its social and political life. Significantly, over time,
different titles have pushed different political agendas and heavily influenced and
divided public opinion. This has increasingly been the case as newspapers have
become industrial and commercial ventures and different tabloid titles were born to
support and reflect different social attitudes and ideologies (Bingham and Conboy
2015). Since Alfred Harmsworth initially launched The Daily Mail in 1896 on the
model of right-wing populist Sunday newspapers and the American press Tabloid
format (12°x16’) other titles followed his successful formula, for example The
Daily Express which was established in 1900. This was followed by a second wave
emerging in the 1930s with Labour-supporting titles such as The Daily Herald and
Daily Mirror. Finally, the 1970s saw the arrival of Murdoch’s The Sun which over
the years has repeatedly swayed its political support between the Tories and Labour.

Tabloid journalism constitutes a genre of its own vis-a-vis the so-called
‘quality press’ being characterised by certain distinctive features. In ideological
terms, tabloid journalism understands its own social role in opposition to the
“excesses of political correctness and [..] liberal intellectualism” (Krdmer 2018: 15)
rather than the duty to promote an informed democratic dialogue among citizens.
Tabloids typically use a discursive style aimed at creating newsworthiness around
a mix of ‘soft’ content (e.g., celebrities and gossip), hard facts and opinions which
often compress complex arguments into simplistic evaluations and catchy lines
(Conboy 2004). Tabloids are prominently known for their demotic (or vernacular)
discursive register characterised by highly emotive, sensational, and everyday
language. This language is often found in headlines relying on puns, wordplay,
rhyming and alliteration designed as forms of entertainment, humour and satire
attuning to the folk culture of the intended readership. Different studies have
highlighted the simplistic conceptual categories and colloquial, emotional,
evaluative vocabulary (such as punks, nuts, perverts, bonkers, thugs) used by
tabloids (Conboy 2004). Similarly, sensational language to maximise the story's
newsworthiness (e.g. scandal, fury, outrage, secret, revealed, shocking, exclusive)
has been prevalent in the tabloid press (Schaffer 1995). Tabloids’ evaluative
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language is also less nuanced compared to that of broadsheet — for example
disagreements or debates will tend to be referred to as rows, fury, feuds while to
criticise someone will be reported as fo slam, lash, rap, lambast, etc. Two-word
noun phrases are also used to represent/evaluate social actors (e.g., miracle baby
survives plane crash; innocent bystanders witnessed the attack) while
unconventional spelling is frequent for politicians’ names such as Jez for Jeremy
Corbyn, Maggie for Margaret Thatcher and so on. Another conspicuous feature of
the tabloid press has been the explicit ‘male gaze’ taken by these publications (for
example The Sun is well known for publishing topless models on its page three)
and, in general, the trivialisation and sexualisation of political issues (which
dovetails with the ideological ‘politically incorrect’ approach of tabloid
journalism). For example, a Daily Mail article (2014) on the newly formed
Cameron cabinet focused on female MPs’ attire and the way they ‘cat walked’ into
their first new cabinet meeting. Similarly, a Brexit meeting between English and
Scottish Prime Ministers was headlined as a ‘Legxit’ or a legs beauty contest (Daily
Mail 2017).

The tabloid press has also historically fuelled acrimonious debates about nation
and race typically promoting a nationalist agenda with, in some cases jingoistic and
overtly xenophobic tones (Bingham & Conboy 2015). The legitimacy of nations
has often been predicated on the discursive reproduction of the affective dimension
of being part of an ‘imagined’ community (Anderson 2006) even if in ‘banal’ forms
(Billig 1995). The tabloids’ direct interpellation of audiences as part of a national
‘textual community’ promotes their identification as a group member but it also
encourages readers to feel part of an us-group versus an antagonistic other-group
if feelings are mobilised in such a way. For example, while Edwardian era tabloids
reproduced narratives of ‘Britannia rules the waves’, hostility towards strangers
subsequently shifted towards different ‘foreigners’, namely Irish and Jewish
immigrants (‘Aliens’ in The Daily Express, 1901) and then the German ‘foes’ in
World War land 2 (‘The Huns’, Daily Mail). The ‘50s and 60’s saw the tabloid
press amplifying overtly discriminatory discourses against black people (Daily
Express headlines in this period included ‘Would You Let Your Daughter Marry a
Black Man?’; ‘800,000 People Who Shouldn’t Be Here’ and ‘Visitors Who Never
Go Home’). The 1980s and 1990s saw tabloids engaging with different mainstream
representations of Britain and its ‘enemies’. For example, the us versus them
military propaganda was recurrent in The Sun’s coverage of the Falklands war (‘our
lads’ for the British army) and the Afghanistan war (‘Prince Harry...one of our
boys’) (see Richardson 2009). The last twenty years have seen the tabloids press
engaged in a backlash against multiculturalism with distinct Islamophobic and
Europhobic tones. In this context most tabloid titles have peddled negative frames
of news on immigration, for example, through frequent metaphorical domains that
have associated immigrants with natural disaster and animals (floods and swarms
of people) and states with containers (‘Open door policy must be changed,
Britain is full’).
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Historically, a large section of the British tabloid press has also strongly
opposed the EU’s political project and has portrayed UK/EU relationships
negatively (Hardt-Mautner 1995). Titles such as The Sun have often represented the
UK and the EU as opponents relying on metaphors of war (Daddow 2012). In the
1980s The Sun encouraged readers to submit ‘anti-French jokes’ and in 1990 it
published the infamous headline ‘Up yours Delors’ vilifying the then President of
the European Commission for his French-centric vision of Europe. Other titles such
as The Daily Mail and The Daily Express have often initiated various anti-EU
‘crusades’ based on bogus ‘Euro-myths’ (e.g. ‘the EU wants to ban our kettles”)
some of which the EU Commission has debunked through a dedicated website?.
The mainstream discourse to which a large part of the tabloids’ readership has been
relentlessly exposed for years has portrayed the UK as a victim of a Franco-German
alliance or a Brussels ‘conspiracy plot’ (see also Levy et. al. 2016).

There have been different explanations for why the tabloid press, and The Sun
in particular, have taken their specific Eurosceptic (or indeed Europhobic) stance.
It is reported that when The Evening Standard journalist Anthony Hilton asked
Rupert Murdoch the reason why he was so opposed to the European Union he
replied: “That’s easy. When I go into Downing Street they do what I say; when I
go to Brussels they take no notice” (Hilton 2016). There are however further
plausible motives for how nationalist sentiment has been mobilised against the EU
and why the EU’s ‘ever closer Union’ project has been represented as incompatible
with British interests escalating into calls for Brexit. Brexit can be read as a populist
response driven by political opportunism leveraging both logics of
acceleration/deceleration of globalisation patterns (Zappettini & Krzyzanowski
2019). From a leftist ideological perspective, the argument of global deceleration
rejected neoliberalism and austerity (with the EU seen as a key actor of global
governance penalising power within national remits) while the right-wing side
advocated a logic of global acceleration, that is further liberalisation and
international free trade, portraying the EU as frustrating British ‘global” mercantile
aspirations (cf. Zappettini 2019a, 2019b). The tabloid press capitalised on both
views advocating Brexit from the stance of trade frustrated by the EU’s red tape as
well as from the stance of ‘working people’ left behind by the EU transnational
neoliberal model (see Zappettini 2020). In relation to domestic politics, Brexit was
also a discursive opportunity for England to re-imagine itself as a new powerful
democracy in the wake of Scottish and Welsh devolution (Barnett 2018) and vis-a-
vis its imperial past. In this vein, O’ Toole (2018) argues that through the Brexit
vote, the English directed their anger to the EU in order to reaffirm their glorious
past and recreate a sense of groupness through ‘consensual’ humiliation that tapped
into the national psyche of British exceptionalism (see also Cohen 2019). As
evoking emotions of shame and humiliation helps one feel morally superior, by
representing the struggle of ‘freeing’ itself from the EU’s yoke, Britain was trying
to redeem itself from its imperial legacy in a reversal of the victim-perpetrator roles

2 https://blogs.ec.europa.ew/ECintheUK/curved-bananas/ (Accessed: 28.09.2018).
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(O’ Toole 2018). O’ Toole also points to a generalised interpretation of Brexit as
an act of ‘heroism’ in relation to the narrative that Brexit would help Britain escape
the EU’s doomed project (and equally save the EU from itself). Such a cautionary
tale was often narrated by Leavers who metaphorically urged voters to embrace
Brexit as the only way to abandon the EU’s ‘sinking ship’. The Titanic allegory
became a powerful symbolic narrative of Britain saving itself from the catastrophic
collision to which the direction of EU politics would lead and crucially to juxtapose
Britain’s ‘heroic lifeboat’ vis-a-vis the EU’s hubris (Charteris Black 2019). This
nationalist framing of Brexit news was particularly prevalent in the Sun’s titles for
example in the front-page headline ‘Beleave in Britain’ (13/6/2016) urging to
vote out and in the front-page headline hailing the referendum outcome as
‘Independence Day’ (23/6/2016). Mobilising emotions around Brexit and
portraying exiting the EU as the only way for the UK to ‘regain’ its sovereignty and
dignity was certainly at the heart of the tabloids discourse during the Brexit
referendum campaign. For example, an analysis of how the tabloid press covered
the campaign (Zappettini 2021) found that “the vast majority of tabloids relied on
discursive strategies that primarily appealed to emotions of fear, resentment and
empowerment in an antagonistic framing of the British versus ‘other’ people. |[...]
The framing of Brexit as an enactment of British pride was prominent and often
adopted by a number of articles in relation to strategies that typically appealed to
emotions of national resistance and standing up to the people’s opponents/bullies”.
It is against this background that the analysis has focused on an article published by
The Sun on 21 September 2018 titled ‘EU dirty rats’ (see Appendix 1) to show how
such pre-legitimising narratives were taken up by tabloids during the period in
which Brexit was institutionalised. The article is an opinion piece referring to events
that occurred a few days beforehand in Salzburg of which the next section will
provide some background.

2.1. A contextualisation of the Salzburg meeting

Following the 2016 referendum result to leave the EU and the trigger of Article
50, the UK and the EU began their negotiations on their future relationship status.
In July 2018, the then Prime Minister Theresa May laid out the Government’s plan
for such a new UK/EU partnership in what became known as the Chequers proposal
after the country estate where it was presented to the Cabinet. The Chequers
proposal envisaged the UK sharing a common rulebook for maintaining
‘frictionless’ free trade of goods and services with the EU but made no concessions
on freedom of movement and foresaw no role for the European Court of Justice
over UK laws. The proposal met with negative responses among EU leaders when
it was presented to them at an informal summit in Salzburg in September 2018.
French president Macron said the plan was ‘unacceptable’ because the UK was
‘cherry picking’ the most favourable terms without accepting any obligations
deriving from such a close association with the Union. He was also keen to signal
EU unity in the face of the populist surge across Europe. The European Council
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President Donald Tusk said May's plan would not work because it undermined the
single market by giving British companies a competitive advantage. In short, the
plan was dismissed as another ‘global Britain’ fantasy of ‘having its cake and eating
it too’ (see Zappettini 2019, Musolff 2021, this issue) while PM May called for the
EU to treat the UK with more respect in Brexit negotiations (BBC, 2018). ‘Ambush’
and ‘humiliation’ became prevalent terms of framing the above events in British
public discourse, not only among politicians but also in news outlets including the
quality press (Quinn 2020). The humiliation’ of Britain in Brexit negotiation was
frequently evoked by the media and such representations were widely reproduced
in public opinion. In a 2019 poll, 90% of Britons thought that Brexit negotiations
had brought shame to the nation (although more people believed the blame lay with
the British government’s handling of Brexit than the EU’s) (Sky News, 2019).
Crucially, the Salzburg meeting took place a few weeks before the Conservative
party annual conference and the Chequers meeting was meant to represent the PM’s
attempt to quell hard Brexiteers within her party who would like to leave the EU
with no deal while, at the same time, she was trying to compromise on softer Brexit
positions including those which would favour a second referendum. The PM hoped
that the Chequers plan would be a political opportunity to reconcile her divided
party while strengthening her leadership. Part of the negative press coverage
therefore had much to do with the PM’s domestic credibility and her leadership and
in the quality press ‘humiliation’ primarily referred to the PM’s reputation within
domestic rather than international politics (although the latter was also relevant for
example to make the case for showing how Britain’s clout on the world stage had
waned ? ). The tabloid press, however, (as well as right-wing politicians *)
predominantly tended to frame the meeting outcome in terms of Britain itself being
humiliated and the Prime Minister being ‘ambushed’ i.e. invited to the talks in
Salzburg and led to believe that her plan would be agreed on only to be shunned by
the EU leaders.

3. Analytical approach

While the analytical approach has adopted a general Critical Discursive
orientation (Wodak & Fairclough 1997) it has in particular drawn from
Communication Studies the well known concept of framing (Entman 1993, see also
Solopova & Kushneruk, in this issue). Framing relates to how the news narrative
defines events and issues (e.g., as problems, crises, etcetera) and how it links them
to actors, causes and any suggested solutions. As Entman (1993: 52) points out,
framing involves the selection of specific “aspects of a perceived reality to make

3 See https://www.independent.co.uk/voices/brexit-theresa-may-deal-suez-britain-eu-a8730
746.html (Accessed: 23.09.2018).

4 See, for example, Dominic Raab’s comment “We’ve been humiliated as a country”
https://www.theguardian.com/commentisfree/2019/jun/14/brexit-britain-national-humiliation-uk-eu
(Accessed: 14.06.2019).
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them more salient in a communicating text”. Through framing, the speaker — in this
case the journalist or editorial voice® — is not only able to provide a specific
perspective on certain objects of social reality but also to define the conceptual tools
for reasoning about those objects and, crucially, to influence the audience’s
interpretations and actions in relation to them. A frame can thus be understood in
terms of language, images or their multimodal combination deployed to articulate
a discourse as well as in terms of reasoning devices, that is the conceptual
framework through which the issue is made sense of and evaluated. A frame can
therefore provide the ethical ‘toolbox’ and drive moral reasoning on the issue,
especially when frames consolidate into socially agreed perspectives that become
the dominant interpretation or the conventional schema for the community that
consumes and reproduces a particular discourse (Musolff 2016, Charteris Black
2019). In this sense, ideologies can be propagated by the media to their audiences
through the ‘cumulative effect” (Bell 1996) of repeatedly used frames which
normalise reality within a larger epistemic community such as a newspaper’s
readership. Against this background, the in-depth analysis has zeroed in on
linguistic devices through which framing was operated, in particular allegory
(Charteris Black 2019), metaphors (Musolff 2016) as well as the discursive
strategies (Wodak et al. 2009) through which moral reasoning around Brexit was
articulated. Put succinctly, allegories are symbolic narrations aimed at conveying
“some form of covert ethical comment that cautions the reader or listener indirectly
on how to behave when faced with some form of moral question” (Charteris Black
2019: 18). Allegorical narratives can thus be rhetorically used to frame events and
actors around distinct ethical precepts and, crucially, to induce moral reasoning
along distinct metaphorical scenarios. Musolff (2016) defines a metaphorical
scenario as: “a set of assumptions [...] about the prototypical elements of a concept,
[...] ‘dramatic’ story lines and default outcomes, as well as ethical evaluation of
these elements, which are connected to the social attitudes and emotional stances
that are prevalent in the respective discourse community” (Musolff 2016: 30-31).
Discursive strategies, on the other hand, are ‘intentional plan[s] of practices...
adopted to achieve a particular social, political, psychological or linguistic goal’
(Wodak et al. 2009: 94) and are predicated on implicit/explicit argumentative
schemes. For example, Wodak et al. (2009) refer to the construction of national
identity achieved, inter alia, through strategies of unification and differentiation
predicated on arguments of comparison (see also Zappettini 2019c¢ for a discussion
of discursive strategies aimed at dismantling or delegitimising national identities).

5 See Goffman (1981) for a distinction between author, principal and animator and
Dobrosklonskaya (2021, this issue) for a discussion of ‘news voices’. In this case the article analysed
is anonymous and featured under the ‘The Sun says’ column which is where the newspaper
traditionally has published its collectively authored editorial pieces. The Sun says ‘We can’t wait to
free ourselves’ reproduces the newspaper’s explicit pro-Brexit agenda.
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4. Analysis and discussion
4.1. Mobilising emotions: us vs. them and the allegory of EU’s gangstersism

The discourse in this article is conspicuously driven by the allegory of
gangsterism and the metaphorical scenario of emancipation. The piece frames the
Salzburg meeting as being played out by two opposed actors in a hyperbolic
metaphorical scenario of gangster culture permeated by violence and abuse. As
noted above, allegories have symbolic and rhetorical value and are produced to
argue a particular moral stance. In this case, the key purpose of framing the UK/EU
relation through the allegory of gangsterism is to characterise Britain as the story
hero who after being unjustly ‘bullied’ it now resists and breaks free from its
criminal antagonist via Brexit. The framing of actors relies on antithetical and
antagonistic representations of us (the in-group) and them (the out-group) and of an
unbalanced relationship between the two groups with distinct oppressor/villain and
oppressed/hero roles for the EU and Britain, respectively. The out-group is framed
as the oppressor through different semiotic characterisations. For example, the EU
is metonymically caricatured as a “‘mobster’ pair made up of French Prime Minister
Emmanuel Macron and the EU’s Council President Donald Tusk. In English, the
lexeme mobster connotes someone who is involved in organized crime or belongs
to a criminal gang and the term mob has also been used as a synonym for the mafia.
Such linguistic characterisation is visually reinforced by the meme of the two
politicians dressed as gangsters in pinstripe suites and holding guns and by the war
metaphor ‘fear [is the EU’s] only weapon in their arsenal’. Consistent with the
allegorical narration of gangsterism, the passage “Brussels has made us an offer it
thinks we can’t refuse” is a clear intertextual reference to the popular film The
Godfather (1972) where the sentence ‘an offer that can’t be refused’ is famously
uttered by the protagonist, mafia boss Don Corleone played by Marlon Brando, to
imply a mafia order. Brussels making Britain an offer it can't refuse is thus
euphemistically used here to mean a threatening command that Britain must execute
or else it will have to bear the consequences. The gangster culture scenario is
reinforced in lines 25-26 where the EU is represented as an ‘outfit’ (a metonymy
for gangsters) that ‘looks more at home in Sicily than Strasbourg" the two
geographical references conjuring up associations with the mafia and the EU
Parliament, respectively. The crime allegory is further evoked by the headline ‘EU
dirty rats’, a homophonic reference to gangster film, Taxi! (1932) in which actor
James Cagney is believed to utter the iconic line “You dirty rat!” °.

Further considerations can be made on the us/them juxtaposition. While in the
article third-person plural pronouns and adjectives (they/them/their) are exclusively
attributed to the EU or its leaders to portray them as Britain’s arrogant bullies ( ‘they
have refused to negotiate in good faith/ to compromise/ insulted the minister/
ignored their citizens’), the first-person plural pronouns and adjectives (we/us/our)

® The exact line is “you dirty yellow-bellied rat" however in popular culture this has often been
misquoted as “You dirty rat”.
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are inferable as relating to the newspaper’s own editorial voice and that of its
readership (‘we join the Prime Minister in saying no’, ‘our Brexit message’, ‘The
Sun says we can’t wait to free ourselves’) as well as to the British nation and its
institutions ( ‘o punish us’, ‘Brussels has made us an offer’, ‘we need to [prepare]
for a clean-break Brexit’, ‘they want us to vote’). As noted in footnote 5 the article
is anonymous and, as it is conventional with pieces under ‘The Sun says’ headline,
can be attributed a collective authorship. In a symbiotic relationship between
producer and consumer of text The Sun enacts the role of spokesperson for what
can be seen as an ‘imagined’ textual/national community. The alignment between
the newspaper and its readership is not only organised along ideological lines but
also achieved through colloquial vocabulary resonating with a demotic style
(e.g. ‘Fat chance of that”, ‘cackhanded’) and through satire (see below).

4.2. Delegitimising the EU through moral reasoning and satire

The main discursive strategies adopted in this article are the delegitimation of
the EU — which is achieved leveraging on emotions of fear and via the allegory of
gangsterism discussed above — and the logically consequential legitimation of
Brexit as ‘breaking free’ from the oppressor in a heroic act of defiance and
emancipation/empowerment. The delegitimation of the EU is operated not only
through the argument that the Union is an undemocratic set up but also via the
pervasive metaphor of ‘THE EU IS A CRIMINAL ORGANISATION’ which
suggests precisely the ‘illegality’ of its actions and its intentions just as criminal
gangs operate outside the law and are based on a culture of abuse and violence.
Moreover, the crime metaphor is deployed to construct the scenario of ‘moral fight
back’ via the argument that the EU have been ‘bullying’ the UK and thus to
legitimise Brexit as Britain breaking free from such ‘racket’. This argument ties in
with historical discourses of the alleged vexation and victimisation of the UK by
Brussels that have been produced and circulated by The Sun well before Brexit and
that were amplified during the referendum campaign (see Zappettini 2021). Such
logical discursive continuity is reiterated in the passage ‘the European Union has
shown time and time again why more than 17 million people voted to leave’
(lines 18—19) which constitutes the causal link between the portrayal of the EU as
Britain’s oppressor and Brexit as a popular response to it. We also notice the
representation of Brexit as externally validated by other European citizens ‘where
more and more voters are turning against [the EU]’ (lines 24-25). The article also
delegitimises Macron and Tusk personas who are associated with the EU as a ‘two-
bit’ (i.e., worthless) mobster. Further negative representations of the two leaders are
predicated on ascribing them immoral actions and arrogant characteristics (Donald
Tusk ‘trolling the PM on Instagram’ and Macron’s ‘puffed up pomposity’. In a
satirical vein (which is consistent with The Sun’s ‘tongue-in-cheek’ discursive
style) the couple is also delegitimised as ‘inept gangsters’ via the analogy with
Bugsy Malone, a popular musical comedy film about would-be gangsters (itself a
parody of real-life gangsters Bugs Moran and Al Capone) and the statement ‘This
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lot is more Bugsy Malone than Al Capone’ (line). Satire — which relies on the use
of irony and exaggeration to ridicule public personas, especially politicians — can
represent a form of delegitimation and is well established in British/Western
cultures (see Ponton 2021, this issue; and Way 2021, this issue). By likening the
two leaders to clumsy criminals the article not only delegitimises them but
significantly it legitimises Britain’s fight back while downplaying emotions of fear
and potential negative consequences from the act of liberation that Brexit would
constitute. This reasoning is signalled by expressions such as: ‘we’ve got nothing
to be scared of” and ‘to show the EU [Britain] won’t roll over’ which mark Britain’s
heroic role of standing up against the EU’s alleged threatening behaviour and the
imagery of a ‘new future free of [the EU’s] cold, dead hands’ (line 33) which
personifies the EU as a lifeless individual. Portraying the ‘humiliation’ of the Prime
Minister as an undermining of collective pride and national dignity has further
moral implications. Rather than an objective reality, the act of humiliating (that is
to show someone’s inferiority) is intrinsically correlated to one's own perception of
one’s own status. One country can therefore feel humiliated if its relationship with
other countries is perceived as incompatible with its own imagined status on the
world stage. In this case representations of humiliation rely on the implicit
assumption that Britain carries more power than other EU countries and that that
should be reflected in negotiations. Moreover, representations of Prime Minister
being ambushed and mortified are predicated on the assumption of some intentional
calculated attempts to treat her in such a malevolent way.

5. Conclusions

Approaching journalist discourse at the intersection of affective, stylistic, and
political dimensions of communication, this paper has discussed how emotions
were mobilised in the Brexit public debate via the example of The Sun’s coverage
of the alleged UK’s ‘humiliation’ at the Salzburg meeting. It has been argued that
the Sun made an instrumental use of emotive language and populist narratives by
leveraging feelings of fear, pride, resistance, and freedom to portray Britain as a
victim of the EU and to legitimise Brexit along the moral reasoning of ‘heroic
emancipation from bullying’. The analysis highlighted how the overarching
framing of events and actors in this article was predicated on the us vs them
dichotomy and was narrated via the allegory of gangsterism and the metaphorical
scenario of emancipation. The UK was characterised as the story hero who is
morally entitled to break free from its criminal bullying antagonist via Brexit. The
framing of the EU and Britain as the oppressor/ oppressed, respectively, was
semiotically realised through the pervasive multimodal metaphor THE EU IS A
CRIMINAL ORGANISATION, that portrays the EU as an illegal racket and its
leaders at the same time threatening and inept, and via specific intertextual
references tapping into the popular culture of mafia and gangster films. This
framing served to dramatize the imagery of Britain held captive by the EU and to
represent Brexit as an opportunity to stand up to the enemy and upend the status
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quo. In addition, moral reasoning made use of satirical and colloquial registers
designed to resonate with the intended audience. The analysis showed how The Sun
performed the role of spokesperson for its reading community by tapping into the
psychology of national emotions (collective feelings of groupness, shared identities
and interests). In this sense The Sun’s framing of Brexit events and actors has been
key in the discursive reproduction as an ‘imagined’ affective dimension of
Britishness. Crucially, representations in this article concatenate into The Sun’s
long-established portrayal of frustration at the power asymmetry between the UK
and the EU and the UK’s victimisation by the Brussels and Westminster elites
(Zappettini 2019). Eliciting such emotions was instrumental in pushing the
newspaper anti-EU agenda and in delegitimising the EU as Britain’s oppressor it
must free itself/acquire independence. Mobilising emotions of fear and pride was
equally instrumental in legitimising and institutionalising ‘harder’ forms of Brexit
(see Zappettini, forthcoming for a discussion of how the narrative of Britain’s
enemies was framed in the tabloid press during the post-referendum debate).

Emotional language and specific narratives may become common currency in
the way we speak about certain actors and in how we understand certain affairs or
processes and should invite us to consider the question of tabloid journalism and its
role in making the UK press as “the least trusted in Europe” (European
Broadcasting Unit 2017). Finally, as with all interpretive studies, the limitation
must be acknowledged of analysing emotions in language through the lens of
inferences made by the analyser. While the socio-political contextualisation and the
literature have provided the background to the interpretation, the question of
audience reception remains open and any study addressing emotions in the
readership could help corroborate these findings.

© Franco Zappettini, 2021
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Appendix

EU DIRTY RATS; OUR BREXIT MESSAGE TO... Euro mobsters ambush May
The Sun (England)
September 21, 2018 Friday, Edition 1, National Edition
Copyright 2018 NEWS GROUP NEWSPAPERS LTD All Rights Reserved

Section: EDITORIAL; OPINION; LEADING ARTICLES; Pg. 1,10

EU DIRTY RATS
The Sun Says we can’t wait to free ourselves of the two-bit mobsters who run the European Union
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Body

WE can’t wait to shake ourselves free of the two-bit mobsters who run the European Union.

EU leaders promised a fair hearing on our future relationship at yesterday’s crunch Salzburg summit.
Instead, Mrs May was ambushed with a cackhanded attempt to sign us up to Brussels’ unacceptable
terms there and then.

The PM refused to budge on the UK’s red lines, and she’s absolutely right to do so. This lot are
more Bugsy Malone than Al Capone.

Yesterday the leaders of the undemocratic European Union showed their true colours.

This isn’t some grand project, designed to bring the peoples of Europe together in one happy union.
It’s a protection racket.

But even before the Prime Minister had been the subject of calculated attempts to humiliate her, we
saw just how detached from reality Europe’s leaders have become.

Maltese and Czech leaders told Britain to hold a second referendum, employing the same tactic that
the EU has used in Ireland and Denmark before.

This isn't based on the half-baked “democratic” argument clung to by never-were and past-it
grandees at home, such as Andrew Adonis and Lord Heseltine.

They just want us to be given the chance to vote the “right” way.

Fat chance of that. Throughout this process, the European Union has shown time and time again
why more than 17 million people voted to leave.

They have refused to negotiate in good faith. They have refused to compromise, even while Britain
has worked day-in, day-out to find agreement.

They have insulted the Prime Minister, ignored their own citizens, and are willing to accept a
massive economic hit for the sake of flexing their muscles.

Like all good gangsters, they’re trying to rule by fear. That’s the only weapon in their arsenal on the
Continent, where more and more voters are turning against an outfit that increasingly looks more at
home in Sicily than Strasbourg.

All they have is the chance to punish us, and prove to the rest of the continent that it isn’t worth
leaving.

The message they want to send? You won’t get away with it.

Well, Mrs May is right to say that we’ve nothing to be scared of.

Yes, it is without doubt that we need to pick up the pace on preparations for a clean-break Brexit. It
is vital we show the European Union, who still seem to think we’ll roll over when it really matters,
that we are ready for a new future free of their cold, dead hands.

And despite no-marks such as Donald Tusk trolling the PM on Instagram, and the puffed-up
pomposity of France’s Emmanuel Macron and Ireland’s Leo Varadkar, we haven’t entirely given
up hope that sensible forces within the EU might find their voice in the crucial months to come —
and work with the UK, not against it.

The Government should be all ears if Brussels makes us an offer that works for both sides.

But after yesterday’s performance, we don’t hold out much hope.

Brussels has made us an offer it thinks we can’t refuse.

Today we join the Prime Minister in saying no.
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Abstract

This study looks at two figurative ways in which popular media and social media represent the
public’s response to the process of implementing Brexit. Specifically, it contrasts analogies, which
construe the nature of Brexit in terms of the nature of the problems arising (e.g. the impossibility of
taking the eggs out of the cake), with tweets relying on simile to express emotional responses. The
focus of this study is on the nature of simile, as the trope of choice in profiling emotional responses,
and especially on narrativised similative constructions, such as Brexit is like X, where X as an
extended narrative. These similes match the real story of Brexit, which lasted several years, with
other narrative scenarios. Crucially, the scenarios created are focused on how the person feels about
the ‘story of Brexit’ (e.g. the long period of hesitation and indecisiveness) and not on political
affiliations and arguments. In effect, Brexit is like X framing could be loosely paraphrased as
Experiencing Brexit makes me feel similarly to experiencing a narrative such as X, where X is a
made-up story, depicting unimportant social events or movie genres. The emotions targeted in the
Brexit is like X examples (such as disappointment, boredom, feeling exasperated or bemused) are
complex emotional reactions to a narrative failing to reach a satisfying resolution. From the
perspective of figuration, Brexit is like X similes suggest the need to re-evaluate the nature of simile
as a conceptual mapping and to consider the role fictive stories play in expression of emotions. Also,
the complex syntactic forms used to represent the narrative structure of X provide the material for
reconsidering simile as a construction.
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HayuyHas ctaTbs

HappaTuBHOe cpaBHeHHe
A ODMOLIMOHAJ/IbHBIC pPEAKIIUHA HA BPEKCI/IT
Bbapoapa JAHIIUI'EP
VYuusepcurer bpurtanckoit Koxymbuun
Bankyeep, Kanaoa

AHHOTAINSA

B crarpe paccmarpuBaroTcsi UIypbl peud, K KOTOpbIM mpuberator nomyssipusie CMU
U COIMAJbHbIE CETH, MPEACTaBISII peakIiio O0IIECTBEHHOCTH Ha Ipollecc peann3anuu bpekcura.
B wactHOCTH, CpaBHHMBAIOTCSI aHAJIOTHH, KOTOPBIE OOBSICHAIOT NPUpOo Iy bpekcnuTa ¢ TOUKH 3peHus
XapakTepa BO3HUKAIOIIMX MPOOJeM, C TBUTAMH, OCHOBAaHHBIMU HAa CPAaBHEHUH U BBIPAXKAIOIIMMHU
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SMOIMOHANbHBIE peakiyu. OCHOBHOE BHUMAaHHWE YJEJSeTCsl NPUPOJE CpPaBHEHHS Kak TpoIia,
MIPEATOJIAraloIero BEIOOP AIMOIMOHANBHBIX Peakiuii, © 0OCOOCHHO HApPAaTHBHBIM CUMHJISITHBHBIM
KOHCTPYKIIMSM, TaKUM Kak Brexit is like X (bpekcut — 3to kak X), rae X — pacCUIMPeHHOE TTIOBECT-
BOBaHME. OJTH CpaBHEHHMsl IEpeceKaloTcs C pealbHOM ncTopueil bpekcuta, KoTopast mniiach
HECKOJIBKO JIET, M C IpyTUMH HappaTHUBHBIMU CIIEHapHsIMU. Ba)kHO OTMETHTB, UTO B OCHOBE CO3/IaH-
HBIX CIIEHApUEB — HE TTOJIMTHYECKas! TPUHAIE)KHOCTh YEJIOBEKa M €ro0 apryMEHTHI, 2 SMOIIMOHAIIb-
HOE BOCIIPHATHE «UCTOpUH Bpekcuray (Hanpumep, TONTHI epuo KoneOaHuil 1 HepeuIuTeIbHO-
ctu). [lo cytm, cpaBHeHue Brexit is like X TpuUONM3UTEIRHO MOXHO Tepedpa3upoBaTh Kak
«IlepexnBanue bpekcuta BBI3BIBACT y MEHS TaKHE XKe YyBCTBA, KaKk M HappaTtus X», rae X — 3To
BBIIYMAaHHasT WM B3ATas M3 KUHO HCTOPHS, M300pakaiomiasi He CTOJIb 3HAUMMBIE COLMAJIbHBIE
coOBITHS. OMOIIH, KOTOPEIE BRI3BIBACT CpaBHEHHE Brexit is like X (pazodapoBaHme, CKyKa, 9yBCTBO
pa3OpaskeHUsT WM 3aMelIaTeNbCcTBA) — 3TO CIIOXKHBIE SMOLMOHAJBHBIE PEakUUHM Ha HappaTHB,
B KOTOPOM OTCYTCTBYET IOCTHXKEHHUE pelleHHs. Pe3ynbTaTbl HCCIeNOBaHHS CBHICTEIBCTBYIOT
0 HEOOXOIUMOCTH TIEPEOLICHKH IPUPOIBI CPABHEHHS KaK KOHIIENTYaJbHOTO NepeHoca 3HaYeHHs
U y4yeTa PoJIM BHIMBINIICHHBIX HCTOPUI B BBIPAXKEHUH 3MoLnil. KpoMe TOTo, ClI0KHBIE CHHTaKCH-
yeckue (OPMBI, HCHOJIB3yeMbIe Ul ITOCTPOCHUsS HappaTHBa, INPENOCTAaBILIIOT MaTepHan s
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3-663-684

1. Introduction

There has been much discussion in the media and in analytical work about the
specificity of the discourse of Brexit.! The situation created by Great Britain’s
decision to leave the EU is unprecedented and complex, and it has also taken several
years. Even now, when the final separation from the EU has been achieved, there
are still many difficult issues. It is not surprising, then, that the discourse
surrounding the success and progress of Brexit invited and continues to invite
various angles of analysis, in the press and in political circles. The analyses of
discourses surrounding the unprecedented event address a broad range of concepts
and emerging construals of the situation.

Critical discussions of the discourse of Brexit also build on now classic
theoretical approaches to political discourse, relying, to a large degree, on analyses
of conceptual metaphors. 2 In this paper, however, I consider examples of much less
serious nature, coming from several periods when negotiations were still ongoing —
tweets, jocular analogies, and noteworthy quips by various political figures
involved (gathered by journalists outside of the context of formal negotiations). The
specificity of these examples results to a large degree from their brevity and
(somewhat) humorous intent, but it is also quite clear that the primary goal of the

! See Zappettini and Krzyzanowski (2019). Special issue on Brexit, Critical Discourse
Studies 16.4.

2 I cannot review the relevant research in detail, for lack of space, but my proposed approach
owes much to studies of metaphor in discourse by scholars such as Charteris-Black (2005), Hart
(2010), Musolff (2004), Musolff and Zinken (2009), and Chilton (2004).
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speakers, columnists or Twitter users is giving expression to their evaluation of
Brexit, rather than proposing a sound analysis. These informal reactions are
interesting from the linguistic perspective because of the frequent use of figurative
and analogical forms and constructions suggesting comparison. Thus, aspects of the
saga of Brexit are described in terms of comparisons to imaginary objects or much
less complex and much less important events.

My approach in this study relies on the cognitive linguistic view of figuration.
The analysis proposed thus treats figurative concepts as conceptual mappings,
following the theoretical grounding given in Dancygier and Sweetser (2014).°
However, I do not focus here on conceptual metaphor — rather, I attempt to clarify
the conceptual role of simile, especially in figurative representation of emotions.

The analysis proposed here considers emotions in the range of media sources
selected from a specific perspective. Rather than study how emotion concepts are
understood and construed in various Brexit discourses (e.g. Bouko 2020), I look at
how patterns of figuration displayed in the examples represent the emotional
stances expressed by the communicators (politicians outside of formal negotiations,
Twitter users, or journalists). In other words, I am not considering what kinds of
emotions are described, rather, I consider how ‘popular’ representations of the
effects of Brexit rely on figurative forms to give expression to emotional stances. I
also use these observations to argue that the figure which serves the purpose of
reflecting emotional responses best is simile. Throughout my discussion, I point to
the features of simile which make it a useful figure in the context of emotions.

Many of my examples have been, in a sense, preselected for me, as they were
gathered, based on their clarity and originality, in several articles, published, among
other venues, in the Independent and in Politico. The article in the Independent, by
Aoife Kelly, shows a number of tweets, mostly formulated as “Brexit is like X”
similes, while the collection of quotes by political figures gathered by two Politico
journalists (Paul Dallison and Sanya Khetani-Shah) gives the reader a glimpse of
the evaluative stances expressed outside of the mainstream negotiations and
discussions. Other examples elaborate one specific Brexit analogy. The examples
were not selected by the journalists with respect to the emotional stances of people
commenting on Brexit, and there are thus many possible ways to approach the
wording chosen. In what follows, I focus on the choice of the forms of comparison
and the resulting construals of an aspect of the Brexit situation. As my examples
suggest, there are essentially two general strategies — either constructing an unreal
situation which helps reveal some essential flaw in the conceptualization of Brexit
(and not in the idea as such), or explicitly comparing the stage in Brexit negotiations
to a situation or artifact which evokes a similar emotional or evaluative stance.
Importantly, these informal responses seem mostly independent of the Leave versus
Remain stances, so they do not take sides in the discussion — rather, they look at
Brexit as an experience.

3 There has been much research on the conceptual treatment of metaphor (starting with Lakoff
and Johnson 1980, 1999). The examples considered here follow a broader model of figuration.
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My discussion starts with non-similative examples — structural analogies —
which focus on the rational evaluation of the Brexit project. In the remaining part
of the paper, 1 focus on similes and related constructions, to show how their
meaning profiles an emotional response. Since simile and related forms are my
focus, I start with some clarification of what I refer to as similative meaning.

Many of the examples to be considered below use the preposition /ike and thus
construct a simile. The concept of simile has many formal and interpretive aspects,
and an exhaustive account of the options is beyond the scope of the present paper,
but some of the main points need to be recounted. On the formal level, simile has
often been studied in comparison to metaphor. The suggested correlation was often
used to claim that a simile construction such X is like Y (as in My job is like a jail)
should be considered in the context of a metaphorical predicative sentence such as
My job is a jail. While the initial assumption was that simile and metaphor are
essentially the same as mappings (this tradition dates back to Aristotle), recent work
undermines that view, postulating different functions of the two tropes, and
showing the different ways the forms are processed.

There are several important strands in the work comparing metaphor and
simile. Very influential work by Gentner (1983) and Gentner and Bowdle (2001),
among others, has argued that metaphor (like analogy) primarily maps relations
(such as characteristic processes or functions), while simile primarily maps specific
attributes (such as color or shape); however, in their later article, Gentner and
Bowdle (2008) weaken their stance and show that the criterion does not distinguish
the two concepts reliably. Still, further work confirms that simile can and should be
treated independently of metaphor (cf. Bredin 1998), even though different aspects
of simile are brought up to support that claim. To mention just a few, O’Donoghue
(2009) argues that simile invites us to consciously consider the specific dimension
of comparison, while Israel et al. (2004), Harding (2017) and Romano (2017) point
to simile’s vividness and originality, unexpectedness, increased complexity and
‘daring’; and finally, Cuenca (2015) attempts to narrow down the application of the
term simile. It is thus not surprising that Gargani (2016) does not see the distinction
between metaphor and simile as based on reliable criteria, but at the same time
recent work in psycholinguistics repeatedly confirms that simile and metaphor are
not processed in the same way (Haught 2013, 2014, Roncero & de Almeida 2015).
In spite of these various approaches, it seems that the majority of scholars find
simile to be different from other figures. The core of its special character, though
formulated in different ways, is its ability to ‘draw attention to itself” and prompt
the listener/reader to consider the content described from a fresh, original
perspective. The examples of simile I consider below further support such an
approach.

Another aspect of simile, which will also be addressed in this paper, is the way
it functions in discourse (Moder 2008, 2010), especially extended discourse (Goatly
1997/2005, Dorst 2011, 2017). Dancygier and Sweetser (2014) advocate a view of
simile as a construction (to account for the formal aspects) and describe the meaning
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as a limited-scope blend* — a blend focused on one specific aspect of the situation
described, a one-off comparison. A closer look at the meanings of similes (Lou
2017, Dancygier & Lou 2019) further suggests a spectrum of cases from basic
perception (His voice sounds like a squeaky wheel, This juice tastes like wine),
through depictions of intersubjectively inaccessible embodied states, such as pain
(It felt like an explosion in my head, for a range of examples, see Semino 2016), to
complex emotional experiences (The break-up felt like being stabbed in the heart).
The fact that many of the more complex similes depict source situations that are not
related to actual realistic experience further confirms the specific figurative role
simile plays: evocation (rather than replication) of an exaggerated source
experience to allow the hearer to construct a frame® representing the experience of
the target situation. Additionally, similes with /ike are not the only constructions
used to make such comparisons, and there is in fact quite a range of appropriate
expressions: as...as, more than, reminds me of, etc. A thorough review of the uses
of like and other similative expressions is beyond the limits of this paper (Goatly
1997/2005 offers a very rich overview), but it is clear that the variety of possibilities
is quite broad syntactically and lexically, while what is shared is the meaning
pattern, consisting primarily in evoking a salient experiential situation which can
be viewed as the ground for comparison. I refer to that pattern as similative
meaning.

Considering the full range of similative constructions here is beyond the scope
of the paper. I will focus, however, on how reliance on similative meaning
structures informal discussions about Brexit. I argue that similative figuration
provides an experientially rich and vivid frame to help model the potential
emotional response to an object or event. I also compare similes to analogies, to
trace their differing communicative effects.

The meaning potential of similative constructions can be illustrated by the
following quote from a conversation with a retired member of the Canadian
women’s soccer team, after the team’s beloved coach resigned, leaving all team
members sad and upset:

(1) “That’s why I felt like I was in it,” she said. “It was like, ‘Oh my god, this
is horrible. ’ In terms of other people, it’s like if you had a favourite boss and
your boss said he’s leaving, you’re gutted.”

This example illustrates three different uses of /ike. The first one ([ felt like)
represents the most typical cases of simile using experiential verbs followed by like;
jointly, such examples refer to basic perceptions and emotions (with verbs such as
sound like, look like, or feel like) as well as weak epistemic stance experiences

4 An account of the Conceptual Integration Theory (or Blending Theory), as outlined in
Fauconnier and Turner (2002), is beyond the scope of this paper; I am thus assuming the reader’s
general familiarity with the concept.

51 am using the concept of a frame in the sense introduced by Fillmore (1982, 1985), further
developed on the context of figurative language in Sullivan (2013). I also follow the convention
whereby frames are referred to via capitalizing the initial letter.

667



Barbara Dancygier. 2021. Russian Journal of Linguistics 25 (3). 663—684

(appear like, seem like). The second phrase, It was like, is a variant of the be like
quotative construction which uses forms similar to reported discourse, while openly
not guaranteeing the faithfulness. Typically, the construction uses forms of spoken
discourse (in this case, ‘Oh my god, this is horrible.’) to represent how the person
being discussed felt about the situation. The third /ike phrase is it’s like if, which
describes an imaginary source situation (of the boss leaving) to describe how that
situation would make one feel about the target event (you're gutted). The
constructional details differ across these like-expressions, but the construals share
the pattern of evoking a situation which has clear emotional consequences.
Examples of similative /ike that I have investigated so far (in journalistic prose,
humor, and literature) all share the evocation of imaginary situations which give a
clear (though exaggerated) depiction to the feelings the speaker attempts to
describe. The examples considered below confirm the ‘emotion-oriented’ nature of
similative meaning.

