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Abstract. This article examines the commodification of Russian in Finland, where recent decades
have seen a sharp rise in the size of the Russian-speaking population and the number of tourists from
Russia. We particularly consider the use of Russian in the fields of traditional and medical tourism, education,
and culture — all of them areas where Russian tourists show a strong preference for services in their native
language. The need to provide a variety of services in Russian means that proficiency in Russian is a sig-
nificant asset on the job market, both for immigrants and for the relatively small number of Finns who can
speak the language. We also note that there is considerable demand among Russian-speaking parents in Fin-
land for educational services to supplement their children’s school education.
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INTRODUCTION

This paper offers an insight into the commodification of Russian in Finland as part
of a general process of the transformation of language use in the world (Heller 2010;
Pavlenko 2015; Suryanarayan, this volume). We see commodification of language as
a process that turns language into a ‘measurable skill” and a ‘marketable commodity’
(Heller 2003: 474). This is particularly salient within the tourism industry that relies
to a large extent on visitors from foreign countries. Utilization of communicative re-
sources in tourism has two facets: on the one hand, it allows for commodification of
language, culture, and identity as goods, and on the other, encourages exploitation of
linguistic resources and communication skills (Heller et al. 2015: 563). The primary
goal of efforts to valorize particular languages and speakers lies in market expansion
and in strategies of distinction that frequently portray the ability to accommodate speakers
of a particular language as an added value.

In Finland, knowledge of the Russian language and culture has become increas-
ingly important since 1990 for two reasons: an increase in the number of Russian-speak-
ing tourists visiting the country, and an influx of Russian-speaking immigrants from
countries of the former Soviet Union. However, there has been no simultaneous increase
in the number of Finns learning Russian: the proportion of schoolchildren receiving in-
struction in the language remains consistently below 5% nationwide. Nevertheless, Fin-
land has developed an effective infrastructure for services in Russian. To a great extent
this can be attributed to migration of native Russian-speakers to the country and the
consequent availability of Russian-speakers on the Finnish labour market.

In what follows, we will focus on several areas where language as capital plays
an important role: tourism, medical services, education, and culture. These examples il-
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lustrate elements of Russian language and culture that became commodifiable as re-
sources, commercially utilized for and by Russian-speaking residents and non-residents
of Finland. Our observations and conclusions are based on our analysis of official sta-
tistics, survey data, and interviews with stakeholders. In the case of the Finnish health-
care industry, we also analysed Russian-language websites designed to attract Russian-
speaking patients. By adopting a multi-sited approach in the analysis of the status of Rus-
sian within the country’s tourism industry, it is our aim to highlight the key sites where
Russian is commodified and constitutes a distinctive marketing argument for Russian-
speaking markets.

TOURISM

According to research carried out by TNS Gallup Oy (2010: 27), Russian tourists
take an exceptionally strong interest in cultural events: 76% of all respondents who
visited Finland experienced something connected with culture (more than in the case
of German, British, Swedish, or French tourists). In addition to sightseeing and shopping
tourism, Russians are interested in a variety of cultural activities, such as museums,
concerts, and exhibitions.

According to a report prepared by the Finnish Convention Bureau (Culture Fin-
land 2014), Finnish institutions involved in cultural tourism did not, until recently, co-
operate sufficiently with each other and did not adequately market their services to visi-
tors from abroad. The report identified the key strengths that could be exploited, including
the interest of foreigners in the Finnish cultural heritage, way of life, cuisine, design, ar-
chitecture, games, film, and music. The target groups for the new cultural tourism pro-
gramme called ‘Culture Finland’ include people with strong cultural interests from
Europe, China, and Japan, including middle-class Russians aged between 25 and 55.
The brand of ‘Culture Finland” was propagated as ‘the four Cs’: credible, contrasting,
creative, and cool, with tourism stakeholders recognizing that the way to attract new
visitors is to invite them through the ‘VisitFinland” website, specialized travel agencies,
and social media. Until now, the cultural component in the advertising was only 0.1%
in Moscow and 3.0% in St Petersburg, while mainstream publicity featured hotel holi-
days, tours that include excursions, or visits to spas. Typical trips to Helsinki include
visits to historic places like Suomenlinna (Sveaborg), the ensemble of the Senate Square,
and the Church of the Rock. Lapland allures in winter with nature-related activities, Sami
culture, and Christmas-themed shopping and sightseeing activities. Marketing activities
were largely centred on Moscow and St Petersburg as Russia’s largest urban agglome-
rations with the highest per-capita income.

