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Abstract

The main aim of the research is to analyze the degree of isomorphism and allomorphy (congruence)
of set expressions in three languages — Bulgarian, Russian and English, and to highlight the main
factors that have a bearing on the typological affinity of set expressions in these languages. The
procedure of the research was two-fold. At the first stage, 4000 idioms were selected from Russian,
Bulgarian and English idiomatic dictionaries through the method of random sampling (1334 idioms
were selected from each language). For the sake of convenience and comparison, the selected idioms
were divided into 5 thematic groups. At the second stage, 850 idioms were further selected for each
group through stratified and quota sampling with the aim of subsequent quantification of recurrent
keywords in each group. In order to quantify the number of the most frequent keywords in each
group and to measure the prevalence of assonance and alliteration, the SPSS software was utilized.
The results of the research revealed that the main factors that determine isomorphism and
allomorphy among idioms from Bulgarian, Russian and English are (1) typological affinity between
Bulgarian and English, (2) genetic kinship, (3) borrowings from English into Russian and Bulgarian
and (4) from Russian into Bulgarian, (5) shared idiomatic stock and (6) such extralinguistic factors
as the universal makeup of objects and entities, for instance, the same number of functional parts.
The research results are relevant for comparative phraseology, areal and contrastive typology as well
and for contactology.
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AHHOTALMSA

AKTyanpHOCTh HCCIIEIOBaHHA 00YCIIOBIIEHa B3aUMOOOOTallleHHEeM pa3HBIX JIMHTBOKYIBTYp YCTOU-
YUBBIMH BBIPAKEHUSIMH, OTPAXKAIOIINMHI 0COOEHHOCTH KyJIbTYPHl M OBITa ONpeneIEHHON JINHTBO-
KynbTypsl. [Ipobiema nccienoBaHus 3aKII0UacTCs B MHUMOW MEXbA3BIKOBON IKBHBAIEHTHOCTH
MHOTHX YCTOHYMBBIX BEIPAKEHUH, KOTOPHIE Ha CMBICIIOBOM M KOHIETITYaJIbHOM YPOBHE OOHAPYKH-
BAIOT KYJBTYpHO-CEMaHTHYECKHE KOMIIOHEHTBI, OTCYTCTBYIOUIME B CJIOBapHBIX HCTOYHHKAX.
Uzyyenne dpazeodoHa B COMOCTaBUTEIBHO-THIIOIOTUIECKOM aCIEKTEe MMO3BOJIAET HA KOHTPACTE
MIOKa3aTh OOIIME M pa3IHyYHbIE acleKThl S3BIKOBOM M MOHSATHUITHOW KapTHH MHpa ONpEAEIEeHHOH
JIMHTBOKYJBTYpHI. L{enb ncciienoBanust — ycTaHOBUTH CTENEHb H30- U alsioMopdr3Ma yCTOHINBEIX
BBIPa)KEHUI B pyCCKOM, OOJITapCKOM M aHIVIMHCKOM SI3BIKaX, a TAKXKe IIPOaHaIN3UPOBaTh (hakTopsl,
KOTOpBIE BIHSIOT Ha CTETIEHb TUIIOJIOTTIECKOTO CXOACTBA YCTOMINBEIX BEIPAKEHUH B TPEX SA3BIKAX.
HccrenoBanme mpoBOaMIIOCH B [1Ba 3Tama. Ha mepBoM 3Tare MaTepraaoM HCCIEIOBaHUS MOCTY-
*kmto 4000 ycTOWYMBEIX BBIpAKEHHUH, 0TOOPAHHBIX METOIOM CITy9aifHOH BBIOOPKH M3 OONTapCKIUX,
PYCCKHX M aHTJIMHCKHX CIIOBapel yCTOHUYMBBIX BeipaxkeHuit (o 1334 ¢paszeonornsma u3 Kaxaoro
cioBapsi). B conmocTaBUTENbHBIX LENSX 0TOOPAHHBIE HIHMOMBI OBUIH MOJIENICHBI Ha S5 JIEKCUKO-TeMa-
TH4ecKux rpymm. Ha BTopom sTame MeTojoM cTpaTU(GUIUPOBAHHON U KBOTHON BEIOOPKH B KaXKIyTO
rpymnny Obuto oro6paHo mo 850 mamom. [Iyist mojcueTa YaCTOTHOCTH OMOPHBIX CIIOB B COCTaBe
YCTOWYMBBIX BBIPRKEHHUH MCIIOIB30Balach IPOrpaMMa CTaTUCTUYecKor 00paboTku nanHbIX SPSS.
Pe3ynbraThl ncciaenoBaHus OOHAPYKUIIH, YTO OCHOBHBIMH (haKTOpaMH, KOTOpBIE BIIMSIOT Ha CTe-
NeHb n3oMophu3Ma 1 auTIoMOophU3Ma MEXIy HIMOMAaMHU U3 TPEX aHaIN3UPYEMBIX SI3BIKOB, SIBIIS-
10Tcs (1) TUmomornyeckoe cXoACTBO U (2) TeHETHUECKOEe POJICTBO MEXKTY OOJTapCKUM M PYCCKUM
sI3BIKaMU, (3) 3aMMCTBOBAaHUS M3 aHTJIHMICKOTO B OONTapCKU M PyCCKwid, (4) 3aMMCTBOBaHHA W3
pycckoro B Oonrapckuii, (5) obmmit ¢pazeoponn u (6) HEKOTOPBIE AKCTPATMHTBHCTHUECKUE
(hakTOpHI, HATIPHIMED, HAIMYHE OTPEICICHHOTO KOJINIeCTBA (PYHKIIMOHANBHBIX 9acTeH MPEeIMETOB.
Pe3ynbTaThl HCCIe0BaHUS BHOCST BKJIA]] B COMIOCTABUTENBHYIO (hPa3eosIoTHIO, apealbHyI0 U KOH-
TPACTUBHYIO THIIOJIOTUIO 1 KOHTAKTOJIOTHIO.