In some cases, as in the final sentence of (1), /ike is followed by an if clause
depicting the situation construed as emotionally similar to the target situation. The
joint constructional effect is that an imaginary (often counterfactual) situation is
construed as an example of the emotional reaction it evokes. Like makes such a
comparison explicit, while the if-situation allows the speaker to propose a more
complex situation for the purposes of the comparison; this feature makes the formal
aspects of the construction different from more typical cases, where like (as a
preposition) is followed by an NP, as in moving like a snake, sounding like a
squeaky wheel, etc.). The non-real situations described by if-clauses may serve the
role of evoking emotionally loaded situations and prompting the desired inferences
(for example about the desirability of the situation described). This is the case in
some of the examples considered below, where like, like if, and if can all be used to
profile imaginary situations to be seen from the perspective of their implied
emotional impact, and then used as the comparative source domain to the emotional
impact of the target situation. Additionally, the situation set up for the purposes of
the comparison needs to evoke the emotional reaction unambiguously, which
requires that it is somewhat exaggerated in comparison to the situation under
consideration.

In what follows, I discuss four types of figurative scenarios. I start with analogy
(which is structural, and not similative), to then consider variants of similative
construals: explicit comparisons, narrow-scope and broad-scope similes, and,
finally, narrativized Twitter similes. I use these examples to show how these
constructions differ, not only structurally, but first of all in evocation of emotional
responses.

2. Brexit analogies — one selected aspect

Brexit has been discussed from many angles, and various types of comparisons
have been used. The broadest category is that of analogy, a concept used often (also
in public discourse). The way | am approaching analogy here is quite
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specific.® Analogies discussed below evoke a situation very different from the
target one (in this case Brexit), and offer a clear and intuitively accessible concept
which highlights an opinion the speaker or writer wants to express. Importantly,
like various figurative forms, including simile and metaphor, such an analogy
selects a salient aspect of the complex situation under discussion, but its goal, unlike
in the case of experiential focus of simile, is to propose a rational evaluation of the
target concept. As I argue below, the goal of a similative construal, whatever its
form, is different — construing the emotional response to the target situation.

My data include several cases of such analogical construals, each of which
selects an aspect of the source to express an opinion about the target. I have labelled
them as follows: A. taking the eggs out of the cake, B. cheese submarine, C. taking
the teabag out of the cup, D. 28 drinkers in a pub. They all suggest that the very
idea of Brexit is irrational, or not feasible. I will discuss each of them briefly.

A. Taking the eggs out of the cake

The analogy constructs a situation which suggests the destructive character of
Brexit as a general plan (not dealing at all with how it might be implemented). In
this analogy, Brexit is construed in terms of the process of baking a cake, where all
ingredients are blended together, to create a uniform desired structure. Undoing the
process is not possible, as the eggs cannot be extracted. This analogy rationalizes
the idea of the EU as a coherent structure, but inadvertently implies that the cake
(EU) could also be destroyed by taking the eggs out (Brexit).” This analogy seems
particularly apt in the context of frequent references to ‘cake’ metaphors in the
discourse of Brexit (see Musolff 2021, this issue; Zappettini 2021 this issue).

B. Cheese submarine

An object such as a submarine made of cheese would not be edible and it would
not serve its purpose as a sea-going vessel. Construed this way, the Brexit plan
appears to be driven by wanting something that has no purpose of any kind.

C. Taking the teabag out of the cup

This analogy is quite complex and addresses the concept of ‘strength’. The
description chosen relies on the conditional form (imagining a future scenario) and
then addresses the mistaken perception (it might appear like). It has been described
as follows:

(2) If you leave the bag in, then over time the cup of tea itself as a whole gets
stronger. And it might appear like the bag is getting weaker but it’s now part
of a stronger cup of tea. Whereas, if you take the bag out, the tea’s now quite
weak and the bag itself goes directly in the bin.

You can make the tea (EU) stronger by keeping the teabag (UK) in it; taking
the teabag out weakens the tea, but does not save the teabag (UK). Similarly to the
‘cake’ analogy, the point is avoiding an outcome that weakens both political agents.

¢ Analogies have been discussed from various perspectives — as a common conceptual tool
(Hofstadter & Sander 2013), or in comparison to metaphor. In this paper, I am focusing on the nature
of the profiled connection between the target situation (Brexit) and a constructed source situation.

7 In another text, the author used the analogy of ‘taking the eggs out of the omelette’, which is
essentially identical. It is interesting to note, though, that such parallel construals have been evoked.
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D. 28 drinkers in a pub
The specific target is the fact that the UK initially refused to pay their Brexit
bill. The analogy was coined by Jean-Claude Juncker, on the basis of an imagined
(if) situation:
(3) “If you are sitting in the bar and you are ordering 28 beers and then

suddenly some of your colleagues [leave without] paying, that is not feasible.
They have to pay, they have to pay.”

The analogy shows that the refusal to pay undermines the agreement accepted
by all members of the EU upon entering it. In other words, the attempt to withdraw
without settling the bill is seen as a post-factum rejection of the way the
organization has been set-up. Importantly, leaving without paying your share is
described as not feasible (something that cannot be done) rather than as rude,
offensive, or unfair — that is, the imagined pub scenario is not described in any
emotional terms.

All these construals create an evocative source situation which makes it clear
that Brexit is not a rational idea — it involves losing strength, integrity and ability to
function, or breaking the rules agreed upon earlier. All of the situations prompt
inferences about why Brexit is a misconstrued project, but they do not appeal
primarily to the hearer’s/reader’s emotions. If anything, they are inviting the reader
to share the speaker’s surprise at the UK’s inability to see the flaws inherent in the
idea of leaving the EU. It is interesting to note that the forms chosen are quite
varied: A and B are expressions which suggest lack of feasibility in any context —
we don’t have to understand Brexit at all, or even think about it, to determine that
taking the eggs out of the cake is not possible, and that a submarine made of cheese
is not a sea-worthy vessel. Then, C. and D. rely on the conditional if, thus being
explicit about the fact that an unreal situation is presented as a clear example of the
inferences it yields. Importantly, the analogies proposed are quite humorous,
showing the UK’s refusal to look at the situation rationally as surprisingly naive.

As cognitive linguistic studies of figuration have suggested, using a specific
frame as the source domain of a figurative mapping is made possible by mappings
and concepts of a lower level. The most skeletal concepts are referred to as image-
schemas, which are basic experiential patterns such as Container, Up/Down,
Source-Path-Goal, etc. These foundational concepts can then motivate the use of
so-called primary metaphors — mappings which reflect primary scenes of
experience and thus connect an infant’s early prelinguistic experiences with the
emergent conceptualizations (cf. Grady 1997 and Johnson 1997). Primary
metaphors such as MORE IS UP, MIND IS A CONTAINER or PURPOSIVE ACTION IS GOAL
DIRECTED MOTION thus form a substrate of more complex metaphors and blends.
The do not have to be explicitly referred to in order to prompt figurative thought.

It is important to note that, in conceptual terms, the A-D analogies rely on the
very basic image-schematic level, proposing an understanding of EU membership
in terms of cohesive structure, where the integrity of the whole is a reflection of the
structural adjustment of each of the parts. That is, the structure of the EU is assumed
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to be governed by primary metaphors such as ABSTRACT STRUCTURE IS PHYSICAL
STRUCTURE, rather than the basic idea of Containment. Being ‘in’ the EU or leaving
it (as the UK has been framing it) suggests a simple image schema of a Container,
with objects placed inside or moved outside, without structural changes. This
construal indeed makes the UK approach justifiable and does not include any need
to adjust anything — it is just a plain act of removal of an object beyond the
boundary. The critics quoted above propose a different construal — a structure where
all components are integrated to form a coherent and stable whole. Under this
construal, one cannot just remove something (e.g. eggs from the cake), and if a
component is extracted, it would not be a well bounded and self-supporting object.
A similar concept lies behind the teabag analogy — it may seem that taking the
teabag out of a cup is again an extraction of an object from a container filled with
fluid, which leaves the remaining substance intact, but the analogy suggests it is not
a matter of containment, but increased strength derived from substances moving
between the fluid and the immersed object.

The analogy in B relies on ABSTRACT STRUCTURE IS PHYSICAL STRUCTURE
primary metaphor — the material in the analogy (cheese) does not allow one to build
a stable structure, especially one resistant to water. This analogy is not so much
about the structure of the EU, but about an attempt to achieve a result that will be
stable and resilient. And finally, the pub analogy is about the shared responsibility
and the spread of the weight supporting a complex structure. A plan such that every
member contributes to keeping the structure ‘standing’ cannot be changed without
re-weighing the responsibilities, and so a refusal to contribute as planned
jeopardizes the stability of the whole structure (which would be captured by the
PERSISTING IS REMAINING ERECT primary metaphor).

To sum up, the construals built in A-D require a careful one-off set-up and are
not easy to extend (unlike in the case of metaphorical mappings). But they question
the validity of the idea of Brexit by appealing to the reader’s rationality and basic
image-schemas and primary scenes of experience. The source domains built for the
purpose represent unstable structures, rather than situations which would evoke
specific emotions. It seems that these extended figures, depending on their nature
and the expected construed response of the reader, can suggest various viewpoints
on contentious ideas — such as Brexit.

The analogies discussed above provide a good ground for showing how
similative construals are conceptually different. In what follows I will consider
similative meaning in overt and covert comparisons, in two common types of
similes — those that follow the pattern of either narrow-scope or broad-scope
construction, and in narrativized similes. These similes are figurative expressions
which construct experientially rich situations and appeal to readers’ emotions.

3. Comparisons, similes, and similative meaning

As suggested above, using X is /ike Y similes is by far not the only formula for
making comparisons, and the preposition like itself construes comparisons or
similative meanings in combination with a range of verbs, and in constructions
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(such as be like or it’s like if). I have proposed above that the core of similative
meaning is the focus on experiential aspects of the source situation, from basic
perception (Her room smells like a beauty salon) to complex experiences of
physical or emotional pain or pleasure. One more aspect of similative meaning was
captured in earlier work as ‘exaggerated’ or ‘vivid’, but I suggest here that it is more
specific — it is scalar. To sum up, similative meaning sets up a scale of experiential
responses, such that the target situation (the one that the speaker describes) is put
on that scale and compared to a (possibly unrealistic) source situation higher up the
scale, representing the same experiential or emotional response.

3.1. Overt and covert comparisons

Examples of comparisons can easily be found in the informal discussions of
Brexit. Example (4) shows how Jean-Claude Juncker described the communication
with the UK during the Brexit negotiations, while example (5) represents what
Boris Johnson said about the prospect of Jeremy Corbyn negotiating with the EU.

(4) If I were to compare Great Britain to a sphinx, the sphinx would be an open
book by comparison. And let's see how that book speaks over the next week,
or so.

(5) It would be a disaster. He would go into the negotiating chamber with all
the authority of a smacked blancmange.

Examples (4) and (5) do not use an overt simile or a comparative construction,
and yet their meaning describes two situations, source and target, where the source
provides a one-off context in which the target can be construed. In both cases the
source image is experientially evocative. In (4), the speaker expresses lack of
satisfaction with UK’s communicative choices. The source is a frame involving a
mythical creature that either doesn’t talk at all or speaks in riddles. In the context
of negotiating a solution to a complex problem, that kind of behaviour is unhelpful
and frustrating. In the construal proposed there are thus several components: an
exaggerated example of non-cooperative communicative behaviour, which, in spite
of being seemingly extreme, is lower on the scale of lack of communicative
openness in comparison to the UK. Consequently, the emotional response of the
EU negotiators is also intense. The comparison thus allows the listener to gauge the
level of frustration that the EU is experiencing. Example (5) also suggests a scale
of source frames representing authority and aligning the potential contribution of
the political opponent with an image of a malleable and misshapen object (a soft
dessert) — thus suggesting no authority at all. These comparisons represent a
similative construal — a scale of experientially evocative situations or objects, where
an exaggerated example of the source situation profiles an emotional response and an
evaluation of the experiential/emotional reaction to the target event. In the context of
Brexit, the examples are also remarkable in construing the negative sides of the
handling of the negotiation — inability to communicate effectively or displaying lack
of strength and authority. In contrast to analogies in A-D, they appeal to emotional or
experiential reactions, rather than pointing out flaws in the reasoning.
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Examples (4) and (5) represent similative construals, even though they do not
use the form of simile. Example (4) uses a hypothetical comparison (actually
signalling the comparison twice — with the verb compare and the phrase by
comparison). The sphinx sets up a rather extreme example of failing to
communicate (surely, riddles are not prime examples of informativeness), and so a
comparison which suggests that the UK says even less is quite damning. In (4), the
crucial expression is all the authority of, which sets up a scale of objects evoking
authority, and putting a boundary of how high Corbyn’s authority could go on that
scale. The object selected as such an extreme example is a blancmange — a popular
dessert, which is soft and jelly-like, the very opposite of anything exuding authority,
and additionally described as smacked — possibly flattened or misshapen. In both
cases similative meaning is construed without /ike, via the setting up of a
comparative scale of examples of the feature is question (informativeness,
authority), where the target is represented as comparable to an exaggerated salient
example. Example (4) uses the explicit verb of comparison and (5) relies on the all
of expression, and in both cases the meaning is inherently scalar. Importantly, both
express the speaker’s emotional response to the experience being described —
frustration caused by inability to communicate and deep disregard for the political
opponent. These comparative construals are thus different from the structural
analogies discussed in A-D. In what follows I will look more closely at similes and
their construal of Brexit.

3.2. Narrow-scope and broad-scope similes

Similes differ in how easy it for a hearer to access the link between the source
and the target. With this criterion in mind, Moder defines two types of similes, in
terms of their discourse behaviour. Narrow-scope similes can be used without
additional context because they provide enough information about the source and
the target by selecting appropriately evocative expressions. For example, a sentence
such as This house is like a palace compares two types of buildings and clearly
determines the difference in terms of size or opulence. Typically, narrow-scope
similes refer to features which are readily accessible in experience, and hence are
often focused on perception. Broad-scope similes, for comparison, require an
‘elaboration’ — an explanation of the nature of the conceptual link between the
source and the target. One of Moder’s examples describes a town in Texas as a
reality which is like those 3-D pictures of Jesus. It changes depending on your
perspective. The NP following like is not easily applied to the concept of a town,
and thus the unique connection between source and target has to be explicitly
provided. No such effect can be achieved through narrow scope similes.

In the discourse of Brexit, both similes are found. Two examples of narrow-
scope similes are provided in (6):

(6) Leaving the EU is a negotiation, [...] What we don’t want to find is that at
the first tap it falls apart like a chocolate orange. It needs to be coming through
like a cricket ball, he said.
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The similes in this example both use source domains that are immediately
recognizable as describing structural integrity (PERSISTING IS REMAINING ERECT)
and striking power. These domains are experientially unambiguous and are thus
good candidates for narrow scope similes. An elaboration of the nature of the
conceptual projection from source to target is not required, because of the clear
indication of the difference between an object which easily loses its integrity, and
another one (also round and easy to handle) which can be used to strike its target
with considerable force. It is interesting to note that narrow-scope similes seem rare
in the discourse of Brexit. Apparently, the complexity of Brexit does not yield itself
easily to experiential and naturally accessible domains as sources. Broad scope
similes, including appropriate elaboration, are thus more common. I am including
three such examples here:

(7) #Brexit is like consent. Just because you said yes three years ago doesn’t
mean you can’t change your mind
(8) Q: Why is #Brexit like a Spectrum Pursuit Vehicle?

A: It's fast, exciting, totally imaginary, and the driver is facing backwards
(9) “It is a bit like the Gandhi thing — first they laugh at you, then they attack
you, and then you win.” (said by former UKIP leader Paul Nuttall)

There are some interesting similarities and differences among the three
examples. They are all broad-scope similes, in that the initial sentences do not
specify the specific dimension of comparison across the source and the target. As
Dancygier and Sweetser (2014) have argued, simile is a limited-scope blend, which
means that it creates a projection link between the two domains along just one
dimension. As a result, the inferences are drawn not by creating more connections
between the source and the target (which would be the case in conceptual
metaphor), but rather by applying the aspect of comparison specified in the
elaboration to the target. Example (7) is very useful as an illustration here. Brexit is
compared to “consent”, which is a one time, linguistically simple acquiescence to
a proposal, while anybody who has observed the developments knows very well
that arriving at consent has taken a long time and even after the formal departure
from the EU has been announced there remained numerous crucial issues that still
await a resolution and may never reach that stage. So most of the assumed
implications of consent do not apply to Brexit. However, the similarity is claimed
to hold only along the one dimension clarified in the elaboration — that the approval
by referendum can be annulled by another one, or by other legal means. The
proposed license to ‘change your mind’ was and still is an emotional and
contentious issue, as Theresa May’s Brexit means Brexit mantra has been used
repeatedly to deny the UK citizens the right to re-think their decision.

Example (8) belongs to the very numerous category of Why is X like Y? jokes,
often relying on pun and other such ambiguities. For example, there are numerous
jokes about the nature of men, formulated within this pattern (e.g. Why are men like
mascara? Because they run at the slightest sign of emotion). In the case of (8), the
listener/reader does not even have to know what a Spectrum Pursuit Vehicle is
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(I admit I still don’t), but the elaboration explains what the joke-teller means — the
idea may be exciting, but it is unrealistic and dangerous. From the perspective of
the passenger’s experience, travelling in a fast vehicle whose driver can’t see where
they are going cannot be desired. Somewhat similarly to internet memes (Dancygier
& Vandelanotte 2019), where top text often introduces a topic, while the bottom
text adds a comment, such similes first pose an unanswerable question (there is
really nothing in common between men and mascara or Brexit and imaginary
vehicles) and then reveal the only way in which the source presents the target in a
new (and emotionally revealing) way (‘Men do not like women to show their
emotions’/ ‘Brexit is a spurious and dangerous idea’).

Example (9) also illustrates broad-scope simile well, as it seeks to compare
UKIP’s success with the referendum result to Gandhi’s success in making India a
free country. However, the example is really a cross between typical broad-scope
similes (such as (7) and (8)) and the narrativized similes to be considered in the next
section. On the one hand, there is the element of surprise (UKIP and Gandhi seem
to belong to very different frames), but on the other hand the similarity is revealed
in the elaboration through detailing the stages leading from not being taken
seriously to winning. There is also the (even more disturbing) suggestion that
freeing the UK from the EU is in any way similarly courageous and desirable as
freeing India from colonial rule. The parallels are clear, even if unfair. I consider
this example to be a cross between an ordinary broad-scope simile (the surprising
comparison followed by an explanation of the profiled dimension of comparison)
and a narrativized simile (where the similarity constructed is in the emotional
impact of the story, not in the nature of what the story describes). Further examples
of stories used in constructing similative meaning are discussed in section 4.

4. Narrativized similes

Simile in its basic form refers to perception, feeling, and emotional or
epistemic stance (sounds like, looks like, feels like, seems like, is like, etc.). As |
suggested above, simile (X is like Y or other constructions), as opposed to inferential
analogy (such as the ones in A-D), evokes an emotional or experiential response.
As the examples above show, the similative construal requires several components:
comparison, scalar meaning, focus on a specific situation, and an experiential or
emotional core of the comparison. Brexit, as we could see in the examples above,
provides an unusually complex target domain, hence the variety of forms used.
There is, however, an aspect of Brexit which requires a separate treatment — and
that is the fact that Brexit is a story, and thus evokes emotions in the reader in the
same way in which fictional stories do. It is a series of events developing over time,
it profiles two protagonists (the EU and the UK), it sets up a conflict between them,
and goes through various stages, (presumably) leading to a resolution. But it is also
an emotional story, where both opponents have their hopes and desires, where they
both attempt to overcome obstacles, and where they both are dealing with large
groups of people either supporting them or not. And finally, the observer is
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responding similarly to a reader of a novel — expecting that the events lead to a
resolution of the conflicts set-up without complicating the plot unnecessarily or
allowing precious narrative time to pass without moving the story forward.

When looking through the collection of “Brexit is like X” tweets, published by
Aoife Kelly, we find the Twitter users’ reactions to Brexit as a(n) (un)satisfying
narrative. Interestingly, they make a number of types of comparisons, while
focusing on two things: the expectations regarding a good story and the emotional
reaction to the narrative not reaching a satisfactory conclusion. The most
representative tweets are quoted below, in examples (10) to (15):

(10) Brexit is like half the country rang the bell on the bus by accident, and
now they feel like they have to get off even though it's the wrong stop.

(11) Realising that this whole Brexit thing is like season 6 of a show I stopped
watching partway through season 3. I keep hearing stuff but I have no clue
what is going on, or even if it's still the original cast.

(12) Late stage Brexit is like one of those viral videos where a lad is shoveling
snow and then hilariously slips and takes a long time to fall.

(13) The handling of Brexit is like procrastinating a uni project until the last
day only to realise it is way harder than you thought so you beg the lecturer
for an extension. And then procrastinate some more loool

(14) Brexit is like the disastrous wedding in a romantic movie and you are
waiting for Richard Gere or Hugh Grant to burst in and call the whole thing
off but they never do and then you realise it isn't a romantic movie but a really
long tragic arthouse movie and you can't escape.

(15) Brexit is starting to feel like the writers for the purge movies got asked
to redo the backstory but they are having a really hard time with writer’s block
right now.

The most striking feature of the tweets is how they refer to a range of narrative
events as the source domain of their comparison: a bus ride, a TV show (which goes
through several seasons), a viral video, completing a university project, a movie.
What the tweets target is not so much the nature of the narrative (types of characters,
entertainment value, how interesting the story is, etc.), but the fact that stories are
expected to reach a resolution at some predictable point. In other words, a
successful narrative leads the reader, observer, or viewer through various events
and episodes, creates expectations and suspense, but leads to a closure before the
observer stops paying attention. The recurring theme of the tweets is how the Brexit
story does not lead to a satisfying and timely closure. Jointly the tweets are focused
on the emotional (rather than political, economic, or international) aspects of Brexit,
both with regard to the primary participants and from the perspective of the
observer.

Example (10) is the only tweet which suggests that the narrative is a result of
a mistake, combined with the insistence to accept the unintended outcome. In
narrative terms, this presents the protagonists as going ahead with the wrong
solution by attributing an emotional stance to them (they feel like they have to get
off: sense of obligation). What we expect in a typical narrative context is that the
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protagonists would attempt to repair their mistakes. In a way, the desire to do the
right thing should be stronger than the unwillingness to show weakness by
admitting one has made a mistake. The situation set up by the tweet (a bus ride) is
a type of Journey, and thus assumes that the travellers have a destination in mind.
Ending the journey at the wrong place implies serious consequences — such as not
knowing where to go next, being thrown into a situation one is not prepared for,
etc. Evoking the Journey frame (which can metaphorically stand for any long-term
purposeful activity) and implying reaching an undesirable destination allows the
reader to draw many negative metaphorical entailments, such as lack of ability or
determination to reach the right goal, inability to tell what the desired goal should
look like, yielding to emotions such as protecting one’s ego, rather than admitting
a mistake, etc. Simple as it is, the tweet is rich in emotional and evaluative stance.

Importantly, the sentential structure of the tweet in (10) is not a typical X is
like Y, where Y is an NP. Instead, what follows /ike is the entire narrative (which I
will refer to as a Z), starting with half the country ringing the bell to get off by
mistake. A similar structure (X is like Z) is used in (15) and (16). These choices
suggest that the presence of /ike is treated less in terms of a traditional comparison,
and more as a prompt to consider the discourse that follows (however long and
syntactically complex) as a ground for evocation of the targeted emotional
response. The meaning of such construals overrides the expected constructional
features. For comparison, in (11), the Twitter user made an effort to refer to the
story as an NP (this whole Brexit thing), apparently to stick to the expected form.

In the cases where like is followed by an NP such as a viral video or season 6
of a show the narrative construal of Brexit is clear, and the evaluation is based on
the expectations one typically has of an entertainment show. In (11) the story is
expected to hold your attention enough that you do not tune out to the degree that
you can’t follow the story anymore. And (12) refers to an event which is in fact
instantaneous, to highlight the comical lack of control represented by visually
spreading a fall through time. I do not want to speculate whether this Twitter user
chose a Fall frame as an example for a reason. Finally, (13) creates a parallel story
of procrastination and inability to complete the task, but from the perspective of a
student. The slow pace and the apparent lack of focus seem to be primary reasons
for dissatisfaction with the Brexit narrative.

Example (14) also refers to a narrative — a romantic movie — for a comparison,
but, somewhat surprisingly, chooses ‘a disastrous wedding’ as the event to compare
Brexit to. The irony should have been clear (Brexit has been talked about as a
difficult divorce), but the choice suggests that what matters in this simile is the
genre of the narrative — the film was expected to be light entertainment, but
problems are not solved as they would be in a romantic comedy and so it is watched
as an ambitious but grim production which the viewer cannot enjoy at all.

The examples also share another interesting formal feature. Once the narrative
expectations are set up, many of the examples use coordinating conjunctions such
as but, but then, and, and then to signal why or how the narrative does not live up
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to the expectations — the desired outcome is delayed, mistakes are not corrected, the
plot develops in unsatisfying ways, etc., so that the ‘story of Brexit’ appears to be
a poorly designed story. The response of bemusement, boredom, and becoming
tired with the never-ending narrative permeates all the examples. These are thus not
analogies or metaphors where the nature of Brexit is compared structurally to
another concept. The examples cited are similative in nature — they set up an
exaggerated and transparent situation for comparison which allows the Twitter
users to express their emotional or experiential response. The situation created to
profile the emotional response is easily accessible experientially and marked with
a specific range of emotions.

Another group of narrativized Brexit similes relies on a social situation as the
source. In the three examples below, the events reported have the protagonists ready
to leave the current situation, but unable to actually take appropriate action (not
leaving in spite announcing it or not being able to choose the substitute for the
situation abandoned). In each of these scenarios the shared concept is apparent
determination to make a change, but then not being able to decide what could be
done to achieve it or make it a change for the better.

(16) Brexit is like when that one friend slaps their knees and loudly proclaims
"RIGHT, I'm away." but then they just carry on sitting there.

(17) Brexit is like a group of friends having a great evening in a fantastic pub
and then deciding to go to another pub, but then everyone has a massive
argument about which pub to go to and they end up stumbling from pub to
pub secretly wishing that they’d stayed in the first pub.

(18) I think I have managed to pinpoint what the Commons’ approach to
Brexit reminds me of and it is exactly like having a group of friends at a
festival & you all agree you don’t want to go to the main stage but argue for
so long about where to go instead that you miss all the gigs.

Furthermore, in (16), the grammatical structure is unusual: /ike refers to a
situation, introduced with the temporal conjunction when. In an ordinary context
we would expect when to introduce two events (or types of events), such that one
temporally (and also causally) follows another: When you heat up water sufficiently
long, it will boil. Interestingly, as Lou has observed (2017), the standard
constructional pattern is also not used in the so-called when-memes. Such memes
follow the introductory when clause (such as When people say they are open-
minded) not with the main clause, but with an image which represents how one feels
in such a situation (in this case, it is an image of a can of food with a double lid —
you pull off one, but there is another one underneath). Lou describes when memes
as multimodal similes, because they use multiple modalities (text and image) to
describe how the meme-maker feels about the situation described by the when-
clause. Grammatically, such formulas are not complete linguistic structures, but as
memes they perform the similative job unambiguously. It seems that in the tweet a
similar formula is followed.
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The tweets discussed above all use like to construct similative meaning, but
they are not typical similes in several ways. They compare the idea of Brexit to
various narratives, from the perspective of how successful these stories are as forms
of entertainment. This approach explains why /ike cannot be followed by a simple
NP. Instead, the structure that follows, even if grammatically unusual, has to
construct a narrative which fails as a good story in ways in which Brexit fails as a
good story. The primary criticism in these tweets is the slow pace and unclear focus,
so that the ‘story of Brexit’ annoys those who follow it because it lacks clear
purpose, quick pace and a swift, satisfying resolution. One might be concerned
about why those Twitter users even care about Brexit having the features of a good
story, as the criticism formulated in this way omits the crucial aspects of the
‘story’ — its political, international, and economic impact. But in fact, these tweets
are not evaluating Brexit as such — they are only showing why its inability to reach
a satistfying closure is disconcerting, boring, disappointing, etc. In other words,
these tweets are not about Brexit, they are about emotional responses to its (lack of)
progress.

5. Conclusion

This paper argues that different figurative forms address different aspects of
Brexit. There are inference-rich analogies (such as A-D above) which offer a critical
apprehension of Brexit as an idea, but do not evoke emotional responses. But also,
there are comparisons and similes which select one specific aspect of Brexit and
use a vivid and exaggerated concept (the sphinx, a damaged dessert, an imaginary
vehicle, sexual consent, etc.) to profile an aspect of Brexit they are evaluating (so
that describing the UK as a sphinx applies only to their informativeness in the
context of the negotiations, rather than the whole idea). These examples confirm
that similes rely on one selected dimension of comparison, construct a scale of
examples and select an exaggerated example to compare the target behavior to it.
And then there are the narrativized similes on Twitter which do not comment on
the idea, the participants, or the expected outcome, because they are focused
entirely on Brexit as a story. The Twitter user is someone watching the show, and,
in most cases, finding it boring, too long, not well-constructed and not reaching a
swift-enough conclusion. These emotional responses are structured on the basis of
what is expected of a good story and the disappointment Brexit has been in this
respect. At the same time, these extended examples, where various stages of the
narrative have to be mentioned, accept various complex grammatical forms (so that,
for example, the preposition /ike can be followed by a sentence or several clauses,
rather than an NP).

The examples considered suggest some observations about similative meaning
and form. As regards meaning, we have seen some very clear differences between
inferential analogies and experiential similes. The analogies A-D discussed at the
beginning of this paper seek examples which would reveal the perceived structural
features of an event such as Brexit. Their form is quite varied, because what counts
is capturing the concept which would best represent the very nature of Brexit. As
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we have also seen, such choices have important inferential consequences —
removing an object (UK) from a container (EU) seems easy, and so the analogies
show clearly that the required figurative construct has to reflect the degree of
integration of the UK with the EU.

Other examples (overt and covert comparisons, scalar construals, narrow-
scope and broad-scope similes) set up a scale of experiences, such that an
exaggerated example serving as the source allows one to construe the target (Brexit)
in experiential terms. Finally, the narrativized Twitter similes narrow down the
scope of the comparison even further, by focusing on evaluating Brexit from the
perspective of it being a not-quite-satisfying story.

The variety and scope of these figurative expressions suggest some
observations about the way in which such complex and temporally spread events
are presented in the media. None of the texts referred to here presents a thorough
political or economic analysis. Instead, they focus on how ordinary citizens
conceptualize Brexit and how they respond to its delivery — and, importantly, the
construals address issues other than the standard discussion of Leave versus Remain
stances. The media outlets engaging readers in such considerations are perhaps not
best known for their high-level political commentary, but they do make an effort to
connect to UK citizens and the ways in which they respond to the puzzling and
uncomfortable issue, adjusting it to the level of experience of an ordinary citizen.
Even when political agents are quoted (as in the Politico article), they speak
informally about their experiences.

And then there are the Twitter similes. We can assume, based on the types of
events and artifacts chosen as source domains, that the Twitter users quoted by
Aoife Kelly are members of a younger generation — possibly students. It is
surprising to see how consistent these responses are in what they focus on — the
unattractiveness of the story developing through weeks, months and years, without
much hope for a resolution. As I am writing these words, the Brexit saga is closed,
the deal has been approved and is being implemented. So why does it feel like it is
not over yet? Why are there still disputes and disagreements? Perhaps the nature of
this cataclysmic political event is that it will never be completely resolved? Is it
indeed a story worth watching?

But beyond the sources of the figurative construal discussed above, the
examples considered here clarify at least two things — the nature of similative form
and of similative meaning. The examples confirm what earlier work on metaphors
of Brexit (Charteris-Black 2019) has observed — that figurative forms (of all kinds)
are a necessary tool in conceptualizing unfamiliar experiences, especially since they
go well beyond a dry and rational analyses offered by specialists. They appeal to
our reasoning skills (like analogies) or they reflect the way in which events are
experienced. Furthermore, the examples suggest that English speakers have a
number of forms at their disposal.®

8 | have deliberately not included a separate discussion of metaphors of Brexit. First of all, they
have been discussed quite thoroughly by Charteris-Black (2019). But also, the goal of this paper has
been to contrast two ways of using figuration to frame a contentious issue — a rational one and an
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As regards simile as such, though, the differences in formal structure go far
beyond the observations made by Moder (2008, 2010), about the different nature of
narrow scope and broad scope similes. The narrativized similes discussed would
seem similar to broad-scope similes in that the artifacts evoked (films, shows, social
events) do not propose a clear ground for comparison without an explanation. But
the kind of elaboration Moder talked about (usually one sentence long) would not
be sufficient in these cases, since the Twitter users are constructing a story to match
their perception of Brexit as a story. The examples quoted thus rely on coordinate
conjunctions and, but or and then/but then, in order to develop the narrative in the
way that demonstrates its poor structure, lack of pace, or its disappointing
conclusion. Also, the stories following like in the tweets can deviate from the
expected NP structure, or at least a gerund form which would typically follow the
preposition /ike, while introducing a new sentence that starts the story (like the
writers for the purge movies got asked to redo the backstory or like half the country
rang the bell on the bus by accident), or even starting with a when-clause, more or
less in the way used in when-memes. The use of like in these cases resembles the
construction such as be like (And I'm like, I can’t believe it), but it is also unique in
its narrative structure. Still, what we are seeing is a contextual extension of the
formula that simile typically depends on.

What is more, some of the comparisons found do not rely on like at all. My
final example is (19), coined by Frans Timmermans (Vice President of the
European Commission), which shows a UKIP party representative as refusing to
admit the self-inflicted irreparable damage of Brexit, while focusing on the
imagined harm to the EU. This one uses the verb remind, rather than similative like,
to express amazement at how much in denial some of the Brexit proponents are. It
is thus another instance of similative framing of an emotional response by referring
to a story that evokes similar emotions.

(19) “To say that the whole European Union is going to suffer terribly in the
G20 because of Brexit is a bit rich, frankly. Mr. [Raymond] Finch really
reminds me of a character created by John Cleese in Monty Python’s 'The
Holy Grail;' the Black Knight, who after being defeated terribly and having all
of his limbs cut off, says to his opponent: ‘Let’s call it a draw.””

One might also note that looking at the responses to Brexit offered via witty
quips, jocular analogies or social media sites reveals the need for giving expression
to feelings of frustration and disappointment, and doing so independently of the

emotional one. Metaphors in discourse often combine both framings, but are typically not focused
on the emotional or experiential side alone. For example, a metaphor such as BREXIT IS A DIVORCE
is primarily structural in nature (two parties, conjoined in a legally binding relationship, need to
separate while making sure that their obligations are respected), though it may evoke the emotional
aspects of the separation. However, the legal union and approved ways to separate are at the core of
the proceeding in any divorce, and they at the core, though on a much larger scale, of Brexit. This
metaphor confirms one of the central goals of metaphorical thinking — finding a source domain
(Divorce) which simplifies and clarifies the nature of the target domain (Brexit).
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mainstream media discussion. In the context of shifting attitudes towards traditional
sources of information and well-tested outlets of journalistic commentary, the role
of these less serious channels, where emotions can flow freely, seems to be
increasing. Looking in more detail at how the low-brow media play an important
role in public discourse might help us understand better how complex events require
numerous, and equally complex figurative construals. At the same time, we can
learn more about the roles various forms of figuration play in public discourse.

© Barbara Dancygier, 2021
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Hayynag craTbs

«Bo3HHUKaOIAasa HEeBEKJINBOCTh»
U «yOexxaamuias IMOLUOHAIbHOCTb»
B JMCKypcax nojibckux CMHU

Bap6apa TJEBAHJIOBCKA-TOMAIIYUK! u Ierp IEH3UK?

TocynapcTBennas Bbicinas IpodeccuoHabHas mKoia B Konune
Konun, llonvwa
2JloA3MHCKUIA YHUBEPCHTET
Jloosw, [Tonvuwa

AHHOTALUA

OCHOBHOE BHUMAHHE B CTaThe yIENAETCS BBISBICHUIO U OOCYKICHHUIO CITy4aeB TOTO, YTO MBI Ha3bI-
BaeM «BO3HHUKAIOIIEH HEBEXIIMBOCTHIO» (“‘emergent impoliteness™) n «ydexmaronen 3MOIMOHaIb-
HOCTBRIO» (“persuasive emotionality”). PaccmarpuBatoTcsi JUCKYpPCHBHBIE CTPAaTErWd, UCIONb3Yye-
MblIe TosscKUMU CMUH, KOTOophIe CTOCOOCTBYIOT YCHIICHHIO OTPUIIATENBHBIX SMOILMH ayAUTOPHUH U
panuKanM3aluy S3bIKa U OTHOIIEHWH TpH OOpalieHHd K MONUTHYeCKUM ommoHeHTam. Ocoboe
3HaYEHHE yAeNseTCs QYHKIHMIM SMOIMOHAIBHOTO IUCKypCca U ero NMepcya3suBHOM POJIH B JUCKypCe
CMMU u 3a ero npenenamu. PaccmarpuBaemble IPUMEpHI B3SThI U3 COBPEMEHHBIX TTOJILCKUX MeIna-
TEKCTOB. VICTOUHMKOM MaTepuaia MOCTYKHJI OOJBIIONH IOJBCKHH Menua KOpPIYyC — COrpus
monco.frazeo.pl (Pgzik 2020). UccnenoBanue mMpoBOAUTCS C TIOMOIIBEO HHCTPYMEHTOB CTATHCTH-
Yyeckoro aHanmsa Marepuasios kopimyca (Pezik 2012, 2014) Ha ocHOBE SMOTHBHOTO U JAUCKYPCHB-
HOTO MOAXO0J0B. AHamm3upyrorcsi ucroibsdyemble CMU crmocoOsl MHTEpHpeTanny COOBITHI
(Langacker 1987/1991) ¢ Touku 3peHHs WX HIEOJIOTHYECKOro (hpeliMHHAra, MOHMMAaeMOro Kak
oTIpe/ieNICHHbIC HaBs3aHHBIE / CKOHCTPYHPOBAHHBIE MOJENH U CTPYKTYpbl coObIThii (Gans 1979).
Ocob6oe BHIMaHHE yNIeNIeTCs] HEraTUBHON aKCHOJIOTHIECKOH OIeHKE JIIOEH M COOBITHH C TOUKH
3pEHUs] MPEUMYIIECTBEHHO HMIUIMIUTHOTO BO3JEHCTBYIOIIEI0 M OCKOPOHMTENHHOTO IHCKYypCa,
BKJIIOYas POJIb AIMOLIMOHAIBHBIX KIACTEPOB OOMIIBI U OCKOPOJICHUS, THEBA U NPE3PEHHsI B TAKTHKE
yOexaenust. B uccienoBanny npeasaraeTcst KaTeropu3alys TUIIOB BOSHUKAIONIEH HEBEXKIMBOCTH
1 yOerx1aroleii SMOLMOHaIBHOCTH, KOTOPhIE BKJIIOYAIOT B ce0s1 UMIUTHIUTHOE yOeKIeHHE, HaIIpaB-
JICHHOE Ha TIOBBIIIEHHE HETaTUBHOM HSMOIMOHAIBHOCTH MEINaoOIIeCTBEHHOCTH. Pe3yipTaThl
HCCIIEIOBaHUS O00ECIEeYMBAIOT OCHOBY JUIS JAIBHEWIINX MCCIIEAOBAHUN 3MOLMOHATM3ALNH
MeAHuaIIcKypea.

KuaroueBsbie ¢ji0Ba: 1no1bckuti MeOuaduckype, yoescoenue, 803HUKAuAs HegexcIUugoCHb, Yoedic-
oarowas IMOYUOHATLHOCHb, IMOYUOHATIbHbLE KIACTEDbL

Just nuTHpoBaHus:

Lewandowska-Tomaszczyk B., Pezik P. Emergent impoliteness and persuasive emotionality in
Polish media discourses. Russian Journal of Linguistics. 2021. Vol. 25. Ne 3. P. 685-704.
https://doi.org/10.22363/2687-0088-2021-25-3-685-704

1. Introduction

The focus of the paper is to study Polish media discourse strategies which
contribute to high negative emotionality increase in audiences and, eventually, to
the radicalization of language and attitudes when addressing political opponents.
The main idea of the paper is that selected media texts which are the focus of our
discussion, aim at persuading its readers to develop or strengthen negative attitudes
towards their political opponents indirectly, not by means of indicating explicitly
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negative characterization of particular persons or events but rather implicitly, by
insinuation, in terms of emergent rather than explicit impoliteness, expressed both
on the verbal level in the media texts as well as on the relevant visual plane in the
form of pictures, graphs, etc. In this way they purposefully intend to contribute to
gradual raising of negative emotions in the audiences . The role and function of
emotional discourse are particularly foregrounded to identify its persuasive role in
media discourses and beyond. In other words, the audience’s perception of
particular characters, typically some well-known personalities from social,
political, or cultural circles, are represented in the contexts which — only on
reflection — appear to be unfavourable and difficult to accept by the audience. The
emotional arousal which is likely to accompany such news triggers either negative
attitude towards the characters or else, depending on the political preferences of the
audience, activate negative emotionality towards the authors of the news or towards
particular media organisations at large. The persuasive emotionality signals are then
a consequence of acts of emergent impoliteness addressed at particular political
figures, not accepted by a segment of the society. And yet, the impoliteness acts are
not always, similarly to the persuasion objectives, explicitly marked by rude,
abusive, or otherwise unacceptable language in the media texts. Rather, they can be
more nuanced and more importantly, outside the actual contexts, they can even be
considered if not fully polite, at least minimally, neutral. The types of such
emergent impoliteness will be presented in the sections to follow, starting from
more explicit cases and progressing towards gradually less and less obvious cases
of persuasive emotionality.

2. Research methods and materials

The research methodology applied in this study involves a qualitative analysis
of the data excerpted by language corpus tools, examined with accessible
instruments of concordances and their frequencies as well as relevant collocations.
In some of the cases, in which new meanings relevant to our discussion of
persuasive emotionality have recently emerged, our corpus results indicate
diachronic trends such forms underwent from less to more marked meanings.
Similarly, in some of the examples — although not in all, due to their less direct
relevance — the analysis indicates the ideological framing and political
underpinnings and usage preferences of a segment of Polish media consumers to be
sensitive to the tacit persuasive tactics used by some media, although no systematic
analysis is provided of the relationship between specific outlets (e.g. left/right
supporting newspapers or TV channels/programmes) and mobilisation of specific
emotions narratives.The data and materials used in the present study were derived
from a broad selection of Polish news sources indexed by the Monco corpus search
engine (Pezik 2020, monco.frazeo.pl). Its Polish version (MoncoPL) currently
contains over 7 billion word tokens of web-based news releases, blogs and
transcripts of TV shows spanning the last decade. The textual data in the corpus is
timestamped and annotated for morphosyntactic features, which makes it possible
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to construct corpus queries and identify examples of phrases illustrating selected
impoliteness phenomena. Since the dataset indexed in MoncoPL is densely sampled
at approximately 2 million words per day (Fig. 1), it is also possible to generate
timeseries revealing diachronic trends in the frequency of words, phrases and
lexico-grammatical structures relevant to our analysis of impoliteness.

The index of Monco currently contains over 7 billion word tokens of internet-
based news releases, blogs and transcripts of TV shows spanning the last decade.
The textual data in the corpus is timestamped and annotated for morphosyntactic
features, which makes it possible to construct corpus queries and identify examples
of phrases illustrating selected impoliteness phenomena. Since the dataset indexed
in Monco is densely sampled at approximately 2 million words per day (Fig. 1), it
is also possible to generate timeseries revealing diachronic trends in the frequency
of words, phrases and lexico-grammatical structures relevant to our analysis of
impoliteness.

6,000,000
5,000,000
4,000,000
3,000,000
2,000,000
1,000,000

0 B . . T 5 T T T

2010-11-05 2011-10-05 2012-09-05 2013-08-05 2014-07-05 2015-06-05 2016-05-05 2017-04-05  20M8-03-05 2019-02-05 2020-01-05

Fig. 1. The rate of sentence number increase of Monco shown in the number

of sentences per month, collected since 2010

This paper utilizes a number of corpus exploration methods implemented in
MoncoPL including concordance analyses, metadata and timeseries aggregation as
well as collocational profiles. Their application is showcased in the discussion of
specific examples of persuasive emotionality covered below. As a general
procedure, we start analyzing each of these cases by devising a corpus query
matching morphosyntactic variants of key lexical units. Full concordances from all
the sources indexed in MoncoPL! are obtained and inspected to identify the
distribution of predominant senses and functions (see the example of dworka
below). The concordance results are also ordered and aggregated by publication
date in order to identify points in time where possible semantic shifts occur. Finally,
collocational profiles of such key lexical items are generated and inspected to
identify newly acquired connotations and semantic prosodies as in the case of
rusycystka discussed below.