Language is a central element in the marketing efforts of Finnish tourism providers.
The report by ‘Culture Finland’ (2014: 37) claims that only 29% of Russians speak Eng-
lish even at the beginner level. Services should therefore be available in Russian, both
as a necessity and as a competitive advantage in comparison with other tourism mar-
kets in Northern and Western Europe. The report emphasizes that, for visitors from
Russia, information about products or services in the mother tongue is crucial for mak-
ing purchase decisions. The stakeholders we interviewed also believed that Russians
have a special interest in the shared history of the two countries, in cuisine, and in music.
This has led tourism providers to organize thematic tours revolving around personalities
like the composer Jean Sibelius or the writer Tove Jansson, or focusing on special events
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like film festivals or the 100th anniversary of Finland’s independence in 2017. Services
in Russian are important for all of these activities and include provision of Russian-
speaking tourist guides, Russian-language websites, and printed materials such as leaflets
and brochures. Mikkonen et al. (2015) analysed museum visits in Finland and found that
Russian tourists attach great importance to cultural translation in addition to translation
between languages. According to Plykina (2011), who studied the shopping behaviour
of Russian tourists in the metropolitan area in the years prior to the Russian economic
crisis, the main factors influencing consumers’ choices were the spectrum of services
and the safety of transactions. Russian-speaking tourists welcomed the quality and the
novelty value of the products, and appreciated personal service in Russian. At that time,
they were satisfied with the price level but dissatisfied with insufficient information.
The number of Russian tourists was at its highest in 2013, when 5.2 million visits were
recorded, but even in 2015, during the financial crisis and amid declining tourism num-
bers from Russia throughout Europe, 1.4 million Russian tourists came to Finland
(Yle.fi 2016). Aside from their cultural interests, as many as 80% of the 20,000 re-
spondents stated that they came to buy food. Altogether, Russians spent an average of
142 euros per trip in 2014, and 155 euros in 2015, much of this stemming from day-
trips and shopping tourism.

Religious travel and pilgrimages are also very popular in modern Russia, and the
Orthodox churches and monasteries in Finland attract significant numbers of visitors
from Russia. The main destination, offering overnight accommodation to pilgrims and
other visitors, is the Uusi Valamo (New Valamo/Valaam) Orthodox Monastery in Heiné-
vesi (www.valamo.fi), along with the nearby Lintula Convent. While both of these
monasteries are now essentially Finnish-speaking, they feature informative websites
in Russian and appear to have discovered the economic potential that lies in the pro-
vision of services to Russian-speaking pilgrims and tourists. In the case of the Lintula
Convent, Russian is the only language available on its website apart from Finnish'. It ap-
pears to us that while the interests of Russian tourists are widening, they continue to rely
on affordable touristic offers and services in their mother tongue. According to an in-
terview we conducted with a multilingual person who worked at the Helsinki Tourist
Information Centre in summer 2016, the places of interest that Russian tourists most
commonly enquired about were two contrasting destinations, the Linnanmaki amuse-
ment park and the Chapel of Silence. The tourists were also interested in finding free
parking space. When filling in questionnaires about their experiences, they often com-
mented that they loved to be addressed in Russian.

MEDICAL SERVICES AND MEDICAL TOURISM

Another significant form of tourism among upper-middle class Russians is medical
tourism, that is travel abroad for medical care. This tourism is motivated by distrust of
the Russian healthcare system, leading many sufficiently well-to-do patients to seek
treatment abroad (cf. Muth 2017). In recent years, though, the financial crisis in Russia
has resulted in a drop in both medical and traditional tourism. While it is difficult to ob-
tain reliable statistics about the number of Russians travelling abroad to receive medical
care, analysis of Internet searches related to medical tourism on the major Russian search

! http://www.valamo.fi/ru/ and http://www lintulanluostari.fi/?lang=ru.
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engine Yandex shows a substantial decrease in interest from January 2014 to January
2016 (Kononov 2016). Israel, Germany, and Switzerland have been major destinations
for people from the European part of Russia, while South Korea has attracted patients
from the Russian Far East. Finland, for its part, does not have a long tradition of re-
ceiving medical tourists from Russia or elsewhere, but in recent years a concerted ef-
fort has been made to attract more foreign patients to Finnish clinics. To a large extent
this was motivated by Finland’s own economic crisis, by rising costs within the country’s
public healthcare system and the desire to fill Finnish hospital beds with self-paying
private patients from abroad. Equally, the economic crisis led to decreasing spending in the
private medical sector, prompting healthcare providers to find additional sources of reve-
nue beyond the domestic healthcare market. The aim of a government-supported pro-
gramme called ‘FinlandCare’, initiated in 2011, is to promote more than 50 Finnish
healthcare providers on international markets via a multilingual website that also in-
cludes Russian?; its network of partners includes a marketing agency in St Petersburg.
There is also a private company, ‘SuomiMed’ that operates as a healthcare broker on
Russian-speaking markets, organizing patient visits from Russia to Finland. An inter-
view with Sergey Stelmakh, the coordinator of SuomiMed®, was published in the bi-
lingual monthly @urnsanockuii mopeoswiii nyme/Vendjan kauppatie in 2014; here the
number of Russian patients who had visited Finnish clinics in the previous year was
estimated at just over one thousand (Jakkonen 2014).

Russians seeking medical treatment abroad can consult a number of non-country-
specific websites, most of which belong to agencies acting as intermediaries between
patients and clinics. We examined the prominence of Finnish clinics on a number of sites
that can be easily found by searching for ‘neyenue 3a pyOeskom’ or ‘3a rpanuieii’ (‘me-
dical care abroad’) on search engines such as Yandex and Google. On ‘mednapravlenie.ru’,
which is an information portal rather than an agency, Finland is listed among 34 coun-
tries as a provider of quality medical care. The number of Finnish clinics listed currently
stands at 25, while corresponding figures for countries of broadly comparable size
include 13 for Hungary, 15 for Lithuania, 22 for Estonia, 28 for Bulgaria, 32 for
Latvia, 49 for the Czech Republic, and 66 for Switzerland (with Germany featuring
most prominently with 95 entries). A more selective commercial information portal,
‘www.topmedclinic.com’, lists 7 Finnish clinics, which compares reasonably well with
countries like Switzerland (9) and Germany (10); moreover, in a non-alphabetical pre-
sentation of a total of 30 countries, Finland ranks third. Among the agency websites,
‘www.lezard.ru’ represents 12 countries, including Finland, and lists 7 Finnish clinics
or organizations. However, ‘www.recomed.ru’ lists only 3 Finnish clinics among an ad-
vertised total of 800 health care providers in 40 countries. On ‘ru.bookimed.com’, Fin-
land is not among the 23 countries on offer. Similarly, ‘www.royalmedgroup.com’ works
with clinics in 12 countries that do not include Finland, and the situation is similar on
‘www.med-turizm.ru’. Overall, Finland is not a major destination for medical travel
among Russians, but compared to other Western European countries it may well be in
a relatively advantageous position within current economic conditions. In particular,
the geographical proximity to St Petersburg makes Finland a convenient option for