KaioueBble cl10Ba: mediCcba361K0801 UZ0MOPDUIM, UOUOMbL, KYTbIYPHASL KOHHOMAYUSI, MUNOIO2US,
boneapcKkuil, AHeIUNCKULL, PYCCKULL SI36IKU
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1. Introduction

Phraseology, including proverbs and sayings, is a prolific source of axiological
information, which contributes to the explication of culture and mentality of a
linguacultural community and its linguistic worldview (Sharifian 2017, Nelyubova
et al. 2020, Bila & Ivanova 2020, Diedrichsen 2020). The unique imagery, which
is part and parcel of idiomatic expressions, emerges as a result of the figurative and
transferred meanings conveyed by the key constituents of idioms (Maltseva 2017,
Bagasheva 2017, Sharifian 2017). Given that extralinguistic knowledge develops
in the context of a particular language and culture, both of which make cognition
culturally determined, and because ethnocultural specificity of cognition manifests
itself in various ways in language (Kozlova 2020: 900), investigation of
phraseology from a typological and contrastive perspective is meant to reveal
common and divergent aspects of linguistic and cognitive worldviews of a certain
linguacultural community. Divergent linguistic and cognitive worldviews
embedded in idioms are closely linked with the social and cultural identity of
communicants (Kononenko 2020: 927).

Historically, the linguistic impact of Russian on Bulgarian has been more
pronounced and long-lasting than the other way round (Karpov 2020). Like English,
modern Bulgarian is an analytical language from the point of view of its typology
(Ivanova 2019). This means that most grammatical concepts and relations are
conveyed by function words — link verbs (copulas), particles, prepositions and
clitics. Bulgarian thus reveals typological affinity with English and genetic affinity
with Russian, being at the ‘mercy’ of different forces.

Previous research has established that idioms are expressive of speakers’
spirituality and are a result of an intricate, almost chemical interaction between
language and culture (Lavrova, Nikulina 2020). The image conveyed by set
expressions pertains to important fragments of material, social and spiritual culture,
imbedding the mentality of a linguacultural community and revealing its speakers’
linguistic and cultural competencies (Stoyanova 2002: 6). This ‘double bind’ of
idioms — with language and with culture — ensures their function in language as both
nominative signs and purveyors of cultural values (Teliya 1996: 251). The presence
of unique cultural connotations in the semantic and conceptual structure of set
expressions prevents them from becoming completely cross-linguistically and
cross-culturally equivalent.

This research is a complex study aimed at comparing the meaning and structure
of spuriously congruent idioms from languages that differ in the degree of their
genetic and typological affinity. The unique contribution of this research is that
structural, semantic and conceptual affinity between set expressions was
established on the basis of the method developed by V. D. Arakin (Arakin 2005).
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2. State of the art and contrastive-typological analysis
of Bulgarian, Russian and English idioms

2.1. Idioms with cultural connotations

Cultural connotations are additional semantic and conceptual elements,
frequently elusive, acquired by an idiom due to the presence in its structure of the
name of certain realia, connected with the history and culture of a linguistic
community (Vereshchagin & Kostomarov 1982). These are typically proper names,
lacunae, names of everyday objects and artifacts that play an important and
sometimes unique role in the culture of a certain community of speakers (Peeters
2016, Senkbeil 2020). The spurious translational equivalence of many set
expressions, which on closer inspection turns out to be only skin deep, lack of
cultural and conceptual components in dictionary definitions of idioms results in a
rather impoverished representation of their semantics (Wolf 2015).

Idiomatic cultural connotations have been studied in detail for English,
Russian, Bulgarian and other languages (Wang Yan 2018, Goshkheteliani 2019,
Lakshmi, Al-Fauzanb 2019). However, comparative typological research into
idiomatic cultural connotations in the three languages has not been done over the
period of the last 5 years.

The Russian expression «mactep Ha Bce pykm» (lit. ‘a master of all hands’), for
example, does not contain any cultural connotations, while its Bulgarian and
English counterparts do: e.g. maticmop Tpuuxo npasu scuuxo (lit. ‘Master Trichko
does everything’), Jack of all trades. Both contain proper names, and the Bulgarian
idiom also has final assonance as a mnemonic device. Apart from that, Russian and
Bulgarian idioms have a positive connotation, while in English the connotation is
ambiguous and fluctuating: if we add the continuation ‘and master of none’, the
connotation becomes negative. Most native speakers are aware of this and even
when the shorter version of the idiom is used, the possible inference is that its user
expresses a negative evaluation of its referent.

It has been established that due to the expressive function of idioms, rhyme
plays an important role in their structure and acts as a certain aide-memoire.
However, the role of final and initial assonance and consonance in Russian,
Bulgarian and English idioms has been only tangentially studied. Frequently,
despite the difference in the inner form of Russian, Bulgarian and English
semantically comparable idioms, the same stylistic devices are employed, such as
semantic contrast, assonance or alliteration, in order to focus on the idiomatic
exponent: cf. Russ. u3 epsazu 6 kuazu (lit. ‘from dirt into a prince’), Bulg. om nuwo
newo (lit. ‘from nothing into something’), E. from rags to riches. Only the Russian
idiom has an additional cultural connotation, as it contains the name of realia:
the name of the chief of a feudal monarchic state or a separate political unit in
IX—XVI centuries in Russia.

Different cultural connotations are embedded in the Russian idiom 6e3 pyss u
sempu (lit. ‘without a rudder and sails’), its English equivalent up the creek without
a paddle and its Bulgarian counterpart 6e3 yen u nocoxa (lit. ‘without a purpose and

98



Natalya A. Lavrova and Alexandr O. Kozmin. 2022. Russian Journal of Linguistics 26 (1). 95-115

a staff’). The first two idioms verbalize the maritime frame, while the third idiom
explicates the land travelling frame, and all the three are manifestations of the
conceptual metaphor ‘life is a journey’. Semantically, Bulgarian and Russian idioms
mean ‘without a clear purpose’, while their spurious English counterpart has the
meaning of ‘dire straits’ and is sometimes used in its truncated form up the creek,
especially in American English: “If my check doesn’t come by tomorrow, I’ll be up
the creek. The rent is due on Friday.” (https://www.idioms.online/up-the-creek/).
Since the origin of this idiom is connected with American English, it may also be
considered to have an additional cultural connotation, which is ‘lack of finances’.