3. Impoliteness

Impoliteness is behaviour that is face-aggravating in a particular context
(Locher and Boustfield 2008) which comes about when the speaker communicates
face-attack intentionally, or the hearer perceives and/or constructs behaviour as
intentionally face-attacking, or else when a combination of intentional face attack

! See http://monco.frazeo.pl/stats for a current list of sources (Accassed: 12.2018-12.2020).
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and its perception by the hearer (audience) as such occur at the same time (Culpeper
2005a: 38, Haugh. M. & J. Culpeper 2018.). Such behaviours always have, or are
presumed to have, emotional consequences for at least one participant, that is, they
cause or are presumed to cause offence.

The impolite behavior in the context of media events assumes a somewhat
different format. First of all, impolite behaviours are typically not fully overt in
media discourses. Moreover, they are most often not addressed to the readers or
audiences, but targeted at persons that are likely to be well-known to audiences,
their characteristics, behaviour and activities that are meant to be framed in the
media as either punishable, unacceptable physically, morally, or aesthetically
distasteful. The media however use a covert strategy of observing all rules of law
and good manners, and yet, on close interpretation of the information the reader
identifies a particular emerging impoliteness act that tends to lurk behind the
politically correct discourses and illustrations. The audience then is invited to
‘uncover’ the negativity aura around the main character of the media news and
blame the main persons described in the news for their conduct and behaviours.
This is certainly what happens when the reader and, more generally, the audience,
are sympathetic to the political line of the particular media profile. Nevertheless, in
the cases where the audience comes from an opposite political wing or party, the
emotions change. In the first scenario the emotional arousal culminates in the acts
of disgust, contempt, etc. towards the main persona, while in the latter — it is the
media publishers and news journalists rather that are the target of not only disgust,
and contempt but they also frequently happen to be ridiculed and the news they post
is considered particularly strongly negatively charged and non-trustworthy.

Impoliteness then in this sense is not negative politeness. Politeness in fact is
an unmarked i.e., neutral phenomenon. When considered marked, it might refer to
overpoliteness, and be treated as insincerity, insincere behaviour.

What we define as impoliteness is an emotional, deeply Face Threatening Act
(FTA), deliberately meant to bring about emotional consequences, in particular
intentional harm, resulting in intentional hurting of the person being the target of
the act.

4, Persuasive Emotion Event
4.1. Emotions

In their studies of emotions Lewandowska-Tomaszczyk and Wilson (2013,
2017, 2019) propose that the major part of an Emotion Event scenario is occupied
by the canonical roles of an Emotion Experiencer and a Source, which can be
interpreted as a Stimulus or Cause for the emotion to arise. The stimuli in an
Emotion Event may vary. The reasons why one person gets angry and another one
would not experience this emotion depend on one’s culture, situational context and
the experiencer’s individual psycho-physiological predispositions. Sources can also
be implemented by Agents, considered to act with volition and sentience, so they
typically refer to animate beings. Stimuli can involve objects or events as inanimate
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(nonvoluntary) causal entities. On the basis of these variables we propose a
Prototypical Emotion Event Scenario, which covers the constituents of Context
with the experiencer’s biological predispositions and their social and cultural
conditioning, immersed in the on-line situational context of the event. Direct stimuli
act on the experiencer, which is both internally and externally manifested by means
of physiological and physical symptoms accompanied by particular affective states
(internally experienced emotion (cluster)), cognitive operations (conceptual
embodiment, blending, metaphor) and possible experiencer’s external reaction(s)
(exbodiment phase) in terms of both language (emotion language and emotional
talk) as well as non-verbal body reactions.

The prototype of an impoliteness emotion event assumes a double source of a
negative emotional event. The primary source is an individual/group, intentionally
inflicting harm (Face Threatening Act®, FTA in (1)) on an experiencer by means of
a number of — secondary — harm sources i.e., various exbodiment ways (oral,
written, graphic, etc.), which lead to emotion affective consequences. The source
of harm can also be unintentional, although the consequence can be similar — the
experiencer identifies offence and feels hurt.

(1)S [FTA intentional HURT] >>> A [HURT- OFFENCE]
PROTOTYPE EXTENSIONS
S [non-intentional] >> A

Hurt is one of the strongest self-conscious emotions elicited in response to the
perception that others have caused physical or psychological harm through a —
typically intentional — act, considered wrongful (Liao et al. 2012).

Emotional impoliteness types of HURT — HARM scenarios can also be
developed into stacked complex Speech Act constructions and used instrumentally
to achieve particular social benefits and definite political remuneration.

4.2. Political contexts and persuasive emotionality

The first general dimension differentiating the analyzed cases is intention. In
just a few of them there was no obvious intentional incivility or abuse on the part
of the acting bodies. However, most of the instances discussed below possess an
intentional, although covert, impolite persuasive character. They present a variety
of persuasive — often manipulative — emotionality types. The content, publicized in
the media, is intentionally framed as objective and legally binding on the surface.
And yet, its principal objective overriding the first reading, appears to present a
complex stacked structure. It is meant in fact to arouse negative emotions in the
public (media readers, viewers, commentators) towards the main personae, their
actions and events they are involved with and referred to in the publicised media
content. More specifically, it is to strengthen or arouse the negative emotions
around evaluative judgments and opinions, elicit these negative evaluative

2 See Goffmann (1962) on Face-Work.
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judgments and, eventually, manifest the audiences’ new or modified judgments in
terms of offline devirtualization acts (Wilson and Lewandowska-Tomaszczyk, in
press) reflected in growing political support and parliamentary or presidential
electoral decisions in the real world.

4.3. Social cognitive context

In order to account for the nature of harm and hurt as well as negative emotion
raising and the sense of their persuasive effects within communities, both their
social psychological underpinnings and the linguistic manifestation as discussed in
LewandowskaTomaszczyk and Wilson (in press 2) need to be discussed.

The experience of harm-hurt events, as demonstrated by Vangelisti et al.,
(2005), is determined by direct negative appraisals within social contexts. Their
specific elicitors have been proposed by Leary et al. (1998) to include active or
passive interpersonal separation (rejecting and ostracizing on the one hand and
social exclusion on the other).

In most of the cases discussed here, it is precisely these negative appraisals
within social contexts that constitute direct causes and aims of the linguistic and
visual acts that are in focus. Connected with these, are the principal media content
aims to provoke in general public, readers, internet users, and audiences negative
social evaluation referred to in the presented content accompanied by different
degrees of emotion arousal, in particular repulsion and rejection, desire for social
distance, moral disgust, anger and contempt towards the deeds of the main persona
of the emotive event. The ultimate aim to defame the political figures and gain
(more) political power constitutes the basic social political framing of persuasive
emotionality contexts. Each of the whole CAD (contempt, anger, disgust) trio is
typically elicited in response to a number of autonomy violations — autonomy and
individual rights (anger), questioning the moral trustworthiness of others (moral
disgust), or in cases of violations of communal rules.?

In the model of emergent impoliteness and persuasive emotionality we propose
(Lewandowska-Tomaszczyk & Pezik 2019) that the audiences’ interpretation of a
media event involves a set of cognitive and emotional leaps which lead to context
re-framing in terms of its social-normative cognitive sense, synonymous to
processes of semantic re-conceptualizations proposed in Lewandowska-
Tomaszczyk (2010). Here, objectively neutral elements acquire negative
connotational value in the context of specific Event Scenarios and culminate in the
form of a particular affective (emotional-evaluative) climax.

In the context of our discussion seemingly neutral elements of news messages
acquire the negative connotational value in the context of specific Event Scenarios
to constitute emergent impoliteness acts. They necessarily involve affective
components in the main persona of the news and cause offence and hurt, overridden

3 Compare Lewandowska-Tomaszczyk and Wilson (in press 1) for a detailed analysis of these
emotion concepts in Polish and British English.
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by an intentional act of the negative emotionality stimulation (anger, disgust,
contempt) meant to re-frame the perception of political figures and events away
from possible positive ones towards ideologically and politically more desired and
more profitable cognitive and social-normative evaluative contexts.

5. Reconstructing political realities

The political media discourses exert influence on the dissemination of public
knowledge and the addressees’ perception of reality. Of the three groups of their
addressees — the personae referred to in the media content, politicians in general
and the general media public, it is mostly the politicians and journalists that shape
the public political discourses and play a special role in shaping a hierarchy of moral
and ethical values (Czyzewski, Kowalski & Piotrowski 1997: 10-19, Piontek
2011).

Opinions concerning the outside world in the context of media discourses have
always acknowledged the dialectal role of the media in its perception: primarily as
projectors of the outside reality and, secondly, as its constructors. In the cases
discussed in the present study the actual outside reality and its perception by the
general public get either reconstructed or else get constructed anew (Kaid, Gerstlé
& Sanders 1991) from bits and pieces of information that can be conjectured to
profile a true image of the world.

6. Analysis of the data

The examples presented in this part of the study come from the press articles
and TV programmes which, apart from the informative layer, trigger a stronger
emotionality arousal with the audience, employing, often implicit, persuasive
discourse strategies towards accepting a desired, often negative, perspective on a
particular person or event.

An overview of distinct discursive patterns in the decreasing explicit
impoliteness order is presented in the sections to follow, in which the discussed
examples progress from cases of more conventional overt impoliteness towards
those characterized by sets of gradually decreasing explicitness and impoliteness
marking. Interestingly, the conventional impoliteness marking arouses stronger
negative emotional verbal expression, as judged by the post-article comments (see
6.1. and 6.2. below) than the less explicit and/or more novel uses (6.6.). Activating
less conventionally associated events in one community (see the case of pogrom in
section 6.5.) on the other hand leaves more room for varying affect across cultures.
All of the presented cases bring about arousing or strengthening negative evaluation
towards the main personae or entity characterized in the discourse (e.g., 6.1., 6.2.,
6.3., 6.4.) and/or towards the authors of such characterizations (e.g., 6.1., 6.5.).

6.1. Activation of connotative properties

On 31 January, 2003, BBC correspondent Rob Watson announces “America's
Poodle” is the insult of choice hurled by critics of Tony Blair for his support for
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President Bush®, Although one has to agree that the poodle metaphor is not
particularly original, nevertheless it displays some of the characteristic properties
of the first type of persuasive emotionality discussed in the present study and in this
context was to indicate the putative passive and obedient nature of Blair’s British-
US relations.

Connotative property activation and insertion into conventional denotational
content are the characteristic attributes of this type of strategy. In the Tony Blair
case, this metaphorical insult can in fact be considered quite wide off the mark in
most British-American contexts, but this process of (conventional) connotative
properties activation appears quite massive in press discourses, not only in Britain.

6.1.1. Dwoérka ‘lady-in-waiting, maidservant’

To substantiate the claim that the conventional negative connotative property
activation is a massive tactic in press discourses, not only in Britain

let us refer to Polish political media context. The lexical item dworka in Polish
is not a particularly frequent word nowadays. It used to refer to a lady-in-waiting,
usually of a noble family, then somewhat deteriorated to the sense of a maidservant,
performing lots of basic jobs for the female part of the royalty or higher class ladies
in Polish aristocratic families. Although associated with higher class in its
prototypical use, Polish dworka has always, denotationally in its basic sense,
referred to a female person, who occupied a serving position at court.

In May 2021 the MoncoPL corpus contained 799 instances of different
morphological variants of dworka. The first figurative occurrence of the term
usedrefers to female employees of the National Bank of Poland and was recorded
in this corpus on 27th of December 2018. It was then that the “dworki scandal”
started. As reported on by most of the media the bank (male) president’s female
collaborators (two — fairly attractive — young women) earned particularly high
salaries and the bank president (Adam Glapinski) was not eager to reveal the sums.

A complete analysis of the term’s concordance shows that 124 of the 234
subsequent usages of dworka are related to this new context. In other words, the
figurative reference accounted for nearly 53 percent of its usage. The change in the
meaning of this word is illustrated by the selected concordances of dworka
(examples 2 and 4) listed in Table 1. below, which developed from the original
sense reported in examples (1) and (3) of the table.

Furthermore, to make things worse, the original title in the first newspaper
using dworki, complemented this word with the interjection sio ‘pish, hoo, sqat’,
the form used to urge chickens to go away. As any dehumanizing expression, this
one too — together with the ‘maidservant’ sense — make the phrase particularly
insulting. When compared to the English poodle use, pudel in Polish with similar
connotations, sio, dworki! might be considered when used with the interjection,

4 http://news.bbc.co.uk/2/hi/americas/2711623.stm. Watson R. "Tony Blair: The US poodle?".
BBC News/Analysis. January 31, 2003. Also https://www.google.com/search?client=firefox-b-
d&qg=tony+blairt+called+poodle (Accassed: 12.2018-12.2020).
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especially uncivil and also perceived as such as particularly denigrating and sexist.
And although most of the audience shared the indignation about the (putative) abuse
of power by the president of the National Bank of Poland, the article title was
considered excessively abusive and unacceptable in most of the media comments’

Table 1
Concordances of Pol. dworki ‘ladies-in-waiting, maidservants’ monco.frazeo.pl

# Concordance Source Date

1| (...) Dagmara Bak (33), ktéra gra dwoérke Helene. interia.pl 14/11/2018
‘Dagmara Bak, who plays the role of the maidservant Helena’

2 | Od jakiegos czasu obie panie towarzyszg Glapinskiemu podczas innpoland.pl | 27/12/2018
oficjalnych wystapien, szybko zostaty ochrzczone mianem jego
aniotkéw lub dwoérek.
‘For some time now, the two ladies have accompanied Glapinski
(the bank’s president) [and they] have been fast baptized with
the names of his angels or maidservants’

3| (...) wcielajagc sie w role pastuszkéw, aniotkow, dwérek i rycerzy. naszemiasto. | 27/12/2018
‘(...) embodying [into the roles] of littel angels, maidservants and pl
knights’

4 | Dworki Adama Glapinskiego. gazeta.pl 27/12/2018
‘Adam Glapinski’s ‘maidservants’

Although the maidservant metaphor as such might be regarded as less
derogatory than that exploiting poodle as a metaphor Source Domain (Lakoff and
Johnson 1980), the journalists decided to use an additional distancing marker —
quotation marks — with the word dworki — possibly to avoid direct external criticism
and legal action.

The reasons why such fairly strong abuse markers have been used by the
popular newspaper is clearly the case of, only partly successful, persuasive
emotionality. The wide audience was certainly aroused, however not always in the
direction the authors originally planned.

6.2. Invoking stereotypes

In their 2018 paper Aleksander B. Gundersen and Jonas R. Kunst discuss a
stereotype concerning putative excessive unattractiveness of feminist women and
frequent acts of derision addressed at them for being “unattractive or manly”°. The
study demonstrates that these stereotypes are observed not only on the verbal level
but also on the perceptual one and can also be identified in ways people visually
represent feminists. The study also finds that people generally tend to associate

S E.g., Dzisiaj zresztq dos¢ obraZliwie atakujg prezesa Glapinskiego i jego wspdtpracownikéw,
bo tytul ,,dworki, sio” to wyjgtkowe obrazliwe ‘And today they attack president Glapinski and his
collaboraters in a fairly offendive way, as the title ‘maidservants, pish’ is particularly abusive’.
http://300polityka.pl/live/2019/01/09/bielan-byc-moze-zeby-przeciac-ten-atak-na-prezesa-
glapinskiego-on-powinien-dzisiaj-te-informacje-ujawnic/ (Accassed: 12.2018-12.2020)

¢ Aleksander B. Gundersen & Jonas R. Kunst. Springer 2018. “Feminist # Feminine? Feminist
Women Are Visually Masculinized Whereas Feminist Men Are Feminized*.
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more masculine-looks of women and men’s more feminine-looks with feminist
movements and acts. Furthermore, masculine-looking women are also perceived as
more dominant and threatening and less empathetic, warm and trustworthy.

1. Such stereotypes are also in evidence in Polish media culture. The title of
an online article Feministki nienawidzq maqdrych, pieknych i odwaznych kobiet
displays the author’s perception of female feminists: ‘(Female) feminists hate
clever, beautiful and brave women’. The proverbial uroda feministki — ’(female)
feminist’s looks’ imposes a fairly strong perceptual association between feminist
activism and particularly unappealing appearance, as epitomized in one of the posts
(2) to the newspaper article mentioned above:

(2) Nienawidza, bo sa stare i brzydkie.

To sg przede wszystkim kobiety i zaden GENDER tego nie zmieni.
One tak to majg.

Inaczej tego nie wyttumacze’

“They hate because they are old and ugly.

They are women first of all and no GENDER will change that.
They are simply like that.

I can’t explain this any other way”.

Female feminists supposedly (2) hate clever, beautiful and brave women
‘because they (themselves) are old and ugly’.

It might be relevant to note that the meaning of the word gender (capitalized
in the original post in (2)), used in this form in Polish too, has acquired an
unambiguously negative semantic value when compared to the English form
gender. In Polish it is used, particularly by the conservative nationalist segment of
the society, as a term of abuse, a generalized anti-gender equality slur, and
corresponds to the idea of a dangerous ideology which posits the unique
conditioning of human sex in terms of exclusively cultural and personal
preferences.

The emotion invoking persuasive act of the journalist is effective. Disgust,
rejection, intolerance towards feminists reign supreme, evoked and increased by a
journalist’s invocation from apartyjna i apolityczna ‘non-partisan and politically
neutral press®.

6.3. Mixed referring terms

Similar practices, denigrating transgender people, are also observed in
newspaper language where (transgender) women are referred to with male
pronouns, or with both male/female within the same piece. (e.g., The Sun 2013).
Such cases in the British press are discussed by Angela Zottola (2019) in her paper
on non-binary uses of pronouns and titles in the British Press, but such practices are
also familiar from numerous international contexts.

7 https://obserwatorpolityczny.pl/feministki-nienawidza-madrych-pieknych-i-odwaznych-kobiet/
(Accassed: 15.12.2020).
8 https://obserwatorpolityczny.pl/misja/ (Accassed: 12.2018-12.2020).
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In the Polish context the case of first transgender MP Anna Grodzka, no longer
politically active, is publicly known and incidents of addressing her with the male
forms abounded during her political career. More recently, when the LGBT
community rose to respond to mass-scale anti-LGBT smear-campaign led among
others by militant pro-life groups and openly supported by the political
establishment of the day, Margot, a transgender activist (offical ID male name
Michat Sz.) met with ridicule and calls for unacceptance and ostracism. The
newspaper texts stimulate such sentiments by appeal to emotion. The press titles
alone are characteristic: Same fakty o Margot. Michat Sz. tylko bywa ,,kobietq”. Na
co dzien jest mezczyzng i nawet ma dziewczyne® ‘Facts alone about Margot. Michat
Sz. is “a woman” only occasionally. Day to day he is male and he even has a
girlfriend.’

6.4. Face-saving as face-threatening

An interesting case of emergent impoliteness combined with persuasive
emotionality can be observed in cases where a conventional act of face-saving is
used somewhat ambiguously as a face-threatening device. Similarly to some other
countries, Polish press legislation protects the privacy of persons involved in
criminal investigations (accused, plaintiffs, witnesses) by requiring that they should
remain unidentifiable unless they wish to be known by their full names. In special
circumstances this requirement may be overruled by court. In practice, however,
there are a number of seemingly paradoxical applications of this law which make it
either ineffective of counter-productive.

In the following examples, the identity of the persons with criminal charges
featured in the respective news reports is fully compromised by the use of an
explicit periphrase, signifying the use of a longer phrasing in place of a possible
shorter form of expression, which stands in apposition to the abbreviated name (3).

3)

—  “Stawomir W., son of former president Lech Wal¢sa” (Niezalezna.pl,
2017).

—  “Wilodzimierz C., former owner of the Ciniewski Hotel” (Gazeta
Wyborcza 1998).

This conventionally “face-saving” law strategy may become a face-threatening
act even without such explicit appositions when it is applied to well-known people
with some forensic criminal implications. Efficacy as a privacy protection measure
may be questioned, used with reference to persons without criminal charges or
convictions may be regarded as defamatory by activating appeal to the negative
semantic prosody (Louw 1993, Sinclair 1994, Lewandowska-Tomaszczyk 1996).
The very presence of a face-saving device used to refer to a well-known person with
(highly questionable) criminal charges may not only be ineffective but also

9 https://nczas.com/2020/08/13/same-fakty-o-margot-michal-sz-tylko-bywa-kobieta-na-co-
dzien-jest-mezczyzna-i-nawet-ma-dziewczyne-video/ (Accassed: 12.2018-12.2020).
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incriminating. The question whether one can effectively resign from his/her right
to remain anonymous needs to be answered and the use of initials has both linguistic
and legal implications.

Name abbreviations (initials) which are directly compromised or blatantly
ineffective (e.g. when applied to public persons) are the linguistic analogue of
censor bars placed over the picture of a person whose right to remain anonymous is
only superficially respected. Their emergent function can be incriminatory as one’s
positive face can be threatened by simply applying this conventionally face-saving
device. By implicit appeal to emotive persuasion the original discourse goal may
turn equally ineffective.

An interesting example of this phenomenon in Polish news discourse is the
case of Barttomiej Misiewicz, a former government official, arrested on corruption
charges in January 2019. His last name became an ephemeral eponym in
government-critical public discourse.

In left-wing/ liberal press discourse a “Misiewicz” was used to refer to
someone who is underqualified, incompetent, too young and inexperienced for a
government job, but also smug and arrogant. The form was often used in the plural
form “Misiewicze” to imply a more common tendency for the government to hire
young and inept but politically loyal people for important positions in the
administration. As shown in Fig. 2 below, even after Misiewicz’s name began to be
anonymized, its eponymic use continued thus rendering the face-saving practice of
surname abbreviation ineffective.

One year Dats () misiewicz *

1,000

750

500

i =

250

(gt =

09 '
2018-01-01  2018-02-19  2018-04-09  2018-05-28  2018-07-16  2018-00-03  2018-10-22  2018-12-10  2019-01-28  2019-03-18  2019-05-06  2019-06-24

Fig. 2. Continued use of the name Misiewicz in the literal and eponymic sense
in Polish political discourse (monco.frazeo.pl)

As shown in Table 2., the plural form of Misiewicze, which is solely used in
the abovementioned eponymic sense occurs mostly in the liberal media sources
indexed in the MoncoPL corpus. Nine out of ten most frequent sources of texts
containing this form are clearly liberal news websites. The only conservative source
contributing occurrences of this term was the weekly dorzeczy.pl in the lowest
position in Table 2.
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Table 2
Top-ten sources of the plural form Misiewicze in MoncoPL
Source Occurrences
tvn24.pl 412
natemat.pl 198
300polityka.pl 190
gazetaprawna.pl 178
dziennik.pl 161
dorzeczy.pl 149
onet.pl 127
wp.pl 127
news.google.com 124
dziennikwschodni.pl 121

On his release Misiewicz published a statement requesting everyone to use his
full name, which is now common practice among individuals suspected of a
misdeed on legal grounds who consider themselves innocent. This in turn confirms
the widely shared perception of a derogatory tenor linked to the official practice of
surname abbreviation.

6.5. Formulaic as literal

Our next example illustrates a case of impoliteness which seems to have been
triggered by an inconsiderate use of a polysemous term and subsequently
persuasively presented as a face-threatening act. In June 2019, the Polish Soccer
Association published a post on their Facebook profile in which Poland’s 4:0
victory over the Israel team was described as a pogrom. In reaction to this post, the
Times of Israel published a story which emphasized the use of the historically
loaded term pogrom as ‘harking back to centuries of massacres perpetrated against
Jews’!%. As we further argue below, the original blunder seems to have resulted
mostly from the inadvertence if not plain ignorance on the part of the post’s authors.

On the other hand, the abovementioned reaction to this publication is based on
the mechanism of literalization, an otherwise neutral use of a formulaic phrase
comprising a polysemous lexical item, which in its original, frequently historic,
contexts is used to refer to an event or individual with a strong evaluative and
emotional marking. The case exemplified here is the widely known form pogrom,
often used with it original historical reference to an organized massacre on a
minority group or else, but later extended — at least in the Polish language use — to
apply to a complete destruction and defeat of an opponent'!. While the latter sense
was most likely meant to be activated by the authors of the post, it was the original

10 https://www.timesofisrael.com/polish-soccer-association-celebrates-victory-over-israeli-
team-as-a-pogrom/. (Accassed: 12.2018-12.2020).

"' The Polish Encyclopaeadia PWN entry for pogrom specifies its two conventional senses:
1. complete defeat; 2. ethnic genocide (https://encyklopedia.pwn.pl/haslo/pogrom;4009566.html
(Accassed: 12.2018-12.2020)).
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sense of pogrom which emerged as an act of impoliteness. There is ample corpus
evidence of the present formulaicity and semantic bleaching of this form in modern
Polish. As shown in Table 3., pogrom is widely used in reports on sports events
where its original sense is almost entirely lost. All the Monco concordances (years
2013-2019) presented in Table 4. refer to such sports events.

Table 3
Polish pogrom concordances with the source and publication date (monco.frazeo.pl)

Wyniki od 1 do 20 z 104. Kryteria wyszukiw Show / hide columns
# Zrédio Data

1 Tam to juz byl prawdziwy pogrom . twn2d.p 7M2ma

2 | wygrala z Belgia 3 : 0 cztery lata wczesniej  to juz byt przeciez pogrom . t 18/11/2015
3 To juz jest pogrom ! W ty 12/6/2019
4 vojej stronie internetowej napisal we wiorek To juz jest pogrom . czyli antysemicki wpis PZPN " . wpolityce. 12/6/2019
5 « - CZYTAJ ROWNIEZ To juz jest pogrom i, wpolityce 12/6/2019
] To juz jest pogrom . trojmiasto.| 21/4/213

7 To juz jest pogrom v ney.f 392013

8 To juz jest pogrom s F 3m20ma

9 ‘er : pogrom na GPW 2013-04-04 09:22 « To juz pogrom bykow , inaczej nie mozna tego nazwac . for 4/4/213
11 jobijajac naszych 25 : 16 , dwa kolejne sety to juz pogrom L wynik 25:14125: 12, jeden z kibicow... nowiny.f 26/4/2013
12 Trzecia kwarta to juz pogrom przez ekipe z Niewladowa . a5zt zow.pl 18M12/2012
13 W trzecim secie to juz pogrom Pilanek i wygrana wroctawianek 25: 9 . . V.| B6/12/2014
14 Trzeci set to juz pogrom rywala11:4 . portel 210/2016
15 Trzecia runda tego pojedynku  to juz p iwy pogrom  Grzesiaka . ATt ZOW.[ /424
16 dzigiaj, 15:50  To juz prawdziwy pogrom . gazet tynska.p 19/6/2016
17 dzisiaj , 15:50  To juz prawdziwy pogrom . jaze sztynsk 19/6/2016
18 Trzecia i czwarta partia  to juz prawdziwy pogrom . swid 4.pl 4M11/2M7

The key issue relevant to the present study is that it is not the use of the form
pogrom, now predominantly occurring in its extended sense of defeat in sport
contexts, that arouses any affective reaction with the Polish audience, but its re-
activated literal interpretation as presented in the abovementioned press reports
which acted as a persuasive emotional trigger of the undesired hostile reaction.

6.6. Ordinary as derogatory

Another example of a seemingly unmarked form which acquires an impolite
and emotionally-loaded character in a special context is the form rusycystka, a
Polish term used to describe a female Russian language philologist. The average
frequency of the word was very low for decades spanning the nineties of the
twentieth century until November 2018, before a story published by Gazeta
Wyborcza revealed the exorbitant salaries of some assistant directors at National
Bank of Poland, as described in Section 6.1. of the present study'?.

The semantic shift in the use of the word rusycystka is reflected in the
collocational profiles extracted from texts published before and since November

12 See https://businessinsider.com.pl/wiadomosci/wyborcza-rusycystka-w-nbp-zarabia-65-
tys-zl-na-miesiac/9qneyh3 (Accassed: 12.2018-12.2020).
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2018. MoncoPL. As shown in Table 4. there are a number of politically charged
collocates of rusycystka in the latter batch of texts, including poupychaé, which
literally refers to ‘stuffing’ (public offices) with one’s own candidates and
Misiewicze, the latter occurring in the coordinated phrase rysycystki and
Misiewicze.

Table 4
Top collocations of the noun rusycystka generated from texts published before
and since November 2018
Before November 2018 November 2018 — May 2021
# Lemma Occurrences Dice # Lemma Occurrences Dice
1 |slawistka 4 0,0717 | 1 |slawistka 4 0,0453
‘slavicist’
2 |germanistka 3 0,0237 | 2 |poupychac 3 0,0159
‘germanist’
3 |Grzelczak [family 3 0,0017 | 3 |germanistka 3 0,0136
name]
4 |Bozena [first name] 3 0,0003 | 4 |anglistka 3 0,0088
5 [Halina [first name] 3 0,0003 | 5 |Misiewicz 11 0,0023
6 |LO [abbreviation, 5 0,0003 | 6 |asystentka 4 0,0011
high school]
7 |lrena ‘first name’ 3 0,0003 | 7 |Grzelczak 3 0,0009
8 |nauczycielka 3 0,0003 | 8 |Wojciechowska 4 0,0008
‘female teacher’
9 |wyksztatcenie 6 0,0003 | 9 |wyksztatcenie 14 0,0003
‘education’
10 |historyk ‘history 4 0,0002 | 10 |NBP 9 0,0002
teacher’

The fact that one of the directors (in charge of public relations) was a female
Russian philologist was regularly brought up to express implicit contempt for
female philologists stepping out of their payscale, perhaps also because, in public
perception, expertise in Russian alone does not represent sufficient qualifications
for this kind of high-paying job in the banking sector. The form rusycystka thus
emerged and, having acquired a negative connotational value, functioned for some
time as a term of abuse and a negative emotion stimulus. The act of persuasive
emotionality on the part of the media reporting this fact consisted in shifting the
attitude of their audiences towards female philologists from more neutral to
derogatory.

7. Conclusions

Media are not an abstract entity. They are people, journalists, audiences,
content creators and disseminators. They do not solely observe, report and transmit.
They re-frame and re-construct facts and events in numerous ways. They change
the semantics of objects and human referring senses from denotational to those that
identify them by connotational ones. They insert the stereotypical value senses for
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the unique ones. They can intentionally mix gender references and replace a suspect
for an innocent. They succeed in making neutral values contemptible, belittle the
big and significant, and uncover the uncivil and abusive camouflaged in polite and
acceptable forms. Provoking the emotions of anger (as in the cases of excessive
salaries), disgust and contempt (as with regard to non-heteronormative
communities), or, minimally, the ridicule and ostracism, are the weapons of to-
day’s media and social media, not only in Poland but universally (Lewandowska-
Tomaszczyk 2020).

The study discusses the ways in which mass media discourses construe events
(Langacker 1987/1991) in terms of their ideological framing, understood as
particular imposed or constructed event models and structures (cf. Gans 1979),
which invoke harm, hurt and offence, anger or contempt. Mass media play a role in
this persuasive tactics. We propose a characterization of the phenomenon of
emerging impoliteness, used as a more or less implicit persuasion strategy towards
negative emotionality raising and leading eventually to conceptual content re-
conceptualization, instigated by media texts in political media culture. Taken over
onto social media platforms the re-constructed conceptual content and emotions are
further coloured, multiplied, and universally entrenched. The discussion and survey
of the cases presented in our study confirm the key role media and media
produsers, ' i.e., producers and users embodied in single persons, play in the
society: All media give their audiences a version of reality, not reality itself.'*
Whether this version conveys a negative or positive image depends on the
ideological and aesthetic preferences, on the emotional arousal working as an
argumentative and persuasive force which re-establishes or transforms the original
conception of the world.

© Barbara Lewandowska-Tomaszczyk and Piotr Pezik, 2021
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The article explores how emotionality is manifested in the news texts covering politically sensitive
topics, using as the case study coverage of the 75" anniversary of WWII Victory in news
programmes of the Russian TV “Channel One”, “Russia TV” and RT. Proceeding from the key
theoretical assumption of medialinguistics defining media texts as an integral unity of verbal and
media components, the author singles out and analyzes markers of emotionality at both — language
and media levels, paying special attention to lexis and the way it is supplemented by illustrations
and video footing. The analysis of the news flow is based on the information model, which allows
to structure the process of news formation according to the following stages — selection of events
for news coverage, interpretation of facts, shaping images, forming stereotypes and cultural-
ideological context. The goal of the study was to identify markers of emotionality and analyze how
emotionality affects the interpretation and the perception of facts, paying special attention to
realization of the category of broadcasting style defined as the tone of voice, or tonality news media
use when addressing their audience. Conceiving emotionality as both explicitly manifested and
implicitly present quality, the study singles out its three types as represented in the analyzed media
texts — 1) specific pretentious style, used by newsreaders and commentators to stress the dignity and
solemnity of the event; 2) deliberate affectation disguised as emotionality on the part of news
anchors while presenting topically sensitive news items; 3) emotionality as spontaneous display of
sincere emotions observed in interviews, dispatches of correspondents and commentaries of the
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on politically sensitive issues in traditional media and social networks.
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Hayynag craTbs

Mapkepbl SMOLIMOHA/ILHOCTH B OCBellleHUU poccuiickumu CMHU
npasaHoBaHuA 75-1etus [loce bl
B BeJIUKOM OTe4yeCTBEHHOM BOMHE

T.I'. JOBPOCKJIOHCKAS

MI'V umenu M.B. JJomoHOCOBa
Mockea, Poccus

AHHOTALUA

B crartbe nccnenyoTest CiocoObl BEIpayKeHHUS SMOIMOHATIBHOCTH B HOBOCTHBIX TEKCTaxX, OCBEIIAI0-
IIUX MOJUTUYCCKH 3HAYUMBIE TeMBl. MaTepralioM MOCITyKIWIN TeKCTHl poccuiickux CMU, mocss-
mIEHHBIE ITpa3aHoBaHuio 75-netus [lo6enst B Bennkoil oTedecTBeHHOM BOWHE, B 9aCTHOCTH HOBOCT-
HBIX TporpaMM TeinekanainoB «Poccust 1», «Ilepsrrity u RT. Ucxoas m3 6a3oBoro ompeneneHus
Me/IMaTeKCTa KaK OPTaHMYHOrO €IUHCTBA KOMIOHEHTOB BEpOAILHOIO WM MEIWIHOTO YpOBHEH,
c(hOpMyITUPOBAHHOTO B PaMKaX MEIUAIMHTBUCTUKH, aBTOP WACHTU(DHUINPOBAI U OMUCAT MapKepbI
SMOIMOHAIBHOCTH Ha 000X YPOBHSX — SI3bIKAa M MeJHa, 0OpaTHB 0CO00e BHHUMAaHHE Ha CIIOCOOBI
COEIMHEHUS DJIEMEHTOB BEpOAILHOTO (JIEKCUKH ) K MEIUITHOTO YPOBHEH (MILTIOCTPALH, BUACOPS).
AHanu3 HOBOCTHBIX TEKCTOB ITPOBOAMIICS Ha OCHOBE MH(OPMAaMOHHOI MOZEIH, KOTOpas M03BO-
JISIET pa3iesuTh porecc GOpMHUPOBAHUS HOBOCTHOTO TIOTOKA Ha CIIETYIOIIHE ITAITBl — 0TOOp COOBI-
THI U TTOCTIEYIOIIETO OCBEUICHU, HHTepIpeTanus (HakToB, co3aHne 00pa3os, GopMHUpOBaHNE
CTEpPEOTHIIOB, KYJIbTYPO-HICOIOTHIECKHI KOHTEKCT. Llenp ucciaenoBanms cocrosyia B TOM, YTOObI,
BBIJIENTB MApPKEPHl SMOIIMOHAIBHOCTH, U3YIHTh KaK YMOIIMOHAIN3AIHS HOBOCTHBIX TEKCTOB BIIHSET
Ha penpe3eHTANNIO M HHTEPIPETAHI0 COOBITHH, 00parias nmpy 3ToM 0ocoboe BHUMaHHE Ha 0COOEH-
HOCTH pealn3aliyd KaTeropuu HHGOPMAIMOHHO-BEIIATEIIFHOIO CTHIIS, ONPENENIEMOro Kak
TOHAJIILHOCTH OOPAIIEH!sI HOBOCTHOTO BEYILETO K ayAUTOPUHU. Y YUTHIBAS ABOHCTBEHHYIO IPUPOLY
OMOIMOHAJIBHOCTH KaK 3KCIUIMIIUTHO BBIPAKCHHOI'O U UMINIMIIUTHO MPUCYTCTBYIOIIETO KA4Y€CTBA,
ABTOP BBIACIIACT TpHU TUIIA DMOIIMOHAJIBHOCTU B HUCCICAYCMBIX HOBOCTHBIX TCKCTaX: 1) OCO6BII>1
TOPKECTBEHHO-TPUIIOJHATHIA CTUIIb, UCIIOIb3YEMBbIi HOBOCTHBIMU BEAYIIUMHU U KOMMEHTaTOpaMu
JUISL TOTO, YTOOBI ITOTYEPKHYTH 3HAUNMOCTD OCBEIIaeMOT0 COOBITHSI; 2) HaMmepeHHas addekranus,
WM UCKYCCTBEHHAsI AEMOHCTPALUS AYMOLUH CO CTOPOHBI HOBOCTHBIX aHAJUTUKOB B LIEJISIX OKa3aHUS
BO3/ICHCTBUS HA ayAWTOPHIO; 3) SMOLMOHAIBHOCTh KaK CIIOHTAHHOE NPOSBICHHE HCKPEHHUX
SMOIMH, HAaOII0JaeMOe B HHTEPBHIO C YIACTHUKAMHU COOBITHI B COOOLICHUSIX KOPPECIOHACHTOB.
Pe3ynbTaThl MccIenOBaHUS MOTYT CITY>KHTH OCHOBAaHHMEM JUIS TATbHEHIIEr0 M3yUeHHs MapKepoB
SMOIMOHAIBHOCTH B PA3IMYHBIX THIIAX MEIMAIMCKypca, BKIIOYas HOBOCTH, KOMMEHTapuil H
00CyX/ICHNE MTOJUTHYECKH 3HAYUMBbIX TeM B TpaatulHOoHHBIX CMI U conManbHBIX CETAX.
KnroueBble cioBa: meouarunneucmuxa, IMOYUOHATbHOCHb, HOBOCMHOU OUCKYDC, UHGOpMayu-
OHHAA MOOETb, UHPOPMAYUOHHO-8EUJATNENLHBIL CINUIb, NOTUMUYECKU-3HAYUMbLE MeMbl

Jos uuTupoBaHus:

Dobrosklonskaya T.G. Markers of emotionality in Russian news coverage of the
75-th anniversary of WWII Victory. Russian Journal of Linguistics. 2021. Vol. 25. Ne 3.
P. 705-722. https://doi.org/10.22363/2687-0088-2021-25-3-705-722

1. Introduction

News have traditionally been regarded as media texts that should demonstrate
objectivity and balanced representation of events, this requirement being of
particular importance in the coverage of politically sensitive issues (Allan 2006,
2010, Bell 1991, Davis 2008, de Botton 2014). But for the past decade, with the
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advancement of fake news and further polarization of perspectives on world events
in the Russian and the Western media, international scholars have observed
growing emotionalisation of news discourse on the whole (Ahmed 2014, Bleiker &
Hutchison 2008, Clément & Sangar 2018, Crawford 2000, Liinenborg & Maier
2018, Chatterje-Doody & Rhys Crilley 2019).

This trend has been reflected by representatives of different research schools
and approaches, who have analyzed news texts from several perspectives — theory
of journalism, media studies, linguistics, discourse analysis, political
communication and media linguistics (Allan 2010, van Dijk 1998, Crystal 2006,
Fairclough 1995, Gillespie & Toynbee 2006, Dobrosklonskaya 2000, 2008, 2014,
Matheson 2005, Thurlow & Mroczek). Due to multiple controversies in
international relations, studies of political aspects of media discourse acquired
special importance, giving impetus to the development of new branches of research,
such as political linguistics and political media discourse (Fowler 1991, Chudinov
2018, Fu 2018, Ozyumenko 2017, Ponton 2016, Shepherd & Hamilton 2016,
Sheygal 2004, van Dijk 2000, 2006). So by now the topical field of the so-called
“News Studies” has considerably expanded, including such key areas as news
values, agenda-setting, interpretation techniques, evaluative components,
discursive characteristics, thematic structure, stylistic devices and getting
noticeably important the process of emotionalisation (Doveling 2011, Solganik
2015, van Ginneken 1998, Wirth & Schramm 2005).

The aim of the present paper is to identify markers of emotionality in coverage
of politically sensitive topics and find out and how emotionality affects the
interpretation and the perception of facts, giving special attention to realization of
the category of broadcasting style defined as the tone of voice, or tonality news
media use when addressing their audience. The material used is represented by the
Russian media news texts about 75+ anniversary of the Victory in WWII for the
period from March till June 2020.

2. Theoretical basis

The study was conducted within the frameworks of media linguistics —
a relatively new but quickly developing branch of linguistics, that integrated
achievements of several disciplines relevant for the analysis of media discourse,
thus building a solid foundation for analyzing language in the media as a
multi-dimensional phenomenon. Such “holistic” approach is well-established (Bell
1991, Dobrosklonskaya 2000, 2020, Perrin 2015, Duskaeva 2018) and includes
three major theoretical assumptions, applicable to the analysis of news texts:

1. definition of media texts as multi-dimensional phenomenon integrating
elements of the two levels — verbal and media,

2. applying the information model for the analysis of the news flow.

3. the notion of broadcasting style conceived as the tone of voice, or tonality
this or that news media is using when addressing its audience.
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Undoubtedly the most important theoretical component of media linguistics is
the concept of media text, which is mentioned actually in all studies devoted to
speech production in mass communication. The meaning of this concept defined in
traditional linguistics as “coherent and integral stretch of language either spoken or
written” (Carter 1998), can be expanded when applied to mass communication
beyond the boundaries of the verbal sign system, to a semiotic interpretation of
“text” which refers to a stretch of any type of signs, not only verbal.
(Dobrosklonskaya 2000, 2008, Shmelyeva 2012).

Most scholars agree that the level of mass communication adds to the text new
aspects and components, determined by rapidly developing information
technologies and media characteristics of this or that communication channel. Thus,
texts on television function as an integrity of a verbal text, visual and audio
components. Radio and newspaper texts are characterized by a certain combination
of verbal units and media effects, such as voice qualities and music on radio and
colorful illustrations in press. As argued by Bell: “Definitions of media texts have
moved far away from the traditional view of text as words printed in ink on pieces
of paper to take on a far broader definition to include speech, music and sound
effects, image and so on... Media texts, then, reflect the technology that is available
for producing them” (Bell 1998: 3). So today media texts are perceived as a multi-
level poly-dimensional phenomenon representing an integral unity of its verbal and
media components, which can be combined in accordance with the following five
principles: illustration, supplement, connotation, association, and contrast.
[lustration type presupposes that media elements remain neutral and just illustrate
the verbal text, in case of supplement verbally expressed content is supplemented
with visual graphics, in connotation and association types media components help
to evoke certain connotations and associations, a combination type based on
contrast presupposes juxtaposition of verbal and media components aimed at
producing a particular effect (Dobrosklonskaya 2020).

To illustrate such dual nature of a media text it is enough to compare media
coverage of the 75 anniversary of the Victory in WWII by the Russian and the
British media, which makes it possible to see how the choice of pictures (media
elements) adds certain ideological accents and connotations to the text, when media
components are used specifically to underline differences in ideological
interpretations expressed by the verbal part. Thus, pictures used in the news
coverage of the Victory Parade 2020 by the Russian media (1, 2) predominantly
concentrate on emotionally charged images, evoking memories about courageous
solders and survived veterans as on the photos adduced below.