2 http://www.finlandcare.fi/web/finlandcare-ru.
* http://www.suomimed.fi.
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people from the northwest of Russia, while the availability of frequent flights and a direct
train connection make it potentially attractive for patients from the Moscow region.
Finland certainly appears to be the only Nordic country attracting substantial numbers
of medical tourists from Russia: none of the websites we examined listed clinics in Den-
mark, Norway, or Sweden.

Some of the clinics listed on the above-mentioned Russian-language websites do
not make it clear what level of service they are able to provide in Russian, but there
are examples of Finnish healthcare providers whose websites contain extensive infor-
mation in Russian, and in some cases an explicit promise that Russian-speaking per-
sonnel will be available.

Clinics that operate Russian-language websites and have at least some Russian-
speakers among their staff in Finland include ‘Orton’*, which specializes in orthopaedics
and ophthalmology, as well as ‘Docrates’®, specializing in oncology. On its website,
Docrates states that patients from Russia will be assigned a Russian-speaking coordi-
nating nurse for the duration of their stay and that documents relating to their medical
history are accepted in Russian. Similarly, Clinic Helena in Savonlinna in Eastern Fin-
land and in close proximity to the Russian border specializes in breast cancer treatments,
gynaecology, and plastic surgery. The clinic has a Russian-language website® and guaran-
tees service in Russian for Russian-speaking patients.

Another Finnish health care provider that has made a special effort to reach out
to patients in Russia is HYKSin Ltd’, a private clinic outsourced from the Helsinki Uni-
versity Hospital. It was founded in 2013 following a change in legislation that allowed
public healthcare providers to establish private enterprises and cater to international pa-
tients. According to a recent press release, 70% of HYKSin patients come from abroad
and the company’s Key Account Manager Petri Jalovaara (a Finn whose educational
background includes a degree in Russian translation and interpreting) has indicated
in an interview for a St Petersburg medical website that half of the foreign patients are
Russians (Medtown 2016). HYKSin’s website is multilingual and available in Russian,
Finnish, Swedish, and English. The clinic is evidently interested in consolidating its po-
sition on the Russian market and has started to offer free consultations with its key ac-
count manager in St Petersburg, organized on a monthly basis in a central location.
The services of the Kuopio University Hospital are also conveniently available to pa-
tients from Russia, in this case through the mediation of FinnMedTravel®, a broker
based in both Finland and Russia. FinnMedTravel also cooperates with the Kuopio-based
‘InOva’’ clinic, offering fertility treatments and maternity services.

The MedFIN medical centre in Helsinki, whose head physician is an immigrant
from Russia, profiles itself as a clinic specializing in non-surgical aesthetic medicine
on its Finnish website'* (www.medfin.fi), but similar to ‘InOva’ operates a separate

4 https://www.orton.fi/ru/glavnaja.

https://www.docrates.com/ru.

¢ http:/klinikahelena.ru.
https://www.hyksin.com/ru/glavnaya.
http://finnmedtravel.ru.
http://www.inova.fi/venajal.

10 http://www.medfin.fi.
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Russian website (www.medfin.ru) where the clinic advertises a wide range of medical
services available in Russian, including assistance with childbirth. Giving birth in Finland
is an option that interests substantial numbers of Russian women, arguably because of
the state-of-the-art care during and after childbirth. The staff at HYKSin were surprised
by the popularity of maternity services among Russians (Medtown 2016), and an Inter-
net search for poasl B @unnsaauu (‘giving birth in Finland’) yields a large number of
entries, mostly containing positive accounts of Russian mothers’ personal experiences.

Apart from the clinics that have taken steps to attract patients from Russia in Rus-
sian, there are also some healthcare providers that make an effort to offer services
in Russian principally for patients resident in Finland, although they do welcome patients
from Russia and are listed on the ‘mednapravlenie.ru’ portal. Diacor (www.diacor.fi),
a company operating a chain of medical centres in the Helsinki region and in Turku, is
a prime example: a full version of the website is available in Russian, a list of over
thirty Russian-speaking doctors is provided. A telephone service in Russian is available
four days a week, and in addition to that there is an email address for customer service
in Russian. It is also interesting to note that Russia’s favourite Finnish actor Ville Haa-
pasalo has appeared in Diacor’s Russian-language advertising material as an example
of a satisfied patient, albeit one who presumably speaks Finnish to the doctors.

Diacor

nocraeut Tebs
Ha Horu!