The Bulgarian proverb Tuxama 6ooa e maii-ovnooka (lit. “Still water is the
deepest’) is a closer conceptual counterpart of the English proverb Still waters run
deep (cf. ‘used to say that someone who is quiet may have very strong feelings or a
lot of knowledge’ (Longman Dictionary of Contemporary English 1998); ‘Quiet
people are often very thoughtful’ (McGraw-Hill Dictionary of American Idioms
and Phrasal Verbs 2006). ‘A quiet person may be very profound’ (The American
Heritage Dictionary of Idioms 2003). ‘People say still waters run deep when they
are talking about someone who is quiet and speaks little, to suggest that they are in
fact interesting and complex’. ‘A quiet or placid manner may conceal a passionate
nature’ (Farlex Idioms and Slang Dictionary 2017)), compared to their Russian
counterpart «B Tuxom omyte ueptu Boxsarcs» (lit. ‘There are devils in the
whirlpool’), which has a pronounced negative connotation and is never used with
refence to a quiet, but deep and thoughtful individual. Apparently, the negative
evaluative connotation is down to the word «aeptu» (‘devils’), whose referent can
be considered the epitome of an evil creature. The conceptual link between evil
spirits and a whirlpool reflects an ancient stratum in the structure of the concept ‘an
evil, impure place’. Unlike the Russian and English proverbs, the Bulgarian one
uses rhyme as an additional mnemonic device, which contributes to its
memorability and renders it humorous or even sarcastic.

The Russian idiom «mpogaBatbcst kak ropstare nupoxxkm» (lit. “to sell like hot
pirozhki’) and its non-predicative Bulgarian counterpart kamo monwa xa206 (lit. ‘like
warm bread’) are loan-translations (calques) of the English idiom to sell like hot
cakes. Here a cultural connotation emerged due to the different cultural value of
cakes, x50 and pirozhki, all of which nominate the staple, affordable and nutritious
food. Nearly every morning, the following recurrent scene can be observed in
Bulgarian villages: people gather near the local shops and wait for the delivery of
fresh and warm bread, which is sold out in the twinkle of an eye. In Russian
gastronomic tradition, apart from bread, the so-called ‘pirozhki’ are highly valued
by villagers, as they are tastier, nutritious and not as expensive as the fancier cakes.
It should be noted that the Russian word «mmposxkm» is not an optimal equivalent
of the English word cakes, as they refer to different denotata. The word «mupoxxku»
has been loan-translated into English as pirozhki (a variant — piroshki), which is
defined in the following way by the Oxford Dictionary of English: ‘small Russian
savoury pastries or patties, filled with meat or fish and rice’ (Oxford Dictionary of
English 2019).
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2.2. Productive phraseosemantic frames

Idioms typically cluster around different phraseosemantic frames. However,
not all frames are equally distributed or salient (Rafatbakhsh, Ahmadi 2019). Death,
insobriety and failure to achieve are some of the productive phraseosemantic frames
in Russian and English (Lavrova, Nikulina 2020: 68). Phraseosemantic frames are
clusters of idioms that nominate a highly salient notion and are thus productive and
frequent in the corpora. In the analysed linguacultures this is the frame ‘an
unnecessary, non-functional part of something’: cp. Bulg. nememo xoneno na
Konama, oegemama/oecemama/ceomama Oynka Ha kasana; Russ. namas cnuya 6
KOJleCHUYe, HYJCeH KaK namoe Koieco 8 mejeze, KaK cobake namas Hoze, KaK
NPOULIO200HULL CHe2, KaK NOKOUHUKY 2a/loUll, KaK JIeMOWHUIL CHe2, KAK Ko3e OasiH,
Kak pvibke 30umuxk, kax nony capmots. In English, the idiom to need smth. like a
hole in the head can be considered an ideogram, i.e. the most frequent and
productive set expression that forms the centre of a frame. The following
expressions are used as its synonyms in English: like a fifth leg to a dog, like a
moose needs a hat rack, like a giraffe needs a strep throat, to make oneself into a
third wheel. The last expression differs from the rest both structurally and
conceptually, although the shared semantic component of an extraneous entity is
retained. The closest Russian equivalent is «rperuii mumawmit» (lit. ‘the third,
unwelcome person’), both are more restricted in usage: when there is an amorous
affair between two people, a third one is unwelcome and should retreat from the
scene. All the other expressions profile an additional appendage or part of a person,
an animal or an object, which does not impede their function; however, it does not
facilitate it, either.

The Russian frame «nukorma» (‘never’) is less linguistically dense and
therefore less salient than its Bulgarian or English counterpart. The typical low
colloquial idiom that saturates this frame is produced in answer to the Russian
question «Korga?» (‘“When?’): cf. «Koraa pak Ha rope csucuer» (lit. “When a crab
whistles in the mountains’). The typical English counterparts are Twelfth of Never.
When two Sundays come together. Pigs might fly. Like in Russian, in Bulgarian
comparable idioms are colloquial: Koeamo cu éuouw ywume 6e3 oenedano (lit.
‘When you see your ears without a mirror’); Koeamo cu suouw evpoda cu (lit. “When
you see your own back’); Ha éwvpba 6 cpsoda unu Hma KyKogo nsamo ywvghuam
naromume (lit. ‘Old rubber boots blossom on a willow Wednesday or in the
mummers’ summer’); xkoxcku Benuxoen (lit. ‘on a horse’s Easter’); Koecamo
uspacnam na kowns poza (lit. “When a horse grows horns’); Kocamo évpbama poou
kpyuu/evporce eposoe (lit. “When a willow gives birth to pears/grapes’); Kocamo
dotide wemevpmuvk nooup nemwk (lit. “‘When Friday comes before Thursday’). The
closest English-Bulgarian conceptual equivalents are the sayings When two
Sundays come together. Koeamo oOotide uemgvbpmvk nooup nemwvk. Their
interpretation requires the activation of the fame ‘week’, in which weekdays are not
conceptually on a par with one another. As a rule, the weekend arouses positive
associations and emotions in native speakers, while workdays, especially Monday,
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tend to have negative associations. It can thus be seen that at the basis of the frame
‘never’ lies the principle of absurdity, sacrilege, something which is in violation of
the natural course of events, when something grows or is found where it is not
supposed to be (Mokienko 1980, 1983). In all the three linguacultures these and
similar expressions make fun of speakers’ unwarranted expectations: cf. Tosu e
cmpauien MowleHuK, napume we mu 2u evpHe Ha kykoso aamo! (= ‘This is a real
villain, he’ll never give you back your money!”). I]e croorcuw knumamux na maszu
mapamaitixa, koeamo yvpuam naremume! (= ‘You’ll never be able to install an
air-conditioner in your old car’) (http://news.flarus.ru/?topic=6763). The nonsense
effect arises because an entity is ascribed some semantic features that are
incompatible with its referential status.