The pictures accompanying texts in the British newspaper “The Guardian”
(3, 4) emphasize the military power of Russia and often contain implicit indication
at potential threat coming from it — tanks on Red Square and military planes against
the dark hand of the Minin and Pozharskiy monument.
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the Victory Day parade at the Red Square in
Moscow, Russia, marking the 74th anniversary
of defeating the Nazis in the WWII.
© Sputnik / Alexey Nikolskiy

Photo 3. Tanks on Red Square during
Victory Day parade.
https://www.theguardian.com/world/gallery/
2016/may/09/victory-day-parades-second-
world-war-in-pictures

Photo 2. President Putin with participants of
Immortal Regiment.
© Sputnik / Alexey Druzhinin

Photo 4. Military planes flying over Red
Square during Victory Day parade
https://www.theguardian.com/world/gallery/
2016/may/09/victory-day-parades-second-
world-war-in-pictures

3. Methodology and data

For multidimensional analysis of news discourse, including the study of
emotionality, medialinguistics developed specific methodology, the key instrument
of which is represented by Information model, which allows to structure the
unceasing news flow and other media activities into five separate but closely
interrelated stages (Dobrosklonskaya 2000).

interpretation of events

selection
of facts

cultural/iddplogical
context

shaping
images

forming
stereotypes

~_
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As it can be seen on the picture, the model represents a closed circle thus
emphasizing that all its stages are closely interrelated: 1) selection of facts for
further news coverage, 2) interpretation of events, 3) creating images, 4) forming
stereotypes, 5) cultural-ideological context. Formation of the news flow begins with
selection of facts, which is regulated by several co-existing factors — economic,
political, regional and also by traditional news values: timeliness, proximity,
prominence, consequence, conflict and negativity, human interest (Galtung & Ruge
1965, Bell 1991).

The next stage, interpretation, is the most important for the study of
emotionality markers, as at this very stage facts of reality are transformed by the
media into a new substance — media texts, a complex multi-dimensional
phenomenon, representing integral unity of the two interrelated levels — verbal and
medial, which actually doubles the interpretative potential of a media text, making
it possible to reinforce verbal language by media technologies (Talbot 2000). The
way in which verbal and media elements are combined can be classified into five
following types: illustration, supplement, contrast, connotation and association,
which serve as a powerful instrument, used to construct the required meanings and
images (Dobrosklonskaya 2020).

The analysis of a news item at the interpretation stage also allows to single out
three main types of media representations: reflection, reconstruction and fake. In
case of reflection the events are covered without any conspicuous bias, neutrally,
when a news text does not contain a noticeable ideological hue. The second type
“reconstruction” is perhaps the most widespread, it presupposes that political and
ideological preferences of those who produce and transmit the news are clearly
represented in the verbal and media texture of the news item. The third type, fake,
is based on a wide range of manipulative techniques, aimed at achieving a certain
political goal by influencing public opinion.

At the next stage, some interpretations due to numerous repetitions transform
into media images, which inn their turn serve as a basis for creating stereotypes,
defined as fixed, generalized, widespread and simplified representations (Nelson
2009). Stereotyped vision acquires particular importance in foreign news coverage,
when journalists reporting the events in this or that country cannot help relying on
stereotypes deeply rooted in their cultural background and political persuasions.

A closing stage of the information model, cultural-ideological context, is
constituted by a continuum of the news flow which forms a certain media
environment, possessing salient characteristics in each country. Cultural-
ideological context has a significant impact on the initial stage of the information
model — selection of facts, as it actually determines what events are newsworthy, or
should be put on the news agenda. This correlation between cultural-ideological
context and shaping news agenda becomes especially evident when comparing how
political events are covered in mass media of different countries, or in the national
media representing different political views.
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Methodologically important for the analysis of emotionality in the news
discourse is the category of a broadcasting style, which in its most general sense
can be defined as the tone of voice, or tonality this or that news media is using when
addressing its audience (Gubik 2010, Dobrosklonskaya 2005). Every news
medium — particularly those implying audio perception — radio, television and
internet with numerous podcasts and videos, talks to their audiences in a “special
voice”, a unique recognizable tonality which serves as an inalienable marker of its
specificity. And though the notion of a broadcasting style is relevant for the analysis
of any media product it acquires particular importance when applied for studying
news, because it is news that shape the information picture of the world with various
political accents, cultural nuances and ideological subtleties.

Such variability of “news voices” or broadcasting styles can be clearly seen
when comparing news programs produced by major national broadcasters aimed at
international media consumers, such as BBC (British Broadcasting Corporation),
RT former Russia Today), CNN, Al Jazeera and CCTV (China). Salient
characteristics of a certain broadcasting style are also noticeable when comparing
TV news programs in countries with different political systems. Thus, in the
countries where state-media relationships are constructed in accordance with the
totalitarian model (Siebert & Peterson 1956), like for instance TV news of the
USSR period, or contemporary North Korea, news readers use a special affective
style of presentation, with deliberate affectation aimed at constructing the official
image of a powerful state possessing unquestionable authority for its citizens. Key
BBC news presenters today often use deliberate “friendly” manner, thus
transmitting the sense of low distance between them and the audience. The US Fox
News can be easily identified by categorical pushy style of its main anchors.

It should also be noted that speaking modes of mainstream TV anchors,
including their voice qualities and salient speech characteristics, are often perceived
as a distinctive feature of each individual TV channel, an easily recognizable
component of its “brand”, like speaking manners of a well-known CNN presenter
Christiane Amanpour or the anchor of the programme “Vesti nedeli” (News of the
Week) at Russia One Channel Dmitriy Kiselyev, labelled by Western journalists
“Russian propagandist-in-chief”. Sometimes speaking manners of the news readers,
who covered historically significant events, become firmly imprinted in collective
people’s memory like for example a unique voice of Levitan, a news reader of the
Soviet information agency TASS during WWII, whose unmistakably recognizable
solemn intonation became closely associated with victories of the Soviet army.

One more crucial point that is methodologically significant for the analysis of
markers of emotionality in news texts is the definition of “emotionalisation” or
“emotionality” as applied to news discourse. Though words are seemingly similar,
there is a slight difference between them. Emotionalisation in its most general sense
means display of emotions in any type of communication, and has been thoroughly
described in past decades by representatives of social, media, cultural and
communication studies (Ahmed 2014, Bleiker & Hutchison 2008, Clément &
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Sangar 2018, Crawford 2000, Harding & Pribram 2009, Liinenborg & Maier 2018,
Precious & Rhys 2019). Emotionality embraces a wider spectrum of meanings and
is related not only the explicit demonstration of emotions but also to the very fact
of their presence in communication, sometimes implicit (in Russian there is a
distinction between emotsionalnost’ ‘emotionality’ and emotsionalizatsiya
‘emotionalisation’). In the present paper our attention will be focused on
emotionality.

It should also be taken into consideration that when applied to the analysis of
news, emotionality acquires additional dimension determined by the complex
nature of media texts as a dual phenomenon combining verbal and media elements.
So analyzing markers of emotionality in the news presupposes studying them on
three following levels:

1) verbal markers of emotionality in the TV news, textual markers on lexical
and phonological levels

2) media markers of emotionality, or emotional connotations interwoven in
video footing,

3) emotions embedded in the commentary of correspondents and displayed by
the participants of the events.

The empirical data specifically collected for the present study include 212
fragments of news texts covering the 75+ anniversary of WWII Victory with
markers of emotionality from news progammes of the two central Russian TV
channels — “Channel One” (Perviy Kanal) and “Russia One” (Rossiya Odin), and
the English-language version of RT (Russia Today). All textual examples adduced
in this article are given in the language of the original version, text fragments in
Russian are provided with English translation made by the author.

4. Analysis of the material

As it has been mentioned earlier one of the factors that influence emotionality
in the news is the sensitivity of the covered topic — a politically sensitive topic is a
topic the perception and interpretation of which evoke controversy on the part of
the general public, politicians and mass media. For instance, shooting down
Malaysian plane, Scripal case, the alleged poisoning of the Russian opposition
blogger Navalniy, US presidential elections 2020 could undoubtedly be referred to
as politically sensitive topics because the news coverage of these events by
domestic and international media represent a wide spectrum of political views and
ideological bias, as it is often the case with the news about Russia (Larina,
Ozyumenko & Ponton 2020? Ozyumenko & Larina 2021, this issue).

In this context victory in WWII is no exception since WWII as a complex
historical phenomenon with passing years is getting increasingly controversial and
is certainly perceived as a politically sensitive issue, especially in Russia, the
country the contribution of which to the defeat of Nazi Germany could hardly be
overestimated. No wonder its media coverage gets in to the focus of scholarly
attention (Solopova & Chudinov 2018).
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In spring 2020 from March till July due to 75+ anniversary of the Great Victory
(the term used by the Russian authorities and media) the theme of WWII (Great
Patriotic War in Russia) became the topic of intensive media coverage, or buzz-
topic (Dobrosklonskaya 2000) when practically all mainstream news programmes
included items on different aspects of WWII, highlighting its most significant
battles and adding documentary details to long-established official versions of
wartime events.

To single out and describe markers of emotionality we structured the material
around three subtopics, which proved to be most controversial, causing heated
discussion and agitated commentary. These topics are:

1. Historical reassessment of the results of WWII and of the role of the Soviet
Army

2. Military parade on June 24+ exactly 75 years after Victory Parade in
Moscow Red Square

3. Immortal Regiment

4.1. Historical reassessment of the results of WWII
and of the role of the Soviet Army in defeating Nazist Germany

Due to historical reasons, the scale of material damage and human losses on
the territory of the USSR 75+ anniversary of Victory in WWII is undoubtedly
regarded as a politically sensitive topic for all swathes of the Russian society —
officials, public and mass media. And for the past decade it was getting increasingly
sensitive because of noticeable changes in historical interpretations of the role of
the Soviet Union in defeating fascism. The Western mainstream media and the
liberal Russian media in the analyzed period regularly published materials and
broadcast news items diminishing the role of the Soviet Union in victory over
Nazism, which consequently caused serious concern on the part of the Russian
officials and historians.

(1) Contribution of the USSR in the defeat of fascism is evaporating from
public consciousness. Many Swedish citizens are not aware about millions of
losses among solders and civil population in the USSR. In other European
countries the ratio of people who think that victory in WWII belongs to the
United States is also growing (https://rossaprimavera.ru/news/9eb68577).

No wonder such historical reassessments served as a grounds for negative
reaction of the Russian officials, and correspondingly condemning commentary in
the mainstream Russian media, including central TV channels — Channel One and
Russia One:

(2) On May 8,1945, America and Great Britain had victory over the Nazis!
America’s spirit will always win. In the end, that’s what happens” —that’s
what press-service of the White House wrote. The Russian Embassy in
Washington has already appealed to the US to refuse from rewriting history
of World War I1. On their Facebook page the diplomats draw attention to the
fact that in 75+ anniversary of the Great Victory The US State Department
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“takes one more cynical attempt to rewrite history” (https://iz.ru/1009215/2020-
05-08/belyi-dom-nazval-ssha-i-britaniiu-pobediteliami-natcizma)

The analysis of the news texts covering historical reassessment of the results
of WWWII and the role of the Soviet Army in defeating Nazist Germany allows to
conclude that one of the key emotions expressed either implicitly or explicitly could
be described as “righteous indignation” and can be traced on all levels of
constructing media messages: choice of lexis with negative connotations “refuse
from “rewriting history”, cynical attempt at rewriting history” is supported on the
level of prosody by specific “condemning” hues in voices of the news presenters
and commentators, especially those representing central TV channels — Dmitriy
Kiselyev and Vladimir Kleymenov.

4.2. Victory Parade

The second politically sensitive subtopic, Victory Parade, arose no less
controversy and emotional response in the Russian media, focusing on two major
issues — a) whether the Parade should be held at all, and b) when exactly the Parade
should be held because of the COVID-19 pandemic. According to decision of the
Russian government the Victory parade was put off and took place not on the 9= of
May as it had traditionally been, but on June 24+, exactly 75 years after the date of
the great Victory parade on Red Square in1945, which made the event even more
symbolic.

Negative reaction of the Russian public to the wave of Western criticism for
holding military parade and thus overdoing Victory celebrations was illustrated by
several opinion polls, one of which was described in detail in the article
“As 75th anniversary of first Victory Day parade looms, Russians believe WWII
defeat of Nazis was country's finest hour” published on RT website and showing
that most Russians are comfortable with the importance attached to the event.

(3) Ahead of Wednesday's rescheduled Victory Day parade in Moscow, and a
number of other major cities, pollsters WCIOM have found that Russians
believe the defeat of Hitler, and his allies, trumps all other historical incidents
in the more than thousand-year life of the Russian nation. “The vast majority
of Russians (95 percent) agree with the assertion that victory in the Great
Patriotic War [World War 1l] is the main event of the 20th century for
Russia, ” the polling agency’s statement said. “For 69 percent of Russians, the
victory in 1945 is the most important event in the entirety of Russian history.”
The study showed that the majority of respondents in every single category
were of the same belief, other than the group aged between 18-24. For those
aged 60 and above, the vast majority agreed (81 percent). In the category for
those aged 24 and younger, only 44 percent of the respondents agreed that
WWII was the most significant event ever, but all who took part in the study
were massively in agreement (93 percent) about its place as the most critical
event in 20th century history (RT As 75th anniversary of first Victory Day
parade looms, Russians believe WWII defeat of Nazis was country's finest
hour — poll 23 Jun, 2020).

714



Tatiana G. Dobrosklonskaya. 2021. Russian Journal of Linguistics 25 (3). 705-722

The adduced fragment (3) is a news item, reporting the results of an opinion
poll and does not contain any emotionally coloured or ideologically charged
connotations, thus emphasizing the neutrality of RT news, a Russian broadcaster
aimed at world audience and often blamed by Western media for biased coverage
of politically sensitive topics, such as for instance the alleged poisoning of Scripals.

A different picture could be observed in the programme “Vesti Nedeli”,
analytical news summary of the week on Russia One presented by Dmitriy
Kiselyev, a well-known media person, combining journalistic work with a position
of the director general of Sputnik — an international information agency established
with support of Russian government in December 2014. In compliance with the
requirements of the analytical format “Vesti Nedeli” presupposes commentary and
a certain political view on the events, so the anchor demonstrates a full range of
verbal and media persuasive techniques, criticizing the “liberal opposition” and
advancing the official interpretations in the debate about the necessity of the
Victory Parade nowadays. In doing so he uses a special emotionally coloured style,
which however could be described as pretentious, because of the deliberate
character of the dominating emotion permeating the commentary — condemnation
of those who are against Victory parade and pride for veterans and military power
of Russia.

(4) The requirements to cancel military parade on Victory Day have become
commonplace among our implacable and I would say totalitarian liberals. But
what does this parade mean for Russia? What is it for? Our military parade
is an honorary tribute to those who died for our freedom, for the freedom of
Europe and the whole world. It is an honorable way to pay tribute
to 27 million people who sacrificed their lives to defeat fascism. That defines
the wry stylistics of our parade, preceded by the minute of silence. Our
parade is a grateful memory of those who survived in horrible battles but
have already passed away. Our parade is a consolation for those few veterans,
who are still with us, according to estimates only 76 thousand. Ask
them, ask anyone whether it is necessary to hold the parade on May
the 9+ and everyone replies — yes (Vesti Nedeli s Dmitriem Kiselyevym
https://www.youtube.com/watch?v=pyQAm69H_Us).

The effect of emotional narrative constructed by anchor on verbal level with
the help of such collocations as honorary tribute to those who died for our freedom,
27 million people who sacrificed their lives to defeat fascism, grateful memory of
those who survived in horrible battles, consolation for few veterans, is logically
supplemented by matching video footing aimed at eliciting an emotional response
from the audience.

It should be noted that such specific pretentious manner of presentation has
always been and still is typical for state endorsed TV (to prove this point it is enough
to watch TV news of the Soviet period), and live broadcasts of “Russia One” and
“Channel One” of the Victory Parade 2020 from Red Square are no exception. To
underline the solemnity and national significance of the event the media, using a
wide range of verbal and audio-visual components, constructed a thoroughly
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designed image aimed at making a powerful emotional impact on the audience. The
excerpt from “Channel One” live broadcast of Victory parade 2020 adduced below
clearly demonstrate the presence of emotionality markers on the lexical level.

(5) And now the event we have been waiting for so long. Red Square is in a
festive decoration. Guests are gathering on the stands — state officials,
politicians, religious leaders from different faiths, the military. Seconds before
the beginning of the parade, at last Kremlin chimes brake silence and solemn
sounds of “The Saint War” could be heard. Hearts of participants of the
parade and the spectators are hardly beating. The whole country has been
waiting for this moment since Victory Day in on May the 9+ 1945. Legendary
Victory Banner, that had been raised above Reichstag in 19435, is carried on
Red Square. In accordance with the tradition the Defense Minister appears
on Red Square under the sounds of march, which accompanied historical
Victory Parade exactly 75 years ago (Text is adduced in the author’s
translation, the original version could be found at https://www.ltv.ru/
news/2020-06-24/388268na_glavnyy parad v_chest 75 letiya pobedy).

4.3. Immortal Regiment

If it were possible to measure emotionality on an imaginary scale, the media
coverage of the Immortal regiment, a third singled out subtopic, would have been
on top of the list. Launched in 2012 in Tomsk as non-governmental non-commercial
civic initiative Immortal regiment has transformed into a massive public movement,
aimed at keeping personal memories of those relatives who lost their lives in WWII.
By 2019 the project spread worldwide and thousands of people marched with
pictures of their grandfathers, grandmothers and other ancestors —participants of
WWII not only in Russia, but in the US, Canada, Israel and other countries. It may
be assumed that due to its appeal to every family’s memory, the event possesses an
inherent emotionality and is perceived as “a celebration with tears in the eyes”.

Due to COVID-19 pandemic in 2020 the Immortal Regiment was arranged
online and thousands of people could place pictures of their relatives —participants
of WWII on a special website https://www.polkrf.ru/, which gradually developed
into a full-scale online project aimed at historical reconstruction of WWII with the
help of personal memories and family documents. According to the decision of the
Russian president the offline march should take place on the 9= of May 2021.
Commenting his decision in the interview for Channel One Putin stressed that
sanitary measures and social distancing caused by pandemic are contrary to the very
nature and public character of the Immortal Regiment.

(6) How can we speak of social distance in case of Immortal Regiment? The
very essence of such events is demonstrating the unity of the Russian people
in commemorating their fathers, grandfathers and other ancestors. And it
means that people march together, shoulder to shoulder. That’s why following
the recommendations of doctors we have to reschedule the event for the next
year. And we shall organize it on a great scale, with dignity and power, as we
have done previously (https://www.1tv.ru/news/2020-05-09/385564 vypusk
programmy_ vremya v_21 00 ot 09 05 2020).
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The use of a rhetorical question How can we speak of social distance in case
of Immortal Regiment? alongside with sincere intonation of the Russian president
serves as a clear marker of emotionality, thus emphasizing the significance of the
event. It is also important to note that in the adduced excerpt the interviewee
demonstrates the third type of emotionality — spontaneous display of empathy for
his compatriots commemorating their fathers, grandfathers and other ancestors,
who defending their motherland from fascism.

4.4. Markers of emotionality and media styles

Markers of emotionality could also be found in a keynote article published in
American foreign policy journal The National Interest and Russian government
newspaper Rossiyskaya Gazeta, in which Putin explained his view on the origins
and legacy of the Second World War.

(7) Almost 27 million Soviet citizens lost their lives on the fronts, in German
prisons, starved to death and were bombed, died in ghettos and the furnaces
of the Nazi death camps. The USSR lost one in seven of its citizens, the UK
lost one in 127, and  the USA lost one in 320.
(https://www.rt.com/russia/492297-putin-wwii-global-crisis-coalition/)

In the fragment of the article describing the forthcoming summit of Russia,
China, France, the United States and the UK emotionality markers are linked to
thematically bound collocations characteristic for political speeches reflecting
positive perspective on the future of international relations.

(8) In our opinion, it would be useful to discuss steps to develop collective
principles in world affairs, to speak frankly about the issues of preserving
peace, strengthening global and regional security, strategic arms control, as
well as joint efforts in countering terrorism, extremism and other major
challenges and threats. There can be no doubt that the summit of Russia,
China, France, the United States, and the UK can play an important role in
finding common answers to modern challenges and threats. Such an event
would demonstrate a common commitment to the spirit of alliance, to those
high humanist ideals and values for which our fathers and grandfathers
were fighting shoulder to shoulder. (https://www.rt.com/russia/492297-
putin-wwii-global-crisis-coalition/).

The analysis of emotionality markers in the media texts covering politically
sensitive issues makes it possible to assume that the quality of emotionality
expressed varies depending on different genres or formats. Consequently, the
following three types of emotionally charged media styles could be singled out:

1) Specific pretentious style, used by newsreaders and commentators to
emphasize the solemnity of the event, as in the case of Victory parade coverage,
including the style of live broadcasts from the site. However, this specific
pretentious style used to transmit state authority and importance can be described
as “pseudo-emotional” because of the artificial nature of emotionality demonstrated
by news readers.
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2) Deliberate affectation disguised as emotionality on the part of news anchors
while discussing politically sensitive topics in analytical TV programmes, like for
instance, “Vesti Nedeli”, in which the presenter Dmitriy Kiselyev criticizes liberal
opposition for their negatives views of Victory parade with due indignation, thus
demonstrating an inbuilt propagandist hue.

3) Emotionality as spontaneous display of genuine emotions which is usually
observed in the speech of individuals: dispatches of correspondents, commentary
of the participants of the events and interviews, like for instance in Putin’s remark
on the necessity to reschedule the Immortal Regiment due to pandemic — How can
we speak of social distance in case of Immortal Regiment?

5. Conclusions

The article has explored a highly timely topic — the phenomenon of
emotionality in news coverage of politically sensitive topics. The research was
conducted within the frameworks of medialinguistics — a rapidly developing branch
of linguistics focusing on all aspects of language functioning in the media. The
analysis of emotionality markers in the coverage of the 75+ anniversary of victory
in WWII by the Russian media was based on the key theoretical pillars of
medialinguistics, such as : definition of media texts as an integral unity of verbal
and media components; the information model, which allows to structure the
process of news formation into succeeding stages and the category of a broadcasting
style conceived as the tone of voice, or tonality this or that news media is using
when addressing its audience.

The analysis of the material has shown that broadcasting styles could vary
depending on political and historical factors. The news presenters on the central
Russian TV channels while covering major events of the 75+ anniversary of Victory
in WWII, such as Victory Parade, used deliberately solemn broadcasting style to
attribute official pathos to the event and underline its significance for mass
audiences.

The choice of news coverage of the 75+ anniversary of Victory in WWII was
determined by the controversial character of the topic which can undoubtedly be
described as “politically sensitive”, and which from March till July 2020 became
the topic of intensive media coverage, or buzz-topic, when practically all Russian
media included items on different aspects of WWII, highlighting its most
significant battles and adding documentary details to long-established official
versions of wartime events. To optimize its thematic structure, the material was
subdivided into three subtopics, that caused much controversy and debate: historical
reassessment of the results of WWWII and of the role of the Soviet Army; the
necessity to hold a military parade on June 24+ exactly 75 years after Victory Parade
in Red Square and the debate on the ideological essence and format of the Immortal
Regiment action.

Multimodal markers of emotionality have been analyzed on the two following
levels: verbal markers of emotionality, including textual markers on the lexical
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level, and media markers of emotionality, or emotional connotations interwoven in
photo illustrations and video footing.

Conceiving emotionality as both explicitly manifested and implicitly present
characteristic, three types of emotionality as represented in the analyzed media have
been singled out:

1) Specific pretentious style, used by newsreaders and commentators to
emphasize the solemnity of the event, as in the case of Victory parade coverage.
However, it is important to stress the artificial nature of the emotionality displayed
by news readers whose major aim was to transmit state authority and importance.

2) Deliberate affectation disguised as emotionality on the part of news anchors
while discussing politically sensitive topics in analytical TV programmes, like
“Vesti Nedeli”, in which the presenter Dmitriy Kiselyev criticizes liberal opposition
for their negatives views of Victory parade with due indignation, thus
demonstrating an inbuilt propagandist hue.

3) Emotionality as spontaneous display of genuine emotions which is usually
observed in the speech of individuals: dispatches of correspondents, commentary
of the participants of the events and interviews.

The results of the conducted analysis could serve as a foundation for further
studies of emotionality markers in different types of media discourse, including
news, commentary and debate on politically sensitive issues in traditional media
and social networks. The paper was written as a contribution to the special issue of
RJL on emotionality.
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Abstract

The paper focuses on diachronic framing analysis of Russia’s images in British media discourse.
The importance of the research is determined by a need to work out adequate linguistic foundations
to counteract information war, generated by some foreign media and aimed at distorting Russia’s
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analysis of Russia’s images in foreign media discourses of different historical spans. The major
objective is to compare Russia’s images and their emotional charge in the British media in
chronologically divided periods of war and peace under the influence of changing historical and
ideological factors. The authors account for the mechanisms by which Russia’s images are framed
and transformed in the contexts of the largest war of the XX century and the information war of the
XXI century. The material comprises 500 samples per period. The data covering two historical spans
are investigated through a framing approach. The criteria for diachronic analysis are dominant
diagnostic and prognostic frames, constituting the macroframe WAR. The significant difference in
Russia’s images in war- and peacetime consists in their emotive load: Russia’s contemporary
negative images are contrasted to positive images activated in the retrospective period. The findings
support the idea that British media discourse focusing on Russia is subject-centered: Russia’s image
is determined by the geopolitical situation, Great Britain’s political priorities and objectives, and the
bilateral relationship between the countries. The results can be used to further develop the linguistic
basics of war theory.
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HayyHad ctaTbda

BoiiHa Buepa u ceroaHs:
o6pa3 Poccuu B 6pUTAaHCKOM MeJgHaJgUCKypce

0.A. COJIONOBA!, C.JI. KYIIIHEPYK?

"TOskH0-Ypanbckuii rocy1apcTBEHHBIH YHHBEPCUTET
(HaLIMOHAJIBHBIN HCCIEN0BATENbCKUI YHUBEPCUTET)
2 YensaOUHCKHI TOCy 1apCTBEHHBINA YHUBEPCHTET
Yenabunck, Poccus

AHHOTAINSA

Cratbs mOCBAIIEHA JHaXPOHUYECKOMY aHalM3y o0pa3oB Poccuum B OpuTaHCKOM MeIuaIucKypce.
AKTyaTbHOCTH pabOThI 00yCIOBIeHa HEOOXOJMMOCTRIO CO3/IaHUs TMHTBUCTUIECKUX OCHOB IIPOTH-
BOJIeHCTBHS MH(OPMAIIIOHHO-TICHX0JIOTHYECKOMY BO3/IEHCTBHIO CO CTOPOHBI 3apy0esxHbpix CMU,
HaIPaBJICHHOMY Ha HWCKa)K€HHE HCTOPHHM M pa3MBIBaHHE POCCHICKHUX TyXOBHO-HPABCTBEHHBIX
LIEHHOCTEH, a TaKkKe Ie(ULIUTOM B TEOPHH SI3bIKA TUAXPOHUYECKUX HCCIICIOBAHUM, TIOCBSIIICHHBIX
coroctaBieHnto 00pa3oB Poccum B 3apyOeKHBIX MEIUIHBIX AUCKYypCaxX Pa3HBIX HUCTOPHUIECKUX
niepruooB. L{ens paboThl — yCTaHOBHUTH 3aBUCUMOCTD ME/IMaIUCKYPCHUBHOM peripe3eHTaly 00pa3oB
Poccnn 1 X SMONIMOHAIBHYIO HATPYKEHHOCTh OT UCTOPHYECKUX M HICOJOTHYECKUX (PAaKTOPOB B
BOCHHOE ¥ MUpHOE BpeMsi. COMyTCTBYIOIIHE 33/1a41 MCCIIEA0BAHUS: IPOCIEIUTh TPaHCHOPMALIUIO
Menna oOpasa Poccum B KOHTEKCTax KPYIHEWIIETO BOOPYKEHHOTO KOH(MIMKTa B HMCTOPHH
XX cronetust u WHGOPMALMOHHBIX BOWH HOBeHImed wcropuu Hauaga XXI Beka, BBIIBUTH
U COINOCTaBHTh OCOOCHHOCTH (peiiMupoBanust obOpasza Poccun B OpHTaHCKHMX Meaua Irepuoja
BTtopoii MupoBoii BOWHEI 1 uepe3 75 JIeT mocie ee 3apepiieHus. TeKCTOBBIN MaTeprall OpUTaHCKOTO
Menuamuckypcea (006éMoM 500 KOHTEKCTOB B K&XKIOM XPOHOJIOTMIECKOM Cpe3e) N3yUeH C OIOpOH
Ha JIOCTWKeHHs1 Teopuu ¢peiimuara. Kpurepusmu TMaxpoOHHYECKOTO CONOCTABIICHUS! IUCKYPCHB-
HBIX 00pa3oB Poccuu BBICTYNAIOT JUAarHOCTHYECKHUE M IPOTHOCTHYECKUE (PpeliMBbl, pernpe3eHTHpY-
rouue Makpodpeiim «BOMHA». ConocTaBuTebHbIi aHAIH3 HPOU3BE/ICH C Y4ETOM SKCTPAIHHIBHU-
CTHYeCKUX (haKTOpOB KOHCTPYHpOBaHUS 00pa3oB Poccum B HM30paHHBIX XPOHOJOTMYECKHX
pakypcax. Y cTaHaBIMBaeTCs, YTO MoJiesIMpoBanue oopa3os Poccun 6puranckumu CMU B BOSHHBIH
Y MUPHBIH IEPHO/IBI CYIIECTBEHHO OTJIMYAETCS C TOUKH 3PEHHS peaIu3allii X SMOTHBHOTO TIOTEH-
npana: HeraTuBu3anus odpasza Poccun B HOBeHIIeH HCTOPUHU TPOTHBOIIOCTABIICHA MEITHOPATHBHO-
CTH Meaua 00pa3oB B PETPOCIIEKTHBHOM cpe3e. ABTOPBI MPUXOJAT K BEIBOY O CYOBEKTOLIEHTPHY-
HOCTH MEOUIHOTO MucKkypca o Poccum. JlokaspIBaeTcs, 4TO PETYISPHO HCIONB3yeMBbIe MOIETH
JMCKYypPCUBHOW aKTyanu3anuu obpa3oB Poccuu neTepMUHHPOBAHBI PACCTAHOBKOW CHII Ha MEXIY-
HApOJHOW apeHe, MHTepecaMy U IeNIMH BelnKkoOpUTaHNH, XapaKTepOoM JBYCTOPOHHHUX OTHOIIE-
HUH. Pe3ynbrartel pabOTHI MOTYT HPEACTABISATH MHTEpEC Ui JalbHEWIIed pa3paOboTKH TEOpUH
SI3BIKAa BOWHEI B JIMHTBICTHKE W IIMPOKOM KPYTY COIMATbHO-TYMaHUTAPHBIX UCCIICTOBAHHN.
KuroueBble cJI0Ba: Opumanckuii MeouaoucKypc, UHGOPMAayuoHHAas 0UHA, Meopus (pelimuned,
ouazHocmuyecKkutl opetim, NPOSHOCMuUYecKull (petim, OUaAXpOHUYeCKUll AHAIU3

Just nuTHpoBaHus:

Solopova O.A., Kushneruk S.L. War yesterday and today: The image of Russia in British
media discourse. Russian Journal of Linguistics. 2021. Vol. 25. Ne 3. P. 723-745.
https://doi.org/10.22363/2687-0088-2021-25-3-723-745

1. Introduction

May, 8, 1945 marks the end of World War II in Europe, May, 9, 1945 — in
Russia. As mankind approached the important remembrance year of 2020, which
marks 75 years after the end of World War II, the notion of war gave much food for
reconsideration of global conflicts, determining a drastic change of the essence of
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war. The concept of war, at large, continues to shape peoples’ vision of the world
and of others to the present day. The problem is mainly discussed from a European
historical perspective (Beevor 1999, Keegan 2002, Lightbody 2004, Mawdsley
2009, Morgan 2008, Miiller & Ueberschér 2002, Overy 2006).

Arguing that Russia contributed much to the collapse of the Nazi regime and
prevented many crimes against humanity, the authors try to gain a deeper
understanding of the concept of war and its transformation on the time axis. The
paper introduces a non-European discourse analyst’s perspective. The major
objective is to reveal discursive aspects of the image construal of Russia in the
British media during the six-year-lasting conflict of World War II and compare
them with the current representations, labelled as information war. Under
information war the authors mean a media-related aspect of reporting and
distribution of information in order to manipulate readers’ opinion.

There has been a scarcity of studies that have utilized a framing approach and
diachronic analysis to examine the notion of war and the image of Russia in its
background. Our theoretical interest is to examine images of Russia, generated in
the British media, to assess their emotive aspects and compare the use of frames,
constituting a macroframe WAR in two historically distant periods, and to consider
whether there are significant differences.

The objectives of the paper are threefold:

1) to reveal the most conspicuous frames, organizing and determining public
opinion about war in general, encompassing the past and the present perspectives;

2) to deepen understanding of how the semantics of war has changed since
WWII and what media reality is projected to communicate the image of Russia at
present;

3) to specifically highlight the image of Russia as represented in the British
media of the WWII period.

2. Theoretical framework

A framing approach has proved an adequate methodological tool for analyzing
how the media construct a meaningful, comprehensible reality for the audience,
how they select and organize ideas for the public to interpret. Framing theory has
been taken up by sociology (Gamson & Modigliani 1987, 1989, Goffman 1974),
psychology (Bartlett 1932), linguistics and discourse studies (Lakoff & Johnson
1981, Tannen 1979, van Dijk 1977), economics (Ireri et al. 2019, Kahneman &
Tversky 1979), communication and media studies (Papacharissi & De Fatima
Oliveira 2008, Tuchman 1978, Scheufele 1999, van Gorp 2005, 2007), political
communication and policy studies (Entman 1993).

Defining frames is rather problematic, a fact which stems from a lack of
consensus on how to describe frames in the news (Ireri et al. 2019: 5). In general, a
frame is defined as a central idea, describing how people organize experience.
Frames set parameters “in which citizens discuss public events” (Semetko &
Valkenburg 2000: 94). Cappella and Jamieson have introduced four criteria that a
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frame should meet: 1) a news frame must have identifiable conceptual and linguistic
characteristics; 2) a frame should be commonly observed in journalistic practice;
3) it must be possible to differentiate the frame in a reliable manner from others;
4) a frame must possess the property of representational validity and not represent
a fragment of a researcher’s imagination (Ireri et al. 2019: 5).

The present study mainly draws on seminal work on framing theory (Entman
1993, Briiggemann 2014, Godefroidt et al. 2016, Ireri et al. 2019, Scheufele &
Iyengar 2017, Van Gorp 2007).

Fundamentally, the studies which focus on frames elaborate on Entman’s
definition: to frame means “to select some aspects of a perceived reality and make
them more salient in a communicating text, in such a way as to promote a particular
problem definition, causal interpretation, moral evaluation, and/or treatment
recommendation” (Entman 1993: 52). The idea of intentional selection and
representation has proved relevant in contemporary research. Journalists can select
some features by means of the choice of words, set phrases, repetitions, visuals,
culturally marked symbols, thus, shaping the issue in a particular manner and
influencing public opinion (De Vreese 2005, Godefroidt et al. 2016, Kushneruk
2018, 2019, Kushneruk & Kurochkina 2020, Larina et al. 2020, Ozyumenko 2017,
Ozyumenko & Larina 2021, this issue).

Frames are complex in nature, which is why the demarcation line should be
drawn between generic frames and issue-specific frames (Semetko & Valkenburg
2000). Issue-specific frames apply to a certain issue, subject or topic, while generic
frames describe general features of news that can apply across different topics,
times and cultural contexts (Godefroidt et al. 2016: 781).

As we focus on media representation of war and the discourse portrayal of
Russia in two historically separate periods, the identification of a macroframe WAR
seems relevant. In the suggested term, the morpheme macro- designates a
conceptually complex structure, containing generic and issue-specific elements,
which are textualized in the British media in both periods of time — the WWII period
and the contemporary time span.

As a generic conceptual structure, it highlights: 1) a state of armed hostile
conflict between states or nations; a period of armed conflict; the art or science of
warfare; 2) a state of hostility, conflict, or antagonism; a struggle or competition
between opposing forces or for a particular end (The dictionary by Merriam-
Webster).

As an issue-specific structure, it can have several constitutive frames and
subframes. They are context-specific, i.e. they depend on historical, political,
ideological, international aspects of the news coverage and domestic angles in news
reporting about Russia. In Sections 4 and 5, it will be demonstrated that issue-
specific frames can be diagnostic and prognostic. Diagnostic framing presupposes
assignment of blame or causality to someone or something. Prognostic framing is
about giving solutions to the problems raised in the media (Godefroidt et al. 2016:
783). Prognostic frames can also be viewed as central organizing ideas, general
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schemas for interpreting the future, which are rooted both in past and present trends,
extending forward, interacting with one another, shaping new possibilities and
patterns of behavior in the process (Solopova & Chudinov 2019, Chudinov &
Solopova 2015).

In cognitive linguistics, discourse analysis, political linguistics, cultural
studies, and other fields a growing body of literature recognizes the importance of
the diachronic dimension in research on conceptualization of our world, which can
be explained by the temporal and dynamic dimensions of conceptualization.

The diachronic aspect of conceptual changes is a classic problem in “the
history of concepts” (Begriffsgeschichte) (Konersmann 1999, Reichardt 1998,
Koselleck 1983), in “the history of mentalities” of Continental Europe (I’histoire
des mentalités) (Blumenberg 1998, Le Roy Ladurie 1973), and in pragmatically
oriented British, American, Finnish, and Dutch research (Hampsher-Monk,
Tilmans & van Vree 1998, Pocock 1971, Pulkkinnen 1999).

In Russia, the past decades have seen the rapid development of new areas of
diachronic research in conceptology (Bogatyreva 2009, Kolesov 2018, Kondratieva
2011), cultural linguistics (Larina, Ozyumenko & Kurtes. 2021, Sazonova &
Borozdina 2010, Shaklein 2009), comparative conceptology (Bogatyreva 2011,
Kuznetsov 2007), metaphor studies (Allan 2008, Budaev & Chudinov 2020,
Canovas 2015, Diaz-Vera 2015, Geeraerts 2010, 2015, Kdovecses 2005, 2009,
Solopova 2015, 2020, Solopova & Saltykova 2019, Solopova & Chudinov 2018,
Trim 2011, 2015, Chudinov, Budaev & Solopova 2020).

Though manifold, the foci of diachronic studies may be incorporated into a
single focal point — researching the historical evolution of concepts, metaphors,
schemas, frames, etc. through the ages or over a certain time span and explaining
the reasons of the processes that changed a previous conception for a new one or,
vice versa, accounted for their constancy.

3. Material and methods

The first step in analysing the evolution of frames, constituting a macroframe
WAR, means interpreting them in detail within a specific time period, i.e.
synchronous and retrospective analysis. The initial stage is parceling discourse into
discrete time periods. The present research is based on focus fragmentation,
understood as the process of dividing discourse into minor segments on the
basis of the chosen perspective (e.g. major political events) for their further
diachronic comparison: it provides a diachronic analysis of frames that highlight
images of Russia in British media discourse of the World War II period,
and 75 years after its end.

There exist several reasons for our focusing on the British media: Britain is
one of the leading European countries; the direction of Anglo-Russian relations
through ages was one of animosity to alliance and back to animosity, this fact seems
relevant for studying images of Russia in the WWII period and in contemporary
world when the bilateral relations are at their most strained point since the end of
the Cold war. In the retrospective time span the years of WWII were deliberately
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narrowed to the period of 1942—1945 when the countries were allied. The time span
was chosen to analyze whether the alliance of the two countries in the war against
Nazism affected the perception of Russia / the Soviet Union in the British media.

The intentionally compiled dataset includes 1000 texts (500 samples per
period). The contexts from the current British media were retrieved from an online
corpus (News on the Web), encompassing national and local magazines and
newspapers, based on quality and having high circulation rates: Prospect, the
Economist, the Daily Mail, the Daily Telegraph, the Guardian, the Independent, the
Irish News, the Scotsman, the Sunday Post, the Telegraph, The Times, Verdict. Any
context, containing the following tokens, was considered eligible for inclusion in
the sample: war, Russia, Russian, Russians, Russian-backed, Russian-operated,
Russian-made.

The source of the material for retrospective data is a digital archive from the
British Library’s collection (the British Newspaper Archive). The BNA search
engine combines several powerful options: it allows for searching hundreds of
millions of documents by a keyword, name or title and watch results appear in an
instant. In the study the corpus was derived from all newspapers available in the
BNA database. The search terms included “war, USSR, Russia, Soviet” in the
‘Exact Search’ checkbox (searching all the words within the text). Other options
that narrowed the selection included the publication date range (1942—-1945), with
‘articles’ and ‘illustrated articles’ chosen among article types. The documents
matching the search query comprised 2238 texts. They were sorted by relevance;
the first 500 texts made up our corpus. The periodicals containing the entries are
Aberdeen Press and Journal, Belfast News-Letter, Birmingham Daily Post,
Daily Record, Daily Herald, Dundee Courier, Illustrated London News, Liverpool
Daily Post, etc.

The first step in understanding any document is its origin. The methods of
source study comprise those of identifying and describing historical documents.
When working with historical sources, the focus is on the origin of the document
and its context. Sourcing includes stating the author’s name, title of the article, page
numbers, journal, magazine or newspaper title, volume and issue number,
publication date and place (publishing house and publishing city if available).

After being retrieved from the corpora, all the documents are then manually
searched for framing structures. As the research utilizes both contemporary and
historical sources, the quality of the processed text of the retrospective time span
greatly depends on the physical condition of the original source, paper quality,
color, fading and damage defects, etc., which makes the researcher forgo automated
data processing in favor of a manual selection method.

We have opted for the inductive approach, which enables us to reveal the array
of frames constituting the macroframe WAR on synchronic and diachronic axes in
two time periods. As frames are embodied in natural and cultural experience, their
activity in discourse depends on a great number of factors that influence and
alter their use.
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Thus, interpreting the data in any diachronic research employs both a cognitive
and discourse-based method and culture-specific analysis. They help to evaluate
diagnostic and prognostic frames, constituting the macroframe WAR, through a
comprehensive analysis of both political events and cultural peculiarities.
Interpreting frames within the historical and cultural contexts in which they
unfolded, locating them in time and place and understanding how these factors
shaped them allows for deep understanding and interpreting of conceptual changes.

In section 4, we will concentrate on textual codifications to reveal the main
war-related frames, constituting the macroframe WAR and contributing to the
image construal of Russia during the current (the latest) historical period.

4. The Image of Russia in the British Media,
75 Years after the End of World War Il

In this part of the research, we try to answer the questions: What thematic
frames are applied in the contemporary British media with reference to Russia?
Which diagnostic and prognostic frames contribute most to the image of Russia 75
years after the end of WWII? Fundamentally, the macroframe WAR is applied in
current British news stories about Russia. We argue that the frames, structuring it,
limit the country’s image construal. These frames are singled out on a thematic
principle. Thematic framing brings to the fore the most important issues related to
Russia as represented in the British media of the present. The perception of Russia
is primarily limited to World Wars, Russia’s Soviet past (Cold war), and wars of
the recent past in Georgia (2008), Syria (2011), Ukraine (2014). Besides, Russia’s
image is media-projected in relation to conflicts, such as information war and proxy
war. The former is a struggle over information via communication technologies,
including cybersecurity issues. The latter is a war fought between opponents
(groups, countries) that represent the interests of other larger powers, and may have
help and support from these. Thus, the following frames have been established
(hereafter they are highlighted in bold type): World Wars, Cold War, War in
Ukraine, War in Syria, Information War. Less textualized are the frames War
in Georgia, Proxy War.

The World Wars frame reports current political situations in terms of
devastating global war conflicts. In (1), covering the talks of France, Germany,
Russia and Ukraine in Paris (9.12.2019), aimed at ending the conflict in Ukraine,
The Politico journalist generally describes World War II as “blood-soaked”, though
the outcome, provided by the Red Army’s breakthroughs, is given less prominence
than the D-Day landings. Following the professional norm of objectivity, he refers
to the frame indirectly — through citing the spokeswoman of the Russian foreign
ministry Maria Zakharova:

(1)...the spokeswoman of the Russian foreign ministry, said: « The Normandy
landings were not a game-changer for the outcome of WWII and the Great
Patriotic War. The outcome was determined by the Red Army’s victories —
mainly, in Stalingrad and Kursk» (Politico, 10.12.2019).
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From a subjective non-European perspective, the role of Russia as a ‘game-
changer’ in WWII is underestimated. Objectively, Russia and Britain look at the
same events and see different ‘second-hand’ realities.