EC/U CAYHA, LUANKA KM CMONA HE NOMOTAN -
OBPATWUCH B

DIACOR

Figure 1. Ville Haapasalo recommending Diacor to Russian-speaking patients
(with the small red dots showing injuries he has had at various times)"'

1 Retrieved from http://www.diacor.fi.
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One of Diacor’s major competitors, Mehildinen (www.mehilainen.fi), does not ope-
rate a Russian-language website or telephone service. Instead, patients with a basic com-
mand of Finnish, Swedish, or English can use the search facility on the website to find
a Russian-speaking doctor. According to data retrieved on 20 September 2016, out of
a total of 695 general practitioners working for Mehildinen, 45 working in various Fin-
nish cities indicated that they were able to communicate with patients in Russian. The
total number of Russian-speaking doctors including both general practitioners and spe-
cialists working at Mehildinen was 85. We sought further information about these doc-
tors in Suomen ladkérit (Parkkila-Harju 2013), a compendium of Finnish medical doctors,
and found entries for 68 Russian-speaking doctors. The absence of entries for the rest
could be explained by recent graduation, recent arrival in Finland, or change of surname.
It turned out that just over half of the Russian-speaking doctors (35 out of 68) had been
trained in Russia. These were mostly native speakers of Russian born in Russia or
in countries of the former Soviet Union, but the figure also includes eight doctors born
in Finland (and presumably native speakers of Finnish) who had taken a medical degree
in Russia. Another large group of Russian-speaking doctors consisted of those trained
in Estonia (19); most of these were presumably native speakers of Estonian, although
a few had names suggesting a Russian background. Another four had been trained else-
where in the former Soviet Union (three in Ukraine and one in Uzbekistan). There were
only nine Russian-speaking doctors of Finnish origin who had been trained in Finland,
presumably learning Russian as a foreign language. This is more or less consistent with
the low overall popularity of Russian as a foreign language in Finland.

EDUCATION

Education is another site that to a certain extent relates to commodification of Rus-
sian in Finland by highlighting conditions that make commodification possible. While
offering education in Russian to the local Russian-speaking population in itself does not
entail commodification, teaching Russian creates the conditions that allow for commodi-
fication of Russian and may help maintain the favourable image of Finland as a tourist
destination in the future.

The teaching of Russian in Finland is largely organized by non-governmental actors,
many of whom operate on a for-profit basis, catering for children of Russian-speaking
residents in the country. At the pre-school level (ages up to 7 under the Finnish system),
Russian is one of the all-day languages in the cooperative kindergartens organized by
the Society for Support of the Finnish-Russian School'? (Kalinka, Teremok, Matrjoshka)
and in private kindergartens run by Idelia'® (Notka, Buratino, Ulybka, Pikku Enkeli,
Ogonjok), Newkids'* (Puistikko, Dino, Alppiruusu), or Tik Tak's (Pukinméki, Malmin-

http://www.svk-kannatus.fi.
http://www.idelia.fi.
http://www.newkids.fi.
http://www.detsad-tiktak.com.
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kartano). There are bilingual Finnish-Russian day care centres in other regions of Finland
as well, for instance, in Turku, Kotka, and Porvoo.

At school level, the options for bilingual education in Finnish and Russian are rela-
tively limited. The main providers are the state-funded Finnish-Russian School (Suo-
malais-vendldinen koulu) and the municipal Myllypuro School (Myllypuron peruskoulu)
in Helsinki, Puolala School in Turku (Puolalan koulu), and the Finnish-Russian network
school of Eastern Finland (/t&-Suomen koulu) located in Imatra, Joensuu, and Lappeen-
ranta. However, the vast majority of children from Russian-speaking families attend
monolingual Finnish schools, with the option of two hours of Russian a week in classes
designed for native/heritage speakers.

The Finnish education system is widely regarded as one of the best in the world,
and a book explaining the rationale behind Finnish educational thinking by Sahlberg
(2011) has recently been translated into Russian (Sahlberg 2015). Even so, many Rus-
sian-speaking parents in Finland are critical of the school system. As part of our EU-
financed PIM project Development of Parent Involvement Models for Bilingual Pre-
and Primary School (2015—2017), we conducted a survey (obtaining 375 answers)
in which many Russian-speaking parents indicated that they want their children to receive
a better education, or simply much more education, than they can get at a Finnish school.
Many of them (51%) also believe that a good command of Russian can help their child-
ren to find employment. Children from these families frequent optional lessons, circles,
clubs, and the school at the Russian embassy if they happen to live in the greater Helsinki
area. The Muzykanty (‘musicians’) Children’s Cultural Centre'® (Lastenkulttuurikeskus
Musikantit) is a prime example of a non-profit bilingual organization, offering pre-school
educational activities in both Russian and Finnish in the fields of music, dance, art,
theatre, and languages. They organize various activities for parents during the time when
their children are occupied, as well as festivities and events for the whole family. Pyccko-
s3pranble Ouansnauu (‘Russian-speakers in Finland’)'”, an organization created in 2015,
also offers a variety of educational activities as part of its general mission to support
Russian-speakers in Finland in their efforts to integrate into Finnish society while main-
taining their cultural identity. There are other societies that support language maintenance
and identity formation among Russian-speaking and bilingual children, all of which oc-
casionally invite visiting specialists to shed light on bilingual child-rearing. Educational
camps in Russian are organized during school vacations, both for Russian-speaking
children living in Finland and for children from Russia.