Even though all of the above idioms verbalize the frame ‘never’, they are only
quasi-synonymous in one and the same language and are brought about by different
contexts. Thus, sayings that begin with the word ‘When’ and its equivalents in
Russian and Bulgarian are used in answer to the question that begins with the same
word. The sayings about the ‘willow Wednesday’ and ‘horse’s Easter’ in Bulgarian
are used when the speaker criticizes his interlocuter’s unrealistic plans for the
future.

Structurally and semantically comparable images at the basis of the Bulgarian
and English idioms enuza mu myxa 6 enasama and to have a bee in one’s bonnet
correspond to the Russian expression «BOutTh cebe 4.-11. B romoBy» (lit. ‘to drive
home something into one’s head’). The shared semantic component in the
Bulgarian and English idioms is the image of a pestering insect that produces a
jarring and buzzing sound. In English, the frame ‘to be obsessed about something’
is especially salient and is verbalized by idioms in which the key word nominates a
bothersome animal that is not welcome in a particular place: fo have a maggot in
the brain, to have rats in the attic, to have bats in the belfry, to have a bee in one’s
bonnet, to have kangaroos in one’s top paddock. Some of these idioms are more
productive in different varieties of English, as, for example, the idiom to have
kangaroos in one’s top paddock, prevalent in Australian English.

2.3. Crosslinguistic homonymy

Due to common ancestry, cross-linguistic homonymy is more typical for
genetically related languages (Piirainen 2005). The implication is that structurally
identical or similar idioms have different semantics, though may be erroneously
considered as cross-linguistic, translational equivalents (Nordman, Jambazova
2017). However, if a distant relative is added to a pair of closely related languages,
the predominant relations are far from straightforward.

Despite a comparable structure of all the three idioms — Bulg. ouwam 6vs
eépama Ha Haxoz2o, Russ. oviuams 6 cnuny, E. to breathe down smn.’s neck — they
are linguistic manifestations of different concepts, as only Russian and Bulgarian
idioms are semantically and conceptually equivalent, while the English idiom
stands apart. Its meaning is ‘to stand close to a person, impatiently waiting for them
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to finish a task and sometimes urging them on’. The Russian idiomatic equivalent
is cmosams Hao Oywotu (lit. ‘to stand above someone’s soul’). The meaning of
Russian and Bulgarian idioms is ‘to closely watch someone, wishing to upstage
them’.

The Russian idiom nogepuymuvca cnumou x x.-n. is typically used with a
complement expressed by an animate noun and means to ‘abandon someone’. The
Bulgarian idiom obpvwam epwb na uaxozo/mewo, which is comparable to the
Russian one in its structure, may be used with an inanimate noun and corresponds
to the English idiom fo turn over a new leaf ‘to make a new start, to begin your life
afresh’ (Sabeva, Zagorova 2015): cp. Obpvwam 2pvb Ha npobremume/nezo u
enedam camo Hanped =~ ‘I’m looking ahead, without dwelling on the past’. The
English equivalent to turn one’s back on smn. is a false friend of the Bulgarian
expression and has the same meaning as the Russian idiom nogeprymscsa cnunotii
Kk k.-1. (lit. “to turn one’s back to smn.”).

The concept of physical exhaustion is conveyed by similar expressions in
Russian and Bulgarian: cf. Bulg. kamo usmuckan numon, Russ. kak ewiorcamoiii
aumon. English has a number of structurally allomorphic idioms, such as on my/its
last legs, to feel as if death warmed up this morning. The English idiom on its last
legs is frequently used with reference to inanimate objects that are about to fall apart
or to break down. The idiom a squeezed lemon has two meanings, and the second
meaning is a conceptual equivalent of the Bulgarian idiom xamo uzmuckan aumon:
cf. ‘1) a married man whose energy and spirit have been exhausted by the relentless
demands of his wife. Typically, a squeezed lemon works long hours in a dead-end
job to earn the money demanded by his wife to support her purchases; 2) used as
part of a comparison like a squeezed lemon meaning ‘a useless thing or object’:
He will dump you like a squeezed lemon’ (https://www.urbandictionary.com/
define.php?term=squeezed%20lemon).

2.4. Systemic relations

It has been shown that in closely related languages inclusive and part-whole
relations between lexis predominate (Hristova, Tzukev 2018). However, specific
keywords in idioms that account for such relations have not been systematically
studied from a typological perspective. The concept of psychological affinity
(though not physical) between relatives is conveyed by comparable co-hyponymic
expressions in the three languages: Bulg. Kpywama ne naoa no-oaney om ovpsemo,
Russ. Aoroxo om s610nu (He danexo nadaem); E. The apple does not fall far from
the tree. In English and Russian, the image of a more prototypical, Biblical fruit is
used, while Bulgarian gives preference to the word xpywa (‘pear’). All the three
idioms have a negative connotation and mean that one’s offspring tends to inherit
the genetic make-up of the parent. Apart from that, in English there is a synonymous
expression a chip off the old block.