In (2), the Cold War frame offers explanations for political instability in
Europe. The reference is to the times of confrontation between the Soviet Union
and the USA. The semantics of confusion, intrusion and dominance are expressed
by the lexemes overshadow (becloud, blur), incursion (hostile entrance), dictate
(impose, specify authoritatively):

(2) The United States and Russia overshadowed the EU leaders’ summit on
Thursday — an unplanned and unwelcome incursion by the old Cold War
rivals. <...> The intense focus on Moscow and Washington served as a

curious throwback to Cold War days when the superpower capitals dictated
the global policy agenda (Politico, 23.03.2018).

Framing is never neutral (Scheufele and Iyengar 2017).

Presumably, in (2) the flashback to the past, when the superpowers, associated
with two political camps, formed a bipolar world, serves to make the readers think
more of instability of the relations between the present Russia and the Western
world.

Arguably, once the ontological situation related to Russia becomes
epistemologically relevant in British media discourse, it acquires subjective media
interpretation. First, it is ‘diagnosed’ — recognized by signs and ‘symptoms’, then,
it is evaluated, and, finally, is given prognoses and recommendations. With this in
mind, we specify the pragmatic aspect of framing and distinguish between
diagnostic and prognostic frames, issue-specific in nature.

Diagnostic frames in contemporary British media

e assess and reassess the role of Russia in the wars of the past (1), (3);

e identify and examine causes of the problems facing British, European
people, and the West in general as a result of Russia’s military activities in the Cold
War and post-Cold war world (2), (4), (5).

In (3), a diagnostic World Wars frame gives salience to Russia as a
historically powerful opponent, which proved aggressive in the past and poses real
danger for the West at present. The traditional metaphor (a bear) is employed:

(3) Although Britain and Russia have not been to war often, we in Britain have
often seen a rampaging bear on the horizon. In the 19th Century, imperial
rivalry over India, Afghanistan and Central Asia led to risky decision-making
in London and almost to war. How has Russia been important to Britain in
the past? (The Sunday Post, 14.09.2019).

The image of Russia is dramatized in the context of today. The metaphor,
though conventional, connotes negative evaluation, saturating the image with such
features as surly, uncouth, burly, shambling, enraged, violent, attributed to the wild
animal.

In (4), references to wars in Ukraine and Syria diagnose a problem, called ‘the
Russian threat’, which is the ideological prism through which the British media see
and regularly represent Russia to the readers:
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(4) While such debates are no doubt necessary, Europe hasn’t found a way to
move beyond them. Time is running short. Russia, after its incursions into
Ukraine and involvement in Syria, continues to sow chaos on Europe’s
doorstep (Politico, 16.02.2020).

The metaphor, expressed by the verb ‘to sow’ in combination with the lexeme
‘chaos’, enhances the semantics of disseminating, scattering, dispersing disorder
and confusion. Due to this trope, the situation in Europe is represented as
psychologically stressful. The image of Russia is highly negativized.

A negative image construal is also objectified in (5). Frame Information war,
found to be common in the British news, contributes to the image of Russia as a
political aggressor, striving to divide and polarize Europe, undermine the cradle of
European democracy and its basic societal values:

(5) Russia is simultaneously probing our defences and attacking our allies
with repeated cyber forays. In this new cold war, they are just the tip of the
iceberg. Simultaneously it is waging an information war, spreading
disinformation that is designed to befuddle us so that we do nothing to
confront Russian aggression, and using social media to divide and polarise
our society, and corrupt our most precious asset and advantage — democracy
(Politics Home, 30.09.2018).

In the context, the frame Information war is manifest in the use of word
combinations, such as ‘cyber forays’, ‘new cold war’, ‘wage an information war’,
‘spread disinformation’, ‘Russian aggression’. Information war is referred to as
a‘new cold war’, which would indicate harsh confrontation between the sides,
comparable to the Soviet times. The metaphor ‘befuddle’ makes explicit an
expressive angle in the presentation of Russia as an aggressive offender, who tries
to confuse the minds and thoughts of the Europeans.

Prognostic frames predict future and potential changes. They

e offer hypothetical situations about the future of Europe, Britain and
the world, pushing forward the dangers, threats and risks, posed by Russia (6), (7),
(8), (9), (10);

e prognosticate wars and conflicts (e.g. a forthcoming war, an all-out war, a
world war, world war three, war with Iran, nuclear war, a nuclear war with Russia,
world war with the Russians, 21st century warfare), (8), (9), (10).

(6) The risk isn’t just that Europe will be sidelined on the global stage, but
that others — in particular Russia and China — will exploit those divisions for
their own ends (Politico, 13.02.2020).

Context (6) highlights that Russia and China will use Europe’s weakness to their
advantage, which implies real danger. The dark future of Europe is outlined in (7):

(7) With Russia involved, any military intervention will have the crisis leave
the Middle East, and quite possibly have bombs landing on any western city
(The Guardian, 21.08.2019).

The Russian involvement is assessed as a major threat to the West. In (8), the
image of Russia as a dominant world power is closely associated with its cyber
activity and spreading disinformation:
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(8) Some analysts believe the world will look back on Russia’s cyber activity
in decades to come and see it as the greatest intelligence operation ever
conducted. Russia isn’t some rogue state when it comes to disinformation; it’s
Jjust the best —using it to settle old scores from the loss of the Cold War (Herald
Scotland, 02.12.2019).

The context emphasizes that cyber war is within the reach of Russian military art.

In headlines, prognostic frames often combine both aspects, specifying threats
awaiting European people, and predicting conflicts, the most looming of which is a
nuclear war:

(9) Threat of nuclear war worst for 30 years, says House of Lords committee
(The Independent, 23.04.2019). Threat of nuclear war is greater than at any
time since World War Two (The Daily Mail, 22.05.2019). US-Iran crisis: are
we heading towards World War Three? (The Week, 13.01.2020).

In (10), the responsibility for a potential nuclear conflict is attributed to Russia.
The Russian President is characterized as far-seeing:

(10) Unfortunately Putin holds all the cards here, and he knows it. Any
escalation of this conflict could lead to a world war in which nuclear and
chemical weapons would be bound, sooner or later, to be used. The threat
posed by the nuclear deterrent is being used to paralyze us. Does anyone have
a clear idea of how a world war would pan out in the twenty-first century?
1t is unthinkable, but Putin may well have thought it through (The Guardian,
21.08.2019).

The metaphor ‘to paralyze’ reveals negative evaluation of Europe as powerless
and ineffective, opposed to Putin’s political foresight and military efficacy of
Russia.

Drawing a demarcation line between diagnostic and prognostic frames is
conditional. In contemporary British media discourse, two types of frame are often
simultaneously activated to assess and give interpretation of a political issue or a
situation. Overall, both types contribute to the projection of a highly negative image
of Russia.

In section 5, we will focus on the dominant frames, constituting the
macroframe WAR, and examine images of Russia generated in the British media
during the World War II period.

5. The Image of Russia in the British Media during World War Il

Following our logic, in this part we will try to answer the following questions:
What thematic frames are applied in the retrospective time span with reference to
Russia / the Soviet Union'? Which diagnostic and prognostic frames contribute
most to the image of Russia / the Soviet Union during WWII?

! In the retospective time span the USSR and Russia (Soviet Russia) were regarded by the British
media as one and the same international actor on the world arena (Solopova, Chudinov 2019: 330).
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In the WWII time span, the macroframe WAR is structured on the thematic
principle, which reflects the tendency of journalists to base a causal theme on their
stories about the war and the role of Russia in the events. The dominant frames are
Great Power, Military Strength, and Friendship. Less frequent frames are
Leadership and Democracy.

Diagnostic frames in the British media of the retrospective time span

e assess the role of Russia in WWII (11), (12), (13) and the bilateral relations
(14), (15), (17);

e reassess the political system (20), (21), (22), the leader of the Soviet
Union (18), (19) and the reasons for WWII (16).

The Great Power frame (11) is central to the macroframe WAR. This turns
out to be a dominant idea that organizes both diagnostic and prognostic framing,
regulates the audience’s perception of the country on the whole and gives meaning
to specific problems, events and situation Russia was involved in:

(11) The U.S.S.R. has always been referred to by us as the colossus of the
North. If for no other reason, its immense territory and vast population
warrant the use of the description ‘colossus’. Three of the five Great Powers
in Europe have disappeared ... We are, therefore, left with Great Britain and
with Russia. When we consider Russia’s phenomenal rise within the past 25
years... With the others down and out, and herself — the mistress of the
Continent... (Diss Express, 10.03.1944).

In (11) the image of Russia is framed as “colossus”. The metaphor is bleached
and conventionally used in public discourse to characterise countries viewed as
oppressive and hostile (typical target domains in the British media are the USA and
Russia (both Tsarist and Soviet). The scholars stress that the metaphor evokes
negative effects (confrontation, aggression, threat, isolation, distance from Europe),
with the colossus image embodying both fear of and admiration for the colossal
power [Chudinov, Budaev, Solopova 2020]. In the WWII time span the metaphor
is highly positive, stressing Russia’s enormous size, population, natural resources,
ability, and expertise to exert its influence in the global conflict and on a global
scale — key factors that make any country powerful. The metaphor “mistress of the
Continent” seems to capture these notions as well, producing the image of the
country that rules, directs, and dominates the Continent.

Being central to the macroframe WAR, the Great Power frame comprises a
set of interrelated concepts that present a systematic view of Russia / the Soviet
Union during the WWII period in the British media. This frame specifies
relationships among other dominant frames that comprise further explanations of
Russia’s greatness, predictions of the outcome of the war, the future of the country
and post-war world organization.

Since force has always been important in global politics, a Military Strength
frame (2) referring to Russia is foregrounded in WWII media discourse. In wartime
and in global conflicts, strength for war is always a test of a great power:
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(12) The most pregnant single fact relating to the rise and fall of nations
which stands out to this war is the emergence of Russia as a military power
of the first magnitude. More completely than any other nation is she
potentially self-supporting all the resources of economic strength. Russia, if
she desired to act in isolation, would be militarily strong enough to impose a
settlement on the countries which the Red Army is on the way to liberate from
the Germans (Y orkshire Evening Post, 04.10.1943).

British journalists lay particular emphasis on military force as one of the
foundations of Russia’s power. Its military strength in WWII media discourse is
characterized as supreme, of the first magnitude, the greatest on earth, etc., all the
lexemes and word combinations having the semantic components “highest in rank,
authority, degree”, “of great size and extent”, “most prominent among others”.
Though no country is great enough to solve the problem of global war alone, still
Russia was presented to the British audience as having this capacity if it wished to
exercise it.

Unlike modern European media, that almost always highlight the ideological
zeal and fanaticism of the Red Army, the media of the WWII period stressed the
major role it played during the years of 1942—-1945 and expressed their profound
admiration of its glorious record and victories:

(13) “Ode To Red Army”.
Though flanks were turned and centre gone. Among your ruins and your dead,

You stood for home and struggled on, You stood and fought, or froze and bled.
A star of hope within you shone. The hope sill burned, the star still led.
You struggled through a shaking time. And now you reap reward, the line
Enduring loss and grief and crime, Comes west again, the foes decline.
Each making hope the more sublime. O, hope, burn on. O, star, still shine.

(Aberdeen Evening Express, 23.02.1944).

It is worth noting that this poem was written for the occasion of the 26th
anniversary of the Red Army by the Poet Laureate, Mr. John Masefield, sung at the
Albert Hall in London, to music by Sir Arnold Bax, Master of the King’s Music in
celebration of Red Army Day on 23 February 1944, and published in more than ten
newspapers and magazines, issued in different counties of England, Scotland,
Northern Ireland, and Wales. Moreover, it must be noted that 1) the genre chosen
by the author is an ode — a poem praising or glorifying someone or something,
usually marked by exaltation of feeling; 2) “Ode to Red Army” centers on the
symbol of the star, the red star symbolizing the Red Amy and military service in
Soviet heraldry (a star of hope within you shone, the star still led; O, star, still
shine); 3) the metaphor of a star shining in the night, or a star of hope, symbolizes
a grand and powerful force, divine guidance that helps people to go in the right
direction, in the context of WWII — to victory. WWII media invariably highlighted
the outstanding part Russia and its army played in breaking the Nazi tyranny.

In times of war, it is essential to mobilize international coalitions to address
shared challenges and threats. A great power with its military strength makes a good
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ally. In the news media of the WWII period the relationship between Great Britain
and the USSR was characterized as one of solidarity and support, which is presented
within a diagnostic frame Friendship (14), (15):

(14) No doubt we shall have our differences and controversies, but as friends
we can speak freely to each other and in the spirit of friendship and
comradeship seck reconciliation (Dundee Evening Telegraph, 23.02.1944).
(15) Russian Comrades. To-morrow we shall pay a particular tribute to our
Russian comrades, whose prowess in the field has been one of the grand
contributions to the general victory / Daily Record, 09.05.1945. (GB).

The international friendship between Great Britain and the USSR was based
on things held in common — notably, shared goals and mutual motivation in the
fight against the Nazis, common external enemy, armies, sacrifices, etc. The
lexemes friend, friendship, comrade, comradeship with the semantics of amity,
fellowship, and benevolence are used to achieve the desired effect on the audience:
the primary focus here is on conceptualizing Russia as familiar rather than foreign,
as friendly rather than hostile, as the country that deserved a significant degree of
respect, admiration and trust. The concepts of trust / distrust within the frame
Friendship play an active role in reassessing not only the USSR 1in its present and
past, but also the reasons of the war (16), in shaping a new organization of global
politics (17).

(16) Looking back, and being wise after the event, a great many people have
made the decision that this war would not have happened if it had not been
for the misunderstandings and distrust which divided us from the Soviet
Union (Hastings and St Leonards Observer, 11.11.1944).

(17) If history records Hitler as having been of any use whatever to the world,
it will be because he destroyed the distrust which had formerly existed
between Soviet Russia and the rest of the civilised world, and so opened the
way to a new and more hopeful organisation of international security
(Liverpool Daily Post, 21.06.1943).

The alliance between Great Britain and the USSR influenced the way
journalists framed almost all Russia-related issues in the WWII period: they
demonstrated integrity, commitment, interdependence of the two countries — those
foundational building blocks that make any friendship (both interpersonal and
international) last.

Two more issue-specific frames textualized in the British media of WWII
with reference to Russia / the Soviet Union are Leadership (18), (19) and
Democracy (20), (21).

(18) The Russians have been led by a great soldier and a great strategist, one
the greatest of all time (Birmingham Mail, 27 March 1944).

(19) Stalin is the greatest military strategist of this war, surpassing even
Montgomery, and the future of the peoples of the world depends on the
peoples of Soviet Russia and Great Britain (Rochdale Observer, 3 March 1945).
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The head of the state is another attribute related to the state’s power. A
Leadership frame centered upon positive features of the Soviet Government and
its leader. The British media stressed Stalin’s outstanding quality as a military
leader: the lexeme great and its superlative greatest in (18) and (19) present the
Soviet leader as a skilled soldier and strategist markedly superior in quality and
preeminent over others, including British Field Marshall B.M. Montgomery. It’s
worth mentioning that the latter was one of the most important and decorated
military leaders of WWII, exceptionally popular with the British public.

Furthermore, the Soviet leader, whose dictatorship and totalitarian rule are
greatly emphasized in contemporary media (e.g. the Guardian, 26.10.2019, the
Daily Telegraph, 06.11.2019, BBC, 18.04.2019, etc.), was said to rule ‘a free
people’ (20) in ‘a democratic state’ (21).

(20) From a message to Marshal Stalin: You have demonstrated in all your
campaigns what is possible to accomplish when a free people under
superlative leadership and unfailing courage rise against the forces of
barbarism (Daily Herald, 09.05.1945).

(21) The U.S.S.R. itself has by no means reached finality in constitution
building. The present stretch of its road to democracy lies through a period
of peaceful evolution towards that personal liberty which is the hallmark of
democracy (Western Mail, 18.11.1944).

In WWII media discourse, journalists developed a particular conceptualization
of the Soviet leader, they reoriented the audience’s thinking about Stalin by
accentuating his ability to equip the Socialist State to meet the gravest external peril
and to bring the country triumphantly through the years of invasion and devastation:

(22) It must never be forgotten that there was nothing in the whole world,
nor could there have been created for several years any military organism
which could ever have given the blow which Russia has given, or survived
the losses which Russia has borne (Nottingham Evening Post, 09.11.1943).

Though diagnostic frames aim at identifying a problem in the present and at
assigning blame or causality to someone or something, in WWII media discourse
the frames did not connect the negative aspect of the war to Russia. Metaphorically
speaking, Russia was not thought a problem, but a solution to the problem of the
war with the Nazis.

Prognostic frames in the British media during the World War II period

e offer hypothetical situations about the future of Russia / the Soviet Union
(23), (24), (25), Europe (25), (27), the world (25), the war (26), Great Britain (28),
(29), the relationships of Russia and Britain (30), (31);

e prognosticate future instruments of international security and cooperation,
highlighting Russia’s important role in post-war world organization (30), (31);

e motivate readers to remember the lessons of WWII and Russia’s role in the
victory over Nazi Germany (31), (32), (33).

Although the line of demarcation between diagnostic and prognostic framing
is relative, it is found that nearly every diagnostic frame identified in the
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retrospective time span, has a formal prognostic counterpart. The British media
invariably placed Russia among the countries that projected and would project its
influence on the world stage. More importantly, Russia headed this list:

(23) The Soviet Union will be an enormously powerful nation after this war
(Hastings and St Leonards Observer, 11.11.1944).

(24) Shape of things to come (the title). Mr. Catterall said Russia was a power
that had come into the world affairs to stay and to play an ever-increasing
part (Surrey Advertiser, 04.07.1942)

The dimensions of power fixed in the diagnostic frame Great Power (namely,
the nation’s geography and the inevitable consequences of that geography, its role
in the ongoing war, its military strength, etc.) gave a strong advantage for Russia /
the Soviet Union to be named a moving power of the future in the corresponding
prognostic frame:

(25) We won that war, said the speaker, but Europe would play a much less
important part in world affairs than in the past. The moving powers of the
Sfuture world would be Russia and America. If we had to have the United
States of Europe with Russia in it, it would stretch to the Pacific, and yet one
could not conceive the United States of Europe without Russia in it
(Sunderland Daily Echo and Shipping Gazette, 08.10.1945).

In (25), the hypothetical United States of Europe, envisioned by the British
media of the WWII period, necessarily included Soviet Russia as a Great Power
that had a claim on all international arrangements anywhere, as Tsarist Russia
would as a partner in the Concert of Europe. Russia in WWII, according to the
British media, had great political clout based on its Military Strength that
determined the future of the war (26), the future of Russia in the post-war
organization (27), and greatly influenced the future of Britain itself (28):

(26) Future of any race will be determined in Russia (the title) (Portsmouth
Evening News, 30.03.1942).

(27) The supreme military power on the Continent of Europe is now Russia,
and she will almost certainly remain in that position for a century at least.
The military pre-eminence of Russia in Europe indicates the re-orientation
which will inevitably take place in the post-war world (Birmingham Mail,
21.08.1944).

(28) In Russia lies our last hope of our continued national independence
(Hull Daily Mail, 09.03.1942).

The British media stressed the fact that the engine of German might and
tyranny could not be beaten and broken, outfought and out-maneuvered without
Russia, its valour, generalship, and science.

The Democracy frame (taken together with the Leadership frame as in (31)
is far scarcer when describing forthcoming changes, but it does occur:

(29) Scotland is going to gain, in following in the path that Russia had set
before us, far more in the way of democracy, as well as in breaking up Britain

into a number of free states on the plan of the U.S.S.R. (Stirling Observer,
29.06.1943).
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In (29), the Soviet political system was framed as “democratic”, “far more
democratic” than the British one. Moreover, the USSR was considered a model to
follow: a socialist country consisting of free states, with the ideas of freedom and
equality underlying its “democratic” institutions.

The Friendship frame in its prognostic perspective is textualized in (30), (31).

(30) Friendship with the Soviet Union and close co-operation in the future
would bring nearer realization of that great ideal of mankind, permanent and
enduring peace (The Lancaster Guardian, 03.12.1943).

(31) 1t is the simple truth that without Russia to aid us in this war we would
have been in desperate jeopardy. Without Russia we cannot plan a secure
peace. It is neither sensible, wise, nor right to encourage criticisms of the good
faith of the Soviet Government. Russia, Britain. China or any of the other
United Nations, should not be alienated by intolerances ov little criticisms of
one against the other. Divided, our nations would perish (Daily Record,
22.06.1943).

Security and defense are areas where the interests of all the United Nations
overlapped. The way the issue of friendship was framed determined how it was
understood and, consequently, acted upon. The frame was embedded in a cognitive
and emotional bond revolving around a shared idea of a secure and enduring peace
that was unimaginable without Russia. Thus, future politics was supposed to be
based on shared values and goals, on developing trust in relationships, keeping and
maintaining friendships, promoting multilateral and multinational solutions in
foreign policy, which needed loyalty and tolerance: putting up with differences and
showing respect for other nations and ideologies.

A peculiar and a conspicuous prognostic frame, typical of the WWII
media discourse with reference to Russia, is Truth Not to Be Forgotten, realized
in (31), (32), (33):

(32) Nothing less than the utmost exertions of Britain, Russia, and the United
States combined sufficed to bring to naught the foul ambitions of the Hitlerite
conspiracy that had trampled almost all Europe underfoot. That is a truth we
cannot afford to forget if we are to establish a lasting peace (Dundee Courier,
09.05.1945).

(33) Russia, versus the might of Germany! May Almighty God guide them (the
Russian people) to victory against the foul aggressor! Let us consider how we
can immortalise Russia’s magnificent courage and endurance. The idea of
a combination gift from the peoples of our Empire and the U.S.A. is far from
fantastic — one to which each and all of us ought to subscribe. May such an
idea be included in the postwar plan! Russia is well deserving some great
token from us and from the U.S.A. (Dundee Courier, 13.10.1942).

The frame is prominent for the retrospective time span. It is based on the
concepts of truth and remembrance. ‘The simple truth’ consists in the facts
described in the media: the joint war effort of the Allied forces, the battles and
events of the war, the losses and sacrifices of each nation. The concept of

738



Olga A. Solopova and Svetlana L. Kushneruk. 2021. Russian Journal of Linguistics 25 (3). 723-745

‘remembrance’ implies bearing in mind the painful lessons of WWII, honoring the
victors, cherishing and safeguarding peace to avoid repeating the tragedy?. Special
place in the Truth Not to Be Forgotten frame is occupied by the Soviet Union and
its remarkable efforts on the Eastern front, the greatest sacrifice in human history
made by the Soviet people in fighting the Nazis and decolonizing the world. They
ought to be immortalized in a great token to remember Russia’s contribution to the
winning of WWII, which was thought a kind of moral obligation for every citizen
of Great Britain and the USA (each and all of us ought to) and seen as a guarantee
of the three countries’ friendship and mutual respect.

Both diagnostic and prognostic frames promoted a highly positive image of
Russia / the Soviet Union in the retrospective time span. It was presented as a
powerful state with great military strength that dominated and would dominate the
world stage. Though ideologically different, Russia was considered an ally and a
friend of Great Britain. The political system of the Soviet state was even seen as
approaching democracy, and its ruler as the greatest military strategist of all time.
The alliance between the two countries, the international issues of mutual interests,
their shared goal to defeat the Nazis forged bonds of friendship, reinforced the
meaning of amity and made the media select facts that construed positive images
of Russia.

6. Conclusion

To tackle the problem of the image construal of Russia in the British media in
historical periods, separated by seven and a half decades, the diachronic framing
approach has been employed. It has enabled the authors to establish and typologize
the main frames, organizing the media realities, representing Russia. The notion of
a macroframe WAR has been introduced to denote a conceptual structure regularly
objectified in the British media and constituted by Russia-related frames of the three
types — thematic, diagnostic, and prognostic. Specific to the macroframe is the
emphasis on expressive language means, which add to the emotional charge of
Russia’s media image in chronologically distant periods.

The authors have revealed the main thematic frames, profiling issues, the most
prominent of which at present zero in on Russia’s role in World Wars, the Cold
War, the wars of recent history, information wars and cyberwars. 75 years after the
end of WWII, Russia is presented as a powerful and aggressive opponent, an
ideological and political adversary of the West. The systematic emphasis on Russia
as war enactor and participant discloses a negative evaluation of the country and
reveals a highly emotional impact on the readers. In contrast, in the WWII period
the journalists primarily concentrated on Russia’s power, might, strength, support
and friendliness, positively evaluated and glorified in the British press of the day.

2 The frame is alien to the contemporary British media discourse with reference to Russia.
It could symbolize that both the lessons of WWII and the records of the victors of WWII are at risk
of being forgotten, or even rewritten.
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It has been proved that currently textualized diagnostic frames contribute to
assessing and reassessing the role of Russia in the wars of the past and identifying
the causes of the challenges facing Europe, preconditioned by Russia’s involvement
in global politics. The diagnostic frames of the WWII period assess and reassess
the role of Russia in WWII, including its political system, the actions of the Soviet
leader, and the causes of the War as interpreted by the media of the time.

The prognostic frames of the present British media represent hypothetical
future situations, related to Europe, and prognosticate international conflicts that
might occur because of Russia’s political threat. The emotive perspective of
coverage induces readers’ highly negative visions of the present Russia and may be
characterized as ideologically biased. The drastic contrast of the two media realities,
becomes more apparent considering Russia-related prognostic frames of the
retrospective time span, specifically focusing on international security, the
advantages of cooperation with a powerful Russia in the post-WWII period.

The research has demonstrated that the media image of Russia has changed
dramatically within decades. This state of affairs has developed out of strained
international relations between the major political players and a lack of spirit of
understanding on the global arena. Further investigation of the image construal in
synchronic and diachronic perspectives with special focus on emotion-driven
coverage might provide relevant knowledge for better understanding how political
elites seek to frame issues in order to control and direct public opinion.
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explore the functioning of the lexemes threat and fear, in textual contexts with the focus on their
pragma-discursive characteristics. It identifies the mechanisms as well as linguistic tools involved
in media strategies of scare-mongering. The dataset was derived from quality British and
American newspapers in the period 2018-2020, and was analysed drawing on an interdisciplinary
approach combining critical discourse analysis, pragmatics, medialinguistics, psycholinguistics
and the theory of proximisation. The paper argues that appealing to emotions as well as
constructing emotions is aimed at enhancing the persuasive function of media and fulfilling their
own agenda. The persistent use of the words ‘threat’ and ‘fear’ in relation to Russia as well as the
obsessive discussion of this topic in media aim to shape a certain negative public opinion of Russia
among readerships. The findings show that to achieve this goal different strategies and linguistic
tools are used including: exaggeration, repetition, proximisation, interrogative headlines,
presupposition, among others. The results go beyond linguistics, and may find implementation in
political studies, since they provide researchers with tools for understanding contemporary social
and political processes.

Keywords: emotionalisation, manipulation, media discourse, threat, fear, strategy of
scare-mongering

For citation:

Ozyumenko, Vladimir I. & Tatiana V. Larina. 2021. Threat and fear: Pragmatic purposes
of emotionalisation in media discourse. Russian Journal of Linguistics 25 (3). 746-766.
https://doi.org/10.22363/2687-0088-2021-25-3-746-766

746



Vladimir I. Ozyumenko and Tatiana V. Larina. 2021. Russian Journal of Linguistics 25 (3). 746—766

Hayynag craTbs

Yrposa u cTpax:
nparMaTu4yeckKue nejid SMOLMOHA/IU3aLMH
B MeAUNHOM JUCKypcCe

B.A. O3IOMEHKO u T.B. JAPUHA

Poccutickuit yauBepcutet npyx0s1 Hapoaos (PYJIH)
Mockea, Poccus

AHHOTALUA

Bo3znetictBue CMU Ha 00111€CTBO B 3HAYUTEILHOM CTEIICHH OCHOBAHO Ha SMOITUAX. JlaHHAs CTaThs
MOCBSILIIEHA 3MOLMOHAIM3ALMN COBPEMEHHOIO MEAMATUCKypca, paccMaTpUBaeMOil ¢ IMO3ULUN
JIVICKYPCHBHOIIPArMaTHYECKOT0 Mmoaxoaa. OOBEeKTOM HCCIEeIOBAHUS SABISETCA CTpaxX, OJHA W3
0a30BbIX SMOLNII, BBI3BIBAEMAast pUCKAaMH M yTpo3aMH, KOTOpasl B IBAALATh IEPBOM BeKe, II0 MHe-
HUIO HCCIIeIoBaTeNel, cTala UrpaTh KIIOYEBYIO0 posib B opmupoBanuu co3Hanus (Furedi 2018).
B nenTpe BHUMaHuUA — Ujies TaK HA3bIBAEMOUM «POCCUMCKOW YIpo3bl», aKTUBHO HaBs3bIBAEMasl 3a-
nagaeivu CMU, u «ctpax nepen Poccueii». Llensb nccne0Banus — BBISBUTH OCOOCHHOCTH (DyHK-
LIMOHUPOBAaHUs JieKceM threat (yrpo3a) u fear (cTpax) B aHIJIO-aMEPUKAHCKUX MEIHATEKCTaxX H
ONpEAEINTh UX MparMa-AUCKypPCUBHBIE XapaKTEPUCTHKH, a TaK)Ke MEXaHU3MBI U A3BIKOBBIE CPEJI-
CTBa, MPUMEHSIEMBIE JIJISI peaTi3aliy CTPaTeruy yCTpameHus. MaTtepuai B3sT U3 TEKCTOB, Oy Ou-
KOBaHHBIX B KaYCCTBEHHBIX OPUTAHCKHAX M aMepUKaHCKHX razerax B 2018-2020 romax, KOTOpEIe
OBLTH TIPOAHATM3UPOBAHEI HA OCHOBE MEXKIUCIMIUIMHAPHOTO IOAX0/Ia C UCTIOIh30BaHUEM TAaHHBIX
MEIUAIUHTBUCTHKY, TICUXOJIMHIBUCTUKH, PAarMaTHKH, KPUTHYECKOTO AUCKYpC-aHAIU3 U TEOPUU
MPOKCUMI3AIMKA. B cTaThe MOKa3aHO, YTO OOpaIieHHe K SMOIMAM ayTUTOPHU CIOCOOCTBYET
YCHIICHHIO IepCya3uBHOM (DYHKIINH, UTO SBISIETCS OHOW M3 OCHOBHEIX IIeel coBpeMeHHbIXx CM.
VYTBepKIaeTcs, YTO 4acTOE HCIIOJIB30BAHUE CIIOB «YIpO3a» U «CTpax» 10 OTHOLEeHUIo K Poccun,
a TaKXKe HaBsI34uBOe 00CyxaeHue 3Toi TeMbl B CMU HarleneHbl Ha GOpMHUpPOBAHKE OTPEACTICHHOTO
00I1IeCTBEHHOTO MHEHHUsI. Pe3ynbTaThl MOKa3bIBAIOT, YTO ISl IOCTHIKECHUS JAHHOM 1IN MCIIOJb3Y-
I0TCSL pa3lUYHbIe CTPATETUH U A3BIKOBBIE CPEJCTBA: MPOKCUMHU3ALUS, IPECYNIO3ULNUS, IPEyBEIHU-
YEeHHE, MOBTOPHI, BOIPOCHUTEIBHBIE 3arOJIOBKU U Jpyrue. Pe3ynbTaTbl HMCCIIEIOBaHMS BBIXOISAT
3a paMKH JIMHTBUCTUKH ¥ MOTYT HalTH NPUMEHEHHE B MOJIUTHUECKUX UCCIEA0BAHUIX, IIOCKOJIBKY
OHH IPEAOCTABISIIOT UHCTPYMEHTHI JJIs IOHUMAaHUSI COBPEMEHHBIX COLMABHBIX U MOJIMTUYECKUX
MIPOLIECCOB.

KiroueBble €10Ba: 5MOYyUOHATUAYUS, MAHUNYIAYUS, MEOUAOUCKYDC, Yepo3d, CIpax, cmpamezus
yempawienus

Jas uuTHpoBaHus:

Ozyumenko V.1, Larina T.V. Threat and fear: Pragmatic purposes of emotionalisation
in media discourse. Russian Journal of Linguistics. 2021. Vol. 25. Ne 3. P. 746-766.
https://doi.org/10.22363/2687-0088-2021-25-3-746-766

1. Introduction

Scholars have drawn attention to the emotionalisation of public domains such
as political, academic and media contexts, presenting the emotions as important
elements of social and political life (e.g. Bassols, Cros & Torrent 2013, Doveling
et al. 2011, Lerner & Rivkin-Fish 2021, Schwab & Schwender 2011, Lerner,
Zbenovich & Kaneh-Shalit 2021). The fact that emotion is an essential part of every
kind of communication, and can be observed in all types of text and discourse
has been convincingly proven by psychologically oriented linguistic studies (e.g.
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Alba-Juez & Larina 2018, Alba-Juez & Mackenzie 2019, Dewaele 2010,
Mackenzie & Alba-Juez 2019, Shakhovsky 2008, Wierzbicka 1999, among many
others). This study focuses on the emotionalisation of contemporary media discourse,
exploring its pragmatic effects and speculating on possible reasons for it.

The impact of mass media on individuals and society is to a great extent based
on human emotions (Doveling et al. 2011) which are mobilised to achieve certain
goals. Appealing to emotions as well as constructing emotions is one of the main
purposes of media, which has become a “uniquely powerful” (Furedi 2018)
institution; indeed Altheide (2002: 175), calls it the “most important social
institution”. This may be explained by the fact that “emotion may [...] directly shape
cognition, and cognition may have fairly direct impact on behaviour” (Baumeister
et al. 2007: 197). Studies in the psychology of emotions have shown that emotional
events are recalled better than neutral events (Wirth & Holger 2005: 21).

Researchers of discourse highlight that the way the audience feels about
something influences their rational judgements, attitudes and also the decisions they
make (Alba-Juez & Mackenzie 2019). They claim that “Emotion is inextricably
linked to persuasion, as can be clearly perceived in journalistic discourse, where
persuasion can be used to heighten readers’ sensitivity to a given issue, or on the
contrary, to manipulate their emotions, stances and beliefs” (Alba-Juez &
Mackenzie 2019: 18).

Emotional appeals have been defined as a strategy of manipulative discourse
by Critical Discourse Analysists (e.g. van Dijk 2006: 379-380). Chomsky considers
emotional impact (Use the emotional side more than reflection) among the top
media manipulation strategies.! He characterizes emotional impact as a “classic
technique for causing a short circuit on rational analysis, and finally to the critical
sense of the individual” and further explains that the use of an emotional register
opens the door to the unconscious for the implantation or grafting of ideas, desires,
fears and anxieties, compulsions, or inducing behaviours (ibid). Thus, the
manipulative function of emotion is determined by the fact that it suppresses the
ability of rational perception of information and allows for the introduction of
certain ideas into people's minds.

The current study is limited to ‘fear’, one of the basic emotions which, as many
scholars claim, pervades modern media texts (e.g. Altheide & Michalowski 1999,
Furedi 2018). Furedi claims that fear, as a response to risk and threat, plays a key
role in the twenty-first century consciousness (Furedi 2018). The regular appeal to
all sorts of threats (terrorist threat, military threat, ecological threat, threat of
global warming, pandemic threat, crime threat etc.), observed in media, evidences
the emergence of a discourse of threat, which constructs different types of fear
(Ozyumenko & Larina 2020). As has been noticed by scholars, the word ‘fear’
whether used as a noun, verb, or adjective pervades news reports across all sections
of newspaper (Altheide & Michalowski 1999: 75).

! http://theinternationalcoalition.blogspot.com/2011/07/noam-chomsky-top-10-media-
manipulation_08.html (Accessed: 12.08.2021).
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A lot of studies have shown that fear is used as a tool for manipulation and
exploitation by various groups, which contributes to the achievement of their social
and political goals (e.g. Cap 2017, Kopytowska & Chilton 2018, Trajkova 2020,
Wodak 2015, 2021). As Furedi notes, “Fear itself has become politicized to a point
where debate is rarely about whether or not we should be fearful, but about who or
what we should fear” (Furedi 2018: 2).

This study is focused on ‘Russian threat’ and the construction of ‘fear of
Russia’ in Western media discourse. Drawing on interdisciplinary approach to
discourse analysis (Ponton & Larina 2016, 2017, Bila & Ivanova 2020, Sinelnikova
2020, among others) it aims to explore the functioning of the lexemes threat and
fear, their derivatives and synonyms in textual contexts with the focus on their
pragma-discursive characteristics and functions.

2. ‘Threat’ and ‘fear’ in media discourse

Scholars consider threat a universal tool for influencing an audience. They
highlight that negative emotions arising in a recipient as a result of a threat act, have
an intense effect on thoughts, feelings and behaviour and, accordingly, represent
the most effective tool for influencing others (Kara-Murza 2015: 214). Fear, an ever
present factor in much modern media discourse, is viewed as an emotion widely
exploited in the manipulation of consciousness. Arguably then, one of the goals of
media is to create the “fearful subject” (Furedi 2018), someone who is easy to
manipulate.

The construction of fear in media, and its impact, have been widely discussed
by journalists, sociologists, psychologists and linguists (Altheide 2002, 2006,
Altheide & Michalowski 1999, Cap 2017, Cinarli & Nguyen 2020, Delanti 2008,
Dillard & Anderson 2004, Furedi 2018, Sedlakovd & Kopytowska 2018, Tunney
etal. 2021, Wodak 2015, 2021, Zappettini 2021 and others). Researchers are
unanimous in the opinion that fear is one of the dominant emotions in contemporary
times (Kopytowska & Chilton 2018), a powerful emotion that shapes our lives and
our world (Dozier 1999), not only a psychological but also a social and political
phenomenon (e.g. Ahmed 2014, Altheide 2006, Wodak 2015, 2021). Discussing
the affective politics of fear, Furedi (2018) writes about ‘culture of fear’ and states
that society has become fixated on “promoting a climate of fear and cultivating a
disposition to panic” (Furedi 2018: 2). He specifies that the term ‘culture of fear’
works as a “rhetorical idiom and carries a connotation that can encompass a variety
of feelings from wunease and discomfort towards a sense of insecurity,
powerlessness, intimidation, etc.” (Furedi 2018: 4). As observed by Delanty,
“fear of others and anxieties about the future have emerged as potent social forces
in contemporary society” (2008: 676).

According to the studies, the word ‘fear’ appeared more often at the end of the
20" century than it had done before, particularly in headlines, where its use more
than doubled (Altheide & Michalowski 1999) and this tendency seems to have
continued. Furedi (2018), for example, states that compared to the late twentieth
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century, language has become far more inclined to “embrace the rhetoric of fear”
(Furedi 2018: 2) and points out that “the messages communicated by the media are
often oriented towards capturing its audience’s attention through appeals to
people’s sense of anxiety and fear” (Furedi 2018: 13). He notes the increasing
presence of fear-related linguistic phenomena such as catchphrases (‘the politics of
fear’, the ‘fear factor’), highlights the role of media in these processes, and cites
Grupp (2002), who points out that “there has been a general shift from a fearsome
life towards a life with fearsome media” (Furedi 2018: 14).

Such notions inform the approach of this paper, which explores how the
lexemes ‘threat’ and ‘fear’ function in textual contexts, and asks what their pragma-
discursive characteristics and functions are.

According to the APA Dictionary of Psychology, fear is a “basic, intense
emotion aroused by the detection of imminent threat, involving an immediate alarm
reaction that mobilizes the organism by triggering a set of physiological changes™.
It is worth noting that psychologists distinguish between fear and anxiety,
emphasising that “the former is considered an appropriate short-term response to a
present, clearly identifiable threat, whereas the latter is a future-oriented, long-term
response focused on a diffuse threat” (ibid.). This definition also mentions intense
emotion, imminent threat, immediate alarm reaction, response to a present, clearly
identifiable threat, which suggests that ‘fear’ is an intense emotion triggered by a
present and imminent threat that is clearly identifiable, while anxiety refers to a
‘diffuse threat’.

As the definitions show, there is an obvious difference between ‘fear’ and
‘anxiety’. Fear deals with a real threat, while anxiety is provoked by a subjective
idea of an imaginary threat. One feels anxious when one thinks that something bad
might happen. The words ‘think’ and ‘might’ indicate that the threat is imaginary
rather than real. However, in media discourse the terms ‘fear’ and ‘anxiety’ are
often used interchangeably, with a preference given to ‘threat’. This preference does
not seem to be accidental, but rather has a specific purpose. As has been shown
empirically by psycholinguistic experiments (e.g. Isenberg et al. 1999), words
associated with danger, fear, threat have a demonstrable effect on the brain.
Drawing on insights from neuroscientific research on the role of lexis in fear
stimulation, critical discourse analysts define other words as well as discursive
mechanisms that stimulate fear (Kopytowska & Chilton 2018).

3. Data and methodology

We limit our study to the word threat, its derivatives and synonyms, which are
frequently used in contemporary media discourse as a fear trigger, as well as the
word fear, with a focus on their pragma-discursive characteristics and functions.

The data for the study are taken from British and American newspapers (7The
Guardian, The Telegraph, The Independent, The Washington Post, The Wall Street

2 APA Dictionary of Psychology. https://dictionary.apa.org/fear (Accessed: 12.08.2021).
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Journal, the Chicago Tribune), news websites of the BBC, Reuters, Politico, Fox
News, among other media sources that cover the relations between Russia, the USA
and the UK between 2018 and 2021. For data collection we used the Google search
engine using Russian threat, Russia threatens, fear of Russia as search terms.

The corpus consisted of 160 articles taken from the sources used. We mostly
focused on the functioning of the terms ‘threat’ and ‘fear’ and their pragmatic
aspects. We paid particular attention to such textual features as headlines,
interrogative headlines, epistemic modality, some rhetorical tools used in media
texts to perform the strategy of fearmongering. We also draw attention to
presupposition, which is understood as a “taken-for-granted implicit claim,
embedded within the explicit meaning of a text or utterance” (Richardson 2007:
63), and discursive elements and mechanisms that stimulate fear.

The data were analysed drawing on some notions from Critical Discourse
Analysis (Fairclough 1995, 2001, van Dijk 2006, 2009; Weiss & Wodak 2007),
studies of the discourse of the press and media linguistics (Bryant & Zillman 2002,
Dobrosklonskaya 2020, Fowler 1991, Richardson 2007, Solopova & Saltykova
2019, among many others) and proximisation theory (Cap 2013, 2017, Kopytowska
2015a,b). We use Cap’s definition of proximization and consider it a “discursive
strategy of presenting physically and temporally distant events or state of affairs
(including “distant’, i.e. adversarial ideologies) as increasingly and negatively
consequential to the speaker and her addressee” (Cap 2017: 16).

In this this study, we limit ourselves to a qualitative analysis; however, there
is no doubt that for a more reasoned conclusion, quantitative analysis is also needed,
and it is intended to pursue this in future. We also intend to consider genre
differences.

4. Analysis and results
4.1. Threat

Searching for the collocation Russian threat returned the following results:
Russian threat to the US / to the UK/ to Israel/ to Sweden/ to Balltic states/ to Europe
/to NATO and even to such far away states as Canada, Australia and South Africa.
Searching for Russia threatens returned instances such as: Russia threatens Ukraine
/ Bosnia / Turkey / NATO/ Sweden / US / Israel / Georgia.

These threats are presented as aggressive and terrifying:

(1) Russia threatens to NUKE US cities with 6000 mph-hypersonic Zircon
missile if war breaks out after successful’ test (The Sun, 26.11.2020).

(2) Putin threatens to target US if it deploys missiles in nearby European
countries (CNBC, 20.02.2019).

Russia is also claimed as a threat to elections all over the world, especially to
the US presidential elections and the European parliamentary elections, as well as
elections in Bulgaria and even in South Africa. It is accused of destructive goals in
America and across the European continent such as ‘denigrating President Biden's
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candidacy’, ‘undermining public confidence in the electoral process’, ‘exacerbating
sociopolitical divisions in the US’, causing havoc to the European elections (3).
It is directly claimed as a ‘hostile aggressor’ (4):

(3) The Office of the Director of National Intelligence released an
assessment on Tuesday about foreign threats to the 2020 US federal elections.
The assessment found that Russia pursued efforts aimed at "denigrating
President Biden's candidacy and the Democratic Party, supporting former
President Trump, undermining public confidence in the electoral process, and
exacerbating sociopolitical divisions in the US (CNN, 17.03.2021).