Finnish universities also attract students from Russia and the CIS. Many choose
to remain in Finland after graduation, thus becoming long-term users and frequently also
providers of services in Russian, constituting a highly skilled Russian-speaking work-
force. This growing contingent of young Russian-speaking parents creates a demand for
diversity when it comes to educational options in Russian, including bilingual pre-school
education.

'S http://www.musikantit.fi.
7 http://svkeskus.fi.
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Venijan kielen opetus
Myllypuron ala- ja ylaasteilla

NMpenoAaBaHWe PYCCKOro A3blKa B
HAYaAbHOMW LUKOAE WU B LLIKOAE CPEAHEro
3seHa Mioaaronypo

:%f«¢ﬁzy/h\‘w/

Figure 2. A brochure advertising bilingual education
at Myllypuro School

HAeTCKUN LEHTP KynbTypbI

«My3bIKaHTbI»

AETCKUI LIHTP KyNbTYDbI «MyabIKaHTbI- - 3T0 UEHTP PasBHTHA
W KyNbTYPBI ANA BCeii cemen. LigHTp cyecteyer ¢ 2004 roga. B
HacToALee BpeMA B Hem obyuaioTca Gonee 800 y4ermkos 13
PPYCCKO= #1 (DMHCKOMOBOPALX CeMEH. MbI IOMOTaEM OTHPbITL TA/IAHTE!
ACTAM OT 3 MECAUCH A0 12 NET, NOAPOCTKAM M BIPOC/ILIM.

B UeHTDe paBoTaior 23 CTYAbM Ps/IMHHOrO TBODMECKOMD HANDABEHHS, 3 TaKNEe
CTYAyM OBUYEro PasanTiA, PACCHHTaHHbIE Ha AETeli PA3HOMD BO3PACTA. 3AHATUA &
CTYAVAX MPOBOAAT BbiC negarorm, cf Ha
PaGoTe C AeThiM U MOIOAGHKbIO.

ALK My3bIKaHTE |- ABNACTCA BKTMBHEIM Y-ACTHIKOM 1 OPraH/ZATOPOM KYIBTYPHBIX COBBITMI

ANA AETEN W BIPOCABIX, KOTOPSIE NPOXOAST B XEALCUHKIA 1 ADYTIX TOPOJAX OUHARHGHH.
Y4eHMKHM LEHTPA PeryanpHO BbICTYNAIoT Ha | JTCHYX TBODHECKMX checTmBanAx M yuacTBYIOT B
BHICTABKaX. HAPAAY € AKTMBHOM Ky/IsTYHO 1 06DA30BATE/IHOM AGRTENLHOCTEIO LGHTP ABNAETCA
MECTOM BCTPE™ M MPOBE/ICHIA ACCYTa 1A A€TeV 1 X DOJMTENei.

B 2012 rogy AUK «MysbiarTel» CTas 0BnasaTenem NodeTHor npemn «Lapsen rinnallas. Mpewss
NPUCYAAETCA ANA NCOLUPEHHA OPraHH3ALMIA 1 YACTHBIX JIHU, HbA ACATENBHOCTL
HaNPABAIEHa Ha NOA/IEDHAHAE W PAIBHTIE AETCKOMO COLMAJIBHO-KY/IETYPHONO CEKTOPA.

AETCHIA] LIEHTP Ky/IbTYPBI <My3blKaHTBI» OCYUIECTRAAET CBOKD PabOTY NpM noaAepKKe obluectaa
«CaMbA>. Oﬁwgc-rm Cembfi» - 3TO OTKPbITaA OBUICCTBEHHAR OPraHVBALMA, ASViCTRYIOWAR Ha
HEKOMMEDUECKOI OCHOBE W CBOBGHAR OT NO/IMTUMECKON 1 Pe/IMTMO3HOM NPHHAZAEKHOCTH,

AETCKNA UGHTR KyANTY Y “My3siKaHT
Haw agpec:

@TCKMI UEHTP Ky/BTYpbI
Toirintakeskus Sem]

My3bIKaHTbI  SEEeiioe oo mm
i

00940 Helsinki, Finland

Figure 3. A brochure in Russian for the Muzykanty Children’s Cultural Centre
(reproduced by permission)
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CULTURE AND MEDIA

The Finnish authorities have taken a strong interest in the provision of cultural ser-
vices for (and often by) the growing number of Russian-speakers living in Finland. Re-
ports have been commissioned on the cultural needs of Russian-speakers (e.g. Lammi,
Protassova, 2012), and many of the recommendations have led to concrete results. For
example, the Russian language library'® at the Sello shopping mall in Espoo houses a col-
lection of more than 15,000 books in Russian and arranges various projects for families
with children (peer groups, reading and writing groups, meetings with Russian writers,
concerts, etc.) and for the elderly. The ‘Cultura Foundation’"” (Cultura-sdati0) started
its activities in 2013 and aims to connect Russian-speakers in Finland and Finns in-
terested in Russian language and culture; furthermore, it provides funding for a variety
of mostly cultural projects.