Co-hyponymic relations are also observed in the comparative somatic idioms
Russ. xax cnown 6 nocyonoti nasxe, Bulg. kamo cion 6 cmvxnapcku mazasun, E. like
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a bull in a china shop. The words «nocyaHoi», «crpkinapcku» and ‘china shop’
belong to the same semantic group, as well as the words «raBka» and «marazuny,
although stylistically the word «raBka» is vernacular in modern Russian. Despite
being structurally and semantically isomorphic, the expressions are slightly
different conceptually, since they contain the names of three different paragons of
a clumsy animal.

The concept of dejection is conveyed by meronymic somatic idioms: Bulg.
Katomeam Hoc, Russ. nogsecumso 2onosy, E. to be down in the mouth (or to walk with
drooping shoulders). A comparable Russian idiom xrzesams nocom (lit. ‘to peck
with one’s nose) means ‘to feel sleepy’. Different body parts were chosen by
different linguacultures to express the idea of dejection or depression. The common
conceptual basis is that all body parts are downward and are reflective of the
conceptual metaphor ‘good is up, bad is down’.

The concept of lack of experience is conveyed in all the three languages
through the use of a colour term associated with early stages of ontogenesis or
through the usage of nutritional milk fed to the young or neonates: cf. Bulg. uman
arcvaimo oxoao yemama, E. to be green around the gills, Rus. Monoko na eybax ne
o6coxno. The Bulgarian idiom has a synonym umam muoco xna6 oa s0e (lit. ‘to
have a lot of bread to eat”).

A lingering image is embedded in the somatic Bulgarian idiom eradro cwvpye,
corresponding to the Russian expression na nycmoti scenyook and the English on
an empty stomach. From the point of view of semantic cohesion, the Bulgarian
idiom reveals a higher degree of idiomaticity, belonging to the group of
phraseological fusions, despite the fact that the adjective is used in its direct
meaning. The combination ‘hungry heart’ (the literal translation of the Bulgarian
idiom) is misleading and is more readily associated with longing and unrequited
amorous feelings rather than physical hunger.

2.5. Idioms with numerals

Numerical concepts play a culture-forming role from the point of view of
cultural semiotics (Torop 2015, Bylinina, Nouwen 2020, Wagiel, Caha 2020).
There are numerical concepts expressed by both isomorphic and allomorphic
idioms in English, Russian and Bulgarian, in which a certain number becomes a
metaphorical symbol of a certain notion, thereby giving access to culturally salient
concepts (Cherneva 2002): cf.

Russ. Ooun 6 none ne soun. /{easxcowr dsa uemvipe. OOna 2on108a xopouio, a
oge nyuue. Cuoems 6 uemvipex cmenax. Konv o uemvipex Hoeax, a cnomvlkaemcsi.

E. to put two and two together, one-horse town, to have two left feet, two'’s
company, three’s a crowd, on all fours.

Bulg. uemupu ev3pacmu (‘for a very long time’); dee srcenu — ysan nazap (‘two
women are already more than enough’); dee dunu noo eona muwnuya ne ce Hocam
(‘you can’t perform equally well two different tasks’); npass ce na 0ge u nonosuna
(“to brag about smth.”); ¢ edun kypuym — 0sa 3aexa (‘to manage to accomplish two
tasks simultaneously’); zgeam cu, ue dse ne suscoam (‘to feel sleepy’); we me
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Hanpass Ha 0ge cmomunku (an expletive addressed to a person who is being
humiliated or threatened by the speaker).

The structural allomorphism of the Bulgarian proverb Tpu nemu mepu,
seonwvoic pescu and its Russian counterpart Cems paz ommeps, 0o0un paz ompedicn
is down to two factors: first, a fewer number of times in Bulgarian corresponds to
a greater number of times in Russian; second, the Bulgarian proverb also uses
rhyme and assonance as a mnemonic device as does its English equivalent 4 stich
in time saves nine, where the symbolism of 9 shines through.

In some idioms a specific number is contrasted with a large number in general,
which is typically expressed by a pronominal adverb ‘many’ cf. Russ. ¥ cemu nanex
oums 6e3 enazy; Bulg. Mnozo 6abu — xunaso oeme (lit. ‘If there are many women,
the child will not be well’); E. Too many cooks spoil the broth. Here only Russian
and Bulgarian idioms are (partly) structurally and semantically isomorphic, while a
different image is employed in English to verbalize the concept of ‘high though
ultimately unproductive concentration of labour force, which does not facilitate the
performance of a task’. Conceptually, however, all the three idioms are on a par
with each other. Number 7 in Russian metonymically stands for a large number and
is probably an allusion to seven angels, which renders the proverb humorous or
even sarcastic.

The brief analysis of the state of the art revealed that despite structural
congruence, the majority of Bulgarian, Russian and English idioms are only
partially isomorphic due to a number of linguistic, cultural and historical factors
and precedents. This results in specific cultural connotations and conceptual content
that inheres in idioms from the three analyzed linguacultures.

3. Research methodology: data collection and procedure

The research was conducted in a two-stage, stepwise fashion. At the first stage,
4000 set expressions were selected through the method of random sampling from
the following phraseological dictionaries of idioms.! In order to equalize the

! Ankova-Nicheva, Keti. 1993. Nov Frazeologichen Rechnik na Bylgarskija Ezik (Phraseological
dictionary of Bulgarian). Sophia: Sv. Kliment Ohridski.

Banova, Marija & Dimova, Stamena. 2014. Frazeologichen Rechnik na Bylgarskija Ezik
(Phraseological dictionary of the Bulgarian language). Sofia: Ban Mar.

Bol’shoi Frazeologicheskii Slovar’ Russkogo Yazika (Comprehensive phraseological dictionary of
Russian). 2018. Moscow: ACT Press.

Kunin, Alexandr. 1998. Bol ’shoi Anglo-Russkii Frazeologicheskii Slovar’ (Comprehensive English-
Russian phraseological dictionary). Moscow: Zhivoi yazik.

Makartsev, Maxim & Zhernovenkova Tat’jana. 2012. Bolgarskii Yazik. Tematicheskii Slovar’
(Bulgarian Language. Thematic Dictionary). Moscow: Zhivoi yazik.