(4) The threat from a hostile aggressor [Russia] which the European
Commission said last week would seek to cause the same havoc to the
European elections in May. (The Guardian, 30.03.2019).

The analysis showed that it is not uncommon to see ‘threat’ in the headlines of
articles referring to Russia. They explicitly claim the presence of a ‘Russian threat’
and the need to be prepared to confront it, though the articles do not give any details
concerning the facts declared in the titles:

(5) NATO Chief Warns of Russia Threat, Urges Unity in U.S. Address
(Reuters, 04.04.2019).

(6) Trump silent as top officials warn of Russian threat (POLITICO,
08.02.2018).

(7) Justice Department filing contradicts Kushner's view of Russia threat
(POLITICO, 23.04.2019).

Though the articles may not provide any convincing facts nor arguments about
the ‘Russian threat’, its presence in the headline has an effect on an uncritical reader,
as headlines primarily attract readers' attention and remain in their memory.

The role of interrogative headings in discourse that aims to manipulate has
been an object of research (see Richardson 2007, Ozyumenko 2017, 2019;
Ozyumenko & Larina 2020; Larina et al. 2020).

(8) Does Russia present a credible threat to the UK? (The Guardian,
15.03.2018).

(9) Truth or dare: how serious is Russia’s missile threat to the US? (The
Times, 28.02.2019).

Headings (8-9) presume that a Russian threat exists, that Russia does present
a threat to the UK, and that Russian missiles do threaten the US. The question is
only how credible and how serious this threat might be. Presuppositions are present
in “wh-questions’, e.g. in heading (10) which, despite its interrogative form,
actually claims that Russia is a threat to world peace:

(10) Why is Russia a threat to world peace? (https://asiapacific.anu.edu.au/
news-events/podcasts/why-russia-threat-world-peace).

These tactics enable journalists to convey to the reader any idea, no matter how
incredible without being held responsible (Larina et al. 2020: 26), since the
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mechanisms of pragmatic presupposition allow them to deliver the desired idea
without affirming it directly.

Co-textual analysis showed that ‘Russian threat’ is presented as an ongoing,
rising, escalating and evolving process:

(11) But the filing also sheds light on how the Justice Department views the
ongoing threat of Russian attempts to influence American politics and goes
well beyond what Mueller’s team was able to say in its 448-page report.
(POLITICO, 23.04.2019).

(12) Britain and France must take their military alliance “to the next level” to
combat escalating threats, the chief of the defence staff has said (The Times,
24.09.2018).

(13) Williamson said the funding had been allocated in response to an
evolving threat and will help ensure the UK remains a global leader in
chemical, biological, radiological and nuclear defence (The Sunday Times,
03.03.2019).

The escalation of this process is also conveyed by evaluative adjectives. In our
data, we have the collocations big threat, bigger threat, biggest threat, greatest
threat as well as major threat, grave threat, reckless threat, death threat which
increase the impact on the audience's emotions:

(14) Putin poses a bigger threat than populism (The Times, 26.12.2018)
(15) Lawmakers said jointly in a statement Friday, pointing to recent reports
about Facebook’s efforts to discredit its political opponents and slowness to
identify Russia as a major threat (The Washington Post, 23.11.2018).

(16) Russia possesses a grave threat to our national security (USA Today,
Jan. 2018).

It is worth noting that Western media reiterate that Russia and its regime pose
a ‘new threat’ to the world, which differs considerably from the earlier dictatorship
threats, and it is seen as particularly dangerous:

(17) Britain faces a new kind of Russian threat (The Times, 10.09.2018).
(18) Meister was one of the first analysts in Berlin to raise the alarm of a new
Russian threat (The New York Times Magazine, 25.07.2019).

(19) Putinism represents a new threat to the world, one very different in
fundamental ways from those of earlier imperial dictatorships. (USA Today,
17.02.2019).

Another tactic of enhancing the emotional impact on the audience is repetition.
The repetition of the idea of ‘Russian threat’ can be observed in the media space as
a whole, within the framework of one newspaper and even in a short message. For
instance, the short item of 78 words entitled “The Times’ view on China and Russia:
A Global Challenge (Again)” contains the collocations biggest threat and greatest
threat:

(20) These nations [China and Russia] have been identified as the biggest
threat to the western alliance for many decades. It is time to close ranks and
stop squabbling. China and Russia have become like “lips and teeth”, said
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a Beijing official recently, referring to the closeness of the relationship.
The United States intelligence community this week identified the alignment
as the greatest threat to America and its allies since the height of the Cold
War in the mid-1950s. (The Times, 31.01. 2019)

The idea of Russian threat can be delivered less explicitly and directly with the
use of epistemic modality which adds some uncertainty to the statement. However,
as previous study has shown, uncertainty is frequently used in media as a strategy
of manipulation (see Larina, Ozyumenko & Ponton 2020). Though the fact that
Russia's interference in the US presidential election in 2016 has never been proven,
the Guardian claims that Moscow “may seek to influence the 2020 elections” by
launching cyber-attacks, disinformation, covert agent operations and other “active
measures”, as it did in the 2016 elections (21). It also suggests that Russia plans “to
sway South Africa election” (22). The Times states that Russia “will sow dissent
during European parliament elections” (23). The Sunday Times goes even further
and writes about a possible invasion of Belarus or the Baltic (24).

(21) Moscow may seek to influence the 2020 elections by launching cyber-
attacks, social media disinformation, covert agent operations and other “active
measures” as it did in the 2016 election (The Guardian, 27.05.2019).

(22) Documents suggest Russian plan to sway South Africa election
(The Guardian, 08.05.2019).

(23) Russia  ‘will sow dissent during European parliament -elections’
(The Times, 18.03.2019).

(24) The agency’s analysts fear that President Putin’s regime regards the
elections as a chance to sow political dissension across the continent before a
possible invasion of Belarus or the Baltic states (The Sunday Times,
18.03.2019).

Although examples (21-24) have some markers of epistemic modality (may
seek, suggest, will sow, possible invasion), they do not reduce the perlocutionary
effect on the readers, who usually do not pay attention to shades of modality. After
reading (21-24), it is most likely that what is most salient will be retained, in each
case, i.e.: Russia, cyber-attacks, disinformation, covert agent, sway elections, sow
political dissension, invasion of Belarus and the Baltic states. The publication of
these facts in the newspaper make them real for the reader. It is interesting to note
that the last accusation contains the modal word possible, but at the same time the
preposition before indicates the planned nature of this action.

4.2. Fear

Arguably, one of the main goals of threat discourse is to trigger fear, and in
this context it is interesting to note that the lexemes ‘threat’ and ‘fear’ often go
together:

(25) British man and family plead for asylum after hiding in Australia in fear
of Russian threats (The Guardian, 25.01.2019) (headline).
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(26) [...] Pinedo has experienced harassment and death threats over his walk-
on role in the Mueller probe. Lessem also suggested that Pinedo has curtailed
his activities because of fears he could be the victim of attack by Russia,
Russian sympathizers or their opponents. (POLITICO, 27.09.2018).

(27) The unclassified “Strategic Multilayer Assessment” marks a clear
warning from the military establishment to civilian leaders about a national
security threat that strategists fear, if left unchecked, could ultimately lead to
armed conflict. (POLITICO, 30.06.2019).

The emotion of fear is conveyed by different grammatical forms: noun, verb,
adjective (fearsome), participle (feared), as well as their synonyms (afraid,
concerned, scared, worried, troubled):

(28) The security minister has turned down a meeting with a Tory peer who
has financial links to Moscow amid fears about Russian influence and
lobbying in parliament, The Times can reveal. (The Times, 24.10.2018).

(29) Britain and America fear Vladimir Putin is prepared to cause financial
chaos by attacking undersea cables between the countries and are going to
extraordinary lengths to track Russian submarines (The Telegraph,
06.10.2018).

We observe in our data some inconsistency between the emotion of fear and
the use of the word itself. As has been noted above, semantically to fear means ‘to
feel worried and afraid that something bad will happen or has already happened’,
while anxiety is a ‘worried feeling you have because you think that something bad
might_happen’3. From our perspective, in many examples (e.g. 27-29), the words
‘anxiety’ or ‘concern’ would be more appropriate than ‘fear’. Hence, we suggest,
this emotional intensification may serve the scope of inducing this emotion in the
audience.

Our analysis of ‘fear’ lexemes has revealed some functional similarities with
that of ‘threat’.

It 1s possible for more than one fear lexeme to be used in a sentence, and
repetition enhances the emotional impact on the audience:

(30) Yet while our threat perception in the past year has shifted from a fear
of non-state groups to great-power confrontation, we are still nowhere near
the fearsome heights of the Cold War. (The Sunday Times, 30.12.2018).

We also see the word ‘fear’ in headlines, which focus the audience's attention:

(32) America's enemies want fear and chaos from our election (Dallas
News, 02.11.2020).

(33) Lithuania fears a Russian invasion. Now, it wants to build a border fence
(Washington Post, 17.01.2017).

(34) U.S. cybersecurity officials fear ‘grave’ fallout from suspected Russian
hack as Trump stays silent (Daily News, 17.12.2020).

3 Macmillan English Dictionary for Advanced Learners.
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It also occurs in interrogative headlines which trigger presuppositions,
Wh-questions in particular:

(35) Is Trump scared of Putin? (Chicago Tribune,18.04.2018).

(36) Why is Trump so afraid of Russia? (The New York Times, 21.03.2018).
(37) Why is Britain so afraid to make a stand against Putin's clownish
cronies? (The Telegraph, 10.10.2018).

If the headline in (35) simply refers to Trump’s fear of Putin, the questions
“Why is Trump so afraid of Putin” or “Why is Britain so afraid...” presuppose the
existence of this emotional state.

Fear is described as an increasing and developing process, which also enhances
the dramatic effect:

(38) Even as fear of Russia is rising, its military spending is actually
decreasing (Washington Post, 02.05.2018).

(39) Fears are rising that the group (Wagner) is fomenting turmoil in Libya so
that the Kremlin can then sweep in and stabilise the nation. (The Times,
04.03.2019).

The emotional impact can be enhanced by the use of intensifier very and
superlative lexemes, as well as a strategy of exaggeration:

(40) But in his most recent tweet on about election meddling, Trump said,
"I’m very concerned that Russia will be fighting very hard to have an impact
on the upcoming election. (POLITICO, 26.07.2018).

(41) The biggest fear is that Russia might attempt to close the "Suwalki Gap”
(Washington Post, 17.01.2017).

Exaggeration can be expressed by lexical means, for instance by superlatives
as in (41) and also at the content level as in (42) where in “A clear majority of
people” is used as a means of exaggeration. This statement is not based on any facts;
therefore, it cannot be a rational argument:

(42) A clear majority of people in eastern European countries including
Poland fear that war will break out with Russia as the US-backed liberal order
threatens to dissolve into an era of renewed conflict (The Times, 11.02.2019).

To enhance the emotional impact, journalists use various rhetorical tropes and
expressive means such as idioms, hyperboles, metaphors, word play, cultural
images, animalistic symbols, etc. In our material, Russia is compared with a
dangerous wounded bear”:

(43) “We are very concerned about Russian aggression. A wounded bear is
dangerous,” MEP Anders Vistisen, of the Danish People’s party said last
month in Milan, on the sidelines of Salvini’s nationalist coalition launch (The
Guardian, 17.05.2019).

4 Bear is an animalistic symbol of Russia.
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In (43) we can see the combination of lexical means construing fear: very
concerned, aggression, dangerous.

Some headlines contain homophonic puns with the word ‘bear’: beware — bear,
fear — bear.

(44) Beware the wounded bear: Russia could hit back hard after inept spies
exposed (The Telegraph, 06.10.2018) (headline).

(45) The Russia Anxiety by Mark B Smith review — should we fear the
Russian bear? (The Sunday Times, 30.06.2019) (headline).

We agree with Richardson (2007), who notes that while such features can be
viewed as a merely entertaining aspect of discourse, they often underscore a
political agenda (Richardson 2007: 70), and they are an effective means of
emotional impact on the audience.

It should be mentioned that besides verbal means for the realization of a scare-
mongering strategy, a variety of multimodal means (Ponton 2016) are used, e.g.
heading size, colour, photographs, caricatures, etc. The image of a bear is frequently
used in cartoons about Russia, and the Russian president is portrayed in a
frightening and threatening manner as the embodiment of evil (see e.g. Ozyumenko
2017). However, these aspects of emotional appeal are beyond this paper.

5. Discussion

The findings confirm the idea that the lexemes ‘threat’ and ‘fear’ pervade
Western media discourse (Altheide & Michalowski 1999, Furedi 2018). The
analysis has revealed that the ideas of the ‘Russian threat’ as well as ‘fear of Russia’
are expressed in the reviewed sources persistently and quite explicitly though
implicit means are not uncommon either. Taking into account the semantics of the
word ‘fear’, it seems that in many cases, the words ‘concern’ or ‘anxiety’ seem to
be more appropriate than ‘fear’ (e.g. in examples 27-29, and others). Preference for
the lexeme ‘fear’, in our opinion, is indicative of a purposeful fear-mongering
strategy used by mass media.

The findings reveal some similar linguistic tools and discursive strategies used
to construe the ideas of a ‘Russian threat’ and ‘fear of Russia’. In both cases, we
observe the use of superlative lexemes (e.g. biggest / greatest threat, biggest fear),
repetition (20, 30), exaggeration (41, 42). Both threat and fear are described as
growing and escalating (escalating/evolving threat, rising fear). Both words are
used in headlines (affirmative and interrogative). As a result, the idea of a Russian
threat as well as fear of Russia are expressed explicitly (5-7, 32—-34) and implicitly,
through presupposition (9, 10, 36, 37). To construe fear and dramatise the current
situation, these two lexemes are often used together (25-27, 30).

It is worth mentioning that the declarations of Russian threat are hardly
confirmed by any facts, which are not deemed necessary any more. For instance,
not having a full report on Russian interference in the US elections, the Guardian
claims that it was a ‘terrifying’ and ‘incontrovertible evidence of an attack by
Russia on America’.
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(46) Because even while we still do not have the full report, even
Barr’s summary of it confirmed something extraordinary and terrifying:
incontrovertible evidence of an attack by Russia on America. (The Guardian,
30.03.2019).

The portrayal of an alleged and never proven hacker intrusion into the
campaign as an ‘attack by Russia on America’ heightens the dramatic effect of the
situation, as does the high-intensity lexis (‘terrifying’).

Persistently instilling the idea that a ‘Russian threat’ exists, and that it affects
the whole world from the USA to South Africa, journalists pursue the goal of
showing that, although Russia is far away, the threat posed by it knows no
boundaries; it can easily and quickly come to any country.

We suggest that such rhetoric is a meditated application of the discursive
strategy of proximization (Cap 2013, 2017), which is aimed at “presenting
physically and temporally distant events and state of affairs [...] as directly,
increasingly and negatively consequential to the speaker and her addressee” (Cap
2017: 16). It is a “forced construal operation meant to envoke closeness of the
external threat to solicit legitimization of preventive measures” (Cap ibid.). The
goal of proximisation is to move the threat from the periphery of the discursive
space to its center, arouse fear among the population and enlist the support of
subsequent preventive measures: unprecedented expulsion of Russian diplomats,
economic sanctions against Russia and others. It is not by chance that just a few
days after the notorious ‘Novichok’ episode, for example, in Salisbury, the
newspapers were full of statements by political leaders emphasizing that this could
happen on the streets of any city:

(47) The prime minister told the UK’s allies that such an attack could have
taken place on the streets of any of their cities. (The Guardian, 15.03.2018).

In this example, we can simultaneously see the application of all three types of
proximization — spatial, temporal, and modal or axiological (Cap 2017): (1) the
enemy is not in faraway Russia, but in the UK, in the small peaceful town of
Salisbury (spatial proximisation); (2) this is not a hypothetical possibility, but an
event that has already happened (temporal proximisation); (3) the enemy is
insidious and merciless, he ruthlessly kills civilians in peacetime violating all
democratic and humanistic values (axiological proximisation), and, as a result, he
and his country must be severely punished.

The strategy of temporal proximisation can be performed by ‘nominal
presupposition’ (Richardson 2017: 64), triggered by nouns and adjectives. In (48)
the use of ‘not ready’ presupposes that this threat is not hypothetical but real and it
already exists.

(48) NATO Fears Its Forces Not Ready to Confront Russian Threat
(The Wall Street Journal. 28.03.2018) (headline).

As has been shown (18, 19), Western media emphasize that Russia and
“Putinism” as a combination of the socio-economic and political structure of
modern Russia, pose a completely new threat to peace which is constantly changing
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and appearing in new forms. Trying to prove this, the journalists demonstrate their
ingenuity by providing a series of facts which may be absurd, but nevertheless are
eagerly discussed and actively circulated by various publications. Our material
supports Furedi’s idea that “at times it almost appears as if fear has become a
caricature of itself” (Furedi 2018: 5).

As an instance of a patently absurd story, consider accounts of the beluga from
Russia, which appeared off the coast of Norway and was immediately suspected of
espionage. This was announced on April 29, 2019 by the BBC, CNN, The
Telegraph and other influential sources. The reason for the assumption that the
dolphin was a Russian spy was a “harness for a camera” discovered on it with the
words “Equipment. St. Petersburg”, testifying to its belonging to Russia. It was
immediately stated that the Russians were training dolphins for underwater
espionage activities against the West. While some publications reported this under
a question mark (49), others quoted politicians and experts who did not doubt the
fact of espionage (50):

(49) Is this whale a Russian spy? Beluga turns up in Norway with camera
harness (CBC, 02.05.2019).
(50) Marine experts believe it was trained by the Russian military... Another
marine mammal researcher said it was “undoubtable” that the whale was
trained. (CNN, 29.04.2019).

This ridiculous story was replicated by such reputable publications as The
Guardian, The Times, The Telegraph, The Washington Post and others. A few days
after the dolphin was discovered (05.05.2019), the British newspaper Times wrote
about a poll on Norwegian television to choose a name for the dolphin, where the
first place was given to the name Hvaldimir, formed by adding the words hval
(dolphin) and Viadimir and referring to the name of the Russian president. Other
preferences included Agent James Beluga and White Russian. Soon (09.05.2019),
the Times published another message stating that beluga whales suspected of
espionage may have been used to treat children with mental disabilities, but this
disclaimer made little headway against notions concerning the Russian spy
Hvaldimir, which had long been an important news item, a favourite topic of
scientific discussions and opinion polls.

The Financial Times, under the heading “Opinion: Political espionage”,
published an article by British writer, critic and scientist John Day under the
heading “The 'Russian spy whale' has plenty of historical company”. The author
poses the moral and ethical question of the use of animals as weapons, and ends
with the words: Despite its apparent friendliness, there's something very sad about
the Russian spy whale, and the indignity of turning a wild creature into a tool of
war. Thus, on the basis of an unproven fact, the author condemns Russia as a cruel
immoral state whose values are at variance with the values of the Western world.
The beluga story implies that Russian spies can appear in the most unexpected
places, at any time, that is, right here and now, and one must be ready to fight them.

Our findings confirm the idea of Altheide (2002), who claims that “fear does
not just happen; it is socially constructed and then manipulated by those who seek
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to benefit” (Altheide 2002: 24). Emphasizing the role of mass media in shaping
public opinion, he argues that “Fear begins with things we fear, but over time
with enough repetition and expanded use, it becomes a way of looking at life”
(Altheide 2002: 3).

To understand how justified any case of fear might be, it is necessary to analyze
how real the threat is. If we take into account the lack of supporting/confirming
facts, as well as the colossal difference in the military budgets of Russia and NATO
countries, the intensity of threat and fear in media discourse does not seem to be
proportional to the objective character of the specific threat. However, in media
statements western politicians and analysts highlight the weakening of the
European Union and the inability to respond to growing threats from Russia (51),
the need to ready forces and have enough strength to counter this evolving
threat (52—-54).

(51) He [Jakub Kalensky] said internal politics and a resistance among some
European leaders have left the system too sluggish to respond to the Russian
threat. (The New York Times, 06.06.2019).

(52) Javid (Home Secretary) said: “We have to ensure that we have the
necessary powers to meet current and evolving threats to the UK, both
domestically and overseas. (The Guardian, 20.05.2019).

(53) U.S. Pushes NATO Allies to Ready Forces Against Russian Threat
(Reuters, 04.04.2019).

(54) Russia is a strategic threat that must be aggressively countered (The
Guardian, 17.05.2019).

Thus, the illusion is created that Russia is a powerful and aggressive state that
threatens the whole world, and that it is necessary to unite in order to resist it. Such
rhetoric, arguably, has the aim of influencing opinions in society regarding the need
to increase military spending and support the government’s actions to modernize
and strengthen military forces, as well as justify unfriendly actions against Russia.
As Cap (2017) rightly claims, “the construal of imminent danger paves the way for
the legitimization of preventive measures in a vast number of public discourses”
(Cap 2017:9).

This purposeful, often unfounded fear-mongering is arguably used as a strategy
of manipulation, which is a form of “cognitive mind control” (van Dijk 2009: 359)
whose aim is to turn people into an uncritical, easily manageable mass. A vivid
illustration is provided by one instance from our data, the article by Michael Trace
in the New York Daily News, entitled “Never forget the Trump-Russia moral panic:
By fearmongering far beyond the evidence, the media and politicians did a huge
disservice to the public” (New York Daily News, 25.03.2019). He describes
attending numerous Democratic rallies across the country, where people expressed
their displeasure with Trump's victory. What amazed him most was the fact that the
protesters focused single-mindedly on one thing that day, far above the rest: Russia.
“Not just “Russian interference” broadly construed, either, but the specific notion that
Trump had personally conspired with a hostile foreign state to steal the election”.
This is how he describes the people attending these rallies and their emotions:
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I could see the psychological stress in their eyes; it was even taking a physical
toll on their bodies. They really, truly believed that the U.S. government had
been subverted by an elaborate Kremlin espionage plot. And if that’s what
they really thought, they were right to be upset, and scared.

The problem was, they were deceived. A journalistic failure of almost
unfathomably monumental proportions whipped these (well-meaning,
largely) people into a dangerous frenzy, and wrought untold damage on the
body politic. I resolved then that I would not take out my anger on ordinary
citizens, who were sold a demented conspiratorial fantasy by cynical profit-
seeking media corporations and self-interested politicians. I would instead
reserve my scorn for the people who should’ve known better: the wealthy
MSNBC hosts, the progressive-leaning legislators, the savvy podcasters and
YouTube stars.’

He concludes saying

Journalists largely knew this, but they failed at their most basic duty: to be
good stewards of the public trust. Raising questions is fine, but what they did
was generate a panic.

6. Concluding remarks

This paper attempts to further understand the social construction of feelings in
modern media discourse, and their role. It corroborates the idea that to appeal to
emotions, as well as construct them, is a recognized characteristic of media
discourse, and argues that one strand in modern Western media focuses on
appealing to fears about Russia. We explored how the landscape of ‘Russian threat’
and ‘fear of Russia’ is cultivated in British and American newspapers. Our findings
confirm the claim that threat and fear pervade modern media texts (Altheide &
Michalowski 1999, Furedi 2018).

The findings are consistent with the idea that the power of media is illustrated
by its “capacity to influence language usage and popularize the rhetoric of fear”
(Furedi 2018: 17). To render the fears “palpable, visual, dramatic and intensely
personal” (Furedi 2018: 16), different strategies and linguistics tools are used. As
our analysis shows, exaggeration, repetition, proximisation, interrogative headlines,
presuppositions are among these. As it was stated by Fairclough, presuppositions
can be sincere or manipulative, but can also have ideological functions, when what
they assume has the character of 'common sense in the service of power' (Fairclough
1989: 154). Interestingly, that exemplifying his conception of ‘presupposition’ he
used an expressions the Soviet threat, which became a frequently repeated formula
in newspaper reports, and “can cumulatively help to naturalize highly contentious
propositions which are presupposed — in this case, that there is a threat (to Britain,
Europe, 'the West') from the Soviet Union” (Fairclough, ibid).

5 https://www.nydailynews.com/opinion/ny-oped-never-forget-the-trump-russia-moral-panic-
20190325-13vgecetwveqdmuzhuv5dyt22i-story.html (Accessed: 12.08.2021).
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The paper argues that the persistent use of ‘Russian threat’ and ‘fear of Russia’,
as well as the obsessive discussion of this topic in the media, testify to the
occurrence of Russian threat and fear discourse in the Western media. Through
repetition, the notions of threat and fear are endowed with an “existential quality”
(Furedi 2018: 17).

We agree with Furedi, who notes that it would be too simplistic to attribute
solely to media the escalation of fear in society, as “the media itself is to a
significant extent the bearer of pre-existing attitudes and values that inform
society’s ideas about emotions such as fear” (Furedi 2018: 19). Nevertheless, as our
data demonstrate, Western media purposefully introduces the idea of a Russian
threat into the minds of people, a process which arguably serves a political end.
Frequent exposure to narratives of a Russian threat might produce a ‘cumulative
effect” (Bell 1996) on an uncritical reader. A negative image of Russia as a hostile
and aggressive country is created, and the unfriendly actions of politicians in
relation to Russia, which have lately been witnessed, are given justification. As has
been shown by critical discourse analysists, political leaders enforce the imminence
of an outside threat to claim legitimization for their preventive policies, and
optimum legitimization effects may be obtained through discursively constructed
appeals to fear, which, with the aid of a compliant mass media, ensure quick social
mobilization (Cap 2017).

Emotional impact is an effective strategy of manipulation, widely used by
contemporary media, as it suppresses the ability of rational perception of
information, and helps to introduce certain ideas into the minds of the uncritical.
We do not claim that the strategy of scare-mongering as well as emotional
persuasion in general is only found in Western media discourse; however, in this
study we limited our scope to instances found in Anglo-American media.
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Abstract

This paper problematises political satire in a time when the COVID-19 virus has provoked
numerous deaths worldwide, and had dramatic effects on social behaviour, on a scale unknown in
western nations since World War I1. Most populations have endured ‘lockdown’, periods of enforced
domestic imprisonment, which led to images of the empty streets of big cities appearing in media,
symbols of the drastic changes that the health emergency was making necessary. Yet, from the
outset, comic memes began to circulate across (social) media, while in mainstream print media
political satirists continued to lampoon official responses to the ongoing crisis. The paper thus aims
to explore the connection of political satire and humour, asking two principle research questions:
firstly, how to explain the humorous effects of these multimodal artefacts in such depressing
circumstances; secondly, from a pragmatic perspective, to account for their overall socio-political
function.The study uses memes taken from various online sources (Facebook, Twitter, Google)
during the crisis, analysed according to a mixed approach that blends notions from Humour studies,
especially incongruity (Morreall 2016), with insights from linguistic pragmatics (e.g. Kecskes
2014). The findings emphasise the emotional dimension of this form of satire, as the memes work
against the backdrop of a range of feelings (anger, bitterness, disappointment, frustration, despair,
etc.), many of which have been widely generated by the COVID-19 crisis and political responses to
it. In short, to paraphrase Walter Benjamin (2008: 378), man may ‘run out of tears but not of
laughter’. The findings contribute to our understanding of online satire as an emergent genre, one
that uses the affordances of new media to extend the social potentialities of a traditional subversive
discourse form.
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Hayynag ctaTbs

«Hukoraa B )KM3HHU 5 He CJIbIIIAJI CTOJIBKO
A0COJIIOTHOM 6€CCMBIC/IULbI»: NOJIMTUYECKAA caTUupa
KaK crnocoo6 npeojgoJsieHus kpusuca COVID-19

HAyraac Mapk IIOHTOH

Karanniickuii yHuBEpCUTET
Kamanus, Umanus

AHHOTAIIUSA

B naHHOH cTaThe paccMaTpUBAETCS XKaHP MOJIUTUIECKONU CaTUPBI B IIEPUOJ, KOTJa II0 BCEMY MUDPY
Bupyc COVID-19 yHec HM3HM MHOTHX JIOJIEH M OKa3all IiIy0OKOe JpamaTHYecKoe BIIUSHUE Ha
couuaigbHOE ITOBeJeHne B oOmiecTBe. HaceneHne MHOTHX CTpaH NMEPEXWIO «CaMOHM3OJILUION,
NepHUObl NPUHYAUTENBHOIO JOMAIIHEro 3aKyIoueHHsa. B cpencTBax MaccoBOM KOMMYHUKAIUH
MOSIBUIINCH M300paKEeHHsI ITyCTHIX YJIHIl OOJIBIINX TOPOJIOB, CHMBOJIBI paJuKaIbHBIX U3MEHEHHUH,
HEOOXOZMMBIX B CBSA3M C YPE3BBIUAIHON CHUTyanuel B 007IacCTH 31paBOOXPAHEHNS, I HEU3BECTHBIC
B 3aIlaJ{HBIX CTpaHax co BpeMeH BTopoil MupoBoii BOMHEL B 3T0il cuTyanny B OCHOBHBIX IEYATHBIX
CMMU nonuTtHYeckne CaTHPHUKU MPOAOJDKAIHA BEICMENBATh O(UIIMAIBEHBIE OTBETHI BIACTEH Ha 3aTs-
HYBIIHUICS KpU3HC, a B connanbHEIXx CMU Hagamm mosiBIATHCST KOMHYECKHe MeMbl. Llens manHoit
CTaThH — PACCMOTPETH CBA3b MOJUTUIECKON CAaTHPHI U FOMOPA, TIOTIBITAThCSI OOBSICHUTD FOMOPUCTH-
geckuil dQ(EKT ITHX MYyIBTHMOJANBHBIX apTe(akTOB B TAKUX YAPYYAIOMIHX OOCTOSTEIHCTBAX
U C IparMaTu4ecKor TOYKH 3pEHHS ONPEIENTUTh X COLMABHO-TTOIUTHYECKYI0 pyHKIMI0. B mccie-
JIOBAaHWHU HUCTIONB3YIOTCS MEMBbI, B3SThIE M3 Pa3IM4HbIX OHiaiH-uctouHnkoB (Facebook, Twitter,
Google) B mepro MaHIEMHH, KOTOPbIC OBLIH MPOAHATM3UPOBAHBI C IPUMEHECHHEM KOMILIEKCHOM
METO/IOJIOTHH, C MCIIOIb30BaHNEM TIOHSTHH 13 UCCIIE0BaHNI IOMOPa, 0COOCHHO TTOHATHSI HecogMe-
cmumocmu (Morreall 2016), 1 OCHOBHBIX MOJIOXKEHUH JUHrBUcTHUecKoi mparmaruku (Kecskes
2014). Pe3ympTaThl MOYEPKUBAIOT SIMOIIHOHAIEHYO CTOPOHY 3TOH (POPMBI CATHPHI U ITOKA3BIBAIOT,
YTO MEMBI PabOTaIOT Ha OCHOBE psJa YyBCTB ('HEB, TOpeyb, pa3odyapoBaHUE, OTYASHUE U T. 1.),
MHOTHE U3 KOTOPBIX ObUTH BBI3BaHHI Kpm3rcoM COVID-19 n noautrieckuMu OTBETaMHU Ha HETO.
[epedpazupyst Yonrtepa bemmxammua (2008: 378), MOXHO 3aKIIOUUTH: y UYEIOBEKAa MOTYT
«KOHYHTHCS ClIe3bl, HO HE cMex». [lomydeHHbIe NaHHBIE CIIOCOOCTBYIOT HAIIEMy HOHMMAaHHIO
OHJIAWH-CaTHUPbI KaK JKaHpa, KOTOPBIN HCIONIb3yeT BO3MOKHOCTH HOBBIX MEAWa ISl PaCUINPEHUS
COLIMAJILHOTO TIOTEHIMAJIa TPAIUIIMOHHON (pOPMBI ONIMO3UIIMOHHOTO JUCKYypCa.

KuioueBble ciioBa: romop, norumuyeckas camupa, COVID-19, ounaiin-camupa, camupuyeckuii
oucKypc, mem

Jas nuTHpoBaHus:

Ponton D.M. “Never in my life have I heard such a load of absolute nonsense. Wtf.” Political
satire on the handling of the COVID-19 crisis. Russian Journal of Linguistics. 2021. Vol. 25.
Ne 3. P. 767-788. https://doi.org/10.22363/2687-0088-2021-25-3-767-788

1. Introduction

To paraphrase Walter Benjamin (2008: 378), man may ‘run out of tears but not
of laughter’. This paper highlights the emotional dimension of humour, as does
Chafe (2007), who speaks of a ‘feeling of non-seriousness’. Though the connection
of humour to the emotions has been questioned by some (Morreall 1983), this paper
argues that satire, as a form of humour, appears to function against the backdrop,
and as a release for, a range of feelings (anger, bitterness, disappointment,
frustration, anxiety, fear, despair, etc.). Many of these feelings were widely
generated by the COVID-19 crisis and political responses to it.
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The paper focuses on political satire in social media, in memes that circulated
at a time when the COVID-19 pandemic was having dramatic effects on social
behaviour, restricting civil liberties on a scale unknown in western nations since
World War II. The rash of comic memes that began to circulate across social media
were a predictable response to this unprecedented situation, while in mainstream
print media political satirists lampooned the responses of governments to the crisis.

For this paper, there are two relevant approaches to COVID-19 memes: firstly,
they may be seen as part of a tradition of ‘gallows humour’, i.e. humour which
attempts to see the funny side of the most desperate circumstances (Peniston-Bird
& Summerfield 2001, Kozintzev 2015). As Goffman (1961: 68) says, gallows
humour is a response to ‘times and places of stress where matters that are extremely
difficult to bear [...] are introduced lightly and ironically.” Some memes of this kind
appear to have no ulterior political motive, but simply aim to raise a chuckle (Fig. 1):

MnH'I'Y WHHTHIEH HAPI’ENS

DONT EVER 60 T0 2020

Figure 1. Back to the future meme

This meme circulated in the midst of the crisis, when there was widespread
uncertainty over the global impact of the disease, in a moment when it was
legitimate to wonder if the apocalypse had arrived (El Maarouf et al 2020). The
meme points no accusing finger, but rather arguably works, through humour, to
create a sense of solidarity (Jensen et al 2018).

A second perspective sees the memes as part of a satirical discourse genre,
whose components’ ideal aim is to effect social change. Goffman (op. cit) uses the
phrase ‘subversive irony’ to describe the pragmatic purposes of such humour,
which may be seen in traditional forms of media such as printed cartoons. Peniston-
Bird and Summerfield (op. cit), for instance, show how British cartoonists in World
War II focused on issues of class and gender inequality, targeting social problems
that pre-dated war with the Nazi regime. Later political cartoonists have used their
work to suggest that politicians are guilty of a range of crimes that would, in an
ideal world, negatively affect their electability’.

! See, for example, De Sousa & Medhurst 1982 (who discuss sartire targeting American
politicians); Al-Shaikh 2007 (Palestinian cartoons targeting Israelis, the USA, etc.); Bal et al. 2009
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The paper examines a number of image macros and other memes, collected
from the internet at various moments in the crisis. It explores the connection of
political satire and humour, asking two principle research questions: firstly, how to
explain the humorous effects of these multimodal artefacts; secondly, from a
pragmatic perspective, how to account for their overall socio-political function.

2. Context: the COVID-19 pandemic

COVID-19 is the latest in a series of so-called ‘corona’ viruses to emerge, the
name referring to the crown-like appearance of the virus under an electro-
microscope. These viruses have been the cause of two recent human epidemics,
Severe Acute Respiratory Syndrome (SARS), in 2003, and Middle East Respiratory
Syndrome (MERS) in 20122. The virus became known to the global public in late
2019, with reports emerging from Wuhan, China of a new infectious disease that
rapidly began to assume the status of a pandemic (Gates 2020).

Responses to the crisis varied, with some world leaders, notably Trump,
Johnson and Bolsonaro initially favouring a laissez-faire approach, apparently
aimed at the achievement of ‘herd immunity’, or a state where the proportion of
infected to non-infected members of a population is sufficient to reduce the chances
of further spreading (Randolph & Barreiro 2020). However, as Randolph and
Barreiro (ibid.) point out, such policies would have entailed a widespread collapse
of healthcare systems, and resulted in millions of deaths. As the crisis evolved, it
became apparent that to espouse publicly a policy of ‘business as usual’ would be
politically unacceptable. In most countries, all normal human social activity was
suspended indefinitely, including concerts, sporting events, church services,
shopping outings, trips to pubs, nature rambles and so on. Most western populations
endured ‘lockdown’, periods of domestic imprisonment with strict limits on their
freedom to move. Images of the empty streets of the world’s major cities began to
appear in media, symbols of the drastic changes that the health emergency was
making necessary.

Nevertheless, some countries, among them Sweden, Belarus, South Korea and
Japan did proceed with a version of business as usual, introducing certain
restrictions but avoiding major shut-downs in industry and other areas of the
economy. The fact that key statistics for infections and fatalities, in these countries,
did not appear significantly higher than those practising lockdown (Her 2020,
Rocklov in press), arguably lent greater impetus to public resentment towards the
lockdown regimes.

Moreover, social media sites such as Facebook and Twitter, which have
traditionally been associated with freedom of speech (Rappaport 1998, Sangsuvan
2013), enacted a form of censorship of posts that were judged to be against the

(allegations of rape against ANC leader Jacob Zuma), Bell and Valley 2013 (Gerald Scarfe cartoon
showing Netanyahu building a wall), etc.

2 European Centre for Disease Prevention and Control. https://www.ecdc.europa.eu/en/
covid-19/latest-evidence/coronaviruses (Accessed: 05.08.2020).
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public interest. This applied to conspiracy theories of various kinds, including
claims that 5G technologies had a role in spreading the virus, or that shadowy global
¢lites were using the crisis to entrench their power®. Such material is part of a
growing debate over ab/use of the internet as a means of spreading fake news, or
mis-information (Ferrara 2015, 2020). However, the reduction of the flow of
information to messages that accorded with a pro-lockdown, pro-social distancing
orthodoxy undoubtedly enhanced the satirical potentialities of alternative
communication through social media.

This is the context knowledge, shared between meme producer and online
consumer, that is a fundamental pre-condition for any type of humour (Dolitsky 1983).

3. Political satire

Political satire has a long tradition, dating back to the ancient Greeks (Rosen
2007) and Romans (Kennedy 1994, Hooley 1997). In tolerant regimes, the satirist
is permitted to use humour to speak the truth to power: as Gilbert Highet (in Gruner
1965: 149) puts it: ‘the purpose of satire is, through laughter and invective, to cure
folly and to punish evil’. In an empirical study, Plevriti (2013: 18) confirms that
many of today’s meme creators view their activity in these terms. Many aim to
unmask rotten politicians, to ‘raise awareness about situations they [deem] as in
need of change and improvement’, while their predominant purpose is reported as
‘to use satirical humor as public commentary’, to expose ‘dysfunctional politics’,
and defend ‘what they see as just’.

Though satire is both entertainment and political criticism, it has been
suggested that there is an inverse relationship between these two functions; i.e. that
the funnier people find the satire, the less they are able to perceive its essential
message (Gruner 1965). It should also be remembered that political satire is apt to
awaken the viewer’s political affiliations, so that an attack on a politician’s private
morals may be interpreted in political terms, as an attack on their party*.

However, studies have shown that exposure to political satire in television or
other media may increase levels of political knowledge and engagement (Hardy et

3 See, for instance, the site Cosmos Chronicle, online at: https://cosmoschronicle.com/
operation-covid-19-stands-for-a-militarized-world-takeover-scheme/  (Accessed:  05.08.2020),
which makes sweeping claims such as: ...when people find out that the wealthy elites have secretly
protected themselves from the COVID-19 bio-weapon they recklessly let loose on humanity, that’s
when folks will really get mad.../...every person on planet Earth is living through an Al-simulated
global live exercise where covert acts of bio-terrorism are stealthily blended with staged hoaxes.../,
and so on.

4 This consideration may work against the idea that a political satirist’s exposing the ‘truth’
will lead to change. For example, during the Clinton / Lewinsky scandal, widely satirised at the time
(see, for instance Clinton: his struggle with dirt (https://www.youtube.com/watch?v=
U91s4S5S_Ck (Accessed: 02.08.2020)), the facts of the case soon reached the public domain but,
from a historical perspective, appear to have been widely interpreted by the American people along
party lines. See Mitchell et al (2014) for a general outline of the impact of media on the political
opinions of viewers.
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al. 2014: 331). Feldman and Young (2008) report that interest in the US presidential
election was higher among viewers of late night comedy programmes than the
general population. Moreover, Young (2013: 181, in Hardy et al. 2014: 331), cites
cognitive studies’ that indicate the role of humour in covertly shaping political
attitudes:

Because humor often involves the intersection of an established frame of
reference with an incongruous, unexpected one, scholars have posited that
comprehension and appreciation of humor fosters attention and recall by
default

From a perspective of political persuasion® these studies are significant
because they suggest that the satirist may be able to affect, to a greater or lesser
degree, the political views of meme consumers.

Again, Knobloch-Westerwick and Lavis (2017: 69) advance the suggestion
that, through satire, viewers might ‘engage more with counterattitudinal views and
broaden their understandings of political issues’. This assertion, if correct,
lends further support to claims that political memes circulating on the internet
have a role in shaping the global cultural and political landscape (Jenkins, Ford &
Green 2013: 44).

Our minds are invaded by memes, as ancient bacteria invaded our ancestors'
cells and became mitochondria. Cheshire Cat-like, memes merge into our
minds, even become our minds (Dawkins 1999)

The concept of memes originated with Dawkins’ (1976) work on genetic
transmission. The biologist hypothesised that, just as biological information is
passed from one being to another through DNA, a range of socio-cultural attitudes
including political and religious views may be transmitted through memes, which
also have the potential, as the above quote argues, to affect consumers’ minds
without reference to their will (see also Way 2021, this issue). In our time, memes
are ‘multimodal symbolic artifacts’ (Milner 2013: 2359) that are distinguished from
earlier satirical forms (such as the political cartoon), in that they exploit the
affordances of Web 2.0 to create virtual communities of meme creators, sharers and
consumers’. As Milner (2013) points out, processes of meme production and
exchange bypass problems of access associated with traditional forms of media,
since anyone with minimal computer skills and an internet connection can
participate.

5> The research cited is from educational contexts, and claims are made that humour increases
information retention and other learning outcomes (Kaplan and Pasco 1977, Ziv 1988, Garner 2006).

¢ The perspective referred to here is that of studies which suggest a form of covert persuasion
through mediated exposure to political views, e.g. Fowler 1991, Halmari and Virtanen 2005, Gilbert
et al 2013, Larina, Ozyumenko and Ponton 2020.

7 For a discussion of the evolution of meme culture from its beginnings to the present day, see
the article in the Guardian Online: Amalia Tait. https://www.theguardian.com/commentisfree/2017/sep/
12/leave-britney-alone-prototype-viral-hit-chris-crocker (Accessed: 14.08.2020).
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In most memes, traditional media content (such as political slogans, videos,
pop songs, movie scenes, images involving celebrities, sporting or high profile
news events, etc.) are remixed in an intertextual blend (Shifman 2014) that draws
on such cultural content, as well as prior user knowledge, to alter the original
message or add a specific communicative spin (Plevriti 2013). Where the
communicative intent relates to politics, a critical evaluation of the phenomenon in
question is offered; such evaluation may be positive but is more often satirical, as
discussed above.

4. Data and methodology

Over the first 18 months from the beginning of the lockdown period, which in
Italy began in March 2020, approximately 100 COVID-19 memes were collected
from various online sources (Facebook, Twitter, Google, etc.). These were analysed
according to a mixed approach that blends notions from Humour studies, especially
incongruity (Morreall 2016), with insights from linguistic pragmatics (e.g. Kecskes
2014). The findings emphasise the emotional dimension of this form of satire.

A notion current in Schopenhauer’s time, and still a focus of contemporary
humour studies, is that of incongruity (Morreall 1989, Winter 1994: 60, Forabosco
1992, Simpson 1998, Ritchie 2003, Attardo 2019: 197-8). Though humour theory
has explored many other pathways, the following is still a relevant perspective:

The cause of laughter in every case is simply the sudden perception of the
incongruity between a concept and the real objects which have been thought
through it in some relation, and laughter itself is just the expression of this
incongruity (Schopenhauer 1818:76).