’ Pycckoa3biuHan
winuotena Cenno

Leppdvaarankatu 9 (roproash yenTp Cenno)

uzt;oav;;pooh ; e 6"6"“070"‘3

"

"
S = ey, BB

-l ¥ ¥ -
2 E AN Y Cokon T a

LA ]
| B

Figure 4. An advertisement for the Sello Russian library, Espoo

Russian professional theatre in Finland has a long history dating back to tsarist
times (Byckling 2009). Amateur theatre in Russian was also popular between the two
world wars (Baschmakoff and Leinonen 2001). Both types of performances are popular
today and there is also demand for theatrical productions from Russia. For example,
in the autumn of 2016 the Aleksanteri and Savoy theatres featured popular drama, ballet,
and opera. Children’s shows are always fully booked, especially during vacations. The new
Russian-speaking TeatrZa, set up by a Russian actress and a Finnish actor trained in St Pe-
tersburg, opened in Helsinki in 2015. Many cultural centres invite guests from Russia.

Young Finns go to Russia to study arts and drama and return with mastery of Rus-
sian. Afterwards, they organize various events connected to Russia, such as the Russian

'8 http://www.helmet.fi/fi-FI/Kirjastot ja_ palvelut/Venajankielinen_kirjasto.
' http://www.culturas.fi.

629



Xannec Bunmapanta u ap. Becmnux PY/[H. Cepua: IMHI'BUCTHUKA. 2017. T. 21. Ne 3. C. 620—634

Nights festival. Rock concerts with groups from Russia and Finland are organized by the
Tusovka association, mostly run by Finns who have learned Russian as a foreign lan-
guage and become immersed in the culture. The most prominent individual success
story is that of the Russian-trained Finnish actor Ville Haapasalo, who is a household
name in Russia and has presented several series of documentaries on Finnish television,
mostly connected to Russia and countries of the former Soviet Union. A less famous but
equally noteworthy example is Kirsi Tykkyldinen, a former lecturer in Russian at the
University of Helsinki, who has subsequently served as programme director of the Mos-
cow Film Festival and artistic director of the St Petersburg Film Festival.

Russian-language media provision has also increased in Finland as a result of the
growth of the Russian-speaking population. In particular, the Russian service of the Fin-
nish Broadcasting Company YLE provides regular news updates on the Internet and
daily bulletins on both radio and television, with a particular focus on topics of interest
to Russians in Finland®. Since 2013, the Finnish nationwide commercial TV network
Alfatv.fi has shown programmes in Russian with subtitles in Finnish under the Finnish
title Raja (‘The Border’). A film project called ‘Basaari’ documented, among others,
Russian-speakers in Finland; one of the topics was parents’ experiences with bilingual
upbringing, directed by Victor Belousov.

Figure 5. An advertisement for a Russian-language variety show
at Aleksanteri Theatre, Helsinki

? http://yle.fi/uutiset/osasto/novosti.

630



Hannes Viimaranta et al. Russian Journal of Linguistics, 2017, 21 (3), 620—634

Despite the small number of Finns learning Russian, there is considerable interest
in Russia and its culture among the Finnish-speaking population. Finnish academics and
practitioners with specialist knowledge of Russia have thus been able to capitalize
on their expertise by writing books in Finnish for the general public on various aspects
of Russian culture and society and Finnish-Russian relations. No fewer than twelve such
publications appeared in 2013 alone (Mustajoki and Protassova 2015: 72). In 2016, an-
other ongoing project was granted sponsorship by the Finnish KONE Foundation: the
Finnish journalist Jussi Konttinen, who specializes in intercultural communication and
has been an active columnist on Russian topics for the leading newspaper Helsingin
Sanomat, took his family (wife and three children) to live for a year in a small Yakut vil-
lage 40 kilometres from Yakutsk (Konttinen 2016). He will describe his experiences
in a book. He jokingly alludes to a Finnish saying ‘Siberia will teach’, i.e. one sometimes
has to learn things the hard way; in his case, Siberia is at any rate going to teach his
children the Yakut and Russian languages.

CONCLUSION

For historical reasons and because of national security, economic contacts, scientific
cooperation, and cultural exchange, knowledge of Russian has traditionally been impor-
tant in Finland, nonwithstanding the relatively small percentage of the population learn-
ing the language. In the post-Soviet decades, though, Russian competence has increas-
ingly become a marketable commodity as a result of two parallel developments: a sub-
stantial increase in the number of Russian tourists visiting Finland, and an influx of Rus-
sian-speaking immigrants settling in the country. Tourism, health, education, and culture
are some of the major fields in which demand for services in Russian has grown signifi-
cantly. Russian-speaking immigrants have taken on an important role not only as users
but also as providers of these services. The Finnish authorities have been supportive
of initiatives aimed at increasing the availability of services in Russian, partly with a view
to attracting Russian visitors, but also as part of a general policy of multiculturalism,
where mother tongue retention in immigrant families is seen as making a positive con-
tribution to successful integration. Demographic prognoses suggest that the Russian-
speaking population in Finland will continue to grow for the foreseeable future. This will
likely also have consequences for the status and the use of Russian in Finland, or at least
will have a positive effect on the attractiveness of Finland among Russian-speaking tour-
ists. Within conventional tourism and medical travel, growing numbers of Russian-speak-
ers in Finland may contribute to the popularity of the country among Russian-speaking
visitors, assuring the availability of touristic services in Russian. Given the fact that
Russia is the country’s largest neighbour and one of the most important tourism markets,
offering tourist services in Russian may only strengthen the Finnish service industry.