Cambridge International Dictionary of Idioms. 1998. Cambridge: Cambridge University Press.
Chambers English Idioms. 1995. Edinburgh: Chambers Harrap Publishers Ltd.

Collins Cobuild Dictionary of Idioms. 1995. London: Harper Collins.

Longman Dictionary of English Idioms. 1998. London: Addison Wesley Longman Dictionaries.
Oxford Dictionary of English. 2019. Oxford: Oxford University Press.

The Penguin Dictionary of English Idioms. 2001. London: Penguin.
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number of idioms from each dictionary and each language, we used a random
number generator: the number 1334 was picked by the random number generator,
which is why we stuck with this number. At the second stage of the research, the
selected idioms were divided into 5 thematic groups: (1) set expressions with a
cultural connotation, (2) idioms that form productive phraseological frames,
(3) crosslinguistic homonyms (‘false friends’), (4) systemic relations, (5) idioms
with numerals. The subdivision is to a certain extent intuitive and subjective
(although maximal objectivity was arguably attained) and does not mean to suggest
impermeable borderlines between the groups. Apparently, the so-called cultural
connotation may be present to a greater or lesser extent in all the groups, as, for
example, in the group of idioms with numerals. However, this subdivision
contributes to a more methodologically rigorous procedure and facilitates the
analysis of data. At the second stage of the research through the method of stratified
and quoata sampling 850 idioms were selected into each group with a view to a
statistical count of frequency of keywords in each group. In order to quantify the
frequency of keywords in idioms as well as to count the presence of some stylistic
devices that contribute to the rhythm and rhyme of idioms, the SPSS software was
used. To establish structural, semantic and conceptual affinity between set
expressions the contrastive-typological method developed by V. D. Arakin (Arakin
2005) was applied.

The main research questions that were formulated prior to the actual research
were as follows:

(1) What languages out of the three reveal a higher degree of structural and
semantic isomorphism?

(2) What factors have a bearing on this?

(3) What are some of the recurrent keywords in the 5 thematic groups of
Russian, Bulgarian and English idioms?

(4) What role do some phonetic devices play in Bulgarian, Russian and English
idioms?

4. Results

Research findings demonstrated a higher degree of structural and semantic
isomorphism among Russian and Bulgarian idioms: cf. Bulg. mopeme mu e oo
konene, Russ. mope no xoneno; Bulg. oa cu obausxcew npvcmume, Russ. nanvuuxu
obnudxcewn; Bulg. mevewra ycnyea, Russ. meosesxcvs ycnyea; Bulg. npuruuam cu
Kamo 0se Kanku 800a, Russ. noxodcu xak 06e kaniu 600bl, etc.

Consider comparable data for the three languages in 5 idiomatic groups
(Table 1). Letters B., R. and E. are the shorthand for the names of the three
languages — Bulgarian, Russian and English. In the column directly below these
letters are some frequent keywords used in Bulgarian, Russian and English idioms.
By keywords we mean those idiomatic components that carry the bulk of idiomatic
meaning, creating imagery and having cultural connotations. However, it is not
necessarily the main semantic component of an idiom. The percentage in brackets
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indicates the relative frequency of these keywords. A caveat is needed with respect
to the proper names. Unlike the rest of the keywords, proper names are unique for
a particular culture (with the exception of typologically dispensable borrowed
proper names), therefore in the table they are not replicated in all the three
linguacultures. Other keywords may occur in all the three linguacultures, but again
with the rider that some names or realia are expected to be restricted to one
particular linguaculture (e.g. Russ. «maps» and «xHs3b»). If a keyword is absent
from a particular linguaculture, although it just might be expected there, number 0
is placed next to this word. For example, the word «®enypa» is unlikely to be
present in English even in its latinized form, unlike the word ‘knyaz’, which might
be there as it was borrowed into English.

Table 1. The most frequent keywords in the 5 thematic groups of Russian, Bulgarian and English idioms

Five thematic groups
of set expressions

in Russian, Bulgarian Subgroups B (%) R (%) E(%)
and English
Names of realia (with |Proper names, Muxans (23) MBaH (28) Jack (19)
the exception foodstuffs, Metka (14) Mawa (17) John (16)
of numerals) in Russian, names of Tpuuko (13) Bapsapa (12) Jane (11)
Bulgarian and English authority xns6 (26) depypa (7) Jill (7)
set expressions (titles) 6aHunua (12) xneb (28) bread (17)
(keywords) nai (0) NUPOXKM (5) cakes (8)
nupor (0) nUpoxHsble (0) pirozhki (0)
uap (1,5) uapb (7) tsar (0)
KHA3 (0,5) KHA3b (1) knyaz (0)
Productive Non- (1): (1): (1):
phraseosemantic frames |functional part koneno (13), Koneco (14), wheel (12),
(keywords) of smth. (1) Kyuye(13), Tenera (11), cart (0),
xupada (0), KonecHuua (2), dog (12),
noc (0) cobakKa (16), giraffe (5),
»)upao (4), moose (3)
nocs (0)
Never (2) (2): (2): (2):
KOH (12), pak (5), pig (4),
csuHa (0), KoHb (0), cancer, crab (0),
pak (0), cBuHbA (0), horse (0),
Bbpba (10), Bepba (0), willow (0),
rposae (11), BuHorpag, (0), grapes (0),
Kanoww (7), Kanowwm (3), Sunday (4),
4eTBbPTHLK (12), natHuua (1), Thursday (0),
neTuk (11), BOCKpeceHbe (0), Friday (0),
naro (9), yetsepr (0), summer (0),
Hepens (0) neto (0), never (3)
HuKora (0) HuKoraa (0,5)
Madness (3) (3): (3): (3):
myxa (5), myxa (0), kangaroo (4),
nuena (1), nuena (0), bee (3),
nabx (0), Kpbica (0), rat (3),
KeHrypy (0), KeHrypy (0), larvae (1)
napsa (0) NinymHKa (0) fly (0),
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Five thematic groups
i Russion, Bulgarian | SUPETOUPS B (%) R (%) E (%)
and English
Cross-cultural homonymy| Phytonyms, cbpue (19) oywa (18) skin (16)
(keywords) somaticisms Koxa (17) cepaue (16) heart (15)
aywa (13) KoxKa (14) back (11)
BpaT (12) wes (5) soul (11)
rpwu6 (9) cnuHa (7) neck (8)
361U (7) nMmoH (13) lemon (13)
nacrosmua (11)
AnmoH (13)
Systemic relations among Hypero- A6bAKa (14) A610Ko (16) apple (14)
Russian, Bulgarian hyponymic Kpywa (12) rpywa (2) pear (7)
and English and CnoH (8) cnoH (12) bull (8)
set expressions meronymic 6uK (7) 6bik (11) elephant (7)
(keywords) relations cbpue (19) Kynak (10) fingers (12)
(phytonym:s, nanum (7) nanbubi (9) fist (5)
zoonyms, IOMpPYK (4) cepaue (5) heart (4)
somaticisms) cTomax (1) xenynok (1) stomach (1)
XKbAT (3) 3enéHbin (9) green (6)
3eneH (3) »)entbin (7) yellow (4)
Numerals in Russian, Numerals 1(27) 1(29) 1(22)
Bulgarian and English set | from 1 to 10 2 (25) 2 (24) 2(21)
expressions (keywords) |and 100, 1000, 4(17) 4(17) 4 (16)
1000 000 3(16) 3(16) 3(15)
7(13) 7 (13) 9 (11)
9(12) 100 (11) 100 (9)
10 (11) 10(7) 1000 (7)
100 (9) 1000 (5) 10 (4)
1000 (7) 1000000 (3) 1000000 (2)
1000000 (4)