The suggestion that incongruity alone may constitute a sufficient explanation
for the humorous effect is unsatisfactory, since there are types of incongruity that
may not provoke laughter; for example, spotting a military tank parked outside a
supermarket among the other cars, or a seagull at a garden bird table. In some cases,
though, incongruity may be a significant factor in the humorous effect. As an
example, consider a vicar appearing in church in football kit. The humour and
satirical effect in this case, and in that of many internet memes, arguably, function
thanks to the incongruity arising from the juxtaposition of experiential domains
(Marin-Arrese 2008, 2015; see also Canestrari and Bianchi 2013: 8-9). There are
analogies here with cognitive theories regarding the operation of metaphor, through
the ‘conceptual mapping of two experiential domains’ (Androutsopoulos 2009: 48).
Associations of an object in the source domain are applied to one in the target
domain (Lakoff 1987, 1993; Lakoff and Johnson 2003), and some such processes
appear to apply to the interpretation of satirical memes. Interpretation of both
metaphors and memes involves considerations of what is communicatively salient
in the comparison, another concept familiar from cognitive studies (Haslam et al
1999, Bach 2007, Kecskes 2014: 24, 2016). Some possible sterotypical associations
of the footballer that might provoke amusement when applied to a vicar are that
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footballers run around a lot in games, they become sweaty, they spit, in some cases
they commit bad actions (fouls), use bad language, have promiscuous life-styles,
and so on.

Morreall (2016) shows how Grice’s pragmatic maxims (Grice 1989) may be
used to explore humorous effect (see also Simpson 2009). He equates incongruity
with ‘the violation of our mental patterns and expectations’, and says that humour
may arise when the maxims are flouted. This paper focuses on violations of Grice’s
maxims of Relation and Manner:

The maxim of relation, where one tries to be relevant, and says things that are
pertinent to the discussion.

The maxim of manner, when one tries to be as clear, as brief, and as orderly
as one can in what one says, and where one avoids obscurity and ambiguity
(Grice 1975)

Ambiguity, for example, is the mainspring of many jokes, which exploit double
meanings of words, as in Mae West’s line (cited in Morreall 2016): “Marriage is a
great institution-but I’'m not ready for an institution.” The recommendation for
brevity is flouted by the long joke, or ‘shaggy dog story’, and so on.

As an example of this methodological approach, consider the following image
macro, where the target is Boris Johnson, Britain’s Prime Minister at the time of
COVID-19 (Fig. 2).

9 Mathan Harding s

Boris Johnson has Coronavirus. Prime Minister? Give it
Giggsy till the end of the season!

Figure 2. Give it Giggsy

‘Giggsy’ is Ryan Giggs, a prominent ex-footballer from Manchester United.
The text purports to be posted by the fan in the photo, whose thoughts are indicated
in the accompanying text; it mimics pundit talk about managerial vacancies.
Incongruity arises from the fan’s suggested solution: ‘Give it Giggsy till the end of
the season!’, which flouts the maxim of Relation (hereafter, MR), since Giggs
obviously lacks the qualifications to stand in for Johnson. The discourse is thus
defective in some way, and in such instances one hypothesis, that it is intended as
a joke (Kapogianni 2011), supplies a possible explanation, the hypothesis
strengthened by the exclamation mark.

774



Douglas M. Ponton. 2021. Russian Journal of Linguistics 25 (3). 767-788

In terms of the juxtaposition of experiential domains, what is salient is
Johnson’s prominent role in the political world, where key decisions must be made,
affecting the lives of many people. By contrast, the world of soccer is pure
entertainment, a circus which provides temporary escape from real-world issues for
millions.

By suggesting that ‘Giggsy’ would be an able substitute, therefore, the meme
undermines the role of the Prime Minister, and indeed, the political realm in general.
The perspective of the satirical BBC TV show ‘Yes Minister’ (Granville 2009) is
relevant here: the programme showed that real power in Britain is exercised by civil
servants, while narcissistic politicians of different parties come and go, competing
for public attention through speeches, photo ops, TV appearances and so on (Street
2001, Van Zoonen 2005). As Apter (2006: 223) says:

Political theatre, like its more general counterpart, can be variously tragedy,
melodrama, farce, romance, and comedy with elements of each incorporated
in a single dramatic instance

By blending two discrete social domains through their respective linguistic
genres (political discourse and football talk), the image macro also represents
Johnson as a dismissed football manager, insinuating that he is not even capable of
running a football club, still less a nation.®

5. Data analysis
5.1. COVID-19 memes

In figure 3 are some popular image macro memes that circulated during the
crisis period, with juxtaposition of domains indicated below each.

In (1), the effect of incongruity derives from: temporal dislocation, a modern
policeman superimposed on a sample of Renaissance art depicting biblical figures.
Spatial dislocation: this painting is situated on the ceiling of the Sistine Chapel,
therefore the pose of the policeman would be impossible. Thematic dislocation: the
painting is Michelangelo’s rendering of the Genesis story, God passing the vital
spark of life to Man, while the meme shows his creation, thousands of years later,
in the act of fining his creator. The salient point appears to be the notion of physical
contact, which is problematised, due to the presence of the policeman.
Interpretation could involve viewers in the following inferential steps (see Giora
1991, Kearns 2000: 895):

— The policeman is noting an offence (therefore the figures in the foreground
must be breaking the law);

— They appear to be touching (and since, due to the COVID-19 situation,
physical contact is not allowed);

— This explains the policeman’s actions.

8 In terms of Van Leeuwen’s theorisation of the representation of social actors, the meme could
illustrate a sub-category of overdetermination, in which the characteristics of one typology of social
actor are superimposed on a person from a different category (Van Leeuwen 2008).
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! - — 27
E\IEHYBODY HAS
BECOME SI'IELDI]II

Tihislis\Boris!

Molmu_ Borisididnitwashihisihands!
THREAT... _

= .  DONT BE LIKE BORIS
(5) Polmcs Medtctne (6) Junior school / Politics

Figure 3. Some COVID-19 memes

It is harder to explain why this is funny, though the notion that God, had he
obeyed the draconian measures introduced by world governments, may not have
been able to create the world in the first place, may account for this. This meme is
a kind of reductio ad absurdem, protesting against the over-zealous prohibitions
imposed during the crisis. The meme in (2) covers identical ground; here, the salient
feature is made explicit by the use of narrowing frames, that direct the viewers’
attention to the hand sanitiser. The ultimate authority figure (God) is thus aligned
with the paternalistic and restrictive responses of governments.

Meme (3) depends on shared knowledge of the US television comedy ‘the Big
Bang Theory’; salient is the character Sheldon’s phobia for germs. The meme
differs from the others in that there is apparently no effect of incongruity; in fact,
during the crisis, people did take more precautions. Since, however, Sheldon is
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portrayed as neurotically hyper-sensitive, the meme satirises the over-reactions of
ordinary people in this area.

Meme (4) is an example of non sequitur humour, that simply exploits the
medical connotations of the band’s name.

The last two are overtly political. In (5) Trump is identified with the virus,
which shares some of his physical characterics (hair and pouting lips). The meme
leaves ambiguous the question of whether it is Trump himself, or simply his
‘incompetence’ which are to be seen as a ‘mortal threat’.

In (6), Johnson is cast as a junior schooler, through the text’s borrowing from
the ‘cautionary tale’ genre (Belloc 1979), which provides behavioural models for
children. Johnson who, as viewers will know, himself contracted COVID-19, is
ridiculed as immature, his handling of the crisis called into question.

These are samples of the genre, with some comments highlighting the
pragmatic features of interpretation; it is not suggested that the selection is
comprehensive nor representative. My intention is not to provide such an overview;
rather, it is to show how a pragmatic perspective may be useful to explicate the
construction and reception of meaning in each case.

5.2. Sarah Cooper Trump memes

In the lockdown period, a series of memes began to appear on Tik-Tok,
YouTube and other social media platforms, in which comedienne Sarah Cooper lip-
synchs brief utterances by US president Donald Trump, including his remarks on
the COVID-19 crisis. On 23 April 2020, at a White House COVID briefing, Trump
appeared after William Bryan of the Homeland Security Department, who had
spoken of the effects of sunlight on the virus. The president’s speech is rather
incoherent, but he appears to be commending the use of ultra-violet light and bleach
in treating COVID, and his remarks seem to have been understood in this sense by
many listeners.’ Studies conducted following his remarks (Gharpure et al 2020)
found that many Americans had already been using household cleaning products to
protect themselves from infection, through extensive cleaning, but also in ways that
included gargling or in extreme cases, ingestion. '

The text of Trump’s remarks, used by Cooper, is as follows:

So, supposedly we hit the body with a tremendous, whether it’s ultraviolet or
just very powerful light, and I think you said that hasn’t been checked, but
you’re going to test it. And then I said supposing you brought the light inside
the body, which you can do either through the skin or in some other way. (To
Bryan) And I think you said you’re going to test that, too. Sounds interesting,
right? And then I see the disinfectant, where it knocks it out in a minute. One
minute. And is there a way we can do something like that, by injection inside

° The Independent. https://www.independent.co.uk/news/world/americas/coronavirus-disinfectant-
drink-bleach-covid-19-atlanta-georgia-a9489566.html, (Accessed: 25.07.2020).

19 Sky News. https://news.sky.com/story/coronavirus-americans-drinking-and-inhaling-bleach-
to-try-to-prevent-covid-19-infections-study-12002236 (Accessed: 25.07.2020).
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or almost a cleaning, because you see it gets in the lungs and it does a
tremendous number on the lungs, so it’d be interesting to check that, so that
you’re going to have to use medical doctors with, but it sounds interesting to me.

One important feature of this type of political satire is that it uses the
president’s actual words; it cannot be objected that words are being put in his
mouth, that ‘he never said that’. Let us begin by discussing incongruity in the first
image of Cooper, below (Fig. 4):

Figure 4. Sarah Cooper (i)

The most striking source of incongruity regards gender; the listener hears a
male voice emerging from a female character. It is, however, also an instantly
recognisable voice, that of the most prominent figure in American public life, which
appears to belong, in these videos, to an unknown. Moreover, Trump is a white
American; here, the character is black. The setting, too, construes incongruity, since
Trump was speaking at a press conference, in a formal, public context, while here
the scene is the interior of a typical apartment.

There is also incongruity in the discourse of Trump himself who, as has been
pointed out, appears to lack control over the aspect of communicative register.'! As
a prominent social actor in an institutional setting, the language of a president of
the United States ought to be formal, correct, informed and accurate; in a crisis it
should consist of responsible statements that offer a guide to citizens, explain public
policy and justify unpopular choices. Instead, Trump’s linguistic behaviour is
typical of a private conversation among peers (sounds interesting, right?), including
colloquial rather than technical terminology (it knocks it out in a minute, it does a
tremendous number on the lungs), and a subjective rather than a scientific
perspective (and then I said, etc.) (see Sclafani 2017). This linguistic profile is
consistent with Trump’s populist, anti-intellectual political position (Kayam 2017).

I See the comments of linguist John McWhorter. https://www.youtube.com/watch?v=
Qwnpa3KhT4Y (Accessed: 16.08.2020).
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From a pragmatic perspective, Trump’s remarks appear to flout Grice’s two
maxims at many points. For instance, the obscurity of expression (Maxim of
Manner, hereafter MM) in the opening:

(1) Supposedly we hit the body

The adverb/adjective ‘supposedly’ means ‘it is/was supposed’. It usually
construes counterfactuality, as in this example taken from the internet:

(2) The desert, this supposedly most hostile of all places, becomes the
setting for free love

In temporal terms, the verbal choice ‘hit” could refer to the past tense, so one
possible meaning for this utterance could be:

(3) (in our experiment) [people said that we] subjected the body to.. (in fact,
we did not)

The co-text makes it plain that Trump is referring to a future project (that
hasn’t been checked, but you’re going to test it). Therefore, ‘supposedly’ is used to
mean something like ‘somebody has proposed a future course of action’, a meaning
which it may have, but only in the context of informal conversation'?, What the
president actually means appears to be something like: a plan has been advanced
which will involve hitting the body with, a meaning which also suffers from
vagueness due to the passive formulation, which does not specify the identity of
those making the plan.

Trump is also vague (MM) in the pronoun ‘we’, which could refer to many
social actors (some possibilities are US researchers, the Homeland Security
Department, medical specialists generally, etc.).

Another source of confusion (MM) immediately follows:

(4) with a tremendous, whether it’s ultraviolet or just very powerful light

Salient here appears to be the power of the light, but to speak of ‘tremendous’
or ‘very powerful’ is to use non-technical language, while ‘ultra-violet’ is more
technical but is only introduced as a possibility, through the ‘whether..or’
construction. The effect is a) that the speaker is providing information which is
imprecise (what exactly is meant by ‘a very powerful light’?), and b) that he is
uncertain of the details of the proposal.

The whole discourse is characterised by comparable breaches of Grice’s
maxims, so that it really is hard to follow the speaker’s meaning, or tease it out with
any certainty:

12 Exploring the hits for ‘supposedly’ in the British National Corpus (https://www.english-
corpora.org/bne, (Accessed: 16.08.2020)), there appears to be a distinction between spoken and
written English. In the latter, the meaning ‘was supposed to have’ is common, with the counter-
factual inference fairly frequent. In spoken English it appears that a general meaning of ‘future
possibility’ may be indicated, as in: ‘“Well supposedly she'll come tomorrow night anyway’.
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(5) And then I see the disinfectant, where it knocks it out in a minute

Trump appears to be giving a brief summary of discussions had with Bryan
(I think you said, then I said, I think you said). Here, however, the temporal frame
shifts to the present (then I see), implying something that happened at a time
following the discussions with Bryan, or at least, at the same time. In formal terms,
the implied meaning could be something like: ‘the results of recent scientific tests
have suggested that disinfectant is capable of eliminating the virus in one minute’.
However, the colloquial register and lack of precision create an effect of ambiguity
(MM); it could be that the president is referring to some unscientific notion, picked
up from hearsay or a media report of some kind, possibly at a time successive to the
discussions with Bryan.

Trump’s final recommendation, that Bryan should ‘use medical doctors’ for
this research, arguably flouts a different maxim, possibly subsumed under the
maxim of manner, which could be expressed as ‘do not waste listeners’ time by
stating the obvious’.

The above cursory analysis of Trump’s discourse is by way of an introduction
to an exploration of Cooper’s satirical presentation, since her method seems to focus
attention precisely on points where the speech is deficient, from a Gricean
perspective. In other words, her gestures, facial expressions and the construction of
the video highlight the ambiguity and/or obscurity of the discourse itself.

1 2 3 4
0.00-0.03 0.03-0.07 0.07-0.10 0.10-0.12

| v v E
[ W AL

We hit the body with ~ whether it’s ultraviolet and | think you said that but you’re going
atremendous, er..  or just very powerful light hasn’t been checked, to test it.

Figure 5. Sarah Cooper lip-synch (i)

In figure 5 (1), Cooper’s gaze shifts upwards and moves from left to right in
the characteristic gestures of someone searching for the right word. The hands meet
in a ‘self-touching gesture’ (Kimura 1976), which may indicate nervousness,
discomfort or boredom (Krauss et al. 1996: 393). Cooper’s roving gaze encounters
a large standing lamp (4.2), while she is talking about ‘light’, thus associating the
speaker with the absurd notion that a household lamp might be used in a medical
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context. Then, when the president’s discourse concerns Bryan (“I think you said”),
she points to a bystander whose gaze and gestures indicate denial of involvement
by miming “who me?” (4.4). The inference is that Trump is out of synch with his
scientific/medical advisers.

Trump continues with suggestions that the light can be brought ‘inside the
body’; again, note the everday language used, which contrasts with the precise,
scientific terminology that would clarify exactly what is going on. As he struggles
to ‘explain’ how this might work, Cooper’s arm gestures are sweeping (5.1,2), her
hands briefly indicate mouth, eyes, ears, and end up pointing at her behind (5.3-4)

(Fig. 6).

1 2 3 4
0.12-0.14 0.14-0.15 0.15-0.17 . 0.17-0.18

supposing you brought which you can the skin or, er in some other way...
the light inside the body do either through

Figure 6. In some other way

There is a significant pause at 0.16-0.17 (4.3), marked by Trump’s hesitation
marker ‘er’, before the final hand gesture. The actress’ gestures in this sequence
suggest that Trump has no precise idea of how light is to be brought inside the body
(if he knows, then why point to so many different bodily orifices?); the final
irreverent pose suggests that Trump has been talking through his behind.

6. Conclusion

The question of why something is funny has not yet been fully answered by
researchers in humour studies, nor are incongruity theories proposed as complete
explanations (Latta 1999, Dynel 2013: vii). It may seem curious, in a time of global
pandemic, to find enjoyment in memes that deal directly with events that have
provoked such universal misery. However, as we stressed above, to laugh at a
perceived danger, or seek humour in distressing circumstances, are coping
mechanisms (see Young 1995). The humorous impact of COVID-19 memes,
arguably, may be related to a wish for some kind of prophylactic magic; through
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laughter, fear is exorcised, and at a superstitious level, the anticipated future disaster
may be avoided. Humour theorists, from the time of Freud, have suggested that our
sexual anxieties, weaknesses and foibles may constitute the bedrock of the
humorous experience, as we seek therapeutic relief or catharsis for these emotions
and states of being (Freud 1976, Billig 2002, Brottman 2004).

One of the consistent features of political satire, from its ancient origins until
today, has been a socially levelling effect, showing the feet of clay on which our
masters walk. People like priests, politicians, doctors and the like are fair game for
satire because they are normally in positions of power over the rest of us. A vicar,
for example, is surrounded by symbols of his moral authority, crucifixes and holy
images, the bible and other sacred objects on the altar, and so on. When this
authority is temporarily undermined by a satirical gesture such as his appearance in
football kit, as discussed above, we may find it amusing because for a moment a
weight is lifted, for a moment we breathe freely. In this perspective, and to return
to the emotional aspect of humour, to laugh is an expression of sudden joy'?.

These reflections would account for the humorous effect of Cooper’s
depictions of Trump, for example. The US president has been a heavily mediated
presence for some years, who has acquired enormous symbolic power over the
mediated spaces we all share, through internet, television and so on (Way 2021, this
issue). The incongruities in Cooper’s sketch remove at a stroke many of the
trappings of Trump’s greatness — the mediated image, the familiar institutional
settings, the celebrities that surround him. We recognise Trump, in these videos,
only through the voice, and are therefore free to focus more directly on the content
of what is said. By situating the speech in an everyday apartment, Cooper invites
us to see the protagonists as endowed with no more social power than our
neighbours. All this prepares us to respond to the most important incongruity on
show; the disparity between expectation and reality in terms of the linguistic content
of the speech. People look to their leaders for reliable information and strong
leadership; what Trump actually offers is confused, semi-coherent rambling and
medically dangerous suggestions. This, in reality, is not funny. However, I suggest
that we laugh because the temporary release from our normal state of subjection to
such figures, allows us to engage in a form of humorous response normally reserved
for our peers or social inferiors — mockery (Haugh 2010). The same comments
apply, mutatis mutandis, to the numerous memes circulating on the internet
attacking other prominent politicians during the crisis, such as Johnson or
Bolsonaro.

Finally, it is worth pondering the question of how effective such satire might
be in the pragmatic terms of bringing about the desired perlocutionary result sought
by the satirist. In the case of the Cooper memes, which appear in the election year
of 2020, it is clear that the comedienne is pushing a subliminal message that could
be stated as follows: our current leader is incompetent. Do not vote for him, but

13 The Catholic sketches of Irish comic Dave Allen exemplify what I am talking about here.
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vote for a more suitable leader. For Johnson memes, the message is much the same;
translated into political terms, it means vote for the opposition.

Memes, as was mentioned above, may figure among persuasive multimodal
genres with a specific political purpose in terms of influencing opinions and
behaviour. Clearly, reception of such artefacts depends, to a great extent, on the
recipients’ political orientation: Democrats will love the Trump memes, since they
are hostile to Trump, Republicans will reject them for the same reason. Arguably,
the battleground is for the undecided and, though it is impossible to trace the
specific effects of any single meme, it is probable that, as we mentioned above,
memes do have the potential to shape the global cultural and political landscape
(Jenkins, Ford & Green 2013: 44). The vision of Trump portrayed by Cooper is of
a bumbling figure, out of touch with his advisers. The meme will find its place
among a host of other memes pushing a similar view; it will be re-tweeted, shared,
uploaded to users’ facebook pages, commented on, liked, disliked, and so on.
Whether all this will change a single voter’s mind is unclear, and is not really the
point, which is rather that political satire has always aimed at proclaiming, and
illustrating, the truth. How people respond to that is their business.

The findings thus emphasise the emotional dimension of this form of satire, as
the memes work against the backdrop of a range of feelings (anger, bitterness,
disappointment, frustration, despair, etc.), many of which have been widely
generated by the COVID-19 crisis and political responses to it. The findings
contribute to our understanding of online satire as an emergent genre, one that uses
the affordances of new media to extend the social potentialities of a traditional
subversive discourse form.
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Internet memes are the most pervasive and malleable form of digital popular culture (Wiggins 2019:
vii). They are a way ‘a society expresses and thinks of itself” (Denisova 2019: 2) used ‘for the
purpose of satire, parody, critique ...to posit an argument’ (Wiggins 2019, see also Ponton 2021,
this issue). The acts of viewing, creating, sharing and commenting on memes that criticise or ‘troll’
authority figures have become ‘central to our political processes... becom[ing] one of the most
important forms of political participation and activism today’ (Merrin 2019: 201). However, memes
do not communicate to us in logical arguments, but emotionally and affectively through short quips
and images that entertain. Memes are ‘part of a new politics of affectivity, identification, emotion
and humour’ (Merrin 2019: 222). In this paper, we examine not only what politics memes
communicate to us, but how this is done. We analyse memes, some in mainstream social media
circulation, that praise and criticise the authoritarian tendencies of former US President Donald
Trump, taken from 4Chan, a home of many alt-right ideas. Through a Multimodal Critical Discourse
Studies approach, we demonstrate how images and lexical choices in memes do not communicate
to us in logical, well-structured arguments, but lean on affective and emotional discourses of racism,
nationalism and power. As such, though memes have the potential to emotionally engage with their
intended audiences, this is done at the expense of communicating nuanced and detailed information
on political players and issues. This works against the ideal of a public sphere where debate and
discussion inform political decisions in a population, essential pillars of a democratic society
(Habermas 1991).
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Hayynag ctaTbs

TpaMn, MEMbI 1 AJIbTEPHATUBHBIC ITIPABbIC:
IMOIIMOHA/IbHAA KPUTHKA U ITIOXBAJId

Jiunnon K.C. YOI
JIuBeprynbCKul yHUBEPCUTET
Jlusepnynv, Beruxoopumanus

AHHOTALUSA

HuTepHEeT-MeMBI — caMasi pacipocTpaHeHHas U ThOkas popma 1udpoBoii mon-kynetyps! (Wiggins
2019). Oto crocol, KOTOPBIM «OOIIECTBO BhIpaskaeT ceds u gymaet o cede» (Denisova 2019: 2),
UCIIONIB3YEeMBIH UIsl CaTUpBhI, TTapOANU, KPUTHKH, JJIs BBIIBIKeHMs aprymeHta (Wiggins 2019,
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Ponton 2021 u ap.). AKTBI IpOCMOTpa, CO3aaHKs, OOMEHa 1 KOMMEHTHPOBAHUS MEMOB, KOTOPBIC
KPUTHUKYIOT UM «TPOJUIATY aBTOPUTETHBIX JesATeNel, 3aHUMAIOT KJII0YEBYIO MO3UIUIO B COBPEMEH-
HBIX MTOJIMTHYECKUX ITPOLIECCaX, IPEBPATIIINCH B OIHY M3 HaHOOJIee BAXKHBIX (POPM MOMUTHIECKOTO
yuactus u aktuBHOCTH (Merrin 2019: 201). OnHako MeMbl HecyT HH(OPMAIIMIO HE Yepe3 JIOTHYe-
CKHE apTyMEHTHI, a SMOIIMOHATIHHO U aQ(QEKTHBHO C IIOMOIIBI0 KOPOTKHUX NIYTOK U 3a0aBHBIX H300-
pakeHHH. MeMBbl SBJISIOTCS 4aCThIO HOBOM MOJIMTHKY HACHTH(UKAINKY, apPEeKTUBHOCTH, SIMOLIUH
u tomopa (Merrin 2019: 222). B nanHOU cTaTbhe HUCCIEAYyETCS HE TOIBKO TO, YTO IOJUTHYCCKHE
MeMBI NepeslatoT, HO U KaK OHH ATO JeNaroT. B Hell aHanu3upyroTcst MEMBI, IMPOKO pacipocTpa-
HEHHBIC B COLMAIIBHBIX CETAX, KOTOPBIE BOCXBAIAIOT W KPUTHKYIOT aBTOPHTAPHBIC TEHACHITNH
osBero npesugenta CIIA Jlonansna Tpamma, B3siTeie Ha caiite 4Chan, mpoJBHUraromero uiaeu
AbTEPHATHBHBIX NpaBeIX. Uepe3 MyIbTUMOJAIBHBIA TOAXOM K KPUTHIECKOMY IMCKYpPC-aHATH3Y
MOKa3aHo, KaK JUCKYPChI pacH3Ma, HallMOHAJIN3MA U BIACTH CTPOSATCS IIPH OMOITY MYJIbTUMOAIIb-
HBIX CPEICTB SMOLIMOHATIHHOCTH, a HEe MPH MOMOIIH JOTHYECKIX M XOPOIIO CTPYKTYPHPOBAHHBIX
aprymeHToB. OTMeuaeTcsi, 4To, XOTsI MEMBI 00JIa/Ial0T OTEHIIAIOM SMOLIMOHAILHOTO B3aUMO/IeHi-
CTBUSL C IENIEBOM ayIOUTOPWEH, 3TO B3aMMOJACHUCTBHE IOCTHTAcTCsA dYepe3 KOMMYHHKATHBHEIC
HIOAHCBHI W Tepelady MoJApOoOHON MH(pOPMAIMK O MOJUTHYECKHX HMIPOKax. DTO NPOTHBOPEUHT
uaeany myOInIHOH chephl, B KOTOPOi 1e6aThl U TUCKYCCHU ONMPEICIISIOT MOJINTHYECKUE PEIICHIS
HACEJICHUSI U SIBJISIOTCS OCHOBO#H ieMoKpaTtudeckoro obmectsa (Habermas 1991).

KaioueBble ciioBa: mynvmumooanbuvie UCCIe008AHUA KPUMUUECKO20 OUCKYPCA, KPUMUKA,
NnoXeand, Memvl, SMOYUU

Jas uuTHpoBaHus:

Way L.C.S. Trump, memes and the Alt-right: Emotive and affective criticism and praise.
Russian Journal of Linguistics. 2021. Vol. 25. Ne 3. P. 789-809. https://doi.org/10.22363/2687-
0088-2021-25-3-789-809

1. Introduction

Since the Paleolithic Era when humans dwelt in caves, still imagery has been
an integral part of how we communicate (Clottes 2019). Thousands of years later,
modern media such as newspapers depend on images. These are ‘instrumental in
making meaning’ based on a deep-seated societal belief that ‘the sense of a
technical, dispassionate point of view afforded by the camera continues to be central
to journalistic authority’ (Allbeson & Allan 2019: 70-71). Despite our historical
love of still imagery, nothing compares in volume to the daily deluge of images we
now experience online. It is estimated we took over 1.2 trillion photographs in 2017
and we share more than 3 billion images every day (Lavoie 2018). Memes are an
integral part of our social media engagement with imagery.

On social media, though we view ‘hard’ news and political commentary,
studies show we prefer entertainment that communicates to us affectively as well
as cognitively (Boyd 2008). This notion is not lost on political communication
scholars, many of whom ‘acknowledg[e] that the historical separation of
entertainment and news is obsolete...” (Esralew & Young 2012: 338). Social media
users engage in ‘scroll culture’, where we are guided by our thumbs, skimming,
reading, liking and commenting on a constant flow of artefacts that entertain and
inform. Though much of this is considered ‘mundane’, on closer examination it is
highly ideological (Way 2021a, 2021b). It is precisely through (digital) popular
culture where we most experience politics ‘as fun, as style, and simply as part of
the taken for granted everyday world... [though these] are infused by and shaped
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by, power relations and ideologies’ (Machin 2013: 347). Using the case study of
memes about former US President Donald Trump, this paper considers what
politics memes offer us and how these communicate to us emotionally and
affectively in our insatiable search to be informed and entertained.

2. Memes, politics and affect

The term ‘meme’, coined by biologist Richard Dawkins (1976), refers to the
way we pass on ‘cultural information and ideas between individuals and
generations’, similar to the way genes are passed on between generations. However,
this concept is inadequate when considering internet memes (hereafter ‘memes’). It
is better to consider memes as remixes and iterations, viral texts that mutate and
replicate and are readily transformed and altered by purposeful human agency, with
mutation being desirable and often unavoidable (Denisova 2019, Wiggins 2019).

Memes entertain us, though they are more than just a laugh. They are a way ‘a
society expresses and thinks of itself’, where ‘“everyday” media texts intertwine
with public discourses’ (Milner 2012: 9; Denisova 2019: 2). Throughout the 1990s-
2000s, memes went from an entertaining ‘geek’ culture in-joke to a mainstream
gimmick and ‘the means of political and social deliberation’ (Denisova 2019: 10).
They are manipulated texts produced and distributed ‘for the purpose of satire,
parody, critique... to posit an argument, visually, in order to commence, extend,
counter, or influence a discourse’ (Wiggins 2019: 11). Memes are an integral part
of ‘trolling culture’, as defined by Merrin (2019). Here, we are not referring to
‘splenetic attacks... whose hate speech, and rape and death threats... are ruining
the internet [because] their abuse and hatred are serious’ (Merrin 2019: 202). Much
of this behaviour has been chastised as an ‘anti-social personality disorder’ (Bishop
2013) used by those who take advantage of ‘toxic disinhibition’ of anonymous,
online communication to express their anger (Suler 2005: 184). Instead, this paper
considers trolling more broadly, based on the fishing term to drag a ‘baited line
behind a boat to see what could be caught’ (Merrin 2019: 202). In this sense, memes
are a part of a ‘sport’ that ridicules ‘those who get above themselves, or set
themselves above others — at those asserting, or in, authority’ (Merrin 2019: 202).
This activity is ‘central to our political processes, spreading through the mainstream
to become one of the most important forms of political participation and activism
today, employed by politicians, political commentators and the public alike’
(Merrin 2019: 201).

Memes influence viewers’ awareness of people, issues and events and connect
mainstream media topics with social media users. This is evident in the 2016 US
election campaign, when memes ‘highlighted and promoted the trending discourses
around both candidates’ (Denisova 2019: 186). They are effective because they are
short, snappy, entertaining and express a particular point of view through humour.
They serve as ‘mind-bombs’, a term coined and practiced by Greenpeace co-
founder Bob Hunter, by distributing a symbolic text that expresses an idea in a
nutshell and has an emotional impact (Weyler 2020). When used strategically, they
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‘help attract attention to political issues and suggest alternative interpretations’
(Denisova 2019: 195). They are a way to understand and question concepts,
identities and claims made by various political groups.

Despite the power ascribed to memes by some scholars, their limits are also
recognised. Their political power lie in their ability to address and appeal to specific
groups of political actors with particular views in society. In other words, memes
tend to ‘appeal to an already-existing attitude, assumption, prejudice, fear, point of
pride, conspiracy theory, value etc. to achieve salience in a given group’ (Wiggins
2019: 64). Phillips (2009) demonstrates this through his examination of the Obama
Joker meme. Here, he finds this meme was used and manipulated by various groups
to express a number of sometimes opposing political views. The political potential
of memes are partly determined through acceptance by and incorporation into a
group or community and this is limited, dependent on offline social relations and
activities including people talking about and discussing memes (Wiggins 2019).
Their power is also dependent on whether or not audiences indeed read memes as
their producers want from a ‘preferred reading position’. Furthermore, their power
lies in whether audiences are able to successfully reference real-world events
represented in the meme, as well as the media texts and formats memes copy,
parody and/ or manipulate.

A dominant characteristic of memes is they do not communicate to us in logical
well-structured arguments, but emotionally and affectively (Denisova 2019, Merrin
2019, Wiggins 2019, Way 2021a). Though both concepts are intricately linked,
affect is not emotion, but ‘provides and amplifies intensity [of emotion] by
increasing our awareness of a certain mind or body state that we, as adults, learn to
label as a particular feeling and express as a given emotion’ (Papacharissi 2015:
309). So, affect, in short, is the intensity in which we experience emotion. By
communicating to us affectively and emotionally, memes reduce and simplify
political facts and arguments. They are ‘another move away’ from rational,
communicative debate, ‘part of a new politics of affectivity, identification, emotion
and humour’ (Merrin 2019: 222). This paper reveals how memes communicate to
us on these affective and emotional levels.

3. Authoritarianism and Trump

In mainstream media, Trump has been criticised for being too authoritarian by
some, whilst being praised for being a ‘strong man’ by others. Authoritarianism
consists of three core components which are (1) ‘security against risks of instability
and disorder’, (2) ‘group conformity to preserve conventional traditions and guard
our way of life’ and (3) ‘loyal obedience toward strong leaders who protect the
group and its customs’ (Norris & Inglehart 2019: 7). It is directly linked to the
‘politics of fear’ (see also Ozyumenko & Larina 2021, this issue) where there is a
search for collective security of a dominant group, usually referred to as ‘our
people’ against ‘them’, at the expense of personal freedoms. Our people can be
defined in terms of nationality and citizenship, or more locally as in-groups based
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on race, religion, ethnicity, location, generation, party, gender, or sex (Zappettini
2019; 2021). In any of these forms, authoritarianism values group loyalty, shared
cultural meanings and feelings of belonging (Norris & Inglehart 2019: 7).

Authoritarianism becomes more dangerous when it is mixed with populism
where populists ‘pretend to speak for the underdog [‘the people’] whose political
identity is constructed by opposing it to an elite’ (De Cleen & Carpentier 2010:
180). However, dependent on context, who are defined as ‘the people’ and ‘the
elite’ is fluid. Authoritarian-populist politicians tell us that in order to defend ‘us’
we need to restrict ‘them’. This toxic combination results in policies that justify the
restriction of immigrants, refugees, asylum seekers, and foreigners. At the time of
writing, authoritarianism-populist politicians and parties had gained power in a
number of states including the US, Austria, Italy, the Netherlands, Poland, Turkey
and Switzerland. In other states, they hold sway, including UKIP and the Brexit
Party in catalysing and influencing Brexit (Norris & Inglehart 2019: 1). Much praise
and criticism about Trump in the media are in terms of authoritarianism. Though
some mainstream media criticise Trump for being too authoritarian, some
right-wing media celebrate this (Merrin 2019, Way 2021a).

Trump’s style of governance may easily be considered authoritarian-populist
as defined above. He ‘uses populist rhetoric to legitimize his style of governance,
while promoting authoritarian values that threaten the liberal norms underpinning
American democracy’ (Norris & Inglehart 2019: 3). He and his supporters have
attacked the ‘the liberal press and their ideals of holding authority to account’
(Happer, Hoskins & Merrrin 2019: 15). All the while, he calls his opponents
‘phoney’ or ‘dopey’, labels media and journalists as ‘corrupt’ or ‘fake news’ while
discourses of violence, racism and wider uncivility become the ‘new’ norms of
social and political doing and acting (Krzyzanowski 2020: 4). He has become the
darling of the alt-right in the US, defined as ‘a range of extreme far-right
movements and positions broadly unified by their rejection of traditional,
mainstream Christian conservativism and republicanism in favour of white
nationalism and supremacism’ (Merrin 2019: 206).

4. 4Chan

4Chan is one of a number of websites that have become platforms to
communicate alt-right ideas (Happer, Hoskins & Merrin 2019: 13). Set up by
Christopher Poole in 2003, 4Chan consists of un-archived, subject-based boards
with anonymous postings. It was ‘part of the anything goes, libertarian culture of
the internet, but its desire to shock and drift to the right would eventually make it
and Reddit key sites for the alt-right’ (Happer, Hoskins & Merrin 2019: 13). It is
‘[t]he modern online home of trolling and the spirit of chaos... the must-see, cess-
pit of the internet: as Obi-Wan Kenobi says (in a quote often applied to the site):
“You will never find a more wretched hive of scum and villainy”’ (Merrin 2019:
204). Here internet users experience ‘gratuitous pornography, misogyny, racism,
most forms of “phobia”, graphic insults, general grossness and maximum
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offensiveness’ (Merrin 2019: 204). Many of the memes that populate our
mainstream social media feeds originate from 4Chan, it being ‘one of the most
creative corners of the web, with its chaos birthing almost every major meme or
aspect of internet culture over the last decade’ (Merrin 2019: 204).

4Chan is not only creative, but also political. It has run an attack campaign
aimed at the Church of Scientology for attempting to censor content on the internet.
It also aimed its rage at a woman game designer and then other feminist
commentators in so-called ‘Gamergate’. Here posters presented themselves as
underdogs and victims, despite accusations of abuse by ‘snowflakes, unicorns and
cry bullies’. They pitted themselves against mainstream media and feminism,
naming them as both ‘impossibly strong’ and ‘laughably weak’ (Lees 2016). Not
long after this campaign, 4Chan turned its attention to Trump. At first, his
candidacy was seen as a joke, but then it quickly evolved into support (Merrin
2019). Its support for Trump is not surprising, considering ‘his politics closely
chimed with [4Chan’s] the outsider-culture, anti-PC sentiment, racism and
misogyny and the claims of post-truth “shitposters™ (Merrin 2019: 208). Links
between 4Chan and Trump are more than just shared political views. Trump and
his staff retweeted alt-right videos and images created on 4Chan and 4Chan’s
memes were part of Trump’s campaign to relentlessly tilt sentiment on social media
in his favour. As one former campaign official said: ‘He clearly won the war against
Hillary Clinton day after day after day’ (Schreckinger 2017).

4Chan’s /po/ board ‘is by far the most influential disseminator of memes in
terms of the raw number of memes originating from it. In particular, it is more
influential in spreading racist and political memes’ (De Cristofaro 2018). It delivers
an important youth demographic to the alt-right, playing a central role in attacks on
mainstream media, mainstream politics, the culture of political correctness and
Left-wing identity politics. These attacks are evident on 4Chan and in Trump’s
2016 election campaign. In fact, many memes that originate from 4Chan cross over
into mainstream platforms such as Twitter and Facebook to appeal to ‘normies’. It
was instrumental in anti-Hillary Clinton campaigns such as Pizzagate and other
conspiracy theories. All the same, 4Chan is also a thorn in Trump’s side. Despite
mainstream media criticising Trump, these actions have had little effect on his
supporters, feeding into the narrative of Trump as an outsider. However, memes on
4Chan and other social media platforms have seen vehement responses by Trump
and his supporters suggesting ‘humour and satire: the same troll-culture that
supports Trump and which he incarnates has become one of the most important
weapons against him’ (Merrin 2019: 213).

5. Data

Our study examines a sample of image-based memes of Trump taken from
4Chan’s /po/ board in the spring of 2019. This time was chosen to reflect what was
in digital circulation about half way through Trump’s term in office. During this
time, there were countless memes and images being created, manipulated and
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circulated in threads about Trump on 4Chan. This is not surprising, seeing its
history of promoting not only Trump, but also the alt-right. This researcher scanned
hundreds of feeds in order to understand how memes expressed ideas about Trump
in terms of authoritarianism. Through this authoritarianism prism, four dominant
themes about Trump emerge. These are: Trump is God-like, Trump is a powerful
leader, Trump is powerful against the media and Trump is not being strong enough.
In the following analysis, we closely analyse two representative memes from each
of these categories to reveal how they articulate discourses of authoritarianism
affectively and emotionally.

6. Methodology

Memes we examine are still images and some include written text. We offer a
brief description of posters’ comments about the memes we analyse to consider
how they were ‘read’ by posters. We use Multimodal Critical Discourse Studies
(MCDS) to analyse how lexica and images independently and together articulate
discourses. This approach has the advantage of revealing the way each mode works
to articulate discourses ‘on a particular occasion, in a particular text’ (Kress & van
Leeuwen 2001: 29; see also Ponton 2016). MCDS finds its origins in Critical
Discourse Analysis and Halliday’s (1994) functional grammar which assume
linguistic and visual choices reveal broader discourses articulated in texts (Kress &
van Leeuwen 2001). MCDS draw out the details of how broader discourses are
communicated and how the different modes play slightly different roles (Machin &
Mayr 2012). These discourses can be thought of as models of the world and project
certain social values and ideas which contribute to the (re)production of social life.
The aim of analysis is to reveal what kinds of social relations of power, inequalities
and interests are perpetuated, generated or legitimated in texts both explicitly and
implicitly (van Dijk 1993).

We examine how participants are represented in our sample texts, an approach
used extensively in previous research and shown to be central to revealing
discourses (Wodak et al. 1999, Bishop & Jaworski 2003, Wodak & Weiss 2005).
Written lexica is analysed (when part of a meme) by leaning on van Leeuwen (1996
& 1995) and Fairclough’s (2003) seminal work on the representation of social
actors. We consider participants in terms of how they are named and how their
actions are represented. Here questions such as who does what to whom and how
participants are represented in more active or passive roles are examined. Though
originally applied to written texts, social actor analysis is also applied to images
leaning on the influential work of Kress and van Leeuwen (1996 & 2001) and
Machin (2007). These scholars define three broad analytical categories for
analysing the visual representation of social actors: Positioning, kinds of
participants and actions. How viewers are symbolically positioned in relation to
participants in images through gaze, angle of interaction and distance is considered.
These choices have repercussions in terms of representations of power and
connotations of engagement with viewers (Kress & van Leeuwen 1996: 127-128).
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When examining the kinds of participants, we consider whether social actors are
represented as individuals or groups, culturally and/ or biologically categorised and
who is included and excluded. The representation of action, including process types
and agency, carry with them discourses of power and are an integral part of our
visual analysis.

Choices in how imagery is organised and composed is also analysed. Here, we
consider the internal ‘flow’ or organisation of an image, salience and the degree of
modality suggested in an image. Image organisation, including the positioning of
elements and framing, contribute to an image’s internal ‘flow’ and carry with it
ideological meanings (Kress & van Leeuwen 1996). Salience, which connotes
importance and power, is expressed through visual devises such as potent cultural
symbols, size, colour, tone, focus and foregrounding (Machin 2007). Modality is a
literary concept associated with the amount of certainty a producer assigns to a text.
In visuals, ‘modality can be decreased or increased depending on how much the
image departs from how we would have seen the image had we been there’ (Machin
2007: 46). Not all of these visual elements are analysed for each meme, just like not
all memes include written text. Instead, we use the above analytical tools based on
their usefulness in revealing discourses about Trump, authoritarianism, emotion
and affect.

7. Analysis
7.1. Memes of God-like powers

One obvious strategy used to represent Trump as powerful is producing a
visual mash up with his head on a mythical character’s body. 4Chan’s God Emperor
Trump series depicts Trump as ruler of the world, wearing the armour of the
immortal character Emperor of Mankind (also known as ‘God Emperor’ or
‘Imperium of Man’) from the war game Warhammer 40,000. According to ‘Know
your meme’ website, these images first appeared on 4Chan on 16 June 2015.

Figure one is typical of these God Emperor Trump memes that appeared during
our research. Trump stands tall. He wears the armour of Emperor of Mankind,
culturally categorising Trump as a super-being (Machin 2007). Both the vertical
and horizontal angle of interactions suggest strength. The camera looks up to Trump
connoting great power (Machin 2007). His body also faces the camera, though his
face looks off to the side. This connotes that he is not here to engage with viewers
in a demand image that connotes interaction between viewer and subject (Kress &
van Leeuwen 1996: 127-128). Instead, he is offered to his viewers, posing to be
admired. Abousnnouga and Machin (2010: 144) examine war monuments and find
that most of the subjects (soldiers) do not symbolically demand anything of their
viewers, but look off to the horizon. This has the meaning potential ‘of wanting the
public to see the soldiers as part of a different world, one of the glory of God...
metaphorically [looking] to the future and high ideals.” Here Trump gazes in a
similar manner, looking thoughtful, full of high ideals, powerful and into the future.
Facial expressions are stern and forceful, making clear he is in power. His head is
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small compared to the massive body in the montage. However, both head and body
are salient connoting importance and power. His body is salient through its size.
But the meme’s message of Trump as powerful would be lost on his fans if his head
was difficult to identify. Light, focus and colour make his head salient.
Furthermore, it is in focus and importantly, the creator of the image has suggested
other-worldliness by including what looks like a halo around Trump’s head to guide
our eyes towards him.
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Figure 1. ‘God Emperor Trump’ image in pro-Trump 4Chan thread

Compositional choices also contribute to Trump’s mythical status. There is no
distinguishable background, just modular shades of golden-red. Here, Emperor God
Trump is decontextualised. There is low modality in this image, where we do not
know where Trump is or what he is doing. Modality markers, including the
articulation of detail, background and depth, all contribute to how ‘real’ an image
is perceived (Kress & van Leeuwen 1996). Where figures are represented without
a background, ‘it usually means that the image is symbolic rather than
documentary’, symbolic rather than descriptive (Machin 2007: 51). Here, this
contributes to the notion that this image is less about real power and Trump’s
actions and more about vague, emotive notions or fantasies of Trump’s power
experienced by his fans, however ill-defined these are (Machin 2007: 48).