© Hannes Viimaranta, Ekaterina Protassova, Arto Mustajoki, 2017
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B cratbe paccmaTpuBaeTcs BOpoc 0 KOMMOAN(UKAIUK PYCCKOTO sI3bIKa B DUHISAHINY, TE B TO-
ClleIHUE JECATUIETHS PE3KO YBEIMUMIIACh YUCICHHOCTD PYCCKOSI3bIYHOTO HACEIEHHs], a TAKXKe KOJIMUYECT-
BO TypucToB u3 Poccun. Ocoboe BHUMaHKE YAEISIETCs HCIOIb30BaHNIO PYCCKOTO SI3bIKa B chepax Tpaauli-
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MOBBIIIECHHBIH HHTEPEC K KYJIbTYPHBIM LIEHHOCTSM, @ TAKXe IBHas CKJIIOHHOCTb OT/IaBaTh IIPEANOUTCHHE
yciyraMm Ha poaHoM s3bike. HoBoll TeHieHIuel sBIsieTcst pocT MEAULMHCKOTO TypU3Ma U MapKETHHIOBast
JeATeIbHOCTh (PMHCKUX KIIMHHK Ha POCCHHCKOM phIHKE. Cpeli pyCCKOS3BIYHBIX ponutenell B OHHISTHINN
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MUIPAHTOB, a TAKXKE T€X OTHOCUTEILHO HEMHOIOUUCICHHBIX (PUHHOB, KOTOPbIE TOBOPST HO-PYCCKHU.
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mypusm, obpazosanue, Kyibmypa

Hcropus crarbu:

Jara noctyruienus B penakuuto: 21 mapra 2017
Hara npunsaTtus B nedats: 10 urons 2017

633



Xannec Buumapanta u np. Becmuux PY/[H. Cepus: IMHI'BUCTHUKA. 2017. T. 21. Ne 3. C. 620—634

Jist quTHpOBAaHUS:

Viimaranta H., Protassova E., Mustajoki, A. (2017) Aspects of Commodification of Russian
in Finland // Becmnuk Poccuiickozo ynugepcumema opyscovt napooos. Cepusa: Jlunzeucmuxa.
2017. T. 21. Ne 3. C. 620—634. doi 10.22363/2312-9182-2017-21-3-620-634.

CaeneHusi 00 aBTOpax:

Xannec Buumapanma, okonuni Oxcopackuii 1 XeNbCUHKCKUAN yHUBEPCUTETBI, IIPEoiaBajl B YHHU-
BEPCUTETE PYCCKHH SI3bIK U JIUTEpaTypy. PaboTaeT MIKOIBbHBIM YUUTENIEM HHOCTPAHHBIX S3BIKOB, IPO-
JIOJDKAET 3aHUMAThCsl HAyYHBIMH UcclenoBaHuAME. Cghepa nHayunbix unmepecos: COLUOIMHIBUCTHKA,
OWJIMHTBH3M, MYJIBTHIMHIBI3M, KOMMOAN(HKALS PYCCKOTO SI3bIKA, S3BIK M KYJIBTypa, 00pa3oBaHUe.
Konumaxmmnas ungpopmayus: e-mail: hannes.viimaranta@gmail.com.

Examepuna IIpomacosa, xanauaaT GHUIOIOTNUECKUX HAYK, HOLEHT Kaeapbl COBPEMEHHBIX SI3bI-
KOB, YHHUBepcuTeT XenbcuHku. Cohepa nayunvix unmepecog: MHOTOsI3b19ne B Poccnn u 3a py-
0exoM, PyCCKOsI3BIYHAs Anaciiopa B mupe (ocobenno B Ounnsaaany, ['epmannn, Dctonuy, Jlat-
BuM, Kuprmsun n KaszaxcraHe), HCIIONB30BaHIE COBPEMEHHOTO PYCCKOTO SI3bIKA, MEKKYJIBTYpHAs
KOMMYHHKANUs, ABYSI3BIYHOE 00Opa3oBaHWE W PEeBUTAIM3ALMA SA3bIKa. Kowmaxmmuas ungopma-
yus: ekaterina.protassova@bhelsinki.fi.

Apmo Mycmaiioxu, ipodeccop, nekaH QakylIbpTeTa TyMaHUTAPHBIX HAYK, Y HUBEPCUTET XeIbCHHKH,
BUIIE-TIPE3UICHT MeXayHapoJHONH Accolnanuy MpernoaaBaTesieil pycCcKOro sA3bIKa U JINTEePaTyphl
(MATIIPAN). Cghepa nayunvix unmepecog: pycckuil A3bIK, GyHKIMOHAIbHAS IPaMMaTHKa, MEX-
KYJIETYpPHBIE WCCIIEIOBAHMUS, JIMHIBUCTHYECKAsE METOIOJIOTHSI, METObI JINHIBUCTUYECKOTO aHaJIN3a,
MEXKYJIbTYpHast KOMMYHHUKaNKs, I36IKOBOE HEIOHNMAaHHE, S3bIKOBas TOJIEPAHTHOCTb.