The following data were obtained for the frequency of usage of assonance and
alliteration (consonance) in Russian, Bulgarian and English set expressions (Fig. 1).

30%

25% -

20% -

15% -

10% -

5% -

Final consonance

Initial consonance

Combination of final and
initial consonance

B Bulgarian
B Russian

® English

Fig. 1. Frequency of usage of assonance and alliteration in Russian, Bulgarian and English idioms
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The main factors that have a bearing on the degree of structural and semantic
isomorphism (congruence) in Russian, Bulgarian and English idioms turned out to
be as follows (Table 2). The + sign marks the presence of a certain type of
isomorphism, the — sign marks its absence; a combination of the sings + and —
indicates an incomplete degree of isomorphism.

Table 2. Factors that have a bearing on structural and semantic isomorphism
in Russian, Bulgarian and English idioms

Structural-

Factors that determine structural and semantic
isomorphism in Russian, Bulgarian and English idioms

Structural
isomorphism

Sematic
isomorphism

semantic
isomorphism

Typological affinity between Bulgarian and English

+

Genetic affinity between Russian and Bulgarian

+

Borrowings of set expressions from English into Russian

+—

and Bulgarian
Borrowings from Russian into Bulgarian + + +
Shared idiomatic word-stock (primarily fables

and the Bible) * i i
Objective extralinguistic reality (the number + + +
of functional parts of objects, including body parts)

Symbolic meanings of numerals - + +—

The results that have been obtained during the research can be spelt out as
follows.

1. The main factors that determine the degree of isomorphism and
allomorphism among idioms in the three languages are (1) typological affinity
between English and Bulgarian, (2) genetic affinity between Russian and Bulgarian,
(3) borrowings of idioms from English into Russian and Bulgarian, (4) borrowings
of idioms from Russian into Bulgarian, (5) the shared idiomatic stock, primarily
fables and biblical expressions, (6) such extralinguistic factors as the number of
functional parts of objects, including body parts, (7) the symbolic meaning of
numerals.

2. Approximately the same number of culturally dense idioms inhere in the
three linguacultures. However, Russian and Bulgarian idioms were found to have
more names of shared realia. When idioms with cultural connotations are borrowed,
for example, from English into both Russian and Bulgarian, a hyponymic
paraphrase typically takes place, which results in a partial semantic and conceptual
adjustment of the idiom (cf. cakes vs nupooicku vs x1:0).

3. The most productive phraseosemantic frames turned out to be ‘never’, ‘non-
functional part of something’ and ‘madness’.

4. Cross-linguistic homonymy was found to be more typical for Russian and
Bulgarian. If a set expression is traced back to a common precedent, such as a fable
or the Bible, despite structural isomorphism, such idioms tend to develop different
cultural connotations, because different inferences have been drawn from them by
different linguacultures.

5. Hierarchical and part-whole relations proved to be the most prevalent across
all the groups of idioms. In order to express a similar or comparable concept,
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different keywords are used in different languages, such as somaticisms, phytonyms
or zoomorphic metaphors, depending on the cultural associations with a particular
body part, flora or fauna.

6. Numerals 1, 2 and 4 are typologically and statistically significant in all the
three linguacultures as a result of objective or universal properties of objects and
phenomena. Numbers 3, 7 and 9 are more culturally loaded and play different roles
in the analyzed linguacultures: numbers 3 and 7 are more relevant for Russian;
number 9 may be used as a synonym of 7 in Bulgarian; in English, in order to
express a comparable meaning, either number 9 is used or the general pronominal
adverb ‘many’, which conveys an indiscriminately large number of entities. In all
the three languages, numbers 100, 1000 and 1000 000 are used hyperbolically.

7. Final consonance plays a more significant role in the three languages. In
other words, not only semantic and conceptual, but also structural factors play a
role in the choice of idiomatic components and thus impact on the degree of
idiomatic isomorphism across languages.

4, Discussion

History, contacts as well as typological affinity have a bearing on the degree
of structural and semantic congruence of idioms in the three languages. Despite
structural congruence, most idioms reveal culturally salient semantic and structural
components that are absent from their dictionary treatment. Additional and
divergent shades of idiomatic meanings develop, partly, due to different cultural
contexts in which they function. This finding is thus in keeping with data obtained
by Wolf (2015) and Torop (2015). The usage of somaticisms, phytonyms or
zoomorphic metaphors is explained by different cultural associations with a
particular body part, flora or fauna. This justifies the partial semantic and
conceptual adjustment of keywords in borrowed idioms.