The discourse of power, but not any real tangible power, is common
throughout this series. In feeds with these memes, most posters express admiration
for Trump and disdain for those who do not like him. Accompanying memes two,
we see this in posts such as ‘Dubs confirm Trump is God Emperor. Sorry Liberals’
and ‘That’s God Emperor of Mankind Trump to you, you lowly worm’. In both
these posts (and many others) we find an ‘us’ group of Trump fans, united in their
admiration for Trump. ‘Dubs’ is a personal naming of one member of this group,
active in confirming Trump’s power. This presupposes that Dubs indeed has the
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authority to confirm, a positive representation of power. Distinct from this group is
an ‘other’ group named using the pronoun ‘you’ above (elsewhere ‘them’). This
group is impersonally and generically named as ‘Liberals’ and evaluated negatively
in ‘you lowly worm’. By Dubs saying ‘sorry’ to Liberals for Trump’s power, the
writer presupposes Liberals are saddened by Trump’s (great?) power.

Like the posts, the meme expresses admiration for Trump. Again, this is not
about ‘real’ political power, like the power to cancel Obamacare, build a wall on
the Mexican border, close the borders to Muslims or curtail criticisms in the press.
This is symbolic power, confirming posters’ admiration and pride towards Trump
and Trump’s America. Similarities between figures one and two include Trump’s
head mashed-up with the body of Emperor of Mankind. Both images see Trump’s
head small, yet salient through the use of colours, lighting and focus. Low modality
through an indistinguishable background is also common, connoting both symbolic
power over ‘real’ power and Trump as a mythical character.

Figure 2. Symbolic power and nationalism in ‘God Emperor Trump’ images

Despite similarities, this meme is different than the first one we examined.
Now potent cultural symbols change the discourse to one of nationalism and power.
Salient are reminders of America that tap into fans’ national pride. Most salient is
the large American flag in focus. Also, an American bald eagle sits on Trump’s left
hand. This national symbol is not free to fly like the bird in the background of
Trump’s halo, but has been tamed, suggesting it has submitted to Trump’s power.
The America being promoted here is Trump’s America. On the right knee of his
armour is a face shot of Trump. He looks directly at viewers, demanding our
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attention and connoting power (Kress & van Leeuwen 1996: 127-128). He is
represented yelling suggesting aggression and power.

MAGA hats sit on top of Trump’s and the bald eagle’s heads. This cultural
ornamentation is recognisable worldwide. MAGA, short for ‘Make America Great
Again’, has become synonymous with a world view associated with Trump that
includes controversial perspectives on race, immigration, the environment,
politicians, authoritarianism and even knowledge (Makovicky, Tremon, & Zanonai
2019). Part of this outlook is branding Trump as an unconventional, aggressive
politician, symbolised here by the flaming sword with ‘Trump’ written on the
handle. This image is not just about America, but about a style of leadership that is
unconventional, authoritarian and populist. Though imagery such as this connotes
great power and suggests authoritarianism, discourses admired by many 4Chan
users and expressed in their comments, power is not ‘real’ or defined. As such, these
memes affectively reflect and echo dominant discourses on 4Chan, discourses that
celebrate Trump’s America, his power and authoritarianism.

7.2. Trump as powerful president/ presidential candidate

Trump’s power is not just represented in God-like imagery in our sample.
There are more descriptive representations of Trump’s power, such as being a
powerful president and presidential candidate. Figure three is an example used in a
thread in June 2019. The feed is made up of insults and bantering amongst users
about the merits of Trump and his supporters. This image accompanies a post that
claims ‘Losers lose their shit over how awesome this guy is’. Here we see Trump
critics named as ‘losers’ and acting negatively by ‘los[ing] their shit’. This very
negative representation is opposed to this ‘awesome ... guy’, lexical choices that
not only praise (‘awesome’), but also suggest closeness and being one of ‘us’ by
using the friendly colloquial term ‘guy’.

Figure three, again we find discourses of power. This is a close up head shot,
giving viewers a point of identification and making it easy for them to symbolically
interact with Trump (Machin 2007). He looks straight at the camera, directly
addressing viewers and suggesting power (Kress & van Leeuwen 1996: 127-128).
A slight smile on his face suggests confidence. Smiles can take on a variety of
meanings depending on context and in some cases ‘there may be a kind of smile
that invites us in or allows us to share the joy of a moment’ (Machin 2007:111).
Here, Trump’s smile indicates he wants us to be happy with him, to share in his
victory. This is emphasised by the pronoun ‘we’ instead of ‘I’ in the accompanying
written text. Groups constructed using ‘we’ in political discourse are constantly
shifting and vague, referring to party, nation, government, residents or other
combinations used to serve politicians’ purposes (Fairclough 1989: 148). Here,
‘we’ 1s not defined, it possibly meaning Trump and his Republican party,
conservatives, or even the alt-right. However, what is connoted is Trump is
powerful, being central to a winning group of ‘we’ Trump supporters.

Though there is no action represented in the image, Trump is represented
strong through cultural categorisation. His suit, white shirt and tie tell us this is a
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formal occasion and he is someone to be respected. The colours of the
accompanying writing and surrounding boxes mirror those of the American flag
suggesting a national event. What has been ‘won’ is not indicated in the thread or
image, though it is likely the meme originally referred to Trump’s election in 2016.
In any circumstance, this is an empowering image. But like the images in the
previous section, this is more symbolic than real. The background, again, gives no
clues as to any particular event or issue. The image and context connote no real
action and agency. Trump is not represented doing anything to anybody. However,
this meme is about his power and ‘us’ being a part of this, though nothing is defined
or quantifiable.

Sy

Figure 3. Descriptive representations of Trump’s power in 4Chan memes

Trump supporters started the slogan ‘Can't Stump the Trump’ during his
campaign to become the Republican presidential candidate. A Trump supporter first
posted the slogan on 4Chan on 15 June 2015. A number of conservative media
outlets repeated the phrase and Trump tweeted it on 13 October 2015. The now
famous meme that incorporates this slogan (Fig. 4) appears regularly on 4Chan.
The slogan implies an oppositional ‘you’ while the parochial lexical choice of
‘stump’ suggests informality. As such, Trump’s unorthodox populist and
confrontational style of politicking is connoted alongside his intellectual prowess.
However, with no details or context represented in the slogan, this communicates
to its audiences symbolically and affectively rather than in a tangible, descriptive
manner.

Choices in the image further articulates discourses of Trump as a powerful
leader of America. As is the case with the previous meme, Trump is salient
connoting his importance. Aside from written text, excluded are any details of
where he is and what he is doing. This is all about Trump. Unlike any of the
previous images, there is no background here further suggesting the image is more
symbolic than descriptive (Machin 2007: 34). Trump’s head has low modality. That
is, ‘the image departs from how we would have seen the image had we been there’
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(Machin 2007: 46). Facial details, such as wrinkles, blemishes and faults are not
present. There is a visual effect applied to the image that eliminates these realities
and offers us a young, unreal version of Trump’s head. Choosing a youthful-looking
version of Trump has more associations with strength than that of an old, over-
weight man. Power is also connoted by Trump staring at viewers in a demand
image, directly addressing his fans. His eyes are wide open as though he is afraid
of nothing. His forehead slightly leans forward and his chin is tucked in as though
he is daring viewers to question his intelligence asserted in the slogan. As seen in
the last meme, there is a slight smile, connoting confidence.

CANT

STUMP

THE

ERUMP

Figure 4. ‘Can't Stump the Trump’ meme on 4Chan

Kress and van Leeuwen (1996: 193) claim that the position of elements in
images create ‘compositional structures’ which have meaning potential. One
structure is the ‘Triptych’ where one element is centrally placed, acting as a
mediator between other elements. Within this meme, Trump occupies the middle
of the meme surrounded by colours of the American flag. He is literally at the centre
of America. This discourse of Trump being an essential part of American
nationalism is further articulated in how Trump’s name is presented in the meme.
His name is integrated with the US flag connoting a natural connection between the
two (Machin 2007: 154). In fact, by having Trump’s name on top of the flag,
overlapping occurs again connoting Trump’s strength and importance in America
(Eisner 1985). Kress and van Leeuwen (1996: 193) also identify the top of
compositions as the ‘ideal’, generalisation or simplification of an image. The
bottom is the ‘real’, factual and grounded in the everyday that adds weight and
credibility to the ideal. Here, the ideal is ‘can’t stump’ while ‘the Trump’ is the
factual that adds weight to the ideal. This construction emphasises Trump as
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unstoppable and clever in the context of power in America. As such, this appeals to
posters’ emotions of being proud to be a part of Trump’s America. What this is
missing is any details and specifics about exactly what is this power, who it effects
and how.

7.3. Images of Trump’s relations with mainstream media

Trump’s relations with mainstream media are combative at best, well
documented and discussed extensively in academia (see Hopper, Hoskin & Merrin
2019). He makes no secret of his dislike for critical media, these being regular
targets for his angst in his political rallies and press conferences. This tendency to
attack critical mainstream media is aligned with authoritarian notions of loyal
obedience toward a strong leader. Trump also shares his critical views on Twitter,
including a GIF in 2017 of him body slamming the CNN logo. This GIF resulted in
a meme campaign instigated by 4Chan on 5 July 2017 named ‘Operation Autism
Storm’ or the ‘Great CNN Meme War’. The campaign urged users to engage in a
meme war with CNN because the network threatened to reveal the identity of the
producer of this controversial GIF. 4Chan and Reddit users began spreading anti-
CNN images, videos and animated GIFs, including a contest for the best meme in
the ‘Great CNN Meme War’. A compilation of these memes, clips and GIFs
subsequently appeared on YouTube. Much of this imagery is recycled and appears
in feeds on 4Chan.

In this section we examine two memes that originate from the meme war.
Posters’ comments that accompany the memes, such as ‘CNN is the fakest news of
them all’ and ‘Destroy CNN by any memes possible’, echo Trump sentiments of
anger, and frustration at mainstream media. In both memes, Trump is salient. His
head, which is mashed on to other characters, is large, light in colour and is in the
foreground of the images. Unlike memes and images we have analysed thus far,
here Trump is represented acting with agency connoting great power (Fairclough
1995: 113). The origins of figure five is the game Mortal Kombat. As is the case
with all memes, knowledge of original media contribute to the meanings articulated
in memes. This image is part of a fatality sequence in Mortal Kombat in which a
character called Liu Kang (Trump here) turns into a dragon and eats the top half of
his opponent. In the altered image, the Trump dragon dominates. He is much larger
than the CNN character and in the centre of the image, a salient position. His body
is puffed out in a posture that connotes a threat to the CNN character. The horizontal
angle of interaction does not allow us to have any symbolic interaction with Trump.
This image is offered to us as information available for scrutiny (Kress & van
Leeuwen 1996: 124). We are here to observe his strength. Trump’s mouth is open,
yelling, threatening and possibly ready to eat his opponent (CNN). His eyed glare
down at CNN, again emphasising his anger and power. CNN leans back, cowering
under his threats. Here representations of power are clear. Represented actions of
yelling, threatening and attacking are an emotional metaphor for Trump’s actions
and relations with mainstream media.
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Figure 5. Meme of Trump as Liu Kang from the Mortal Combat game

In figure six, Trump again dominates the image. Here, his head is mashed on
to the Hulk from The Avengers film (2012). In this image, Trump faces us, allowing
viewers to witness his anger. The vertical angle of interaction emphasises his
strength. In the original film, the Hulk fights Loki, a villain. Here Trump’s head is
mashed on to the superhero’s body as he holds the villain by the feet in a sequence
that sees the Hulk physically brutalise Loki. It is a one-sided fight due to the Hulk’s
enormous strength. Here, the superhero Trump physically brutalises CNN. This
show of strength and connotations of who is right and who is wrong would not be
lost on viewers, confirming their beliefs that mainstream media are wrong, it being
‘fake news’. All the while, the meme offers no evidence or context for such
assertions, just metaphoric over literal representations of actions that emphasise
power and anger.

Figure 6. Trump as the Hulk from The Avengers film (2012)
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7.4. Criticisms of Trump for not being strong enough

There is a lot of criticisms of Trump in mainstream media and digital popular
culture. Criticism is aimed at a large number of issues including his authoritarian
tendencies, his (un)lawful actions, his style of governing and even his policies.
Mostly, these come from a position that may be considered more liberal than
Trump. However, in our search of 4Chan in 2019, there was a lot of criticism of
Trump from the right. He is represented as not authoritarian enough and too tolerant
towards minorities such as the Gay community, asylum seekers, Jewish people and
Israel. In this section, we examine a two-image meme to reveal some of the
strategies used to affectively connote praise and criticism about Trump’s power.

As noted above, viewers of 4Chan inevitably engage with racist texts, whether
viewing, posting, commenting or creating these (Merrin 2019: 204). This is evident
in threads that defend and criticise Trump. One common theme during our sample
time was an anti-Semitic discourse. Accompanying figure seven, we find the media
is ‘Jewish controlled” while YouTube is named ‘Jewtube’ and Facebook
‘Faceberg’. These namings accompany an array of conspiracy theories where
Jewish people are to blame for a whole host of injustices. In the thread that
accompanies figure seven, we find some users attack Trump and some defend him.
Trump is attacked as being weak, represented as following Israel in “Trump is blind
and Netanyahu is guiding him’ and ‘Make these shill memes that show him MIGA
instead of MAGA.” We can only assume MIGA is an acronym that exchanges
‘America’ for ‘Israel’ in Trump’s ‘Make America Great Again’ slogan. Elsewhere
in the thread, the ‘Jewish controlled media’ are attacked for being against Trump
who will ‘destroy groping Joe [Biden] in 2020°, while some users believe this
thread is part of a Jewish-led conspiracy to turn voters against Trump. These
comments express fear of the other, in this case Jewish people and Isreal, as well as
anger at Trump for being too accommodating towards Isreal. These emotions are
also represented in this meme.

The meme is in the style of a before and after sequence. Scholars tell us an
image can be organised from left to right where the left can represent the old while
the right can represent the new and the possible (Halliday 1994: 277). In this
composition, the left is the past, something we already know, while the right is
something new. In the left image, we see Trump culturally categorised as a
Crusader. In popular fiction, the red on white cross we see on Trump’s shield and
chest plate is associated with not only the English flag, but also the Crusades and
Saint George, England’s ‘patron saint’. Though not a symbol of America, this
image resonates with Trump’s policies towards Muslims, keeping in mind the eight
Crusader wars were ‘a series of religious wars between Christians and Muslims
started primarily to secure control of holy sites considered sacred by both groups’
(‘Crusades’ 2019). The background, though low in modality, depicts a dry, desert-
like landscape, a large sun and a building with a dome roof. All these lean on
stereotypes that suggest Trump is in the Middle East and most probably Isreal.
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Candidate Trump President Trump

Figure 7. An anti-Semitic far-right meme critical of Trump on 4Chan

On the left, Trump is salient, with his head mashed on to a knight. But his head
is not as salient as in previous memes that used lighting, colour, focus and/or size
for salience. Here his head is distinguishable, but small. The horse and American
flag are far more salient, the flag being both large and a potent cultural symbol.
Like the positive images examined above, Trump is looking to the horizon — a man
with a vision. This image connotes positivity, though not as obvious as previous
examples. It provokes longing for a time when Trump had a vision as a candidate.
His facial expressions, though difficult to distinguish, are stern and serious, like a
crusader, off to make America Great Again.

The right-hand image has less certainty and positivity and lower modality than
the left image. A ‘realistic’ photograph of Trump’s head on the left is replaced with
a caricature of Trump. It is biologically categorised based on racist stereotypes. He
now has a large nose, squinting eyes and big eyebrows. Some of these qualities are
used in Jewish hate literature. He looks untrustworthy connoted by his gaze that no
longer looks to the horizon, but off to the side. He is now a flag bearer for Israel not
America, indicated by the flag changes. What is connoted here is he now works in
the national interest of Israel, playing on fears of betrayal by Trump fans. This is
nothing short of treasonous behaviour for a president. He no longer is a warrior
crusader fighting for America and its interests. Instead, he is a traitor, fighting for
Israel and Jewish people. Though these criticisms are powerful, they are not
specific. There is no articulation of an argument in the meme or in the thread of
what Trump has done for or against America and/ or Israel. Though these memes
may stir up emotional nationalist and racist feelings in 4Chan users, their lack of
direct criticism is stark.
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8. Conclusion

In this paper, we have considered how image-based memes about Donald
Trump’s power shared on social media articulate political discourses. Whether pro
or anti-Trump, the power represented is not about any real tangible power or
actions, but symbolic and/ or metaphoric. We find memes lean on emotional
discourses about nationalism, racism and authoritarianism. Criticism and praise is
not communicated through logical, clearly articulated, tangible arguments but
affectively and emotionally. 4Chan users are presented with memes that manipulate
images and lexica (sometimes) to communicate to us affectively, drawing on
feelings and stereotypes that connote other-worldly strength and power. These lean
on discourses of authoritarianism, discourses close to many 4Chan audience
members.

Though these lean on emotion and affect, memes like these are important. They
are pervasive, popular and effective. Many memes originate from the alt-right and
seep into mainstream social media platforms such as Twitter, Facebook and
YouTube. Here, they are viewed, considered, commented upon and shared by
millions, social media being a primary source of entertainment and information for
many of us. These activities get audiences to consider politicians and their actions.
For example, the Israel meme analysed above suggests that Trump said one thing
as a candidate but acted differently as a president. This message has the potential to
stir anger in users and be part of a decision making process on how to vote.
However, we should not over-stress their importance in terms of democratic ideals.
Unlike mainstream media, these offer little room for their viewers to analyse and
question issues, events and people, confirming rather than challenging already-held
beliefs. Their affective, comical and simplified nature do not invite us to consider a
range of views on pertinent issues in order for us to make informed political
decisions. Instead, memes are a part of ‘scroll culture’ that metaphorically shouts
emotionally-laden viewpoints at us. This does little in terms of creating an informed
public as envisioned by Habermas (1991), thereby adding a further blow to an
essential component of a healthy functioning democracy.

© Lyndon C.S. Way, 2021
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Today, after over four decades of conceptual metaphor theory (Lakoff and
Johnson 1980), it would be hard to deny the importance of metaphor in shaping,
expressing and reproducing concepts that resist other forms of explanation. The use
of figurative references — particularly those grounded in the human body — to signify
mental states or explain abstract notions is widespread across cultures, and is
integral to human communication. However, metaphorical language is also
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characterized by profound cultural diversity and variation: use of metaphor is
clearly subject to variation at a linguistic, cultural, national and social level, as well
as being influenced by individual choices and inspirations. Although this variation
has been addressed in various ways within the field of conceptual metaphor theory,
the preference for “universalist” explanations among member of this school has
often led scholars to regard variability as a “surface” phenomenon that distracts us
from the “primary” bodily metaphors. Universalist approaches may, of course, have
some relevance when we are looking at metaphors used to express (supposedly)
shared human phenomena such as certain physical or emotional states. But in most
culturally complex contexts it might well be misguided to seek universals. One case
in point is the way people think of their country, which is not the product of a
physiological state or a universal mental frame, but rather the result of years of
education and socialization within a specific national culture. The nation, after all,
is an “imagined community” (Anderson 2006), a discursive construction, built up
through years of symbolic activity on a societal, group and individual level, and one
which is dynamic and subject to historical change.

Against this background, the representation of the nation is obviously a highly
relevant topic, with many social and political implications. How people envisage
their “fatherland” has a direct impact on the way they feel about it, and by
implication also on their sense of its place in the world and its role with regard to
other nations. Metaphors of the “nation” are an integral and powerful aspect
I political discourse. In this volume, Andreas Musolff sets out directly to research
the notion of the “body politic” as used by participants from different cultural
backgrounds, with a view to exploring the middle-range (neither completely
embedded nor highly inventive) conventional images that ordinary people in
different countries have concerning their homeland.

Of course, it is clear that when approaching the phenomenon of cultural
differences in metaphors, appropriate analytical tools are needed. For the purposes
of this volume, Musolff builds on the useful analytical construct of the “metaphor
scenario” that he himself developed previously (2006, 2016). This construct is
essentially an elaboration of the notion of “frame”, see Taylor (1995), which is
expanded to include narrative, affective and argumentational aspects. Importantly,
the “scenario” is not envisaged as part of people’s universal mental apparatus: “the
scenario category is only designed as an analytical tool to represent empirically
observable usage patterns in a corpus of metaphor data” (p. 9). This makes it a
practical tool to use for identifying semantic and pragmatic clusters occurring in the
context of particular metaphors, and teasing out the links between observable data
and the preferred conceptualizations among different cultural groups.

After setting the scene for his conceptual and methodological approach in the
first chapter, Musolff traces the history of the nation-as-body metaphor from
Aristotle’s Politics, through key texts by the Church Fathers and Shakespeare’s
Coriolanus, via Rousseau, Herder and Marx to the present day, showing how this
concept retained some similarities but also took on new aspects from the age of
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empires through feudalism to the nation state and beyond. In a stimulating
discussion, Musolff points out that over this vast expanse of time our
conceptualization of the body has undergone dramatic changes, from Hippocrates’
theory of the four humors to decoding the human genome. This, of course, presents
researchers with a double dilemma: both source and target domain have changed
substantially over time, which means that to research the two together, it is only
possible to establish the most plausible source- and target-connotations in each
example. To this end, the notion of scenario again comes to the fore, as this focus
privileges the target meaning, which sheds light on what the metaphor means in
context, rather than on different possible complications of the source. In the course
of his discussion in this chapter, Musolff identifies three main scenarios that will
prove useful to structure the later sections of the book: the need for solidarity among
body members, the hierarchical structure of the body (head or heart being in
control), and the illness-cure scenario.

Following on from this by way of an illustrative case study, Chapter 3 then
examines the pervasiveness of the “body politic” scenarios in the immediate context
of the Brexit referendum and aftermath, tracing how they serve as templates for
debates about national identity. Using data gathered from newspaper corpora, the
author shows how the relationship between Britain and the European Union was
problematized in terms of “sickness-health” and “amputation” metaphors. He
identifies six key body/person scenarios that proved relevant to the
conceptualization of UK/EU relations. On the strength of these data, he shows that
body- and health-based metaphors in contemporary British debates about UK-EU
relations mainly invoke traditional body concepts and only marginally incorporate
more recent scientific research findings (e.g. DNA). Moreover, the metaphors used
still bear the hallmark of the “body politic” tradition developed in Western political
thought, outlined in the previous chapter, revolving around topics such as hierarchy
and control within the body, illness and health, and “personal” responsibility for
national decisions. These scenarios were found across all the sectors of the debate,
used by Eurosceptics and Remainers alike to structure their arguments or national
narratives, suggesting a high degree of pervasiveness and conventionality.

After setting the scene in these preliminary chapters, Musolff then presents
what is essentially the main contribution of this book, namely the analysis of his
corpus of questionnaire responses collected over eight years from more than two
thousand L1 and L2 students of English in 29 countries to investigate differences
in the use and interpretation of body- and person-based metaphors for nations across
the world (see also Musolff 2019). Chapter 4 introduces the survey, explaining how
it came about and providing an overview of the sample, research process and
analytical methodology. The findings of a pilot study with local (UK-based) and
Chinese students yielded five scenarios featuring the nation as whole body, as a
geobody, as part of body, as part of the ego and as a person, and on this basis a grid
was constructed to represent these main scenarios and related sub-constructs.
Importantly, for the main study to follow, the pragmatic uses of the different
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metaphors were also analyzed where possible, including critical, sarcastic and
humorous uses. In the remaining chapters, the results of this survey are discussed
in terms of language group, which brings out interesting intercultural differences in
metaphor use and interpretation. For English-speaking subjects (Chapter 5), the
body scenario was found to be the most pervasive, and there was a high frequency
of critical, negative or satirical interpretations. The German sample (Chapter 6)
(complemented by a small Dutch and Norwegian sample) provided similar results,
with the notable difference that the “person” representations dwelled more on
serious moral-ethical evaluations alluding to 20 century history, which found no
equivalent in the English L1 sample. Of the samples in Romance languages, the
Italian one was the most sizeable, and was dominated by a range of stereotypes such
as the highly emotional “nation as mother” personification. Unlike the German
group, the Italian one contained hardly any negatively loaded allusions to history,
and only a few references to current problems, which were represented as
“illnesses” or “injuries” and generally embedded in scenarios with an overall
positive slant. Another relatively large sample was the Russian one (Chapter 7), in
which representations centered on the “heart” and sometimes “soul” of the nation.
Arabic and Turkish samples (Chapter 10) presented interesting differences from
these, with many Algerian participants expressing the relationship between their
own country and its neighbours (Algeria is “the lungs of Africa”) and revealing a
patriotic slant. The Chinese and Japanese samples (Chapter 11) also showed
contrasts, with Chinese students preferring the “person” and “geobody” scenario,
and using large numbers of body/health concepts. Many of the Chinese examples
quoted here suggest an uncritical approach to political centralism (“I think the
central government is like the brain of a body”), with a key role for the security
forces as the “immune system”. China was also conceptualized as essential for the
participants’ own wellbeing (“my nation China is like my heart”). Of particular
interest was the “geobody” representation, including explanations such as “Taiwan
is China’s hair”. Unsurprisingly, some respondents from Hong Kong presented a
radically different stance, with use of the “geobody” scenario that appeared to
justify separate status. The Japanese sample, on the other hand, was distinct in its
focus on the figure of the emperor (the “heart” or “face” of the country), and its
depiction of the “lower” strata of society as “legs” or “feet”. Temples, shrines and
ancestors were variously associated with the “soul” of the country when the
“person” scenario was used.

The last chapter (12) sums up the main findings, bringing out some of the
different patterns in the various groups, and suggesting some perspectives for
further investigation. In the age of globalisation, the proposal that this could be an
interesting way to research the attitudes and experiences of minority groups towards
their host (and possibly home) countries is particularly relevant. Overall, this book
makes a useful contribution to our understanding of the workings of metaphor, and
also adds to our knowledge of the way people from different backgrounds
understand their own nation and their relationship towards it. Regarding limitations,
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it is important to remember that the aim of the study was to open doors rather than
provide definitive answers. The survey was expressly not designed to determine
whether specific metaphors occur in different languages/cultures like much
contrastive metaphor research (e.g. Breeze and Casado-Velarde 2018), but rather to
find out about culture-specific preferences in using the various scenarios. Both in
its methodology and its results, this study breaks new ground and yields a large
number of pointers for future studies.

Of course, the finding that metaphors for the nation are culturally determined
does not answer the question in itself, but rather opens the door to inquiring what
kind of further questions should be posed in order to learn more. On the one hand,
a given example might instantiate the collective worldview that prevails in a
particular national culture, might merely reflect a conventionalized mapping that is
no longer generative, or could also be a one-off example that is not grounded in the
shared worldview, and so a degree of caution needs to be exercised when handling
the results. On the other hand, some patterns of representation seem to be strongly
associated with participants from particular cultures, and to investigate the reasons
for this in any depth could involve wide-ranging philosophical, historical and
sociological explorations, such as that undertaken by the same author in previous
studies (Musolff 2016). The middle-range approach taken here, homing in precisely
on how normal people habitually represent their nation, ultimately proves both
tantalizing and, perhaps, somewhat frustrating, since any one of the national
analyses presented here would lend itself to considerably deeper investigation. But
in the last analysis, this shortcoming is outweighed by the positive contribution of
the book itself, which presents a practical methodology for exploring metaphor in
discourse across large datasets without losing the human or contextual focus.

© Ruth Breeze, 2021
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Viral Discourse, edited by Rodney H. Jones, consists of 10 articles that address
a vital and core aspect of the literature on discourse analysis, with special emphasis
on ‘emotional discourse’. This trendy title of Viral Discourse depicts the
COVID-19 implications and ramifications in a multimodal fashion of pain, agony,
suffering, and suspense. It also alludes to conspiracy and skepticism, the ‘Us vs.
Them’ debate, to affect all aspects of life, including health, economy, social life,
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psychological and mental health, education, transportation, media, and the news.
This wide array of diversity brought a myriad of discourse analysis approaches to
the scene, including critical discourse analysis, genre analysis, corpus-assisted
discourse analysis, and mediated discourse analysis, to respond to real-world
problems and perhaps to provide solutions.

In Chapter one, Jones sets the stage for the major theme dominating this work,
namely ‘emotional discourse’ in the time of the COVID-19 crisis. With all the
eloquence and power of rhetoric Jones has as a discourse analyst, in this very
situation, he was helpless, failing to find the words talking to his COVID-19-
stricken dying father, only to say from a 4,000-mile distance and over the phone
‘I love you’, ‘I forgive you’, and ‘Forgive me’. It is this very theme of emotional
discourse that prevails in this volume, especially in Chapters six, seven, and eight.
Jones came to believe that while discourse analysts do not count as ‘essential
workers’ or among those who save lives, they still can, through words, help us to
live with pain and alleviate the suffering of those who experience the loss of loved
ones. But while Jones believes that discourse analysts cannot save lives, they might
help people be aware of some actions which are likely to minimize the effects of
COVID-19, and how to be essential to people around you by creating meaningful,
self and other boosting Discourse.

In Chapter two, by invoking the ‘social semiotics’ paradigm, Rodney Jones
points out that the heat of the pandemic did not subside but has only taken a different
path, simulating the clash of cultures, Eastern and Western on wearing face-masks.
In some cultures, particularly some western countries, surgical mask-wearing in
public is associated with racist reactions and even mask-phobia (Weale 2020).
Similar negative remarks of abuse were leveled against westerners living in some
Asian countries, reproducing, to some extent, the ‘Us vs. Them’ debate. Some
discourse analysts tend to interpret this difference as an approach of social semiotics
explaining the social meaning of a sign according to context (see Ho & Li, 2019).
In some cultures, masks are meant to ‘conceal’, and in some others, especially in
the VOVID-19 context, they are there to ‘protect’ self and others. Such differences
about masking, according to Klein (2020), “reveal troubling cracks in our
healthcare, our tolerance, and in our ability to negotiate common meanings” (p. 13).

In Chapter three, Christoph Hafner approaches the COVID-19 crisis from a
genre analytical perspective. The Discourse of expert scientists was the main source
of information to the public through mainstream media outlets. A case in point is
the controversy over face-masking. As communicative events, genres are meant to
inform and educate through scientific evidence and reasoning provided by experts
who use discursive forms of thinking (Hafner 2013). Questions such as ‘can face
masks protect from coronavirus?’ and ‘can face masks slow the virus spread?’ were
featured in the views of professional experts (Renwick 2020, Heymann 2020).
A limitation of the current article is the small set of data used, where a larger data
set, as stated by the author, would have given a more predictive power of the
analysis as different standards of evidence may be used by different experts.
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In Chapter four, Wing Yee Jenifer Ho brings to light the controversial issue of
face masks and cultural identity on YouTube. Ho reports that the debate about the
effectiveness of face masks in curbing the coronavirus is far from over where
‘cultural positioning’ comes into play in YouTube videos. By utilizing a social
semiotic approach of Discourse, Ho explains that communication is multimodal in
nature; it rests on a social semiotic approach that is not nurtured only by language
but is a blend of images, sound, color, and gesture. The multimodal construction
of cultural positioning featuring the American ‘Teacher Mike’ in Ho’s YouTube
experiment about face-masking and social distancing in a Chines supermarket is
conducted through a combination of modes including speech, writing, audio-
visuals, and camera. The experiment shows how multilingual and multimodal
semiotic systems work together to educate people about how to conduct themselves
to reduce the dangers of the pandemic by adhering to the face-masking culture (Zhu
Hua et al. 2017). While acknowledging the value of this study, it would have been
more advantageous if the author had added a comparative dimension. This enables
him to investigate the results of cultural positioning with regard to face-masking in
a western locality, with less favorable attitudes to face masking than what has been
experienced in the Chinese supermarket example.

In Chapter five, Sylvia Jaworska sheds light on the importance of a
Comparative Corpus-Based Discourse Analysis approach in understanding the
COVID-19 pandemic based on media representation. Jaworska’s investigation of
the media representation of the coronavirus in the UK, USA, and Germany
contributes to people’s understanding of how the virus crisis is viewed elsewhere.
The article studies lexical choices, collocations, word formation processes, and
lemmatization to understand meaning. The results showed that collocations were
very helpful in uncovering the most salient ways of representing the virus.
Metaphors were also dominant in the UK and USA context. While acknowledging
the importance of the comparative method in the data analysis and in interpreting
the results obtained, it should be pointed out, as reported by the author, that by
focusing only on collocations, “this study is small in scope and does not utilize the
full potential of corpus-based methods to study discourse” (Partington et al. 2013).

In Chapter six, Zhu Hua explores the meaning of ‘sense and sensibility’
through investigating the linguistic landscape in a London street during the
COVID-19 lockdown period. This concept was reflected in the responses of the
shops to the pandemic, and the words, terms, metaphors, and images carried similar
representations of the linguistic landscape. It is a personalization of the images to
express attitudes, feelings, motives, and emotion to the place and surroundings in
order to understand language in its different forms and multiple meanings. The
ethnographic diversity during the COVID-19 crisis was reflected in the data
collection process and how the linguistics landscape has changed during the
Pandemic (Kuiper 2020). The multicultural and linguistic interaction was also
reflected in the mix between the different communities, creeds, and religions, where
ethnic shops with signs in different languages have added to the emotional
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dimension of Discourse. The 200 handwritten signs targeted in this study, and
which appeared in public places, reflect the informality and spontaneity of those
signs, and at the same time people’s spirit of unity, cooperation, and concern for the
safety and well-being of self and others. Interestingly, signs, even in bilingual
communities, were mostly written in English, and only a few of them were
bilingual. The idea is for the directives, instructions, and notices to reach the general
public and not only to be directed to a particular group.

In Chapter seven, Irhan Aslan sheds light on the spread of Internet memes
expressing users’ creativity and humor in describing aspects of the COVID-19
pandemic such as face masks, sanitizers, home quarantine, and social distancing. In
this context, the author presents humor in a three-element mold including,
intertextuality, wordplay, and incongruity. Creating Internet memes of humor and
creativity can help people engage in social and political events brought by the
pandemic. The textual and visual components of the meme combine to provide an
interpretation of the intended meaning, which is often changed due to applying
word-formation processes of blending, compounding, clipping, acronyms, folk
etymology, among others (see Al-Salman & Haider 2021, see Ponton 2021, this
issue and Way 2021. this issue). The textual and visual images create some kind of
humor that helps people cope with the impact of the virus, reduce stress, boost their
psychological state and mental health. In the context of the COVID-19 crisis,
Internet memes have gained great popularity and reached out to a large audience of
different cultures, values and ideologies which fuel and intensify the emotionalism
of media discourse.

In Chapter eight, Carmen Lee tackles the question of the COVID-19 ‘Hate’
speech from a critical discourse analysis (CDA) perspective and how it is
interpreted discursively (Wodak 2015). Hate speech which is associated with
discriminatory practices and attitudes based on race, ethnicity, religion, and gender,
often leads to conflict and violence. In the context of COVID-19, the author
explains that associating the name of the virus with a certain country (e.g., Chinese
Virus) is considered ‘hate’ speech as WHO is the authority of naming viruses and
diseases. On the other hand, supporters of the use of Chinese Virus legitimize their
use through some discourse legitimization strategies where the meaning of hate
speech may be discursively interpreted; it is not a crime but an expression of
emotions, including anger. However, from a critical discourse analysis perspective,
a discursive action must be interpreted within its larger discursive social, political,
and discursive social, political, and historical contexts. Therefore, it is important
that discourse analysts uncover the discourse strategies which construct hate speech
so that people refrain from using online hateful expressions of abuse which go viral.

In Chapter nine, Rodney Jones comes back to call for ‘Order out of Chaos:
Coronavirus Communication and the Construction of Competence’. In the process
of organizing the captions of the COVID-19 governmental signs and slogans in the
UK, Jones used the mediated discourse analysis (MDA) approach which focuses on
actions (i.e., what people need to do with it). A case in point is the UK’s
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three-caption podium signs of: ‘STAY HOME’, PROTECT NHS’, and ‘SAVE
LIVES’ which were heavily criticized by social media due to pun of words and the
unclarity of the proper action for the general public to take. The same applies to the
government’s new slogan for the color-coded ‘COVID-19 Alert System’ — based
on terrorist alert — with five-threat levels ranging from yellow to red, an analogy
which does not work with infectious diseases as it has limited impact on public
behavior. However, Jones says that while the COVID-19 alert system proved to be
of little use to the general public, it was a good performative tool for the
government.

In Chapter ten, Elisabetta Adami explains how discourse analysts and social
semioticians can guide people to act in the times of global emergency like the
COVID-19 crisis. Consequently, Adami proposes a four-element formula for
changing the semiotic regime: 1) keeping people physically apart, 2) having people
connected through online communication, 3) responding to abrupt changes, and
4) re-disciplining process of self and behaviour. In order to make sense and act
properly, Adami calls for collective action through establishing communication
networks and contacts with people across the world to set up Pandemic Meaning
Making of Interaction and Communication (PanMeMic) Facebook groups. This
system allows people to share ideas and points of view which allow for wider
perspectives and insights for better practices (see Goddard & Wierzbicka 2021).

To conclude, the wealth of this volume resides in presenting a well-scaffolded
collection of articles representing different discourse analysis approaches with
special focus on “Emotionalisation of Media Discourse”. This element has most
successfully showed how discourse analysts pool their efforts by using all available
discourse tools to address issues of direct bearing on people’s lives, health, and
well-being. By so doing, discourse analysis can make a difference through
educating the general public about how to face and guard against the killer virus by
watching, recognizing, and noticing so that they have a better understanding of how
the virus is evolving. Through their varied approaches (CDA, MDA, corpus-
assisted Discourse, multimodal digital Discourse), discourse analysts can contribute
to forming real-world solution to emerging problems, not only COVID-19 specific
issues, but also global issues of inequality, racism, discrimination, power, cultural
identity, and the like. After all, it is this thread of humanitarian values and principles
of sharing and caring, emotional touch and reaching out that discourse analysts can
help strengthen for the service humanity at large irrespective of spatial and temporal
constraints.

© Saleh Al-Salman, 2021
@creative
commons

This work is licensed under a Creative Commons Attribution 4.0 International License
https://creativecommons.org/licenses/by/4.0/

820



Saleh Al-Salman. 2021. Russian Journal of Linguistics 25 (3). 816-822

REFERENCES

Al-Salman, Saleh & Ahmad Haider. 2021. COVID-19 trending neologisms and word formation
processes in English. Russian Journal of Linguistics 25 (1). 24-42. https://doi.org/
10.22363/2687-0088-2021-25-1-24-42

Choi, Christy. 2020. Fearing new round of coronavirus, mask-wearing Hong Kong targets
barefaced foreigners. Los Angeles Times. www.latimes.com/world-nation/story/2020—-03-
24/youmight- get-shamed-for-wearing-a-mask-in-california-but-in-asia-its-the opposite.

Goddard, CIliff & Anna Wierzbicka. 2021. Semantics in the time of coronavirus: “Virus”,
“bacteria”, “germs”, “disease” and related concepts. Russian Journal of Linguistics 25 (1).
7-23. https://doi.org/10.22363/2687-0088-2021-25-1-07-23

Hafner, Christoph. 2013. The discursive construction of professional expertise: Appeals to
authority in barrister's opinions. English for Specific Purposes 32(3), 131-43.

Heymann, David. 2020. Do face masks protect against coronavirus? Here’s what scientists
know so far. The Guardian. www.theguardian.com/commentisfree/2020/apr/03/face-
masks- coronavirus-scientists-evidence-covid-19-public

Ho, Jenifer & Wei Li. 2019. Mobilizing learning: A translanguaging view. Chinese Semiotic
Studies 15 (4). 533-559.

Klein, Ezra. 2020. What social solidarity demands of us in a pandemic. (Interview with Eric
Klinenberg). Vox. www.vox.com/podcasts/2020/4/3/21204412/coronavirus-covid-19-
pandemic-socialdistancing-social-solidarity-the-ezra-klein-show.

Kuiper, Gerda. 2020. Ethnographic fieldwork quarantined. Social Anthropology 28 (2), 300-301.

Partington, Alan, Alison Duguid & Charlotte Taylor. 2013. Patterns and meanings in Discourse.
Theory and practice in corpus-assisted discourse studies (cads). Amsterdam: Benjamins.

Ponton, Douglas M. 2021. “Never in my life have I heard such a load of absolute nonsense.
Wtf.” Political satire on the handling of the COVID-19 crisis. Russian Journal of
Linguistics 25 (3). 767-788.

Renwick, Danielle. 2020. Face masks: Can they slow coronavirus spread — and should we be
wearing them? The Guardian. www.theguardian.com/world/2020/apr/02/face-masks-
coronavirus-covid-19-public.

Way, Lyndon C.S. 2021. Trump, memes and the Alt-right: Emotive and affective criticism and
praise. Russian Journal of Linguistics. 25 (3). 789—809.

Weale, Sally. 2020. Chinese students flee UK after ‘maskaphobia’ triggered racist attacks.
The Guardian. www.theguardian.com/education/2020/mar/17/chinese-students-flee-uk-
after-maskaphobia-triggered-racist-attacks.

Wodak, Ruth. 2015. Critical discourse analysis, Discourse-historical approach. In Karen Tracy,
Todd Sandel & Cornelia Ilie (eds.), The International Encyclopedia of Language and
Social Interaction. (pp. 1-14). Chichester: John Wiley & Sons.

Zhu, Hua, Li Wei & Agnieszka Lyons. (2017). Polish shop(ping) as Translanguaging Space,
Social Semiotics, 27:4, 411-433. https://doi.org/10.1080/10350330.2017.1334390

Book review history:
Received: 09 March 2021
Accepted: 30 June 2021

Hctopus peneHsuu:

Hara moctymienus B pegaxiuio: 09 mapra 2021
Hara npunsarus k nedatu: 30 urons 2021

821



Saleh Al-Salman. 2021. Russian Journal of Linguistics 25 (3). 816-822

Bionote:

Saleh AL-SALMAN is Professor of Linguistics, former Dean and Chair of the English
Department. He has been involved in the teaching of language, linguistics, and translation
at the under-graduate and post-graduate levels. He received Fulbright and DAAD Research
Fellowships in 1996 and 2002, respectively. He is a published writer and member of the
editorial boards of specialized and refereed research journals. His research interests include
theoretical and applied linguistics, semantics, pragmatics and translation studies.

Contact information:

Applied Science Private University

21 Al Arab st., Amman, Jordan, 11931

e-mail: salehalsalman2000@gmail.com

ORCID: 0000-0002-0103-1330

Caenenns 00 aBTope:

Caaex AJIb-CAJIMAH - noktop Hayk, mpodeccop JWHTBUCTHKH, OBIBIIMK JeKaH
Y 3aBenylommid kadenapor aHrIUHCKOro s3biKa. [IpenomaeT aHrMiCKUNA S3BIK, JIMHTBH-
CTUKY W TIepeBOJ B OakallaBpuare, MarucTparype u acmmpantype. B 1996 r. cran
JaypeaToM CTHIIEHAWAILHON mporpaMmel Oynbpaiita, a B 2002 r. — mporpamMmel DAAD.
Nmeet nmyOnukamnmu, SBIseTCs WICHOM PEAAKIIHOHHBIX COBETOB PEIIEH3UPYEMbIX HayIHBIX
KypHasoB. Ero Hay4dHble WHTEpECHl BKIIOYAIOT TEOPETHYECKYI0 H TPUKIAIHYIO
JIMHTBUCTHUKY, CEMAHTHKY, IParMaTUKy U IIEPEBOOBEICHHE.

Konmaxkmmnasn ungpopmayusn:

Applied Science Private University

Al Arab st. 21, Amman, Jordan, 11931

e-mail: salehalsalman2000@gmail.com

ORCID: 0000-0002-0103-1330



	0
	1
	2
	3
	4
	5
	6
	7
	8
	9
	10
	11
	12
	13