<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /None
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Error
  /CompatibilityLevel 1.4
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /DetectCurves 0.0000
  /ColorConversionStrategy /CMYK
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedOpenType false
  /ParseICCProfilesInComments true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveDICMYKValues true
  /PreserveEPSInfo true
  /PreserveFlatness true
  /PreserveHalftoneInfo false
  /PreserveOPIComments true
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /CropColorImages true
  /ColorImageMinResolution 300
  /ColorImageMinResolutionPolicy /OK
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageMinDownsampleDepth 1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /CropGrayImages true
  /GrayImageMinResolution 300
  /GrayImageMinResolutionPolicy /OK
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageMinDownsampleDepth 2
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /CropMonoImages true
  /MonoImageMinResolution 1200
  /MonoImageMinResolutionPolicy /OK
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /CheckCompliance [
    /None
  ]
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile ()
  /PDFXOutputConditionIdentifier ()
  /PDFXOutputCondition ()
  /PDFXRegistryName ()
  /PDFXTrapped /False

  /CreateJDFFile false
  /Description <<

    /BGR <>
    /CHS <FEFF4f7f75288fd94e9b8bbe5b9a521b5efa7684002000410064006f006200650020005000440046002065876863900275284e8e9ad88d2891cf76845370524d53705237300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c676562535f00521b5efa768400200050004400460020658768633002>
    /CHT <FEFF4f7f752890194e9b8a2d7f6e5efa7acb7684002000410064006f006200650020005000440046002065874ef69069752865bc9ad854c18cea76845370524d5370523786557406300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c4f86958b555f5df25efa7acb76840020005000440046002065874ef63002>
    /CZE <>
    /DAN <>
    /DEU <>
    /ESP <>
    /ETI <>
    /FRA <>
    /GRE <>

    /HRV (Za stvaranje Adobe PDF dokumenata najpogodnijih za visokokvalitetni ispis prije tiskanja koristite ove postavke.  Stvoreni PDF dokumenti mogu se otvoriti Acrobat i Adobe Reader 5.0 i kasnijim verzijama.)
    /HUN <>
    /ITA <>
    /JPN <FEFF9ad854c18cea306a30d730ea30d730ec30b951fa529b7528002000410064006f0062006500200050004400460020658766f8306e4f5c6210306b4f7f75283057307e305930023053306e8a2d5b9a30674f5c62103055308c305f0020005000440046002030d530a130a430eb306f3001004100630072006f0062006100740020304a30883073002000410064006f00620065002000520065006100640065007200200035002e003000204ee5964d3067958b304f30533068304c3067304d307e305930023053306e8a2d5b9a306b306f30d530a930f330c8306e57cb30818fbc307f304c5fc59808306730593002>
    /KOR <FEFFc7740020c124c815c7440020c0acc6a9d558c5ec0020ace0d488c9c80020c2dcd5d80020c778c1c4c5d00020ac00c7a50020c801d569d55c002000410064006f0062006500200050004400460020bb38c11cb97c0020c791c131d569b2c8b2e4002e0020c774b807ac8c0020c791c131b41c00200050004400460020bb38c11cb2940020004100630072006f0062006100740020bc0f002000410064006f00620065002000520065006100640065007200200035002e00300020c774c0c1c5d0c11c0020c5f40020c2180020c788c2b5b2c8b2e4002e>
    /LTH <>
    /LVI <>
    /NLD (Gebruik deze instellingen om Adobe PDF-documenten te maken die zijn geoptimaliseerd voor prepress-afdrukken van hoge kwaliteit. De gemaakte PDF-documenten kunnen worden geopend met Acrobat en Adobe Reader 5.0 en hoger.)
    /NOR <>
    /POL <>
    /PTB <>
    /RUM <>
    /RUS <>
    /SKY <>
    /SLV <>
    /SUO <>
    /SVE <>
    /TUR <>
    /UKR <>
    /ENU (Use these settings to create Adobe PDF documents best suited for high-quality prepress printing.  Created PDF documents can be opened with Acrobat and Adobe Reader 5.0 and later.)
  >>
  /Namespace [
    (Adobe)
    (Common)
    (1.0)
  ]
  /OtherNamespaces [
    <<
      /AsReaderSpreads false
      /CropImagesToFrames true
      /ErrorControl /WarnAndContinue
      /FlattenerIgnoreSpreadOverrides false
      /IncludeGuidesGrids false
      /IncludeNonPrinting false
      /IncludeSlug false
      /Namespace [
        (Adobe)
        (InDesign)
        (4.0)
      ]
      /OmitPlacedBitmaps false
      /OmitPlacedEPS false
      /OmitPlacedPDF false
      /SimulateOverprint /Legacy
    >>
    <<
      /AddBleedMarks false
      /AddColorBars false
      /AddCropMarks false
      /AddPageInfo false
      /AddRegMarks false
      /ConvertColors /ConvertToCMYK
      /DestinationProfileName ()
      /DestinationProfileSelector /DocumentCMYK
      /Downsample16BitImages true
      /FlattenerPreset <<
        /PresetSelector /MediumResolution
      >>
      /FormElements false
      /GenerateStructure false
      /IncludeBookmarks false
      /IncludeHyperlinks false
      /IncludeInteractive false
      /IncludeLayers false
      /IncludeProfiles false
      /MultimediaHandling /UseObjectSettings
      /Namespace [
        (Adobe)
        (CreativeSuite)
        (2.0)
      ]
      /PDFXOutputIntentProfileSelector /DocumentCMYK
      /PreserveEditing true
      /UntaggedCMYKHandling /LeaveUntagged
      /UntaggedRGBHandling /UseDocumentProfile
      /UseDocumentBleed false
    >>
  ]
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [612.000 792.000]
>> setpagedevice