Crosslinguistic borrowings seem to be a factor that accounts for partial or
complete structural and semantic congruence of idioms in the three languages.
Since borrowings are not evenly distributed in the three languages due to a more
prominent role played by English and Russian as compared to Bulgarian, the latter
turned out to be more on the receiving end of loans.

The choice of a keyword in an idiom is determined not only by semantic or
conceptual considerations, but is aligned with the rhyme and rhythm of a set
expression. This serves as an aide-memoire and contributes to idioms’ more
pronounced expressive function. This finding is in keeping with research by
Benczes (2019). Predominance of final consonance in the three languages is
justified by the mnemonic effect associated with words’ codas. However, because
initial elements of words are more informative from the perceptual point of view,
in English initial consonance also has some role to play, becoming a centrifugal
force compared to the final consonance.

The pronounced negative connotation of the three most productive idiomatic
frames is partly explained by the make-up of the human psyche, in which the
negative tends to leave a more pronounced cognitive trace than the positive.
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Numerical concepts embedded in idioms are comparable across the three
languages. However, each linguaculture is characterized by the prevalence of
specific numbers. In each case, the reason for numerical salience may be different.
In some cases, historical precedents explain why a certain number symbolizes a
certain cultural concept. In other cases, where more isomorphy is observed, the
prevalence of certain numbers is constrained by extralinguistic reality, in which
many objects are made up of the same number of functional parts. Finally, religious
and mythological practices play a key role in the symbolic meaning of a numeral.
The relative frequency of the numeral 2 in the three languages is explained by its
pair-like quality, in which it is opposed to 1 and 3 simultaneously. When opposed
to 1, its meaning is that two people are better than one in performing a task. Opposed
to 3, it is meant to suggest that a pair of people may have amorous feelings towards
each other: the third party is, therefore, unwelcome. The symbolic meaning of 4 and
5 is rooted in the topological properties of objects: because a room has 4 walls and
because animals have four limbs, such expressions as the Russian «cuumers
B 4-x crenax» (lit. ‘to sit in four walls’), «kak cobake nsTas Hora» (lit. ‘to need
smth. like a dog needs a fifth leg’) appear. The symbolic meaning of the numerals
3,7,9, 12, 13, 40 is connected with the Bible. In Orthodox Christianly, a wake is
held after a person has been dead for 9 and 40 days. The faithful believe that the
soul of the deceased travels the Earth for 39 days, visiting the places a person saw
or lived in during his/her life. Number 7 is also symbolic in many cultures around
the world. In the Bible, this number is mentioned several times: there are
7 hierarchies of angels; seven demons were driven out of Mary Magdalene; there
are seven deadly sins (lust, gluttony, greed, sloth, wrath, envy, and pride)
counterbalanced by seven virtues (chastity, temperance, charity, diligence,
kindness, patience and humility). There is also a tradition in Bulgaria and Russia to
place 7 dishes on the table during a religious holiday (a fete). When the usage of a
certain numeral is primarily justified by formal requirements, its meaning may be
devoid of any specific cultural connotations and is chosen ad hoc to align it with
the thyme and rhythm of an idiom: cf. Bulg. Ilemuma Ilemkxa ne uaxam; Russ.
Cemepo 00Hoeo ne scoym; E. There’s no spoiling a wedding for one that’s missing.
However, the choice of a proper name is usually from within the available native
anthroponyms, which gives the whole expression an additional conceptual tinge.

Some of the limitations of the research are connected with slightly outdated
dictionaries of Bulgarian: unfortunately, new modern comprehensive dictionaries
are virtually non—existent or are nominally updated editions of older ones. This may
partly be explained by the rather conservative nature of idiomatic word-stock and
Bulgarian as a whole, which retains a lot of the linguistic features traced back to
proto-Bulgarian. Another limitation is that we did not control for such parameters
of our sample as frequency and style, something which may form one of the areas
for further research.
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5. Conclusion

The research expands the theoretical tenets of enthnophraseology — the study
of culturally salient phrases. For Bulgarian speakers, these are set expressions that
contain culturally loaded elements, such as uma doa dasa na Muxans; cons Muxans,
mvuka Todopa; 6e3 epeme cocm — om mypuuHn no-ious; sic, Ileno, cupemne, ye
oguap cu uckana,; ¢ yeneen oymume my 6aos, etc. These are idioms that contain
either Bulgarian proper names or realia that are relevant for the history of Bulgaria,
or names of artifacts that are unique to Bulgaria. For example, the word mypuun
(‘Turk’) is used in the saying above because of the long-lasting Turkish rule on the
territory of Bulgaria. The Russian equivalent of the Bulgarian saying 6e3 gpeme
eocm — om mypuun no-row reflects different realia: cf. nessanwiii cocmov xyorce
mamapuna. The English equivalent The unbidden guest is a bore and a pest seems
to be devoid of any cultural connotations; however, rhyme and rhythm as well as
the unpalatable image of a parasitic creature make for a memorable idiom, whose
pragmatic effect could be further investigated.

This study could also further develop the functionalist paradigm of Cultural
Linguistics, which views intercultural encounters as problem situations that require
certain skills to manage communication successfully. In this case, skills are
linguistic and conceptual clarification strategies, such as meta-linguistic and
cultural commentary on the cultural practice embedded in idiomatic expressions.
The findings of this research will also be of benefit to the highly prolific field of
Contrastive Typology and could stimulate further interest in comparative-
typological research.

We would like to conclude this paper by quoting one of the pioneers and active
practitioners of Cultural Linguistics, the late F. Sharifian, who believed that ‘when
faced with other cultures, we become conscious of our own cultural worlds...
The proliferation of cross-cultural contacts calls for new forms of scholarly work
in the humanities and social sciences...and demonstrates how cultural
conceptualisations embedded in a language are relevant to all aspects of human life’
(Sharifian 2017: 166).
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